2565 Vol y-Aug
emnuuusmaasua.aonumaos’ /\3( ‘6 zj—_é\ :?-“ 7’H

\Q\\Q‘r\RU EK JO[/A’/I///

%‘ ONWRUEK JOUNAL,
ON\PCVNRUEK JOURNAL,

224905 f\‘d‘é\&\R\.

7/

/

\ROWMPHRUEK Joz/ﬁ/wzﬁ
59
1097
%«v
1%
2¢
mIm
S
-QQ
NS
3
R

% /4

NROWNPHRUEK JOUARN

?\QN\P\—\RUFK JOURN

AYIOr IANAN AN
NV 70 X NARNANS

ZENVG/I0r YANRANS
2AG7700 AANEARAQNIX

/7

~ AR\
VA4

201 X3 ﬂt\\—\d\NQ‘é;
V/Vé//?Of AT NARNANCSA

ENVY10 ATANBRN AN
VG101 ATNARNANS

PV I00 YANEAANIN
AP E\ SN\
(1]

OF
'1?‘
Oft:

\J‘?\Q\I\P\-\RU EK JOUA’/\/AZ

SW\NRUEK SOV,

\'.\

X
N
S
e
)
=
-
%

Fai N19denUnAinil : TRANSITIONING TO A NEW NORMAL ERA
i S




4

v
L91UdY

UIIUIENTT

' o o

Herans1asdnasunl Wuduuy
vznen

FNARTI158 AS.WIBLINNENTTLE UL RA
searnans1sdaial Ssnvasydy
9137138 ATHNUS HiiTRS
NBIUTIUIZNT

mansass asaudnd adafssu
FENT19138 AS.UTIRN FeRzLuf
AENT1ANTE ASAUAW @5IENSTnG
509MANTINTE A5 UsEANE Jusuuse
FIPFNARTINNTE ATAUIN DFUFRNING
FOIPNANTIANTE @i.aﬁ':;wé afisiu
399NAR519158 A3.3T0 Fassadlunia
FRIPANARTINTE ATANNING UTUNTEA
399NaR519158 AT.gUSeN uiiazden
399NAN519158 AS.AVInY Asgula
99NN A wunuIsIel
HYefans19158 AT.ATING glansnsrudl
Hemans 1913 asadl guiasey
399NERT19158 ATENE AR
Hemans19nse as.uey vensusuasy
HU8Mans19158 A3.9will umafivintay
H8Mans19158 AsuunR ANaunems
919136 ATAMTEANS ViesnAu

919138 3030 AINuUNiy

919136 Asuile YU 1§

dinau

Tnsdnet
e-mail

Msa1s3ungn¥ : ROMPHRUEK JOURNAL
@; X U7 40 atuf 2 wgun1AL - BeAL 2565 ISSN 0125-7609
= firagyaunilyiai : TRANSITIONING TO A NEW NORMAL ERA

UANINYIRBLNIN

o o

4NA

Uinendeinsn Usznelne

aontutudininuuSmsaans Ussmelne
aontutudininuuSmsaans Ussmalne
Panselunivedy Ussimelng
PNRINTINTIVENSY Useineilng
uMinedeNiing Ussnelne
uiingdeAalng Ussmedlne

M Inendusigaiuatium Usenelne
M Ine1deysnn Ussinelne
Unendesssueans Usenelne
wninendeglufiesssussy Yssnelne
UAnendeinunseans Useimnelng
unInerduimaluladsvusnasyy’ Ussindlng
antumeluladive-giu Ussmelng
Unendeinsn Usanelne
UInedeinsn Ussnelne
WInedensn Ussnelne
WInedensn Ussnelne
uiIneaensn Ussndlne
umIneaensn Usswndlne
uInenaeinin Ussnelne

AUSITBLaE MY W INE1RELNIN

@it 3 YeETuduNT 1 auusudune
WUBUAIIFE WAL NN 10220 Uszinelng
0-2552-3500-9 i 402

romphruek kru@gmail.com

- ynunAmagRuluararTsungny iuiauzuas teAnuiuvesidey dlvvimizves

UNTINENALNINNTONSIUTTUIZNIT

. nBSUIITANIEMITlEINEYS [UNITARADN UARDIS NBUARITIAITALIY

o YNUNANUAASUNITARYTUIITTITIUNGNY KIUNI5HT IR YT ImE N TIANL 4

a

9



4 MFANTIUNGNY : UWIINBIABLNTA

€ ROMPHRUEK JOURNAL : KRIRK UNIVERSITY
Nt NIENTIVINTAV Y BUAERTLALAIAUAENS

NTATIINGNY U Inendenndn Wunsansinnsiisesfun nHeunIHaUF 1Y
uywaaaniwazdsaumans tnglinnudAyduaansniwiuy n1susnisnisdanis
depumans Swaeans dfmans wasfaUeans deRuinnnhaummssy wWhaiidom
fRedestunisiasundasmesiafoduinansznudenuamionas  danslne aiis
sy nesjadulfAnmeiannaAdeiifiannwmedvmsiedsn Snmszviin
fANEIAYVDINITVIIUNUIMINGIFINTADFIANNNIN LAy MITHAINRTINe1aeln
Wuuvdsmuiinanuanuidevesennnsd 9ndde dnivns wazindnw diedhgns
Wudsaugiuniug (Knowledge Based Society) TnednfiunUas 3 adiu uazineunsiu
sUkuuBianvseiind

NBIUTIUITNT1TETsuNgnEiiulouIsLaznaeinIsTURIsSILAANUN
unanudsineauaiiovaiiiud uazliwewesunsluenarsatudug undeuntiil uay
Lildunanudseanauisslutudeu lildunanaddeananuiseaniu Tnsunay
fagldsunsfimsanifuilunsassimgnédusiosinumsUssdiuunanungmssannd
FelinsruTedudanazdusishinsuiagnseanqdl (Double Blind Peer Review)
navindiieadesedtades 3 vty unanuimuediaRulusassuwgny
WANede T anudvansmumszs vy Ravans n.a.2537
Inguszash

1. ilewmeunsingrnisuazanudlain luaviniidanisFeunisaeuly
UNINYINY

2. Wieduaiuernsdiaeuluauiividnn nasasuimssgandlunisiaue
NAUNINIYINT

3. ieduenansuszneunisfinuluszauaaufin

AAUANITOBNITENS YnsAnwias 3 atu
atufi 1 unsnAw - wweu
atufl 2 wownay - Ay
atufi 3 Aueneu - Sunay

U wa 2562 Msassungnesuiiuiunanululszinuiuayvemansuay
dapuenans gauladiunaulagasdeuamn@nansassungnuin https:/so05.tci-thaijo.
org/index.php/romphruekj/index “sofnradauaIUTIBazdun7 02-552-3500-9 ¢a 402



4 MFANTIUNGNY : UWIINBIABLNTA

4‘@* h ROMPHRUEK JOURNAL : KRIRK UNIVERSITY

UNUIIUISNIS

NIassungny lugmugnsasmadnmsiulyyemansuasdnuaans
ftmjatudemiferfumadsunamestady Sunanssnudeamamdinuay
Faailve Fsmwnmunanudnou 15 e fasvieuliiuiinsuiuiives
aedaude q aeldgaundlmilineldvssifundndt “Aageaundlng
TRANSITIONING TO A NEW NORMAL ERA” L%M%JLLG]IUWWJ’IZJ@{’]HWWEHH’] Y
3 unaw Tasunarausnifuunainaide Bes “esduszneunisdanisBeunisaou
ooulayl (Biafuile) idvEnadenanisFoudmunsevmasgiunandssiugaufnm
wiilugafdsia” dawudn ssdusenaudiudonuarienisBou duseuy
dsnsaumALazn1sAoans susruunsAeasuarUfduiiudvnanisGeu uagdu
HaounazgFou WussiuszneuiianunsavinenansBouimunsouasgunand
seiugenAnu s Alugadavia dauunanuiiaes uazunanuianu 1umsdnw
ey “sunuunsimnassausiisduvesaslugalneuaud 4.0 vesaaufnwm
dftndriineuaaiiuiinefnuniszonine Smdadunanes” uas “suuuunis
fimunnanmnsAnwvedlsdeurnadnduuuilumanamiensuas” Fauin
oadUsEnouigiferhneianndusniu fermmengauastanudululdlunsi
ARy selom] wivadl fosfigflelumsesunsuasluameufonadaamy el
Aldanansadiiunumenuieseggneies

unANUTIUMSYIBaTlED $1u 2 unena Fed “Jedududszaunisnana
mavieaiien meling@lain 197 wawdes “Aanmnsiuinsiidsadonisdnle
Forlfuimsgsivalwosimvieaiorsnive lusmiadedul” Haosumariudu
TuandnuUszaunmsrataunlunseulumsieseideya waznuin Jadedusan

o & 1

HARsTue Yonn1sTadmneveanuil yaains wasdnuwaemesnienm iutady

v A IR AN

gy diauduiusiunaamnsliuInsuaE g RnTTINSYiBALY?

No

UNAMHATUEIAAATUEN 91171 2 UnAd (389 “msusegnaliiduniaves

1%

Auslanuasgedudavesduilaaiunmsaainvesiuauinnidiannseding wiewdh

U
= v

fauslaalulannisnanndidvia”uasSes “UJadeniiBnSwarenisusmsgnanduius
warAuAnAseviasTnAuAlununnavuAs” desunanuiliigasiuivilouriy



%’ MFETIUNGAY : UNNINYIABNIN
5@*; ROMPHRUEK JOURNAL : KRIRK UNIVERSITY

UNUIIUISNIS

fio nsnandrsfundndesdumaasiuilaa (Customer Journey) aBusui
gsfafmUandidurhaasswauivdolunainidvia dessudiaziumuuimaliinin
wgdnssunsuslanrvesgnanliignananaiuagnis ieasrsnuasindng uazihly
gnsitaunsuimsnugniduiusluiian uazunanunisiiuguauitviian
nzifeulunaiandnning $1uam 1 unanu Fea “mnuanansalumsviilsanns
ffuguaiemsvesuSiniaavsSeulusaavdnnindurisUssimalneg” T3nquszasd
oy dadevhlvividnivanziSoulunarandnning awnsavihilslusasina
AOUUTUYRAUNINETIRUNsUguARans R Ssteyalifiusslevilunsuims
famsvosuiniaansifouwrindy widnamu fiedy neonaugildmlfdmide
favane Ssanansaihdeyafinanludszgndlividadnduliaslusaandnning
1618n

UNANIFLENSAUINA $11 2 UnAw AeiFes “nsdanisnisdeansiuy
fdusnilomsunsdnasuazgidygfeszuvvasaumnayuruiier” uaz
“WoAnsIuATEUMAvOIIBEnaNTARUSIneNs” Adiunnudifyvesnisi
walulafansaumenlflumsdomsuasimunnddygyviesduvessu uwishednuay
ANULANAYeNYUdmaliUsEAnSHansthasaumalUlduandeaiy naife
guvuilosditodrfnlunsdhdaeieslomsaumanazszuueetietos nsiam
sruvasaumAiiom sneunsUsznduiusuiadorns uaziileairesnisildiusuly
mMsaLngrLisUssauanudiiolussduiunn vasfingueanuginewss ulfl
anufsMsasaumeAioaL UL swasKEn eI nen uidiuanuayly
asaumanndumesidndeutnetion fudu Tefesdinisimuadsdoya svuvuas
uidsansaumalindu

unAnusuNsui dyuaznsiaunuLed §1uU 3 UAY unAy
usn Wumsiansyulueadmssvnis Fes “mnudiusseninsnuiifiamiine
nsudlelymideaieassd wasnan1sujuinudainnssy nednsuusunnug
Hushuusindu” Gmdngrudeussdndduduin mausuanuivesaulussdnis
ansnsndssadnsadseramaUATRnudnanssu Snvisdaildnuiifienuvime
nauflatiymiBeaineassd uasnansufdhnudeainnssuilssfugedu v



4 MFANTIUNGNY : UWIINBIABLNTA

4‘@* h ROMPHRUEK JOURNAL : KRIRK UNIVERSITY

UNUIIUISNIS

fiaes iumsitmuryaainslussdmsionsu Bes “misinuiladeiidnasionisiaun
AuAmNITTLTesAuUsE oI niTuarasiall nedfne UM e
113U 1t ()’ wuh auamAinmsinueseulsyaideusmmiriuias
asiall Suegfusumsnu ieflUfoR wageunseviindamnudemenetin
yindAu waznansynusiodunadonlngsin unauiiany Bos “wnAnlumstszuy
Aefineusnttlunsuiluiidaituiinuasienuiinssrhiin” §iseauouunfah
MIATIMANUYASTTUANIZH MImuwIsilangsy msgdiauduases
afafnmuazeuanveafinuazienyy axvhlifnuazienyuiloniauiuasy
woRnssu smdsdinuianudiladiny wazanmnsaliiinsuludinuegnsunalingu
snszvhesRagiEn

unANuYAlASINTITY Boausn “N13neRUNEEUNSEUIUNIIYUETLNY
FWerileviosdugaudSousilomsianngusuiies” Wunslinszuiunsidoiie
viosiiu (CBR) mma’%mmiﬁﬂuﬁuﬁ 4 Tasans Ganudn ananseriauwsiAu
WaAINFNUITLAUITINITUALNTYINNUTINAUYLYY AFBANTEUIUNMTTINNUITY
voainIdoyumulifuogad unanugevheFes “yunosuazaLAINNIIYDs
asTsnsusomIeysnduas LT o lnganm (Fadling” unamuiidy
nilslugalasaniside Tanuiadlesgiisnisiiusunndeyadiinislidedsn
ooulay Google Form sadudiimiuuunanwesuooulay welviuldusnmsuany
ns¥udsonmAT Yy uazaTmmavTieniseysntuarimuuiianidsals
n3aym Jennsldedsnuseula fandn anunsaiduedesiiolunsdsansiiuanse

o 1% a

dfny uwaramginssuiuvesfauludsangaundlvaliognmsanes

UsIUISNS















obAUs:noUMSdaMSsIsauMsaouooulau (Siasutiv)
NOBNSWadewamsISauSMUNSOULASHIUANIIC
s:dugauAinuroaluenGdNa

Online Teaching Components (E-learning) Influencing the

Learning Outcomes of Thai Qualification Framework for
Higher Education in Digital Era

YNSUM Yuezde
Yootanat Boonyachai




Dsanssuwnnyd UMBNENAainsn C@
G
UR 40 QUUA 2 wnumAu - doMAU 2565 4 i

obfius:noumsdamsiSaumsaouooulad (Siasuu)
NOBNSWadowamsISauSUNSOULASHUANICD
s:AugauAnuIbINGTUEINGDNA
Online Teaching Components (E-learning) Influencing
the Learning Outcomes of Thai Qualification Framework
for Higher Education in Digital Era
gNsUM Yy’
Yootanat Boonyachai
‘angasuIMsgsiaamnUngia amninendesvngny Smdauunys 11130 Uszndlng

Master of Business Administration Program, Rajapruk University, Nonthaburi 11130,
Thailand e-mail : Yoboon@rpu.ac.th

Received : November 29, 2021 Revised : February 9, 2022 Accepted : February 24, 2022

UNANED

MATedifguIzasdreantside 1) WeAnwianudadiuiedty
psAUsEneUNIInnITFoumsasuseulatl B1aui) vesindnw 2) itefinw
PwAniuAeIfunsdansEeunsaouselat (1asuds) denanisiFeud
PuNTOUINATTILANNAsIUgANAN YT AT e TS LAy indne 3) Lile
AnwneadUszneumsinnisFouseulay (Bidsuily) vesihdnwiiiavinase
HANSSEUIAINNTOUNINTFIUAATZAURANANY AR 1TuN15ITauUY
HALUNATY NENAIDE19 AB UNANWITEAUUSYYIAT 910U 400 AU kALDIR1TY
$1uau 12 au insesilolflumside fio wuuaounularnsdinvalluUZEn
Ainsesideyalnemeaeud fovay Anads daudoauumsgi wagyiins
Arszsinisanaeeidanan Tnonsivuaedodidynisadafisefu 0.05
Nans3Ide Ui 1) AnuAniuAeIfUosAUEneUNTIaNsBsun Ao
ooulatl (BiAudy) vewindnw Sufuil 1 fe syuudeasuaznisufauiug
yen1sBeus 2) mnuAniuieafunsinnisBeunisasuseylationanis

a

FUUIAUNTBUNINTTIUAMIAITEAUQANANWIUVR BUAUN 1 Ap YinweAy



obAUs:noUMSdaMSISeuMsaouooulal(diasutiv)njdnswacowamsisaus

munsoumqsmuF]chﬁs:cTUQquﬁnmun’\)mﬁuqnaﬁﬁa
Online Teaching Components (E-learning) Influencing the Learning Outcomes of Thai Qualification Framework
for Higher Education in Digital Era

duiusseninaypralasAuSURnveU 3) peFUsznousuiomuardensideu
FusTUUdEALIALAEN1TADaNT FusyuunsAeanIkarfauiusnanis
SeukaraudouLaLETBUENNTIIIUIENTNEIN SN IHBVENaseNaN1T
SrumunsaulnsIunaAissiugauAnwIiNRlaTeas 62.7 uavilauns
e NTAUlUFULUUATLUULINTEIY AD Y=0.214 (X)+0.243 (X )+0.125(X )+
0.137(X6)

AdAey : NsBeuNaeueaulal; BIATULY Nan1sEEuIIY TQF

Abstract

The objectives of this research were: 1) to study the opinions about
the components of online teaching (e-learning) for students. 2) to study
the opinions about online teaching (e-learning) in accordance with learning
outcomes of Thai qualification framework for higher education for teachers
and students. 3) to study the components of online teaching (e-learning)
for students influencing the learning outcomes of Thai qualification
framework for higher education. Regarding the research methodology,
both quantitative and qualitative research was applied. The sample was
400 undergraduate students and 12 lecturers. The tools of this research
were a questionnaire and in-depth interview. The statistics used were
frequency, percentage, means, standard deviation and multiple regression
analysis coefficient with statistically significant level of 0.05. The results
showed that 1) the opinion about the component of online teaching
(e-learning) 1*" rank was the communication system and learning
interaction. 2) the opinion about online teaching (e-learmning) in accordance
with learning outcomes of Thai qualification framework for higher education
1% rank was interpersonal skills and responsibility. 3) components include
content/learning materials, information system/communication,

communication system/educational interactions and teacher/learner were
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able to predict 62.7 percent of their influence on the learning outcomes
of Thai qualification framework for higher education and the equation of
standard score was Y=0.214 (X )+0.243 (X )+0.125(X )+0.137(X )
Keywords : Online Teaching; E-Learning; Learning Outcome TQF
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Abstract

The purposes of this study were 1) to study the elements of necessary
competence in Thailand 4.0 era for teachers under Kamphaeng Phet
Primary Educational Service Area Office 2) to develop a model to improve
the necessary competence in Thailand 4.0 era for teachers under
Kamphaeng Phet Primary Educational Service Area Office 3) to evaluate
the said model. The research methodology was consisted of three steps.
Step 1, create the model for developing a necessary competence in
Thailand 4.0 era for teachers under Kamphaeng Phet Primary Educational
Service Area Office. Step 2, develop and inspect the model for developing
a necessary competence in Thailand 4.0 era for teachers under Kamphaeng

Phet Primary Educational Service Area Office by setting up a workshop
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with 9 experts. Step 3, to evaluate the model by conducting the public
hearing with 17 of the school administrators.
The results of research were as follows:

1) The necessary competence in Thailand 4.0 era for teachers
included 3 competences which were knowledge competency, personal
attributes competency, and skills competency, 2) The model of necessary
competence in Thailand 4.0 era for teachers under Kamphaeng Phet
Primary Educational Service Area Office consisted of six components
3) The result in overall of the evaluate the model of necessary competence
in Thailand 4.0 era for teachers under Kamphaeng Phet Primary Educational
Service Area Office that the possibility and benefit was at the best level.
Keywords : Model; Necessary Competencies; Thailand 4.0 era
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Abstract

The purposes of this research were 1) to study the condition of
educational quality development of small-sized model schools in the
lower northern region 2) to create a system for improving the educational
quality of small-sized model schools in the lower northern region 3) to
evaluate the educational quality development system and the manuals

of educational quality development of small-sized model schools in the
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lower northern region and 4) to study the results of using the educational
quality development system and the manual of educational quality
development of small-sized model schools in the lower northern region.
The research procedures consisted of fours steps: 1) to study the condition
of educational quality development of small-sized model schools in the
lower northern region by using interview method of five small-sized
model schools in the lower northern region and organize group discussions.
2) to create a system for improving the educational quality of the small-
sized model schools in the lower northern region by analyzing the
documents and interviewing experts and examining the format by
organizing a seminar based. 3) to evaluate the educational quality
development system and the manual of educational quality development
of small-sized model schools in the lower northern region using public
hearing and 4) to study the results of using the educational quality
development system and the manuals of educational quality development
of small-sized model schools in the lower northern.

The results of research were as follows:

The results of this study on the condition of educational quality
development of small-sized model schools in the lower northern region
found that educational quality development of the small sized model
schools in the lower northern region used the principle of participatory
management as the main principle in the management of the school,
focusing on teamwork, establishing educational system. And the
administrator had many important leadership qualities and use technology
to manage and improve the quality of school education. The model for
improving the educational quality of small-sized model schools in the
lower northern region consisted of six factors. The results of the assessment
of the educational quality development of small-sized model schools in

the lower northern region by assessing the possibility and usefulness
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found that the overall probability was at the highest level and the
usefulness was at a high level. The results of using educational quality
development system and the manuals found that the overall usefulness
was at the high level and the preparation of manuals was accurate and
appropriate at the highest level.

Keywords : Model; Educational Quality; Small Sized Model Schools;

Lower Northern Region
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Abstract

The factors of tourism marketing mix under the COVID-19 crisis, which
are considered important factors in traveling under the current COVID-19
crisis, this research objective were 1) to study the factors of tourism marketing
mix under the COVID-19 crisis and 2) to Comparison of tourism marketing
mix factors under the COVID-19 crisis Classifying personal factors of tourists
and tourism behavior under the COVID-19 crisis. The collective data from
a sample of Thai tourists traveling by using the criteria, the number of
tourists who visited the top 5 in Thailand was 1) Bangkok, 2) Kanchanaburi
Province, 3) Nakhon Ratchasima Province, 3) Chon Buri Province and 5)
Chiang Mai Province 400 people, the method used in this research were
questionnaires, statistical data analysis, frequency, mean, standard
deviation, t-value, F-value, and LSD value, with the statistical significance
level set of 05.

The results of the research showed that 1) tourism marketing mix
factors Under the COVID-19 crisis, the results showed that travel marketing

mix factors Under the COVID-19 crisis, the overall consensus was at the
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highest level. When considering each item in descending order of opinions,
it was found that tourists had opinions. in the product field Process
business cooperation with the mean at the highest level, respectively,
and 2) tourists of different sexes, ages, and factors contributing to the
tourism marketing mix under the COVID-19 crisis, in terms of product
prices, through distribution channels, marketing promotion, personnel,
process, business cooperation, product integration, and physical
characteristics are different. and tourists with characteristics of travel, the
purpose of travel, and cost per trip different, there is a combination of
factors tourism marketing under the COVID-19 Crisis In terms of product
prices, through distribution channels, under marketing promotion, under
personnel, under process, under business cooperation, under the
combination of products and their physical appearance are different.
Keywords : Marketing Mix; Tourism; COVID-19 Crisis
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Abstract

The research of quality of services affecting the decision on using
spa business of Thai tourists in Chiang Mai for health tourism planning.
However, despite the great increase in this topic, there is a lack of academic
interest and research effort. Then, it may lose the opportunity to promote
this type of tourism in the future. In this regard, this study attempted 1)
to study the level of opinions of the service quality and the decision on
using spa business according to the marketing mix and 2) to find the
relationship between the factors of service quality of the spa business
that affecting the decision on using spa business. Data were collected a
sampling of 400 Thai tourists by accidental sampling. Then, the data were
analyzed statistically using mean, standard deviation, and hypothesis tests

in multiple regression. There were at the level of 0.05.
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Results showed that 1) the overall Thai tourists” opinion levels had
the high level toward service quality of spa business in Chiang Mai, with
the factor of empathy, quality assurance factors, customer response
factors in order. Moreover, the overall Thai tourists’ decision had also the
high level of the spa business on the marketing mix factor with the product,
the policy of the establishment and image perception in order and 2)
Thai tourists’ opinions on the quality factor of spa business services in
terms of products or services, personnel, and staff physical, characteristics
and prices, there were significant differences at 0.05 level.

Keywords : Service Quality; Spa Business; Decision
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Abstract

This article is intended to study the application of Customer Journey,
Touchpoint, with marketing to reach consumers in the digital marketing
world and provide business-benefit recommendations for electronic
retailers to develop and create a better consumer experience. Which
found that the beginning of the customer journey starts from before
becoming a customer, deciding to buy a product or using a service, until
returning to buy or using the service again. Along the customer journey,
there are many touchpoints that consumers have to meet, such as brand
awareness through various media, searching for information about products
or services, making purchase decisions through mobile phone applications
or website, employee supervision through online channels, as well as
brand support through social media reviews. It can be seen that if
entrepreneurs can determine the customer journey accurately, they will
notice what behaviors customers have in order to offer their products or
services to customers at the right time.

Keywords : Digital Marketing; E-Retailing; Touchpoint; Customer Journey
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Abstract

The study to study effects of different levels of factors on customer
relationship management and loyalty to department stores in Bangkok,
including the influences of travel information, marketing communication,
to goals for the purchase of goods and services and to study the influence
of customer relationship management and loyalty to department stores
in Bangkok. For a qualitative research, the sample group containing 10
executives of customer relationship management who were able to
provide insights. For a quantitative research part, the sample of 400
people. The results of the research found that the sample group was 268
females, representing 67%. Most of them were 21-30 years old, representing
42.3%, with 269 people 67.3% had a bachelor’s degree. The majority of
53.3% have a number of family members of 3-4 people and there were
191 people or 47.8% earning 15,001-30,000 baht per month. The model’s
goodness of fit indices gave SRMR = 0.05, CFl = 0.96, NFI = 0.96, TLI =
0.96, and GFI = 0.94, which was considered acceptable. While the RMSEA
=0.02 and ¥*/df = 1.56 were considered satisfactorily acceptable. The
hypothesis testing results showed that marketing communication and
purchasing goals had a positive influence on customer relationship
management with a statistical significance at the same level of 0.001.
Also, it was found that the goal of purchasing products and customer
relationship management had a positive influence on department store
loyalty with statistically significances of 0.001 and 0.01, respectively.

Keywords : Customer Relationship Management; Loyalty; Department Stores
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A13197 1 nansnadevatuRgIulaegAduUsE NS Gamma (Y) uae Beta ([3)

auufigu Foyanwal LISREL Aduusyans t value
aunfigiuil 1 v, 0.967 1.260
auufgiudl 2 v, 0.963 1.250
aunAgud 3 v, 0.110 7.673ww
auufigiuil 4 v, 0.841 1.841
auufgIudl 5 v, 0.131 8.714%wxx
auufgIuil 6 v, 0.078 8.182%wxx
aunfigiudl 7 B, 0.302 3.426%

*Significant at .10 **Significant at .05 ***Significant at.01 ***Significant
at .001
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Abstract

A study on Corporate Governance to Profitability of the Listed
Companies on the Stock Exchange of Thailand, the purpose of this studying
is to examine the Corporate Governance factors influence to the
Profitability of the listed companies. The return on asset ratio is used as
a measurement to profitability. The sample consisted of 600 listed
companies during the year 2015 - 2019, totaling 3,000 samples, and using
multiple regression analysis to analyze. The results exhibited that
Corporate Governance factors as percentage of the top 5 major
shareholders, percentage of board of directors’ shareholding and Corporate
Governance assessment scores influenced positively to the return on
assets at 99% confidence level. But the board of director’s meeting was
negatively. While the board of director number and compensations
influenced positively to the return on assets at 95% confidence level.
However, there were not the influences between the proportion of non-
executive directors, merger of chairman and president, number of
independent directors and the return on assets.

Keywords : Profitability; Corporate Governance; Listed Companies
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aunenansdidnnsefindludiuresnisiiiuguaianis wazeun1siuves
Utmaslsigniliawelilusenulsedd uasuuusansenisUss S e suin
thindaivadlumsnsdanan ethluliesgimelusunsumsaialugdu
soll

mAfeildnsieseidoua wisoendu 2 dau Tdun daudivi
nMengidoyadeadfidmssauniieAnyiteyalowiuresndusogis
duitde NTIATIRNTOANBETINY (Multiple Regression Analysis) g4 5efU
auidesiuii 95% Inefifuusuazmsasdudsiflilumsieiuiiseansen
ol fuUsBasy (independent Variable) fio Hadonisifuguaiants Téun
IIWIUNTIUNTUTEN Sewavvesiioviuselueg 5 duduusn Sevazvainisie
YureInsIINIUTM daduvesnssumsiiliiduguivis mseusinsums
Usesunssunsuienuazgdanisivg Suiunssunisdasy $ruauainis
USTYUANENTTUNTUTEN AMMBULNUANENTIUNTUIEN  UagkansusuLiiy
NSMAUALANINTTYBIUTEN MlUsA (Dependent Variable) fie dnsHa
MOURNLAINAUNITNE

mAfeldsmueauudgiuly feil

Uadunsmiuguananis laud 31iunssunisusun Sevazvestiou
5eluiey 5 FUAULIN TPLALVDINTNBVUVBINTIUNITUTEN dnainvenssunis
laiduguing nsmunudumisisesunssunsuisnuasgianising
UIUNTIUNNTDaATY f\i’ﬂmuﬂ%miﬂizsqmmzmimmw%ﬁm ANMBULNUANE
NITUNTUTIN wagkan sUsEIIUNSMAUALANINTTYRIUTENIAENasnedns)
HanauULNUIINAUNINdvesuTEmanzileulunanvdnninduiaseimelng

suuuildlunside

Yroa= B+ PBSIZE + B MAJOR + B BSHARE + [3 NONMGT +

B.DUALITY + [3 BINDEPEND + [3 BMEET + [3 BSALARY +
B,CGSCORE + €
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07l Yroa fie SasmaneuwnuIINduUnsng BSIZE fio Sruaunssunis
U3 MAJOR A Seeazvaneviusielvg) 5 Suduusn BSHARE fie Seuavves
nsfieRuvBINTIUNTUTHN NONMGT Ao dadruvenssunsiluiidugiuims
DUALITY fla n15A3UTIMMILMUIUTEsIUNIIUNITUTEnLazginn1sing
BINDEPEND o $1uiunssunisdasy BMEET fio s1uauafanisdseyuane
NTTUNITUTEN BSALARY Al ANMDULNUAMZNTINATTUTEV CGSCORE Ao Na
MsUsEUMIAAUQUaRINSURIUTIM Uar € Fio AmAuAAALAABY

meeserauduiusseninsudsildlunsine Tevhnsasnaey
Ugyusuusdaseiinudunusiuies (Multicollinearity) Tnsia13841970AN
Fulsvavsanduiusvasiiesdu (Pearson Correlation) {ueniiaemudusiug
senaduUsBaesosdialaiu 0.8 fannsnad 1

A5199 1 haAIAALUSEENSANAUNUSVRIFILUTNINLA

Yroa BSIZE MAJOR BSHARE NONMGT DUALITY BINDEPEND BMEET BSALARY CGSCORE

Yroa 1.000
BSIZE 123 1.000
MAJOR 1180 .001 1.000

BSHARE 105 -228 138 1.000
NONMGT 015 .223  .088 -.283 1.000

DUALTY 022 -123 .028 044  -299 1000
BINDEPEND 051 .683 -064 -157 230  -092 1000

BMEET ~ -191 .102 -150 -207 061 018 219 1.000

BSALARY 123 477 -006 -237 207  -078 480 314 1000
CGSCORE 298 221 064  -071 095  -088 260 061 317 1000

UBNINT HaNSMAABY Variance Inflation Factor (VIF) @14 5nszauni
duiusseninadiuds wud fn VIF vesiuusynegluseiuund uagilen VIF
N7 10 viieRiasauane Tolerance vasauUsdasy Tnednm Tolerance
fadnlnd 1 wansandndsdasylufianuduiudsenineiu ldinadgmn
Multicollinearity o Faldsndudesiniudsiasiiiumsisuitenaaou

aunAgulaua

153




Dsanssuwnnyd UMBNENAainsn
1 54 UR 40 QUUA 2 wnumAu - doMAU 2565

NaN15IY

1. NaNTIATIEVToYaMARATINT I

'
En

A5199 2 LAASADPLTINTTUUNVBIAILUS

ARAELAYANA

Aauus doudeavunasgy  Awgn AgeEn
1. Yroa 3.6325 8.5275 -54.27 40.98
2. BSIZE 9.9320 2.3524 5.00 21.00
3. MAJOR 61.0376 16.8045 15.55 98.39
4. BSHARE 17.4838 19.2270 0.00 78.84
5. NONMGT 0.7350 0.1394 0.33 1.00
6. DUALITY 0.1600 0.3420 0.00 1.00
7. BINDEPEND 4.1120 1.1495 3.00 11.00
8. BMEET 7.7240 3.3604 4.00 26.00
9. BSALARY 7,518,402.7450 12,098,275.2900 190,800.00 112,196,000.00
10. CGSCORE 2.9300 1.5732 0.00 5.00

HANNTITEMINM5197 2 TngTasendeyanmeatAganssau wudl ans

HANBUWNUINAWNSNE (Yroa) fiAnadeseay 3.63 wandliiiuin Tuyng

a v ¢ a 1 oo a a1 o a = v
AUNINY 100 U LQﬁEJLLﬁ’J%SJﬂ’]iiQWIS 3.63 UM Nﬁ’]mq?jﬂmﬂalm\ﬁiaﬂag

54.27 4and31 TUTENUTEAUNATIANUIINNIIATINTE U sdunsnenuIendl

FTUIUALNTIUNITUSEN (BSIZE) Balaeunfnainaianannsndwnsuszmealne

Myl wINAmLIgaNsenin 5-12 au Juegiuanududourasssia i

' = | a o adao a{' = =
ﬂ']LQaEJ@%V] 10 AU IﬂEJUiﬂWV]iJﬁ]']u’JUﬂmﬁﬂﬁ'ﬁJﬂ’ﬁN’]ﬂV]’GjﬂlJlnﬂfN 21 AU

Jovavvesneviunelug) 5 Susiuusn (MAJOR) didadeegiTosay 61.34 uans

T dnvaznisiensesmannsnddnadunuunszqnda Tnausenidl

N13nTENMmveieuInigailgeissesas 98.39 JpuazuaINITnNoVUVed
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NITUMTUIEM (BSHARE) wandlvifiuiniinssunsuisniovuadeiososas
17.48 usidlogainArdudssuunasgiuuds wud fimsnszanesisiesas
19.23 wazuiTwiiiinssunisuisniougsgageiadosas 78.84 dndiuves
nssumslalduduims (NONMGT) Badunsifisudnsidrusieduims 1 dw
wuin fldede 0.74 afansioinuitmanlngiinssumsfildlsiduguimsly
Fruaudigs wansliiufannududaszseminamsimunmusulous uas
Msudmsan ehdlsfmudanaléin Adnanegi 0.33 uandlsiiifuinngsunis
flalfduguimstudunssunisdasy Tsaonadastudeimunvesmanandn
nindirmueliiuisnasdesdidnunssunsdasvetnsiios 3 au vie 1 lu
3 YBITIUILANENTIUNFUTINTINA N15ATUTIFUMINT2571UN TN
Uitnuazgdanislug) (DUALITY) fidedeagi 0.16 uandiifiuiiluninsaa
UMM TU iU TE51UN TTUNSUT KA NTTUNTHARN S Inglueniy
oendnLau S1uaunssuMsBase (BINDEPEND) Hraduogi 4 au dawhan 3
AL UAZEIgaDe 11 AY ﬁ’m’)ﬂﬂ%ﬁﬂ’]iﬂizﬁmﬂmzﬂﬁuﬂ’]iU%‘@’VI (BMEET) (2@
finsdndszaailu 1 9 Ussana 7-8 ads leunfudananandnniwgs fvuel
FansUszguanznsTInIUTTesulieslasinasy 1 a% sonadostudsingn
fo 4 a¥s lurnueiiveuisniinednyssqugeants 26 afanelu 17 Amouunu
ALLENTTUMTUIEM (BSALARY) Ifurl Andeussrmuazfusintansunisuisn
ﬁﬁma?{aaﬁ 7,500,000 UM UagdlAnaeande 112,000,000 vm lagnininen
EAYBIANRDULNUAMENTIUNTUSENIIBUAUTIUIUAENTTUNTVDIUTEN
AINEIE WU ANN3IEAMBULNUNTTUNITUTENENRS 6,580,000 UMD
Ausiel vi3eladeifiouay 548,000 U HamMsUsziuMsAuguaRInITTes
U3 (CGSCORE) nui frnadseyi 2.93 Tnefideusonilésunanisussiiu
g9an fie 5 wazsziuiga Ae 0 videliliiinfunsusziiiuna
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2. NaMTIATIZNTOA0RLTINY (Multiple Regression Analysis)

A1919% 3 wansdnsnavesdadenisiiuguaianisiiinasednsnanauiny

NFUNTNG
Fruus b Beta p-value Tolerance VIF
1. Constant -4.005
2. BSIZE 0.416 0.115 0.034** 0.481 2.078
3. MAJOR 0.056 0.111 0.004%** 0.928 1.078
4. BSHARE 0.048 0.108 0.009*** 0.827 1.209
5. NONMGT 0.557 0.009 0.829 0.788 1.269
6. DUALITY 1.489 0.060 0.132 0.895 1.118
7. BINDEPEND -0.601 -0.081 0.135 0.476 2.102
8. BMEET -0.505 -0.199 0.000%** 0.841 1.190
9. BSALARY 0.000 0.112 0.018** 0.631 1.585
10. CGSCORE 1.492 0.217 0.000*** 0.874 1.144

** Juddyneadan 0.05

oo Jydhdun1eadai 0.01

R =0.420, R Square = 0.176, Adjusted R Square = 0.164
F-value = 14.039, P-value = 0.000

FIUIUFBY = 3,000 F8819 (600 USEN)

NaNFITEMILANTNT 3 MsleTgiteyadeadfdioysnu Tagns
Anszvannesidowy fil

1) Yadunisiiuguananis lawn Sevazvesitieviuselng 5 suduusn
F9UaLYDINNTNRVUVBINTIUNTUTEN Lagnan15Uszilun1smiuguananis
yesUsEniidnsnanednsmansuunundunindvesuisniivnnzidovly
panemdnninduisUszmalnelufiemaiontu a szduanudosuil 99%
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aamﬁaﬁuamﬁgmﬁé‘?ﬂﬁImwamiﬂizLﬁumsﬁwﬁuaLLaﬁﬁ]msﬁﬁm%wamﬂ
fign e loun Sovavvesiiioniusielng 5 Susiuusn wariesazvoenis
N0VUYDINTIUNTUTENAUE AU

2) Tajemisiniuguanans leun FruuadinsUssguangnTIINTUIY
fidviswasiodnmaneuwmunAwndvesuTsninans doulunanavdnming
wisUszimelnglufiamansstudin u seduenuidoduil 99% aoandasfiu
ausfgdinel

3) Jadenismduguananis tawa F1uuAMEnITUNITUTEN LAt
AN ULNUANENIIUNTUTENTBVENARDIN I INANBULNUINNFUN TNEIVBIUTEN
fasmzdoulunaandnmindwissemalnglufiamadendiu a sefuanude
fuil 95% aenpdesiuaunfisuiinall Tnesnunssunisudnidvinasesne
HAROUWVILAINAUNTNGUINNTIAIRDURVILALYNTTUNITUTEN

8) Yademsiiuguaionis liun dadauvesnssunsitliduguims s
AUTIIUUUsEUNTIIMIUTEuassInnsive) warduiunssunisdasy
lidfidnswadednsmanavunuaindunindvesuigniaanziouly
paemdnninguisUssmelng o sefuaudoriui 95%

LY

M9AduEes mwansalumsvidlsanmsifuguaiisnisvesuTni
g lelunmandnninduissamalng wadfedlidui Jafonsiity
auafans loun Sevazvesfeviuselug 5 duduusn Sevazveenistievures
N33NTUTIW MamsUszdiumsiiuguaianisvesudsn Sunuadimsusseu
ANZNITUNITUTEN FIUIUNTIUNITUTEN UagmRoUMIUANENTINNITUTENI
HasiprNEInsalun s lsvesuTEm {]ﬁlﬁamiﬁwﬁ’uaLLaﬁﬁmﬁmﬁwﬁf\]mﬁw
Tasuannsathlultlunmsinneiiedudeyslumsdadulaanu sauds
Fuivns uaziiduiedemwesuidmiliifuteyalunisinnisuidlviillg
naUsznoumsiirannsnassamlsliuauisnuasgievuls
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PNNANTIVE WU nemsUsEEiuNsIiuguanansvesusEnanan Uy
nssumsuismine Fsledmihmsdsenalasinsdsamsiiuguaionis
Us¥maanzideou wagfnnuimuinissiunismiuguaian1svesusgnan
neoulutsemelne Tngldndninasilumsussdiuifmunannndnnsiidu
QLLaﬁﬁ]miﬁﬁmad Organization for Economic Cooperation and Development
(OECD) FiavBwasionmanunsalunisviilsvesuismiasanmsiiiugua
Aamsfiruandliiuianisdanislassaiiedfievu augnssunisuien uas
uimnslianunsadiiuianisuasairsanouunumiiungiiovu waiisldw
Aeatetld denndeaiunuddeves Rvean wuiies (2561) uaz Susive)
awdlvd (2550) FaleFnuiideiReniu mnuduiusseniensiifuguaianis
waznan s niunuresuienansloulunanvianminduisusemelng wudy
wamLLuumifﬁ’wﬁU@LLaﬁamiﬁmmé’mﬁuéﬁuﬁa%ﬁmwami@ﬁ"u,ﬁumuimaisi’fﬁj"mw
HARBULNUIINAUNTNE T UY

Tuduvesdndiuanuludvedeglifulsievazvesdiievuelng 5
susuusnuaifouandifiuin vsemiigRevuseluafevusuiuannas 1§
NaRBUIIUAINMISATuNunAnIU AT evfuselvajferulusiuures
masadumiananusgdalunsasevasesanuiudivesfionissiuisa
pouwuEReuar i uInNan s lunuRuazdmaliuT STl uaunsa
lunishmlsaawagiimlsdainanudelivigievulusuuuuvesiudung
donndosiuaATeves dviun dunsied (2554) FeldFnuiiduEes A
duiussgninamsmiuguafanisiunansddunuvesuitviaamesideuly
nanavdnminduisuszmelng nau SET100 wagnud dndruduawiuiitolas
Adeviuselvg 5 duduusn Ianuduiusludeuiniuranisaiiunuuesusen
lumafeaiy nanITedamudnit n1shensesiuvenssunIsusemiany
Fuiussenuanansalumsiiils Wesangferuditiunumnisdunms
nssuMsUTEMIAVSAmun Armna nsddusvesuisnliidululumed
awnsaadanamlsligegauaziiielinadlsfanannouunuiunduunds
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MFAATEANIIAIEELUUNYAL HaMSAN WU SunuadanmsUssesdia
duiusiulufienensaiuiuiudnsnanauunusedunIngsIuresuTHm

TuduvestadeiiedeatunuenssumsuTon liun Snnueagnssunis
USEN UAgAIMDULVUAMENTINATUTEN Nadd8 WU I1UIUAMEATINANS
Uitnimnuduiusiusasmanouunilufirmadeadu iesanaaznssunis
Uieniunumidusunuvesdieviu Snihiidwalumsiaaulafesiuuloune
waznagmsiadueauiem sddiiulaindedamslduloueuaznagns
TWUiTRmuismunliifleusslewigeanvesfioru augnssunsisseney
thefiifinaantRmnzaniiogimifidananeg sy aviam fanuianu
Fngiivannaemngauiussiauazinisaugasnanmelunuenssins
yesUiPnitelnssunsnauLansaudniiuldegdasy wagliliiynna
wIenguyAnalaiis uamlen sinaulavesraenIsuNIUIEY e Ui
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sErinen1sMivguananIsuaguanisanduauvesusenaangiiouly
aanavanyinduisuszsalneuay Buallay, Hamdan and Zureigat (2017)
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Abstract

The adoption of information technology for communication and
Urban communities wisdom management of Bang Khen, Bangkok remains
a less-intention topic in research community as it is a non-beneficial
business for the project operator. Besides, it is laborious for a community
to start a project itself because the community does not have sufficient
knowledge and understanding of information technology. Therefore,
research on the use of community wisdom in management and
development of urban information systems of communities in Bang Khen
District, Bangkok” was initiated with a collaboration between academics
from Krirk University, Office of the National Digital Economy and Society
Commission, Bang Khen District, Office Ministry of Social Development
and Human Security and Information Technology student and Bang Khen

communities, consisting of Bang Bua Community and Sirichai Village
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Community. The purposes are to 1) study the context and situation of
wisdom in the community, and 2) to build community participation in
the design and development of information systems for urban communities
in Bang Khen. The research tools consisted of interview form, field record
form, group discussion and questionnaire. Lastly, the communities have
acquired guidelines for developing and applying website, Facebook
Fanpage, and Line OA as a communication channel within the community.
These tools are used threefold; to spread wisdom to increase revenue
generation, to serve as a comfortable communication channel which can
reach out to many more members of the community and to expand
business channels in accordance with the prevention of the Covid-19
pandemic.

Keywords : Urban Information Systems; Community Wisdom; Bangkhen
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Abstract

This study was to explore the information behavior of Thai-Khmer
weavers. Ten Thai-Khmer weavers in Buriram, Surin, and Sisaket provinces
were key informants. An interview was employed along with an interview
form to collect data. The key informants were selected using the snowball
sampling technique. It was found that 1) Information needs. The weavers
would like to utilize information to improve themselves and woven
products. Therefore, they preferred contents related to silk production,
colors, patterns, weaving tools, weaving process, fabric products, ways of
life and fabric, beliefs of fabric used in traditions, rituals related to fabric,
and practices in fabric. 2) Information search. The weavers gathered
information from persons and the internet they needed, which was easy
to access. They applied a keyword technique to retrieve information and
3) Search frequency. The weavers seldom searched for information, and
they searched for pictures only.

Keywords : Information Behavior; Weavers; Thai-Khmer Ethnic
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Abstract

The objective of this research was to study the relationship between
challenging work, creative problem-solving capacity, and innovation
performance with knowledge sharing as a moderator. The population in
this study are officers from the department of disaster prevention and
mitigation. The questionnaire was used as a research tool. The data was
collected using stratified sampling from central and regional disaster
prevention and mitigation officers. A total of 379 complete questionnaires
were collected. The statistics used for data analysis were frequency,
percentage, regression coefficients, and using the program process to test
the effect of the moderator. The results showed that 1) Challenging work
was positively correlated to creative problem-solving capacity, and
innovative performance with statistical significance at 0.01 and 0.001,
respectively. 2) Creative problem-solving capacity was positively correlated
to innovation performance with statistical significance at the 0.001 level
3) knowledge sharing is a moderator in the relationship between
challenging tasks, creative problem-solving capacity, and innovative
performance with statistically significant at 0.01 and 0.05.
Keywords : Challenging Work; Creative Problem-Solving; Capacity

Innovation Performance; Knowledge Sharing
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W99 Treffinger (1995) wag Carmeli, Sheaffer, Binyamin, Reiter-Palmon, and
Shimoni (2013) 31U 4 Y8 wan1sUfURNUBInnTsUUTUUTIINLWIAR
294 Prajogo and Ahmed (2006) k&g Hu, Horng, and Sun (2009) 41471 5 70
uagnsuieunug Ufuusanuuifines Almeshal and Aloud (2019) $1u3u 5 e
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1. manTRdeuAuAsadaiion (Content Validity) Inelauennsenns
U 3 Y1U ATIVABUANILABAAGDIVDIAINNLLALINUTEANANTITE 9979
aaummmu%uﬁamu,azm’mgﬂéfaﬂua‘hu'suﬂwwﬁiﬁij’ WU AIRTEAIIY
donnnedsynIademauilAegsening 0.67-1.00 Fefirunnd 0.50 Tuly
(Rovinelli & Hambleton, 1976) %Q@thzﬁuaam%@iﬁ

2. MInTIvEsUmAUTeTy (Reliability) femsmeaiaudenndas
meluvesrduuszansueany (Alpha Coefficient) 483 Cronbach (1990)
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HAIINNTTIATIER WUTT NALUsHAININNTY 0.70 (Hair, Black, Babin,

Anderson, & Tatham, 2006) @segluszduiigeusulananisiasey daail
WUUABUDILNUNTAIILIINIY AAMUTRITingU 0.889 nswAludmida

o

a¥assd menadesiuyinfy 0.902 wansUfTRnudwinngsy me
Weshuwintfu 0.820 Msuvstiumug Annuidesiuviiiy 0.892

sdanldlumstiaszidaya Ussnaude 2 dau dall 1) adfiFanssan
Ainesideyalneiluvesineunuuasua Suunmudadvdiuynna fe A1
Al wardenay 2) adAvaaouaunfsiu Ae AduuszAninisoanos
(Regression Coefficient) LagnagaudvswasLUsnnualusinsy Process
(Hayes & Rockwood, 2020)
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1. foyanadnvuzveaneuLuvasuny Wivthitdostulazussim
assauy nsutesiulasussmansisaiy 29U 379 AU lWATIBIIUIY
264 au AnduSesay 69.66 uaznAngeswiu 115 au Andudesay 30.34
Fwunmueny wud o1gliiiu 30 T Sdwou 57 au Anludesar 15.04 01y
5211379 31-40 U fdwnu 122 Au Andudesas 32.19 918581319 41-50 U &
117w 139 Au Anidudosay 36.68 0rganNd 50 T July TS 61 au fn
Wudesay 16.09 Suunmudeindiusianis @unans 9w 170 au Andu
Soray 44.85 dwginia f51wiu 209 Au Aaduseuas 55.15

sefupnuAaiuresdmihfidesiularussimansisaseiifideuii
ANNTNIE M ldymiBeaieassd nan1sUfuRnuainngsy wagnis
wisthumnng Wefinnsanandnads egfluszfuinnmniiuls uazannsadn
Susumuenadsanunluties feil fe siifianuime (X = 4.153) n1s
uilvtlgyymideainaassd (X = 4.044 ) samsuftRnudainngs (X =4.010)
wazmsuistiupng (X = 4.186)

2. mamsiaseiduUsyaninisonaesuazdrinavesiulsiiu de
TUsUN3Y Process Maluafnvas Hayes and Rockwood (2020) isesuiiudndiny
N3adRTsEAU .05
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A15199 1 MTIATIETdUUsEENSN1SanneY (Regression Coefficient) Sewing
nuisinuyme Msudldynideaisassa nednsuustunanu

S dusudsiiu
faudsiu Creative Problem-Solving Capacity
Coefficient S.E. t p-value
Constant -1.769 1.123 -1.575 0.116
Challenging Work 0.904 0.275 3.279 0.001**
Knowledge Sharing 1.229 0.280 4.382 0.000%**
Challenging Work x -0.176 0.067 -2.612 0.009**
Knowledge Sharing
R 0.613
R’ 0.376
R?Change 0.011
p-value 0.009**

* flo sxautludAgnIsada .05 ** Ae syautediAgyneada .01
way ¥ fp szRutsdAyNINEna 001

PNMTIATILIHANIT19T 1 WUT ufifaarihvmeddvinanisuinse
nsuAlutynifisadneassd (Coefficient =0.904, p<0.01) waznsutsiiuaiu
sHansnansuIndensualuleymidisasneasse (Coefficient =1.229, p<0.001)
uaziilefiansandviwanisiniu wuin nsudstiuand SdvEnamiuaany
Fuussewinanuiidanuimesunisudlutynideasieassd (Coefficient

=-0.176, p<0.01) uazdiAn R Change = 0.011 7iszdiu p<0.01

Low Moderate High
Challenging work

Creative Problem Solving
pa
['T)
4

------ Low KS == == Moderate KS — ee——High KS

sUAWN 2 udiusseninsundanuvnmeiunsunlu ey miteasiassa
lagderdudsmiunienisudstduniiug 3 sedu Aeszdum
Uunang tazes
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fianuduiusveuandensunladynlisadneassd (Effect = 0.260, p<0.001)
nsudstiumnusseAuuuna (Effect = 0.166, p<0.001) uagnisuustuaiy
Sseuga (Effect = 0.073, p>0.05) Fadugaidailifidfamaadia oedls
Amunsieszidnsnanismivegnsiiieuly nuds pick-a-point 18unns
Answiuge fadu Ssoramuunsedlifitoddymeadild (ued fSoena,
2562)
a3efl 2 MslnseduUsyAnanisannes (Regression Coefficient) s¥iing

NuAdANUTIMeiuNaNsU TR UG RNy Tnelinisuuaduy
Aulusudsiiu

fausiu Innovation Performance
Coefficient S.E. t p-value
Constant -2.451 1.150 -2.131 0.033*
Challenging Work 0.996 0.282 3.528 0.000%***
Knowledge Sharing 1.293 0.287 4.505 0.000***
Challenging Work x -0.176 0.069 -2.555 0.011*
Knowledge Sharing
R 0.672
R’ 0.451
R’Change 0.009
p-value 0.011*

LYY

* Ao syAUtYAIAYN9EDR .05 ** Ao szautlpdn

o

yngana .01
way ¥ fp szAutsdAyNINEna 001

INNFIATITIHANIIIIN 2 WU TUALANUTI8LBNSNaN19UINae
HaN5U URNUEInNg U (Coefficient =0.996, p<0.001) kagnsuuatuaiy
FidvEnameuInFenan sURURN T IRNTIU (Coefficient =1.293, p<0.001)
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waziilafiansaunaninanisiiunuiinisudstuaiug davsnafiiuaiiy
duiusszninsundanuimeiuran1sUuuRnudainngsy (Coefficient
=-0.176, p<0.05) taziA1 R’ Change = 0.009 M1526U p<0.05

g 5
E N .'.'..'ﬂ.-r.-'rhrr . 2 s Kaa el
§ 3
2
&1
c
o0
§ Low Moderate High
o
£ Challenging work
...... Low KS == == Moderate KS High Ks

sUAMNT 3 avnuduiusseninanundannuvimeiunansujiReuigs
winnssu leedlardmudsiiursenisudaluaud 3 szdu fe
FEAUAN UTUNANS LAz

NngUA N 3 anansaeBuelain msuatumnng 3 sedu Ae seusi
U1unans uaggs MNNTINR 3 sedfy wuth audiieaimeiieuduiug
VRUINAUNANISURTRIUTINTNNTTY waINNITIATIERBNENANSAINY
agaiitouly mudd pick-a-point WU mﬁLL‘U'qf]ummﬁLﬁaﬁmiLL‘U'Mgﬂ
Ainsresieenidu 3 sdu fie sedush Uunans wavgs nnyeRases wud I
Hoddmaadin fel naudstuamudaeush audienumedanudiug
navInAeran1TURURNUBInNTIY (Effect = 0.350, p<0.001) Msuuatly
ANUTsERUUIUNA1 (Effect = 0.257, p<0.001) kagn1suustunnuiseiugs
(Effect = 0.163, p<0.05) (1uns W38zNa, 2562)
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A157199 3 MTIATIEVFLUSEENSN1SannDY (Regression Coefficient) S¥Wing
nsunldymideadvassaturnansujuRanudainnssy Ineiinng
wustlupnufilusudsiiu

Innovation Performance

faulsiu
Coefficient S.E. t p-value
Constant -1.788 0.973 -1.837 0.066
Creative Problem-Solving Capacity 1.057 0.247 4.264 0.000***
Knowledge Sharing 0.875 0.239 3.660 0.000%**
Creative Problem-Solving Capacity -0.125 0.059 -2.120 0.034*
x Knowledge Sharing
R 0.746
R’ 0.557
R’ Change 0.005
p-value 0.034*

* flo seAuludAgyNIe
WAz *** A szAUlydA o .

o

PINMTIATEERan13197 3 wu1 nsudlulymnideadieassadavsne
MavInAenan1TUJURNUEInnTsH (Coefficient =1.057, p<0.001) Uayn13
wialuanuiidnsnaniauindenansufuRnudaudinnssu (Coefficient
~0.875, p<0.001) waziilefinrsandvdnanisiiu wuin msudstiumnuid
dnsnamiuanuduiusserinansunlulynidaiassadunanisu e
Bauinnssu (Coefficient =-0.125, p<0.05) wazdiA R Change = 0.005 fisy s
p<0.05

o RN WAWGM

Low Moderate High
Creative Problem-Solving Capacity

Innovation Performance

------ Low KS == == Moderate KS = High KS

sUam? 4 anuduiusserinsudlilymiBaisassanunanisuofau
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Mnamil 4 aansaesunglain msudstiunnag 3 sedu fe s
Uunand wages T 3 seiu wudn msudledymideadsassaiaany
AURUENIIVINAUNENTURTRMUTILIANTIN kALIINNITIATIZABNTNANTT
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(Effect = 0.466, p<0.001) (HunT W38¥NA, 2562)
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Abstract

The objective of “The factors affecting the working quality of seafarers
in oil and chemical tanker of AMA MARINE PUBLIC COMPANY LIMITED” is
to compare and study the factors affecting the quality improvement of
seafarers in oil and chemical tanker of AMA MARINE PUBLIC COMPANY
LIMTED and use it as a guideline for adjusting strategies for developing
seafarers to reduce accidents. The researcher conducted by using
quantitative research method to select the sample by using the convenient
method. The questionnaire was used as a research tool. The data were
collected from 200 people. The statistics used in the analysis are
Frequency, Percentage, Mean and Standard Deviation, One — Way ANOVA
and Multiple Linear Regression

The results of this research found that the basic information of
seafarers in oil and chemical tanker of AMA MARINE PUBLIC COMPANY
LIMITED case study. Classified the Personal information of seafarers in oil
is Position in deck department, Age between 31-40 years, Experience
more than 7 years, knowledgement is high, Intermediate English skill, Skill
of management is high level, Skill of the awareness damage and the

environmental effecting is high level. The results of multiple regression
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analysis found that the position, status, Department, Safety awareness
and pollution prevention affects the development of the quality of work
of seafarers. For Age, Experience, Professional, Skill English Skill and
Management Skill, It does not affect the quality of seafarers.

Keywords : Working Quality; Seafarer; International Maritime Organization (IMO)
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Abstract

Nowadays, juvenile delinquency is tended to be increased, especially
offences with low rate of penalty, caused from social environment and
ignorance. In aspect of criminology and penology, this kind of offence
done by juvenile is not regarded as a crime but it is action done by
“juvenile with deviant behavior” There are acts related to rehabilitation
of juvenile offenders i.e., Administration of Juvenile Offenders Rehabilitation
Act B.E. 2561 and Juvenile and Family Court and Procedure Act B.E. 2553.
This research aims to study concepts on integration of training camp
system with the rehabilitation of juvenile offenders who are judged by
the court to detain in juvenile detention centers. Due to practice guideline
for juvenile offenders should have judgement, the government shall
search for specific justice and guidelines for solving problems of each

person to find causes of delinquency and conscience of juveniles that is
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differed from adults. Moreover, rehabilitation methods and therapies for
each juvenile is also different when compared to methods for adults.
Specific methods shall be focused on protection of juvenile’s welfare
and future. The researchers suggest concepts on integration of training
camp system with the rehabilitation of juvenile offenders by applying of
guidelines and methods of foreign countries from United Kingdom,
United States of America and Japan as guidelines for rehabilitation. Training
camps with specific course and activities shall be provided for juveniles
to give them opportunities for adapting their behaviors, having social
cognition and living together in social normally as well avoiding of
recidivism.

Keywords : Training Camp; Juvenile; Delinquency; Rehabilitation
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Abstract

The objective of this study were to come up with the lessons learned
from the reinforcement process of the community-based researches
under the responsibilities of Krirk University to achieve goal effectively
and to develop the package of knowledge, system and mechanisms for
the development of Urban Community learning centre and the
establishment of community-university cooperation network. The CBR
method was used to move the four CBR projects in four districts in Bangkok,

these were : Bangkhen, Lak Si, Don Muang and Sai mai. The results showed
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that the enhancement activities were in line with the needs of the
researchers. This was by considering from the prior and the supplementary
knowledge of CBR in terms of the academics and working cooperatively
with the community in training, follow-up in the areas of operation,
brainstorming, and data analysis.In terms of the development of the CBR
learning centre which originated from the data collection and the
knowledge package received from the CBR, it revealed that the researchers
at Krirk University gained knowledge and experiences in setting up the
learning centre in the community and in the educational institute.
In addition, the key issues, received from the lesson learned about the
knowledge, system, and mechanisms in enhancement the CBR, were
1) the roles of the researchers participating in developing the research
problems, 2) the increase of knowledge and skills in data analysis and
synthesis for report writing, 3) the search for the guideline in setting the
new CBR teamwork, 4) having representatives of each group to enhance
the sub - research projects, and 5) the enhancement for the sub-project
researcher teams in having awareness to develop the research problems
from the real needs of the urban community.

Keywords : The Reinforcement Process; Community-Based Research (CBR);

Urban Community Development Learning Centre
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Abstract

This research ‘Perspective and Expectation of General Public upon
the Conservation and Development of the Bangkok Railway Station (Hua
Lamphong)’ aims to 1) study the general public perception upon the
value of Bangkok Railway Station (Hua Lamphong), and 2) study the
perspective and expectation of general public upon the conservation and
development of the Bangkok Railway Station (Hua Lamphong). The
research methodology is survey research by using ‘Google Form’ online
guestionnaires together with VDO clip on platform online. The population
of the research are service user group and education sector group.
The returned questionnaires are 208 or 90.43%. The research findings are
(1) perspective of value for the general public comprises of 6 dimensions :
- history, architecture, economy, culture, society and others, and (2)
perspective and expectation of future of the station are conservative area,
activity area, commercial/creative economy and park respectively.
Keywords : Bangkok Railway Station; Hua Lamphong; Conservation and

Development; Online Survey
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1. 1 (Mr. /Mrs. /Ms.)

2. Academic Title :
O Professor Associate O Professor O Assistant Professor O Lecturer/ Instructor
O  Students O Others

3. Faculty/ Department/

School University.
Address
Phone Number. E-mail

4. Title of the Submitted Article
(in Thai)
(in English)

The submitted manuscript must have not been previously published in any journals nor any
publications before. The submitted manuscript must have not been a classroom research nor a research article
of the institutional research. The submitted manuscript for publishing in Romphruek Journal must first be
selected by the representatives of Romphruek Journal editorial board whose identity will be concealed. Then
the manuscripts selected will be reviewed by at least three reviewers from the field of study approved
by the editorial board of Romphruek Journal. The reviewers will not be identified nor revealed their
personal background (Double Blind Peer Review). All articles published in Romphruek Journal are
copyrighted and belong to Krirk University entitled by the Property Act B.E. 2537.

I, hereby, confirm that the submitted manuscript is original, and has not been published in any forms
before. | have read the submission policy and criteria with fully understand its content and agree to comply
with the submission policy and criteria. Thus, | agree to send 1) the filled-out article submission form, 2) the

pay-in slip, and 3) the submitted manuscript for publishing in Romphruek Journal.

Fee Payment

The author of the submitted manuscript agree to pay fees according to the following condition :

Article Faculty, staff and students of General Public
Krirk University Payment per one article

Payment per one article

in Thai 3,000 baht 4,000 baht
in English 6,000 baht 8,000 baht
2. Pay through Krung Thai Bank, Krirk University account name, account number 060-1-06501-8
3. Once the total payment has been paid, please send the copy of these following three documents :

3.1 the complete filled-out article submission form 3.2 the pay-in slip
3.3 the revised submitted manuscript to https://s005.tci-thaijo.org/index.php/romphruekj/index

*Remark : the author could not request the fee refund in any case (please read the policy carefully before submission)*



Criteria and Writing Pattern for the Article Submission Published in Romphruek Journal

Criteria for the Article Submission for Publishing in Romphruek Journal
1. The author must pay the fees for the article publishing in Romphruek Journal.
2. The submitted manuscript must follow the referencing styles used in academic writing set by Romphruek
Journal.
3. The author of the submitted manuscript must send :
3.1) the complete filled-out article submission form.
3.2) the pay-in slip
3.3) submit the manuscript to
http://www.tci-thaijo.org/index.php/romphruekj/index (on line). Please note
that the manuscript submitted via e-mail, or post mail, or others will not
be selected for publishing in Romphruek Journal.
4. The process starting from retrieving the submitted manuscript to the peer review evaluation process takes about
75 days.
5. The author of the submitted manuscript will receive the letter of acceptance for publishing, when the editorial
committee has received the revised paper according to the suggestions of the peer reviewers.

6. The editorial board reserves its rights to consider only the paper received under the above condition.

The Manuscript Submission Guideline for Publishing in Romphruek Journal
1. The manuscript must be in the fields of humanities and social sciences.
2. The submitted manuscript must have never been published in any journals nor any types of publication before.
3. The author of the submitted manuscript must send the manuscript in e-file, and follow the direction below:
- Type in Microsoft Word Program and the length should not exceed 15 pages (A4)
- Font: Cordia New/ 16 points (Thai and English)
- The page margin on four sides is 2.54 cm. or 1 inch (upper, left, right and bottom)
4. The pattern of the writing should be descriptive. If the paper derived from the research paper, the author

should rewrite and present the main point of the research, not only as the summary of the research paper.

The Submitted Research Article Should Have the Following Main Parts (Do Not Put Number 1, 2, 3...in
the Proposed Manuscript)

1. Article Title in Thai and in English

2. Name of the Author in Thai and in English

3. Abstract in Thai and in English (the length of both Thai and English abstract should not exceed one page
of A4 paper size)

4. Key Words in Thai and in English [3-5 words, use semicolon (;) between words]

5. Introduction (Background and Significance of the Study; Review of the Literature; Hypothesis; Objectives of

the Study; Related Concepts and Theories)

Research Methodology (Population; Samples; Data Collection Method; and Data Analysis)

Results of the Research (the results can include figures or tables together with detailed explanation)

Conclusion (Conclusion; Discussion; Suggestion and Recommendation)
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The Submitted Academic Article Should Have the Following Main Parts (Do Not Put Number 1, 2, 3...in
the Proposed Manuscript)

1. Article Title in Thai and in English
2. Name of the Author in Thai and in English

3. Abstract in Thai and in English (the length of both Thai and English abstract should not exceed one
page of A4 paper size)

4. Key Words in Thai and in English [3-5 words, use semicolon (;) between words]

5. Introduction (Background and Significance of the Article)

6. Content (the author presents the main topics related to the article)

7. Conclusion (Summary of the main issues presented in the article. The conclusion can be the question

or the intention to lead the readers to search for the new response)

8. Reference (Romphruek Journal uses the APA Referencing Style 6™ Edition)

5. In terms of the review article or the book review, the author must notify the sources in detail.
6. The editorial board of Romphruek Journal reserves its rights to accept the manuscript  submitted under the
following condition:
6.1  The author uses his/her own e-mail or phone number for submission.
6.2 The manuscript submitted is not the classroom research nor the institutional research.
6.3 The manuscript submitted follows the writing style of Romphruek Journal.
6.4  The editorial board accept for consideration the article submitted via ThaiJO only. [https://www.tci-
thaijo.org/index.php/romphruekj/index]
Footnotes - are notes placed at the bottom of a page. They cite references or comment on a designated part of the text
above it. The footnotes must be placed at the bottom of that page by leaving enough line space to separate the content
and the footnote by drawing a line, as the example below:
- Cross-Reference is an instance refers to related information in another text or in the same text
which enables the readers to get more related or more detailed information. An example of a

cross-reference is a citation at the bottom of a page, as shown below

..In terms of carrying out one’s duty and working in any section in the organization to create efficiency and good
performance, it is necessary to have good management. In other words, the operation must rely on the

principles of magement.! [In Thai]

! See also, Principles of Management, Chapter 4, p. 75 [In Thai]

- Content Footnote - is used to provide additional information or reference that simplifies or
supplements information of the text. An example of a content footnote is a citation at the

bottom of the page, as shown below:

Book Number or Author Number' Book Classification

!Book Number or Author Number is a unique code number assigned to the letter of the author’s name and last

name. The Book Number or the Author Number is placed after the first alphabet of the author’s name in the

Call Number.

The Reference Style of In-Text Citation
The fact that the documents listed in the reference section are the collection of the documents that have been
referred only in the text. The number of the documents listed in the reference section must, therefore, equal to the

number of the document referred to in the text. The name-year system is the system of in-text citation appeared in



brackets, and consisted of the author(s), and the year of the document publication. The citation, appeared in brackets,
can be placed in front of or after the referring statement. Besides, it can also indicate the page number of the document
that the statement is referred to facilitate the readers to examine the bibliographical data in the reference or the
bibliography.
Example : The in-text citation for one work written by one author :

(Punnee Bualek, 2559)

Punnee Bualek (2559)

VBLEUD Bjm\'ewﬁeﬁu (Mwdange)
(Watson, 2008)
Watson (2008)
Example : The in-text citation for one work written by two authors:
(Dunning & Friedman, 2014 : 99-120)
Dunning & Friedman (2014 : 99-120)

The in-text citation for one work written by three authors or more - write the names of all authors down the
first time and from then on include only the last name of the first author followed by the words et al. (‘et al’ is Latin for
‘and other’).

Example : Research can be defined as a systematic method of creating new knowledge or a way to verify existing

knowledge (Watson, McKenna & Keady, 2008)

Deciding on a research method demands the researcher consider carefully the problem or area of investigation

being researched (Watson et al., 2008).

In case that the author summarizes the content of the whole book, not paraphrasing or quoting part of the
paragraph, identifying page number is not required.
The example is as follows:

(Tin Prachyapruit, 2558)

In case that the author of the manuscript is foreigner, write his/her last name, year of publication, and page
number as follows :

Example : (Hobbs, 2015 : 58-81)

If the author of the manuscript hold the royal title, or the monk’s rank, maintain his/her royal title or the
monk’s rank as follows

Example : (M.R. Pridiyathorn Devakula, 2558 : 59)

In the case that the author hold the military rank, academic title, or professional title, leave out those rank and
title as follows:

Example : (Somchai Phol-iam-ek, 2558 : 68)

In case of the in-text reference from web-site, write down the author of the document and the year appeared in
the document, as follows:
Example : (Arthit Thong-in, 2559)
National Statistical Office (2559)



Reference List (the Collection of the Reference at the End of the Article)
All references or information sources cited in the proposed work need to be listed in the reference list

at the end of the document under “References” or “Reference List.” The Reference List provides all the details

necessary for the readers to locate and retrieve information source cited in the reference list. The Reference List

is arranged in alphabetical order of the author’s first name (if the author is Thai) and the author’s last name (if

the author is non-Thai). The alphabetical order follows the alphabetical order issued by the Royal Institute
Dictionary (Thai Language) or Dictionary (English language). The word with final consonant is placed before the
word with vowel. The word begins with the same consonant is placed in order according to the vowel pattern
in Thai language. In addition, the Thai authors are placed in front of the International authors

In writing the Reference, the author of the proposed work must use the APA 6™ Edition Style (American
Psychological Association), which follows the Standards of Thai Journal Citation Index Center (TCl) by classifying

the type of document as follows:

Book

Author’s name. (Year of publication). Book Title in /talics. Place of Publication : Publisher’s name.

Example :

Vicharn Panich. (2556). Enjoy learning in 21th. Century. Nonthaburi : S.R. Printing Mass Products, Co. Ltd. (in Thai)

Collier, A. (2008). The world of tourism and travel. Rosedale, New Zealand : Pearson Education New Zealand.

Articles in Books, Journal, and Magazine

Author’s name. (Year of publication). Title of the Article. Name of the journal (in ftalics), Volume number (issue no.),

page numbers.

Example :
Amornrat Kulsudjarit. (2559). Assets and liabilities declaration and verification system for ministers. Romphruek

Journal, 34(1), 209-234.

Thesis

Author’s name. (Year of publication). Thesis Title (in Italics). Faculty/Name of the University. Place of Publication

Example :
Varisara Sirimangkhala. (2552). Roles of Administration with the Department of Information Technology. Faculty of
Liberal Arts Krirk University, Bangkok.

Liou, J. (1993). Environmental knowledge, attitude, behavioral intention and behavior of preservice elementary

teachers in Taiwan, the Republic of China. Doctoral Dissertation. University of Florida.

Conference Paper

Author’s name. (Year of publication). Title of the Article (in italics). Name of the Conference, page numbers.

Example :

a o o 2

auyana:Anynsainsdsnadoy . maauskauivimsiindndnwvszaued

§3031 LuATaNa. (2559). A7

UsR1U w.A. 2559 Suit 5 waAdnieu 2559 a1 uInedeinsn NN, 588-600.

Williams, & Seary, K. (2010). Bridging the divide : Scaffolding the learning experiences of the mature age student. In J.
Terrell (Ed.), Making the links : Learning, teaching and high quality student outcomes. Proceedings of the 9™
Conference of the New Zealand Association of Bridging Educators. Wellington, New Zealand. (pp. 104-116)




Website

Author’s name. Title of the article retrieved (in ltalics). (Date, month, year of retrieval) retrieved from name of the
website (URL).

Example :

Thanes Apornsuwan. 3iliauadymiiny “gamisAdad® avvew3nuz. (14 February, 2560) Retrieved from
http://www.bbc.com/thai/thailand-38915635 [in Thail.

Ministry of Health. (2014). Ebola : Information for the public. Retrieved from http://www.health.govt.nz/your-

health/conditions-and-treatments/diseases-and-illness/ebolainformation-public.

] P , 5 s & e . 4
Interview msﬂﬂmaﬁaﬂﬁﬂquqma i nsgredsluiiion (in-text citation) Taglidesas siemsluussanynsuieiias

(References)

Interviewer, Position. Interview date, month, year

Example :

Praphas Saengpradap, Wat Bang Bua community President. 9 December 2558. [in Thai]

G. A. Smith, Interview, October 5, 2012

E-Book

Author of the book. (Year). Book Title (in Italics). Retrieved date (date month year). Retrieved from website (URL)

Example :

Somnuek Oonkaew. (2556). Theory of practical music. (23 February 2560) Retrieved from

http://www.ebooks.in.th/mybookshelf.ntml. [in Thai]

E-Journal

Author of the article. (Year). Article Title (in ftalics). (Date month year of retrieval). Retrieved from name of Website
(URL).

Example :

Sujittra Samakkitham. (2559). Political economy of the community forest network in the five provincial borders of the

eastern region. (22 February 2560) Retrieved from https://www.tci-haijo.org/index.php/romphruekj /article/view
/72599/58412. [in Thai]

Cataloguing for Author(s) in the Reference List

1. The name of the Thai author is catalogued both first name and last name, also listed all authors in the case that

there are more than two authors.

2. The author with royal title, place the royal title behind his/her last name by placing comma to separate these
two parts
Example :  Thanadsri Sawasdiwat, M.R.
Supatra Masdit, Khunying
3. The author who is the monk with the monk’s rank, put the name of the monk’s rank with his real name in
brackets.
Example : Somdet Phra Buddhacarya (Toh Brahmaramsi)
4. Two authors, place the word “and” or “&” between the name of the first author and the second.
5.

More than three authors, place the word “and” or “&” between the second last author and the last one.




For the foreign author, place the author’s last name first, followed by comma (,) and the initials. However, the
list of the foreign author can be changed according to the style of each nation.

If the author is the official agency, organization, and institute, the list must be in order from the line agency to
the sub-department. The name of the two agencies are separated by spacing (the name of the agency is written
in full).

The book written with unknown author, start with the title of the book and follow in order according to the

author’s list.



Sample-Writing of a Research Article

Article Title : in Thai (Font : Cordia New 16 pt. Boldface)
Article Title : in English (Font : Cordia New 16 pt. Regular Type Face)
First and last name’ (in Thai Cordia New 16 pt. Boldface)
First and last name (in English Cordia New 16 pt. Regular Type Face)
"Please indicate only the Office that you work for (do not mention the status, rank, job position, nor the name title)
AAress: .....oooiiiiii Tel.No.......ooooee

E-maiil....coooiiiiiiiiiii (Cordia New 14 pt. regular type face)

Abstract : (in Thai)
The abstract should be described in one paragraph with content including Objectives, Methods and
Results. (Cordia New 16 pt., regular type face).

Keywords : Please type in English not more than 3-5 words (Cordia New 16 pt. regular type face).

Abstract : (in English)
The abstract should be described in one paragraph with content including Objectives, Methods and
Results. (Cordia New 16 pt., regular type face).

Keywords : Please type in English not more than 3-5 words (Cordia New 16 pt. regular type face).

Introduction  (Background and Significance of Study, Concerning Researches, Hypotheses, Objectives,
Concepts and Theories)
The introduction should not exceed one A4 paper size, the content should be about the background and

the significance of the study (Cordia New 16 pt. regular type face).

Research Methodology (Population and Sample, Data Collection and Data Analysis)

(Cordia New 16 pt. regular type face).

Results of the Research (The Results of the Research can be shown in figures or tables)

(Cordia New 16 pt. regular type face).

Conclusion (Conclusion, Discussion, Suggestion and Recommendation)

(Cordia New 16 pt. regular type face)

Reference American Psychology Association (APA) 6™ Edition Referencing Style

(Cordia New 16 pt. regular type face)
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