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The Approach of Farm Cafe Management followed the New theory of agriculture of the Farm Cafe entrepreneurs in
Phra Nakhon Si Ayutthaya Province

Abstract

The Approach of Farm Cafe Management followed the New theory of agriculture of the
Farm Café entrepreneurs in Phra Nakorn Si Ayutthaya Province. This research was qualitative
researchwith Phenomenology. The objectives of this research were 1) to study the Farm
Cafe Management according to the New theory of agriculture in Ayutthaya and 2) to propose
the successful guidelines for managing the Farm café according to the New theory of agriculture
of the Farm Café entrepreneurs. In this research, theresearcher took the form of an in-depth
interview. The main informants were 20 Farm Café entrepreneurs. The information obtained
from the interview to make a content analysis, conclusions and Analytic Descriptive.

The study found that 1) the Farm cafe entrepreneurs had a systematic farm management
by connecting the Farm Cafe operation activities with the New theory of agriculture 2) The
Approach of the successful Farm Cafe Management according to the New theory of agriculture
of the Farm Café entrepreneurs. It consisted of 5 approaches as follows: 1. Learning all the
time of the entrepreneurs 2. Using the appropriate innovations in the Farm cafe management
3. The connection between the farm production management and marketing 4. Financial
management and 5. Taking into consideration of the community, society and environment.
Keywords : The Approach of Management; Farm Café; New Theory of Agriculture;

The Farm Café Entrepreneurs
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The Approach of Farm Cafe Management followed the New theory of agriculture of the Farm Cafe entrepreneurs in
Phra Nakhon Si Ayutthaya Province
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X 47 & da dl' < a ¥ & da o U =] ! v 6 A o LY 1 LY
fuid wunRwiedunulgndn iundudmivugniivlsuiuniug wasidmsvedenfuuay
& v 6 L ! [ LY a L a H =
Weadnd Tudnsid 30:30:30:10 Wundnnistunisusmsnisdnnisiaukasil ienisinunshy
auvaEniiiaUsEavEnmasaauasiiannuedld (eRdna wia1ius, 2016)
o a a v 4 1
nsatiugsiasunsuarlulssnalng
anwariusuuailiu unsiansULuUsEne “demens” way “uns” dhdnediu lnevinly
| 1o 1 4 A Ada ¢ o a A A ]
Az lidmenIesnuiiueanaged ssuluiiaseshuysean nul 1 vise Jenlnuan wag
913891157319 U WYY VUNBU kaVUINNUNETIALIIUATIRN Wi WinuToAnAtIuSN1IMme
(VOGUE Thailand, 2558) Tuuseinalngusutuasulsennuasduainasnisusnis mmunsauny
WORANTIUVDILUTLAA LW N1TUBLATBIAN NIBUMEDMITINURYT wazUTuusiaanuilvidiendnuel
RWIZAITDITIUELY TnedunnsuA T AnINNTZLANITYIDANEUTINYATNTINNTN DI NEE
ANNADINITISEUTTTTUVIRUALNITIANITNITY WFouNILAUTTEINIATRINTISHBUARTY Favinlit
AUTENEUNTNSINYATIUININUNNS IS neINsvemuLeset AN M IAaA AL s uYes
suteslunaeiu uennildudifuszneumsiulninaulatvinuenisdnnisvesnuiesnilegiu
feanduiuszneunsinuasmssiiuleniannnisaiselinnevausdlaialndvosmuiassiog
LUIAANITIANITIITEUU (System Concept Management)
a a a v X A ) A o a ¢ o <
WIAAKAENEYTEUL BuAuTWaUsEaa U 1901 - 1972 Wetnineimansdaunsiu
winn13ed vise Usingnsalane q vilanilifavuegdinnududendululudnvasiiediu adeiu
Fasend1 anudussuu aunsziadioUsyana U a..1930 Ludving Von Bertalanffy Aunu g
seuuiily (General Systems Theory) waglilauslUNDITEUUKUUBIATIN 1T A.A.1956
(Hofkirchner & Schafranek, 2011) lngansedAyvRINITINNITRHITEUY A N1TUBINNBEIN
WGeuleatu wazdeslinadusznauniianuduiusiudunszuiunsiiebiinuadnsauilanimue
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Hlnszuusuunldifu 2 Uszan §ad 1) szuula (Closed System) Li‘]usswﬁﬁmmammﬂlu
fies Luduiusiuszuudule LLauLLaﬂmuLaqaaﬂmﬂamwLL’maammm maammmmmmumlm
2) s3uuLln (Open System) L‘IJUiu‘UU‘VIG]EN‘UgﬁiJ‘W‘LJﬁﬂ‘UﬁQG]N‘ﬂ VIUAAS B9ANS iTenieu Ty
Snwarladnuanil nmsdeusslen] Rondaiusastu Tnedwandeuneueninavdeiisvina
FaNSYUTeeIRn1IY TheAUsEneuTetsEuY Ussneusediudf 7 Ussnns T 1)
TngUseaan (goals) 2) Yt (inputs) 3) Ns¥UIUNIS (processes) 4) Kaaws (outputs) 5) N3
dedoyatioundu (feedback) 6) msmuAx (control) 7) awandey (environments) (3% gy, 2557)
msmuadhmneasmseidgmegadussuuveinsinnisrisudanuasiulentafifivus iy
firdmuiuszneunsmanuaslunsusulsiadiauasiinsdniugsia Tnemsnanduduas
USnsiifiyarinssenusiosnisvesgniidanuvainvansuariinauasuuUasegnaonnanld
(Laderach et al., 2011)

AWauiiunside

Tunsfinwde Bos uumnansdnmsnisnsueul ausesinssnauilvivesiuszneums
yhsunuiludmianszuasaiogsen {ifeidenfiazAnufugusznounisisuauiludamia
wsvuesadogseildtungsidountsiiiuniainuassasesinunanguilvuar lEDansudugud
nsBeufinunmguilvsiddlddeyaan diinnunuasiomianszunseiensen wazidonldinaia
n93edRunN shugUuuumsiunealdedn Inedveunmsidedaseluil

Frutlemlpgsatiufnwuumenisdanisnsnsual susesinunsnnuilnddumside
adstlaglisUuuunisdunuaidadnangussnounsuad susesinuasgulval Usenoud
msasiiuiitomsdainansel uazsaufansfinwienansnudde dedidanselind warunaraivinig
nagiivieades

suglideyandn fuszneumsihsunausesinumsnguilvaifianansalsideyalsogng
Winngas 119U 20 AU

isasilefldlunisiiusiusiudoya

nsfnwiaseiliiunsideifennnin (Qualitative Research) iuuuvasuaudldifuuy
dunwal Maalunsdunwaiuuuislassaisiuglsideyanddy (Key informant) flanansaney
Usziiunside TneBuanmaurliudasSudhgussidiuiaulalumsdnuifielilideyaidedn
snfubstuduundstoyaugunifiddny doyaildmnnmsdunivaidedniudumshltannse
dnlannuAniuveslideyaiBsdnanusraunsaivesilitoya Fsuszifumnn 1iud UszfRmnu
Buan uuvnansuimsdamslurhiu madadulauagiesgidenlomwimsiansmssdnuazas
pann madialuladafouaziedosdieiuaivldogislstne msuimsdanisu ie Mauny
yasumsiy wnmsmstauiiduinsdeduandonlurndy  fifduddyderudise uas
Jadideduaiuliminmudidulugsi quammwmﬂmmuﬂiﬂwlfummzu #Asandetorany
Iul,wuammwmmmmmmmwauuam gnABVINZaY mmmﬂmmmuamuﬁlmama ATBUAGY
Faiilown (Content Validity) LLaummaaummmmuaﬂummauwuﬁmp% a$9tuandosian
frinunsiamLudn
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Phra Nakhon Si Ayutthaya Province
n13nIERUtaYA
ARdelanvaeutoyalnen1snsivaeudayauuuaud lileniadeuddayaiiusiusinty
gndesuaziinuweiiovesteyavselil (Triangulation technique) (§019A Junily, 2553 : 23-
35)

(1) MInsaaeuaud@Inudaya ( Data Triangulation ) nvivaeudeyanyidelauntugnsies

U
A dawo

viielallnedifoasiiudeyaniuiiBuiitdnuuslnddeatufuiiuiifdidevinnisinu uazindiowa
funFeuiieutu

(2) MIATIVHOUAUENAUEITY ( Investigator Triangulation ) AiB N1IATIVABUINITBUAAL
auaglddoyarefuegnils lnaasusidanaunuiiaslifoaudeiudaunnnan

(3) MamsraeUALIEFLNauE ( Theory Triangulation ) fAidenideyailldnnsiaaeuing
arandusiamuuiundn vqud wasnuitefiideldAnunduiiiauasenndesiutoyaniolsl

(4) MInTIvdpUamLEUITTIUTINTBYA ( Methodological Triangulation ) 1ne3delY3s
FuswsmdeyassitesiusmdeyaBendentu Wy Wismsdunmmugiunsdnatumiendu
dufinudeyannuuasenaisusznoudae ueninifionismasouliulledn malinnesiuasifiv
susndeyatugniowmiolsl

QUERIGERRRHT

nyATIEitayad niumMIednunm lnetayalenanmlaunainnisdunivaligedniu
flidayathunsaaeuanuasudutestoya uaziiasigsiiionn (Content Analysis) n1a
fnqusrasdveanmside uardinreidevdeyailldanmanunuenasigil eadestutoya
flFnmsdunisaivesnguilitoua sunugaine fe nsagunantsifeiiauslusUuuuveans

WITUUIAINU (Analytic Descriptive)

NAN33RY
(1) Mmsian1svsuanidlsuuAnlesTuuYausEnauns
ABHAUYINGUHUTENOUNTINTIAW AuseinynIvgullnl Buasahsuaiainady
YUFIUFALIANANN1TALTUTINAIUTDENANUTYY WATYIAIN DN TUANYIMALINILNUNIT
Y & A T O A va 6 1 =t s o & T SR ) 1% v
FIamsuiilaewiadudiung natilaiinsussenddimiivewhsuidaidunwl edeusugnd aia
maduuazthelinug venadseiirnudunnmeiiadugudnisGeuiiiinveaiies wenan

£ ¥
v @ ]

i sdnassiuiifianunsaliinvieaiioafiunannsaviidenssuld wu Ugndn Iemsdnd uudnesy
yuFeudnsdanmisndu usu msasaendnuaiddyuesudazvisua Ae msthioringAuds
Wunasdanensinensmelurhiuunaineassdluyemnsuasiasesiuuednulos Wy meisme
1iTlinadunds widouaneiusine edagnuth ussnoumshsuaidunelévdnanfiananienis
nensinNITelanmeail uagtihfinanianisinuesiudssulvianalanaaesdy uagasng
Pdseiiulalumsaieassdasll
Fuszneumsrhsuailinsuimsiansvhiuaiegadussuulneins@enlesianssunis

aiusuvesrsuaimeniIsmuuatladeuigi (Input) N3zuIUNIT (Process) Waw@n (Output)
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foyadoundu (Feedback) wagnsdansanimwindouiifisades feil drutladend (nputyann
nsdunwalazmuin fUszneunsvhsuan 2 Uuuu Ae 1) fuszneunsiivhnsinuasiduendn
vén Fudunenfamananussny gy SRunnmeninanaseuA) 2) fUseneunsiduszaunisal
yhaueIndugteuiuitemniufusznoumainens esanauduveudius uazldduah
menufifanureuasiormiiy wifussneumsis 2 sUkUUMuAINISUI ISRy
shemsdamsuuuneniios Taglillenwin mslifuamuegimerfissliifeniou wazGuvduveny
nsasuilediflsmdesnnfivane Funsdnnisusenu fuszneumsunsunsidunsidussany
nananauluaseunt wagldnarineanaudszdniinisauny wusnulinssiuaiuaansaves
wiazau uenaint meluriueuifinssnunguggeng foinSeniiduedon Puaroelugurudy
mmumumLLaﬂf\]mimmmuﬁmaaiwmsammwmmﬂuamamﬂ failffussnouns i
Huduimsnsszuunsdamussnuiienuesiomn  uenaini mﬂsmaumsmimmmimmm
mm’mgl,ﬂwwqwgimmamLﬂugmlﬁmLLﬁﬂIuﬂﬁsawqLLmumiﬁmmiv\hiu Faudn1sdnassiiuiiuay
nsuaunaIslunsdansrh sl ureswandnnaantied il fusznaunisvhiua 1X
Tidenu inuasngulngddn ¥u18ds N1TANISINEATRUURANKATUTUAMUTEUIIEUBINIT
fidusuarannsnanauiiesiionasinduld

funszuINIS (Process) fuszneumasuaiinisldnszuiunsfideudte lunsuims
amﬂ'm/\hsmmwaﬂmﬂmmumiﬁmmiﬂ/\hiummLﬂwsmqwgﬂwmﬂuwumu wagldmaluladidnun
auaumssuiumiliAnewadesialumsinnusinty uaﬂf\nﬂuﬂsumumif\mmimduv\hsm
Farduiiszuumsndemamsinunsiivasaianwdeld (Zero waste agriculture) Lpsandilade
msanniduinsdedandonlursugusznoumsnnsunsl wWunszuaunsdnnisasuan
shemsiamsrsumunuasquiluinisdnasmineinsidey wWunsviinuasuuunaLHay
sgyriamsdaiuiiiu iemsagendonasitinedredsiu wunsusuugsiulimnsaudufivusoy
yialuiuiiugnuundn Tnsfinrsanfesslond duasegia wardudanedon deiimsdans
sufuyusumgludnuugdesidesode uaziinisasiuaieieseninnguiusenaunsaieiu
uananifusznauntsviueiilideyandnanaldidrfunisevsulasins audvrfused
(SMART FARMER) uagiiundniweluladfithanihiliifiewsdomainunssindosminiy melulad
s lddusesusuiaiiouaiesdiefitelivinuieiu luligtudmvsnseduiuasuing
tuagdoaloatunsliimeluladfumsdemsiugomisesulay et (facebook) lemsiiaue
duiueainies viousniaBossnvesantuiivisunivesiies nsliueundiadula (Line) ite
TunsAnsedeansineg sudsmsuaniasuBeuissnininguauifauaulaluGeafeiudnde

nsdan1saelumisual guszneunisisualidunisidnisyuleunineinsanyunm
voudeflaziidlivdetioniian (minimizes residual waste) iy n1sannsansiailunawdamenis
\wns 19U o1gusas oneivg Jeiadl 1as sadansliingnisnaniianansathnduanuusgUld
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Tiléiandian (maximizes recycling) Wu mandntmiin uazdedunddliios Tnfamandniie
duhednme egslsinnu §usznounisvisual anudAgiunsviniseatauin tneame
nsaausudlindufivensuvesdsen Inegfussneunsrhiuaimeteaiilussiulidauand
Fossnyariida iuBesdiinansiennuigniuvesiszneumsmumsmsidinfimdniasugia
wafipaduiugiu ussnenemagasiuresfulasnadufifernalunandamansinunsein
Tavdanildlasanedanmuanimunadouvosiuiitug Tnetuaunwlududuazuing uenain
ddmeuildauandonususniunssdeliduiiunens wasdssnduiudludossulasneg
uazfuszneumsnenemwasunguilmnglinasunfudeiionisuendedsganmuaynsuinms
wazdsiiguszneumshiuailinnuddunniian Ae msldlarudniiuresgndn sewsulute
VRIIRIEAVG TP
Funanan (Output) Wsuaiinardndiddey 2 du Ao srududmiesnsineasiiatuniglu
yhino1vazimaudsglifuendnualinmevowhiu fimsdddsuslnaaue nsnanynaiiay
Liflansieivzduegiilinuninvesdumilaiudasndege anmuindeunglurisudasnansiad
Uaonorofuslnauazausulushiude il udununsveamiiueiiagromnsgIu GAP Lol
fuilnasulalunmuamuazanasgiu wiousdnmwnlfifsmedenufeansvesgnéiae
mumimmsuumulﬂwLimmﬂwmmnmuﬂmmmmwmmmmmmimmmLiauimmﬂuLﬂwm
WQMQIWNGUQN‘Uiuﬂ@‘UmiW’]SﬂJﬂ’]L‘V\|ﬁ]uL“LJ‘Ll’J‘VlEJ’]ﬂ‘maﬂ‘VI?{’]ﬂmIUﬂ’]ﬂ‘lﬁﬂ’J’]iJiLLﬂUﬂVlmLVIEJ’J wonani
nsueuUszaunsaiiulanlmiliinvieadion wu msdafansalinguiinviesiienlsasieyindy
Aanssuiddaduiitouunn
Fudioyadaundu (Feedback) fusznaunisianuddnyfudeyadoundy waedamilinty
aelursuannlaemniadymiusenaunsasliisnisAnuidymedradussuu neduszney
nsnfiuszaunsallumshaunieussisraunsaimshauniilasasiinssuiunsiesei
Ja wenuey wazmameu lnenguviegradussuu uaﬂmﬂﬁlﬁq‘lﬁmmﬁwﬁigﬁ’ummﬁawah
vasgnéinglifomsetnevidauariunitiymiliignéniieadnsaruussiulagné wiowaudatoya
founduliigninldsuiesenng sunanstennsldlendsennudniiuresgndn
sunsdnnisanimuandeniiisades guszneunssuasiliauddgyiunisinandn
vaeast Inefinszuiumsnanivasnsiesofian uazdildsmudasnsvvesdaunadonuarsssuva
sufls Msaaeetefumisnuizuasiensuiinetoufionannmsianisszuuaeglurduuas
a¥uausuilefuruvulasuesivuy fe Aseuaivesgsiafifesdinslamendeiu nsdans
yhfuaul ausestnunInguilnivesfuszneunisviruaaziinisysanmsynanu iy
Usgnoun1siiannnisfine annUssaunsavineu wasdedunuldq Minainnssifiunuwasin
i‘]ﬁg‘mﬁwmmwmmuim%’mawf]mmﬁ?uq Tnanisdnnisiluluegnadiszuumiladannindiunis
wAnduAF T sty fsdinuAunndeudie deannsnasuldiuununmdeluil
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THtU AAN uazEILIRAREN

e
fladenindin(input) NSTLIUNTS (Process) AR (OUTPUT)
1. naiEMeeAneu 1 mssannsnnSuanmlanm 1. msuARAuATRLA
2. NIIRANITUINU inmmanqujival ARLNIMUSZUNETFAUN
o o > P > Fendes
3. ANAINUGIUNTIA 2. nsldnaluladfifendos .
- 2. msliiiinsifiaanu
ﬂﬁ?tﬂﬁﬂ?ﬂqﬁﬂWN funskanduAuazuing .,
) dsmivla
FiliuszAnsnn
™ o a
3. malszuuNEaANIEN
o A& & o
Ailstensannsrasde

(Zero Waste)
4. MIIANITNNNTAAA

agnaduszin

faynfinunau(Feedback)

. -
nsiangamImMsiudieyatisunduiiaila <

a v a s 1 a 1 4 L3 1
A 1 NsTansdaszuuhiual ausesinunsngulrdvesusznaunisvisua i

(2) wuamamsian1srsuand anuseenguiinensngel)lvsivasgussnaunisliuseau
ANANTD

nsdanasuel ausesnquiinuesnnuilnaivesiussnaumslisrauanudidaty
miéﬁjqu’]mmEJLﬁu?ﬁﬁ'}ﬁ’zgs‘z?mmﬂié’aﬁﬁﬂﬁuaa{{UszﬂaumﬂumimﬂLLmu WioHINTTUINITUA
ﬂzy;masmLﬁuﬁxuuaw'saiﬁé{ﬂszﬂaumimmiaL.Lﬁ’ﬂfgmasmifmL%'JﬁwiaamumsaiuazLﬂaﬁm
BurhsueiudnshnsnainegssieldosainsansdsiulaudgnAminliiAnnsuenderlunis
yhlsnsnismyudeudianiBessurhiun musesinunsmquilmifededes aduumns
nsdanisnsua auseevguiinunvguiivivesuszneunsvisuanililsyauanudnse
feadl

1) gusgneunisfesinisiseuinaonim

fusznaumsfesiidsaunasandsuoudfunguiiieatosiuninnums iseiug

drAglunisdamsvisua mmaamwmmwgimuu mm%lﬁuLuamawaqmmﬂﬂiumiﬁmmi
Tudunsnuiidundnlunisuimsinms uenanifussneumstiafesioudifsrtuuualtuany
maqmiﬁumQuﬂmwLﬂaauiﬂmammwmmmmmLWTW&NW

2) msluinnssuiivsnzasilunisdnnisunsuanu

Tutagdunisldvalulagimunisianisrhiuiivaeguiuumnudilsenaunsvsusaafng

fedefitoide sudsdomeinmsamuiiiemungadumulumsamu wieuisiosdaiunaluladde
Tinsvhauhetunnniaieeugeenlunshoauliuiusasunigluhi uenaind nsdnms
sual Msldvelulagesiafeindine guseneunisdessasisassAuinnssuliiniudua
U313 sudsnszuiumshan elvisesiunsdsundasedissiniiluanunsaidaqiu
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3) Ma@euloanmsumsinnsmssdnnelurhiuuaznisiinispaia
nsidenuandufinuasfiilenianisnismaiaiiusuama I mAUNTNIHULAZ A
isetneidenlawnan uazfuslnalaemss inuasnsfiansnsafusnesnidugussneunsinuasasi
I TNURLNSIIMIRERN RTINS Bunafaunans uaras T AT oweg
lundouq fu maadauvsusvasmmesilifuilnadestuluaudfitamnmwdouisioansuiden
YuNTTUIUNMSHARTINSN nsdansrhiuauiFsdeatunsaieannmuesduduaznisainates
smaglurhuauiliAnanuidnivszivle
4) MFUTMIIANITATUATEIY
desnmsdansvifual axdinisdanisvhiununsnusesnguilnidesiinandneen
wdme wagduailiuimsemsuazielosiu fuszneumsmsiisvuutiuiindeyaesu
warrednelisdennntu uteyaliussuy uandedusznaumaiiudumamienistuae
anusatteyaunenunsiEieeg U s A mLarUsyansHaasanla
5) mafilaflayuvu ey wardsnndon
yhiunudsnniiiuiifielugmuiifauiusiugpmuettmandedalld wsgagiunig
fduswfugmdadudsiiussneunsdesmsemiinfeanimasugRodiuslugeu anmwnades
soudns FATInvesauludsnuiienavdsuluannansznuvesmsidumsniGeusuazvieadien
fusznaunsusuaidosainsnaisiufiwisanuliidedelatuauluguey fosdinisdeomsiu
yuruLardiniswanBsuSeudidlugmuiasnsuonyusustiereiios Weulss Gu 9w au il
aegusudinds sgvdninuamguilmiuenainnisaansavdaidesiieddduds mehlmiaa
anUszaueddanazdiiunndinnseuinsfidudmnegegauiu

dsduazanusiena

nsdanssual musesinensvquilmivesiusznounauuumsninnuasiineguy
nszUILMsWsmansuazAadfifeinsSeuiiunisdamanunmguilvel sufshunismannai
Fosysanmstuanudissnisvestiuslnaiiasulununan uddesiiondnuaiamymudilugave
dfy fuszneumsiesdana Anw Tias1edt duas1est wazUsunasunssuaunsinnuienzay
funswennsidogsamfensdanadessuuiitiussansnmanansaaiannudeuliuavhsuanily
nsdanstivaninwndeuneluwazannwindeunisuendelule

nsdnnisvhiual susesinsamguilmidfugiunnnsiguszneunisiesnisdady
inwaslSuanuivienfisanuguiuumviendioandanunas (diggned anuasUssity, 2557) fins
HannauAuseun1suiUsEneunIn1sdnng wasinwasngeflmidimeiuy Tagldndnlunis
Fansduegraduszuuidenlssiumansiduiusiunauaznsnatn (milsgie gmdnd way
SENs @331U0, 2018) LﬁumﬁﬂﬂmﬂwmmwﬁmLﬁumé’ﬂﬁﬁ@umiﬁwLﬁumimmﬁauisuﬂ’;mﬁ
wazouluanssaiiieiadsnuaingn wionaysnnmsmsnaa kM ERALALAL 3NN
finsemunnudieanisvesgnnuaziiendnual aeandesiu Laderach et al. (2011) fina1ai1 M3
fmuathmnewarnsuitdamesiafussuureanisdansrsudanvasidulenafifvwluia
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dwiudusznaun1snsinenslumsuTulsinginuariinsinliugsna lnemnanauniasusnig
fiflyarnsaionufiosnisvesgnidifinnamannvaneuasiimsiUdsuudasegnasaim
WWININTIANTNSIA L AuseengenunIngullrivesiusenaunisiiussauainy
di59 Tuuamnadiddnydsdl Ao 1) fuszneunsiesiinisBeudnaeana ulfgussnounisnanus
vwihufirusunumsinnweauans usiluaaiunsaiteqty anmwndeniiistesudsuly
wiouaniadevsual Fotufunisdnnisgsiaguuuulvaifidesdinissaunaumansninnuns
wazmanssuinnisdndiediu guseneunsmsiiadenslungudseniifinualaluboudeaiu
densuaniUAsuBsuduarihindesesimuisual wiouiinmaGeudmadeunUamosanm
wndeuneuendenIsransuLarsuile saudinisndndyanuuAsunlaing denndediiu Rose
et al. (2019) lén@nd1e91 msuanidsurnuimsatuayunsdamsvhsuuuunaumanuiionny
fafu 2) mslduinnssuimnzanlunsdansvhsualazdaelinsdanisdidununglurhia
AuiHUsEaNSAmuazneliiinUsednsnagegn aenndesiu Nndnm waslla way dufss 934nA
(2561) leinanin msduaiunsaiauinnsashunsatiuayunsidowasnsiamneeseiloa
druddysiorudisavesiusznaunis 3) ns@eslosnsuimsinnisnswannelushduuazns
yhmanan fesdamuduiuslulufienaferdundoniedinununisaianunmuesdudiuas
vimslunnqfanssumssidusruniglunigy msiinsfeasiiesdnaiioadenisiuiuuama
MsAnunuYeteAnsTINiL aenrdediu Wu (2016) lafnwiuuudasnagnsmnainsening
Uszimavessandiensinsien wud vhsuitensinieunsinisdidunuiunsnain duady
AINTIUNNNITNANLALNITAIIVUANAYNSHENT U MAZNITALESUNSVIFMTUNEA S uaising 9 vas
yhin 4) mavimsianadunisiu uSesfnedmiuiussneums Wesnnidusiana
d15a viomnudumaivesssia WisliAnmsuimsdamsuessiivszdnsam nsltinelulad
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Abstract

The data collecting methods for this qualitative research were 1) focus group technique
of the professionals in public relations concerning the current problems and threats of using
social media of “community markets for local business” in Thailand, and 2) the in-depth
interview of the professionals in public relations for the analysis of the public relations
strategies by using social media along with the content analysis method.

The research results found that the communication strategies for public relations via
social media consisted of 14 c, these were 1) clarity — complete clear thoughts and ideas
enhances the meaning of message sent to the target group 2) consideration - the content
needed to be reliable 3) consistency of the communication message 4) correctness — in
order to strengthen the confidence of the audience, the communication needed to be exact,
correct and well-timed 5) continuity of the commmunication message 6) condensed content
of the communication message 7) communication tools should be chosen properly 8) com-
munication tactics needed to be placed for the good communication 9) corporate social
responsibility (CSR) for society and its environment 10) comparison of the communication
with one another to improve the communication 11) creativity — the good communication
needed to be creative 12) competitiveness — competition on the worthy data for competing
with others 13) corroboration with the thought leaders 14) conciseness — the effective
communication should be concise and simple. In addition, in terms of the strategies of the
public relations via social media, these were as follows: 1) digital marketing 2) media ethics

3) psychology of communication for positive relationship in team which consisted of 12
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public relations approaches, these were 1) Proactive Marketing Public Relations (MPR) 2)
Image Management 3) Brand Image 4) Marketing Process 5) Brand Loyalty 6) Content Marketing
7) Corporate Social Responsibility 8) Participatory Communication 9) Follow-Up Communication
10) Two - Way Communication 11) Special Events, and 12) Attract Attention, Maintain Interest,
Create Desire, and Take Action — AIDA should be acquired to support the complete and
innovative public relations operation with the content that suited the communication channel
and the target group in accordance with the guidelines for the development strategy of the
public relations in social media of the community markets for local business in Thailand.
Keywords : Commmunication Strategy for Public Relations; Social Media; Community Markets

for Local Business in Thailand.
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Abstacts

The purpose of this research is to study conditions and guidelineds for community based
tourism development a case study of baanklongpaeng moo 2 bangnangree subdistictam phawa
Which is a qualitative research using focus group discussions from community leaders Which
is the main force in driving the community of the village of 10 people by purposive sampling.
The research instrument is the researcher with questions for discussion. Voice recorder and

camera The results of the research showed that Ban Khlong Peng, Village No. 2, Bang Nang Li

Subdistrict, Amphawa District, Samut Songkhram Province Is a village that is ready to be a
tourist attraction by the community There are community leaders and organization groups.
That is strong People in the community have love, unity. Help each other Have a good social
capital There are many cultures. There is a clear road infrastructure and signage. Convenient
to travel And not far from the main tourist spots People in the community have the opportunity
to access to funding sources. Ready to receive the development to become a tourist
destination by the community.Able to carry out co-operation, co-operation, and co-creation
by the people in the community. For the development approach to be a tourist attraction,
the community has 6 steps which are 1) Studying the readiness and possibility of the
community together with the people in the community 2) Team building and development
network 3) Potential development planning Tourism and resource management layout 4)
Try out tourism activities Develop and drive operations 5) Monitoring and evaluation 6)
Planning and development Which these guidelines Will help bring people in the community
to manage the tourism of the village by themselves

Keywords : Conditions; Guideline for community Based Tourism Development
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Abstract

The research project titled “Systems and Mechanisms Development to drive Community
Based Research (CBR) in Bangkok by Krirk University for the 2561 Fiscal Year” is a community-
based research project that has the following objectives : 1) To develop CBR projects to be
conducted in the responsible areas, follow up and support Krirk University’s community-
based research to meet goals with high quality and efficiency, 2) To develop systems and
mechanisms used to support “Krirk University’s academic researchers” and “Community-
based researchers” doing concrete and efficient community-based research, 3) To search a
model of developing, following up and supporting CBR in urban areas to be applied to
guidelines for developing a Community-Based Innovation Research Center in urban areas in
the future, and 4) To analyze lessons learned in terms of knowledge about systems and
mechanisms used to support Krirk university’s community-based research which is part of
the research projects responsible for the targeted areas such as Bang khen, Sai Mai, Lak
Si and Don Mueang Districts. The approach used in this research study was an analysis and

a synthesis of knowledge about systems and mechanisms development to drive
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Krirk University’s CBR in the form of following up and supporting lessons learned by community-
based researchers, who are both academic researchers and community members participating
in Krirk University’s CBR projects. They also made a study visit to a CBR Coordination Center.

The researchers found that the University succeeded in developing CB research questions
in responsible areas, following up and supporting the research projects to achieve their goals
for the research projects in Bang khen, Sai Mai, Lak Si and Don Mueang Districts respectively.
All research projects conducted in all areas met the targets supported by the mechanism
team efficiently. The systems and mechanisms supporting the community-based researchers
are clear and concrete. In other words, the learning potential development of the mechanism
team in cooperation with other academic researchers trained by an agency supporting CBR
and lessons learned from the networks working on CBR were useful and effective. As a result,
all the knowledge gathered from various sources can be applied to the systems and
mechanisms development for driving and supporting CBR continuously. Importantly, the
mechanism team working with the community network partners is required to define a
targeted area for developing an issue-oriented question. The mechanism team has a process
of working with the communities for building community- based researchers and setting up
an agency for learning exchange and disseminating CBR, especially CBR in urban areas.

The mechanism team greatly benefited from all the lessons learned in terms of knowl-
edge about systems and mechanisms used to support Krirk university’s community-based
research. From the lessons learned the team was able to extract many suggestions for sup-
porting community- based researchers that can be further applied appropriately and effi-
ciently.

Keywords : The Development; Systems and Mechanisms; Community - Based Research
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Discourse Analysis : Christian Identity Preservation of Bang Nok Khwaek Catholics, Bang Khonthi District Samut Songkhram Province

Abstract

The objective of this study was to find out the discourse analysis of Christian identity
preservation of Bang Nok Khwaek Catholics, Amphoe Bang Khonthi, Samut Songkhram Province
by using text analysis, discursive practice and social practice. This study was a qualitative
research using Fairclough’s discourse analysis approach for document reviews, observations
and in-depth interviews of 10 persons consisted of priests, leaders and common Catholics.
The results found that the text for the Christian identity preservation of Bang NokkKhwaek
Catholics consisted of three aspects: belief and faith, culture and tradition and architecture
and arts. In terms of discursive practice the results included the stage of text using, the
editorial procedures which linked to the text and reorganized the text through the production
process, this dimension consisted of belief and faith, culture and tradition and architecture
and arts. Moreover, in terms of Social practice results, it was found that the discursive
reproduction support from social practice came from three aspects; social activity,
representation and performance. In addition, the Christian identity of Bang NokkKhwaek
Catholics relied on their firm beliefs and faith, conservation of culture, traditions, architecture
and arts inherited from their ancestors. Christian identity of Bang Nok Khwaek Catholics
reproduction was continuously supported by all Catholic organizations and the Catholics
who strongly co-operate to develop a concrete and unified community.
Keywords : Discourse Analysis; Christian Identity; Bang Nok Khwaek Catholics
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(Fairclough, 2010 : 132-133) lpgunauan1siAsesiaiiun (Text) 1Y URNITNI9MmMNTTY
(Discourse Practice) wazn1aUftAnIMsdsan (Social Practice) waziiterwanisnululfidy

wwInlunsAnwInIsamsasnanualyuwwdy o sely

19UszaIAYaINITITY

WBANYINNTATITNaN ¥l ATANYUYDINGUAMDENUIUNKYIN BUNBUNAUT Tanda
AUNTAATIY MENITIATIENNNTIUAUAIUN MaUfdRNInIennnsskara1alfuRnismie
GRGH

uwunAnuasnguiiisada

wuIRAREUIMNTIY

lwadnl wigaulows (2560) a3 1mnTsu (Discourse) MR TEUULAZNTZUIUNITIY
M5a13 n1sHAR (Constitute) Sndnwal (Identity) warlinnumune (Significance) Tituassnas
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ia 4 Tudsausoudun Tdhasdumiug miuass d1um viefeumeasies uenani amnssy
faimifinisdsfiasretulidsseguandufiveniuluaniisvesdsny (Valorize) vausiieniy
mnssufivhuindiiune/Aesudldumnaraziendnvalvesunsegiainiy (Subjugate) 115
lifivhlsiendnwaliazanumneunsdsisssegudaludenlndoumelulsmion fuse Displace)
winsadedlvdosmesniwuasdmariny wisndaFeufod miudeauAnuazaman vio
anusie q ludenufiieatetudesiu o e eide AU URN59T9vRN NI (Discursive
Practices)

Wlng (oSl w3gyaulewns, 2560 : 20; 9198991 Foucault, 1978 : 100) N&1931 1MNTTY
Gh) mmaﬁam%aﬁlﬂﬁmmﬁaLﬁaqé’mﬁuéﬁu WARBINBg TN LLasaEJmﬁulumusﬁtﬂuﬁmﬁuaq
TWNsINATANLANAILAE mmﬂmmﬂwmﬂﬂﬁﬂumumL“LJuLaﬂmwmaummmum wazAendl
gmsenansiamziilimileutulunsneg sy

M5AATIEFIMAT3A (Discourse Analysis) luMsAnwutegluuiunlauiummils sjafinw
felsnsfidsnunammnssuidludiuresnismakaznividou TaviesAnudaiinsaiiuey
YanemnssIwaTuge (Bloor and Wood, 2006 : 53) ﬁﬂwaqﬂ'ﬁ%lmwzﬁammsuasjﬁmi
ﬁmimmumm fheAsnsvsenszuiunsifideing 1 ”Lumﬂmmm“lwﬂmaLﬂmmmwammﬂm/
ilensypiwenmnssy dmiumsinneimnss uyudvdofyniaduiies “srmse visedi
nsgviRL/mans/wangn (enact) npunaTivesdsiing wnniAnduvioassdadiessun/ngunas
TyaiTuan

MMTAATIEINNTIUTNININY (Critical Discourse Analysis) Wu lan (Van Dijk, 2015 : 466)
TAunuedn uJumiaLﬂi']wmwﬂisuwaulﬁlauﬂﬂmmmﬁmwamwLLammumumaumiwm
Tuusunwndeumsdenuuasnsidles iilensuan nansvseseduliinnsasdn nisaseud vise
a¥remnalldiauomaliiingy

unsAaN (Fairclough, 1995) lalauensaULUIARNANINIINNTTULALIR IUATIATIZAINATI
il 3 87 eeil

1. mIlaTziiaun (Text) fio JoyafiszthuinmeiifleAnumnaiBmanisiianiwmauas
M Ideu TaunwkazeTaunw daunvhiidusiun iawelansdenu waslanvnanienin
Judefieldlunsyuiunsais-ndnanumnglumnnisainisdsen (social events) Fauonainag
Tgumduiuwimaiedumunuausnnuvanenas seldlunsndnasisanununese faunil
asmnglu 3 dnwazsneiiu 1dun 1) uniivsuennisnszsi (action) FausnglugUvesseiam
YBIAIUYN (genres) tu Vaentuuzuuamslinssi 2) funiidnuazaesrnuduiuny
(representation) namAeiidnwaizidurmnsu finseui wavdesaisnsiuivesnuuay 3) Matew
(identification) e afin1uEn1NNIs NS TUFNY warn1snsei Tlwdunmudsasieulmdi
Tudnwaizguuuuiams Gstyles) WungunasimanmnssuvesnmenGuduiiosdu uazsimunly
gomdnwal (identities) (auwe ASEUA, 2561, §198991A Fairclough, 2003)

2. UFTANTM9mngsu (Discursive Practice) TéuA nsnandaunuaznsnufiun daae

5




NsanNssUwNNY  UNdNENAaINSN
UA 38 aUUA 1 UNSIAU - IUBIEU 2563

Dumnuduiusidudoussnina HURn1smarmnssuLas L UULNLLANY Y892 mn53u (Discourse
Conventions) lagawmlUazuansauduiusfinanoonunliietu FaneUfiRnsmnimnssu
Dudsidenleasiaun (Text) frun1Auumnismnadanu (Social Practice) nandfe funkazuIumn
yedsausnaanudiniuststunagiu funenagnimualasuiunmisdierhumaudinimmg
1nnssu TwvasifendusunesionafinadenmaiUasunamadenusmeuiu friunsiesei
Mnssudafudnunrresnmsinmanuduiusiiniuegraduszuuseninefiun viun uas
N3LUIUNITASTNEIUNRIUAIAURTRNIININNTIH (35nee lyegny, 2556 : 142-143; 91989310
Fairclough, 1995 : 135)

3. UfuRn1smnadann/danndmusssy (Social/Socio-cultural Practice) taun Auduiug
sEvhadnuazIaNNEYUNTITANILANA1 ST ULAY AT UTE UYBINTTUIUNTNNNNNTIH UaE
nszvaunslunmsasuulamsdsauunsinneiadunlussiuuussadidsalifnrmnssy
W gaun1sal (Ideology) 81113 (Power) dnanual (Identity) A1lley (Value) Aanulslviniieudu
yierunduilug] (Hegemony) idveglulassadnevosdany Suasihlugniandn wans vieidu
i liAnnsasullasaruduiudene lusmuiasegia n1siles uasdenu Tnsfnyvrindanu
vheglsuwazeehslsiurmnssy Anvianunisalluwiesugia madlewuasTausssy sauadne
drafaaniuuaresdnsvenmnssuiiintu giraniunissivaduiidvinareufonismierm
nssuegslsuarnarammnssuinduduegidls (aamed Tvegny, 2556 : 142-143; 1989900
Fairclough, 1995 : 135)

wurARRgaRuSAanYa]

Sndnwal (dentity) vanefs nasuvasdnvuzanizvesadedmilsdoilidaiuiuiiinie
e (rviufneann, 2550)

qon nIIaugns (2552) Timnuvanedn snanwal fie AnwusdntinAasienuies lagkun1sUes
Fuosazauduteuslurnsiuihumsidydnvallunsuanioanuisndidndnuvalenauansesnin
uansnsiy Wesgluaniunsal egfiuyanavsenduyanaiuana1sty

2N Lﬁ'?'lxlawjaqa (2546 : 33) na1111 emanwalnedIAN (Social Identity) luanwazoes
nildlusiyaeaiiazsiliyaraduiiauduieswiiedunniangdu sadnuaiiunndnusy
Usgmivilslusyanadslumadinsineuesit Weynrasnegsmiuludsnufasinisinsdedoans
fu visefinsnsgimisdannseninedu (Social Interaction) Inewginssuiiyanauansesnsiy
UfduritusiGednydnuel (Symbolic Interaction) Tuagfudn

Mgty asulein Sndnwal (Identity) e dnvnizlanzvesyanavieddlndmils
fusnsnauaslnawiuluangpuviedsdu sndnuaitieliifnanudundafetu inainnisnsyi
ysdsansevieiu el maadadndnuaifunisadeian fuiludsaslitumuedlusuuvueniy
suAndunisadinmnssy nmsrumanunglunisieszinnnssudunisfinwdgaveny
inasiuazuundumimue/aisgusasanumnglifuasinulusuvenmnssusas AU o
NINNNNNTTH (@Y Juuia, 2547)

wurARRgaRUASERTUAMaAN
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AsanvunmeaAniFeimuludviveamssiogynsvomssinggiinausnlafuwenaliiuain
U AandnsnusazALe feudegeannuitydAliluunaiiun “dmidide” fd 1)
Fmiddelunszidn 2) wszdandmsassmyniw nsausiaiidu 3) Smiidelunssiegasanin
wapymaviafsomendt esinszfifudwedmdnivae 4) vssufausiasenssing vise
Fafnannszunaninsmani 5) vssfunsinuatvouiisalan ssgnatenany Guwsyyul
wazgnilaly 6) Lafaguanusy YulauvsanduRunsesuiinanussendme 7) wafatuassd
Uspituifesvarmssid wezdandmssassmynin 8) udresiafaunfiminugidusasgme 9) Frwd
delunszAnn 10) nszenaudnsdnnans anna 11) anuduiusidundafiovesddnians 12) ns
aduuU 13) NMINAUALTNYRITINEUATINTTUAT (UIMvanalde uwidey, 2555 : 14)
uenantl AsanTuAmednido ndnsssufidesufoRluTindudsdinssdnusemuunigwd
fausnssaisorfunazienuazgminlauysallewssiegeian Sondh “nsedydf 10 Ysgns”
nandahivemywdidesufiidensefiduduaymhivemyvdiidesufdretunay fulasss
fndnanudedAndudnvansusens Iiun 1) anudouaranuasnsdenseuslinievsouinse
(Mary, Mother of God) wszwiun3dduunsvestinygeseiiu (St. Joachim) waginygsuwn (St.
Anne) 2) ArmidoiReafuarieme MIfininw @233 warusn aAsanTunmeAnEenAudetii
“Adsgaving” 3) AadnAans vinefeiBnssuiinelMiAnnsensungFy (uRsdnAans (Sacraments)
finsziogrdaimssiatuiiotiomdenyud Aadndavsd 7 Ussms (The Seven Sacraments) Ao
Aaaauy (Baptism) Aanda (Confirmation) Aaumnaiiv (Eucharist) Aaasdauiu(Penance) AaLis
Auld (Anointing of the Sick) Aauay (Holy Orders) uagfaausa (Martrimony) (UTMYA9AILERA
widiea, 2555 : 197)
iAfulddunionansfifedestunmnssunsisadndnual el msfnwves Jusun wluiu
(2556) AnwEos “1mnssudndnuallnlngjyuvutiusngmals sruauiung suneusiung dmia
811197 WU nrvINNsasdnanyallnlngguaudiunevai lawn n1sasiemnssudndnynl
n“uwana” guulsuand Snusssulvilvg widailinUssmduitne uasuvdsdoudiayTeiiy
Sussauuszmdimsuanauuudadzlvlug Tnsrmnssudndnualifivmyumutusngvaiedisdu
fuinannssuiunmsai e mnssudiuau 4 90 fe garmnssuntssuagnslieuddyves
nsdudomelnlvg genmnssumanansramudunaiusivivgiufausssdssnduasaus
NSUARIENG ) evnTIMIBeuiiarTeiluansTauvinsiudauiy uazgevnTTIMSHANHATY
ynaARuguaE TmusTINgnIHaRLien s AL eRdnual s33M3NMR was Avine A329d (2560)
Anwinsmsedndnvallnenseii : MAUFURNIIMmNTIHgNMIE R NLULLTIvR LU U
WITUNANITIATIERNAURTRNIINMNTIINUIT Tnsimvuaseileu nQunaeinisainseadie
nsadaddn “nensad” iilefasdndnuainsatuayumakandianniaufofnimisdnusin
3 peAUsenau boun Avnssumediay nsudmunuvesdiluiuwuy wagnsaniuunsndnuallng
y5ai A Tunens Snmnssumsmssdndnuallnenseildvasusmnaunduiiuumsnsian
Uszwmanglenmnssuguyuduudslaognumnyay
Twnssudunsyuiunisveanisiennuminewaznisasadnulituadedmia (Gosat Wiy
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Louns, 2542; Juilun Beuuwii, 2549) 381U ATANTUTDINGUAMEANUIILNLYIN Hndnval
Lasildnny UnAuisedeInistnausIansERdnne e ifiuininssuaunsilddennumune
uardnungmsainmnsnniletonsndnualvesnguegslsiumsiinngidaun maufiing
MIVMNTTY LTROAUN NMSAAINLAMUMING LASNAHANTINLEUAIN T FafironAURTR
nMsnedaay avanunsaduindeulinssuiunisaddadnualduiidusioll wazaunsassisn
dnualfsazihlugruduudwesuvusiely

VOULWAVBINITIVY

1. voumaduion nideedsdyatiunsiinsesiimnssudiudiun naufiRinismis
NNTIY Uazn1AUURNITNINEIAL N1IATITRANBAIATARTUVBINGUAMDANUITUNLYIN 814ND
U9Auil Jadnaynsasnsy

2. voumpduiudl Huiiililumsidendsd Ao yuvueSansurmodniiogluununasesves
91AWIMTWUNTTUUAR FIUAUNUNLYIN SNNBUNAUT Taninaynsans iy

3. vauwaiuszezna gidgldnantunisfinwienans udeyalaenisdunivalidedin dunm
wazaAtuin sendnusieu unsiaw - Junay 2562

AWauliunside

Al dunsITelenanIn (Qualitative Research) Tnsinsnemnssui@aining
(Critical Discourse Analysis) #1uLuIN19989 UsAaN (Fairclough, 2010) Tnan15lATIZAFIUN
(Text) AU URN1T1199Mm0 55U (Discourse Practice) kagn1aufuAn1sm1edanu (Social Practice)
N1IATSNTNYOIATANYUVDINGUAMBANUIIUAKYIN SNNBUNALT anTnaynIasnsIy

ngue{lvidaganan

Yo U A Y 1 A o ° DS vy @ v A D2

Aidedniondiegraiioinundmunliiluglvideyanan (Key Informants) lnadnidenyd
anusabiteyalansinuingUszasiventside Wuglideyandnidanuiuazyuseaunisaluin
oA vmvae ginguasanyy wazasanyuieglugusuluwnunasoweiaawimsuinssdain
AIUAUINUNYIN BNBUNAUT Tarinayvsaensy 91w 10 au legldveauudieundesdeya
GRNIGEE

a A o a v
\wsasilanlylun1side
a A Al Ao o vy o ¢ . . A o =

wsesilenldlunsidensall lauwn wuinisduniual (Interview Guide) MmLNIINNSANY)
wNans wenanil fideldnssunsesduiindes aunduiindmsunsidenaauiy wasdaridelu
guziundasdiodAgluanidedinauninasad

mafusIuTIndaya

vaw gy A oA =2 2 v ax A

rRdeldiasestielunsfnwiuaziiudeya 3 35 Ao

1. M3dunaliadn (In-depth Interview) WulUlugumsaununiudlvideyavean wiud g
wagn1siidinsin idedunvmmantunsiiudeyalaglduuinisdunival (nterview Guide) am
Tuitnuagduiindeanisaunun visdl lalvanuddgiudndodazime Inedunawazanduiin
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Uszifudfyserinssdunuaiiieluidlunsiinszsideyade
2. m3&ann (Observation) ifeAnudeyanginssy wmmsal #3nssu Viruaduasaube
Tngnsdunauuuiaiusan (Participant Observation) wagnuulifidausian (Non-participant
Observation) aaduiin rusiudeyaiazilyiinsey
3. MAATIEAenas (Document Analysis) umsiiendiatoutasszvienafunus
foya sdsnevdaiAvdeyaudn Wumslinssienansiiierdesiunmsidevannvaisunaaiie
Tilsdeyaiinsudu
M5ATIEBUANNUNEADYDINNTITY
fidensaaeunnuideievessidelasnismsiaaeunuuauid (Triangulation) msisues
WUBY (Denzin, 2017) lalA asiadeuaudsutoya (Data Triangulation) fig AS3adBUAIINMAIN
vansveauvastoyaludanm anufiuazyana uaznIvdeUaddILIsTIUTIdeYA (Method-
ological Triangulation) Ingld35Tusandeyanaieds lawn nsfinwitenans nsdunwalidadnuay
nsdann
n3AATIEidaYa
msiuadsillinsinmgideyadenmamlinisiiesginmnssudaning sunumies
wi$ad forurudeyansuduudTaiuinnsitaraistoasy Taensinsgidomiaun
Fauandliiunaduiunundnaiiennuminenisisasndnvaialanvureanguninednuisun
wnnAUFTRNIMEMNgL Faandliiuianinag amnsdn ﬁgﬂwém% FananssuenU R
wazAuANAnTigninUuUss Usznouaietulmivesnisiisadndnualaianturoenga
AmeAnUNLNKINKAE AT RN Iadanu FauandlifuuuanensufuR deuen Puuznsuans
N353 WUULRLITSaRY NSHARTMNTTN Tesn1Rsesndnual ATanTuTadngua e
UNUNUYIN

NAN33RY
nan13finy tnglinsounnAnn1sinseinnssudanindueuwnsad wiadu 3 dw fe
NIFAATIEAFIUN NITBATIANIAUHURNITNINIMNTTY #agn15AT1zrn1AUfuRNsNedmy
il
1. NIFAATIRAAIUN NMIANTIDAANBAIATANYUVDINGUAMBANUITUNUYIN
sun ifumsfumneuludenszuaumsmananadisaumaeduandaun lugue i
vnwanignyhlidusunuresasmds (awwe @3dud, 2561) HoutamalianeiFaumiy
nssuMIssdndnualaiantuvesnguameanusunuInesnidy 3 fu fie Mumuideuazany
AsE FutausTsuuasyssingl uazduandnenssuuasAaunTy fail
1.1 fumnuideuayaumive ShdnvalnianuureInguAMeanuIsunLLIN Ao Auide
LazALATISIReNLINTE S NsEIiNEY TnedeuazainsiimszeyeSadmsadunsediiadion
SuAnduingud winsydadunszansmvemszogaianimsadunszansamveanszidice Jaane
WS “UNIAMTEIAN (Mater De)” #i30 “Wainsy” a3anyuamodniouasasns ity ueios
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Tngjfigainszidimssainanie winss wssdimsadenuinssduiialiiduinsnve mesiogeiar
Jmsafunszauinsziinideuazasnsrimsadunssnaniaiuiausisua fe iufilensonsens
fuasannnazd Wufiuuafiuwiunidalneduduasuiardunannuivdmiamnlsens
waznsudunszinanignsmuai Ao WufnssnssdieliiudansziegSadiiadaundaindy
uyudiensyounmuemssdaTudouazanuAssweutnss R dudun v ddusauny
TunszurumsuanaiuanumnefunnudonazanuainsuasSindnioujiRdudetuunauds
g tulsiAsunyag
1.2 snudmusssusasyseingl loun UssindlananeussAniouwsinge wasUssinalianaanu
WAz UL
1.2.1 UssindlmnaneUszAnfountngs nszeaudnsamedniidennuideinusingzidy
fivaneusziuntnygyeeiidn wiile Welfiluesesdlolimndesumauinazeuuiundula s
anangUszALdunsamuiusinssuarfisimes Usy Tvomesiogiuiusi/ssgR weudsaeu
FunsinuuasnduRunszeauidn alanvunguamednunsununnazdausandanaeUseiiuly
Wauna1ANRWNY
1.2.2 Ussndlianganuuaziuii msianganuiSoiantduduussimdinamauniionay
Imsudnszdainuiaununndatudulsedmnd esednivigyausmygsuazyiiivos
HesdulUudImeNs ity v e UNSEAN EIRNNIUN kB uLAEI1teReNnll MSlEndaTLAIvMaEN
vnaunuandatuludnfuansuasidiansudsfunssudn sssfuduioudiuiey dunssuddniy
TuiuanganudmsugililenalusuiluTunsiuid (Ash Wednesday) FafiuiuBusumania
uvmsa (Lent) Aiflszaznandduiunouasiefuailnaiiant Wurisnaiwisnisedugiuaiiun
(Praying) shiaona s (Fasting) warliniu (Alms Giving) SausssuuazUssiwainani Fadus
unfiAetestunistsventuugiuimenisnssyh uazdensUfiRdudefuundwendnualauds
Jaqdu
1.3 aruaandnenssuuazfaunssy dndnwalaTanyuNguAINeaNUINUALYINA U
andimenssunarfaUnssy Ae orauimswinsyiuinfisnuisduantnonssuuasfaunsau
Fanawimsduguldnina aodeenssudunuulnsasuminlusenunay aunasdulsye
wihsnalugUlas milsneludiuuusasniouunhineseaumensyand Wunmudnsswasinyey
vends nmiluyusuavdnie vieFend ussandnians dusosuvauduniniunegdliidune
sedladnulufienadnian fdsdaysy ssaumna Alusnfaefouy uasiilusafadnauiy dnseguusl
nrdunsziegninsasdguiufvoseianivis aniilnenssuuasAaUnssuenauimausinsydaiad
fiongannnin 120 U Tanurynaenaun s iimansuazanuam uazsieadesiuanuidenmeing
vo9nTanTUNAUAINEANUIUALINTINAY KiuanauimsuinssfaRedasieulfiduludnume
stuuuamy warfodunsmassndnualiuaninensauuasAaunssusudluofindusiesnauis
Jaqdu
2. 1153AF1ERNIAUHUANIITNIINNTIN N15AN1598NANBAIATANYUVDINGNAINDEAN
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UNUAKYIN
maufiAnsmanmnssudunssuiunsiiaousuiussnismssdaaiiseamang i
AU (text) NUMTYA miﬁuau In52i08UTDINNTTU (order of discourse) Lﬁawﬁm WWSNIENY
Tuvsunitnsdeansthy i Aty (@wmne A3dud, 2561) mmwlmmﬂummm il
2.1 muﬂ’;mfummmmmwm A3aRTUNANAMEANUNILNLINToIAZAS NS AnFo
wsgmgiuiPinuasqrsnaaaunmAnng o luinvemszesdidunuvegeiidauiigaluns
Allutina3anvu nssdomunszdyafvemszludnognsnsudu linssiud nssgnmseuiien
UfTRmnimszionszdn Sanudnanudeaasiisslng/liieziinruendunidiededie §n
WAZIUARLLEENNAUMTBUANYRINTEUN ANUATEANARsIINTEILUSsUMTauiuANUSLaY
fddeutivesnu anuderuainsiunngtanuiudadaiadelfiduanuiiusznoumay
Alnglddod “Sausmsstain” Wenduueesudugumilvauasiiufonmoanifiumindu arw
Fowarainsfifinnntulude nszdoimsmuiudduasesguanarussnmunsenslviuinuies
AsaUATI WazaATiaslivasnisandudunsien q danuguuaziaiisses Fodu Woatedn
Tniiflvajuazansumuiadusanidunsysurlunason Sdduanenuainsuaganuindns
Aounsatn1saansegluardydnualdnnuinnussivguliluluad Ussdudnes “M” wae
“JMS” $nwsdenszunuvoswinszuaynsvieglifimauluadliaianvunnaussndansy sy
Uspiagynassiinufiuusufisanudouarauainsiiuiiase
2.2 AUIAUSTTULAE UG
2.2.1 UszindlmaaneuszAnfoumingy alantunguavednuisuniuinasGuussimng
TutuusnveuseunaAulagarTmiuamnaeUsein ISV UnsEAnLaansULinsslueay
Fnsuinszdaia ynamasaiieu (HuiueriinddsesinsmameUseinouisyrveunszan

Y

pejudn) axdydnmarsuudnsylumanmumuliuaiansu Bond “winssBendiuviefidul
nazdunionauimsuinszduia efviuiounaiauazinisanasusedl Saufisy
YoUNIEAMLAZIINDNNMANUTUUNSEgUMInsElueaIsumsyTaAM DU sUniouuinss
whsaneUseA MsmnansUszAieunsinszidusunuuddguuunidunisgiinmuuiitnszves
NALAMBANUNUNUYIN

2.2.2 Usemdlanganuuaziuih asanvummednazilimgidedinmsizdanudeiieiu
AR NITANINE @ITTALAZUTA I@8Lf'?iad']Lﬁ'aﬁ’uq@ﬁwcﬂ@ﬂaﬂmﬁaiwmsﬁuimmmazﬂﬁu
srufuBnasmils ipudendudutiundiesumfinnuvemszaandt maangauazEusus
Auansluaudeiuans yasvanu grifidesaznstenenls! gaitsuiimauanussny sunaviasdy
Aurnsaz s fityrveunszangialiiaduiiinteslugau (Private Chapel) uazitinfuiansi
oA uinszSuRandnfisyrmeunsranudnsdisiud dhiviianluauiflduluiy
orndluanudiouiunnlfidueionsnsveseanduynddeun Ussmdnisianganuinain
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Abstract

This study aims to emphasize on the term “workplace fun” and its behavior towards
job satisfaction and task performance. The research examined generation Y’s attitude towards
workplace fun in MNCs in Thailand due to the fact that they will invade half of Thailand’s
workforce by 2030 according to the data of the National Statistical Office of Thailand (2015)
and workplace fun has been widely used in MNCs but very minimal in Thai local companies.
The study relied upon survey data collected from 443 respondents representing the
employees who are working in Multinational Company in Thailand. By applying descriptive
and inferential statistics, the study has found that generation Y employees in MNCs are a
true believer of workplace fun concept as well as indicated that higher exposure on
experienced workplace fun leads to higher employee’s job satisfaction and task performance.
This paper serves to change Thai traditional management negative view of having fun in the
workplace and direct for future work so that it may continue growing to inprove Human
Resource Management knowledsge.

Keywords : Behavior; Workplace Fun; Multinational Company in Thailand
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Introduction

There is an increasing number of consultants and business writers in present days
pointing out that fun at work is essential for upgrading both employees’ motivation and
productivity while lessening stress at the same time (Karl et al., 2005). In the study of Young
etal, (2013) revealed that Generation Y employees’ attitude toward workplace fun postively
affects their experienced workplace fun and positive direct effects on their job satisfaction
and task performace in the USA. However, in developing countries, there are firms that are
still practicing traditional view of work culture where work and fun are mutually exclusive.
In their view, fun is either unnecessary or additional thing to have in the workplace. In addition,
managers think that it is inconsistent for the employee to have fun and be productive at
the same time. Two accomplishments are often viewed as being at opposite ends of the
same spectrum (Ford et al., 2005). The researcher argues that as long as well-intended and
cautiously designed workplace fun, having fun at work is likely to boost employee’s satisfaction
and task performance.

This research focus on employees who are classified as Generation Yers’ (aged 17-37)
which will be fueling workforce in the near future. The author has observed the existence
of several workplace fun activities in the multinational company in Thailand—the finding
will definitely be a sufficient to proof the concept of workplace fun. As a result, the researcher
believe that Thai local company will utilize these findings from Thai MNC to create a better
work environment for everyone and build up a specific treatment to gain a higher productivity
rate in organizations for Thai Generation Y employees.

The objectives of this study are :

1) To examine Generation Y on attitude towards Workplace Fun in Multinational Com-
pany in Thailand.

2) To explain the relationship between workplace fun, experienced workplace fun, job
satisfaction, and task performance of the employees.

3) To explore importance of workplace fun in the organization in order to advise man-
ager’s correct treatment of “fun” in the department to increase employees’ satisfaction and

task performance.
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Literature Review
Multinational Company in Thailand

Any private company that has its mother/parent company located abroad and has a
branch in Thailand with license to operate issued by Department of Business Development
Ministry of Commerce in Thailand under Foreign Business Act BE 2542 (FBA) can be classified
as Multinational Company in Thailand. Under the law, Multinational Company or usually
called MNC, in short, should be large in size with at least 200 employees located in Bangkok
area (Komet, 2012). Multinational Company can be seen as a strong pool of resources which
attracts newly graduates away from the local company. The author believes that majority
of generation Yers can be easily found in this type of company where variables of fun can

be tested with the high expectation of useful findings for this study.

Generation Y

In a global context, Generation Y is referring to people who were born between year
1980 to 2000 (Schewe and Noble, 2000) or 2523 to 2543 in Buddhist calendar. Generation
Yers has a unique characteristics comparing to other older generations such as Generation
X and Baby Boomer. Unlike any previous generations that are considered as the working
group (Generation X and Baby Boomers), Generation Y has grown up with the new technology
inventions when it reached its peak. They are very comfortable and adaptable towards
technology, communication on the cloud and diversity. Numbers of published papers define
Generation Yers’ characteristic as fun, flexible, and team-oriented. (Howe and Strauss, 2000).
They have a high level of expectations and thrive for meaning in their workplace (Robbins
and Judge, 2010). A journal from Eisner highlighted that Generation Yer’s give a lot of
importance to personal development, they tend to put job primarily as a way to build a
career resume and have a weak long-term commitment to the organization (Eisner, 2005).
And because of that, Generation Yer’s insufficiency of long-term commitment towards
company can be one of the main challenges for the present workforce. To confirm the
concept in Thailand, a study from Kanpitcha (2013) gives evidence that job hobbing of
Generation Y in Thailand is very common and it is difficult to keep generation Yers from
staying in the company more than 5 years. However, a unique characteristic of Generation
Yer’s has led the potential solution of utilizing workplace fun as a mean to drive and improve
the commitment (Karl et al., 2008). Recent journal from Lamm and Meeks (2009) confirm
the existence of a positive relationship between individual outcomes and workplace fun

were much stronger in Generation Yers than in any previous generations.
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Workplace Fun

According to Lamm and Meeks (2009), workplace fun is defined as playful, social,
interpersonal, recreational, or task activities intended to provide amusement or pleasure.
Aldag and Sherony (2001) defined attitudes towards workplace fun into three dimensions:
appropriateness, salience, and perceived consequences of fun. Both researchers argue that
each individual tends to have a different view towards workplace fun. Some may think of
work place fun as something nice to have in the organization, some may think of fun as an
inappropriate action during work hours, while some groups may even think of fun as one of
the requirements in the work place. Hence, one’s attitude towards the importance of salience
of having fun at work can vary among different employees.

Based on the studies of Newstrom (2002) and Aldag and Sherony (2001), Appropriateness,
Salience, and Perceived Consequences were positively related to the experience of workplace
fun when tested with employees. The word “experienced workplace fun” itself is extended
to which employees perceive the existence of fun in the organization. Therefore, the author
find the dimensions above useful to measure the attitude of workplace fun and explore the

causal effect on experiencing workplace fun in Thailand.

Job Satisfaction

Wright (2006) found that Job Satisfaction can be one of the potential causes for vital
work related behaviors, such as task performance. Weiss. (2002) says that Job Satisfaction
is the combination of a positive attitude and a favorable effect on the job. Not until recently
has new research emerged and proven that a positive relationship exists between workplace
fun and job satisfaction. Those researchers point out that when workplace fun exists in an

organization, job satisfaction of the employee tends to increase (Karl & Harland, 2007).

Task Performance

Motowidlo et al. (1997) defined task performance as a behavior that converts raw
materials into goods or services or any supporting behavior that helps such transformation
task to become more effective and efficient. Avolio et al. (2009) confirms that there is a
positive relationship between humor and performance in both field and laboratory studies.
Previous organizational behavior research used 4 items developed by William and Anderson
(1991) to capture task performance of the subject by scoring from the completeness of the

assigned duties and fulfillment of the specified responsibility according to the job description.




NsanNssUwNNY  UNdNENAaINSN
UA 38 aUUA 1 UNSIAU - IUBIEU 2563

Hypotheses Development And Research Model

With an attempt to consolidate all the findings of various variables from articles discussed
above, the research model is now consistent to form solid reasons that offer the 4 hypotheses
below:

Hypothesis 1: Attitude towards workplace fun is positively related to Experienced Work-
place Fun

Hypothesis 2: Experienced workplace fun has a positive effect on Job Satisfaction

Hypothesis 3: Experienced workplace fun has a positive effect on Task Performance

Hypothesis 4: Job satisfaction has a positive effect on Task Performance

With the constructed hypotheses, the conceptual model of this research is shown in Figure 1.

Job Satisfaction
Attitude Towards
Workplace Fun
: Experienced

- A aten: —
_ ppropriaieness Workplace Fun
- Salience

- Perceived Consequences

Task Performance

Note: H = Hypothesis

Figure 1 : Research Framework

Research Methodology
Data Collection and Measures

Based on the National Statistical Office of Thailand (2015), there are approximately
19.26 Million people who are classified as Generation Y. By using a 95 percent confidence
level with a sampling error of 5 percent, an appropriate sample size of respondents calculated
was 400. Questionnaires were distributed online from October 2017 to March 2018. The
author chose randomly sample technique with two filtering questions on year of birth and
current workplace to generalize the population yet scope down to only necessary sample.
A total of 443 completed questionnaires were collected. The questionnaire has altogether
24 questions in the form of 5-point Likert scales. Attitude towards workplace fun was measured
using 3 sub-items of Aldag and Sherony (2001) including appropriateness, salience, and
perceived consequences—altogether 13 items. Experiencing workplace fun scale from Karl

et al (2007) is borrowed and used to test and confirm a positive relationship between attitude
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towards workplace fun and another 2 variables, which are job satisfaction and task
performance. His scale has 3 items, which was used to measure the level of fun in the office.
Job satisfaction has 2 items and was taken from Michigan Organizational Assessment
Questionnaire (MOAQ) (Cammann et al, 1983). Task Performance is included with 4 items
based on William and Anderson’s scale (1991). The pilot test of 30 employees in several
multinational companies was conducted in the field and Cronbach’s alpha was employed
to test the reliability of each scales. All six variables are considered to have a high level of

internal consistency with Cronbach’s alpha values above 0.7.

Table 1 : Reliability Test Results

Variables Cronbach’s Alpha Scores
Attitude Towards Workplace Fun: Provided Below
Appropriateness 0.770
Salience 0.764
Perceived Consequences 0.778
Experienced Workplace Fun 0.705
Job Satisfaction 0.898
Task Performance 0.902

Conclusion And Discussion
Descriptive Statistics

One of the attitudes towards workplace fun statements received the highest score
(4.67), with the majority of the collected respondents strongly agree that fun at work can
actually help reduce stress and tension. Most of the respondents are feeling strongly agree
with a mean score of 4.62 that having fun at work can enhance interpersonal relations and
teamwork. In general, a score of 4.26 as a mean on attitude towards workplace fun statement
leads to an observation that majority of generation Yers who are currently working in
Multinational Company in Thailand normally have a strong positive attitude towards workplace
fun concept—they respond positively to workplace fun. Attitude towards workplace fun is

one of the essences of their working environment.
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Table 2 : Mean of Statement on Attitude Towards Workplace Fun

Statement on Attitude Towards Workplace Fun Mean Std. Deviation Interpretation
Joking, laughing, or having a “playful attitude” while on the
9 gning 9 Y 4.26 0.8349 Agree
job is immature and unprofessional. (Reversed)
Having a good time and doing a good job are incompat-
9ad 9ad : P 4.40 0.71233 Agree
ible achievement. (Reversed)
If you are playing, you cannot be possibly working. (Re-
y ying.y Y 9 4.00 0.85749 Agree
versed)
Having fun at work is very important to me. 4.35 0.684 Agree
If my job stopped being fun, | would look for another job. 3.82 0.799 Agree
| prefer to work with people who like to have fun. 4.34 0.75 Agree
| don’t expect work to be fun-that's why they call it work.
412 0.88754 Agree
(Reversed)
Experiencing joy or amusement while at work is not impor-
4.41 0.67473 Agree
tant to me. (Reversed)
Having fun at work can enhance interpersonal relations
4.62 0.598 Strongly Agree
and teamwork.
Fun at work can help reduce stress and tension. 4.67 0.555 Strongly Agree
When work is fun, employees work harder and longer. 4.15 0.806 Agree
When Employees are having fun, they are typically goofin
Y 9 y Y ye 9 4.00 0.87576 Agree
off and avoiding their work. (Reversed)
Employees with a healthy sense of humor tend to work
4.31 0.782 Agree
well with others.
Attitude Towards Workplace Fun 4.26 0.45684 Agree

Statement regarding to experienced workplace fun, in general, is yielding at approximate

score of 4.08, Employee’s Job Satisfaction (4.11), and 4.28 point on statement towards their

task performance; all yielding at an average score of more than 4 (range of agreement).

These ratings indicate that generation Yers who are working in multinational company in

Thailand on average have high experienced workplace fun in their company, where they are

likely to laugh a lot (4.18) and try to create fun environment whenever they can (4.05). They

were also found to be satisfying with their current job, and performed their task on an above

average result.



Behavior of Generation Y towards Workplace Fun in Multinational Company in Thailand
wndnssudepAusu Y dennuayniuamuirioiugepussndusdiuds:neine

Table 3 : Mean of Statement on Experienced Workplace Fun

Statement on Experienced Workplace Fun Mean Std. Deviation Interpretation
At my workplace, we try to have fun whenever we can. 4.05 0.846 Agree
Managers encourage employees to have fun at work. 4.01 0.986 Agree
We laugh a lot at my workplace. 418 0.728 Agree
Experienced Workplace Fun 4.08 0.72651 Agree

Table 4 : Mean of Statement on Job Satisfaction

Statement on Job Satisfaction Mean Std. Deviation Interpretation
All'in all, | was satisfied with my job. 414 0.864 Agree
In general, | liked working here. 4.07 0.747 Agree
Job Satisfaction 4.1 0.731 Agree

Table 5 : Mean of Statement on Task Performance

Statement on Task Performance Mean Std. Deviation  Interpretation
| adequately completed assigned duties. 4.22 0.687 Agree
| fulfilled responsibilities specified in job description. 4.23 0.628 Agree
| performed tasks that are expected of me. 4.34 0.672 Agree
I met formal performance requirements of the job. 4.32 0.724 Agree
Task Performance 4.28 0.556 Agree

Hypotheses Test Results

From the descriptive statistics above have shown a high score of at least 4.00 on our
four main variables, however they did not confirm any linear relationship or association
among variables. Pearson’s correlation was conducted to test four hypotheses to confirm
whether there is a relationship (either positive or negative) between “attitudes toward
workplace fun and experienced workplace fun”, “experienced workplace fun and job
satisfaction”, “experienced workplace fun and task performance”, and lastly “job satisfaction

and task performance”. Collected sample size of this research is 443 respondents; assumption

to run Pearson’s has met the requirement (n>15). In Pearson’s correlation test, there are 2
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opposite spectrum (-1 to +1). To test the positive relationship of stated four variables, any
score with positive result and p-value lower than .001 will be treated as presence in rela-
tionship. The author divided positive relationship into four levels as: 0.01-0.25 Very Weak
Positive Relationship; 0.26-0.5 Weak Positive Relationship; 0.51-0.75 Strong Positive Relation-
ship; 0.76-1 Very Strong Positive Relationship.

H1 proposed that attitude workplace fun in Generation Yer who is currently working in
multinational company in Thailand would show a positive association on experienced work-
place fun. Three sub-scales that explained attitude towards workplace fun were tested
separately one-by-one with experienced workplace fun in order to find out strongest asso-
ciation among 3 variables. All sub scale variables were statistically significantly confirmed
to be related with experienced workplace fun (p = .000). Appropriateness on Workplace
Fun has a weak positive relationship towards experienced workplace fun (r=.38). Perceived
consequences proved to have a weak positive relationship towards experienced workplace
fun (r=.45). Salience were found to have a strongest positive relationship towards experi-
enced workplace fun (r=.51). When combining all three variables into a mean of attitude
towards workplace fun, correlation level of .51 indicates strong positive linear relationship
towards experienced workplace fun. In general, when employees have a positive attitude
towards workplace fun, they tend to have better-experienced workplace fun inside their
office while employee who believes that fun is important and noticeable (salience) will usu-
ally experience more fun in the workplace than the other two sub-scales.

H1: There is a statistically significant relationship between attitude towards workplace

fun and experienced workplace fun. (Accepted).



Behavior of Generation Y towards Workplace Fun in Multinational Company in Thailand
wndnssudepAusu Y dennuayniuamuirioiugepussndusdiuds:neine

Table 6 : Pearson’s Correlation Conducted to Test Relationship between Attitude towards

Workplace Fun and Experienced Workplace Fun

Pearson’s Correlation

Experienced Workplace Fun

Pearson Correlation oSl
Attitude Towards Workplace Fun Sig. (2-tailed) 0.000
N 443
Pearson Correlation 38
Appropriateness Sig. (2-tailed) 0.000
N 443
Pearson Correlation DIl
Salience Sig. (2-tailed) 0.000
N 443
Pearson Correlation A45%*
Perceived Consequences Sig. (2-tailed) 0.000
N 443
Pearson Correlation 1
Experienced Workplace Fun Sig. (2-tailed)
N 443

** Correlation is significant at the 0.01 level (2-tailed).

The second hypothesis proposed that positive relationship exists between experienced
workplace fun and job satisfaction. A Pearson’s correlation was run to determine the rela-
tionship between 443 employees’ experienced workplace fun and their job satisfaction
value. There was a strong, positive correlation between experienced workplace fun and job
satisfaction (r=.72, N=443, p<.001). This is definitely not due to chance to say that when

employees have positive experienced related to workplace fun, they tend to have more

satisfaction on their job.

H2: There is a statistically significant relationship between experienced workplace fun and

job satisfaction. (Accepted).

Table 7 : Pearson’s Correlation Conducted to Test Relationship between Experienced

Workplace Fun and Job Satisfaction

Pearson’s Correlation

Job Satisfaction

Experienced Workplace Fun

Pearson Correlation

Sig. (2-tailed)

N

g2
0.000

443

** Correlation is significant at the 0.01 level (2-tailed).
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To confirm whether experienced workplace fun can boost up job satisfaction, further

test was conducted. Linear regression analysis was used to test if experienced workplace

fun significantly predicted job satisfaction of the respondent. The results of the regression

indicated the two predictors explained 51.4% of the variance (R2=.514, F(1,441)=465.66,

p<.001). R-squared is showing at moderate level, however p-value still indicated a real

positive relationship between experienced workplace fun and job satisfaction. It was found

that experienced workplace fun variable significantly predicted job satisfaction level (B=.72,
p<.01).

Table 8 : Linear Regression Model Conducted to Predict Job Satisfaction by Experienced
Workplace Fun

Model R R Square Adjusted R Square Std. Error of the Estimate
1 717 514 512 .51052
Model Summary”
a. Predictors: (Constant), Experienced Workplace Fun

b. Dependent Variable: Job Satisfaction

ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 121.362 1 121.362 465.655 .000°
Residual 114.937 441 .261
Total 236.299 442

a. Dependent Variable: Job Satisfaction

b. Predictors: (Constant), Experienced Workplace Fun

Coefficients®

Unstandardized Standardized 95.0% Confidence
Coefficients Coefficients Interval for B
Std. Er- Lower Upper
Model B ror Beta t Sig. Bound Bound
1 (Constant) 1.165 139 8.406 .000 .892 1.437
EWF 721 .033 717 21.579 .000 .656 787

a. Dependent Variable: Job Satisfaction
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The third hypothesis, which suggested that when employees exposed the excessive

amount of fun in the workplace, those people should have better task performance than

those who experienced lower level of fun in the office. A Pearson’s correlation test was

conducted to confirm the association between experienced workplace fun and task perfor-

mance value. The result was indicated (p =.43, N=443, p<.001) that two variables had a

statistically significant association. However, “r=.43” only provided a solid reason to indicate
a weak positive relationship between experienced workplace fun and task performance.

H3: There is a statistically significant relationship between experienced workplace fun

and task performance. (Accepted).

Table 9 : Pearson’s Correlation Conducted to Test Relationship between Experienced

Workplace Fun and Task Performance

Pearson’s Correlation Task Performance
Pearson Correlation 43
Experienced Workplace Fun Sig. (2-tailed) 0.000
N 443

** Correlation is significant at the 0.01 level (2-tailed).

The fourth hypothesis, which specified a relationship between job satisfaction and task
performance was also confirmed (p =.000). Job satisfaction and task performance’s relationship
were assessed by Pearson’s correction test. The result indicated a strong positive relationship
between two variables. When employee’s job satisfaction increased, task performance on
each particular employee improved in the same direction.

Hd: There is a statistically significant relationship between job satisfaction and task

performance. (Accepted).

Table 10 : Pearson’s Correlation Conducted to Test Relationship between Job Satisfaction

and Task Performance

Pearson’s Correlation Task Performance
Pearson Correlation .55**
Job Satisfaction Sig. (2-tailed) 0.000
N 443

** Correlation is significant at the 0.01 level (2-tailed).
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In summary, the results of the hypotheses testing are shown in Figure 3.

Attitude Towards v o Job Satisfaction
Workplace Fun Z
- Appropriateness (r= 38) |7 1 Experienced
Workplace Fun -
- Salience (r = .51) kp r=.55
- Percerved Consequences “u
(r=.45) ke
Task
Performance

Note: **p < 0.01

Figure 3 : Test Results

Discussion

This research confirmed that generation Yers who are working in a multinational company
in Thailand on a gross average respond positively to workplace fun concept. They generally
do have a positive mindset towards work place fun and exposed to a lot of workplace fun
experiences. Generation Yers believe that fun is an essential concept and important in the
workplace. They agreed that having fun in the workplace and doing a good job could be
both achievable at the same time. Employees, with age closer to generation X (older than
31 years old), were found to perceive workplace fun as the less important factor than those
who were below 30 years old. Majority of generation yers’ employees truly believe that
workplace fun can really reduce their stress, tension, and also improve the interpersonal
relationship among peers.

This research pointed out that employees who believe that exposing to fun in the office
is appropriate, salience, and bringing positive outcome actually experience more fun in the
office than those who are not. In another word, employee’s positive attitude towards
workplace fun cause them to experience more fun in the office. Based on collected data,
there is a solid evidence to conclude that employee who experiences more fun in the office
often has higher job satisfaction level. On the other hand, employees with little exposure
to the work place fun were found to have a lower level of satisfaction on their job. However,
only small positive correlations(r=.43) were found on experienced workplace fun and task
performance. To illustrate, when generation Yers experience more fun in the work place,
there are some chances that they can perform the assigned task better than those who
experience less fun activities in the office. Even little implication can be done to improve
the task performance by using fun activities in the office as a mean; a good new is job
satisfaction was found to have a strong positive correlation with task performance. Hence,

job satisfaction can be used as a mediation factor on enhancing task performance by utilizing
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workplace fun activities. Workplace fun activities may be planned ahead with the hope that

they will motivate the employee to have more satisfaction at the organization level.

Conclusions

First, generation yers’ employees have a positive attitude towards workplace fun.
Therefore, they tend to view a fun work environment as a good thing rather than a traditional
serious work environment. Second, across 3 dimensions, they truly agree that workplace fun
is important and serves as a critical element of job (salience). The findings could relieve
management from such fear to have fun in the workplace at certain points.

The relationship between the 3 main variables, namely workplace fun, job satisfaction,
and task performance, was explored. The term workplace fun was then conceptualized into
attitude (independent factor) and experience (dependent factor). As expected in literature
review, employees with a positive attitude towards workplace fun were found to have
higher exposure to workplace fun activities than those who did not value workplace fun.
Intuitively, the experienced workplace fun level for each employee was found to influence
the satisfaction level of his or her job. In another words, humor or a fun mood occurring in
an employee can stimulate an affectionate feeling towards an employee’s job. It appears
that higher job satisfaction for employees positively improve their task performance. However,
an employee who experiences a lot of workplace fun activities does not play a huge impact
on his or her task performance due to weak positive correlations found between experienced
workplace fun and task performance variables. By linking all variables together, this research
collected evidence to say that employees who experience more fun were found to have a

good state of affection towards their job, which leads to favorable task results.

Recommendations

In today’s world, most managers in Thailand still traditionally treat fun in a workplace
as an inappropriate or unnecessary behavior. However, our findings provide strong evidence
that generation Y’s employees are a true believer of workplace fun. Collected respondents
confirmed that they would try to look for another job if their work stops being fun.They
perceived fun in a workplace as a “must to have item” rather than “nice to have item”.
The researcher draws a first recommendation that managers and supervisors of the company
should spiritually change their negative attitudes towards having fun at work if any, because
it could be a new way of improving company’s retention rate in a long run—considering the
fact that generation Yers will invade more than half of Thailand workplace in the near future.
With the current observation on high exposure of fun in the workplace and freedom of having

fun in Multinational Company’s environment in Thailand, there is no doubt to question why
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MNCs in Thailand was so successful in pulling young human resources—generation Yers. The
second recommendation suggests that management should eliminate guilt of having fun at
work contextby injecting fun and flexible culture. To do that, managements need to believe
that fun loving culture contributed positively to organization performance. There are many
ways to build fun at work culture in the company. Management could start with injecting
either formal or informal fun activities in the office throughout the year. Examples of formal
activities are team building, New Year party, recognition awards, coffee talk, stretching break,
lunch and learn with leader, and sports day. Where informal activities are pop-up lunch with
mentor/boss, karaoke night, surprise baskets, company clubs—such as music club, basketball

club, Christian club, dance club, etc.
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Abstract

Most of the research objectives of the study are to examine the factors affecting the
decision of Chinese students to study in higher education institutions in Thailand; and to
what degree these factors impacted on their decision making in the process of applying.
Questionnaires were distributed to a total of 402Chinesestudents who currently study in
different programs of 20universitiesduring August 11, 2017-March 11, 2018. The findings
showed the students confirmed the influences from economical, political, social, cultural,
personal factors in their decision making process; also proved that all these five category
factors were positively impacting on the Chinese students’ decision to study in Thailand’s
Higher Education Institution from high to low, as they were able to predict 78.9% of variance
of the model. Meanwhile, the study also reported the top 5 information channels that Chi-
nese students used in their process of applying for the Thai University, which were educa-
tional agent, joint program, friend referral, online applying and education exhibitions.
Keywords : Factors Exploration; Chinese Students; Decision-making; Thailand’s Higher

Education Institutions
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Introduction

Higher Education, also known as tertiary education, usually refers to the learning that
takes place at universities, colleges, or institutions. It is a kind of service business and it is
“people-based” (Mazzarol, 2002). In this highly globalized world, the success of Higher
Education institutions in acquiring their graduates to a large degree depends on the capability
of an institution to recognize the needs of the educational market. Higher Education Institutions
should always improve the ways to make themselves more competitive in the educational
markets, as well as to study consumer behavior and service satisfaction, so as to understand
what are the factors that foreign student considers when making a decision to study in a
Higsher Education Institution the marketers.

With the largest population and the great success of the Chinese economy, Chinese
students studying abroad has become common practices. According to China’s Ministry of
Education data (2007), China has the world’s largest student exporter. However, for students,
in addition to study in Western countries, as a gateway to ASEAN, Thailand, is also popular
for Chinese students. According to Thailand Office of Higher Education Commission (OHEC,
2013), 171 recognized universities in the country offered undergraduate programs in a variety
of academic disciplines. The growing number of institutions in the Higher Education sector
has generated competition among Thai universities, especially in terms of student recruitment.
It is necessary and important for universities to analyze and understand the factors that
students in deciding their university choice.

Previous studies have identified student perceptions regarding studying aboard especially
in the western country, but not many recent studies focus on why Chinese students’ decision
to study in Thailand’s highereducation institutions. As the Chinese students were ranked as
the major international students for Thailand, this study tried to analyze the attributing
factors for Chinese students’ decisions for China and Thailand’s Higher Education market.

Therefore this research was conducted to identify the personal factors relating to
Chinesestudents’ decisionmaking to study in Thailand’s higher education institutions; then
to determine the information channels for Chinesestudents’ decision-making to study in

Thailand’s higher education institutions; as well as to examine what are the economical,

103




NsanNssUwNNY  UNdNENAaINSN
UA 38 aUUA 1 UNSIAU - IUBIEU 2563

social, political, cultural factors affecting the Chinese students’ decision making to study in
Thailand’s higher education institutions, and lastly to determine to what degree the attributing
factors for the Chinesestudents’ decision-making to study in Thailand’s higher education
institutions.

Literature Review
Trend for Chinese Students’ Studying Abroad

About a hundred years ago, Chinese Students and scholars started to study abroad (Hui,
2005). All of them were sent by Chinese government or governmental foundations with
scholarship at that time. Nowadays, more and more Chinese students chose to study abroad,
which was as a result of the worldwide trend to sglobalization particularly at the higher
education level(China’s Ministry of Education, 2016). It also impacted on the market of
international higher education especial in Asia. Wang (2007) pointed that in particular, among
the tertiary students studying overseas, four out of ten Asians, and China is among the largest
sourcing countries for international students.

According to the Annual Report on the Development of Chinese Studying Abroad 2017,
China continues to play a crucial role in global education, as the No.1 place of origin for
international students. The majority of Chinese students still were the ones went to study
in America, Canada, Australia, Japan, South Korea, and UK; although the increase has slowed
down over the past year. More and more students now went abroad to study the programs
such as foreign language and literature studies, education and business management, while
engineering science and technology, computer and information science, math and statistics,
and social sciences subjects were running out of steam (Annual Report on the Development
of Chinese Studying Abroad 2017, 2018)

Factors Affecting Chinese Student’ Decision to Study abroad

Factors affecting Chinese students’ decision to study abroad from previous studies were
reviewed by this researcher. Some of them like, Bodycott (2009), Chen (2007), and
Mazzarol(2001) perceived the low educational quality in China, students’ ability to enter
domestic universities, desire to gain international experience and the expectation to find a
better career were key drivers for Chinese students to study their tertiary education abroad.
Others like Chen (2007); Mazzarol&Soutar (2002) believed that immigration consideration,
universities’ reputation and content of program, and job prospects in the host country were
the important factors influencing the Chinese students’ direction and magnitude to study
abroad.
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Also there was scholar (Liu, 2016) thought that Chinese students enjoy exploring the
world and studying abroad, also due to Chinese cultural roots. Liu (2016) found three main
cultural aspects of Chinese studying abroad including Chinese education-first culture, the
saving culture, and the extended-family culture. According to ASIA-PACIFIC NEWS (2017),
though China’s government started the “two child” policy since 2015, which allowing Chinese
families to have a second child, for the concerns of China’s aging population problem.
However, for many ordinary Chinese families, they were hesitating, as the child-raising and
education cost were so high, so many of them could like to save and spend the money on
their only child firstly (Mark & Eric, 2017). Therefore, the educational first concerns and saving
culture would together push Chinese families to save more money, but whenever they need
to spend on their only child, such as sending the only kid abroad, they would not hastate.

Dong (2012) took a macro-environment analysis approach to study the reasons for
Chinese students to study abroad; focused on analyzing the direction of Chinese government
policy, which supported Chinese students study abroad for recent many years. Dong (2012)
depicted that the Chinese government produced many different policies to diversify the
Chinese students’ educational choices and encourage them to study in different countries
and programs in the world. This could also be an important factor to inspire more Chinese
students to study aboard.

Researcher from the social and psychological area perceived Chinese students’ decision
to study abroad was due to their national nature. Yao (2004) stated that Chinese students’
nature was to explore and experience the different foreign culture, learning new knowledge
and skills. According to her, when Chinese students noticed that more and more peers study
abroad, they too would like to choose to study abroad to prevent being end up at a
competitive disadvantage position. Attracted by foreign countries’ favorable conditions,
Chinese students who completed their tertiary education abroad became a popular trend
as Yao (2004) analyzed.

Lastly, another very important push factor as Yang (2007) discussed, was the diminishing
credibility of the study abroad agency’s services, as more and more institutions set up their
websites in Chinese or using more direct online application. Thus, the well-designed univer-
sity website that provides quality service information simplified the process for Chinese
students to contact the university directly, which to some degree also let them make a quick
decision.

Brief Introduction to Chinese Students’ Studying in Thailand
Office of the Higher Education Commission (2009) conducted a survey on the enrolment

of international students in Thai higher education institutions, the survey reported that by
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the year of 2008, there were 16,361 international students enrolled in 96 Thai higher education
institutions, while Chinese students had become the major source of international students
for Thailand Higher Education Institutions since year of 2006.

Why so many Chinese students enjoyed choosing to study in Thailand? Yin &Chen (2015)
had studied this, they interpreted this phenomena based on Thailand’s advantages includ-
ing Thailand’s long term friendship with China, its geographical location, its cheap education
cost, and possible business opportunities for Chinese, and other international educational
business. All advantages could bring more opportunities to this region; as well as attack
Chinese students to come and study in Thailand, especially with Thai Government’s open
policies and after the establishment of ASEAN Economic Community (AEC) in 2015.

Since Chinese students had become a majority and the main source of foreign students
for Thailand, its education services also becomes one of Thai’s important export markets
for Chinese customers. However, as the international education industry became so globalized
and competitive in this era, studying and improving the quality of the international education
service market played a very significant role in terms of attracting more potential Chinese
students to come and study in Thailand. Hence, a study of the variety of factors affecting
Chinese students’ study in Thailand Higher Education is necessary and un-doubly helpful,
not only for Thailand higher education institutes and Chinese customers, but also for the

Thailand and China’s governments.

Factors affecting Chinese students’ decision to study in Thailand

Few studies concerning the affecting factors of Chinese students’ decision to study in
Thailand had been conducted recently, as more and more Chinese students coming to study
in Thailand.

An (2013) tried to investigate the main factors influencing Chinese students’ choice of
studying in Thailand universities. According to him (An, 2013), most Chinese students decided
to study in Thailand, as they found that most Thai higher education institutions used of
English as a medium of instruction, like the institutions in the western countries, but they
did not require very high IELTS or TOEFL scores before they entered the institutions, which
could allow the Chinese students to be enrolled easier at the beginning stage, but also
strengthen their English proficiency as they studied more. The Chinese students believed
that an international studying environment in Thailand let them consider to study here
possibly.

Songsathaphorn and Chen (2014) studied the Chinese students’ satisfaction in Thai
Universities and analyzed the related factors. Their findings indicated that there were four

factors, which were summarized as education, safety, image and prestige of institution, and
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student’s preparation before they came to Thailand; positively influenced on Chinese
students’ satisfaction of studying in Thailand’s Higher education institutions.

Yin, Rungkanjanases and Chen (2015) further more found that the factors such as
recognition of the degree from China’ government, family affiliation, the National Matriculation
Exam scores, language improvement consideration, students’ self-knowledge about Thailand
and its society, could impact on Chinese students’ choice of studying in Thailand institutions.

Different previous researchers used their own ways trying to explore the factors affecting
Chinese students’ decision making to study in Thailand. However, as they used their own
ways, the factors that they studied were either overlapping or lack of systematic classification,
thus, this researcher attempted to investigate further about what are the roots of factors by
using PEST analysis and to measure their effects upon the Chinese students’ decision making

process when considering to study in Thai Higher Education Institutes.

PEST Analysis

PEST analysis has been used frequently in the last 20 years in the area of business and
market exploring. This tool and technique used to apply for ‘scanning the business
environment’ is by Aguilar. According to Aguilar (1967), PEST Analysis is a measurement tool
for assessing markets for a specific product, a business or service within a particular time
frame. PEST Analysis usually could help the leaders from various organizations make better
business decisions and improve efficiency by analyzing different factors from political,
economic, social, and technology aspects. Though PEST analysis was used very often in
business areas, but it was also the major theoretical steam and an important strategy tool
for educational sociologists to study the education phenomena in the scope of social sciences.

Sociologists of Education like Ballantine &Spade (2001) believed that “society was held
together by share values and collective agreement, and the glue of society is economic,
political, cultural and military power” (p.19).

Sadovnik (1991) pointed that Contemporary approaches in the sociology of education
were concerned with how the Marco-level (social, political, and economic structures and
institutions) is dialectically related to the way in which people understand systems of meaning.
In particular, assessing the impact of political, economic, social and cultural influences is
becoming a trend in studying in education sociology, so as to understand a group of social
behavior.As recent political, economic, social and cultural developments in the practice
between Thailand and China associated highly, more and more Chinese customers even
realized the impact from these perspectives, therefore, they would also consider the factors
before they make their decision to study abroad.

For this regard, this research also decided to apply PEST analysis for studying the Chinese
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students’ decision making behavior, which included investigating their concerned Political,
Economic, Social and cultural, and Technological factors that may affect their decision making
in studying in Thai institutions.

Research Methodology

This studyused the qualitative and quantitative mixed design with four main objectives.
The researcher started interviewingthe Chinese students who were currently studying in
different Thailand’s Higher Education Intuitions in Bangkok for about one year at least, in
order to investigate what kind of factors they considered before they made the decision to
study in Thailand. Their concerned factors recorded by the interview process were classified
into five categories including social, economical, political and cultural factors, theneach
category factor was analyzed reflectively. The content analysis of the interview results was
made into the questionnaire part 3 after the validity and reliability were ensured. Then in
the quantitative process, descriptive statistics were used to report the information channels
for Chinesestudents’ decision-making to study in Thailand’s higher education institutions as
the technological factors’ exploration. Multiple regressions were then used to determine
the significant attributing factors for Chinesestudents’ decision-making to study in Thailand’s
higher education institutions.

A questionnaire was developed by this researcher based on the interview results and
previous researchwas composed of 4 parts. The questionnaire part 1 and 2 required the
participants to report their demographic factors and the information channelsthat they used
in the process of decision making. The questionnaire part 3 contained thequestions with a
five-point-Likert scale; the participants were required to indicate their agreement of the
factors. The last part of the questionnaire surveyed the Chinese students’ overall satisfaction
of their decision to study in Thailand institutions, which was adopted from previous studies
of An (2013), Yin (2015), and Sankham (2016).

The questionnaire was checked for content validity by a panel of 15 experts from
China and Thailand High Education Institutions. All of them are senior researchers with doctoral
degrees and at least 10 years of working experiences in Higher Education Institutions. The
guestionnaire content was analyzed using averaged scores of the index of item-objective
congruence (I0C) from all experts. As the overall IOC resultswas 0.76, which was considered
appropriate. Meanwhile, the instrument was also tested through a pilot study with 30 Chinese
graduate school students who studied in Thailand. The alpha coefficients for questionnaire
part 3 reached .86 and .89.for the pilot test and for the current study. As for questionnaire
part 4, the coefficient alpha value was reported .73as reported by An (2013), and Yin (2015),
was .83 for the current study.
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The researcher distributed the questionnaires to the Chinese students who study in
different Thailand’s Higher Education Institutions by emails or hardcopies during August 11,
2017-March 11, 2018. A total of 402Chinesestudents who currently study in different pro-
grams of 20universities in Thailandduring 2017-2018 completed the questionnaires, and 48

of them were also interviewed before they did the questionnaires.

Data Analysis

1. Personal factors reflected by the participants

The details for participants’ Demographic information were shown in Table 1. The results
showed that most Chinese students came to Thailand were from the families of parental
monthly income about 10,001-20,000RMB, they mostly studied at undergraduate level at

the age of 19-23 years old, and had no work experiences in China or Thailand.

Table 1. Summary of participants’ personal information

Demographic Categories Number Percentage
Information
Study level Undergraduate 282 70.2
Graduate 120 29.8
Parental in- Less than 5000 53 13.2
comes 5001-10,000 126 31.3
(Monthly) 10,001-20,000 204 50.7
20,000 and above 19 4.8
Age Less than 19 30 7.5
19-23 187 46.5
24-28 110 27.4
29 orup 75 18.6
Work experi- No work experience 215 53.6
ences Part time working now 162 40.3
Fulltime working now 25 6.1

2. Information channels that Chinesestudents used for decision-making to study
in Thailand’s Higher Education Institutions.

Table 3 showed the information channels that Chinese students used to make their
decision to study in Thailand, the data indicated that when the Chinese students decided
to study in Thailand, there were 5 information channels, the rank form high to low, namely,

educational agent, joint program, friend referral, online applying and education exhibitions.
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Table 2. Information channels for Chinese students’ decision-making to study in Thailand

Information channels Number Percentage
Educational agent 146 36.2
Joint program 97 24.3
Friend referral 75 18.6
Online applying 68 16.8
Educational exhibitions 16 4.1

3. Identification of the economical, social, political, cultural factors affecting the
Chinese students’ decision making to study in Thailand’s higher education institutions.

The researcher examined the factors that Chinese students considered before they
decided to study in Thailand’s Higher Education Institutions. Those factors were obtained
from the interview process with the total of 98 Chinese students who were studying in
various Thai higher education institutions for more than 2 years. The research did a semi-
structured interview in terms of the possible factors based on the PEST analysis model and
the previous studies (An, 2013; Yin, 2015).

The interviewed results were summarized and classified shown in the Table 3. As seen,
there were 4 categories including social, political, cultural, economical factors mentioned
by the interviewees when they talk about their decision to study in Thailand. The detailed
factors of each category were also listed as the Table3 shown;the sequence of the listed

factor is based on the mean scores with the relevant interpretation. Meanwhile, this researcher

also assessedd402 participants’ agreement of each mentioned factor. Therefore, Table 3also
showed the level of Chinese students’ agreement, as a result, the agreement level for over-

all of these 4 categories of factors was high.
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Table 3. Means and Standard Deviation for the level of Agreement of Each Factor

Factors Mean S.D. Interpretation
Social factors:

1. Beautiful touring country 3.98 .93 High

2. Safety of Thai society 3.89 .98 High

3. Land of smile, Thai people are kind 3.87 97 High

4. Many Thai has Chinese family background 3.68 1.01 High

5. Curriculum strength of Thai institutions 3.56 1.12 High

6. English is highly used in Thai speaking setting 3.32 .89 Moderate
Economical factors:

1. The Belt and Road Initiatives 4.56 .88 Very High

2. Easy for applying compared with western coun- 3.96 .98 High
tries

3. Cost of living is not very high 3.67 .99 High

4. Tuition fees can be afforded 3.56 1.03 High

5. Not far between 2 countries 3.52 1.07 High

6. Many business opportunities for Chinese stu- 3.24 .87 Moderate
dents studying in Thailand
Political factors

1. Degree recognized by China’s government 454 .94 Very High

2. Stable Sino-Thailand relationship from history 417 a7 High

3. Easy for apply and get a visa 4.09 .89 High

4.  ASEAN + China impact 3.51 .79 High

5. Joint programs are established 3.50 .79 High

6. China government support oversea study 3.41 .81 Moderate
Cultural factors:

1. Buddhist culture 3.84 .86 High

2. Chinese Education-first thinking 3.56 78 High

3. Chinese exploring the world thinking 3.51 .81 High

4. Both cultures are close and get easy integration 3.50 .89 High

5. Cultural communication among people in both 3.48 .82 High

countries are often
6. Multi-cultural experiences 3.45 .78 Moderate

Overall 3.73 91 High
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4. Attributing factors for Chinesestudents’ decision-making to study in Thailand’s
Higher Education institutions.

Combing with all the factors that this study investigated, multiple regressions were used
to test to what degree these factors attributing to the Chinese students’ decision-making to
study in Thailand. Figure 1 below indicated the results of the analysis. The adjusted R? was
.789, the five category factors were significantly impacting on the Chinese students’ decision
to study in Thailand’s Higher Education Institution, as the p values were less than .05; and
they were able to predict 78.9% of variance of this model. According to the degree that
attributing to the students’ decision making from high to low, the factors were Economic
factors (R=.374, P=.000); Political factors (3=.293, P=.000); Social factors (3=.237, P=.001);
Cultural factors (3=.137, P=.002); and Personal factor (3=.078, P=.023).

/— P=.000

P=.023
R=.078

P=.000
R=.374

P=.001
R=.237

P=.002
R=.137

S

Figure 1. Correlation between all the Attributing Factors (N=402), p<.05

Conclusion And Discussion

The study mainly analyzed the economical, political, social, cultural, personal factors’
influences on Chinese students’ decision-making of choosing Thai Higher Education Institutions.
These five predictive factors were proved to positively affect the Chinese students’ decision

to study in Thailand’s Institutions from high to low, and could predict 78.9% of variance of
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the model. Meanwhile, the top 5 information channels that Chinese students used in their

process of applying for the Thai University were educational agent, joint program, friend
referral, online applying and education exhibitions.

This study also found that most Chinese students came to Thailand were from the
families of parental monthly income about 10,001-20,000RMB, they mostly studied at
undergraduate level at the age of 19-23 years old, and had no work experiences in China or
Thailand. Previous study (An, 2013) had reported that 84.9% Chinese students studied in
Thailand’s universities at the undergraduate, only 15.1% of them studied at the graduate
schools level. Compared with An’s (2013) finding, it could be concluded that more Chinese
students came to study at the graduate schools level in Thailand’s Higher Education Institutions
in recent 5 years, as the percentage of Chinese students studying the Thailand Higher Education
Institutions increased to 29.8 as this study identified. What were the reasons behind this,
the reports of some Chinese Medias tried to explain this to a certain degree. Wang(2016)
reported on HuaxiDushi Newspaper (Oct 31, 2016) that the job market for Chinese students’
with bachelor degrees became more fierce and competitive, so the number of Bachelor
degree students who chose to study in the graduate schools were increasing stably in recent
three years. Wan (2017) also focused this and published his concerns in another famous
Chinese newspaper named China Youth. He reported that to the year of 2018, the number
of Chinese undergraduate students will reach 8.2 million, which could be the highest number
in the history, and he believed the major reason was due to delay the job search in the job
market (Wan 2019).

The study’s findings about the top 5 information channels that Chinese students used
in their process of applying for the Thai University were consistent with the findings of Yin,
Rungkanjanases and Chen (2015). Their report at the year of 2015 showed the percentage
for online applying was 8.4%, and the percentage of educational exhibitions was 6.4%,
however, the percentage for online applying increased to 16.8%, and the educational
exhibitions dropped to 4.1% as this study found. Annual Report on the development of
Chinese oversea study abroad (2017) confirmed this trend, it has pointed that more joint
programs resulted from “one belt and road” project and online application made the Chi-
nese study aboard more conveniently.

This study revealed the economical, social, political and cultural concerns that Chinese
students and parents were considering before they decided to study in Thailand. Previous
researchers from different angles and aspects studies and discussed the possible reasons
that influenced the Chinese students’ decision making for studying in Thailand Higher

Education Institutions, some of the detailed reasons were consist with this finding, though
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they didn’t classify them as economical, social, political and cultural factors( An, 2013; Yin,
Rungkanjanases and Chen, 2015) .

The study’s last findingcon firmed that Economic factors, Political factors, Social factors
,Cultural factors, and Personal factors were all positive impacting on the students’ decision
making from high to low, as predicting 78.9% of variance of this model. Since China government
starts the “Belt & Road” Initiative, the Chinese students studied in the countries along “Belt
and Road” became very popular, and Thailand was one of the important ports in this “Belt
and Road” routine, thus, it was very necessary and important for Chinese students to consider
the economic factors, political factors, social factors, cultural factors, and personal factors
before they decided to study in Thailand. The similar finding as Lv, Zheng and Li (2017)
depicted were three aspects’ consideration including background conditions, development
characteristics and policy environment.

Thailand, as one of the important studying abroad destinations, not only have its own
advantages in international tertiary education, but also are developed a closer economic
and social relations with China under the development of ASEAN. Therefore, considering the
economic factors, political factors, social factors, cultural factors, and personal factors, it was
a fact that Thailand had attracted and still would attract a large number of Chinese students
to study in this country, because of higher level of education internationalization and adjacent
location advantage with China, as Lv, Chen and Fei (2017) also confirmed.They also pointed
that popular destinations for studying abroad in Asia along the route of Belt & Road Initiative,
beside Japan, South Korea, Malaysia, Thailand would be a popular choice still for Chinese
students. As the Chinese students were ranked as the major international students for
Thailand, the analyzed attributing factors for Chinese students’ decisions were expected to
assist Chinese students’ consideration to some degree; and drive the Thailand’s

internationalized Education service to a better future.

Recommendation

Based on the discussion, the researcher provides the following recommendation for
Chinese students, parents, agents, Thai universities and education department of Chinese
embassy in Thailand:

Chinese students and parents were suggested to consider all the economical, political,
social, cultural, personal factors that existing between Thailand and China, and make sure
the students had enough knowledge for their learning in Thailand’s Higher Education
Institutions and living in Thailand. They were also recommended to design their future career
plan during the time they studied in Thailand, check more information directly from the

website of targeted institution, and direct contact with the schools would be encouraged as well.
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The institutions were recommended to provide international students more information
on their website in English or Chinese language if possible. As more students were likely to
apply through online tools, the institutions should build a team to facilitate the application
and consultation through different channels, including Wechat, Line or University website. If
some institutions had a lot of Chinese students already, a student affair or Chinese student
union may need to be established to improve the better management and guidance for the
Chinese students.

This study only surveyed and interviewed the Chinese students who were currently
studying in Thailand’s Higher education Institutions, in order to know the real concerns from
the ones who plan to study in Thailand institutions, future researchers may need to go to
China and study the Chinese customers’ perception and consideration directly before they
made decisions. Perhaps future studies could also compare the Chinese students’ decisions
to study in Thailand and in other countries, so as to understand fully about what the Chinese

students’ real concerns were and what the real strengths of Thailand’s institutions were.
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Abstract

The objective of this article is to analyze the incentive causes of rape crime with the
perspective of economy in China. Utilized and integrated many official Statistics and Reports,
states that mainly economic phenomena play the role on rape crimes: During economic
migration, peasant workers have aggravated sexual repression, who became a highly concerned
potential rape crime group. Under heavy economic burden, delayed marriage age, falling
marriage rate and rising divorce rate had led to prolonging asexual period for the young
blood. With infections of economic exploitation, the celebrities’ sexual games have diffused
imitation effects, while the poor’s sexual helpless will accelerate the social frustration and
masculinity loss which cannot compensate the sexual psychology development healthily.
This article proposes that lessons from Franz von Liszt” Criminology Theory, social policy
represents the best and effective crime policy, deduces thesolutions including Poverty
Alleviation Policy and Reducing Gap in Wealth Policy which maybe reduce the occurrence
rate of rape in China. These best economic policies will be able to loosen the hand which
halted necks of those souls’ libido.

Keywords : Migrant Workers; Rape offenders; Poverty Alleviation
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Introduction

The invisible hand describes the unintended social benefits of an individual’s self-
interested actions. Adam Smith first introduced the concept in The Theory of Moral Sentiments,
written in 1759. (Smith, 2010) Interpretations of the term have been generalized beyond the
usage by Smith. Here the expression is used only as a metaphor. According to Keynesian
theory, the macroeconomic trend will restrict the specific behavior of individuals.
Macroeconomics teaches us that individual choice can be rendered powerless as a result of
the presence of macroeconomic constraints. (Korajczyk & Levy, 2003) It is self-evident that
economic conditions affect individual behavior.Rape is one of serious sexual violence behaviors
in modern. Whether the rape be controlled by Economism’shand, it is the mainly discussed
issue of this paper.

Rape, which the etymology originates from the Latin rapere, (Saunders, 2001) its definition
and typologies have been inconsistency in most jurisdictions and contexts.Some experts
reflect on whether the rape epidemic in India has certain associated with the impact of
colonialism legacy. (Chitnis & Wright, 2007). The hormones in depressed economic status
maybe vent by against female who weaker than them or by retaliated ones who superior
to them for keeping Physical and psychological balance.In Chinese Criminal law, rape refers
to the intercourse that the penis penetrates the vagina by violence, coercion or any other
means, who they have not marital relationship. As the improvement of women’s status and
strengthened consciousness of feminist, the amount of rape cases in China which be Initiated
the criminal proceedings per year have been steady declined from 40,976 in 1998, then
30,248 in 2007, to 27,664 in 2017. (Bureau, 2018) Whether economic factors play a role in
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rape cases in China, it is as one research perspective of econ-geographical characteristics.
Research suggests that a combination of factors likely contribute to sexual offending behavior.
(Susan Faupel, 2015) This paper does not analyze the complex etiology causes of rapists,
only for presentation of economic factors’ effect on the occurrence of rape, prospects for

recommendations for socio-economic policies in China at present.

The Aggravated Sexual Repression During Economic Migration

Peasant Workers or Migrant Workers refers to migrant urban labor force in China that
mass peasants go to urban from rural for non-agricultural work without local urban identity.
They have made great contributions for economic developing. The Migrant Workers Monitoring
Survey Report (2017) shows that the amount of peasant workers had reached 286.52 million
in 2017, an increase of 1.7% over 2016. The trans-provincial migrant rate of peasant workers
in central China exceeded 61.3 %, with the male accounting for 65.6 %. Meanwhile, the
female rate has been declined. Most peasant workers are young blood, which the group
under 40 years old accounts for over 50%. (Bureau, 2018)The problem on sexuality of migrant
workers has been widely concerned by scholars for a long time. Most of them travel to cities

by themselves, even if they are married and live apart from their wives for a long time.

Migrant Workers been Isolated from Spouses

One Report on the Sexuality of Migrant Workers even shows that 83. 93 % of migrant
workers are reunited with their spouses within a year, while 16.07 % of migrant workers have
not been reunited for more than a year, and very few have not returned home for more
than two years. (Wenwei, 2007) Another Report figures out 23.9% of migrant workers have
sexual repression constantly. With sexual repression, 26.18% transfer to other activities, 16.8%
relieve by masturbation, 11.62% substitute by sexual fantasy, 10.91% let off by out of temper,
part of them have an affair with other migrant workers or go whoring, even have homosexual
behaviors. When they cannot live in normal sexual conduct, more than 64.71% have negative

emotion and substituted abnormal behaviors. (Xinhua, 2007)

Migrant Workers been As the Potential Rapist Group

From Big Data Observation of rape cases in China, Guangzhou, Shenzhen, Shanghai have
been the top 3 metropolises in terms of rape incidence, which all have the largest migrant
population for labor. (Science, 2019) As the metropolis sample of Shanghai, there were 508
rape offenders which account for 3.9% of all prisoners in jail in January,2014. As can be seen

from the following tablel, the Peasant-Workers (Migrant Workers) who were single or separated
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marital status, used to live at suburban or Urban-rural fringe area, are potential sexual
offenders principally.

Table 1 : Demographic Distribution of Rape Criminals in Shanghai prison (2014)

Census Register Local registers in Shanghai: 25.6%
Registers in other provinces :73.2% Foreigners: 1.2%
Marital Status Married: 35.8% (Therein registers in other provinces, account for 91.7%)

Single: 54.4% Divorced: 9.3% Widowed: 0.5%

Age Range Under 25: 27.3% 26-30: 28.4% 31-35:13.4% 36-40:11.9%
41-45: 8% 46-50 :5.7% over 50: 5.4%

Occurrence Urban-rural fringe area :19%

Location Suburban :52% Downtown :29%

Note : From Cheng Ying, Duowen Chen. (2014).The Quantitative Research on Rape crimes in
Shanghai. (Shanghai Prison).Retrieved from May12,2019, https://jyj.sh.gov.cn/Attach/Attaches
/month 1511/20151125045042701.doc.

Main Characteristics of Sexual Assault Cases in China

According to Judicial Big data Special Report by the Supreme Court issued in 2016. Rape
accounts for majority of sexual violence, then is child molestation, indecency, force prostitution
and lure the girl into prostitution. The defendants were mainly aged between 18 and 35,
accounting for 53%. The proportion of juvenile delinquency is 9%. It’s important to emphasize
that Guangdong Province and Henan Province are the top two in terms of the number of
rape cases in the statistics, which Guangdong is just the largest province of migrant works
input and Henan is the largest province of migrant works output. About the other characteristics
of the accused in the sexual assault cases are as following: (1) The profession
characteristics-----52.5% are peasant, 30.2% are rolling stone. (2) Criminal motive----Most
defendants had drunk alcohol before committing sexual assault, accounting for 66%. (3)
Conduct location----The number of sexual assault cases carried out in hotels is the highest,
accounting for 61.3%. (4) The relation with victims----The unsub usually hunts the victim
through the cyber chat APP.

123
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Diagram 2 : Main Types of Sexual Assault Diagram 3 : Age Distribution of Sexual Assault
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Diagram 4 : The Professional Characteristics and Typical Criminal Motives of Rape
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Data Resource : China Justice Big Data Service Platform. Retrieved May 3, 2019, fromhttp://
data.court.gov.cn/pages/index.html.

Diagram 5 : Conduct Location of Rape Diagram 6 : Relation with Victims of Rape
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Note : From China Justice Big Data Service Platform. Retrieved May 3, 2019, fromhttp://data.
court.gov.cn/pages/index.ntml.
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The Prolonging Asexual Period under Heavy Economic Burden

Having stable sexual partner can greatly reduce the sexual crime rate. Marriage,
undoubtedly, it is the best way to be stabled the sexual partner. What’s the essence of
marriage? This is an antiquity, controversial, evolutionary and modern issue. In the oldest of
civilizations such as in Ancient Egypt, marriage was a purely social event initiating cohabitation,
without any legal consequence or religious association essentially. Jesus taught in Sermon
that nothing other than adultery can end a marriage. In other words, a certificate of divorce
does not and cannot end a marriage, any marriage, no matter who issues the certificate of
divorce.! This means that the sexual bond is the originating root or essence of marriage. In
the modern law prospective, the essence of marriage is an identity contract that “Marry-
me?” as an offer, “I DO” as an acceptance, the solemn rite and indispensable registration is
due to the importance of the special contract. Although cultural differences were noticeable
in the legal limits on whom one could marry, sex and love are eternal. In Chinese tradi-
tional culture, marriage also has strong functions on continuity of a clan and strengthen
family, therefore, the economic and political elements also play the important role in
marriage. Choosing spouse lays on properly matched “Door to door as the same height”.?
With the marriage freedom of modern civilization, the hierarchical idea in marriage has been
still haunting. Bride Price’is the heavy preserved marriage tradition, which developed more
and more monetization. In recent years, one suit of house or apartment has been kidnapping
Chinese marriage, while the real estate’ bubble is driving up. The abnormal tendency makes
the cost of marriage more and more unaffordable, the relationship of marriage more and

more brittle.

Diagram 7 : Marriage Rate and Divorce Rate (United %)
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—t—t————p— " wo
2.0
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2010 2011 2012 2013 2014 2015 2016 2017

=—@=Divorce Rate ==@==Marriage Rate

Index 2010 2011 2012 2013 2014 2015 2016 2017
Marriage Rate 9.3 9.7 9.8 9.9 9.6 9 8.3 7.7
Divorce Rate 2 2.1 2.3 2.6 2.7 2.8 3 3.2

' See Matthew 5:32,19:9.
? “Door to door as the same height”( Men dang hu dui in Chinese) means the new couple family should be the
same economic and social status. 3 Bride Price refers to betrothal gifts from the bridegroom to the bride’s family.

* Bride Price refers to betrothal gifts from the bridegroom to the bride’s family.
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Note : From Ministry of Civil Affair of the People’s Republic of China. (2017). statistical bul-

letin on social service development.Retrieved May 3, 2019, from http://www.mca.gov.cn/.

Delayed Marriage Age

From the Statistical Database of the National Civil Affair Ministry, Chinese citizens
universally delayed marriage registration in 2005-2015. The statuary marriage age is not less
than 22 for male, and 20 for female. but only 26.3% of the group-young get marry at 20-24
years old, which the proportion was 47% a decade ago. Meanwhile, the interval of over 40
years old who get primary marriage climbed up 16.2% from 3.9%. The marriage age varies
greatly in different locations. The young who live at the developed urban delay currently
their marriage age, such as, Beijing and Shanghai have the lowest rate of marriage among
their aged 20-24, only at 7% and 8% respectively. They used to delay their marriage about
15 years, which get marriage after 35 years old. (Affairs, 2019)“Young blood, Why- late
marriage?”, a survey conducted by The People’s Daily in 2018 show that economic dominates
the main reason absolutely: (1) Haven’t met Mr. Right or Miss Right. (29.5%). Making Detailed
inquiry, having no time to date due to extra work is the upmost excuse. (2) Inability to take
on family responsibilities. (23.4%). The subtext is “I cannot purchase one apartment and car
on my own”. (3) Enjoy single life. (16.5%). Young Girls who have independent finance and
stable higher income make up 80% among the answer.(4) Instability of life.(12.3%).Almost
all of them who come from the rural or other province have higher expectation for the
stability of workplace in a metropolis.(5)Heavy work pressure.(5.1%).At present, young
people in China are facing increasing competition and challenge.(6) Too late for graduation
from university.(5.1%). The higher education level of the group-young has been improving,
many of them choose to study at university for more than 10 years. (7) Strong opposition
or nonsupport from parents. (0.4%). Parents who intervened in their child’s marriage mostly
have the subconsciousness of Door to door as the same height, or they cannot sponsor their
children’s wedding. (8) Other reasons. (3.9%).(T. P. s. Daily, 2018-8-16)

Falling Marriage Rate

In 2017, there were 10.631 million marriage registrations, down 7% from the previous
year at 1,217 marriage registration offices and 4,877 registration sites nationwide.(China, 2017)
Another Survey Report on the single population in 2018 random sampling conducted by

Zhenai.com® from its 140 million members also shows the economic impacts on falling

* Zhenai.com refers to the cyber company which Founded in 2005, with the online recruitment and artificial

matchmaking service mode in China.
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marriage rate. This survey could also be called “why are you still single?” The specific results
are summarized below: (1) Parents’ desire to see their child get married. 84.78% of single
people have the experience of be urged by their parent, over 80% can understand parent’s
desire, and 44% who be forced to go on blind date. The single people at over 30 years old
were urged at maximum risk who live at Beijing, Shanghai, Shenzhen. (2) More than 60% of
the single have hierarchy obsession of “Door to door as the same height” on marriage, which
Wuhan, Beijing, Shenyang are the top 3 cities.(3) 48% of China-one” family hope to match
the same China-one family, difference of optimal marriage age is 3-5 years.(d) More than
80% of single ladies believe that the new house or apartment which the bridegroom fulfilled
the down payment at least should be a necessary condition for marriage.(5) 72% of single
ladies insisted that the “Bride Price” should be over ¥100, 000 , the most expensive of “Bride
Price” appears in Henan and Fujian Province.(6) 81% believed that the wedding cost should
be around ¥100, 000, and the bridegroom should pay the bill unilaterally.(7) Who will holds
the finance power of new family? 53.95 % depends on future situations, 32.73% believed
that the female should hold, “AA” (Algebraic Average) accounted for 11.14%, only 2.18%
believed that the male should hold. (8) 75.66% of single ladies do not agree to live with
parents, but 57.22% of single man hope to live with his parent. 75.97% of parents were

needed to take care of their grandchild.(Zhenai.com, 2018)

Rising Divorce Rate

The Chinses divorce rate had risen 6.53 times in three decades. In 2017, a total of 4.374
million couples was divorced, an increase of 5.2% over the previous year. Among them,
3.704 million couples were registered for divorce by civil affairs departments, and 669,000
couples were divorced by litigation. The divorce rate is 3.2%o, which increased 0.2%o.(China,
2017)Taking the divorce cases by litigation, the Supreme Court’s Big Data show that: (1) 73.4%
of plaintiffs are wives. (2) The greatest age gap was 0-3 years old. (3) The high incidence of
marital breakdown is 2-7 years after marriage. (3) The domestic violence is the reason of
14.86% cases, which 91.43% of them is by male.(Science, 2019) In China, the top divorce
rate cities are still Beijing, Shanghai, Shenzhen, Guangzhou, Xiamen, which are the top
developed cites. The research on the reasons of divorce concluded the 6 main marital-

killers, sexual infidelity account for 74.6% is the worst killer.T he risky professions for male

* The term “China-one” refers to the child who was born after the 1980s, when China launched the one-child
policy.
¢ The others are, as following, Domestic violence, Incompatibility of temperament, The conflict of wife-mother,

bad addiction and Housing needs.The Symposium on Marriage Consulting in 2015.Chinese Marriage Safety Report.
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on sexual infidelity are IT managers (10.6%), finance businessman (8.2%), educator (6.5%),
doctor (4.6%), lawyer (3.8). Andtherisky female professions are stay-at-home-Mom (18.6%),
Teacher(13.8%), doctor (8.6%), secretary (7.2%), stylistordesigner (6.1%).(Institute, 2017) From
career distribu -tions, it is not difficult to conclude that the economic status gap in family is
more likely to lead to one part’s sexual infidelity, either one part is too powerful or too

weak, maybe reduce the resistance of sexuality lures from others.

The Roaring Rape with Infections of Economic Exploitation

Who are the potential rape offenders? The offenders do not have fangs in vicious looks,
on the contrary, most rapists have benevolent faces hidden around us. The related research
shows that acquaintance rape accounts for a high proportion of rape cases in the world.
Examples of acquaintances include blind date victim, a classmate, co-worker, employer,
family member, spouse, counselor, therapist, religious official, or medical doctor. (Chancellor,
2012) Although the data obtained by different research institutions are not completely
consistent, the results are basically more than 50% in China.’In what is now the Post-Weinstein
era, victims of sexual assault and harassment are finally being believed. As much as this is
overdue, in the context of rape, simply believing victims will not be enough to fix endemic
problems arising in how rape is defined, prosecuted, and punished.(Hong, 2018)The booming
rape cases which have been influenced by MeToo Movement attracts the public’s eyes, but
the celebrities’ rapes that cannot easy to report have been hidden, while the poor as the
sexual offenders are always on the cutting board. In fact, the highest occurrence of sexual
assault is compressed at these two population groups that stand the extreme poles of
economic status in society in China.

The Celebrities’Sexual Games

A doubted issue that the celebritiesare unlikely to conduct the sexual assault.They
believe that the celebrities have the highest status in society and superiority in sexual partner.
The celebrity’s charm is the irresistible chips for most woman, and the purchasing power is
their last ace. Is that true? In fact, it is not certain that the treasure degree be in direct
proportional to the moral level. The lust is endless, the greed maybe the subordinate
characteristics of their personality, the celebrities used to live without barriers, the sexuality
is just a game in which only request for their own desire, not respect or think more partner’s
consents. Once be refused or unsatisfied, it is easier to transfer the assault or violence by
power. In recent years, many typical cases on rape or other sexual assault have been

mainly in the following occupational celebrity groups in China: (1) The famous Actor and TV

"The narrow definition scope of rape in China is the main reason of lower figure than other countries.
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Host. The television and movie Actor Yunxiang Gao had been charged with two counts of
aggravated sexual assault in the company of a woman in March,2018. The case against the
Chinese film star has attracted hordes of fans and media at courthouses in Sydney.(Cormack,
2018). Mr. Deon Zhu, who is the top TV host in China, be involved in a sexual assault case
in 2019.(Hernandez, 2019)Although the case is still pending, it is undoubtedly a bomb among
Chinese TV Audiences.(2)TherespectedProfessor tutors. There are more than 14 exposed
cases on sexual assault which the offenders were the respected professor tutors by in Chinese
University between 2014 and 2017. The Survey on Sexual Harassment in Chinese universities
shows that nearly 75% of the 6,531 respondents have various sexual harassment at campuses.
(Center, 2017) For appealing to severe penalties for sexual assault at universities, 56 professors
from different famous universities sponsored a Declaration Against Sexual Harassment by
tutors in university in January,2018. The victims feel helpless and fearful, professors should
stand up and give a hand for protecting them. This proposal has been supported by more
and more professors in China.(H. Daily, 2018)(3) The Well-known entrepreneurs. A University
of Minnesota student accused Richard Liu, the billionaire founder of the Chinese e-commerce
giant JD.com, of rape in a lawsuit filed in Minneapolis in 2019.(Hsu, 2019)Although this case
has been pendingand controversial, the chief editor of Global Times, Mr.HuXijinreminded
that the Chinese entrepreneurs should keep low-profile and wakefulness.Gaining powerful
rights afteraccumulated wealth means having more responsibility, especially should be a
moral and good-manner examples in public scope.(Xijin, 2019)Indeed, the celebrities’ rape
not only form the terrible example for common citizens, but also tends to affect the Miso-

affluence mentality-—- jealously look upon the rich with hostility.

The Poor’s Sexual Helplessness

There’s not deny the fact that most rape cases occurred among the poor in China.
Perhaps, the poor rapists are vulnerable to being reported and exposed. According to the
Diagram 4, 53% of rapist are peasants, 30% of rapists are loafers in 2016. These 2 groups are
the lowest layers of economic hierarchy in China. That’s to say, the poor rapist accounts
for at least 83%. The poor does have natural personality flaws and disorders? Clearly, the
pseudo-proposition has strong economic discrimination and prejudice on rape. In China,
peasants which more than 900 million proportion makes up 3/4 of the population. Therefore,
the figure distribution of rapist is also reasonable. Poverty is linked to both the perpetration
and victim of sexual riskily. Several authors argued that this relationshipis mediated through
forms of crisis of masculine identity.(Jewkes, 2002)Prof. Philippe Bourgois analyzed by

ethnographic fieldwork in 5 years that traditional working-class patriarchy has been thrown
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into crisis by the restructuring of the global economy and the expansion of women’s rights.
Unable to replicate the rural-based models of masculinity and family structure of their
grandfathers’ generation, a growing cohort of marginalized men in the de-industrialized urban
economy takes refuge in the drug economy and celebrates a misogynist, predatory street
culture that normalizesgang rape, sexual conquest, and paternal abandonment. Marginalized
men lash out against the women and children they can no longer support economically nor
control patriarchally.Bourgois, 1996)This phenomenon what Philippe Bourgois described has
been evident in rural of China. Masculinity loss and family structure’s instability seriously
affect the growth of children’s sexual psychology.Left-Behind Children® who mainly distrib-
uted in underdeveloped provinces has be estimated more than 61,025,500, accounting for
37.7% of rural children and 21.88% of all children nationwide.” 30% of these children can
only see their parents once or twice a year,15% even less than once a year, 10% of the
left-behind children can only contact their parents once or twice a year, 10% once or twice
a year, and even 4.3% of them have no contact with their parents for a whole year. In total,
15.18 million students have no contact with their parents less than 3-4 times a year. (Xin-
wen, 2008) One research shows that 37% of Left-Behind Children who aged 14-16 years old
had the idea of suicide, 12% of them once planned suicide, 6.3% of them once had suicide
conducts. If both of parents went to migrant work, Left-behind children are more than 60%
likely to have suicidal thoughts.(Guangyou Li, 2009) The long-term lack of their parent’accompany
will seriously affect their mental health development when they grow up. On the sexuality
psychology, the father image is obscure for the left-behind boy, this effect will maximumly
obstacle the masculinity formation. In addition, scarcely any male staff in kindergartens, and
the male proportion of teachers in primary schools is very small. The gender drawback of
educational care cannot compensate the masculinity loss on their development of sexual

psychology.

Conclusion : Best Economic Policy Represents the Effective Crime Policy on Rape

The German criminologist Franz von Liszt stated over 100 years ago that social policy
represents the best and most effective crime policy.(Von Liszt, 1905) Carina Gallo and Mimi
E. Kim” s researching on criminal policy also concluded that underscores the significance of
economic and social inequality in the production and outcomes of crime and welfare policies.
(Gallo & Kim, 2016)In Frances Fox Piven and Richard Cloward’s classic work on the U.S wel-

fare system, the very function of social welfare is not to benefit the nation’s poor or

*The left-behind children in China ( UUSh(V)u’érténg in Chinese) are children who remain in rural regions of Chi-
na while their parents leave to work in urban areas..

? According to the 6th population Census in 2010.
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vulnerable,but rather to alleviate the most untenable consequences of capitalism in order
to maintain civil order and uphold the system of class oppression.(Piven & Cloward, 2012)
From the analysis above, the rape occurrence rate has been correlation with social economic
situations in China. How to improve the living condition and economic satisfaction, is an

effective path to the more safety and peaceful in sexual relationship among individuals.

Poverty Alleviation Policy

For Poverty reduction, Chinese authorities have been given top priority to oriented
development in the philosophy of governance, the extreme poverty rate has dropped
significantly 949%, the proportion of the poor (according to the U.N’ poverty standard) had
reduced from 61% in 1990 to 4% in 2015. China alone accounts for almost two thirds of the
total reduction in the number of undernourished people in the developing regions since
1990.(Information, 2015)For further eradicating poverty, the Targeted PovertyAlleviation (TPA)"
policy in poor rural areas has been launched from 2013, and it has achieved benign effects:
the amount of the poor in China decreased by 70 million in half decade, equivalent to at
least 26 people per minute had get rid of poverty. The poverty rate dropped from 10.2%
t0 3.1% from 2012 to 2017.(Jie, 2018)In fact, China’s poverty reduction program has promoted
the development of human rights, and the achievements are important not only to China
but also to the world. (Webster, 2012). When most get rid of poverty, the sexual physiology
desire naturally won’t be hindered at least because of economic reasons. Particularly, rape
case among migrant workers will be greatly reduced. Frankly, as the well-done progress of
Chinese poverty alleviation for remote rural areas, the rate of trafficking women and rape

women in rural have been obviously reduced gradually.

Reduce Gap in Wealth Policy

The poverty eradication as a social economic policy against rape is far from enough.
Obviously for examples, the white-collar rape and the celebrity rape in urban areas are not
simply a matter of economic poverty. The Gini coefficient is a measure of statistical
dispersion intended to represent the income or wealth distribution of a nation’s residents,
and is the most commonly used measurement of inequality.(Gini, 1997) The Gini coefficient
is a relative measure. Its proper use and interpretation are controversial.(Garrett, 2008)
According to the analysis of UNDP (The United Nations Development Program), 0.4 is usually
taken as the warning line of income distribution gap. When the warning line is exceeded,

the polarization of the rich and poor will easily lead to social class opposition and social

" The TPA was first raised byChinese President Xi Jinping in November 2013.
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unrest. The Gini coefficient in China has been beyond the index 0.4 in 2006-2017, even
reached up the 0.73 in some time.(Bureau, 2018) In addition to income, the property which
citizens” ownership has more and more important factor influenced for gap in wealth. In
recent years, the property gradually has been gathered to the rich group, and the inequality
of property that being further deepened is also widening the gap in wealth. Top 1% of
families possess more than 2/3 nationwide treasures, but the bottom 25% of families only
possess less than 1% wealthy of the total country.(DRC, 2015) This gap between the rich
and the poor also leads to a paranoid crime mentality against the rich (Be called “Chou Fu”)
in China. Back to the rape issues, the inequality of economic status has been deepened the
hostility and antagonism between different economy hierarchies. The White-collars and
blue-collars men had lots of hostility towards the rich girls, there are many different malicious
nicknames for them as Bitch, Material Girl, Flaunt Girl on line. These rich girls call these male
peer loser- Diaosi as the hostility response usually. In the same way, many rich men have
full alert and little respect for the beautiful girls who live at lower economic level, even
discrimination against them in public. This inequality of economic status results in the gender’s
inequality in the sexual relationship. As the effect, the forcible intercourse gets more and
more universal and widespread among spouses with greater gap in wealth. So, the Chinese
Government has paid great attentions and taken measures to reduce the gap in wealth in
society at present. Such that, Increasing the proportion of labor remuneration in the primary
distribution, strengthening the regulatory role of the tax system in income distribution, im-
proving the social security system.

Libido, (Sex Drive) was defined as the energy, regarded as a quantitative magnitude...
of those instincts which have to do with all that may be comprised under the word ‘love’.
(Freud S.1954). Everyone cannot get away from the control of libido, why not face up and
constrain its inundation reasonably? Thosepoor soul,once behalted necks by the hand of
Economism, nobody cannot escape. Only best economic policywill be able to loosenthe
hand, it can greatly reduce sexual offends including rape and buffer the social conflicts
effectively. As if Freud’s whisper that reminding us, caution on the repressed sex desire which
be encage in the unconscious, be uncontrol of civilization rules which flee from the moral

and law’ cage, just likes savage monsters.
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editorial board whose identity will be concealed. Then the manuscripts selected will be reviewed by at least two reviewers from
the field of study approved by the editorial board of Romphruek Journal. The reviewers will not be identified nor revealed their
personal background (Double Blind Peer Review). All articles published in Romphruek Journal are copyrighted and belong to Krirk
University entitled by the Property Act B.E. 2537.

|, hereby, confirm that the submitted manuscript is original, and has not been published in any forms before. | have
read the submission policy and criteria with fully understand its content and agree to comply with the submission policy and
criteria.  Thus, | agree to send 1) the filled-out article submission form, 2) the pay-in slip, and 3) the submitted manuscript for

publishing in Romphruek Journal.

(Signature)
AAAAAAAAAAAAA Y ST S

Fee Payment
1. The author of the submitted manuscript agree to pay fees according to the following condition :

Article Faculty, staff and students of General Public

Krirk University Payment per one article
Payment per one article
in Thai 3,000 baht 4,000 baht
in English 6,000 baht 8,000 baht

2. The payment must be paid to Krirk University account, account number: 060-1-06501-8

3. Once the total payment has been paid, please send the copy of these following three documents :
3.1 the complete filled-out article submission form 3.2 the pay-in slip 3.3 the revised submitted manuscript

to http://www.tci-thaijo.org/index.php/romphruek/index

*Remark : the author could not request the fee refund in any case (please read the policy carefully before submission)*



Criteria and Writing Pattern for the Article Submission Published in Romphruek Journal

Criteria for the Article Submission for Publishing in Romphruek Journal
1. The author must pay the fees for the article publishing in Romphruek Journal.
2. The submitted manuscript must follow the referencing styles used in academic writing set by Romphruek Journal.
3. The author of the submitted manuscript must send :
3.1) the complete filled-out article submission form.
3.2) the pay-in slip
3.3) submit the manuscript to
http://www.tci-thaijo.org/index.php/romphruekj/index (on line). Please note
that the manuscript submitted via e-mail, or post mail, or others will not
be selected for publishing in Romphruek Journal.
4. The process starting from retrieving the submitted manuscript to the peer review evaluation process takes about 75
days.
5. The author of the submitted manuscript will receive the letter of acceptance for publishing, when the editorial
committee has received the revised paper according to the suggestions of the peer reviewers.

6. The editorial board reserves its rights to consider only the paper received under the above condition.

The Manuscript Submission Guideline for Publishing in Romphruek Journal
1. The manuscript must be in the fields of humanities and social sciences.
2. The submitted manuscript must have never been published in any journals nor any types of publication before.
3. The author of the submitted manuscript must send the manuscript in e-file, and follow the direction below:
- Type in Microsoft Word Program and the length should not exceed 15 pages (A4)
- Font: Cordia New/ 16 points (Thai and English)
- The page margin on four sides is 2.54 cm. or 1 inch (upper, left, right and bottom)
4. The pattern of the writing should be descriptive. If the paper derived from the research paper, the author should

rewrite and present the main point of the research, not only as the summary of the research paper.

The Submitted Research Article Should Have the Following Main Parts (Do Not Put Number 1, 2, 3...in the Proposed
Manuscript)

1. Article Title in Thai and in English

2. Name of the Author in Thai and in English

3. Abstract in Thai and in English (the length of both Thai and English abstract should not exceed one page of Ad
paper size)

4. Key Words in Thai and in English [3-5 words, use semicolon (;) between words]

5. Introduction (Background and Significance of the Study; Review of the Literature; Hypothesis; Objectives of the

Study; Related Concepts and Theories)

Research Methodology (Population; Samples; Data Collection Method; and Data Analysis)

Results of the Research (the results can include figures or tables together with detailed explanation)

Conclusion (Conclusion; Discussion; Suggestion and Recommendation)

v o N o

Reference (Romphruek Journal uses the APA Referencing Style 6™ Edition)




The Submitted Academic Article Should Have the Following Main Parts (Do Not Put Number 1, 2, 3...in the Proposed

Manuscript)

1. Article Title in Thai and in English

2. Name of the Author in Thai and in English

3. Abstract in Thai and in English (the length of both Thai and English abstract should not exceed one page of Ad
paper size)

Key Words in Thai and in English [3-5 words, use semicolon (;) between words]

Introduction (Background and Significance of the Article)

Content (the author presents the main topics related to the article)

N o v oA

Conclusion (Summary of the main issues presented in the article. The conclusion can be the question or the
intention to lead the readers to search for the new response)

8. Reference (Romphruek Journal uses the APA Referencing Style 6™ Edition)

5. In terms of the review article or the book review, the author must notify the sources in detail.
6. The editorial board of Romphruek Journal reserves its rights to accept the manuscript — submitted under the following
condition:

6.1  The author uses his/her own e-mail or phone number for submission.

6.2  The manuscript submitted is not the classroom research nor the institutional research.

6.3 The manuscript submitted follows the writing style of Romphruek Journal.

6.4  The editorial board accept for consideration the article submitted via ThaiJO only. [https://www.tci-

thaijo.org/index.php/romphruekj/index]
Footnotes - are notes placed at the bottom of a page. They cite references or comment on a designated part of the text above
it. The footnotes must be placed at the bottom of that page by leaving enough line space to separate the content and the
footnote by drawing a line, as the example below:
- Cross-Reference is an instance refers to related information in another text or in the same text which
enables the readers to get more related or more detailed information. An example of a cross-reference

is a citation at the bottom of a page, as shown below

...In terms of carrying out one’s duty and working in any section in the organization to create efficiency and good
performance, it is necessary to have good management. In other words, the operation must rely on the principles of
magemeﬁ‘f.1 [In Thai]

! See also, Principles of Management, Chapter 4, p. 75 [In Thai]

- Content Footnote - is used to provide additional information or reference that simplifies or
supplements information of the text. An example of a content footnote is a citation at the bottom of

the page, as shown below:

Book Number or Author Number' Book Classification

'Book Number or Author Number is a unique code number assigned to the letter of the author’s name and last name.

The Book Number or the Author Number is placed after the first alphabet of the author’s name in the Call Number.

The Reference Style of In-Text Citation

The fact that the documents listed in the reference section are the collection of the documents that have been
referred only in the text. The number of the documents listed in the reference section must, therefore, equal to the number of
the document referred to in the text. The name-year system is the system of in-text citation appeared in brackets, and consisted

of the author(s), and the year of the document publication. The citation, appeared in brackets, can be placed in front of or after



the referring statement. Besides, it can also indicate the page number of the document that the statement is referred to facilitate
the readers to examine the bibliographical data in the reference or the bibliography.
Example : The in-text citation for one work written by one author :
(Punnee Bualek, 2559)
Punnee Bualek (2559)
VBLEUD Q’Lwﬁwﬁﬂﬂu (M$139n9)
(Watson, 2008)
Watson (2008)
Example : The in-text citation for one work written by two authors:
(Dunning & Friedman, 2014 : 99-120)
Dunning & Friedman (2014 : 99-120)
The in-text citation for one work written by three authors or more — write the names of
all authors down the first time and from then on include only the last name of the first author followed by the words et al.
(‘et al” is Latin for ‘and other’).
Example : Research can be defined as a systematic method of creating new knowledge or a way to verify existing knowledge

(Watson, McKenna & Keady, 2008)

Deciding on a research method demands the researcher consider carefully the problem or area of investigation being researched
(Watson et al., 2008).

In case that the author summarizes the content of the whole book, not paraphrasing or quoting part of the
paragraph, identifying page number is not required. The example is as follows:

(Tin Prachyapruit, 2558)

In case that the author of the manuscript is foreigner, write his/her last name, year of publication, and page number as
follows :

Example : (Hobbs, 2015 : 58-81)

If the author of the manuscript hold the royal title, or the monk’s rank, maintain his/her royal title or the monk’s rank
as follows
Example : (M.R. Pridiyathorn Devakula, 2558 : 59)

In the case that the author hold the military rank, academic title, or professional title, leave out those rank and title as
follows:

Example : (Somchai Phol-iam-ek, 2558 : 68)
In case of the in-text reference from web-site, write down the author of the document and the year appeared in the
document, as follows:
Example : (Arthit Thong-in, 2559)
National Statistical Office (2559)
Reference List (the Collection of the Reference at the End of the Article)

All references or information sources cited in the proposed work need to be listed in the reference list at the end of
the document under “References” or “Reference List.” The Reference List provides all the details necessary for the readers to
locate and retrieve information source cited in the reference list. The Reference List is arranged in alphabetical order of the
author’s first name (if the author is Thai) and the author’s last name (if the author is non-Thai). The alphabetical order follows
the alphabetical order issued by the Royal Institute Dictionary (Thai Language) or Dictionary (English language). The word with
final consonant is placed before the word with vowel. The word begins with the same consonant is placed in order according to
the vowel pattern in Thai language. In addition, the Thai authors are placed in front of the International authors

In writing the Reference, the author of the proposed work must use the APA 6™ Edition Style (American Psychological
Association), which follows the Standards of Thai Journal Citation Index Center (TCl) by classifying the type of document as

follows:



Book

Author’s name. (Year of publication). Book Title in Italics. Place of Publication : Publisher’s name.

Example :

Vicharn Panich. (2556). Enjoy learning in 21th. Century. Nonthaburi : S.R. Printing Mass Products, Co. Ltd. (in Thai)

ualunmwdenge madeusedsluussanynsuuandiinatnie deil

Author’s last name, followed by initials. (Year of publication). Book Title in Italics capitalized only the first word of the title.

Place of Publication : Publisher’s name.

Collier, A. (2008). The world of tourism and travel. Rosedale, New Zealand : Pearson Education New Zealand.

Articles in Books, Journal, and Magazine

Author’s name. (Year of publication). Title of the Article. Name of the journal (in Italics), Volume number (issue no.),

page numbers.

Example :
Amornrat Kulsudjarit. (2559). Assets and liabilities declaration and verification system for ministers. Romphruek Journal, 34(1),

209-234.

wilun1wdengy nslisudedsluussanynsuuansisainatenlnedad

Author’s last name, followed by initials. (Year of publication). Title of the article capitalized only the first word of the article.

Title of the journal on full in Italics. Volume number (Issue number), all page numbers

Becker, L.J., & Selgman, C. (1981). Welcome to the energy crisis. Journal of Social Issues, 37(2), 1-7.

Thesis

Author’s name. (Year of publication). Thesis Title (in Italics). Faculty/Name of the University. Place of Publication

Example :
Varisara Sirimangkhala. (2552). Roles of Administration with the Department of Information Technology. Faculty of Liberal Arts
Krirk University, Bangkok.

ulunwdsnge madeudredsluussuynsuuandisanatwlnedsi

Author’s last name, followed by initials. (Year of publication). Thesis Title in Italics capitalized only the first word of the title

(Master’s Thesis or Doctoral Dissertation). Name of University.

Liou, J. (1993). Environmental knowledge, attitude, behavioral intention and behavior of preservice elementary teachers in

Taiwan, the Republic of China. Doctoral Dissertation. University of Florida.

Conference Paper

Author’s name. (Year of publication). Title of the Article (in italics). Name of the Conference, page numbers.

Example :
lififeyaternanuimmenudingu (ldanunsaudals)
qnT1 wumsana (2559). msadndnsaiyana:Anyinsansaseteyavumaln. mahiauerainAvimsiufindnuseduea

U510 n.et. 2559 Fudi 5 NOAINIYY 2559 B WATNEIGBLNTA NFAUNNEI, 588-600.

wilun1wdengy nslisudredsluussanynsuuansisainatenlnedad

Author’s last name, followed by initials. (Year of publication). Title of the presentation paper. In Name of the Conference, page

number.

Williams, & Seary, K. (2010). Bridging the divide : Scaffolding the learning experiences of the mature age student. In J. Terrell
(Ed.), Making the links : Learning, teaching and high quality student outcomes. Proceedings of the 9™ Conference of the New

Zealand Association of Bridging Educators (pp. 104-116). Wellington, New Zealand.




Website

Author’s name. Title of the article retrieved (in Italics). (Date, month, year of retrieval) retrieved from name of the

website (URL).

Example :
Thanes Apornsuwan. Wsudiaundgmihy “gainsadad” avtewsau?z. (14 February, 2560) retrieved from http://www.bbc
.com/thai/thailand-38915635 [in Thail.

Ministry of Health. (2014). Ebola : Information for the public. Retrieved from http://www.health.govt.nz/your-health/conditions-

and-treatments/diseases-and-illness/ebolainformation-public.

Interview nmsfinsiedesnsdiuuana i msersdsluilem (in-text citation) lnglidosas stemsluussanunsuvieiFes (References)

Interviewer, Position. Interview date, month, year

Example :

Praphas Saengpradap, Wat Bang Bua community President. 9 December 2558. [in Thai]

G. A. Smith, Interview, October 5, 2012

E-Book

Author of the book. (Year). Book Title (in Italics). Retrieved date (date month year). Retrieved from website (URL)

Example :
Somnuek Oonkaew. (2556). Theory of practical music. (23 February 2560) Retrieved from
http://www.ebooks.in.th/mybookshelf.html. [in Thai]

E-Journal

Author of the article. (Year). Article Title (in Italics). (Date month year of retrieval). Retrieved from name of Website

(URL).

Example :
Sujittra Samakkitham. (2559). Political economy of the community forest network in the five provincial borders of the eastern
region. (22 February 2560) Retrieved from

https://www.tci-haijo.org/index.php/romphruekj/article/view/72599/58412. [in Thai]

Cataloguing for Author(s) in the Reference List

1. The name of the Thai author is catalogued both first name and last name, also listed all authors in the case that there
are more than two authors.

2. The author with royal title, place the royal title behind his/her last name by placing comma to separate these two parts
Example :  Thanadsri Sawasdiwat, M.R.

Supatra Masdit, Khunying

3. The author who is the monk with the monk’s rank, put the name of the monk’s rank with his real name in brackets.
Example: Somdet Phra Buddhacarya (Toh Brahmaramsi)

4. Two authors, place the word “and” or “&” between the name of the first author and the second.

5. More than three authors, place the word “and” or “&” between the second last author and the last one.

6.  For the foreign author, place the author’s last name first, followed by comma (,) and the initials. However, the list of
the foreign author can be changed according to the style of each nation.

7. If the author is the official agency, organization, and institute, the list must be in order from the line agency to the sub-
department. The name of the two agencies are separated by spacing (the name of the agency is written in full).

8. The book written with unknown author, start with the title of the book and follow in order according to the author’s

list.



Sample-Writing of a Research Article

Article Title : in Thai (Font : Cordia New 16 pt. Boldface)
Article Title : in English (Font : Cordia New 16 pt. Regular Type Face)
First and last name' (in Thai Cordia New 16 pt. Boldface)
First and last name (in English Cordia New 16 pt. Regular Type Face)
"Please indicate only the Office that you work for (do not mention the status, rank, job position, nor the name title)
AdAresS: ..o Tel.No.....oo E-mail.........o

(Cordia New 14 pt. regular type face)( in Thai & in English)

Abstract : (in Thai)
The abstract should be described in one paragraph with content including Objectives, Methods and
Results. (Cordia New 16 pt., regular type face).

Keywords : Please type in English not more than 3-5 words (Cordia New 16 pt. regular type face).

Abstract : (in English)
The abstract should be described in one paragraph with content including Objectives, Methods and
Results. (Cordia New 16 pt., regular type face).

Keywords : Please type in English not more than 3-5 words (Cordia New 16 pt. regular type face).

Introduction

(Background and Significance of Study, Concerning Researches, Hypotheses, Objectives, Concepts and
Theories)

The introduction should not exceed one A4 paper size, the content should be about the background and

the significance of the study (Cordia New 16 pt. regular type face).

Research Methodology
(Population and Sample, Data Collection and Data Analysis)

(Cordia New 16 pt. regular type face).

Results of the Research
(The Results of the Research can be shown in figures or tables)

(Cordia New 16 pt. regular type face).

Conclusion
(Conclusion, Discussion, Suggestion and Recommendation)

(Cordia New 16 pt. regular type face)

Reference : American Psychology Association (APA) 6" Edition Referencing Style

(Cordia New 16 pt. regular type face)
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