IUdNMDWANAUDAAINNSSUMISAIdDSUODIYUU
la:dolauaiu:isoulauiadous:inAlnagwIuYUUOD

DOWAWDIDOS
Japan’s Direction to Support Character Industry and
Policy Recommendations to Thailand Through The Lens
of “Soft Power”

NOTNUS ASIIN UATIAEYT AN
Kritchapon Sriuam and Jessada salathong




21SANSSUWNNG WHDNENSENNSN %
UR 41 aUUA 2 woumAu - doMAU 2566 4<§"7 i

IuMbwanduodarnssumiisAIdosuovrydulia:dorauoiiu:
Isbuleineidious:INAINeMIULLLOLBOWAWIDOS

Japan’s Direction to Support Character Industry and Policy Recommendations
to Thailand Through The Lens of “Soft Power”
NOBNUS ATEIN" KAWL ANBINaY
Kritchapon Sriuam and Jessada salathong
'anzlimadans ansalavinInends nsanwa 10330, Usandlng

Faculty of Communication Arts, Chulalongkorn University, Bangkok 10330, Thailand

e-mail : butwony@gmail.com.
“AnuzlinArANS 9IRINTAINNNAINENEY NN 10330, Uszmdlng

Faculty of Communication Arts, Chulalongkorn University, Bangkok 10330, Thailand
e-mail : jesssada.sa@chula.ac.th.

Received : June 8, 2022 Revised : July 22, 2022 Accepted : July 25, 2022

UNANED
gnamnssumusAwoslulssmalneiiusy A niislussesduan
LarNsEUINNTHER Nifloaswandenarnuinfifissniusanedlsii
Ussianwiiiufianunsaansesenls uazmInusamosiesdslsidunsan
sntilunguduilna uanuiasinneiesdusznaviifisiarsandu
gondAn1Ines nUsemanvszauaudifalugnavnssuausaines
ogUszmadiu eludelaueuurlumsiauinasndndugnainnsy
Ausawestulngliausoasiwendnnnesunussmeals
ANENARY : DAAIUNTITUATLIALADS; FONANIIIDS; zﬁﬂu

Abstract

Thailand’s character industry is efficient in terms of creators,
production process and potential; yet when we look at the details,
there are only few types of characters that can maximize marketing
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potential and become well-known characters. This article will analyze
Japan’s character industry through the lens of Soft Power, as a
suggestion for Thailand’s character industry to reach its full potential
and create future Soft Power for Thailand.

Keywords : Character Industry; Soft Power; Japan
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