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Abstract

This research aimed to 1) study the operation and demand for creative
tourism of 4-province DVARAVATI, 2) create model of creative tourism in
order to promote the network of tourism activities of 4-province DVARAVATI,
3) test model of creative tourism in order to promote the network of tourism
activities of 4-province DVARAVATI, 4 ) evaluate and improve model of creative

tourist of 4-province DVARAVATI in order to encourage the network of tourism
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activities of 4-province DVARAVATI. The samples for the research were 384
tourists both Thai and foreigners of 4-province DVARAVATI. The tools used in
data collection were synthetic model of document, SWOT Analysis, focus group
discussion, and questionnaire. The statistics used in data analysis were frequency,
percentage, mean, standard deviation and content analysis.

The results of the research were: 1) in respect of the creative tourism
operation of DVARAVATI, Thai and foreign respondents were of the opinion
that participation of the community, potentiality of tourism, learning, and activities
were of a high level, and in respect of the demand for the creative tourism, Thai
and foreign respondents needed natural tourism of the highest level, representing
57.59%; cultural and traditional tourism, representing 18.859%; and local
attractions tourism, representing 13.09%, respectively; 2) the development for
creative tourism model was the “KRNS-NONGKHAO Model” 3) the success
factors for the model of creative tourism were the model of creative tourism
management in accordance with the structure of a balance of good governance,
participative networks in the levels of province and community; 4 ) the evaluation
and improvement of creative tourism model of the respondents was at high
level. In addition, the overall opinion of those involved with the model of creative
tourism so as to promote the tourism activity network of 4-province DVARAVATI
was at high level. It was also found that the success of the network of tourism
activities relied on the use of information technology for public relations in the
communities, the supports of the community administrators and concerning
public offices for the tourism networks of inside and outside communities, and
the participatory process at the community and the public sector levels.

Keywords : Creative Tourism, Network of Activities, Enhancing the
Network
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