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Abstract

The purposes of this research were to: 1) investigate the generation
Z’s opinions on online consumer behavior in using and purchasing Thai
commercial banks’ products through mobile banking applications,
2) investigate the relationship between the 5A’s customer path and
generation Z’s online consumer behavior in using and purchasing Thai
commercial banks’ products using mobile banking applications, and to
3) propose guidelines for generation Z customers’ uses of and purchases
of Thai commercial banks” products through mobile banking applications.
The research sample consisted of 452 Thai mobile banking application
users who were 15-25 years of age in 2022 obtained by stratified random
sampling method. The research instrument was a questionnaire.
Percentage, mean, standard deviation, and multiple linear regression
analysis were used in analyzing the data.

The research findings revealed that: 1) the majority of the respondents
strongly agreed with the highest mean score that they had the autonomy

to browse the bank’s products and services (X = 4.46). They agreed that
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they were encouraged to buy products and services on mobile banking
applications (X = 3.95) with the lowest mean score; and 2) each phase
of 5A’s customer path associated with generation Z’s online consumer
behavior at a significant level of .05 with the highest association level:
Appeal (B = 0.633, t = 17.324), followed by Ask (B = 0.585, t = 15.347),
Act (B = 0.580, t = 15.124), Advocate ([3 = 0.555, t = 14.276), and Awareness
(B = 0.533, t = 13.352), respectively, and 3) depending on the needs of
the customer, the products and services offered, and various business
circumstances, the relevance of each phase should be adjusted by Thai
commercial bank

Keywords : 5A’s Customer Path; Online Consumer Behavior; Generation

Z; Mobile Banking; Thai Commercial Bank
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AufaInsiTanduasdvssansaimaziilugnistonieliuinise uas
afuauliEBuiunalauasdnauladendndost U3n3 waznsmanSasisoly
5. A5 msaduayy (Advocate) HuslaaBuduugtndasdun n1suinis
wazaswWanAusnuuseuLAgBufsaudile fuslanilisuussaunisal
firslunlduiiazianFessn wfwandsuussaunsalliyaraduldsuiou
nanerdufinounsuazduiundesdndas msuinis wasnsndnsiausilufiae
wazdindluultiugeiivgdondniomt n13U3ms uwasnswansasio
dHosnilagtuduilneanmnsodhdaneluladuaznisdomsiiieidonde
NAn sz UIMSHugUNsalRda MsthuwAndumsdusiag 5A fisjaiu
msvhmseaarudedeueaulat wardeRdviadalmnumnsaiuesdnsyelal

B3I
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Basiaszideya lWun Sevas Aads dmudoavuinsgiu uazns
TATgnsanneeBudunvan (Multiple Linear Regression Analysis)
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WNeshines nesdu (2565) dan1iad Agen (2565) way Dash et al. (2021)
finuindunsiuilan 5A fdnlunsivuanagnsiiteinnngsia Tnase
nofnssudaauladondnfusiuarn1suinis Hufsnsassdndnuaiuazam
aNYaIYRINIWANSNTUAZNTUINIRBVENAse Auanels uay anunsaasi
usegdlalunstondntasinasnisuimsld

3. wwamsdaasumsliuinisuasdondndusivessunasnidivdlne
KuneUnAIATuTuUsuUsRsd S UndugnA e uILBIETuLTa 1NN3An)
wnAneafuuueistule noAnssumsuilaneeulat unauslna 5A
wazamiAfofifedes fitauenummsdaaiunstiuinsuasionaniusives
5UIANT 1 muLLaiJwﬁl,ﬂsi'fuImmaLLmﬁ?iyaﬁm%’Umjmqﬂﬁﬂwumaw%’mmmmu
wuAnduneslag 5A wazdu el

3.1 AuUMSIINKEAAMT (Awareness) ngugnALIUILaLITTULTR

seyimufudeyandndusitazuinisiaulaiudumesidauazdomia
voulay siufsdedeanseulatdnoudnduladondnfusinaslduinng
(Kahawandala et al., 2020) 5u1A3 1 Jsdpsasaanunsevinitnisiiegves
wanSusiuarn1sUInTg uazdsslomifigniaglésu sufeeudnluiidosde
wanfasiuazliuinisiu suians @ Sududessenuuundndsiuazuinisi
FrvinguukeUndiaduluuisuusiislifagn uazdeslssnudifyues
wAnFusiuazuinslidnfuIiTinvesgnAnguikiudesmisnisnainidsa
The Influencer Marketing Factory (2021) wuineeag 97 vaeUssyInsngy
uwelstulen nanindedsnuesulatiliuumdsteyausninulifumdoya
wazaiussunalalidendnsuriuadliuimatu lnsianzesnsbamsioans
fenadnungideddannlunsldnuuuanndudndriiunisnaiauuy
Inlenounud (Video Content Marketing) @onmaesiu Wen-sheng et al.
(2015) findnrimstaueideniiiiunndos U3ns uagasmEn St
Aloduarumunseviinifadndasinasuims udedenruduiussud
sEwhsesdnauazgnén fatiswias 1 o1aliueundinduiigndnguiifenldiiie
ahunnuidnadnfuritaruinisluguiuuanutuiisiedenisand
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3.2 fuanuBuveundndngt (Appeal) S1urugnAnguuiuois Ul
fifsAuiidvswaonagvsnansiaInTesedng (Ayuni, 2019) msas ezl
Pamesgninguiliiiieninfuriuas3n1svessunans 1 Kiugesnanmsnan
ooulay wu Aedsnuessulatifigninguiifenlifadudsduiu surnns =
awmiﬂﬁi’fﬁaﬁmmsaaulaﬁl,ﬁaa%ﬁqms%‘lmawdwgaﬁw (Jackowicz et al,,
2020) uazlidwouteyauazanrvessaniusivazuing WegnAmauds
A HARS LAz U MITIMINzaNfUAIFBI SR IR HERSA U3
LazAmanuaiueIELIATg M ArAgaruaulavesgnithluganudureu uas
Fosmssuidoyaifisidnluiian

3.3 gunsaeuauLasAay (Ask) wiingugnAtauueistuusaasld
dodsnnooulay ilodumuaraoundeyandndasiuazuinsiiaulaiuyana

a

fiausan viediivsraunsallindnsusiuazuiniatoudovioliuinis iadan
nsfnwAafungnssuguslanesulanuindesmisnsdeasuuueenila
sadan1suansauuutndaUn (Word of mouth) Sadududdnyfiasanin
flanela Audesiu waznmdnvalvemansusiuazu3msdnie (Tunsakul,
2018; Rahman et al, 2021) sues * Sudusesivemsnsdoansiinan
panevdesseauladfidalenalilinuailith uasuandeusyaunisel
nsldndndaeiuazusnsiugnameiy uavtesnseelal Wy a1v1ves
515 1 guiuinsgnamslnsdnd Liteliteyandndne sanfenisney
frow waglieutiemde sulumanseduliignindaduladondntausivay
UimsvuweUnAetuliusuusiRsessuias = faulauasdureu

3.4 sumsiagula (Act) ngugnAuuasTulAIsUEUTIA
uazamfouindula werinfonanfariuarlduinsfianusousuussldn
AUABINTT waziizauiua saudsaansanuiidassuasanuludiud
Tunsnfsusnisuutesmseaulail (Priporas et al., 2017; Thangavel et al.,
2019) 5uIANS * ATAUENARSLAUINSULMEUNELATUTI B AL
frnulaasudiusan uazlinuauiAfuandaanguds saddidaszgndn
USuussldnudodnis (Customization) Wy gnAmtanunsadtiun1susuug
UinsldFenues annsavhssnssilimniiuasnninan diauenanineity
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NnNATlANuTaINany NARNUNUSZANUTRSIATN warUnsASANNaNANEINN5D

KU
a

FendnSusslevtifimunsauiuiitinvesu (Lifestyle) saudwansasissiu
fivannviany Wudiy

3.5 §1unnsuenda (Advocate) naugniuiLe LIRS YorER o
wazlduinsnufinudusey muileu wagmunszuarudouiusngelude
depwesulal] nsudstuusvaunsel (Review) nanfausiuagudnisangldidl

R/ddn

USEauNISNNSe WasKNIBnSnanedsny (Social Influencer) WU UALEAI

Y
aad =

tines tinfivn Aadu Aidedeaiisvinasguetonisinaulatondnfusiuay
TH3nsvesgnéingull wardswasienstendnsasiuazmandualiuinid
(Pate & Adams, 2013; Battha & Zina, 2022) Lagdanuinnisuanaaiuuiin
sevinszwiaiiou wavaudnluaseuatadslidvinaduindenisinaulade
mﬁmﬁmsﬁmﬂ%’ﬁmﬂugﬂﬁwﬂajmﬁﬁﬂﬁw (Costa e Silva et al., 2017; Boateng,
2021; Vo et al,, 2021) 5u1A13 1 AITIENITUBNABHARAMIILAEUIN1S Taudl
duadlignildustiulssaumsnifinsdouarliuinsuumeundiedulanig
wusiAshuememananauudodauosulay suies 1 919dnRanssuduasy
mananafiegdlaliigniniiaedendnsusiuasliuimslduistiulssaunsaiud
andsnedu wu nsldsmeuunuungnAiuiuusdifevlitonanfsivie
THunsueundinduluunenusi susnanaztreiinduiugnén wazee
Tisuias = nswisanufianelovesgnaniiddendnfasiuaznisuinivy
weunAAduliuLsina el UimusAn Ausiuarnsuimafinsetuaa
éfaﬁmi*uaaqﬂﬁmé’aﬁ?u ﬁqdaiﬁLﬁmﬂawuﬁﬂﬁuaﬂﬁu (Engagement) 381319
ANAN WANAI UINNT WagnsWENTIENee (Lee et al, 2017)
uiansideadstasmuindumsiuilag sA uiazduiidvinarongfingsu
Fuilnresulatnguiauiueisfuneniiunnmiisiu uiviinfinnsanuuandums
Austan 5A SaudunanisAnwingAnssunisusinaesulatveingugnan
SRR wuddumaduilne 5A usdasduiienuseides aamﬂé’aa uae
dwasoffuiody suias g mﬂwmmmﬂmmaLaumqwuﬂm 5A Mt U
an3lvinudAgylusag mumﬂmauaamanumuamummmaamiaﬂm
UszLavsdnfasitaznnsuins sufsuunmagshefiuansieiy
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uarnstenAndurismdinslivinsiisieguunnududuivesgnériu
nslawanuarUssrdiiusiilusUuuvesulatuazeeawlat

2. fusmsssfumaiuiivasiuimsssduavessuias = duusios
AnwmngRnssuduslnavenguanAauielstuuee uagiinandilalundnsioen
LAENUINNSYRI5UIANS 1 SadumsuImsnagniilesiannaufiaelaves
Qﬂﬁ'mfjmﬁ sufvdomsiuntinausedufiRnsiunsussoeagiussaniu
itenszeulinsymiinieenuddnyvomantasiuazuing mslideya A
wazmsliauemienngndnguil

3. winnusgAuUiBnmssudusiemsuimeinssuduilnaveandgugni
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wuReuduimssssuatuiiesiuImssssua sufeiunuuasU o
munlewne uassilt T (Key Performance Indicator) ¥assu1Ang * wavdes
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Abstract

This article aims to 1) investigate the work environment affecting
the employees’ motivation, 2) examine the motivation of employees
affecting team performance, and 3) analyze the work environment
affecting team performance by using performance motivation as mediator
variable. This study was a quantitative study collecting data by using
questionnaire. The sample group used in this research was 420 employees
in the electrical and electronics industry. Data were analyzed using
descriptive statistics such as frequency, percentage, mean and standard
deviation. Hypothesis testing used the Partial Least Squares Structural
Equation Modeling (PLS-SEM).

According to the findings, the measurement model analysis revealed
that the average variance extracted (AVE) which had ranges from .5191

to .5918 was accurate and reliable with the factor loading ranges from




Dsanssuwnnyd UMBNENAainsn
UR 41 aUUA 3 Auenau - SUNAU 2566

Aéj’}«

.5898 to .8429. The results of the structural model analysis were of good
quality with the R?* values of the motivation and efficiency variables were
.7049 and .8301, respectively. The analysis of the influence of the variables
on the 3 routes were as follows: 1) the work environment path to the
team performance was the path with the largest total impact size of
0.8618 by having direct and indirect impact with a medium influence
size of 0.2844, followed by 2) the work environment path to the motivation
was a path with a total impact size of 0.8396, by having all direct effects
with a large influence value of 2.3893, and 3) the motivation path to the
team performance was the path with a total impact size of 0.5445 by
having all direct effects with a medium influence value of 0.5150. In this
research, it was discovered that the working environment that resulted
in the efficiency of the team will be increased. The employee’s
performance motivation must also be passed on.

Keywords: Motivation; Work Environment; Team Performance.
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liwelalunulasnisvasudselanminnueisthundsanuasuarluanulsius
Iﬂlﬁﬂuﬂﬂﬂﬂu’jﬂﬁLLN@GIR]IUG’]ULﬁﬂ%ULﬁZJ@iU naudfgyveslyniuay
aruidenlososwnuysiuusegdle anmuandeslunsiinu wasUssavsam
yoaituay Aldndrnudrineiu et Sdenualafissdnyussgdlauay
anmmnderlunsiauseUssansamuesiiuny siiduansznuninse

v o

Y o = &
AEHNANIENUNINDBU IWSNQMQUigﬁQﬂﬂLUﬂ’]i’JQS JU

o

AnUsEAIAYaINTITY

a |

1. WefAnwanmmadenlun1sinnuniavninadeusegelalunsujin
NUYBININIU

a '

2. WefnwiuseslalunsufiiaureminauiiidnsnadeUssdnsam
YOINIY

3. WieAnwannwnasulunisinaunidnsnaseUsyansnmyesivau
wazadsiuusagelalunsu iy
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AUNAFIUYDINTIY
H1: anmwinaedlunisinuresyaansidnsnasousegelalunis
2 U URNuYeIMTngu
H2: ussgalalunsufiRanuveandnnuiidvswaseUssansamuesdisay
H3: anmiandeulunisiauvesuaransiansnaseUsyanininues
uuuazasihuussgalalunisujiia

ASOULUIAANISIAY

usepdlalunsufifien
HlI

anmwindexlunisvieu

UsgAnsnmaesiineu

UMW 1 ATBULLIAANITITY

Uszlemifianadnazldsu

1. vlvinsisdvinavesanmuadenlunisviiuuesyaansidse
wsegalalunsuiRauvesntdnaiu

2. MlimsuiednsnaveusegslalunsudRauvemidnauidnsna
RoUsAnSnInveanunu

3. ilimsufeanimundenlunisvinnuvesyaainsifidnsnase
Usgansnmvesiiunuiazdsiuusgdalunsuf i

4. aansatheaiildannside Tliidudeyatsznounmsuimsauuay

@

anaulanunsnensuyedluednis

WUIAANO B UAENUNIUITIUNTTN
wuRRfuaNINLIRGeNTUNTIINY
anmandexlun1sviiaiu (Work Environment) iudsnng 4 fiegsousa
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geantinauiufiRmmiluesdnig sulufsanwnsiaurdedeulunisiiem
FeUsznouluiig an1muIndeunIYinaIuNIeNIEnIN (Physical Working
Conditions) WazaNMLINADNNITYINUNISEIAL (Social Working Conditions)
(Skalli, et al., 2008) agslsinm NUUIARRAANTS Moos and Moos (1986)
lwusfifanimundenlunisiauesndu 3 I8 loun 1) IRduiusaw
(Relationship Dimension) #nefis M3suslunisildusiuuazauadnfves
aulussAnmsefiiirionu rufmuduiasdefussritafiousanunaznis
atvayuiusenInandnlufiuwas vty 2) dasuanunimiily
911171914 (Personal Growth Dimension) vnefis msiyaraldFunisativanyu
Tidmnududasylunsiien farusailunshaulaedandnaudisa
Y9891 warn1siuilateanunadulunsiuneldanunssulasfesUun
miliussainguszasdmuimun uag 3) Tnsastitaznsiasuuassyuy
31U (System Maintenance and System Change Dimension) #1884 ms%"ui
fdasiadwemhesauiitanudaaulugusig 4 dd duanadaeuuesnu
AUNIIAIUANEIN Aun1stinnssuanldluny wagaiuanInwIngeNnIg
e luvniz?l Raziq and Maulabakhsh (2015) léfszdn animinadesilunis
yhaw Uszneuluse 1) dalemshey 2) mmsiunsuazanudasnsdeluny
3) mwduiusseuiraiiousinan 4) Usslevivdomnudonisiugean
(Esteem Needs) v84yana Lay 5) minaunieguins 83 Muchtar (2016)
vinsfnwifeafudvinavesussgdlanazanmnndeslunsianuiiise
nansUfTRNuweamiinauluam e dowimids wui anmwandeslunis
nudaradousslalunmsvihulassenan sufuRuveminay waganu
Ayves Porter, et al, (2016) WU WBNAINAIULANAIIVDILARL UARRLE
mssuianmwindeulunisvhaueadutadvddglunisadiusegdalunis
ufihesdnis
MnnsdaasziunAaiifedfomaiuanmadonlunisiay
iAfed Ifataiuusiifnumainuuifnues Moos and Moos (1986) waw
Raziq and Maulabakhsh (2015) filamuiudeutusazfuusuniiendded
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fosnsfinyt aguldilu 3 dawus liun 1) anmmnsnianm 2) duusam
FEVIAUTDUTINNUY U 3) N15UTTRINUsTlevivasynna

wuRaduusegslalun1suf iR

usag4la (Motivation) manedis msfiyanailaniiziignnsedulyiinginssy
iieltussquadndusegavnevanemsiifmumenty usegalalunsvhaudy
GosiiAedosiu mnumensnvesyanalunsufiinuliianuaiyimih
TnefitadegdanseduuasdthliAnngfnssulumehauuagyinlfarosny
Sugrdnuitldiatmaneeld ae Herbert (1972) léseyd ussgdladunadi
LﬁmmﬂmmLmﬂm"mzijmméfmmw%almﬁumah ANUYUIITOUT AN
a81nl6 (Aspiration) ﬂummmlﬁﬁmaamaamqwﬁ (Achievement)

ogslsfinny musssuTRvesuywdiy yanadaufoansliiiiduan
#aii Maslow Tdinauslilunguidfutuaufesnisuesuyud (Maslow’s
Hierarchy of Needs) Fa Gareth uaz Jennifer (2011) 83U UywaNAY
Fosmaindueudomislussduiiuguaudis neuflasiufuenusiosnis
Tuszauinnnilududely eoudosmsiiugulsenaulie 5 $u 1) mnudaemns
A1us19N18 (Physiological Needs) 2) anuaean1sanuUasnsie (Safety Needs)
3) mudaansmedsaal (Social Needs) 4) rudosnismafesioauas Joidos
(Esteem Needs) visanusieansmslasunisengesiuiislunuied uay 5) Ay
Aoen1inANaNysalliiudin (Self-actualization Needs) ¥30m13A @IS
WAANEA N YR INY

Turnieifihiifaudefeiuandaiineluasansueniiadausegs
Tudonnufianelalummhauesiinmulussdnislatu oraduuangu]
@99U938U09 Herzberg %30 Two Factor Theory anlaluesAnis Frederick
Herzberg ﬁmmL%adwmmé’uﬁuﬂumiﬁwmLi‘]uﬁmﬁugm LagvirunRi
fovuansaiuanNdnsavisenudumald Wilugnguiaecdedeves
wwieTiGenimauiusegdls - guounse (Two Factor Theory) gufiUszneu
Uedade 2 Jade 1éun 1) UadegelavSetadendusnszdulunsia
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(Motivation Factors) uag 2) Jadueuseviededentestulalmanaaiulsiis
walalunsyinunseananuliisnelalunisiteu (Hygiene Factors) Uade
yilanseiladenidusnsdulunisyinnu (Motivation Factors) iutiademelu
vionnudesnmsneluvesynnaiidvinalunisaianuiianelalunisvieu
HutadeiiAdestununiednuuraulaenss wazidulladeiazilugns
dlalunsvhamueenauyiasa Ssuszneusie 4 s liun anudiSalunisvianu
M3eLsU Snvaruivh wihdiausuiineu NYeyaves Herzberg Jady
fulugarfamelalunudusenaniuwasunndsantadefiilugaalsl
welaluany fuifu fihesdnsiinerguindafofiauailinelalummilag
mMsUasuvsglaumtinauerathundsmnuasuguluaulduslalinneaia
fussgslalunuintuianely 3uhl Herzberg iauetafvoutoniotafod
dostulallmAnaralifioelalunisihauiu Sssznaulude Tonaluns
HeutunFerums ataimsuazameuunu amudisiusszrheyana ulsune
0aAns anmuwndesilunisvhau amnuduey Ansiuas msunases (Huczynski
ke Buchanan, 2013; Robbins, et al., 2018; Elliot et al., 2017; nuang
faguilng, 2559) lae Porter, et al. (2018) wui1 n1slviAmaULNY
Tonalunsideusiumis msseuiu nMseenuuvY AU MYBINIABANT Y
D9ANT LLaﬁmﬁigzyﬂzu’l,uﬁ'ﬁﬂqqué’auﬁummﬂumiﬁmumLLiﬂgﬂﬂumiv‘hmu
uaNIINENUATeTes nua1 WosTaugy wazany (2562 219-230) WUl
anmianaeulunivinau ﬂa%’agﬁmmzﬂa%’aé@u TnariaUsednSnniiuau
agailfyd ey uariidunanisnensalgetedosas 93

Mnmsdaengiuunanussgelaluniaieu swided THiuuiaa
1593319%0¢ Herzberg %50 Two Factor Theory snlgluns@inwuagivun
fuvs Inefinsaniriadenssyflunguifinaniienueseuaguivaninnig
Anwveaifide Taedmuadandnw leun anudisalunu msseuiulums
yhau dnwaznu wihileu Temalumsvhau afafns avwduiuslunis
a1 Wleueednis anmwandedlunisinnu anuduegluesdnig Ay
fuadlumsvhaiu msunesesaznsiiiosiussdnig
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LuUlARAIUUSTENS ANV NI

o A

s duiinuasfunudududdgivilrinisaidunueewesdnis
Thussatimneindld fusmsesdnisezdonssduuazaidliiniansssu
nsvhauduitn meldenusuussidlaiulunsujofaulidisa wavads
AwEnlindnanuidninddnnlususduduniesiiy

fueu (Team Work) nanefls nauyananglgmdeiuwaziu ieliussg

e

nnUsraeRTINiu Jones & George, 2011) Uselevtivasnsiifinauluasdnis

P

=

Ao NMIntnAasassassAnuAntunsynuazuA gy lunsineusuiu
MIAU0I99ANTORNUITUTEANEANLIN DT Y

= &3

Usednsan (Efficiency) vneiy snsdiutesnanannatads nioidu

Sowaimslitadelunszurunmsdniunulneiinandniilssuduiafiazvou
vouansEsUsravEnmuesnsAdunuiu Unfundaussansamilshu e
Tavaneanug iU oRTINSIASURARDULNU AIFINIRMNENITNER ORTIdIU
vosuarlssealdinelunisasmu 1usiu Gibson, et al., 1988) Robbins et al.,
(2018) Iinaueuuuiineuiiduseansnim (Team Effectiveness Model)
JUsEavSamuesiineu nanntladeiiddsy 4 Usenisiveg) liun 1) Jadedu
anmwIndeu SeUszneuludie ussenniAwiinI@ete nsUsuliunaLas
nslisnata n1azdih wiwensidieane 2) Jadesussduszneuuas
Aaanualz Usgnaulume yadnnm AuBangu AuMaIntans AuaIunse
YOIEUNTN UL ALY UVDIENNTNTUTN VUIAUDITIN UAZNITIAATTUNUN
Yosanniufiu 3) Jadeauniseanuuuiu Useneulume anudirauesey
AMUTALRUTDNIY AU NYINYE ANNBasylunsindula waz 4)
Uadumunszuiuns Usenauldme anwagyUamnediny mnuaunsavasiiy
AuTaRuLazaN Bz lming NsingUsTasA TNl wassERUYed
ANTALLES
FauwAnsdananiinuasnadesuisusensiudoaguilsnnnnisinm
MATsvoUIA Taiuns wazany (2564) Gaszyinfiuauiiussansam

T9aAUsENaU 7 AU bokA 1) $IUNNSIEYE 2) A1UANSIINTD 3) A1UNS
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Usganuan 4) funnsinredeans 5) Munsiussenaia 6) sunsussidy
Na WA 7) un1sUiulesedelilos mmnmsdansizsiuunanvosssansam
osftus 9u3ded Ifataiuusihinnnu laswuiudsiigiselianuads
wazandnw $1uau 5 fuus Tiud 1) Wvsnevesswdidaau 2) nsueu
vangNUmanga 3) Madeansfiiiuszansnim 4) avandugii 5) anuildasy
lunsindula 1ne Dwamena et al, (2021) wud  usegalasmuemeauunNy
N13PBNWULIIY LAZANNHINAONTDIIU LdNSnadaUseaninmlunsvinu
pgiitduddny wardisryinladegdla (Motivation Factors) dnasionisensesiu
Usgavsnnlumsvineu Tuveasd Aarabi, Subramaniam & Abu Baker Akeel
(2013) wu Hadgela 2 ¢ 1dud msfineusy warnadoududousumia
dawarousyavsnnlunisyinanuegaditudfny warauideves wniing Taned
LaENguA1 WESTAIUEY (2564) NUIHARBULNULALATARNITHIHAMD
UsgnSanlunisinem ﬁgﬂuﬁmnammﬁmﬂmmw WagdanuNANNABINTG
flazussqradidasiatmaneivime wavaufesnsiazussaradisaiodu
fluousuniotuy deaseusyavanwlunisvhan fedunan fuauam uay
A RINTEHREY

3511338
Uszynsuazngualagne dmsulsvinsildlunmsanuifendnauly

nauanamnssuliiuazdiinnsednd dennquiiegrawuuinnzaslaeld
winnuvesisnndntudunargunsaifliiundnfasiBidnmseindvunelng)
wisvils §1uau 420 Fegre T3BnsdumegswuuazaIn (Convenience
Sampling) Imamia'qquaaumﬂﬁuﬁﬂ%’ﬂmﬂumilﬁaﬂﬁaadwﬁamau
wuvaeualusmAfoil

iseailefldlunnside fe wuvasunuaeTauuuilassairautonn
Hu 4 g 1dud 1) uwvaeuaudeyailuvesinounuuasunu 2) wuuaeuai
Aeatuusesla 3) wuvasvanuAsrfvaninwndeslunisyiinu was

4) wuugeuauApInUUTEANS A MU BeldinasinislvazluuLUL Rating
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Scale 5 3¢ fimanaaeunanMYBNASDsEofeNMIMAYTa NFenAdes
(Index of Consistency: I0C) InginunsmsIvaeuIngmssnandiduiGeuies
uardauideriuvesuuvasunuiuawinfy .80 Ul Snisilumenani
aonndeanieluresrduuszaniueans (Alpha coefficient) fiszdumany
Weslufevay 95 muABN15U8a Cronbach (1970) Femuituuuasunamniod
Amuidesiulusziugs Inefienunnnin 80

Wsaszvdaya THnsliasgsiiuuinass PLS-SEM Tnguuudiaes
PLS-SEM wusidu 2 @ fie Luusiaesnisin (Outer Model 3o Measurement
Model) uaghuuinaadlaseasnd (inner Model %38 Structural Model) Aaunw
wuudaesinnsananaiiismss uasanudedelfvewnsin aAnuiismss
Bawileu Indaerimiin (Loading) ¥ indesgendn 50 iuuanuaiiifoddy
N9adA Aaisensadedanun Ransandn AVE fanduiusseninaiaudsurs
firndninsnTiaeduas AVE (Fomell & Larcker, 1981) wagaruidedoldinde
Cronbach Alpha, Dijkstra-Henseler’s rho (PA) wag Joreskog’s rho (Pc)
AI5UAIUINNIT .7 (Hensele et al., 2016)

NANIINY

noufl 1 namsAaszidnaianugiutoyaialuvasimeunuusaunu

fineuuuuanunudivisdu 420 au freunuuasunudnlvgidumands
fiduau 276 au Andudesag 65.7 maneiiinuiu 144 au Anduieuas 34.4
dulwgifiongunnndi 40 U fidhuau 118 au Andufosas 28.1 83891 26-30
fiduau 92 au Anduiesas 21.9 dwlngdnuilussiudsoudnuineulay
wasluszaulsymadoUnsivndn dd1uau 253 au Anluiewas 60.2 09891
ﬁaixﬁuayﬂ%iyzyﬂu%isﬁwizmﬂﬁaﬂ’mﬁm%w%guqq 41 95 Au Andu
Sovaz 22.4 lnefengnudnlnguinni 6 U fidnau 191 au Anlludesas 45.5
sosmanfiongu 12 U Andufewaz 22.6 lnefnounuuasuatuadiulgd
swldseLiou 12,000-15,000 um Sdwau 256 au Anduiosas 61 sosaswnil
selarelfen 15,001-20,000 U H51uau 118 au Andusoway 28.1 daulng
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valusuvisdhenisndn Sdwau 310 au Andudesas 73.8 soswmaney
dhannseane f37uau 50 Ay Andusesay 11.9
AU 2 NANISIAITILIUUUINAB9NT5IA (Measurement Model) 138

Outer model

M19199 1: uansAaievasmuwlsuTiuignaiala

Construct Average variance extracted (AVE)
wsegalalunisumau 0.5191
anmndeulun1syineu 0.5777
US¥ANTAINUDINLIIY 0.5918

NMITRIN 1 WU ARREvRIANNLUTUTIUNgNarale lAndausd 0.5191
29 0.5918 LAMIIIUINTINAAINUNLINTITUALDUNIIE AVE U098 IbbUT Wi
VAN 0.5

AN5197 2: LaneANANUTRNB LA

Construct Dijkstra-Henseler’s Joreskog’s rho Cronbach’s
rho (P,) p) alpha(Q)
wsepslalunisuf iy 0.9767 0.9767 0.9754
annndenlunisvinanu 0.9457 0.9503 0.9436
UszAnS A nvoeniueu 0.9775 0.9781 0.9766

NN 2 wansrnadediold Sndae Cronbach Alpha, Dijkstra-
Henseler’s tho (PA) uaz Jéreskog’s rho (Pc) fiyndndassnnndt 0.7 Tae
Cronbach Alpha fiA15e1314 0.9436 (@an1mmadenlun1svinemu) 89 0.9766
(Usgangnmvesdiug1u) Dijkstra-Henseler’s rho (PA) fiA15en31e 0.9457
(@nnaenlun15vi191) 84 0.9775 (UseaVEnmaesfineu) wag Joreskog’s rho
(Po) HA15E13I9 0.9503 (anmsnaaulunisvingw) 89 0.9781 (Useansnm
Y9a7911) WUTWNANINAT 0.7 kansinunsaveamsidediienudetiold
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MUY 3 WANITIATITHLUUIIABIIASIE519 138 Inner model

a

M15199 3: AduUsEansuaninisinaula (Coefficient of Determination)

Coefficient of

Construct , Adjusted R®
determination (R?)

wsegdlalumsugdda 0.7049 0.7042

UsANSAINUOININY 0.8301 0.8293

aumslassadauanInIdTuS sy uU s LUl dmudauU s
wazfuUsdasy fudsmufefudsiignastiin uassud sassemulsiieg
Fumnegnas fudsmue1aiivansss wenaintiu Inner model fausgnaudag
fMUsUnINNa1e (ntervening variable) wagtlusmuusau Tuaunislassadne
Fae vidnRasauuuTaesinunmilusuuiiaediasiadieie Avdmn
(Loading) waeAndauszandiduma (Path coefficient) uay R? fifnadnvades
fifngs fidedAyvneadfuaziduuan Hair et al, (2010) @ueIINTAAITUIAT
R? Tuns3vemsdenumansudaduauszaufe ssdugeu (Weak) 0.25 szu
nans (Moderate) 0.50 sziumeliles (Substantial) 0.75 91NAN5197 3 Uaze1
R* vaeiuys usegdlalunisuifauuazuseaniamuesiinauiiamingu
0.7049 uag 0.8301puAFUTeglusTiuNaIreutdlUmMesEFUNB LB

AUl 4 Han1T AT RaUANNAFIUNNTITE
ANTeA 4: wansENUT (Total effect) Mamss (Direct effect) uazn1sdoy

(Indirect effect)

Effect Direct Indirect Total effect Cohen’s f?
Effect effects

wsepslalunsuf e > 0.5445 0.5445 0.5150

UseAnsn Uiy

anwindealunsvie > ussgdla 0.8396 0.8396 2.3893

Tunsufumnu

annnaenlunisvingu > 0.4046  0.4572 0.8618 0.2844

U5EANS NINVDILU
f &0 > 0.02; na1s = 0.15; Tngy = 0.35
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N9 4 NAAszidninauazAvundnina £ Useneude
3 1 Fune Tneidune annwadenlunisyha - Yssdnsnm udunied
fouanansznusalvfiaaiiy 0.8618 waslinansznuiomensuasmedon
fiAvundndnaruianalainiu 0.2844 sesasuiduiduns anmnaenly
Mshann > ussgsle Wudumefiflnasansenusiuiiiy 0.8396 Taoilu
NANSEVIUTNIATITTALLD HAIUIABVENATUIAIUQIVNAY 2.3893 uazldunIg
usagdla > UsgAvsnn Wudumneiidvunanansenuiniu 05445 Taeidu
NANTLNUN AT IR ANTUINBNENATUIA UMY 0.5150 R GIE AR
WU’jﬂﬂ'wmmSw%waﬂzwmﬂmahLLazLLamﬁqmmsﬁﬂmmwﬁﬁ (Cohen, 1988)

d5UuazafusenansIvg

wansideluinguszasated 1-3 fanuAteadonlosiu fideiiaue
mMsefuTgralagEunHaresTieTzikuUTaodasadinunm g
At (Loading) vieAnduUszaviatdunis (Path coefficient) wag R? fie
aﬁﬁﬁaamﬁmqa fifoddyymeaifuaziduuan wasdulumud Hair et al,
(2010) tauouuy lagdla1 R voeiiuds usegtlanavysednsandiaviiiu
0.7049 uaz 0.8301muddudseglusziunansdeuiislumasziuneliios

nseAunenalioneuanuigiulun1side navesnTiiaseidnina
HaNI¥MUT (Total effect) Mem 33 (Direct effect) uagnn9dau (Indirect effect)
Tu 3 Wdums W 1 anmwnedesilunisviiny -> Ysyavsninueaiiuay
Hudumaiiivunesansenuslgyfigaunindu 08618 waelinansznuions
PTILazIedey fAvuiadvinavuanaawiify 0.2844 duvangaitui
SvswattasluSsusyavsnmaesiunudu llfAsnanmnndeunsvinnu
\gsegrnfer wilddsiuludusegdamsujofnude Gedanalian
UEANSAIMUDINILIY HANTENUTINIATEY doARaeIiUUITeVRINGg YN
FosTaugy uazany (2562 : 219-230) inudn aunislassaiisanmindon
Tumsvhanuuazussgdladifinasieussansnmiinau fnuaenndeanaunay

[V 7

Audeyalieusednd wazn1seausudnsnavesdiulsnd@nwiuredulsds
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A0nARDINUNUITBVDS HNITINE Tane uavnqun Wesinuae (2564) Bawui
N155U3N15aluayuaINeIANIT AURanBULNULATATARANTS danase
Usgansnmlunsienu Niunan uagiugunn dmsuusegalaliddungns
Tudumnusisansiiazussaradusanadmneiviimie uazeuaudenis

'
a

flazussqradisaileduiivensuvdetury dsmareustaniamlunisvinu
Faduaa fuamaw uagduuTinaegeiitody

i 2 anmuandeslunisvhau - ussgdlalumsu R Wudums
fiflmuanansEnuTIAy 0.8396 Tnetdunansenunienseiavan Senvun
dviswavunalugivindu 2.3893 ety anmmamen dutusansewinaiieu
$U wazn1suTTaialssleviveayana Fadussdussneuvesanminadey
Tunsviedaanudfyegannaoussgdlalumsu i aesadasivnu
Foves Muchtar (2016) fiwuin anmiadeslumsvhaudmasieussgilaly
nMsiaukazsenansUURNUYInIngIU karuITevad Porter, Riesenmy,
& Fields (2018) fimuin nsiuianimuandeslumsvhauenafutladvddy
Tunrsadrausegslalunsianu

Wuvnad 3 usagslalunsuifan - UssAvSammesiinnu Wuduma
fifvuanansznuaiiiy 0.5445 Tnendunansenunanssviavin eeuIndvisna
PUIANAIAU 05150 Faifu usegalaluntsufofann lun arwddalusm
nseeuiulunsiinu dnvazanu wihfien lenalunisvineu afainig e
duiuslunisvhae weviwesdins anmwadexlunisineu anuduegly
03N Anmsiuadlunsihau nmsdnesesaznidesluesdnis Fedany
AL NUINABUTEAVBA T NUBITILIIU dBAARDIAUIIUITBVDS Forson et al.,
(2021) inun tadegdla (Motivation Factors) finasenisensesuyssanam
Tunsvian Tuvaeifeaiu Jadveundediu Wwu AuAmauwIU NM50RNKUY
U wazanMIndeNYeNY Nildvdwaseuszandawlunisvihauvesngy
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The Influence of Perception, Attitude and Behavior Affecting to Gastronomic Tourism Decisions of Thai Tourists in Phuket

Abstract

The research aimed to examine the level of perception, attitude,
and behavior affecting to gastronomic tourism decisions of Thai tourists
in Phuket and to investigate the influence of perception, attitude, and
behavior affecting to gastronomic tourism decisions of Thai tourists in
Phuket. The samples for this study were 400 Thai tourists traveling to
Phuket to taste the local food, chosen by stratified sampling method and
the convenient random sampling method, respectively. The research
tool was the questionnaires. The data were analyzed by mean, standard
deviation, and Multiple Linear Regression Analysis. The results found that
1) In terms of the overall level of perception, attitude and behavior
affecting the respondents’ gastronomic tourism decision to Phuket, the
overall level of perception and behavior were found at a moderate
level, while the overall level of attitude was at a high level. 2) Perception
had an influence on gastronomic tourism decisions at the statistically
significant level .01 3) Attitude had an influence on gastronomic tourism
decisions at the statistically significant level .01 4) Behavior had an influence
on gastronomic tourism decisions at the statistically significant level .01

Keywords : Gastronomic Tourism; Perception; Attitude; Behavior
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Abstract

The objectives of this research were to 1) to analyze the behavior
of the tourist decision in using the pool villa service in Nakhon Pathom
Province during the COVID -19 and to 2) analyze the factors affecting the
decision to use the pool villa service of the Tourists in Nakhon Pathom
Province during the COVID - 19. The research methodology was a survey
research. The questionnaire was the research tool. The samples were
390 Thai tourists who came to use pool villa accommodation in Nakhon
Pathom Province during the COVID - 19 using random multistage sampling
method, which was grouped by administrative at Nakhon Pathom Province.
The statistics used for data analysis were percentage, mean and standard
deviation.

The findings showed that the majority of the respondents visited
for 1-2 nights, with the intention of using the pool villa service, primary
for rest/socialization. They paid a service fees between 2,501-3,500 baht/
visit. Their motivation to employ the service was because of the pool
villa environment. The majority of them made the reservation for pool

villa online.They often came to use the service of the pool villa with
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family and friends. The results found that the promotion (ﬁ: 0.048) had
no impact on the decision to use the pool villa. The electronic word of
mouth (ﬁ =0.363) and safety confidence (B = 0.466) had the impact on
the decision to use the pool villa at statistically significant level of 0.01.
Keywords: Promotion; Electronic Word of Mouth (eWOM); Safety

Confidence; Decision Making; Pool Villa
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Abstract

This qualitative research is part of the Ph.D. dissertation with
objectives 1) to discover capabilities needed for organizers to create own
exhibitions, and 2) to propose a capability development model that leads
organizers toward business sustainability. This research applies content
analysis approach with an in-depth interview technique. Key informants
are 14 exhibition organizers, who have offices in Thailand. Seven of them
have own exhibitions while the remaining do not. The result showed that
there are 6 capabilities needed for organizers to create own exhibitions
which are 1) initiatives, 2) industry’s skills and knowledge, 3) staff
development, 4) good management, 5) customer relationship management,
and 6) rapid adaptability. With these capabilities, development model
toward business sustainability is proposed under 4 groups, which are
Knowledge, Skill, Qualification, and Drive.

Keywords: Capabilities; Organizers; Own Exhibitions; Business Sustainability
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IAuA FUANAINNITUINITNINIEAIN (Beta=.390) FU AIINEDAARBINUY
FULUUNSANIUTIR (Beta=.367) Aruaudenadesveinuiadlugauad
(Beta=.173) UazAUANAINAITUINIININGANTTUNTNIU (Beta=.102)
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Abstract

The objectives of this survey research was to find out how Thai
tourists responded to brand equity, brand loyalty, and how brand equity
affected brand loyalty of Thai tourists in selecting the boutique hotel in
Phuket. The sample was made up of 424 people using a two-stage sampling
method. The questionnaire served as the research tool. The data received
were analyzed using frequency, percentage, mean, standard deviation,
and multiple regression analysis.

The results revealed that the overall opinions of the majority of the
respondents on brand equity and brand loyalty were at the agreed level
(X = 4.34, 4.24). According to the weight of the impact results, the brand
equity had an impact on the brand loyalty in descending order, as follows:
physical service quality (Beta=.390), lifestyle congruence (Beta=.367),
ideal self-congruence (Beta=.173), and service quality behavior of the staff
(Beta=.102) at statistically significant level of .05. Additionally, the result
showed that the multiple regression analysis had an Adjusted R Square
coefficient of 71.2%, demonstrating that one-sided brand equity could
predict a 71.2 % variation in brand loyalty. Other variables were
responsible for the remaining 28.8%.

Keywords : Boutique Hotel; Brand Equity; Brand Loyalty
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ISQLL?&JLLazﬁWﬂLLUUUﬁﬂ (Boutique Hotel) fdnwasidufinninevaues
seresmTeIndugnAaNzngs (Niche Tourist) Afiidioga (High-end)
easelssusuydndudiinifinnseenuuumnusisiiidulendnual fdnvas
anngilunsliuinsiienslasuiunnsistsiednduvilslunagnivesns
fimunuinnssunssnuiinlimsnzauiugasy (Danis, 2007) uagtiteneuiu
fununlimgAnssuuas suuuunmaiiumavesinvieuflsrgelmifive udum
Uszaumsainuansnswaziiendnualianizfaunntu (Mcintosh & Siges, 2005)
FamuldiTelsusmatundusniingaeuneu Ussmassnguluraedud a.e.1980
\Hutananillsausuiv (Chain Hotel) :neudnimdsliiuanudensgnann
Tunquvesmannglsulagliuinsiitiunnuvgusiivunalngiuazuinisse
UINIFIUAMNAZAINAUIEATU VITILARNSWTITuiUsE IS suuiuls sy
wagdiinuuuyindaonislinagnsnsinaiauuilydinntu Tsausuuasiivn
wuvyAnduindy “Tssusumaden” dmdudadunisgalmifiuaiamn
Usyaunsaifiunndng wagtaasenine A, 1990-2000 Tssussuasivnuuuyin
Ifudunuegunnfuaznszaedvimnyulansdassielne (igTas
Jotlyna uavame, 2565) uarluaniunisain1sunssyuinres COVID-19
frnusnUszmalnedlinnsnsUagies (Lockdown) dssansenuliigUsznaunis
magshalssusiuazitin Tulnelnsiawizegnsdsluiminginldinistaves
T3aususzau 5 A7 waglsausuuundnuinndiniisesar 80 (Finnisesulal,
2564) udluiligiiuaniunsalgeanvnssunisveadedlulnedinisiiugalu
papfiufidsannannseanisalssiolsuslugifelul e 2566-2567 ay
Wyuﬁaﬁﬁummﬂﬁ?y\lu(?l’waq;wmmﬁviml,ﬁmqLﬁm Ineiladeativayuainany
Foensiiumavioaisavestinvieafisinsmnaniazausuiuniy 3 U Usznou
fulenannmsiisguiaduBiHounmeiAss Zero-COVID awiliinvieadien
yIudadunaravdnannsasunduaidumaldtdludislasna 2 vosd
WA, 2566 WAHluY WA, 2566-2567 mantsaiilssusulugifinagiisiuoy
feditnusuidiatiu 7.5 way 11.2 Sueu uaeiseldesi 6.03 was 7.75 wiludwum
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audwiu vieAndusesar 58-86 Tudsdwiudinusy uaziosas 63-81
Tudselddlediouiugastowin COVID-19 Tul w.e. 2562 (5u7 naefing,
2565) ndeyasananuandliifiuinlonianisvhssislsausuuagivhuuuydn
Tudawdaguinaunsafsgndnldsenisadisnuaingidudl (Brand Equity)
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sufiyanad (2565) 9in dudu (2562) sev1uu ke was FseTand Fuiin
(2561) gwaul Yadwnle uag g3e1 duduns (2558) wayuni Junsnau (2554)
Braun, Tiffany M. (2017) Qawasmeh, R. (2016) waz Mohd Noor, I. et. al.
(2014) uazsnATeRRnuUsERUANTUANNANAdensIAUA Taun 913de
YBITLYIUUN MING (2560) waza11ITevesdunnsal 8nSde uaz Fey1ss Yusou
(2558) IngLtiuusslanYeIrUiNAR S EUAUATIANTTTEURITERUANUANAsD
ns1Audvestinieailen dufusommnadndnn §iteTaulafinuFesnmn
pAuiTidssatonuAnAn A eninvisuiisymlneiliuinishulsus
wazfiinuuuyAn Smingiie ﬁgqf:miﬁﬂmQmmmwauﬁﬂuymmﬁﬂﬁmLﬁm
ymlngannsnthaumiannnagnsmsnsmaadunsiinislsusiuasaiinuuy
yAndmiuguszneunsuaziiteliianeudsdundlideiamussmuainding
fudsnuaugianely
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2. Wefnwiszduanudndiuseausnidensidudvesinveaiion
Gmalmﬁiﬁt’fu%mﬂukqLLﬁMLLazﬁﬁmwuyaﬂ JwrTaguin

3. WeAnwinuAaTAufidimareruinAnduivesinviesiie
mﬂmﬁiﬁ'{u‘%mﬂﬂsaLLiaJLLaxﬁﬁmeyaﬂ JwTaguin

wuRAaTnguliineddas

nseunwIAnlunuATeasel §Afulfiuufnuasnguiifeatunisuims
Jnnnslssusuuazdiinuuuydn (Boutique Hotel) Msna1au3nis (Service
Marketing) AAINATITUTNNS (SERVQUAL Model) AnA1ns1@UAT (Brand
Equity) wazanusinasens1d@ual (Brand Loyalty) il
wnAnmsuImsianslsusunasiinuuuyin (Boutique Hotel) ved
g aaulnyad (2557 @ 2-3) loina1dn wiAnlunisasuagliuingg
15USUYANAAUUINILAINENNVDIFUDIAITH “NO YU IMNBIATBITINT
yanlama” laua anudeafieassd nisuanminls uaznuAdediay
elsausuyAnannsoustufulssusuvnalngldlasfaeiilsussinglifdude
“Fo3517” annsaaiageuneliiulsausuvunmdnde Comunity-based Hotel
whusraunsaimsegnelulsausuidnuasisenndesiutunanuas Mcntosh
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(2011) Ienamisesduszneviidulssusuuvuydn liun fdnvugians
(Unique) afelvsianan (Trendy Hip & Cool) Anulngdn atinauy (Intimate)
\uN1598nULUY (Design Oriented) augu (Warm) fvade fUszidiu (Thematic)
waluladivuade (High-Tech) n1susn1sdiuyaAa (Personalized Service)
fva (Exclusive) léundauszaunisel (Experiential) 114 (Inspiring) wagAdal
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WUIAANITARIAUIAIT (Service Marketing) WAEAMAINAITUINIS
(SERVQUAL Model) wasnilngn s55uuseaaa (2563 : 33-34) lana1vdn uwuwifa
Renfumsmanauinmsazdanuuansannmsnaslaeiluidosninnisuinig
Lﬂué’ﬂwmzLawwsﬁqaqﬁﬂﬁzﬂauﬁmmé’ﬂgmmqm&mw (Physical Evidence)
Juesrdssnevdiyethmildas i mundeuuarussennienaneuen
wazmelufiifedunsliignanliduiadlunsdnauladentiuinig aenndosri
WUIARAMAINATUINNS (SERVQUAL Model) 84 Parasuraman, Zietham! &
Berry (1990 : 25-26) It wmadad¥againinnsliuinis 5 ssddsznaudainu
SnwaigmanenmAenidutladoddydniunisssduaunmnisuinig
e Snuagmamenmitusnglifuidsime - anuagain 9 léun
a1l yaains gunsal 1n3esile Lenansiililunisindedeansuasdydnual
st mandouvlssuinssanhléunsgua vihdle uagaruidlaan
ALAUSMT UazlufnAmNINYaIKEnsiugv3on15UTN1T ved Kotler & Kevin
(2009) leindain @mm‘wmaawémﬁm%m?amsu’%ms%%uagjﬁ’ummmmsa
YontnnuluN1INBUALBIANNABINITVDIRNATLABE QN ABY deuBURDInTe
nan AeserugnAmdimsuneuarIUTINALARTivTesgnAtlenNLaele
tsrellos uazlunanmmNNTUIANTYes A3RsTal wa3nt (2541) leimue
Tunanunmnsliuinstatunisdasunuainnisiiuinisiiaanisan
ForiasginnnunaiwesiusinaiunsTuivesiuimsians (The Management
Perception Gap) wazthlugnssindulavesuimsiiieanauianansls

wnAnLazNguREiUAMAINIIAUA (Brand Equity) ¥8d Kotler &
Keller (2009 : 783) l9ina1331 AauAIns1duA 1Anan 3 asrusenau tauwd n1s
39nn31d@uA" (Brand Awareness) nsWeleansdudn (Brand Associations)
LLazm'ﬁ%'Uﬁ@mmW (Brand Perceived Quality) %aaamﬂé’mﬁuumﬁmmm
m’lﬁuﬁﬂ@aﬂﬁiﬂizLﬁuﬁﬁuQﬂﬁﬁ (Customer-Based Brand Equity: CBBE) ¥84
Keller (1993) lina131 AauAs duaninaInnsasensdudiiudaunsaiog
msUszifiuandugniusenoudie 6 dudiddy 1dun 1) endnualves
AsAUM 2) UsednSamvesmsndum 3) nwanualvawsndu 4) nsdndula
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¥93gnA 5) A wdnuegnii uas 6) nMsazvieunaAmlansLUURSIALAN
Fadudufleggsiianlunisairansdudinsizdufing q deanisisny
fanuduiussuiugnAegranuuwiwibiianissuilunanmesdunn wae
WNAANT3UAUNIYN (Brand Perceived Quality) ussduszneunislunne
na1Audves Aaker (1996) Ténanath aunnigniudlnefuilnaduifiooun
AuslaainauilasienaudivesduAvie USNsduAnaINNTUINmY
Foyarnasvidosnumnidniidinenauimdsidvisnalnensionnuinisu
ATIFUA LUIANNTTUTHIUAMAIATAUAIINYNNBINATUANAINUINNTYBY
Michman (1991) ldeBuneiinssuiumsinaulatovestiuslnafiiatuan
sUuvumsiiuTindadunaunanndvinavesrdonduyana ynanam uaz
Hadesng 7 nedenn wu Taussw usssuees suuluda ndugids aseuas)
Snvnanssu (Activities) Auaula (nterests) wazauAndiu (Opinions)
%ﬂﬁﬁaﬂumiﬁmumgﬂqumieﬁ’%ﬁu%‘imLLaxa'qwaaiamgmumiﬁm?mhs‘gamaq
wiazyprauaziilugiurouromofinssunstediivafmuiniensaudls

wnAnLaEgEiRTUAMUINAdenT1AUR U9 Shemwell et al (1998)
Iendnin mnufnddensiduduesgndn Ae mnufianslavesgnidsananga
fusldvtonanseanuluguuuusing 4 iy msdiBeusuiitedondedudniu
Uszdraifossuianginssuniste danulindasasivauniannesud
auidlauazBuRlunisthaudlvEBusuutindeuin (Words of Mouth) wa
UssLanAuAnFues Aaker (1991) ndnd anufndiinvesiuslaaidsosu
pduiie T dudsiananuesmNasnAnfrenmm AU Ae mnguilaa
LiflnnusluBesnisunnsrsvesnanimnsiauifioyliannsaviepanily
nsflagdindulatodudn wnduilaadiamnudnidenaudlussduuindias
fuslanfazfimstonanfusiviouinisediweiiesnsiivszaunsaisonsld
ATIFUMANNTAYILAATUNUNEIUNTIAIAITUATIAUALANNN Wadldua
Tunssiesesniuiazanunsatieuntesmnguidls sefugaiiandaduslnead
aramelanniign Gond fuilnadiaminddensaudilnegusinandui
AnuEnuLazLanseenisradufnuiiuiaiwesiuslnauazguilaaiia
avuaagiladeldliaudnady
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mAauilsd4sz (Independent Variables) A2uilsma (Dependent Variables)

AMANASIRUAT (Brand Equity)

AMNANARAATIAUAT (Brand Loyalty)
1) ALNINNNIENH

(Physical Quality) . -
- . 1) szAuFuLiaANAane A
2) WOFANTINWUNITY
. (Satisfaction Level)
(Staff Behavior) B
Y - 2) seALTURMIAINTAL
3) m'mzmmmmmmmumﬂugmmm ——>
(Liking Level)
(Ideal Self-Congruence) B
L. Y 3) szauduuienNy NI
4) NANENIATNAUAT

o (Commitment Level)
(Brand Identification)

sUAN? 1 nseuuuIAnlun153de (Conceptual Framework)

B3

Usgansfifnwaseil Ae dnvisaigrvnlneiingliuinislsausunag
inuuuyAntudwmdngin n1s3deasillaimsviuusidaiisinisseau
anun1sainisvesfiedludmingiinlaiinnsiiiudeyadiuiugidiinaaumin
wsuUszanlssusuuasiinuuuyinsndunsUssanlsusy Saesv inadd
wardangla (Audideiunmsmaindiunisvieaisl nsvisaieuisUssinelng
drtinnugiin, 2564) fvuprwianguiiegidlagldnisannaingnslins
YUINAIDE19v8I W.G. Cochran (faen MalvdUaywn, 2549 : 25) langqueiang
T1U3U 385 AU NIszRuANIWeiuTeYay 95 Hidelivuinndusiiegiaiu 10%
a Y ! - o ' ¢ Yo
Aoy 424 fegn edesiuarulilanysalvesnisneunuuasuay 135
a ) ! 1 . = 1 PN =
\Hondiegauuy 2 Tumeu (Two-Stage Sampling) e Tumauil 1 (Henau
anuiaalsssusuuyAntudmingine loun sunenans dunaleiin uaz
gunengy] waztunoud 2 enanUssnniswsuwuuyAnidmniudmingiin

Taun Hotel (I5915u) Resort (Uhuinvwialug dusnisasuasy) Villa (Thuin
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JUMUUEILEN) waw Guesthouse (Unuiinuwadnludadesugu) lngdneds
puuaauMssimsveafiealudmingiialitinsiudeyadwudidin
anuinusuUssavlssusunasfinuuuyRnsauduisssanlsusy Jaodn
nadnd uazdangla (gudidefunisnainsunisvioniion nsvieadien
witsUseinelng é’ﬁﬁfﬂmugﬁm, 2564)

wdosdioflilumsiduedsiifuuuaunny aseaeuaisansads
HomuararuaenndesssnineingUszasdnsidefudosnuiiadnetuann
Aievgyimunnusivesutasdedaziuusening 0.05-1.00 Jedvdaanu
aonndouiufiveniulfuararinsnthlUlglel (Rovinelli and Hambleton, 1977
: 49-60) dwSusanudeiiu §iselsusuusuildeuuuasuaunudolaue
wuzngdsmguaziidunmaaeuannmiaiesilefulseansitlalyngs
Fhoehsdiun 30 90 fiansananAdulsyaviuearhesaseuuin (Chronbach’s
alpha coefficient) (ffaen 1 fivdUeywn, 2550 : 33) Inglilusunsudnisazums
afid @A Wudiife, 2549) ldmnrndesiuouaieailioldelnes ity 0.94
ogluszAuiimuidedoneudiege

afarldlunsimsgideyautaiu 2 Ussian loun 1) affd@anssaun
Us¥noudig Nsuanuasnnud (Frequency) Andewas (Percentage) Aade
(Mean) ﬁauﬁmwummgm (Standard Deviation: SD) 88u18NaN13AN®A
syiueuAnuvesinviea sy nedifidennmnsdud uazauinise
p3AUR AmuansuUanuvsneaededy 5 s (U Aiazenn, 2545)
wag 2) adnigedneds lWnslmseviaunsanneeny (Multiple Regression
Analysis) o3UNENaNNIANYIALAINTIEUAAdsHadDANAnAronT1ALAN
Ingauduiusseninadiulsdase vnd (Multicollinearity) fnmnudusiug
Talifiu 0.80 (aw UseAnsiaug, 2503) wlelulesgy mannnesBany
LLUU%umEJu (Stepwise Multiple Regression Analysis)
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mﬁmeﬁﬁﬁagaﬁ’ﬂﬂﬁuaa;jmamwuaaummﬁgwm 424 AU WU
nauegsdlng dumands (Sosaz 56.40) fang 21-30 U (Fosaz 21.70)
anunmnsausda fe lan (Sovaz 45.30) Tondwdundnanuuisnensu (Govas
24.10) fivwladewiou 20,001-30,000 U um (5esaz 22.64) fin1sAnwilu
szAuUTYY93 (5ovay 39.86) z*hulmuﬂ%ﬁﬂﬁimmLLazﬁﬁﬂﬁé’jﬂ@%ﬂué’wma
Sloanifin (Fevay 39.86) warlivinislssusuuasiiinusziom Hotel (l5ausa)
($owaz 32.30)

mMAnneissiumLAaiueinvieuiivym e ffivenmnsdud
flduinslulssusunasiiinuuuyin Smiagiin Usinguanisiinsizids
AN5797 1

a Y a o = a ' a Y dgy
M199% 1@ spAuaNuAniuvesinviesie v ingniidennAnTaumly
usnslulssusuuasiinuuuydn Samdagiia

AMAIRTIRUAT X SD s:fm -
AMNAALIY
1. AMUATININNTLTNINNNIEA TN 4.44 0.53 Wiudae
2. AUATNIWLENININE AN IHNIINY 4.36 0.54 Wingag
3. fupaNaenRdeaTLgANAR 4.35 0.54 Windag
4. frwnanEningsAuAn 4.39 0.48 Winsae
5. fuanudenadentugluuLNIsaEWEIR 4.16 0.63 Winsagl
ECH 434 0.44 Wi

911197 1 sEfumLAauestviesiswlnefifivenmansdu
milduinstulssusuuasiinuuuyin Smiagiin wud Taesuusei
Qmﬂ"]mﬁué’waﬂmwmmzﬁﬁﬂLLuugﬁﬂm%U%ﬂﬂi (X = 4.34, SD = 0.44)
wazdlofiansanaadedurediu wuh Wudhefuauaesaudite 5
fiail Aiadugean fo dunmamnisuimaneniea (X = 4.44, SD = 0.53)
SRIAIUIAIUANTU AR PueNaNYaIngIAUAT (X = 4.39, SD = 0.48)
AUANNINUINIMIINGANSIUNTNAIL (X = 4.36, SD = 0.54) AuA
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aonAdosriugauad (X = 4.35, SD = 0.50) wavAadesiign fio snueu
donpaasiuguiuunNsAnidugIn (X = 4.16, SD = 0.63)

myarzisyiueuAniuesinviesiieisminefifidennudninsadu
mildusnsTulsausuuasiinuuuyin Smiagiin Usinguanisiiasiegs
Fapn3197 2

1 v a

A15199 2 : SEAUANNAAILYRNNYiouenu e NldeALSNARSI AU
plusnslulssusuuaziinuuuyfn Jminguin

Y

o o . _ sTAL
ANNANARBRTIRUA X ) o s
ANMNAALTY
1. szfufuuisnnuianala 425 0.56 wiugae
2. FEAUFULI AT AL 413 0.66 wiuge
3. sEALTULNANNENTY 4.33 0.56 Windag
FLEY 4.24 0.55 Wiumae

nm1597 2 seFumAATiuresinveuiisar e fiddernusnd
mwﬁué’wﬁﬁﬁmﬂuﬁqLLﬁJLLazﬁﬁﬂLLuugaﬂ Jwiagiie wud tnesauiu
ﬁaaﬁummﬁﬂﬁﬁiamﬁuﬁwﬁﬁmkaLLﬁJLLazﬁﬁﬂLLwyaﬂﬁ‘Lﬁi’fﬂ%mi (X =4a.24,
SD = 0.55) dlefiansanAadedusiediu wuin sia 3 du Thvieaiisaralne
Fusetunnudnidensaudfiddelsusuuasfifnuuuyfndliuing il
FRdugegn Ao seduduwisaugniiu (¥ = 4.33, SD = 0.56) 58500
sedfuduuviseufisnela (X = 4.25, SD = 0.56) warAiademilan fe sedu

A —
U 1
'

FULMIANYDU (X = 4.13, SD = 0.66)
N1LATIEYANUTUNUTVDIBNTNAAUAIN I FUANAIHARDAUINA
pAufesinvieafisvnlvedliuinslulsusuuasiiinuuuyin dmia
QiR UingranFiiasziisansnedl 3 Gamsiiesigiauduiusserinaiauds
Sasuiflensivdeuautdou wul MuendnualngnAud wasnuAnTIALA
Tngsaufiauduiusiiu 0.80 {idedwnduladamiudsiingn wazaunde
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Abstract

Crisis management is important in the reform period because it
encourages collaboration and creative problem-solving as the organization
is ready to prepare a crisis resolution plan. This allows executives to
manage their time in managing crises quickly and to the point, taking
action to minimize losses and reduce organizational problems as well as
building confidence in the workplace for work achievement according to
the goals. The key elements are 1) risk management, 2) strategic planning,
3) secure environment management, 4) leadership, 5) cost-effective
resource management, and 6) effective communication.

Keyword : Crisis Management; Reformed Management Model
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Abstract

The development of learning management in the 21* century using
the Professional Learning Community (PLC) is crucial as it will serve as a
guideline for formulation of educational policies and the learning process
of teachers to be consistent with Thai education in the 21* century. This
means that for students to improve their accomplishment and competency
growth, their ability to learn must be developed through collaborative
learning and teamwork. Key attributes according to the goals of the
educational management development using a community of professional
learning (Professional Learning Community: PLC) consists of four
components: 1) shared leadership, 2) work participation, 3) shared values
and vision and 4) exchanging knowledge, and focus on learning
management in 5 areas: 1) educational curriculum development 2)
preparation of a learning management plan 3) student-centered learning
management 4) the use of media and information technology, and 5)
learning resources that facilitate learning and various methods of
measurement and evaluation.
Keywords: Development of Learning Management in the 21* century;

Professional Learning Community
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TiiUseAvEam Fagfusmsaziesdiviniueuasundas Wannaues Aav
gnsmanslunsuimsdnnistmie Uiudsusuuuunsihau Tiauddny
fuanudmiusvesfuuiRnulussinsuazueneasins ianuaulase ausssy
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osAnsisjamadns ldlaluFeswesmansmanmsasuiivmnzan uasdoaduniu
unuwilunsssUsuAsusUuuunsianeBsumsaouvesaguiuasuien
aundnansalualliunisaunsinuglndqliduagdaeu duasulinigh
welulaunldifewnunaunimmenisfnuligedu saiasuunuinlunis
aaedotenseus semelulaznisuonaniufinu iWewaudnideulid
Awdamansnga uazdvinuginifioaduioeniuvewn@idu uazaansasiss
Pinlaegadinuay (Ui wazuen uasane, 2563 : 121-141)
uaﬂmﬂﬁﬁﬂ‘imﬂmmzﬁmﬁu@m6‘]TﬁLLmﬁmLﬁ'mﬁ’umiﬁwmmiu‘%mi
nsdansFous uasiimaiaunauiidy dil suisu wena (2554: 9) Idagy
uwaAnveIn1IUIMIINIITANIaEeug laud 1) nsdarhmiieniaseug
fvansaeu unumMstaniadeus 2) invenshnuagtunoumsin 3) uney
NMTIUNUNNTIANTTBBUIToULAEnEATEUMALNTEEUS Lag 4) N15IUNY
LAZN1TOBNKUUNITHDULATNISIABNAINTIUNTTEUS down 9198l willy
(2555: 16-21) lftiiauensuimsnsdnnisBeusluanissui 21 Usznause
1) MIgeNUUUAINTINTEIAT  2) MTHmUITInEgmUNsBeuiLaruinngsy
Finweduansaume o wasnelulad wosvinugdudiouazondn  Snvieiu
TS yzAUR wasned BuRgy (2561: 76-89) lAasULwIRA8INITUTINS
msdamsEoudifuin feil 1) nnsimumdngnsvioiu 2) nnsdusdumsusei
ALANSANY 3) nisuTmsdanstudeuliinann way ) nistinauas
nshidsnen Twhueadeniu Scott (2015: 55-67) loasuuiiAnnIsuIvig
JnsBoud 1ud 1) szeumimernsiitethunldsumsuimsianisBeuieris
dgane 2) M3dndaatetnglmmaaiuayunsiangilenidn 3) myidoua
Wun 4) NI IANALAZIIIUNANTUTMINTIANTSIBENS 5) MIiRuTinyenIsan
sziugs uag 6) msdamsBeuileawiutnFouudhdnyiddy
MaiansUImIMsdamsBouiluamsseil 2116insAnvineyide
1audRy wadndulngztiuluinstautnGeududdy od ans
TNUNULAENNTOBNWUUAANTTN N15REUS NMsiayinvea s uetintey
nsuimsdanmsdudoulifiannn neinauazdsuidunanisuinisianis

o o

a b £y a 4 v A <
bIUUY Wﬁ@GH]Uﬂ’ﬁﬁ]ﬁﬂ’ﬁﬁ&IUiiﬂﬁlLuuuﬂLiﬁJuLUUﬁ’]ﬂiy)
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NANYRINITUTMITIANTTITEUS

inimneenanafmdnuesnisuivmsdanisGoud dail

Beach & Rein (2000: 88-90) laaguuuifinndnuain1susmsinnis
Sous feil 1) Wunsasdlerh Wy Tassew eadsassddetyan Wud
2) lvdinSeuildiurnlunsnauny Msdnnsiseudiiiaauseansam 3) nns
JannsSeunsaeuasiiutnGeududfty 4) dandngasilianuBaneu uaz
5) mslideutnnsauuasmaluladlunisdanisdous Snvis Kaparou & Bush
(2016: 1-30) IdfagUuunAnudnveanmsuivisinnisdoud dil 1) n1sdavh
véngnsmsitiunevauawiosiu 2) msliusagdlanisuin 3) TiinGeulidu
$aulunisnaununisinnisiteud 4) danisSeudliiAnldnniinnnan
5) wiuinZeududAguasiaiusin 6) msdanszuiunisiseusiinSeulan
An ANUATR 7) dnsiauarussiliunasdsiailos id @ty Demski (2022)
IagsunanvesnisusmsdamsBeud loun 1) msdamsBeuimsiduiniGey
Juddey 2) astiinSeufidusaulunisiafonssunisdeus 3) duasuli
HnEeudailassmsiewaunsuidamilulsedeu 6) duasunstéinalulad
TunsdnnisBeusliinUssaninim 5) dnanmwndeslunisdouliidess
nsALIAMAINUEIENEEY 6) InN1sReuslilinsEandularyseiiuseuey
wag 7) WszuusieTaunninmsading

MANYBINITUIMSIANITSuIaenndesiu nsiiiniSeuasilerineig
autee lniSeulidiunulunimnurun1sdansseusiiiinusednsam
FansBeunsaeunsiiuinSeududdy Waouinnssusazinaluladlunis
dansFeudosnsdnunmantilunsuimsiansGeuiediedeiilos twanis
TauazUszillunavein1sinnisiseuiniusuusanisiseunisaeu deasy
msunaseanusyuauUsyrnsulae lianuanenauasidusssu dan1sdeus
Tadinstangunazyseiivsvuounagldssuuniaunniinisading
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Fa150d Wiy (2555 : 16-21) lananatia nMswauImMsuImsdnnisiseus
TuAnissui 21TudlagtunsiBeuiansgin (content %30 subject matter)
AFHALNMENENTANIUANE N1TIMNUNMIEELS N1seenLuuRanssulaeLy
tnFeududdny Maundde uinnssuuasmelulad LLaszmL‘%auﬁﬁLgavia
MsBeus AEGEuaEssd  MsAnegnainnsuaarmsuAtlan uas
msdeansuaznsnile mnudanguaznisuiusuntdnGeu nmsianauas
Usgillunamedsvainviany

Garrison (2011 : 132-145) ldagUuuifiansuimsdanistens loun
1) finsnausuimumdngnsedwsiawos 2) fnslide waluladansaume
wazuvasFeusfideroniadeus 3imstarhusumatouledieiissansnm
4) fnmsfanauazussiunaiivszanina 5) dnsafuayulildyumuuianig
Feudlunsimuingdiioandn 6) n1sdnnisSeulasniuinGeududfy
7) dqaasulinguarinSeuduniansmensiine uaz 8) Wissuuamnmuly
Tumsimunsuimsianiseu;

Mulyono (2018 : 213-223) laaguuuifanisuimsdanisisens loun
1) Agdom$nenns de walulad uvasSoudlviasuiuiiolilunisSoullviin
Usgdnsnm 2) agsiuiuiammvanansiinevauesiuamdnuusveinSey
TnonsdnfanssunisFoudifteriuinGoududdy 3) agtmuaumsgiums
Fouiiaenndeatuasgiuvesanna 4) aslimadelunsaousgimvainuae
dielinBouszaunadida 5) agdnmsBeulneniuinGeududdy 6) a3
TawauazUsziliunanisinnsiSeusiiiinuseavina 7) AgeununsInnis
Feuslvineuauasmnusonisuazanuatinvesinitey

Scott (2015 : 55-67) laaguuuiAinmsusmsdanisiseus lhiun 1.a35zau
n3nengifiothuliiunsuimsinmseudedradivme 2) asinsdnnis
UspudunundtesimunngliifnenimlunisianisSeudosadinunin 3) asdl
nsdndaeietieirnsatuayumsiangioandn 4) aglfmadaludans
BoufiiowiuinGoududidy 5) asltuinnssuuasmaluladidasgimann
vaneglun1sinBeusliinuseavanm 6) asuinaideunusuusimsusmsdians
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Goud 7) estancuazUssiiunangnmanniats smuitymuasiamninis
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UaonduuasiniSey 9) ATHALINYM19Y YoliniEeu Wy Auni1shn
frunsdeans sy wagduanuAnIIusen Wudu
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1) agiavanansliineuausInufenis anuatnvesinGey 2) AsuIms
JansFeuileeviuinSewluddy 3) azldnagns wazwaialunisudms
dannsiteuiedrmvainvany 4) asduaiunislduinnssunasinaluladlunis
UImsdanmsieusiiiiausednsam 5) agsauiuinawudaviuauniteus
HuindledassuinGeuliiulumumnassiuvemdngas 6) agthnsidonn
THlumsudtymuasiaunisuimsdanisdeus 7) esuimsianistudouie
UaatiutaymmaiiavesinGeu uas 8) ajdudiurinueinSeuiunisAnseeiu
guazunlgymanudaudwntniey

asulinn asdUszneuveInsiaunIsUImMsIanisseus Wunisdiiu
siluanudne ieldagumsianisBouilisraunadiia Uszneusie
5 ou boua 1) msiaundnansanufng 2) M33nriuunIInnsieu;
3) msdamsBeuiiiuinFouiudiy 4) n1sléde wieluladansaume uas
udeouifidesion1sdeud uas 5) matnuasUszdiunadeiBnisainvans
TnedfiswaziBon dail

1. mMsiaumdngasanufne

wanans JunseusuamslunmsinnsyuiunmsGeuibiindeuldiseus
fiuszaunisal namsadinsauiu Wukwmdlunsianisfinw nsaenen
yetanusssu msvgnilaasedvideddon WelvinGouldimunasnadasiu
A sINEveINsiansAnw afltindnnislalianuvingiunnsetu s
Taba (1962: 10) leina1fis nangns Ae imneuazingussasrveanisitous
ilomanss Aanssu maUszaumsal nsussidiuse maiaumdngaadunsy
VIUNNSINRe (diagnosis) wavdnaula (decision) @1 Good (1973: 149) ¢
Ifaumngremdngasly 3 Usens Tiun 1) wdngs vanefls ewnivnd
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SolhduszuuliinGeuldine Welautulssmatednslumnedviidy
2) ndngms vanefls ilasailuveaden vieduamedidosdey ddlsaFeu
lsinidou Weliineuliruiaudunieldfulssnatetng diolfannse
WieuseluszAunvaeetnsely way 3) ndngns vaneds NaNIvT wagn1s
Fauszaunsaiidvualy FainGeuldFounelinisuuziuvesaniufnu
s7uts Wright (2011 : 93-9) Tienuvneiieafundngns fe unudmiudn
TomamsiBeuslviuryanangslangumils ileussquthvaneviegassmnedinald
TneillsaSeuduguiiaveu Tuvasil mayaw aaning (2558 : 18) lénanis
wéngns yneds TasamsvSeununu naenauderimun dwseneuondn
3 gasjavane lnssaina Aanssu JangunsallumsdansSeunsaeuiiefiay
WauniniFeulntaeg anvansalazsEauNSanNAngnNYRIRLLeY

aslladn msaumdngasanudnet WunisdanseuiunisSeuslv
UnFeuldSeuiiivszaunisel nsdseiinsuiubusumsdunsinnsing
nsteneamaiamusssunsgnilaanaiviedden elinGeuldinm
#0AARBANUAINIINNIBVDINITIANTTAN

2. MIINIUNUNTIANTTEEUS

unumsdnnsBeudifudsddglunsiansfeuiiielithiFouussga
Fogusrasd manausunsaendudunszuiumsdeiies fo iaiéufjmiu@]’aLaq
nsmausumsaeuiiolfiiundusnlisndudoanduwmmsaeuilldldnannly
AsiinsUTuUTRuMsasuagiate mszinSeuluirideiiuluwdazUdeu
finnuuanenaiu waginGeuluguieriuififuuendssninaana lnenns
PUHUNTADUAITIIANEANEU (Oermann & Gaberson, 2014 : 221-234)
msdaiusunsdanisFeud SaduuumensiafenssunsGounisasud
Feuliaamth sihlsiagiaumien wavshlaiansaaeulsussgndseasd
fitmualinazdidumsaoulsisrudu (vundu wina, 2554: 85) Tasfinsinsen
msdan1seumsaeuegialusyuy thanssuasunsgiunsiseus nansiseu
HiaanTeneludesienia maiievienisGou desuiesein uay
nsrvIumsteud lnesuduununisdanisseuiiidulyaudneninves
PniSeu (NSENTMAN®ISANS, 2554: 73)
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asUléh msdnsiununsdansdons iSuetesile/enansitdavintuagng
Huszuuiingdnwdeulimamih weiduwumslunsdaussaunisainsGeu
T BounufiimualiluamsznsFeuivesusazng hlsiagiuuamalunis
aou lmsuinazaeuiiesrls asusehilsinnszuiumsiBeuiedils aoules
TfdonsSeuserls aoundiussauanunuszasdnisFeudivunliviel
wagMTinnaUsiiunaegals

o w

3. mydan1sBeuinivinSewludasy

>
v [

mssﬁ’mmif%auifﬁ'Lﬁuﬁﬂﬁamﬂuﬁmm Wunszuaunsdnianssunisiseu
msaouiysiamlin Seuldiuumuesieisnnsiivainats nsdanig
BouuinGeududdy WunsdansBoudidandniiingnFeunnau
aunsaiseuFuasimuawedls laen13dnisnsseusiivanzauiuaiy
aunsavestinSeuwsazyana (F1ENIMNTasIIRSFIUNNSANYY, 2554 1 12)
msdamslidnSeuaienusivallagsinunssuiumsfnmenuies vilidniSeu
FeudmenisadleufiRruinanudtlataranansahanuiluysannisldly

FinUszdriuld (auBy wena, 2554: 16) wenanidudunisdanisSeuinen

a

tnidsuduiage Tnoddsdsmnusmneausuindeusandulsslovigean
ThBeumsarldu swddinisdefenssuiidelenaliineuiiunumitddey
Tunsdoud saseddusnlunsdnmaGeud @au womd, 2555: 120)

agulein msdamsBouiiiiuinGoududdny Wunsdafanssusieg
vioUszaunsainsSeuiiaonadeunnzauiuainudeants anuntauas
anwaulavesinGouiionsydunardnaiuliinoudndy widamld uay
avfloufiRan ileatanusldfenues savsannsothauludssend
Tludinusedniula

a. nsl¥dewalulaBansaume uasuvndeSeusiiBeronisFous

nsgnsrAnyssdaasuliimslide melulafasaune sasfansld
wida3oud nnussammnansenseuiyntaedy do uinnssunisBeuiidu
\deadledaasuatuayulunsinniseuslddniFoudnisnnug vinwe
NILUIUNITHALANSNBULAINNINTFIUNTS B UV IMENan Tt Aae1adl

'
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mﬂiu‘laﬁLLa:ﬁm'%aszhamsﬁauj’fsmqﬁﬁaaﬂuﬁaqau msdenlidenisdenli
wngauiussduRaInMILas s Foudivarnvansvesindeu uonani
nsdnmdonisous dnSeusazasanunsodniuasiaundweviouiulss
Fonltednafinunmaindesiieg Afegseusaiiothunldlunisusznaunns
Jan1sBousfianmnsadadiuuazdeaslitinGouinnsSouiuazasdalid
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Angnw (Ywu Laild, 2563: 38)
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5. M3inuazUsEiunafl83sn1InaINany

msianazUssifiunafunsyuiumsidiiiunisiiielimsuianisdans
BoumsaeuiiliinSeuinnsGouiuieliifiods dududesiinnsiauas
UszifiunansBouivestinou taefl msia mnefls mamundiadliiiuig
dses wnn1sal Usngnisaivienginssusineg vestinBou nsUseiiiuna
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MINSIEEU (Uwun Ladld, 2563: 40)
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Abstract

This article aims to reduce social inequalities by developing indicators,
collecting, and analyzing data through the research entitled “The Potential
Development Process in Producing and Processing the Products of the
Community Agricultural Garden by the Community Participation of Poonsap
Community, Sai Mai District, Bangkok”, using the process of the Community-
Based Research (CBR). The researchers worked with researchers from the
Knowledge Network Institute of Thailand and community researchers to
develop the indicators and design the survey form for data collection
from community researchers prior to and after their participation in the
Poonsap Community’s community-based research project. This was to
demonstrate how the economic and spatial inequalities were diminishing.

The findings revealed that the area of Poonsap community agricultural
garden had become a community food source assisting in the reduction

of their expenses. On the other hand, it contributed to an increase in
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household income among the agricultural garden members, resulting in
a reduction of economic inequality. As a result, the community members
had access to safe food, and no longer need to purchase vegetables from
outside sources. Members of the agricultural garden could set their own
prices and handle product processing. Instead of going through the
middleman, they could sell directly to customers. In addition, they could
add value to agricultural garden products and processing processes. In
terms of reducing spatial inequality, the community members had the
rights and the access to safely participate in agricultural garden activities
in the area. It enabled them to take part in group initiatives that required
them to listen to the viewpoints of others, and to foster the peaceful
cooperation.

Keywords : Community-Based Research; Economic Inequalities; Spatial

Inequalities and the Urban Poor Community
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Adfey: granvnssu 4.0; 3u 4.0; MsuAnLUUAY; M lUUFoR; el

nsIANISHULAY
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Abstract

This academic article aims to study the relationship of industry 4.0,
lean 4.0, lean manufacturing and implementation in the manufacturing
industry by literature review on Scopus academic resources. The overview
shows the importance of the manufacturing industry to focus on adding
value, eliminating waste, continual improvement, customer focus, and
implementing lean manufacturing practices to increase the productivity
of the production process by choosing lean management tools driven
by digital 4.0 technology. Lean manufacturing and Industry 4.0 interact
with each other, as lean 4.0, and significantly affect the lean management
implementation. This article also shows that the three-step can improve
and enhance organizational capabilities in lean 4.0, and lead to the enabling
significantly more organizational performance for greater success. However,
Lean 4.0 and Lean Manufacturing also found that important and complex
issues for many things. Lean 4.0 and lean manufacturing, however, also
discovered a number of significant and complex barriers that prevent
businesses from supporting and implementing holistic improvements and
practical deployment techniques.
Keywords: Industry 4.0; Lean 4.0; Lean Manufacturing; Implementation;

Lean Management Tool

uni
Hhatunniuundansuanuuuaunuiulilussdnisegaunsvaneiile
pnszfuATIANINsaluNIHEN MIran KansLuTeseRnTliATY naeRTY
ilenauausm e svesgndundn IneBasiuluysvgvesnsndnuuudu
fio msmdaveads vonsvanidssendeiididny nmsUfuuseddeliles
uazmsgatiugndn minnuuazdwnaneions ludlessfugnaningsunisudn 4.0
1 U39 Taaumdn weedsznaumsssldiunansenuegteguusialdguny
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nUTINgNsalresnsilisusasegnudeundunamalulagfidviaadel

v v
= o

nsvanAauingAuuardadenisnan Joyvduile wﬁuw’fﬁqwu EUGRIRHY!
Foindsiigedudimansgnuoghammarilandofunann asugha deauuay
Awwanden Tduszavtiymifertuiunuitgafindy Jgmdusmunw A
TnElunsdweu uaranudavgulunsaniuns nansenusananalavili
AuamunAnnsdansnsnaauuauiyiuldluesinisegaliledrAtyunn
dleufvieantamuarguassaifeatunsiiuumsufoRnisdanisnudn
LAY eamsaadalena wazidumadenvilsiddlunisysnnisly
TR MmaBududnaninnisaiiuns reensunsasaniseeusulussiv
analviiuuisniolinansinnssdauuuauiifddiuuaglinseeniuetis
niensluseauanna (Buer, Semini, Strandhagen, & Sgarbossa, 2021); (Onu
& Mbohwa, 2021) faiusdwmarilfiAnnseumsvinnufivanzaudmiudans
fuAnududeulusyivaasannindeunsuan n1sgadun1sasenuAves
anAuazgildladiudy nan1sanliuaueedsdints aaenIuNSIESHEs
auianulalunsiluyiuldedamngauiunisusmsdanis (Dillinger,
Bernhard, & Reinhart, 2022); (Dillinger, Kagerer, & Reinhart, 2021); (Mayr et al,,
2018); (Prinz, Kreggenfeld, & Kuhlenkstter, 2018) Tunsfinwfsyasasves
PudiiusmIsnanuUALLazgRAmMNTIY 4.0 vieTiBunin “Au 4.0” Fagn
thanldiduvdnluniswdsesgsiadinh saensumsedosdlomaluladndva
adelnivesgpaivnssy 4.0 uUsuldniuiunsdanislunssuiunisudnuuuay
(lean management) waginluduuininiseuiidaiiasnisinluusuld
U/ Tsaanuds/ fussneumsiidinnganessiulaesjathudeszuuvie
sULUUBsYsannslulssnud Aty

9RaMNT3L 4.0 (industry 4.0: 14) TUFAusTsAukazfuAUAY 4.0 Su
ﬁfﬂfdajmmé’uﬁuésiaamuﬁ'ﬁwmu@am'ﬁwémLL‘U‘Uﬁu (lean manufacturing:
LM/ lean production: LP) szuumsnaniisiiunsairsnaaniis (value added
creation) Tundnsiaust videnslinagns/ iedesiieifiorndnaugaiaiie
dwovdudiignindesnisuaziunaluuiulifiAnUssavsamuaz nadugys
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YeIgRaIMNIIUNIIHERIUBUIAR (Coronado et al,, 2022); (Deshmukh,
Gangele, Gope, & Dewangan, 2022); (Dossou, Torregrossa, & Martinez, 2022);
(Javaid & Haleem, 2020); (Onu & Mbohwa, 2021); (Xu, Lu, Vogel-Heuser,
& Wang, 2021) 31nauduiusaenaniinnnuivngauseniiuegsenves
psAM s TmusssuieuiunmsasuuUasiidosdaiunaznseduliiannis
Wasuwasiiinanmslduiulse wagmnhlulilunsufoRnudeanunsa
fuuiasslovinasruddyiiidognannssunmandndagtulaymsufin
qmammmﬁqﬂ%ﬂuamﬂm (Industry 5.0) (Wilson, 2010)

o

AnUszasANIsANE
A o o e ] a a N A oA
WeAnwiAuduiussEnInenannIsy 4.0 A4 4.0 N1INEALUVEY AT
N139ANTswULaY warn1sin lURURIElugeavnssunsuae

NMSNUNIUITIUNTIY

2n&a19Nn33x 4.0 (Industry 4.0: 14.0)

nmweluladidraasielminndusiduindeuluduneuvesnisSudu
WiensiAsunUasmamannsYesgaEMTI 4.0 SN sHaLHAUT ARS8
ANUAEAINLUNIINGEN lgQUNI UagTEUUUINS Lﬁ@lﬁa1u15aé’m§qm'%aéd']m&awi'nﬁu
15 Ingluselombnnnalulaidviaiintulv viefiSend1 walulat 4.0 39
Judssnduegafituddybdmsunsuusuasiiszauanudnsa vl
nsliBumefiingranvnssudsdunumidudsddyiiganviliAsu fduiusss
funaefu miwmednisiuegunsvanglumsideuseruinietiegnaviat

dwsu geavingsu 4.0 1eTinaidafil Hannover Messe Tusuuans
duiilnyfgelusunsianngnavinisy u Ysemawesiu Tl 2544 Tag
fuszduddyuarldsuauauliegrannifesfuniotiswvubealnivay
SaaSuzvesing yena in3esing wargunsaiviesinis Tnefitmnediens
afldanuaivigean Wourelrdons uazadedih Tudanisanduyunis
ARLaziulszAnEn muasnsEUIuMslUNSey 4 fu Wy unumitddues

[

seuulatuasnienin (cyber physical systems: CPS) MiAgavasiuing aunsal
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wazfauldfunsindadueesuasdugiidunslunisiearsszaniieiuly
onavnssu Bumesiinvesassndsiivaeliifiuyseavsnmussdeyaasaimea
waznslvavesianmasnlinuan Inonaunisdoasididumeluladnindn
Husiu Tunmsiunds gramingsu 6.0 Wumssanewalulading o inainvans
fitneasulaumsnan wWudefunssdnuuuiu walladvesgmavngsu 4.0
fvlitanudmiussiunasfuegndlnddn suhlugmaineiestomelulad 4.0
WAy sIanIsHaawuUaY (W seuunenmnsleues Sumesiis
Y999AaMNTIU (industrial IoT: lloT) msamamé’wmﬁé’amﬁuiwq (radio frequency
identification: RFID) Yeyavw1alviey (big data) AaNFRENIRS (cloud computing)
MINERLUUAATIA (cloud manufacturing) IMEN51uEwA (robotics) N1531884
(simulation) AmuUaenfenaleiuss (cyber security) inaluladiiofis (mobile
technologies) Wudu)Kamble, Gunasekaran, & Dhone, 2020); (Liao, Deschamps,
Loures, & Ramos, 2017); (Lobo Mesquita, Lizarelli, Duarte, & Oprime, 2021);
(Mofolasayo, Young, Martinez, & Ahmad, 2022) ﬁﬁﬂlﬂégULLUUﬂixuauﬂﬂiwam
YBIANUANTOVINIAANN SV AUTETINUYWE S3UUSRTEE Wasyuuud
éh‘w%"umsﬂ’mmQmammiuﬁqﬁﬂuamﬂm

AU 4.0 (lean 4.0)

wnAnuuuauldgnisnldidedsunmssy 1990 fsnguveanuAnan
n5dnNsIMIINEIMER Y83 Frederick Winslow Taylor figjaitfulufimsutsanu
NSANYIRAT LATLIATEILDINL NugTamizfiuntu dewavilinisiam
uazimMaUfoivesdudunisinilanlugaanvnssueusud Suduuuafelnl
Tungesdmsidndunugaiuluinisandunuuazdssansawnsiauuy
Feulvmsiauveaninau iudfieduisuivaidqudnarsegiinisan

v '
A =

ninens nmstdmveadeifioadeyan waynsuuguiinnandsjat
TuiinsandunulagsmweauTsn (Ohno & Bodek, 2019)
N1INAALUUAY (lean production/ lean manufacturing)
Tutaamenss 1950 Taiichi Ohno Idtsmuaulalufiaesisaae duneu
m3uan uazveadsluguwuusng 4 a1elu Toyota Motor Corporation lngajaitiy
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famsiannausiiefuifieusinay wiedle wazisnisens 4 iewfiuay
annsalunsureduvesussn vilminszuulmdimun Aiend szuunisnan
wuulaledn (Toyota production system: TPS) nMenaasenan “Lean” @15y
MsuAAKUUAY (lean production: LP) Hufideadfundnnisves TPS 4
AnAulng Krafcik (1988) Infoszuunslimdnnisusulgsesnasieiiles Bms
naziaesiionns q mnne TneilinguszasdiilefazvdndsilineiAnyac
Wi Pl elesuuselenivasiinuliiuSoumensutsduegisunn (Ohno
& Bodek, 2019) mimﬁmquamﬂuiwumﬁmmLLaszﬂﬁﬁﬁLLanﬁﬁaﬁﬁ
Lsznl,ﬂu{jmamaaﬂmemﬁ miL‘w:umammaﬂivmumimmmmm ERULeld
Lwam'ﬁwammammwuﬂmqLLavmuamma aduiitmualivesnsivasunyag
nsivualassasenelukasn1sAIVANAIFUTDINTEUINNIS (Schumacher,
Schmid, Bildstein, & Bauernhansl, 2021) saudsnnudusyuussidounuunm
Lawwmmmﬂ‘msﬁﬁumwmaLﬁawaamsmumaﬁ%umlﬁﬁugmﬁﬂ waENIT
ussadmunelunsianisesdns (Dombrowski, Richter, & Krenkel, 2017)
MINERLUUAU (lean manufacturing: LM) L‘f]uizwﬁggqﬁwmLLazyjimmi
usanuegeseiodasgatiufifonssy maifiuyad wazmsiiaveadestie

daau lanseensuegninienslunisudn (Mofolasayo et al., 2022) fiola

Induszuuauysaiianuduiusidenlowefanssuvemnan AALUIMNS
sgavgeluaudaninaluaenu wassensuliihedwnaneeesidndul
AUTIMVBIRIATI LIt LN ITOREUAURIANNARINIINNIAAIAANEUSLNA

¥V v A dy a a v & 4 a o Y a oV
Tawnuagluwiui uenaniinseaaiuududadunuimisinane 9 inimismg

waz oAl (1) indseaninimnszuiunis (2) devdnfanssuiliiiy
yaregaduszu Inefninaudugudnansvesuuamaiidamaac (3) 9
Tumsudulsessiaidesinunszurumsudtlamesaduszuu uag (4) die
Tussguivmne Tasuddvensjatuluiivsvanarden waginmusssuuuau
PABAILUMANNS 35115 MIUTITARRNN wazmssjatiulufignd (Dillinger et al,
2022); (Worley & Doolen, 2006)
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\3asiian133an15uuUEL (lean management tool)

wnsflowelulad 4.0 vidounadsionadonit wedafihuaiuayuly
nsTansuutdudeeiesiie/ wadanisdanisufoRautuiiug Buer,
Strandhagen, & Chan, 2018); (Marinelli, Deshmukh, Janardhanan, & Nielsen, 2021);
(Mofolasayo et al., 2022) Ifuf (1) Maudmsdanistugiu wu arandugin
MsnausuBanagnd msiineusu msiidrusiu uas (2) msliiesesionmuam
FufiugnilunsufoRnu wu 5a (55) nuRanssuAmA™ (quality control
circle; QCQO) ﬂﬁjmméaaﬁa@mmwﬂy’q 7 (7 QC tools) NIAIUANNITUBII
(visual diagram) (Tangpaitoon, 2021) uae (3) nMsufuRnuluszaugadungu
et TQM, msnanviunaimed (ust in Time: JIT) MausLdumaunswas
(pull system production)/ kaizen, miﬂm%’ﬂw,%qﬂmﬁ’uﬁu’wm (total productive
maintenance: TPM) suUsnluiia (automation) WNUHIENE515AMAT (value
stream mapping: VSM) anfvidudsusn Gsaichi) nsanRENNIRIAN (reduction
of set-pp/ changeover time) MUSURLASEITNILUUTING (single minute
exchange dies: SMED/ quick changeover) nsiamneagasioiilad (continuous
improvement)/ kaizen) Aai5alunsuan (takt-time) soutian (cycle time)
syuutaenuaNuRanaIn (poka-yoke ) (Belekoukias, Garza-Reyes, & Kumar, 2014);
(Pongnuch, 2017); (Shah & Ward, 2007) w3aslesinanidfusiurdoud
Tinadndfae uaziiiudsyansninlunisdanisuuuiu

A159ANTSUUVAU (lean management: LM)

Tutias 20 T ArusuunAavdnnisdniunisau 5 Usenns ves Womack
and Jones Idgninanldlumsdanisuuuiudsnainiiugrunisianisnmnin
Taowigatiusuanusjaiulunsadudii msfidusuvesmnau msuiuuss
ogwsialilos msdamsnudeoifions masjatiunszuauns maathugndn way
mstumaluladinld Ssaendufuiumsvosgaamnssy 4.0 LaynIIWAL
ravnsaufigiiluswaniithalilunsaduayuifeusséms Adeuduyena
sdelsinduedesile/madaniaunm Uszdnsam Uszansualunisiamn
NANSALTNU WaLYTUINITUTMNITIAMIAMAMUUUBIATIM (Cua, McKone-Sweet,
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& Schroeder, 2006); (Kolberg & Zuhlke, 2015); (Maddikunta et al., 2022);
(Pongnuch, 2017) Suthluguuamanisuiuupsedsiaiilesvesnisdanisuuy
fuiiiidnwae (1) Anvuisafuninanu (2) Bnstundeunsidunumely
94AN3 (3) Fmusssuesdms (4) mnusjsiulumsifugiir (Worley & Doolen, 2015)
(5) LﬂuizwmqéﬁﬁmLLaSLwﬂﬁﬂqugsmnﬁ (6) wumanauidayayrtunsuiuus
nszUIUN aauazismuetansnsalumsutstu (7) Wiy inguszasivdn
lown nisidaveads nsandnnaneiess gnA1 wazauwUsuTIuneluln
tosflanlunouiunigluesdns uay (8) flszuudesmamaiaiiusznausg
gunsal walulad uaznszuauns luvasiissuudesmedsauysznauieynna
LATAUFUNUS (Basu & Dan, 2020); (Tortorella, Miorando, & Marodin, 2017);
(Yadav, Nepal, Rahaman, & Lal, 2017)

n15un1sIAn1suuUaulUlY (lean management implementation)

uiundniugiuresnsihAusnuiulliuandetuannyilfinsilld
lunainuanggnannsy maummﬁ'«aﬂﬁmﬁgwmluqiﬁﬂLLazU%ﬁmizé’UIaﬂ
e TnquszasdliiAnyszAvduagegn diundndvseussansamitlasuinnvie
fosunnsatulunudaamanunsnvesesdinatu 4 (Protzman Il Protzman,
& Keen, 2018) N334+t IUTMTINNTHER msUftRnuduiug EREFIAIGN
msysanmaeiesiie/ wadamsuimsianiafteweuduasisieuniumien
yesnsingynasisvesnundulanftand mavdsundasediaudsunduves
welulaBuasAdviafithlugnenisuf Rgramnssuiigatuluouian (15.0) iy
\ndeusnenaA Arsiduagimmanmeninuazmadavesufinu anw
f8u uagmudavguvesfufiRclugnamnssuiigudnansvesnszuiumsnan
uwuflasduszuuiitiusyuu naenaunsianUsEavEnmeesnszuILnTHAR
YINITIUTWAUTERIYEE S2UUdaTey uavviueud (Coronado et al,,
2022); (Lu et al., 2022); (Maddikunta et al., 2022); (Xu et al., 2021) ‘1715\‘15@33
(?T’aa&”Jwﬁ”ugﬂwé’ﬂmaamﬁmmﬂwuﬁu 4 Uszinuman lin Aaunnvesudnsiae
audaivun AuTIngalunsdseu (speed) Uszansnmnan (time) Ay
faneu (flexible) TumsiasuszAuUTunsHEn wazdunu/Aldans (cost)
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(Belekoukias et al,, 2014); (Singh, Singh, & Khamba, 2021) pasaauaLsEy
waziuwe oA dulinssedawinden (Kaswan & Rathi, 2020); (Rathi et al., 2022)
Usziiuguassruaslymiadlafeatumsilfoudmiunmsdanmsuuuiu

'
=

Fsazildnuaiznszanesi uazdamnuvannnaelusssunaiilioniiasiymes
BIYTNNIVTELUUBIATINYRITIENsURTeIE nszuIuns uazadeiean
yhliAsUTngmsaifsnsfuiieanuddyuesnesdauuuauiaiumniu g
vnadsfuitRmuuuauisadanudleiliungay ymuasdounndes
e 9 enfunsnanuLuuan SniinseukAaluasIRNIILTIRIW S U
(1) Mansysanmsidusuuriuynesne (2) vnduluuusssuvseRifiueeg1en
dulngdilidaauiivansauduiusseninsesiusenousing q dmsunisldo
(3) luwaifogsununnddldnmsiananisaiiunisiiviauszansanuasdl
vauwntednin uay (4) summmmauﬂqmmmmmii‘jﬁsﬁwaaﬂﬁ'jﬂmm”lu
msthmssaauuuauluildedunsuiu ilelivszauanudisallinioudu
wagyilinsaanusisanisnenavnssuludagiuse nsluumaiuueasiy
visaueysann1siugnisnanuuudu (Basu & Dan, 2020) egdlsinuiideduns
yoemsudnuuuaLlilimsnunuesiusznouiiveis 1 uiduuumsnsdans
fiTdnns matla wagTsmsiiRedestussnauszuu emsausiufiunay
wiznsdanswuudulunmsn ssumsidnudsiduis Oilinger et al, 2021)

wwamensuuRnist 1y @ 3 Funew 7 szoz (Dillinger et al., 2021);
(Mallory, 2018)

1. JuRBUNITIFYLAZUBUIYA (identification & scope) 1l 2 szus IFur
syogil 1 Waneht loszymnudndudmiunagmisredaiuy Lean 4.0
svugil 2 Adfna Aesdrdnauveiifihving veun uazinausl

ANESe

2. YumauNITEENUUY (design) & 3 svey ldud

sveedl 3 Msdenuaznsdaussnn (selection and classification)
Hunmsdenssdusznaunisndnuuuiuuaresavngsu 4.0 Tuagiuauaithae
WALYBULIN
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a

szedl 4 NTheTzinIsene ey (interdependence analysis)
Huszezmsieneinnuduiudseninieadusznougaamngsy 4.0 Aideniu
BIAUTENBUNSHARLUUAY N1TUTHULALIATIZIITIUNTINALTUN1TAIUE
fulusesudiolildnadndiumindnsiianendefuuuusam

svaedl 5 NMRAL (development) NnTunouil 2 axadeauietuney
nMsaun svesdl 5§ fenssununadnivestuneuniseenwuuilodu
fravun ielildndanagnsnistiamsneds

3, suneunsUsdivuaznsin g (evaluation and implementation)

Hutumeuaained 2 sves W

sveedl 6 MsUsziu (evaluation) Wumsasinaeudiu Wesdidiunis
edaudinagnslasunmiannediadui Mhswtusudunslaedidesny
a1 M WAZRNAINNTIY

szzdl 7 USusuaznislie (adaption and implementation) 1

a

szogimsiannisnsvealinieluszeraniing Fetaeliisms 9 awnsa
Usunagnssrsddlinssiuanudesnisveseuld nisuiuudsieaduluna
WWINN9INUUASAN

ANFNNUSTLNINNDAFINNTTU 4.0 NURY 4.0

mstauluufiRmsgnuesinduderimuadosudmiumsdsundas
yagaamnsaulugenamnisy 4.0 Ssagliduiauauysalinndu e
USuugadsgansnamnmisadununeluuien awnsoadeesdnisuuvaula
(Buer et al., 2018); (Tortorella & Fettermann, 2018) walulag REINNTIN 4.0
yhlsiannsanevauesldegismniilunsuasuuas destunsuannmiuly
anveaide uagifismuramsmuiuamumemsilsiuemgidndwanumnn (Kolberg
et al,, 2016); (Pamornmast, Sriyakul, & Termsittiparsert, 2019) gaa1nnssu 4.0
Wineannsadadduanuddyuesmsianuuulidewies Insmeieatu
wandnuazdunuidefinsndndiuiumn viliaunsaussginguszasdves
ASEUIUNISUUUAY WU lean six sigma aealsAinu gnavnssud.0 asfilu
duaiuiuuariududu 4.0 Wethuwdnisaeanliufudmalildgunuy
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seaulaniludaszeganysal Unandeunnses waslinszuanszuiunishy
gaunR agulsdn gnanvinssud.0 duasudu ludnwasffufiduaninsasessy
PAENNTIH 4.0 Iel NIHAUTIMUUUAY U gramnTsud.0 dawaludauinse
M3 I sURTRLINIEY/ 03dns Wy ATuBavguiiiiuty nandeiiiutu
nsandunuaildans nansdmeuionas warama sty Snvs datae
lunsufualsednsamnszuiunsudnlagysannmssigmalulagau CPS,
big data, loT LLazmiﬁmmqmammmﬁqﬁﬂuamﬂm (Pamornmast et al,
2019): (Rossini, Costa, Tortorella, & Portioli-Staudacher, 2019); (Rossini,
Costa, Tortorella, Valvo, & Portioli-Staudacher, 2021)
AUFUNUTTENINNDAFMNTIN 4.0 UazAU 4.0 AUNITRAAWUUEY
LRI INARLUUALLAY gRanyingal 4.0 Tl venewmieutufo nauia
ANNEAVEULAEUTEAVEANANTYINNY é’uﬁﬁqLLé"Jaammaaﬁmaﬁﬂﬁﬁuﬁué
Fefunariu mandnuuuduwihnihiduiugiudniu gramnssu 4.0 uay
anaMNIIy 4.0 USuugesuseaniamuean1snaniuudu lnguuiAnvanues
9namnTIu 4.0 waznsiinalulad 4.0 fszneudhe seuunenmmaluiues
nsdansdeya waznsBeuseseiiufjduiusiunayiu (Agostinho & Baldo,
2021) wARessTUUNSHAALUUAY (LPS) Prevanidssweadelulsanuuas
HULDILUUBIATIITOITTUUMINAN NSzUaunsTiiUszAvSnindegnadnetu
feuuAnUesTEUUNMSHARLUUALTIndNNswazeSaslosns o 18sudnana
PnunAnlmifhirdlussuunssamnnTuguiu (Langlotz & Aurich, 2021)
nsfnwiinudn mnsduiusuarnisdonlosuuAnvasssuunisaauuuiy
uazguaNTIy 4.0 Sn1sftenionderiu Tudu (1) msfenduiugudmsy
RUENNTIU 4.0 (2) ananvinssu 4.0 ilvidudiauauysaluuu (3) gramngsy
4.0 anansafisszAvEamUUUEY way () vié“ﬂm'ﬁLLUUﬁuﬁﬂUémsLﬂﬁauLLﬂa&
msflemnfussrapaesifativayunmsdalasadsinumalulad ssuu uas
AN AR sAUNTEUIUNNT (Dombrowski et al,, 2017); (Schumacher,
Schmid, Bildstein, & Bauernhansl, 2021) ﬂWiﬁﬁumqmmwmwﬁq&%ﬂuamﬂm
wazdmaiensiansnduluuiRdifensuaamangndn suthlugaay



ANUELWUSUODOINNNSSU 4.0 du 4.0 Mswadiuuau la:msuluuualsiugaenrnssumswaa
The Relationships of Industry 4.0, Lean 4.0, Lean Manufacturing, and Implementation in Manufacturing Industry

Fudasunswaniiunniy (Kamble et al., 2020); (Kamble et al., 2022);
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Abstract

The objectives of this research were to learn about the code of
ethics of school administrators, to look into teachers’ work motivation,
and to examine the relationship between the ethics of school administrators
and the work motivation of teachers at schools in Sai Mai district in Bangkok
by using Quantitative Research. The sample group in this research was
234 teachers within 9 schools in Sai Mai district in Bangkok by using
Simple Random Sampling with the Krejcie and Morgan. The analytical
questionnaire used as the study tool. The data received were analyzed for
frequency, percentage, mean, standard deviation, and Pearson’s correlation
coefficient. The results indicated that the code of ethics of school administrator
at schools in Sai Mai district in Bangkok as a whole, and each aspect was
at the highest level indicating in descending order of mean as follows:
the ethics for profession, the ethics for service recipients, the ethics for
society, the ethics for professional participants, and ethics for self. The work
motivation of teachers at schools in Sai Mai district in Bangkok as a whole,

and each aspect was at the highest level indicating in descending order
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of mean as follows: the success in work, the performance, the responsibility,
the respect, and the advancement in the job position. Furthermore, the code
of ethics of school administrators affected the work motivation of teachers
at schools in Sai Mai district in Bangkok at statistically significant of 0.01 level.

Keywords: Code of Ethics for Profession; School Administrator; Work Motivation
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Abstract

The objectives of this study were to 1) examine the practice of
public health social work in the Public Health Center, Health Department,
Bangkok Metropolitan Administration (BMA) 2)investigate the problems
of public health social work and 3) analyze the guidelines for the development
of public health social work. The methodology of this study was qualitative
research with the samples size of 75 people from executive high level,
executive primary level and operational level as a social workers of Health
Department. The data were collected from the in-depth interviews of 8
executives and from the focus groups of 68 social workers, divided into
6 groups. The data were analyzed by content analysis. The results found
that the work of the public health social work in the Public Health Center
covers the dimensions of mental, social and spiritual healthcare that are
combined to physical health. It is part of primary health care service in
BMA which covers health promotion, prevention, treatment and rehabilitation.
Public health social workers have both professional and administrative
roles in Public Health Centers. The problem of the operation was found
from structural problems, the workforce of social workers is inconsistent
with the workload, situation and health system management. Guidelines
for the development of public health social work, therefore, should be
focused on clients, leadership, participation, process, improvement and

data-based which are the components of the Total Quality Management
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(TQM). Thus, it was suggested to develop standards for public health
social work practice in Public Health Center as tools and mechanisms
that will lead to the further development of public health social work.
Keywords : Public Health Social Work; Health Center; Primary Health Care
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FraunATeY

Abstract

The research entitled “Creating and Developing Principles of Law
on the Liability of Administration without Fault by Administrative Court”
aims to 1) determine which principles of law the Supreme Administrative
Court used as rationales for administration to have liability without fault,
and to 2) analyze the Supreme Administrative Court’s decisions for structuring
relevant principles of law on the liability of administration without fault.
Qualitative research was used as this research methodology.

The research findings indicated that the Supreme Administrative
Court used conceptual theories related to the liability of administration
without fault to apply as legal standard for cases involving liability without
fault. In order to structure compositions of liability without fault, the
concepts of risk theory and equity theory of people in bearing public
burdens, legal violation on property rights and the principle of side effects
caused by violation of legal rights were applied. Evidently, the components
of liability without fault had not yet been clearly spcified by the Supreme
Administrative Court, but based on the analysis and synthesis of the final

judgement of the Supreme Administrative Court, the liability without fault
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could be summarized into 4 criteria as follows; 1) the damage came from
the administrative agency, 2) the administrative agency used power legally,
3) the private sector was damaged and 4) that damage was highly related
to the use of power.

Keywords: Creating and Developing Principles of Law; Liability without Fault;

Administrative Court.
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Abstract

In 1936, John Maynard Keynes presented economic policy ideas for
troubleshoot the recession and unemployment in his book The General
Theory of Employment, Interest and Money. His idea authorizes the
power of the state to intervene in the economy and society during times
of crisis. Keynes’ ideas were accepted and used as a fundamental for
economic and social welfare policy after World War II. Although this concept
has been proposed for a long time, when there is a crisis that affects the
economy and society. This concept is constantly being used by sovernments.
Keywords : Keynes; Social Welfare; Crisis; The General Theory of Employment,

Interest and Money



Spajaamsiiuuinud
The Keynesian Welfare State

unin

yguiuazinAnATYgMAnSUeYY WdsA 1ud Fudunian
Turnsifeingauasugha Mmendsaniasusialanifvlnegeelies uay
Usvauduilgmingalutisaeadasvessy 1930 IngaiesugRafiintuds
NANTENIURBSEUUNNIIUNIAG AT MINERFUAIde s NN TanAUBIgUaSA
fifiusEAvEnm (Effective Demand)’ viorndiioAuduaruinmsvessz oy
shlAnnzmssnuadilvgjednedilsineymngunieu (Brunsko, 1996 : 899)

wAnEsgeandlasloniisguiaUssmagramnssldimumileus
Fruasugiaoglutiananiy ibusnfefideiiilunsiiaiuaznalonan uas
dohusanuduaiiouduissinmvisianansoldnalnaaadunalndnass
guasAlargUNULIINUATUSEAVEA M uiilleUszaufingauasugiavunelug)
wumsiandliannsauddymitiatuld ﬁﬂﬁé’mwmsfjflmmﬁuqﬁumﬂ
Ussnvunnsgldfazinnlidefionisgulnauilan dawaliuinguadidl
UsyaviBnm (Effective Demand) flazansmnusiulaliinisasmuuasnisnan
1990105379 FaazndusnauiuliniagsiaanfdendnuasUanausiiuiy

Tuvaueisguraneuuitymiseisniseineg wu msthuinsnisaned
Hraussnunduedodioudtigmiasugionnmuasdnsmsienugs Inewivh
aussnuiidasielinhessieienuldifiunniu defimsdnemufisty
usanuaziisgldfsilugulnauslnafiuanniu guasddiiiussansnindas
dannntunalude wesilemiegsfeiinnuiilanngUasdiidussansnm
iy %Lﬁmﬁﬂé’qmsmamLLazmiamuLﬁuﬁu (Bateman, 1996 : 148) u#
wnsnssananliiiessliussaunadnsa windudwmaliinnsuseinawes
anmUsILeEsTUUsazseliloansglinelafignandine nanertutimlyel
gifslaniunisaisugag
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'Effective Demand #1899 AMUABINISAUAIINIATUISY  T9RBIUsENaUAIE
1) anaudulafiazdie (Willingness to buy) 2) Auausafiazde (Ability to pay)
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nswAnuazmsuilng Buanmsvieiidite mamdmisuilon uagnsan
fdamandn dlugnsidniuarnirisnudussdededsifugn maud
Jaileudiiiuinldnasiaidinasmnzandmivanunisalinsugiodieglu
Fadingade sgfenimihiidufisnuumunaensuiioansnsinsinsny
yoaUsEINA Leifiudsdouasmauilng Gaasilirdniuiidamandn th
gnisdaussnudisluineiian drunsiesnureiniadgieiniesdioninisms
Jaummsihenuressanetiies

wuddeiniansonidyminisianuld fgaunsouitymiasusiald
Wil iauenguiasugmansniugUasd (Demand-side Economics) lunifade
“nguitiluidhensdienu rendy uaziuns” (The General Theory of

2u

AwEmaIvemaIn” (Market Failures) munefis aaiunisalfimanelsianunse
yhawmunalnifletindsnsiaassminensiiduszannmls vieaniunisalnisi
aaliorathundensndndudlusiinauasseivanzald Tnodauniiddny
4 Uszns fAe 1) Eﬁ@éﬂ’lﬂﬁ%yjﬁhjﬁmmmw laiwinfy (Asymmetric information)
2) ﬂ13ﬂiz?\gﬂfﬁh'ﬂa&é’mwmwﬁaiaﬂummﬂ (Concentrated market power) 3) A3
Jududansnsaiy (Public goods) way 4) msviuvesmaialiaansaayyiou
Funuvionalstlovifiniaiwemineinsansanszvusionuen (Externalities)
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Employment, Interest and Money) ¥ a.a. 1936 ndnnsddafiaudiaue
Ao Tudaeinguassgiafiussnauliimidde dundsdymmviayuues
fuszneuns wazihlugiyvinisidnitaazasinse Sgasvimiifiais
guasAiuNsuIsAUsTEUUIATYgRY Ineluaniunisaldsnan Sgaziaan
wazUdeglidunihiivesasnalnaaialunsuibamuluaonunisaiunlalld

nouNMsLAdamveaudgnisendt “iAsugmansaugUasn” vuned
nsiiuvesguasinmsuilaragluiuguasdvesdud uaznisiiuresguasdues
dufayluiiugUasdvaenisaamu mMaudn uaznmsdnaussn fslunguiues
wudsadusmanddalunsuitymnsinuiiinannsueiddense
gUaATITUsEAVE M

wwaulgungluuAudynislisgunsnusessuunainlnenislddnequ
Uszanaudmnunnlutdingaiiteaaguasdfiiusyavsnm nanliinleune
wuiaudtudadusnfiouttymeralddunsuasndesfonnssuunan 157
ansoagiuAaiassgaansuuuiaudlddug dnduundedyadulisg
WNSNURNTEUUARAAtUYN Y Wleueanssuy

wnAnAsygansvesaudausailuliRldegalugusssuunnsng
MNuIAnATYEAIEUY Ao uenanasduarminimauds Saduadiid
oguuiiuguuazasnndosiulaniisnrniuais uunAnesugeansvaaud
FalFsumssensurniietinivinig fuimsuasfuiTROus Aoy
vosUszwanne Wunaienuiu (Townsend, 2004 : 39)

Tutasnanieu 30 9 nevdasesulanadedl 2 Auan Useinasiag 1
wnAnETgRkUUeETaue s TunumlunsWsUSSE UULATYSRA Lite
andnsmsnsnululfumuilenuedaiiviu (nvisible Hand) sauunAnvesszuy
Aan aﬁaﬁmsé’mmamﬂﬂizmﬂﬁﬂaﬂﬁwmsﬁumm FIARNTHIPUYDIUTENA
g ufnanuduudety luuusiefuatainnsdauesUsanamas
sl fi3udutuogaugusss (Alvaro, 2001 : 15)

WWIARYEIDNY LWNSA Laud danadagukuulagnIsALduUAY
iwswgRaazataRnsdinuvesUszmennee Wuetwnn wieesasiidedining
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wnAnveaaudinlsivngdmiuusemalani 3 uazUsemagInau WaEAng
Tsulsznasnunnvesssliaunsnaiaguasdiiussansnm (Effective
Demand) ¢ sauvtsrelAnniiniassiiassdaymudszuunisitunaznisads
vesUszmaiithulounema il wildannsaufiasidinaondaad e.e.
1939-1945 wwiAnATsgAansuuuAuddelissmaluglsuiiufanionds
Auanasnsnlanaded 2

0% W weud Wuyaraddiifidusunofissuuusnduiad
(Bretton Wood System) daifluszuudnnisnmsidulanifieadaatiosnnmenns
Juveslansesfumsidvlnvesszuuiasugialan dingusvasdiiiondng
@Y TNNNINTTRUKAENIAGE AfsUTsian1sUymensRuienarsian
dudgulnauavuilaaluligaiulvaududymdmsuusssvulasanie
Uszanuiifigiuzennauvessemesine lulan ssdnssevinaUssmaiiaudih
iaueiduantiinnsiidaszlunisuins wasusimndvinanisnsiiios
aseud vhmthilruusiuaratiuayunsiidunresaaiunsiulsina
fe slunanfuagingm

sowlud A 1944 fn1sdadeanituntsdutiuan 2 wis Téun nesyu
N13UENINUTEMA (International Monetary Fund: IMF) Lagsu1A1935E 134
UizmmﬁlamsgimzLLazmiﬂ'@um (International Bank for Reconstruction
and Development: IBRD) usirnsriessazilinguszasdmuiliaudiaualy uén
faitinguazasvnansidlesdug uauussoginefniu utanisuianuieifh
yihfaduayumsiiiuiuesaaiunsiuressemeaiigg FagmiAnns
wagaulszana dmsunsimnysemakazsruunsRuvessemaliiduuta
ruanunseivdasesalanaded 2 aldded Tnsaesiu wiuse wud Ju
yaraddnlunisendesssiidusufmundnsnendessduindmiudug
fandunsiuisaedliunussmaandnildfumnudemennan iy
UsewmAgnay (Townsend, 2002 : 5)

niiesvgmanivenaudgnldifurtoionouttyvuasiiuUssmae
Tuniuglsy fildsumanssnmuanasasulanader 2 lutassewingd a.e 1939-1945
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warlsiameluglsuwiniuiimquiirsvgmansuoueudluly ndrldnly
A3aRVAIITY 1970 ngufvenaudlinatelunguiiidvinagsgasenisimun
Wlguensimundsas (Social Development) d1viutseinasiag vilan
NALNUNEEANIRUTEL (Monetarism) wagnalnnain (bid, 2002 : 37)
nouiAsugAransuuuIAudlasun1suausuLuluInIInIsHAILIY
Uszmasng 9 siewndn 2-3 nensse neuagnuiudymduiidunaunannisd
UUTEUIUTIIUNINTDISTTINULWIAANG B iATugAansuuuAudauetl

SwsnaveuIRmAuddeudaigatafnsuasuloutedeny

$gadannns (Welfare State) uguuuumsunsnugavessglufanssun
\ATugha N3nde wazulouodsay iearsnnsnszaenineinsiiusseu
dwiuaumly llddafsaudnisairsenuiuamisdinuuagnisiledy
siuiiugu ienseusuasmaasugiawhiiy nanldnSgataRniaduns
unsnugsnann (Market) vesdgiilousslomidmiuauiluludsay Brunsko,
1996 : 898) lnefgagdidufanssuiiieadosiunmefaunenssdunanmain
vasruludaulunndd wu n1sfiny) MsansITNEY @unw Nsuseiuday
msfmuasusdus a9 RHulumuUTuniuguasiaus LAy
GAGR LLazmiLﬁawaa%’gﬁ?m

SataRnsiqariialuntadamssud 19 wastanmnegisenles aunseis
Anasasalanadedl 2 uavingmiasvgiandiluglunsainassy 1930 duwald
fratainistadufanssuvesfzidesddauuszanadauinnldfunanseny
ghavandedlalle

fidmndn “msfinylseifmansvesszatannisasldauysalmnlina1ita
W 989U Wdwnin 1Aaud” (Townsend, 2002 : 1) WWIRAUIEUIELATYFNAVD
wudfiaueiumilide “nguiiiluihdensdienu aenide waziuns”
Fuuudedniuuttymiasvsiannalutisamdsasasalanadsd 2 14
nanenduuloviendniidiinssinunuleuisrsvsianasdinuvesszine
sineg Walananeldndnnisdidai %’glﬂuﬂalﬂwﬁﬂﬁﬁuwmwﬁﬂﬁ@umsa%’w
whgsnmaAsygiaazdendlugIngs
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ngefirsugmansuuuiaudiungefulousdmudmsunsianndany
Faflweuwmn annrimguifuatafnmsdiau iesmnguivesaudiiaue
wvnenssuiunleuienenisiulaznisadwessemaniisadesiuns
amuresmadgieliAnnsinan st mundrseends msdaiiun® uas
mslfdesudszana e dunmsiuduileueisainmsiuuasfanntssmely
seopndiasnrulandaiivouanhuaaseuaguitlousduasugiauasdsay

nguivily (General Theory) esiaudliimudfyfunsunsnussssuy
wsugiavesigitoaiansiueiluaniunisaiiey Ssnalnnansliannsoyiey
IFetiiusyaviam desanidnings madiiuulovieuuuaudlneinusyansam
annsafiumsdanuiasinviadesn e auduassnsaondels

nufveaaudlasumssensuinlinuunisdenisaiisysannmedsay
aglurfninnisiidiusugismdedetunas fudesruunianszaesn
n3nens (Redistribution)’ lunsdnatannisdaey sastinisasiannsgiu
anuifuagdustilitunng au

Wmneddyresnisiaueiuiulenenisaianisinenulaeninsyves
\udRe MeassgUasTiliusyansamitoaiiannsinsnudiad (Full Employment)
ahaussemefirlunsamuesmaenay thlugmssnssiuaunmdinves
Uszmnuilurhedign Inefiesdnssewinedssmaiihilinwiatosnmvmenisiu
n3ads wafissnman waesimnenilelusefulssmauazsedulan

UDNIINUUIAALATUFANEANTUUULALA Az dnanaaiannisdaunely
UTzInARIee) Wan Seadsnadasyuuaiannsseaunonme nelalasinsaseasy
MswRLUsEmAT i SunaanasnuLazUszmalanfiaiuvosU seinaid
AnenIn Imamiaﬁuawuﬂizmﬂﬁﬁﬂé’qﬂizauﬁwwﬂﬁmmmLLﬁﬁiwﬂu
Ussmenuiedligaisla

*nnsnsERtesminenns (Redistribution) mned msdnassinetnsmedenln
ioanauldfusssumedany '1'7iLﬁmmﬂis‘uuLﬂiﬂsﬁﬁﬁ]a%ﬁqmmm?iaugwmaamuz
wazmsnszneneliludsen Sguiaddnasssulsanaiidafiuanyssnaugiivnd
don®lusnsinmid (elauindieann swelatesdnetes wislidnelaewinil
srelglidanasiiisiviun) indavhaiainisdsauiteannumdeudiveseludsa
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drivmssuataimsdenslugaden inldhuwAnvenaudunduiugu
N13sivLaANg U VINY WY taale waumaly (Gosta Esping-Andersen) 11
wnAnauddeunitunaminisdanguszuvatainsdseulumdde “alafnisdeny
Tuiamquﬁwmmwu” (The Three World of Welfare Capitalism) (Andersen,
1990) FsduunaTafimsdenasszimams oenidu 3 nguusznouse 1) a¥ainis
fapuwuuastiey (Liberal welfare regime) 2) adafnisdenuuuuaysneiluy
(Conservative welfare regime) Wag 3) alann1saspunuudianioudsesdulng
(Social democratic welfare regime)

et weunaiy linaet 1) Anuduiusseningdgiunain 2) Msunsnuies
nalnrainuessy wa 3) mevhadainisdarulmdudua (Commodification) 1du
wnasinsdwun e 1) adainsdinuuuuasdenssazenlissuusaadunalnnan
Tunmsdnassminensusadnadannisdinu S AURUNTLNINIANTZUUARTA
touiian waratannisdsnuazgaviilnanedudud 2) afafnsdseuuuuoysng
fonsgyivthiuazdunumvdnlunisdnatafinisdsny S5ilsedudunig
uVSNUBIEUURAIANNTIaR uarataRnaduinivemadiosilidesdoman
sruunan 3) afaRmsdsmauuudeenionuszasulae Sguaznannazvimiing
mugiuld Sgilszfudumunsnussszuunaailisasinilillsimanndaansyny
Fuaudedsay afainsdieanduiaavsvemadiesilddosdomainszuy
nan wazlududluszuunandmsunadesifionudomisuasiindde

Tudszimadsngunountiaudiauawuzuleuienisuidymilaglisgdu
nalnvdnlunisamuilensasissanmsinsnuluguuuuiguunelne) (Big State)
eassaTaimauasnmn miisfinuiuszemuiy Yssmasinguiinmsdaetainis
Heulnpiguaznindiudun Tudsruogud dausmsGumiuumaaitould
Wuwuwamamsivusuleuieinuysendlugied a.e. 1906 - 1914 win1s
fnatarnsldlfnsouaquanudoinisvesszeuissana sjafisanmaud
Sayliiiudifensounieausinauvindu dwiudszesuiiluadlinalnnan

U a

Junalnnsdnatainisdiny mumdnnisiugiueaidouiiaduayuasam

(%

TunsidentarssNinISENS LIRS AINVBIUTET TN LEN DY

<3
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Tud A.A. 1942 wo3LUNB3AY (Beveridge, 1942) UE@UBI18ULUNEBIAD
DuwkunsimussuvaiainisdinuvesUszmnasings 3 wuamng fe 1) N3
FeRUANATIZYATEUATI (Family Allowance) 2) N3850 UATOUARLATY
2433 (Comprehensive Healthcare) Lag 3) nsdeudiud (Full Employment)
suvamednaiainisdmiuussn Wy Ussloninaununsienu ooy 1o
I uildus ek uaumny

WwudadvayukuiIAnnsinaiafn1sdnuveagosiuieind laganiy
ulgurgnisinudui lurngisefauneiadesfaiuayuuunfnueaud
RAVaEY] m'amLLu’Jﬁmﬂgﬂaaﬂé’ﬂﬂULfJuLmeNmimmiziwﬁmiﬁaﬁLﬁ'm%’mﬁu
adafnsdianvesUssmasingy Taatauddnvinnuanienisldanesuyssunn
afaRnsdanalitiuszAnain mIseniustnsvesizuiadnguiloszaumu
dmsunisdnatainisdian wiinaudaduayulisgidunalnndnlunisda
afaRnsdsny wilaudiliaziaonsihauvesssuunann wu wuelisguiad
thuwnAnvesaululilitestussuuUssiusovesmagsiatenvuduiilosanniin
Juveasziuresniady muiliesasnguidmanefiduaunauisitnurh
LazmNIU (Townsend, 2004 : 40)

1A397115 New Deal A39g19n15uuulAnAsegAansvaaudlugnsujin
Tuiruzvoaauduloutsni1sidu (Financial Policy) msiduinIesile

o

atvayuwnunsduesasdlomunuszuuAsygiLazaTainsdnuuesdy faty

o a

Sgasfulsvemiussuunsiuleeiidmnedieanaulidusssuniedang

=3

FauanangluannuuaAnaston (Russell, 2008 : 1) LUIAANIINISRUYDUAUE
Iisunseensukazsoinaeduuleuiensiuvesdannasusndiu Jn (Bretton
Woods) waggniintuldluussinesingg egnaunsvane

UsesmuBuAunsIndy @ janad (Franklin D Roosevelt 1882 - 1945)
dhiusunislud a.a. 1933 Wuananiiansgeuinianegluaniunisalings
wswgiafiausilud 1920 Juingeadilngflanflavsseninuasysyauindou
Uszanaunsalinaniugiuiasinuesusemnea (Gross Domestic Product: GDP)
anagunnINTera 50 dwalrnisansnululsewmaanasnnniniesag 50 i
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fnneuuszann 15 ey anunsaingiasegiaadsignFentt “umings
\swgNa” (Great Depression) (Edward, 2018 : 3) waﬂizmmﬂ%ﬂqm%ﬂﬁy’u
damasuausienunmiinvesnueEiuduegiaun
Mendsnaudluidauanigeusniluduasadneissy 1930 ladaue
WnARMsunsnUuweInAszILRlalusUuIATugiaLiofieaisn1saneay
suademisdedanindssesmuuiunsinau f 3adavi (Franklin D Roosevelt)
Tl A 1933 WiethiauswnAnnsuitymingaasygiavesanizeiin
Sﬁﬂtfmlf’?fad"]mﬂa‘w‘{gaLzﬁﬂ'ﬂ,ajamwmmqaaﬂmﬂ{lzymiﬁuﬁa Uszinadug Tu
Tanfilanuiademaasugiatuansgowinmazuszaudgmluie iesn
ansgeuiniulssmaiifinsughrvnelnguasiinsiduasdseanaudiu
arsUszinAaldudiviuann laanudayvesaanunelaninfe Auwuzinld
SsunaanigeuiniunsniszuuIAssgRalasdinuinsaiagUasAnd
UszavisnmmaunugUasdveslszrvuiianaaiesaningeiasugia ununis
vaeglnalnaaavinuiididaguiinum msgluannmsaifansgesinimas
Usrauilamingaiasvgivegiu nalnamalilannsayhenildfussansam
iuduugihlisguaanigenimenniusdnsRudifiestauiuanmainnsiiu
melulszmadueiesilodmiunsunsnussnann nsasmuiiieainesny uay
mafiuindseriunsliinereaningg (Govemment Expenditure) inudidath
mﬂ%ﬁhsjmﬂ%éai’m’mumwhﬁfuﬁ%szhaﬁuvjiwumwﬁ%maﬁgaLaﬁﬂﬂﬁ
fouansgaLsnlaeUses wIBud saduan IhihuwiAndenanundu
wnmemsimusileusiiiia (New Deal) ilowityvningaiasugiafiin
Tuansgeuinifidmal il hsnuduaumnn Srmmyhamufisduegnemab:
Faudtl ae. 1930 iWhiduan Ssunaavsgeusnineldmsihuesusysundud
wnsendu A gavad Tuleuienenisidiu (Monetary Policy)” vosUszineiu
w3nafloudtaum uwnunisliuleuienisada (Fiscal Policy)® faufirinumn
rgusvasdvesuleutensiuneldlasinisiifauenainaiudenis
a519aduININTITTUIUNIRULAazN1TsUIAISHE el uinauilemisne
midwmuﬁam”gaLif%ﬂmJizauag’hmmsﬁuﬁﬁw’tﬁaﬂ’wmuﬂudmmaﬁ’wmuqqmﬂ
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suusadsdunanaduinganisalnnsdeny innisusziadieduniadlisguia
o a 1 ] & o e & =~
ansgosnuAtaymnisinenuuaznanaidunisuseviagatolud a.e. 1931

(Y] ¥

uFguIasedldidmmsdiaunu

Tasansiafanigldnisivesusssunduisanadoonuuuduaeld
LnARIATYEMaRfYeaAudTideinATugRaRnA NI AT U InAte ALl
nsuidamassuduanmsileuenmstuiuiddevesssmsuiioadns
AnuesnsTitiseavEna thlugnsiiinguasd/ msuslnafizdeasianisisny
wavansmsnsinnulurinediae

Tasamsihfafesegrsnmshuuanvenaudinufiafidususss Tng
mMafiuszdumsamuuazuilnavesigileriudannsiisnu meldundues
nudiideriuindgdunalnvdniidosaiennuidesiivesszuuiasugalue
nanAsingn semsliulsunssulszinaiaganasnsifindnnndueania
sstadmiuiundndndngsruu nieuisandnin@idaivangiiseldos
dewfiuihdsdeuazmsuslag

nasanUsenielduleuteiafanad Tud ae. 1935 ansgawsnilans
ngvsneUszAudsa (Social Security Act) tlea1smdnuszuunesiauly
nsdiimmgnnsadilifsUszasd wu Wulie answ man Tudnuaznisi
yninensvesadnansniunemudmiusesiunnudssaninsallsife
Usvandiiaintu Weussmeluglsuinatafmadnuguuuunisuseiudn
W duduludueadesdndgeony Suananesiaufins uasSugamyu
diemsianndin dsalaiaRnmsdinuueneveunanunseunqueenlugnas
AUFIN) TudananB ey (Townsend, 2004 : 40)

Laidondn 30 U Uszweansgowsnniuwifnveaaudinivuauleuisy
iwswgie Gudulualiosesunsudilenassanad (Theodore Roosevelt:

* ulgu1en15lu (Monetary Policy) vanefia ulsungvassuinisnanslunisauny
Uiinaidlussuuileairaatiosnmyaasugiaseinieiionnanisiu wu 09
ponLby Usinuidu Saruaniude e

> Wlewiensmas (Fiscal Policy) e uleuienismselawaznisldansau
Uszanaesdy elviussg Wnemsaaaiosnmvnaasugia
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1858-1919) UsesnuBufinuil 25 Fesunauisaliosysunsuiiudl afined
wazanUdsunladduunanaiioulnlunisivuaulouieirsugialuade
Usesundudlstan 1sinu (Ronald Reagan: 1911-2004) ludiuvesnisdne
wAAEsEgRImuUALdnaeluwNAnaNTaIN1SANYILATEAENS 97U
fadiu WSaunw (Milton Friedman: 1912-2006) dnieisugeansiasiouiiiaue
wnAnai el (Neo-liberalism) snlduAtlgmiasughasoulmifdunasn
n15ldanesulssanuTIuILLINTaesy (Alvaro, 2001 : 4)

WUIAALATEIANAASHUUAUENUATARNITHIANATULIIU

LWIARLATYEANAR ST AUAdHAN SEULAERTWaLTIUlUTEUUNN S99
desnmsiauduavniidgsalviszuuasvgianiagUasdiifiussansnm
wazmannusiilalumsndnduiuazuimsvesgsiaionuu leudliiusefumsda
anAninaussnuvessgiteniamiasugianni uasidumslineunisussihees
annmusselul ae. 1925 Saaudituinsdidumsdmanlsiamnsouddaym
marsugRardaufiietuld winduasildanuliidusssumedinafiusntu

wudlsiivhusnefunsisgldmeunisuseisesannmisssngnisda
anfnaussUleARUUNNINER WazlaUBLLET MIARAUNLNTHARAIS
yhlnsnsfidusuvesssnulumsifiunondn waznisandmsneniteduiy
fusgnauns sautsannsadssuneintuniamsfssninessme Ssosune
FeunAavonaudlii nafiudrdiussnuastiodiuiddesuasilugns
urnudesnsfifiusansamlumsuslng uazdmasionsifiuidendn i
flsveagfUsznouns waiiunsdnanumua ey

TugadeumiiauditausuinAnEosiidns danuidoinrdisussemiy
flsveaffUsznounsiifimnasssinudundnnfio mnerfaussnufistuagds
walvitlsvesusenounisanas uilaudiauet mafisduresminussnuuas
mlsvesusznounisanusadululuiiamadeiuld aelduleuienisiiv
nannvessglaliiadienansenuduaudedsay Tuimsadsunumihuesss
TumsnszduanuiesnsiulauayinviafissnimuesssuLAsygAasmeni iy
N5lET8aUUsENUUaIsy
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wudauabisgaiuuleuie 2 Usens As N15918RUNALNUNTAIINNI
Lagn1saey Weufdgminem (Townsend, 2002 : 2) Tasdeinislal
anunsauasanusuisveulunsaisrudesnsvean Inswnmnglutieim
fszmaUszauivings Sgimthilumsunsnussuazimuandnnmssidiuny
YBINAIN

Tusirugrenaududy Snamsieeuiifunntulilfdumaunanms
HARNIEEUNIY (Supply-side) anas uiidunaniainnisuilnanseguasd
(Demand-side) flanas uasidufnvasilymingaiasughavessuna dau
msuteisannsaillaeiunsinudieansasnsineu Ssawvili
wssnufinwihuagiineldideiluuilaeduduaruing Weniendnuie
udnld Aezifiudndsndnuazilugnistraussouiin Ygmnnsiesnuay
Joymdseudue fezanas

anasugiauardsnilulsemany TuaniildSunanssnuanasasude
JEUUIATYENAgNYae é’mwmsdmwmﬂ'mﬁuqq wione Auamsgiuanudued
vosruludpuaniovas aondudug Tudsufinevhudhilunisdnatainisg
Fsufnnogluanimeindiun Ssuradaduaadumsdsaufiondada
aunsa Jadududorinnnszuvaiannisdeeslag sy ietisensedumnuidueg
yosszaaliity

duidlosnndedifndusulssnaiiinanmsdafiun® ueueatains
Snumasiguialugandsasnsnlanaded 2 Jagnimuslsivhmiifivans g agns
wiouu nanfe uenanihwithilnsgfuasgunranduegvesauludsan
uéh Sagnanemsliivinuiiiifidausaslunsiuniasegia assmusiuammis
dernunnguauyina wazadanuanuduinedeulunsouiume ulsue
afafnsdsaulugatufajsdianuddyiunsadsenuduasesuninguau
yhandluthanandivihanuld wu msduasesaning adaRnissunsinwmeua
mslimuduaseailennauwnelé was uaznguginSeaeigainnisvinu
WU [JuUILIgY 18 (Kourachanis, 2020 : 32-33)
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atafnsdsnuvesuszmaluglsundasarulanaded 2 fdnuvarresdu
NANSE WUl BLUULALE (Keynesian economics) kaghuInIN1sieaIun
ninensuyed (Human Capital) lnguuiulgunguuuinuddauuinianisnsedu
wswgialaedgiiunalnvdnduaiunisdrenulivssmsudingld eadhs
guawARUsEansamanmsularduduazuinsvesUszvuu favilug
nsiuienasusia Tngldszuunsnszanesminennslsselslunnuraud
fielstios Fadunguauiisimiliandedumsuslan (Propensity to Consume)’
gINIINguBL duuuwnIMIAMNEINTIYS Baumensianguam
wayMIAnyILAUsEI ewauninensuysd i duussnuidinugay
AUIAEUTUNM I LATYEAIVBIUSEINA (Gintis and Bowles, 1982) ag
wulsusiuueudiannuded swssnasuaainsdauasdudade
nsgfugUasditusynsnmliifutuldlugasiissuuiasvgiannegluane
3ngm Janowitz, 1976 cited in Quadagno, 1987 : 110)

TugemsarnaIssy 1920 wag 1930 Ussmegpavnssululanyszauriu
{JiymmmsnﬂﬂuLLasé’mwmidwqmuw’qs‘z’jyuqaaemlajmwimgmdau Wi
fumsivlnvesdnsunduaznisifnainsilanaseit 2 msuddymdaenis
suduulovnsuuuiaddondauuzihliiguiausemaiiag anmdnausenula
Anansulszananisldanevesniasgliaunsalduitaymla

wudliiiumeiusinanmssidymissunniaas doulazirsugrans
wuuMsiuflen (Monetarism) wiausuumsiitamiunndisesnly Tag
uwiuiaganAdnsuazauUssananslidny madgdoufinsulszinansldane
Wioasanuuaradreshd e tiouidamls

wwIRnvaaudiisliussmaluglsseniuanagIngaAsugiaves
asnsalanasaft 2 luras A 1939 - 1942 ndusniidammsiesnuiiuie
AunauinIngm mwgﬁﬁ]ﬂuuﬁa e salmadieuAty AsEeNdn
yemedsnuanasanulenien1snszanedmineIns uazuuimisuleus

* aruliidedlun1suslan (Propensity to Consume) manefis arsndululanguslon
aruslaaintuiledselaiiaTy 1 mize
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afaRnsdsan M3dnsan waglszlemmaununsianusuuisidilviay
gnTuazaulszaudgnisianuiaunmdiadiaty
wudimuINsAnwAsygmanslvausaliaeilgmilaegagnsios
Ingduunmsfnviasugmanseaniu 2 sziu fie sziuunnim (Macro) wazqanin
(Micro) InensugranamannaziiddesiunandusiinasuesUssmea §79
NFNNURALNITINNU NMIIRATIHAUTELWITENINEU TENBUNTAULTINY
TugUrilsfumdng 1am wasiasugmansganiaaziieafunisaiiufanssamis
WS¥gNV0IgINT 09AnT wazdaanuena nsivuaUsIa SIAEuA way
Alsvaeviignan (Townsend, 2002 : 2) ASILUATEAUNISANWIRINETIVN
Taudanusainszitaymnisienulunmgingalsndutymssauunnie
Famadpduiusiavesmasgivouditymlpensiusudssanumsldiede
Fusamsdienu andnsnirinenu uarlileuarusuiaveuilulinaln
aa1n N1Agana wavUszyivy Tuszduganmailuduuniuniszusiiie s
N3 EUUTEUIEUBISTTRNLUIN VB AAUAI AT THUUIANTUN TN
paRlngNIsEIULAnvaLEs ey nanladinsaiuuleuignuluife
\uddsnalmiasugRanavaniunsaivsdenuftundeu fu luonefimasui
ulsnneiasughanuuadouiiniunud i iauinsmaasysRasity s
AU TN NFIAUNTULEAS
LWIARNTIAST I8N NLAZHIUUIANTUNTNUYITLUULATYENEY
younuddsdodunundniiuguiifugnduinvesisatainng Seipdudlide
wUsgnaIuIIngmsuMsaseataan sderuliwaUsevivu Inediunes
sulszInandensidaiuludnsngaiievnnaressuvaiannisdanuun
Ussraunnaunsoungutstindeusieglunsafinsaaufademeneu
uennLiugaEuFuesaTaRnIsdIANTiUUsTINALE uunAnvesAud
Fadunisadreanuuiielunsiauiseningusemanieg aenisiausls
angouindnvhusuiadmiuliauthomdeUsemanineg iuszauey
Fondeunnuansenuresasasalanadedl 2 svidaiauensindioading
seyhUszmaiidunanamsnisides shwihidudinuiaiiosnmuasniing
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yamsiuvedlan waglvinruiemdeussmeasneg filuandniledesmney
TuanuNInEINaIUINNINATEERY Aaatul Ae. 1944 wuUsENAgU
$TARIne I UN19iUIEIIIUTEMA (International Monetary Fund: IMF)
ilevimihiisnwiaiiosniwmanisiiuvedlan wazsurmsseninsUsemaiie
NsYIRzUALIaIL (International Bank for Reconstruction and Development:
IBRD) Fssieuivdsudeidu suimslan (World Bank) titeatiuayuiiudun
UspinaaunBniftensiunuasiannyssmanevdannasesulanaded 2

nanmssiuulensmuuAaeudvilianieninuayUssmedue
Tuglsunsnguineuseiunisinenudmsuginenulaglidadasia (nvoluntary
unemployment)’ lusUuuunemuilisanusosingaumy Weaiisausiuag
maeldunusinuuiasmdydyminanufesiulaliinuesanunsassadn
agaumulnivila

wnAneanudiuunAnnsiugUssna andnanishenu Saieades
Tnonssiunmsitanndsan msassmuanuduvivesUssanausendnnsiade
yndafeguihunanssnesminensuasnsindanomuiodioadatafims
Fruunvszanauoaidion woAneuddunfnmsiaiasygianais
arulusssunsdan (Townsend, 2002 : 5)

faugaedidnivnisuneau (Stweart, 1972 cited in Townsend, 2002 : 6)
panulendan wwiRnwsugeansuuuaudldlnaemglulssmagnamnssy
fifitamAnudouduaiissgUasiiissandamuindy defsunalidiss
UszanasnaunniitoaisgUasdnivss s ansienisilsnunagnisdie

Ustlevimaununigiinsnulngliasinslouds dapmiitlegazgnudluly uddmsu
Tuusgmamdaiauidiinszuunandaifiuszdniam nsiiuleue
wswganuuiudluifaglildnawilousemmgnavngsy wameiasU o
A NITHAUITEUUNITHE a%’wa’msaéﬂimﬁﬁhLﬂusiamiﬁwmmmgﬁﬁ]

A9ESUNSANYIVRIUTEINTVU 18

" myhanulagliaiagla (involuntary unemployment) muefia nsiiyanatialLaIusn
PeULaEABINITYINU o SERUAIINUTINg waliflaliivin
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nsIsalkwAnvesAudainanetueslavInaudilalunannis
dfguoaAniaud eaainanudesnsfiuviasudr inudausuudnlnl
Lwamaqmﬂmmwmimqmumaaaﬂummﬂqmmﬂmwﬁﬂmmvmﬂwmmu
ndasnsnlanadedl 2 anas TianisadmdnuseAunsinienu Tasuudn
e Teninedniengldlildna dalifisaiguasfuiusisvesigfianunsavile
Tunngingn Weneliiszaunrniioniou Ssdanlngldunauginaulid
A Tinialuszdunis Weussmelminundanuuiaudlulisituulous
uinNadNSTdFaNn 2 Usensie 1) NMsanunuInvesdniznawann
ifouuaznalnnaniinelianaumdeuduazaulsidusssumedsns 2)
WaunumvesglunsunsnussnalamanauaznsasaiaRnmsdanuuuuiiaia
(Universal Welfare) iilegnsesiunaunmdinuesszvvu laglanizauginau
fisfnaglFSunansgnuaningauasugiannnieududiug

unasy

ngufivhluindensinany aenide wardu vemevu wouin wud
Hunnuimaasegenaniiautunnifenawunguiasusmansnsdulen
(Monetarism) wagnquiiasusmansuuuiadtouiliaunsouidgmiasugia
arNsIenuiivse A ﬂizauﬂzymagw[,uﬁumgﬁ?u Fadutsanszning
wagndsasnsulanefias lnainudiaueisguIanenuIwsNuEIssUULATYERa
dieaanmsianuduiisuasihlugmssnvinazonsefugUasdiifiussavsam
wazthlgnmaifindnsnisisnuvesnansudanduisessoiledhijau Jaaud
Fehdeumaiviiuiveteliszuuasugiafnesnanamgingalduun
ulsiesusauuuiauddausinesianiundentdgmingmasusialas
zdgmansinsnu winuulsusuuuiaudisinyunsiiddydeuloune
danuuagnisasirnudusssuniediny 2 Uszns A 1) uleuneirsugiowuy
wudaTdisgdnunsnimnalrsaamssdeinalnaamualsyansnm
TutanaiAsdngmasegia 2) ulsuioimsughanuuiaudairsusegdlonn
Uszinasingg luglsufasiinmnszuuatainisdennlugniadussaiadions
(Townsend, 2004 : 43)
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ndnnsiugwresuulsveAsugRauuiaudie nsflonsiiduang
(Right) 04U mvuyNAL N1TUNINUYIYeIslussuuATEgna N15lTen1Asy
Frununnifieadansneaudand naneudunuynanisdaaiafnisdanmd
\JudnsvesUszvmuynau

wnAnUUALALFSUANTENeE1TIAE Usamasnag Thlanthluldtmun
Weueiasygiawasderuluie 2 AsadnessunIenauaudEuaLuIAnAINGT1?
unsetsanumsaimaATesikar LR lussAuUssaLaz szaUlan
Fenldlananunsasuiingavdsasasalaninls unAnvesauddgnumui
thewnAnaiieslvl (Neoliberalism) fifpsnisanvunamsunsnugenalnaan
uaymIassaTaRmsdsauvesizas vdafissnsunsnuadussdumiiionm
nRmMMsusiuesszuuRmahtiy iesniiuinshssuUsanas
mnvesnasgihlugnmsviagailiifunaiiussuuiasugio uwililldiuuian
vosaudazgnnaumeluvdognunuiiegrainuinseuuanai oot
Auds uindnveaaudgninanlivnefudiovssmmielananoglunngings
W Sngansunssznaventelialain — 19 Asuduluesasnessy 2020
Huameesarumnaenasugialandnadmils Wevioniadluunsnuss
munusguassznvu esnwsedumsuslaauasaunmiinuesUss vy
ilvinndas Ineguiavemng Ussma Taglidenindulssimagnamnssy
fnnthwseussmamaaiaufeny
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UNANEYD

ASAN1E0 “HANTENUIINNITEASIUIAVEY AaY. TTFon1siLaYe
Fnasvesdeinavuiosdulunenyfusen” \WumsAnwidsuni (Qualitative
Study) l38n1sdun1walitedin (In-Depth Interview) glvitoyaaudfay (Key
Informants) atfudvemilsdefiuiviesdulunanzTusen lulssifunasn
EAS1UN9VDIANEINIANAULINTIR (aY.) Tifldensiiaueynasues
FoinavuviosdunianeTueen nansdnwwuandu 3 @ liud dndivis mansenu
sonisinauetannsdiedduriedu lun Fewavuiiauednidnnisides
iosduldtiorann thnmsdlesiesduiuandunmimuanisdies way dhnsidles
Viasduanvianssunnisdios difiaes nansenusedoavuviesdu Toun
AernaruianuenEIUINIINTY was demavuieiuanUNUITTEINLLE il
flanu wansvusionsuaueauAurivedlasanshwiesiu lun S5usems
yililasansluieadungavein Sgussmainlissuuiasugiavzaoii uay
Fornavurissduiuinsenurnuiendouresssvy

[
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Abstract

The study on “The Impacts of the Seizure of Power by NCPO on
News Presentation of Local Media in the Eastern Region of Thailand” was
a qualitative study using in-depth interviews with the local Media in the
eastern region of Thailand as key informants. These people were interviewed
about political news reporting during the National Council for Peace and
Order (NCPO) administration. The results involved political news reporting
in a local level which covered 3 topics including 1) less coverage of local
politicians by local media. 2) impacts on news presentation about local
politicians who retired from offices and the local politicians who refrained
from political activities 3) impacts on local reporters — they had to work
harder and refrain their mass media roles 3) impacts on the presentation
of the local project progress reports - the Coup d’ état halted the local
projects, slowed the economy and forced local media to cover news of
people’s complaints.

Keywords: Seizure of Power; Local Media; Eastern Region.

uni

wwonw lasny, (2556: 1) spyd1 Aesnavuriesiunansunuvilideya
Fmansuvsznvu Wudenandlunsuanidsudeyainansaniglugussnau
Tuiesiu Tuvazierfudomanuiesdulsitausnrumniseunnuszuvy
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TuSmsmbsnussluestiuléiug uazthanuumiilunsudlsdymiiia
Juauaseuszrmiluuszey fahuauafurn unanu afu uniensdl
Hustu mhenugannsaliiuiidossuisnsdidulasenisi q Weuluviesi
19503 mahiauetnansvesdesnavuriestuiadumadaniliauludsauld
waniUAuanuAniusioty uenand desnavuiiosiuduansunuimnsesu
Tiusgusunsentinfeunuimvemaiiesludinuussysulaeme wu dnaue
Juunanulsusenvunsyminfedns @3 nmeesnuies hiauenannis Usvan
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Fuil 22 wauniaw wa. 2557 lefinazyanadiuiuvisiGonaues
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Ansaimshnuresesdnsunasesduiiosiuld msthiaustmansvesdevioaiu
Fuduuslonidenssniuinvosssvu luituil Jomnudnsiuaonsudu
Jaouanevl wlsuna uag nakuul (Bjorskov freytag and Gutrmann,2022) i
ey W wwesdomnarulazyestyruila Nuddyienunndinves
aulund msliainmundenasunenudsiiintuogsdaszandusslond
somsrniudinveseiludsan vindleinsgusemstu dewnavuliiannsari
yihfiiauetmasldnuund mslisnavesans fsusemnslifonafonis
fiauunUszansulng fnanifiaeniuiu UTuILIY (Branaman,2020) fisey
1 Tutsdl e, Sadrunanniguiadnwinmsallud we. 2557 dewavulne
ananseulEIA e 1vtn RIS WIINAGUNISL AEATILATQNNARUNNEY
(Direct and Indirect Control)

Anfsd Lavgna wae una duiln (2563) sey wildefaniviosiudedu
dowavuiioduussnnmils flunumddusenuluiosdiu 3 Usenns unum
usn FelitoyatansuiUs ey unumitassde nyaaounstisnaNIINTg
ileswasinasiilesviesdiu unumilany Tanuimenisilleaunuszvey
unuminsduaeniuiv 2dednual anduen (2559) Aiszyin iwealsdedisn
viosduduyanadifianuiuaziiiniotnslunisuaremdeyauntiauese
Uszwou Fewnavuipstudsdunumilsiamdunilssemu ihvesdesawuviosiu
sinlnddaduiisrunsluviesiu vieilnddafudisiunanemsdiesseivand
annsothanasantnmades dedoidu “uvasing” stausliasisay
FU3le Tudndunils fiisnunamensidlosfliusgloviananuduiusilnddn
fuuesdomaruriosdiudoruieiu iWuanuduiusludnumgizend,
“thitede dofteth” shathessldusslomivery

fanwldyanofuiimewilsdefiniviesiunianzfusen Tiaradimy
UnAiufiosnavuiiosiuazisdeyeaeiuinniadosiosiuegifussey iy
Snwszogieesmudiusionliluiumisivnzan lilnddauaylivhaiiy
uiuly msldyaqefuwmasnitduinnsdeadulsslovidedomaruviosiu
uazJuuselovioUszrou vdsaniAngussmailoui 22 wauanea e, 2557
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971 P, Bnsunedide wasTuinnisdeiassRunfnassesuiiasiusiiiu
Aenssumanisdlesiy demnavuiesdunianyiusen Yiaustnaslld
anssavululssidiveslstng 3ddEnsdunvalidvesilsdefuiviosdu
§ruu 3 v 31 lugaedl pay. Basunanaviiiuimsussmalagldsiung
Doasafinviniy Wvemiidofiuivesdudsiiussaunisallurenisiesns
arLgUY wniauermslulsediuerlstdliauluieaiuldiuy
wiasUssiuiulisanonethils mdsetaduusslonideaunaudesay
wazinuszanduiusaanziusen fezdnewanisanululiiduumiens
Wawesrnsdemasuninny Susensely

TUsEaIANTIY

WeAnwimuAniuresdivemilsdefiuivosdulunanz Susanly
UszLiiunansznuannn1sinsiunanes aay. filrenisiilauetiaIsves
Aownavuvissdunians Tueen

ANNNNUINITIY

Tuthafl ae. Whinguneanndguiadnumsallud w2557 Su ¥ves
vifsdofiuniviosdiulugusidudemaruiosiu sesurnasgasisauly
Usziiuoglsthe uwrasUsaduiuiisasBenotsls

WUIRAVIOBUAZNUNIUITIUNTTH

;:iﬁﬂmiﬁmmmismﬂﬁmLﬁ'mﬁ’umiﬁﬂwﬂuﬂizLﬁuﬁlﬂé’tﬁm wula
fn3nmsanuliswielud

mu%ummﬁwuaa UTIUILUU (Branaman,2020) Anw1389 “The Effects
of Coups d’ etat on Journalists: The case of the 2014 Thai Coup as both
Exemplary and Exceptional” ‘inmLmuLﬁu%’agaé”a&ﬁ%mié’umwzﬂﬁamaw
Tungammumuas ludssiiunansznuannssgusens wlaeenilu wansznu
Ffinedomnary MU nanszvuiifinewmuinismenisdes nanisdnwludiu
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nansznuiitinedeany wui ?iamasvugﬂﬂmﬁuaEJ'Nuﬂfﬂ”Lumsiwsmuszh'mi
luganssnumu fgnnadulaeddsenasfgusems gnnadilnsasdnsde uas
Tngasdnsduluusemalne uazgnnasuannguaneduiiieados vilullaunse
dnauedansliegansalunsan luduransenufiddeRamunnisnianisidles
WU ‘ﬁahumﬁ?uﬂissm'%ﬂim&fLu‘iJizLwﬂiwamﬁuiﬂa&mzjm 5 aou 9 (Ups and
Downs) iaifasgussmstudwilinsiautsesulaglulsamalnenss
e (Democracy Backwards) s1a usuway duUen1sanseuadnnees
dowavilulszmalngoonidu 2 Usziom TéuA Ussinnusn msmuaulnenss
UsgLnviilaed MsnUnNvNaSes ’Luﬁ’sumimuaﬂmamqfu e Msfinay
fpusynseenmdsansouainnueddennavy d’gumimmumqé’amfuwudﬁ
faugliifnnssusemnsfinu niesdnsvansuisusemealneweneuiiag
Wunsnueenisiauet masvesdomasuliianusndufinewindda
éwmﬁmﬂ%’ima%’ﬂmmimﬁlumwﬁu

udusonTuves Jeauanen tisuna was M (Bjormskov Freytag
and Gutman,2022) ﬁﬂmﬁiaq “Coups and The Dynamics of Media Freedom”
fvuninguszadliifieAnwnssusymsiidmanssnusetadamue sdesnaty
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Content (the author presents the main topics related to the article)

N oo v oA

Conclusion (Summary of the main issues presented in the article. The conclusion can be the question
or the intention to lead the readers to search for the new response)

8. Reference (Romphruek Journal uses the APA Referencing Style7 ™ Edition)

5. In terms of the review article or the book review, the author must notify the sources in detail.
6. The editorial board of Romphruek Journal reserves its rights to accept the manuscript  submitted under the
following condition:
6.1  The author uses his/her own e-mail or phone number for submission.
6.2  The manuscript submitted is not the classroom research nor the institutional research.
6.3  The manuscript submitted follows the writing style of Romphruek Journal.
6.4  The editorial board accept for consideration the article submitted via ThaiJO only. [https://www.tci-
thaijo.org/index.php/romphruekj/index]
Footnotes - are notes placed at the bottom of a page. They cite references or comment on a designated part of the text
above it. The footnotes must be placed at the bottom of that page by leaving enough line space to separate the content
and the footnote by drawing a line, as the example below:
- Cross-Reference is an instance refers to related information in another text or in the same text
which enables the readers to get more related or more detailed information. An example of a

cross-reference is a citation at the bottom of a page, as shown below

..In terms of carrying out one’s duty and working in any section in the organization to create efficiency and good

performance, it is necessary to have good management. In other words, the operation must rely on the

principles of magement.! [In Thai]




! See also, Principles of Management, Chapter 4, p. 75 [In Thail

- Content Footnote - is used to provide additional information or reference that simplifies or
supplements information of the text. An example of a content footnote is a citation at the

bottom of the page, as shown below:

Book Number or Author Number! Book Classification

'Book Number or Author Number is a unique code number assigned to the letter of the author’s name and last
name. The Book Number or the Author Number is placed after the first alphabet of the author’s name in the

Call Number.

The Reference Style of In-Text Citation
The fact that the documents listed in the reference section are the collection of the documents that have been

referred only in the text. The number of the documents listed in the reference section must, therefore, equal to the
number of the document referred to in the text. The name-year system is the system of in-text citation appeared in
brackets, and consisted of the author(s), and the year of the document publication. The citation, appeared in brackets,
can be placed in front of or after the referring statement. Besides, it can also indicate the page number of the document
that the statement is referred to facilitate the readers to examine the bibliographical data in the reference or the
bibliography.
Example : The in-text citation for one work written by one author :

(Punnee Bualek, 2559)

Punnee Bualek (2559)

Example : The in-text citation for one work written by two authors:
(Dunning & Friedman, 2014 : 99-120)
Dunning & Friedman (2014 : 99-120)

Example : The in-text citation for one work written by three authors:
(Punnee Bualek et al., 2016)
Punnee Bualek et al. (2016)

The in-text citation for one work written by three authors or more - write the names of all authors down the
first time and from then on include only the last name of the first author followed by the words et al. (‘et al’ is Latin for
‘and other’).

Example : Research can be defined as a systematic method of creating new knowledge or a way to verify existing

knowledge (Watson, McKenna & Keady, 2008)

Deciding on a research method demands the researcher consider carefully the problem or area of investigation

being researched (Watson et al., 2008).

In case that the author summarizes the content of the whole book, not paraphrasing or quoting part of the
paragraph, identifying page number is not required.
The example is as follows:

(Tin Prachyapruit, 2558)



In case that the author of the manuscript is foreigner, write his/her last name, year of publication, and page

number as follows :
Example : (Hobbs, 2015 : 58-81)

If the author of the manuscript hold the royal title, or the monk’s rank, maintain his/her royal title or the
monk’s rank as follows

Example : (M.R. Pridiyathorn Devakula, 2558 : 59)

In the case that the author hold the military rank, academic title, or professional title, leave out those rank and
title as follows:

Example : (Somchai Phol-iam-ek, 2558 : 68)

In case of the in-text reference from web-site, write down the author of the document and the year appeared in
the document, as follows:
Example : (Arthit Thong-in, 2559)
National Statistical Office (2559)

Reference List (the Collection of the Reference at the End of the Article)

Al references or information sources cited in the proposed work need to be listed in the reference list
at the end of the document under “References” or “Reference List.” The Reference List provides all the details
necessary for the readers to locate and retrieve information source cited in the reference list. The Reference List
is arranged in alphabetical order of the author’s first name (if the author is Thai) and the author’s last name (if
the author is non-Thai). The alphabetical order follows the alphabetical order issued by the Royal Institute
Dictionary (Thai Language) or Dictionary (English language). The word with final consonant is placed before the
word with vowel. The word begins with the same consonant is placed in order according to the vowel pattern
in Thai language. In addition, the Thai authors are placed in front of the International authors

In writing the Reference, the author of the proposed work must use the APA 7" Edition Style
(American Psychological Association), which follows the Standards of Thai Journal Citation Index Center (TCl)

by classifying the type of document as follows:

Book

Author’s name. (Year of publication). Book Title in Italics. Place of Publication : Publisher’s name.

Example :

Vicharn Panich. (2556). Enjoy learning in 21th. Century. Nonthaburi : S.R. Printing Mass Products, Co. Ltd. (in Thai)

Collier, A. (2008). The world of tourism and travel. Rosedale, New Zealand : Pearson Education New Zealand.

Articles in Books, Journal, and Magazine

Author’s name. (Year of publication). Title of the Article. Name of the journal (in Italics), Volume number (issue no.),

page numbers.

Example :

Amornrat Kulsudjarit. (2559). Assets and liabilities declaration and verification system for ministers. Romphruek

Journal, 34(1), 209-234.




Thesis

Author, A. A. (Year)./Title/[Unpublished doctoral or master’s thesis]./Name of the Institution awarding the degree.

Example :

Stewart, Y. (2000). Dressing the tarot [Unpublished master’s thesis]. Auckland University of Technology

Becker, J. C. (2013). Landscape-level influences on community composition and ecosystem function in a large river
ecosystem (Publication No. 3577776) [Doctoral dissertation, Graduate Council of Texas State University -

San Marcos]. ProQuest Dissertations and Theses Global.

Conference Paper

Author’s name. (Year of publication). Title of the Article (in italics). Name of the Conference, page numbers.

Example :
q3091 wasana. (2559). n1sazidndnsaauyana:Anvinsdnisdeiadeyavuada. nsinauskanuininsiudeAnszauna

Uszd1d w.a. 2559 Fuit 5 waASniou 2559 o avAnendein3n nganme, 588-600.

Williams, & Seary, K. (2010). Bridging the divide : Scaffolding the learning experiences of the mature age student. In J.
Terrell (Ed.), Making the links : Learning, teaching and high quality student outcomes. Proceedings of the 9

Conference of the New Zealand Association of Bridging Educators. Wellington, New Zealand. (pp. 104-116)

Website

Author, A. A/(Year, Month date)./Title of the work: Subtitle./Website name./URL

Example :

7

Thanes Apornsuwan. (14 February, 2560). Wﬁlﬂlf’lﬁ@mﬁrywﬁ‘ﬁv “glmmiﬁ’ﬁlﬂ avvalusiu?. Retrieved from

http://www.bbc.com/thai/thailand-38915635 [in Thail.

Johnson, A. (2018, May 24). “It doesn’t need to be this way”: The promise of specialized early intervention in

psychosis services. [EPA. https:

specialised-early-intervention-in-psychosis-services.

Interview msfindadassdauyana rivin nsdedsluiliom (in-text citation) Tnglidiosas Memsluvssuynsuiieizes

(References)

Interviewer, Position. Interview date, month, year

Example :

Praphas Saengpradap, Wat Bang Bua community President. 9 December 2558. [in Thail

G. A. Smith, Interview, October 5, 2012

E-Book

Author of the book. (Year). Book Title (in Italics). Retrieved date (date month year). Retrieved from website (URL)

Example :
Somnuek Oonkaew. (2556). Theory of practical music. (23 February 2560) Retrieved from
http://www.ebooks.in.th/mybookshelf.html. [in Thail

E-Journal

Author of the article. (Year). Article Title (in Italics). (Date month year of retrieval). Retrieved from name of Website

(URL).

Example :

Sujittra Samakkitham. (2559). Political economy of the community forest network in the five provincial borders of the
eastern region. (22 February 2560) Retrieved from https://www.tci-haijo.org/index.php/romphruekj /article/view
/72599/58412. [in Thail




Cataloguing for Author(s) in the Reference List

1.

Thai author’s name is catalogued both first name and last name only, no title is included. Also listed all
authors in the case that there are more than two authors.
The author with royal title, place the royal title behind his/her last name by placing comma to separate these
two parts
Example :  Thanadsri Sawasdiwat, M.R.

Supatra Masdit, Khunying
The author who is the monk with the monk’s rank, put the name of the monk’s rank with his real name in
brackets.
Example : Somdet Phra Buddhacarya (Toh Brahmaramsi)
Books with two authors, insert the word “and” or “&” between the name of the first author and the second one.
Books with one to twenty authors, list each author’s names, and insert the word “and” or “&” between the
second last author and the last one.
Books with 21 authors or more, list the names of the first nineteen authors and insert the word “and” or “&”
between the second last author and the last one/
For the international author, place the author’s last name first, followed by comma (,) and the initials. However,
the list of the international author can be changed according to the style of each nation.
If the author is the official agency, organization, and institute, the list must be in order from the line agency to
the sub-department. The name of the two agencies are separated by spacing (the name of the agency is written
in full).
The book written with unknown author, start with the title of the book and follow in order according to the

author’s list.



Sample-Writing of a Research Article

Article Title : in Thai (Font : Cordia New 16 pt. Boldface)
Article Title : in English (Font : Cordia New 16 pt. Regular Type Face)
First and last name' (in Thai Cordia New 16 pt. Boldface)
First and last name (in English Cordia New 16 pt. Regular Type Face)
' Please indicate only the Office that you work for (do not mention the status, rank, job position, nor the name title)
AdAress: ......oooviiiiii Tel.No..ooooi

E-Mail. i (Cordia New 14 pt. regular type face)

Abstract : (in Thai)
The abstract should be described in one paragraph with content including Objectives, Methods and
Results. (Cordia New 16 pt., regular type face).

Keywords : Please type in English not more than 3-5 words (Cordia New 16 pt. regular type face).

Abstract : (in English)
The abstract should be described in one paragraph with content including Objectives, Methods and
Results. (Cordia New 16 pt., regular type face).

Keywords : Please type in English not more than 3-5 words (Cordia New 16 pt. regular type face).

Introduction  (Background and Significance of Study, Concerning Researches, Hypotheses, Objectives,
Concepts and Theories)
The introduction should not exceed one A4 paper size, the content should be about the background and

the significance of the study (Cordia New 16 pt. regular type face).

Research Methodology (Population and Sample, Data Collection and Data Analysis)

(Cordia New 16 pt. regular type face).

Results of the Research (The Results of the Research can be shown in figures or tables)

(Cordia New 16 pt. regular type face).

Conclusion (Conclusion, Discussion, Suggestion and Recommendation)

(Cordia New 16 pt. regular type face)

Reference American Psychology Association (APA) 7™ Edition Referencing Style

(Cordia New 16 pt. regular type face)








