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Abstract

One channel of service trade providing massive benefit to the economy of
several countries is Tourism. Peregrine currencies and substantive employment
are catalyzed by the officially announcement of ASEAN opening in 2015. In the
midst, Thailand is captivated as one of the predominant countries where tourism
is considered an important source of income. This radical competition has become
a prime focus for Thai government agencies and private sectors which propelled
the announcement of the Thai way itinerary campaign as a national agenda. The
highlights on the remodeling of Thai images focusing on immemorial of the
ancient Thailand, the preparation of facilities and staff development related to
tourism both domestic and international are also substantially accelerated the
confidence of tourists. The combination of the improvement of the private sectors
in management, communications skills interweaving with the SWOT analysis,
the partnerships integration, and Social Media Marketing can as well be defined
as reactive and proactive strategy to expand the market share of ASEAN tourism
services. Those components are principal energizer towards the realization of
tourists on the value of Thailand way itinerary.

Key words : Tourism, Orientation, ASEAN Economic Community
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