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Abstract

The objectives of this research were to observe closely and to monitor
the marketing communication strategies for powdered milk industry in
Thailand that violated the international code. The research method
was a mix method approach

The results of this study showed that the powdered milk industry
used a variety of promotional tactics, or tools, which violated international
standards for marketing breast-milk substitutes. These promotional tactics
could be divided into nine classifications: advertising, direct marketing,
personal selling, sales promotion, public relations, internet marketing,
packaging, sponsorship and marketing activities. The results of the analysis
of the marketing promotion for powdered milk showed that their overall
strategies were to deceive the consumer into thinking that “Powdered Milk
is the same as (equals to) Mothers’ Breast Milk”. Thus, they wanted to
convince mothers that powdered milk provided equivalent nutrition as
breast milk so that mothers would use powdered milk as a supplement for
breast feeding or used it in place of their breast milk, which could cause
allergic reactions or other illnesses. Then, families could spend 4,000 - 6,000
baht per month, or approximately 40,000 — 72,000 baht per year for buying
powdered milk.
Keywords : The marketing communication strategy for powered milk;

Myth “Powdered Milk is the same as Mothers’ Breast Milk”;
International Code of Marketing of Breast-milk Substitutes
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