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Abstract

The purposes of this research are to 1) examine how supplier
performance and satisfaction affect product purchasing decisions, and
2) conduct an empirical analysis of how the effect of performance and
satisfaction from suppliers affect the causal relationship with regard to
product purchase decisions. The sample group consisted of 400 employees
in companies in the Bangkok Metropolitan. The instrument used to collect
data was a 5-level estimate scale to evaluate causal variables affecting
the product purchasing decision from suppliers. The data received were
analyzed using causal Structural Equation Modeling analysis. The results
found that 1) The direct effect, indirect effect, and total effect of the
association between the performance variables were 0.90, 0.54, and
1.21, respectively. The direct and total effect sizes for the satisfaction
variables were 0.60. 2) The causal relationship affecting the product
purchasing decision studied was empirically consistent. This determination
was made based on the statistics including; the Chi-Square statistic (X2)
with degrees of freedom (df) equal to 1.19, p-value of 0.20, the Comparative
Fit Index (CFI) was 0.99, the Goodness of Fit Index (GFI) was 0.98, the
Adjusted Goodness of Fit Index (AGFI) was 0.96, the Root Mean Square
Error of Approximation (RMSEA) was 0.02, the Root Mean Square Residual
(SRMR) was 0.006. Additionally, an important finding was that the size of
the indirect effect variables on the supplier performance toward the
product purchasing decision was higher than that of the direct effect.

Keywords : Purchasing Decision; Performance; Satisfaction
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M19199 4 : HANTIATIIANUATIMUUTINAUE (Convergent Validity)
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A39% 5 : BVENANNINSE BNENanadeu wardnSnasiunanisufuRauves
Fnnaneeas ANNRNElY kazn1sandulade

AauUIHAANS RTRIECRRTT
SPER SAT R2
DE 0.90 -
IE - -
SAT TE 0.90 i 0.81
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U8R : DE = Direct Effect, IE = Indirect Effect, TE = Total Effect
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