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Abstract

The purpose of this research is to study the causal factors that
influence consumers’ intention to purchase products through the TikTok
Shop Shopping Center channel in Bangkok And Metropolitan Region. The
population and sample consisted of consumers in Bangkok and
Metropolitan Region who had purchased products through the TikTok
Shop Shopping Center channel. The sample size 400 samples. The
instrument used to collect data was a 5-level estimation scale assessing
causal variables that influence intention to purchase products. Data were
analyzed using causal Structural Equation Modeling analysis. It was found
that 1) the causal relationship model influencing product purchase
intention studied was empirically consistent. This determination was made
based on the statistics used in the inspection to meet the specified criteria,
including; the Chi-Square statistic (), ?) with degrees of freedom: df equal
to 1.28 and p-value of 0.07. Moreover, the Comparative Fit Index (CFI)
was 0.98, the Goodness of Fit Index (GFI) was 0.98, the Adjusted Goodness
of Fit Index (AGFI) was 0.96, the Root Mean Square Error of Approximation
(RMSEA) was 0.03 and finally, the Root Mean Square Residual (RMR) was
0.01 2) The relationship between the 4E’s marketing mix strategy variables
has a positive direct influence on trust. The direct and total effect size is

equal to 0.50, which is statistically significant. It has an indirect effect on
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intention to purchase products, with an indirect effect size of 0.28 and a
total effect of 0.49, which is statistically significant. 3) Trust has a direct,
positive influence on intention to purchase products. The size of the
direct effect and total effect is equal to 0.56, which is statistically significant.
Finally, 4) An important finding was that the size of the indirect effect of
the 4E’s marketing mix strategy variable on intention to purchase products
is higher than the direct effect. It is statistically significant with the trust
variable, which acts as a mediator in the model researched with R-SQUARE
(R*) equal to 0.79.

Keywords: Purchase Intention Products; TikTok; TikTok Shop Shopping Center
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uwwannlesuriud FwaradliludsemalneRndusiugsgaainyilan {4 TikTok
wazdigliBumediinunisiesay 50 Muwanvesu TikTok egrstoenisnis
soview saulud w.a. 2566 TikTok 3eldidash TikTok Shop Shopping Center
Tudszmnelne lugduuu“ Shoppertainment” fig \hureumuATlAL T
wéoumstevnedudlalunanieitu (newsroom.tiktok.com, 2566)
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nntoyatrsiunandliifiudionginssuvesiiuslaafiliinsnouiusens
na1n Social Commerce HukaunatuLnanwasy TikTok Idlalalona
THUsenauntsynauinaunsavigsiavedudldfisuuudionenand
ansnsaldmeuuideldviui vidensatuaoumudeauiomnutudis g
e audlvEliauladstodudldmuiiduty deowmil lunisfnwaded
iAfedfnufaadodeanmiidvinarorilatodudrinugomna TikTok
Shop Shopping Center vauUslaAluwANTIMNLMILASLALUTIMNS lnBATn
Twadildannsinuil Afeniadusgidaitazannsosaelinsuan
Suniugsewinsudsidernuddladodudrugamna TikTok Shop Shopping

Center va3UsInAluRANTINNUMUATLAUSHAMA

IUILEIAYRINITITY

dofinutiadedeanvniifidvinadonnusiilatoaudsiutoma TikTok
Shop Shopping Center YeKUsLAALUYANTENNAMUATLALUTMNS
WUIRANG Y UAZNUNIUITIUNTIN

msdnudadidsanmaiiidvinasorudilatodud e TkTok
Shop Shopping Center aeuslnAlulANTUNNUTILATLAZUSIMNS {378
IginsnumuinAenguissunssukasnddefiiedes tefumius
warasuANudiusyaeiaLls wavthlugnmsaienseuiuinnufaniside lng
feanduamteunfanguiuasnumunssanssudail

1. uwRafiRgadasiuaunslaiedud (Purchase Intention) Adla
%o maneds nszviumAnLasiruaRTIRvesUlnAro AU uage el
uaﬂmﬂﬁﬂdnmﬁﬁu‘ﬂﬂﬂé’qlﬁmmﬁ’ﬂﬁ’mﬁ’uﬂwiwﬁﬁwié’%’umﬂ?{ué’w
wtildndavanifumanaidmaliuslnafnnnuidaiestodud e
Fenvmadeniiffialunistodudn ileneuaussnnudosmslunsasisna
(Howard, 1994; Kotler, 2003) Tnetladeiitavisnasennusdlafiastedudni
AunuanauAdedu liun YedeFesdrunagnidiuyszaunianisnain 4g’s
mMsuausuwmAlulad (Technology Acceptance Theory) wazaalia1¢la (Trust)
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2. wuIRnuazVENBatUNagNSduUsEaNNIaN1IAAA 4E S

woAnssuvesffuslansimsiasuudadlunugaai daaliinagnsnans
panadinsUsuasunladiviusionisneuausssiongAnssuvesiuslnauiu
NnFNnagndLUszaumensaaadiiuiian louA nagmsdulszaumsnis
mam “4P’s” (Product, Price, Place, Promotion) Ing E. Jerome McCarthy
U a.A. 1960 (Poulou, 2018) Feaglwinnuddayfuiundndost doutlud
A.A1. 2010 e Philip Kotler lsiausspinasionagmsnisnisnanadisjatiugndn
Dugudnardunisaiisdudvieuimsiidaounuenlifuguslan a1eld
ﬂﬁ&g%éd’lﬂﬂi%ﬁu%’mmimmﬂ “4C’s” (Consumer, Cost, Convenience,
Communication) (Kotler, Kartajaya , and Setiawan, 2010) LLaﬂuIaﬂE;ﬂaﬁﬁa
fifiesnenistereduduasuinisiivainuats wastessoaulavlasy
Arwillenegnann InsgseuaUBIANFBINSURIUsInATIHDIN AT AN
snlunmsdoduduazuinig nglisuiufeuiusenludedudiitiudn
Tul a.f. 2009 lag Fetherstonhaugh B. (2009) lalausyusedsonagns
yansmanelugARava Fajuiuinisassusraunmsallunssuiunisinaulade
auruazusmstviuduilaa lown “4E’s” Usenaume 1) myadeUssaunisal
(Experience) 2) msuanidsuanin (Exchange) 3) mnwazaanlunisidnis
(Everywhere) 4) n1583198170 (Evangelism)

dmsuamAdefiiniudadeduussaunisnain 48 AdvEwasea
filatio wud1 T9av dumun (2565) AnwiFes Hadedautszaumanmsnann
4E’s fidenaliifuslnadeormsussianeyriuluuie weundiadu Food
Delivery Tnsiladesisnandimasenisdaormsvosiuilanuazaiansaiian
Uszgndltlugsfia Food Delivery lailueeaf aenadosiuauideves dosy
Shstiuns (2564) Tyt Yadudulsraumanmanain 4E’s demuidla

FagrUsziufunisiiunesuladewdidedfgnisaifisyau .05 wag Buviy

L?ﬁuaquwﬁwm (2561) WU dwdszaunisnain 4E’s dwadenisdnaula
viendieesinvieuiisavnlng egsdifedfayneadaiiszsu 05
3. wqwﬁﬁLﬁmﬁumiﬂam%’umdﬂaﬁ (Technology Acceptance Theory)
Davis (1989) unausiuudnaesniseausuinalulad (Technology
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Acceptance Model: TAM) titelfesunsfanginssuvesildinalulad nuin
mngiduausasuitaselevd uazanuditerenisldnuaziisnsnalagnse
fumgRnssuauAala (Behavioral Intention) ey wazdsrasonisléass
(Actual Use) aanmdesiuvasn weunaud (2565) ensnanissausumalulad
wagenuilindavesiliuins idwmarerusdladedudsumeszuumdod
Sidnnselind (E-commerce) Lazada n1ssuianudiglunisldau nmssug
Uselomilumsléons uazmsivinnudes finaderulinge wazaziinn
danusilatodudosulat anfindranlumsfnendl Jeldimunmssugan
faus 3 Ysgns il 1) msudfeenuiivsslowd (Perceived Usefulness)
(Davis, F.D., 1989) 2) n15¥usfsnnudresionisideu (Perceived Ease of Use)
(Davis, F.D., 1989) 3) Ms3uimnuidies (Perceived Risk)(Cox & Rich, 1964;
Stone & Gronhaug, 1993)
dmSunuitefiieatuladedunissensumalulad (Technology
Acceptance Theory) figviswasionnusitlatodud Ineflinisenanevindne
MAdeiAdes ey Jusy Sastiungs (2564) nan15idemui dadonis
pousunarnsldinalulad dwmadeaudlades Uss fusumaifiumaseulad
ogsiiodfyynaadansediu 05 aenadeaiu naviuns dnid uay nsiing

Adaa a a

J8ATY (2565) HANMTIRENUIN Nsgeuumalulagnidninalieuindaniny
filatoaudosulaivesfusinaniueistuiond egrefiuddqmsadadise iy
01 Bnvis iaTa Unudin$a® uazaniz (2566) wui adednunissensumelulas
Tunndnuiinadenisindulatodudeeulativesiojueseiduddymaads
4. wuaRauaznquiReatuaulinede (Trust)
MnmsanwiAsatuaalindeluiifvesiuslnelugiuzgnd thimms
sanevinuldlirmnumnevesnslingda (Trust) mnedis msiignénianaidesiu
aushila AuAan s waganufianslaainiiud fune uasglvuinis figndn
wnnadludendevdeliuimenngueviedliuing iy Fuduieuinmans

| Y ¥

fumuands Anu@ednd nsinusnernududeyadiuiivesgndi ns

v saa v w

wilald anwasela msdeansiidanu msadeenuduiusiaiudde Uusiu
Anulindeazidunsadnsuninainnisludutadeniidnsnasensdnaula
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FoAudwidouinisvesiuslan (Grandison & Sloman, 2000; 3n1n1 iAo,
2560; dadu Tann, 2561) Buiter, W., Lago, R., and Stern, N. (1997) lanan7
dudnd analindadunsamuduiusiuiuguiugnélunsdoans
5ean15u3n3 Taeduszneunisasnsuiimguiianuduiusediddnddn
5C Faazlsaannudunsuaziinlugnisaienseivlauazdlveglule
gnén flesduszneudsl 1) nisdeans (Communication) 2) msldlaguauay
N5 (Caring and Giving) 3) Yaxniin (Commitment) 4) AYNAEAINEUY
(Comfort) WieanuaanAdes (Compatibility) 5) nsuAlvanIunsaltnues
(Conflict Resolution) wazAlingla (Trust)
dusunuideiifetudatoalinda (Trust) f8vdwarernudila
FoAudn Tnefindenaneviudnueideriisades ldun Sanm sianen(2560)
w1 Padeennuilinda desadentsindulafedudrudesmansdnevonan
wisdnlavivesifuslnneeulatilungummamuns egneiioddyyaadansssu
05 uaz dfadu lanm (2561) Wi mwdlatodudrihudesmanedn Tas
(Facebook LIVE) ¥0enguiuslnm Generations X, Y, Z lasu 8vgnan1anseain
auilinala Tnefienduuseansdvswa wirdu 051 9nkaniduasviouls
fuszneumsgsiveeulatifesainsmnudedng audesiu msdeansiidaiou
mselald wazvdnidssmnuideaiiozisligninifnealsifiansle 1oadns
anuduiusgauIndugnAiiiinanulinnga aenndesiu vasa udunduds
(2565) Ainweulindafivdmadonuiilatodud Tneidaduinisdd
welilafirazdsaliglduinmafnnnulindaseuusud uay diluganusila

a v

FoFUA

HUNAFIUNTTIAY

auuRg Ut TARnARDITUTRLARNUTEIN YA UEUNIBVIENATR I ILYS
T

1.1 dulsvaunenisnatn 4E’s fidvdwannssseanulindaiiise
15l TikTok Shop Shopping Center ¥a45USLAALUUANTINNUNIUATLAY
Uuauna
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1.2 nsvensumaluladiidvinananssrornulindaiifidenisldnu
TikTok Shop Shopping Center ¥a{uUslaalulansunnuIuATLA USHMNa

1.3 mnailindaiisvinananssdennusladodudrnuteamas TikTok
Shop Shopping Center vauslnalulwanunnumuAsLazUSUMTA

1.4 dhudszauvnensnann 4E’s SavEnamnssenusslagedudsn
484113 TikTok Shop Shopping Center ¥a4{UIINALUANTANNUNTUATUAL
Usuuna

1.5 msoensumeluladiiovisnannsionussladodudsnudomis
TikTok Shop Shopping Center vasguslaalulwanumnuvuasiayUsuuna

1.6 dhudszauyenisnan 4E’s Svswansdeuseaudsladodudn
1198 TikTok Shop Shopping Center ‘UENQU%IJWQIULSUGW?GLV]‘W@WI’]‘HF]?LL@%
Vsuaumariuanulinsdedifideniside

1.7 msvenfumaluladisvananedousenudsladodudinis TikTok
Shop Shopping Center vasuslaalulwansannumuAsiarUTIumNaruAY
Pndlafifisienisldau

NIAULUIANTUNISITY
nnmsigieldmumunssaunssuwasnuAdeiifnates wui Teuus
SasyiidfmanesuUsitsvsnasesauusay 1iud anuddlalunisdedudn
aulinngda duszauniamsnane 46’s uazniseenuwmalulad {333l
tmguiunfadsnanunlilunsaiadundvinauazinaueils e
nsnageudisanuduamuwasiduniswesiuysneg Tunsdinudadeds
mmaﬁﬁ@w‘ﬁwam’aﬂ’am@iy’ﬂﬁ]%aﬁuﬁmmﬂaawm TikTok Shop Shopping Center
vosffuslnaluwnnsammmunsuazUIuMma fagunind 1
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sanfideidng

Anudzeaniuntg

vihda
Asadnadnan

ArsFuFRaadl

dszlami

msfuimnuiesie

st

Aauilezaunng

ANFEAIA 4E's

[EHEHE]

walulat

pawlingla

anuddlaluy

nsEafudn

nrsfeans
anulalauaznastd

anshideynila

ansldarnuazatnany

asuAladanumeal

auds

arunidaie
FAunffifsaiudin

arfanela

Asfufarufes

FUAMNT 1 NsULIARtUNITIdY

5115998

1. Uszrnauaznguiaagng Ussnnsiildlunsinwaded fio nquiuslon
fineFodufriudoma TikTok Shop Shopping Center 81fvagluiun
nsammavUAsLazUMma Bdlinsudiaurealszvinsiuiuey aangus
audaaL (Rule of Thump) Aldlunisimunvuagegsfimueasiunnsg
AAINeIAUsENaU (Factor Analysis) ey NMTIATIZALEUNIN (Path Analysis)
warlumaaun1siasaasne (Structural Equation Models) (Comrey, 1973)
Ihaveuusifenfuruafivanzaniiesivuiadiegslisnit 200 fegs
(Kline, 2005) Fvazidushunuiiaesszansls wasdusuuiiiisaelunis
vnlnansisededels uenanidinasinsivusuunndesiiiomely
MleeRaun1sdlasiadiedishegisegetos 1020 au sefuUsdane
1 AuUs (Schumacker and Lomax, 2004) Tnglundendsimuusdanald
$1uu 15 Fauls Sedlouindognstush 370 au eieldduunasuaay
lasunismeunau saudalanifiunis Data Cleaning 3slAuuudaunINIUIU
iaAu 400 %A

2. nsiiusausaudoya andiunisvesudflasinyd

LY

URDAMENIIUNIT
W9150019505550TUN15Y 398 aardunisTanisdggraiadenlususes

FFITUNTITY n8LaviuTes PIM-REC 048/2566 AIusTui 27 nuAMUS
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.61, 2567 fefuil 27 nuaniius n.a.2568 mafudeyaldvnstaseanden
lumainsidewnnguetegslidnleegnstnny

3. e ailafldlun1s3de uuuasuannduuuuidasiaing uuuanpsau
Uszanan 5 szau widalu 5 seu lnenguegnauuuianzas (Purposive
Sampling) tJun151dendaee13laefiasanaINNITNBULUUEBUILAANTET
angfifulumaringUssasduesnisite e orgdud 18 TulU wazinede
AuAEuYINg TikTok Shop Shopping Center Tasnisuanuuuasuniuld
funguieefiendeeglunngaymumuasiazUTumma

4. MIATIABUAMNINYBALATENEID UNLUUABUNLATITABUAT BTN
nsudaiiion (Content Validity) aMngnssnadisiuiu 3 viwu §3deldinasi
AvilinA1ANaenndosEnIdernIuiuingUszatd (Item Objective
Congruency Index: 100) uagldthuuuaounuiivuuiudslunnassld (Try out)
fuwiinnunegunthiuiiinadnvazadoadsiunguiegnaidnu (@lsils
oglunguinegne) S1uau 30 9 dimudesiufvensulalitiesnin (Reliability)
0.80 (flaen nfwdUnyw, 2545)

5. gaanidlunisdassideya loaud 1) Mslnseviadndmssaun
(Descriptive Statistics) laun A (Frequency) Sot/az (Percentage) Aade
(Mean) z*hut,ﬁ&mwummgm (Standard Deviation) 2) M53ATIEVATARN
Bu/adR919849 (Inferential Statistics) laka N13ATILVBNTNATIEME
(Path analysis) Inglinaavnaadailifnudvisnasud sanve Svisnanismss
(Direct effect) uazdnsnan1ewey (Indirect effect) MATANANNFBARDITU
ToyaeUseing
NAN5IVBUATaAUTIENANTIRY
d3UNaN133Y

HANTIATEANdenRdeiuTayATsEdnYuadliaansinuiade

Baamgiisvanaseauailadedunniugen TikTok Shop Shopping
Center vaausinaluwanJuvmumUAsUAzUTIMNa Tnan15398 dall
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1. HanTIATIEDIAUSENDUR LT (Confirmatory Factor Analysis:
CFA) mullanainesfusenau lngnsiadeuanumizauLardonneiuToya
Beusinduasiulsdunaldamnsotaiudsusesisaenguldsall nogns
dulszauneinsna1n 4E’s (FOE) wagnsuausumalulad (TAC)
1.1 NagnSanyszaun1anIsnain 4€’s (FOE) Nan15insenilumanis
Ialdien Chi-Square = 0.55, df = 1, p = 0.46, CFl = 1.00, GFl = 0.99, AGFl = 0.97,
RMR = 0.00, RMSEA = 0.00 wandliiiiuinlunansinnaemseiudszanyanisnae
4E’s (FOE) fimnumsnzauuazaannaodiutayaldausedny niniiansani
asfUsznavdeniiavin 4 fuus wuhildruinveshusimuaduuan §
YUARaUA 0.84 - 0.93 lneSesmuarsuanudfyanuntuntes il P
agaInlunsdnia (FOE3) nsas1eanin (FOE4) nsadeuszaunisal (FOED)
uazmsuaniUdeuam  (FOE2) muy wardianmiinesdusznouldud
0.93, 0.88, 0.87 uar 0.84 Aua U sUA N 2
1.2 nMsgeusumalulad (TAQ) wan1simsenlunansinlaml Chi-
Square = 2.25, df = 2, p = 0.32, CFI = 1.00, GFI = 0.99, AGFI = 0.96, RMR
= 0.03, RMSEA = 0.04 uansliiiuinlumanisinniseeusumalulad (TAC)
fiaumngauuazaonanediutoyalelszdny mniansanisesdusenay
dopttavin 3 dauls wudidnimdnvesusimuaduin Suuadud
0.75 - 0.95 Ineieamuaduemnuddyaninnlumdes §il n1ssuiieany
nesenslian (TAC2) msfudfeauiiusslen (TACD) wagmssudarundes
(TAC3) suddu uagiidnimiinesdusenaulaun 0.95, 0.93 way 0.75 Ay

o W

a1 U 3
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/ il
0.09 \
0.87

¥

/0.93
1.00
T'% TAC? |=-0.11
0.7

TAC3  |=-0.43

/ Chi-Square=2.25, df=2, P-value=0.32445, RMSEA=0.036
0.13- FOE3

FUANT 3 HAMTIATIETOIAUTENOUNTY

\0.29 FOE2 —~—
0.84
_LOD

gudulamanisinniseeausu

walulad

Chi-Sguare=0.55, df=1, P-value=0.45754, RMZEA=0.000

JUA W 2 Ham T Teiesdusznoudeduduling

NAgNSAIUUTEANNNNTAAIA 4ES

2. Han1InsIvEeUANUaannaesvetlunanisAnydadudisanve i

a

dvswaneauAtlageduAnIuLeIIg TikTok Shop Shopping Center 984

Y oa

AUSlaAluwANFUNEUATUALUSHUNG THAN1TNAGRUANUNANNFLYDIUUY

Y
o v v

aesiutoyaielszdny wudn A1 Chi-Square = 75.47, df = 59, p = 0.07,
CFlI = 1.00, GFI = 0.98, AGFI = 0.95, RMR = 0.01, RMSEA = 0.03 31nN19
finsannsdeuanudenndesnaundueslinaalunisineeded wut suuuy
aruduiudidsamgueduaanisinuiadodeamafiivinadennudila
Fodudrugeanne TikTok Shop Shopping Center VENATHRGIT
nIunnNmUATHarUSuMmalinuaenndenaunfuiuteyailwseany uay
FeennsausznaundvswalulunagenndosivingUssasddod 1 Using
nanFeTgilinaadanivn fanmi 4
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1 0.26 FOEL \
0.56
o \

0.83

TUT1 |- 0.18

|—mt— 0.32

8

N
E

|t 0.2

E

|~ee-0.16

0.40
0.21
0.18 FOE4

et 0.19

ol

PIT1 |~ 021

/0.52
006 TAC2
PIT2 | 016
0.73 TAC3 ch 0.27
3 i-Squares75 47, df=59, P-waluss0 07286, RNSEA=0. 02 pIT3 |~ O.

sUa i 4 Tuaranisiinm

@
7 T
i

&

M19199 1@ Hamasizvisvsnavedinansinylade@sameniisnsng
AAUAIlATaAUAINIUYD IS TikTok Shop Shopping Center
vosruslnalulansunnamuAsarUuMma

saudsna  TUT PIT

Fautlsms  TE IE DE TE IE DE

FOE 0.502* * - 0. 502* * | 0.494*  0.282* 0.213
(.118) (.118) (.126) (.079) (.109)

TAC 0.405** - 0.405** | 0319~  0.227 0.092
(.118) (.118) (.124) (.073) (.103)

TUT - - - 0.561% - 0.561**

(.083) (.083)
ﬁﬂﬁmﬂnawéﬂwwmﬂid(#) 0.786

RUBLUR: - éT'JLaﬁzf[,mqLﬁuﬁaﬁhmwmmmLﬂﬁaummgm, **p < 01,
- TE = Was57udnona, IE = dnSnan190ey, DE = dNowan19ms
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3, 9nas19d 1 nsarsananduuszansnisneinsel (R-SQUARE: RY)
Yosaunslassaseinusneluune wul esrUsznouvesaulinga (TUT)
fiedudszansnsnennsaliviiu 0.786 waned1 daudsaglulumaanuise
a3unAILUsUTIUTRIAuRladeluntsaudriiugesmne TikTok Shop
Shopping Center vat{UslnaAluanJammavnuasiazUsuuma laseear 78.60

4. 91nM15199 1 nsfansaundninaniansaardvdnaniadensening
fruushiliea funuiulsiidduasiidndnasennuidatodudringoms
TikTok Shop Shopping Center vasuslaalulwanumnuuasiayUsuuna
fdefumusiil

4.1 nagnsdiulszaun1en1snain 4E’s (FOE) ddnSnanemsaudauin
soAuliNsla (TUT) Tnedivunednsnanienssuaz samwingu 0.502 egsiiiudfy
yaEdR denndosiuauuiigiude 1 uaridvdnamadevdanaronudilete
Tun5@ud (PIT) Tnaduundndnan1aoeswindu 0.282 wazdldvigwasiumiu
0.494 agailtydAyvn9aia aennfefuaNLAgIUTE 6 LABVENANINSS
denasenusitlatelunsauin (PIM) sgsldiifodfymseadn lidenndoeiu
AuufgIute 4

4.2 mssousumalulad (TAC) 18vSnan1nsadauln searulinge
(TUT) Tnediuunndviznani19nsanagdndnasiuwingu 0.405 ogelidud1Agnig
At aemndesiuauuigiute 2 undvsnanmswazdevdsraronudilate
Tunsdud (PIT) egslifidudAnynieadn liaenadasiuauudgiudes 5 fu 7

4.3 avwilinda (TUT) S8vsnanansadeuan derudslageiunis
auAn (PIT) 1nedluunndvignan19ansauaysvisnasiuvindu 0. 561 egnsiidudAny
MeaiA aenndesiuaLNAgIule 3

4.4 dofumuihdaung wud vundvEnanisdesvesnuUsnagns
dudsvaunanisaann 4E’s (FOE) fidsuasionusslagelunsaud (PIT) 4
ANganINBnENan1ange agelitldAgnieata lnediduusanulingda (TUT)
Husfudsdsin (Mediator) melulinanisinudadesanmisianswasie
AnuRsladeduArutaImne TikTok Shop Shopping Center UENATRE I
wANgIMNIYUAsLazUTIMTA TBazBEaNanTiATITilandunT1eT 3

waggunmi 4



nNsansuyyemaasia:dabAuAMaassuwnny é

)
U 42 aUUR 3 Auenau - SUNAU 2567 N

2AUTIENANTIVY

1. NagnsaUUTEauNIaNITea1n 4E's ABVEnanmsulisuIndendy
1ndla Taefvunndvswannanss uasddvdnanisdoudsuasonnudislato
Tun1sdudn Geaenedestunsinuues Suviy iBoaunsamn (2561) Anwiides
dulszaunanan 4€’s uazusegdladidsnaiensdndula vieailevesiinyes
dervnlnglungammuviuas Wi dndszauniseann 48’s Jeidadesu
madhdsfuilan wagduaunnudniud Adwmadensdndulavieaiivives
thvieudisrrilve egrefiteddnsadifiszdu 0.05 ovaz 48.1 wona Nt
fraonndestumsAnuves guTIl 1MAY (2566) AnwiEes dulszan
yrananan 4E’s fidswadensnauladeduddudgulnauilon vesuslan
H1wAsetedinteaulal wudl drlseaunianisnain 4E’s AuNIIase
Uszaunsal (Experience) M3a¥aanin (Evangelism) uag nsidndeguslan
(Everywhere) fiavsnasionisdnauladeluluiimmaiioafulfedraditod iy
yrsadiffisesiu 05 ssuneauiuLUsSoay 53.2 Bnvis uluy ataRum (2560)
way sfadu lanal (2561) nuin MsaisUszaunsaiiiveshudildeldes wu
msfnsioioans Taedmnuelalduaziimsuensdetidvisnadennlindauas
mindulatoduduaruimarihudednuesulay

2. Fofunuiidrdty nui vumdvsnanadesesuysnagrsaszan
ynansnann 4E’s (FOE) fidnaronusslagolunisaudn (PIT) fidngenin
dvdwaniense egeiiuddaneata Inefidauusaulingda (Tun) Wusuds
dwin (Mediator) melulspamsinundateidsanvaiiisninaroninudid
Fodudrrugeanie TikTok Shop Shopping Center VENATHRGIET
nsmIUAsLar UL denndestumsfnuvesinivinsvaneyiiinud
auilindasfunsmdnduiiinanagluduiladeiifidvswadenisdndula
Foaudwidouinsvesiuslan (Buiter, W, Lago, R, and Stem, N. (1997);
Grandison & Sloman, 2000; 3A101 Minview, 2560; Tadu lann, 2561) uazds
aonndestuMsAnuaAsefifnteses Iann fiaview (2560) wui1 Pade
aulindlafunisludadofidmadenisdnduladodudmiudomianis
drenanan wyln lad vesduilareeulaulunsavmuniuns aenndesiv



msAnndodeiBheninahiianswadenNUdbBoduFwWILBoDMD TikTok Shop Shopping Center dopwusina

Tu|uc1nsmnwumunsua:U’sumwa
The Influence Consumers’ Intention to Purchase Products Through The Tiktok Shop Shopping Center Channel
in Bangkok and Metropolitan Region

¥ada1 wdunauya (2565) WuIn dnswaniseensuwmaluladuaranulingda
Ve lfuINg Fdmarernuladeduiniumess U avdaiEnnsedng
(E-commerce) Lazada ms3uiannudnglunislidnu nssuiusslevidlunsld
U LLazmi%’Uﬁmmﬁim finatenulinsde wasdldfiudsunuimue s
Tndla easangaruddlatodudnonulad

3. msweausuwmalulad (TAC) fdnsnanimsadisuln seanulinndda
(TUT) Taedivunndnswan19nsalazdnswasimyindu 0.41 agildudAgnia
a0n vouTuauuAgIule 2 InuaenndeeiuaIteves QuTuns Jesallnmn uag
Fn gou (2565) wui1 nsgenumalulagdwasianinu 13314la Ineguseney
mimmsaﬁmaﬁlﬁmﬂmsﬁnwﬁ%’dﬂﬁwmﬂaqmééfmmwmﬂ paulail, N3
gausSumalulag, ‘U’i%a‘Uﬂ’]iﬂjLﬁﬁ]ﬁ%’Nﬂ’J’m‘lﬁLU%SUV}Nﬂ?iLLﬁdQ%}uﬁlﬁﬁUﬁqiﬁﬁ]
aonARBaU Kaur, Ruohomaa & Kutvonen (2012) Bswuin gnéndmaulaiiaz
sousu walulaBuldlunisderdesulatgndwidduAnaulindivey
Wasumgfnssumsindulaterieeulavessiia

Forduauuzian1sIde
Forauauziatnansiaeluld

1. fUsENRUNTSVAUANIUYDIMN TikTok Shop Shopping Center
ﬁﬁLﬂmuwmjugﬂé’mé’ﬂagﬂumﬂ':;qmwwmmuaw%um%a AISIRAY

o v w 3

1A AUNTNHUNAENSEIUUTEANNINITAAIA 4ES ot Busudsid
dnsnanemsadeuin demnulindaszniieiuiuazduslnn lesanidu
fudsiidmarenuddate

2. fusgnaunsuedudH1uteIn1e TikTok Shop Shopping Center
fildmanengugndmdnoglumngaymuvnuasuazUsuuma Tiauddy
fuSewesmuazmnlunisdida menisifindesmanisiasming wWiesuae
ANEAIN ‘vﬁaLﬁ'm'aamamﬁé‘wm@iaé’ﬂszﬂaumiﬁﬁmwwmwmaﬂiamqu

ANNABINTTYRIEUTIAA TIudnunaenslunsasannligusing



nNsansuyyemaasia:dabAuAMaassuwnny (-?7.,
U 42 aUUR 3 Auenau - SUNAU 2567 4&’,’}‘

JaLdUBLULINENISIeASIRa LY

o 1%
g a v |

nsAnwladedeanvnduy NdvsnadeauaslfodufHIutImI

o a v

TikTok Shop Shopping Center va4§u3tnn wWu virupdniisensdud iusiu
sfansiteluafsdifunsfnundusogsiliiunduduilnaiidnaulade
AU TikTok Shop Shopping Centerwd Hiawdunisveneveuwun
nauegaililunsinyilunsisensatelumsfinunisduilnaiisdlisaaule

FRAUAAIBTUNY

LONA1991989

navIuns Awid uay nsiing seau. (2565).m3vensumaluladiidvina
ronuitladedufesulaivesiuslnaiuaistuiend. 275471539
MEYINITIANIT UM INGIAEYTIVANGTUNS. 6(2), 60-74.

flagn NUYIUYYI. (2545). N15NATIZHAAA: AAAFINTUNITUINITUASTTE
(Fanindsdl 6). drinfiuriuviagwasnsaiuming1de,

viyy ataduin. (2560). fadenduasenaiuliiilenaranaremidve
Blanvseinalutszimalne. (mendnusuSaerunUuda, i ing ae
Aau1ng). DSpace. http://ithesis-ir.su.ac.th/dspace/bitstre
am/123456789/1692/1/59602306.pdf.

Ionan vinven. (2560). MsmameuAeaIALeaulay mlFardlauasnanin
YoussUy msaumATdkason AU laTodu R Yo IN9n 13078
nonaningUnlan (Facebook Live) vavguilanoaulalu
ngumnIAT. GnendnusuTayanuimsgsnaumndaudin, uningndy
N3NN). BU Research. http://dspace.bu.ac.th/jspui/handle/
123456789/2478.

Fousy Sastunns warnaalsyd etundaana. (2564). fedeiiinaden1musile
Forsedusensiduniseaulad. (nerdnusiygnuimagsia
UMUUDR, UNINYIRBATUASUNTILIA). DSpace. http://ir-ithesis.
swu.ac.th/dspace/handle/123456789/1524.



msAnundbdaiBbanaRiionswadenudIDBoaUmMWUseDMD TikTok Shop Shopping Center topwWusina

TuluanspinwumuAsiia:Usuruna
The Influence Consumers’ Intention to Purchase Products Through The Tiktok Shop Shopping Center Channel
in Bangkok and Metropolitan Region

¥aSa udundulin. (2565). ansnaniseeusumaluladuazmarulialavessly

Usmsiisnasionauidleodudisumessuumdvdaidnnseing
(E-commerce) Lazada. (@sinusN13IAN1sUTdn, UnInendy
1#na). DSpace. https://archive.cm.mahidol.ac.th/handle/
123456789/4571.

fis¥a Unyan$ed, gey Sruneylng waslugyagn dmuna. (2566). nseeusy
weluladfidnadonisindulededudosulatdvesioqulusune
Uininin Janiauunys. 975995u30n550n7590n 735G MaeN 15398,
5(1), 49-60.

QuFuMs el wagdTn gou. (2565). Yaduiteanvnvaniulinga
weluladlueietedinuooulal iidmwaenginssunisinaulade
vhseaulatan gusenaun1sssiaviag. 979375AaUNI59AN73, 6(1),
358-373.

fadu Tanau. (2561). nsvausumalulad awlianle uaznisnainaiuginy
ooular] Aliuasionarudiladodudnidesmanein las (Facebook
LIVE) vesngug/u3lan Generations X, Y, Z. (ineniinusu3gan
UIMIgInauvmUaudio, 1mIne1demalulagsnvaenaniaunm).

3585 Funn. (2565). Tadeaautszann19nImaIm 4Es figmaliruslands
21M3UsENYIYRIIIUIE oUNEATU Food Delivery. (inenilnus
Uy ilimnaeansumdngin). UMINeenTunm. AMLUINITEIAR
WInedemnaluladavieaanianm. https://bu-mba.rmutk.ac.th/
wp-content/uploads/2019/12/thesis-%E0%B8%A1%E0%B8%B 1%
E0%B8%AA%EN%B8%A5%E0%B8%BA%E0%B8%99- 2018.pdf.

Buiiy 1BoqunsTan. (2561). Fautszaunisnan 4E’s uazusagslaiisanas
nsandule vieudiervesdnveuiieivialnelunsunnumniuas.
ArentinusUSaygusmsgsiaumUadio, InTivenduasuas UM Ilsn).
DSpace. http://ir-ithesis.swu.ac.th/dspace/bitstream/123456789/
414/1/gs601130366.pdf.




nNsansuyyemaasia:dabAuAMaassuwnny {{'?\.

R
U 42 aUUR 3 Auenau - SUNAU 2567 4&]’}‘

QUMTIU 1NAA. (2566). danUszanmansaan 4E’s Nidsrasenisdindule
Fodudaudgulnauilnn vesfuilnariuedodisdsnueaulat
33I5IVINITUALIVE UM INEIFeN AL TseNReunile, 13(1), 31-45.

Buiter, W., Lago, R., and Stern, N. (1997) Promoting an effective market
economy in a changing world. Centre for Economic Performance
London School of Economics and Political Science Houghton Street.

Comrey, A. (1973). A First Course in Factor Analysis. Academic Press

Cox, D. F., &Rich, S. U. (1964). Perceived Risk and Consumer Decision-Making:
The Case of Telephone Shopping. Journal of Marketing Research,
1(4), 32-39.

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user
acceptance of information technology. MIS quarterly, 13(3), 319-340.

Fetherstonhaugh B. (2009). THE 4PS ARE OUT, THE 4E’s ARE IN. Ogilvy.
http://www.ogilvy.com/on-our-minds/articles/the_de -are in.aspx

Grandison, T., and Sloman, M. (2000). A survey of trust in internet
applications. |[EEE Communications Survey and Tutorials, 3(4), 2-16.

Howard, J. A. (1994). Buyer behavior in marketing strategy (2™ ed.).
Englewood Cliffs, Prentice Hall.

Kaur, P., Ruohomaa, S., & Kutvonen, L. (2012). Enabling user involvement
in trust decision making for inter-enterprise collaborations.
International Journal on Advances in Intelligent Systems, 5(3-4),
533-552.

Kline, T. J. (2005). Psychological testing: A practical approach to design
and evaluation. Sage Publications.

Kotler, P. (2003). Marketing management (11" ed.). Prentice-Hall.

Kotler P., Kartajaya H., and Setiawan I. (2010). Marketing 3.0 From Products

to Customers to the Human Spirit. John Wiley & Sons, Inc.,



msAnundbdaiBbanaRiionswadenudIDBoaUmMWUseDMD TikTok Shop Shopping Center topwWusina

TuransoiwumuAsiia:Usuruna

The Influence Consumers’ Intention to Purchase Products Through The Tiktok Shop Shopping Center Channel
in Bangkok and Metropolitan Region

newsroom.tiktok.com. (2566, 16 nuAS). gnTzAUYszaUnITaidayD
ooulal wisuvanaondngnmdaeuillse sag TikTok Shop Shopping
Center. https://newsroom.tiktok.com/th-th/reshaping-eshopping-
experiences-and-unleashing-ecommerce-potentials-tiktok-shop-
shopping-center-is-firstly-introduced-in-thailand

Poulou, P. (2018). FROM 4 P TO 4 E: RETHINKING THE MARKETING MIX.
Baybridgedigital. https://baybridgedigital.com/from-4-ps-to-d-es-
rethinking-the-marketing-mix/.

Schumacker, R.E. and Lomax, R.G. (2004). A Beginner’s Guide to Structural
Equation Modeling. (2" ed). Mahwah. Lawrence Erlbaum
Associates.

Stone, R., & Gronhaug, K. (1993). Perceived Risk: Further Considerations
for the. Marketing Discipline. European Journal of Marketing, 27(3),
39-50.






mse‘iomsmsmam||uUgsmwnwsﬁdowadonszuaun1s
daaulbbodumnwiuinSodeddauooulaticoowusina
TudbrdaniAa

The Impact of Integrated Marketing Communications on

Consumers’ Purchasing Decision Process through Social
Networks in Phuket, Thailand

q¥191 Launtioy
Suchada Senanoi




nNsansuyyemaasia:dabAuAMaassuwnny (-?7.,
U 42 aUUR 3 Auenau - SUNAU 2567 4\&,"1‘

msdoansmsaananuuysnnmsidbwadens:usumsdaauloto
dummwiuindateddauooulalivopwusinaAludbraninc

The Impact of Integrated Marketing Communications on
Consumers’ Purchasing Decision Process through

Social Networks in Phuket, Thailand
g¥1A1 Launtioy
Suchada Senanoi
ANZUINIESRA anInerdesnangnd qudagiin dsmdagiin 83000 Ussmalne
Faculty of Business Administration, Rajapruk University, Phuket Campus,
Phuket Province 83000, Thailand e-mail: susudj@rpu.ac.th

Received : March 7, 2024 Revised : July 8, 2024 Accepted : August 23, 2024

UNANED

meiTuesiliingusvasdifle 1) Anwsziunnudfyresnisioansns
mmmqugimmiﬁdﬂmam'aﬂismuﬂ1iﬁmﬁuia%aﬁuﬁﬂshum%asziwé’mm
oaulavivesfuslnalufamingifin 2) Anwsdunszuaunsinauladedudnsin
iwsothedsausoulativesiuilnaluimingiin way 3) Anvinansynunisioans
mMInaAkUUYsAIMIRenszUuNsinadlatoAudiuateredseusaulat
vosjuilaalufmingiin nduiiedns fio gndwideduilaailaedodud i
wsetedsrneeulatlufmingia d1uiu 420 fregns TneldiEnisdungy
fhognauuuiugd usrnadenuuuazmn wiesdleflilunmsideie uuuasuau
NanTIdE WU 1) seRuANdARUeINsARansNTMAIRLULYTAINNTS Tag
saeglusziuinn Wefinrsandusiesu noEssdduanadeanunlum
wow loun Nslawan Mmsdeeasunisue nsuelaeninauwie Mslitiuae
n3UsERRIRLS Lagn1IaNANIenss addy 2) navutunsinauladedudn
ueSetedinusauladvesiuslnaluimingin lnesmeglusedusnniigs
3) KanSENUNSAOANIMIIAALULY N SRensTUIUN AUl AuAHL
wsenedirnesulatresruslaaludmingiin nanslasizionneenvgu
Fosdrdumutmidnuessanseny 1A msduaiunise (Beta= 397)
nsleiwaun (Beta=.243) N5l niuazn15Useanduiug (Beta=.211) MInain



msdegnsmsaandaiuuysaunmsidowacdons:uoumsdadulbBedummuirsededoauoouladuovwusinalusdHaniia
The Impact of Integrated Marketing Communications on Consumers’ Purchasing Decision Process through Social
Networks in Phuket, Thailand

N9939 (Beta=.194) uazn15918lasninauwIY (Beta=.062) og9iltudnAsy

MeEaRT .05 FeFuusBaszRauaiing 17 @unsaesuteAuLUTYe

fnUsnu laseay 62.4

Mdfey : N15AEANTNNIIANALUTYTINTS; nszvrumsdinanlade; wdete
depuosulall

Abstract

The objectives of this research were to; 1) examine the importance
of integrated marketing communications’ effects on consumer’s decision-
making process in buying products through social networks in Phuket
province, 2) analyze the decision process in buying products through
social networks of consumers in Phuket province, and 3) analyze the
impacts of integrated marketing communications on the decision process
in buying products through social networks of consumers in Phuket
province. The participants were 420 consumers who had bought products
via online social networks in Phuket by using a Stratified random sampling
and convenience sampling.techniques. The research tool was the
questionnaire. The research results found that: 1) The overall important
level of the integrated marketing communications affected the majority
of the respondents’ decision process in buying products through social
networks in Phuket province was found at a high level. When considering
each aspect in descending orders of average, they were Advertising, Sale
Promotion, Personal Selling, Publicity and Public Relations, and Direct
Marketing, respectively. 2) The overall decision-making process in buying
products through social networks of the respondents was at the highest
level. 3) The impact of integrated marketing communications on the
decision-making process when buying products through social networks,
the results of the multiple regression analysis sorted by the effect weight

in descending orders showed that Sale Promotion (Beta=.397), Advertising
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(Beta=.243), Publicity and Public Relations (Beta=.211), Direct Marketing
(Beta=.194), and Personal Selling (Beta=.062) at statistically significant
level of .05., since all independent variables were able to explain the
variation of dependent variables at 62.4 %.

Keywords: Integrated Marketing Communications; Decision Process in

Buying; Social Networks
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2) ileUssiuusyavanmvesdessular Ussinn adUiale ilemsussunduriug
uwiasviouflengneussdlanlasy wud ammvesndUifleUssuduius
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Abstract

This research was objected to develop the online media, to evaluate
the online media effectiveness and to publicize Khorat Geopark Tourist
Attraction, Sung Noen District, Nakhon Ratchasima Province. The mixed
methodology was conducted. For the qualitative method, the interview
form was used. The key informants were 12 persons, included with the
representatives of the relevant government agencies, the community
entrepreneurs in Sung Noen District and the representatives of the Khorat
Geopark Office. Then the content was analyzed. For the quantitative
method, the questionnaire was the tool to evaluate the effectiveness of
the online media with 10 key informants, consisted of the communication
academics. and the representatives from the Khorat Geopark Office. Means,
and Standard Deviations were used for the data analysis.

The results revealed that 1) the development of the online media
in the form of video clips for publicizing the tourist attractions at the
Khorat Geopark was consisted of 3 elements : 1) the content elements,
2) the production elements, and 3) the creative elements. The researcher
then applied the elements to design and to produce the online media

in the form of 5 video clips ,for the tourist attraction promotion at the
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Khorat Global Geopark, Sung Noen District, included with Wat Tham-
machak Semaram,Prasat Mueang Khaek and Prasat Non Ku, Srichanasa
Learning Center at Sung Noen School ,Wat Prang Mueang Kao and the
source of stone cutting at Ban Som Kok Ngam. These were the important
historical sites of Sung Noen District and they are the information collection
sources of Sung Noen District. Nakhon Ratchasima Province and 2) for the
evaluation of the online media effectiveness in the form of video clips
publicizing the tourist attractions at the Khorat Global Geopark, It was
found that the overall of the Khorat Global Geopark video clips for the
public relations was at a good level () = 4.33, S.D = 0.54). Considering
each aspect, it was found that content of the online media was at a good
level ()_(,: 4.48, S.D = 0.55). For the online media production, the quality
was at a good level ()= 4.32, S.D = 0.54) and for the benefits of the
online media aspect, the quality was respectively at a good level
()_( =4.2,5S.D = 0.53). All the video clips can be effectively worked for the
public relations.

Keywords : Public Relations; Online Media; Khorat Geopark
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Abstract

The image and attitude of foreign tourists towards food tourism are
thought to be significant for provincial and national tourism planning.
However, little research has been done on foreign visitor groups, which
could result in fewer opportunities to promote food tourism. Therefore,
this research aims to 1) investigate how foregn visitors perceive and feel
about food tourism and 2) assess the factors that influence the image
perception and attitude of foreign tourists to repeat visits for food tourism.
This research was a quantitative study using a questionnaire as a tool to
collect information from 400 foreign tourists who had visited Thailand
and either consumed Thai food or had a chance to participate in Thai
food-related activities.

The results of the research found that local people had a favorable
overall image perception of food tourism at a high level. In terms of
attitude of Thai food tourism, the most popular factor was tasting local
food, which scored the highest. The respondents also expressed their
desire to repeat visits Thailand to participate in food tourism. Nevertheless,
the image and attitude of the respondents also affected the repeat visiting
intention to Thailand at statistically significant level of .05.

Keywords: Image; Attitude; Food tourism
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Abstract
The research aims to study policy factors that influence the success

of the Thai government’s 10,000 baht digital currency policy in Phra
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Nakhon Si Ayutthaya Province. Using quantitative research using an online
questionnaire with a sample size of 324 samples, the data analysis
method was multiple regression. The results found factors are affecting
the success of the Thai government’s 10,000 baht digital wallet policy in
Phra Nakhon Si Ayutthaya Province. If the policy is successful, it must rely
on factors comprising two variables: the response to the policy from the
citizens (0.553) and the benefit of the policy (0.260). This analysis can
predict the success of the government’s 10,000 baht digital wallet policy
in Phra Nakhon Si Ayutthaya Province at 68.2 percent.

Keywords : Public Policy; Policy Evaluation; Policy Succession
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Asleudens iy dsunn1sueesy
MuAINAAIULEUIBIRUATYIEA 10,000 UM 386  1.06 110
msilluswaduanldlunstovesesulal

37U 408  0.73 7
4) wanausuuleutganuszv1vu
MuAINAAINULEUIIRUATYEA 10,000 UM 4.07 096 110
anunsnaseanuiswelalinviiu
yiuAnAnIuleuneRuAINE 10,000 UM 403  0.97 1A
Tanuwmangauivanunisaimaasegialudegiu
yumnAnIuleuIeRuAIa 10,000 U 4.01 1.00 17N
Astimsandunsaeluouian

37U 403  0.88 7N
5) anudnsauleune
MuAINAAINULEUIBIRUATYIEA 10,000 UM 4.06 88 110
anansnanIEAuATYENIluImInnsEUATATaYSEN
MuAInAnIUlguIgRUAIYEA 10,000 UM 3.94 093 170

AnINENsaaseelawnusEvvuluTania
NITUATASDYE
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A5199 5 : LEAAIRANTISIASIZRAUTANNMLA (Fi)

o o ” — nsula
fulsdanald X
AUNUNEY
yuAnAnIuleunel@uAINE 10,000 UM 403 096 170
ATAINENNITALUUINSE AN IN8VDIUTEV VY
ludwminnszuasaseysen
59U 401 085 11N

a ¢ W 9 v a o S A Il = 5
IMNNANTIILAITET WU m')LLCUTG?NLﬂmlﬂsl]a\jﬂqﬁﬁﬁ]ﬂlu@iﬂuuigﬂUﬂqLQ@EJ

AENsENINg 3.86 - 4.29 lngiimsuvaruninevesiiulsdunalasgluinue

FEAUUNWATUINTIER
ABUN 3 NITIATIENTEAUANUFUNUSVRIFILUSIUNITIATIE
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ANUANAT  Yumau  walulad Wamauiu AW
fuds Yalguy mMsadiy Algiu  wleuiean §159
weure  wleuie  Uszvnvu ulguie

ANUANAYDIULEUNY 1
%‘LJG\E]UﬂﬁG?’]LaquEJUWEJ 0.568** 1
wmeluladildiunlovie 0.589%  0.644%* 1
HanaUsuUleuIgaIn 0.796**  0.571*¢  0.628** 1
U815
AudSauleuny 0.745%* 0.477**  0.558** 0.807** 1

*qludrAgynsadanszav 0.01

NANTNTN 5 LEAINANITAATILNTEAUANUFUNUSVDIRUT WU SEAU
AudNTuSvaswUTaglutaTEnINe 0.477 - 0.807
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AUl 4 MATIzvinIsanneEnvaM (Multiple Regression)

A19197 7 WAAIKANTIATIERNTanaaenaM (Multiple Regression) Uade

Piinanorudsaulouveiuadva 10,000 vnvesguialnglu
JandansrunsAsoyse

fiauus B SE,_ B t p-value
ﬂ"]ﬂ\‘l‘ﬁ (Constant) 636 .164 - 3.885 .000
ANUANAYBIUlEUY 260 050 280 5209  .000%
Fumeuntssuiuleue -055 046 -051  -1.177 240
weluladfldfuuloune 079 053 068  1.495 136
nanausuuleuIeaInUTEUITY 553 054 570 10292  .000%

ANudSavesuluuekuAia 10,000 UM (R= .682)

Y

lgdrAn19adanseau 0.01

o

HANITE WUl NFIATIeiniTanaeenvan (Multiple Regression)
Hadeifnaderudidaulouieiuadvia 10,000 vmesisutalngludmis
wizuAsseystavdSaladesedeadeusznauluie 2 fuus Ao nareusu
Wlgu1ganUsewvu (0.553) fuanuruavasleue (0.260) Inganunsadeu
Duaunsle fie arudiSavesulouieiufda 10,000 Um = 0.636 + 0.553
(wamausuulouignUszry) + 0.260 (Arwduawasulous) lagaunisi
anusoviuneAudnsaveuleueRuAIvia 10,000 unlisesas 68.2

aAUseHa wazasunan1side
mfediatunmsinundefodaleneiiiavinadonudisalums
AsuuleueRuAlYia 10,000 mmm%’gmalwaluﬁyuﬁﬁwi’mwswmﬂ%qﬁm
INNTOUKLIAAYDY Balanced scorecard suusenaulusieauauna 4 16
1dun ewdudmesuloune dunounisdiduuleus maluladdlituulouns
uazkanausuLlsUBNUsETL HanFiTenuth Spuialneluvneilaosasig
azuuudaloungludunanouiuulsuisnnussrsu esnn an15iduddn

o o aa o A aaw I o &
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vesulgurgiuanIunIsalniasegiataslwImelduresfiuleuienaly
otnalslusunnn iilon1sadisseduaufisnelavestszuvuludenda
NITUATATRYSLIROMIULEUIBIRUATYIA 10,000 UM TFUIREIRBITATIIULING
i ¥ndosnudurvesulvaiiiolissrsulufminnszunsedogseiin
ausiilaluindesuneiiarannsosnseduaseghauarauguueaszruly

[ (%

Jadanszunsaseysels lnauuiRnued Van Meter & Van Horn (1975: 471)

'
=

FodugiaveuuinnisinulovglUujon nessuinnisiuleuigluujos
Jndudesmdsiamdnaniniasegia dan wazReulanisnisidies A s
TTUWANTENUVBIANNEIAY LATwghanasReaulanensllesiineuleuiy

= 1

Tnefinsanfminensmaasvgiafiogifismeniolinozdrondndlinis
wUasuleunglugnmsufifvssanadnide nswlanleugludnsufifesnel
Aenansznuezlstnmeanmasugiwazdsny Ussovudinaiivetdlstng
sonsudasulouglugnmsufod nqunauseloviising q dnsiedeulmiile
alvayuisefnAuulenensell azuldimannsihuleugliin Ssune
msmilsfmdnnsliussvvusensuulovnsuarairsnnudanulubowes
Anuduenfiaziinturesulonsdeussrvuludmianssunseiogsen

ayUlsnuleunaiufdia 10,000 U azUszauradsaladsznauluse

'
a o w

2 Jadeudn loun 1) srunismevsuulevigannussrvuioldudsddgy
ardunsnlunisiiavaniiunisulouneduiaa 10,000 vwilufuidamsa
WIBUATAIRETYY N1snauTuuloutsastigliussmruinauianeliLay
mavdsulaunglueuanvessuia uas 2) JadusumnuduAvesiuleuy
figesitaliiuisuseloviveslonnelunsonsefuszuuissugiauagse
aruguvesUszyluiufidmianszunsedogse

YalauauUsBIUfURNT
1) mhganuilingideddudmianssunsaisgsernunsaiulasinig

aa v

WlgugRuATiia 10,000 umvesszaisasnssuilviuussnvuluiuiiie
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Wwunnudanudlafsfusulsueiuiitansludmianssunsrieysen
Werfunsifinlonannudidaludaloune

2) mhsauiiededuimionszuasaiegsoriunsdniulazanis
Wleug{uAITa 10,000 UIMTBITFAITANITHTEUAUNTOUVDITIUALAY
ssiafumsUEmsiiesesiustuuduRivaiiasAntunnuloviadunss e
aazmnlifuduszneums fuilaauaznauiinvioadiedludmin

v aw &,
Jalauauuzn13uATIsaly

1) MSTYIBVBUANITIVEATBUARUNIUSEWAMELTID InNaN T INTEAU
Useina [ienagauluIAAaNNSNYALRUEWY

a =

2) ar5ve1eseLleuitiTelaeyudunisasiiund1siadeyaidadinves

asauAsINgustegsiielunmsAnvidmanin lnsasdunisiiudfyued

3
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Abstract

This study aims to investigate three factors affecting the customer
relationship management in the New Normal era of Japanese food business
in Bangkok. These three factors are: 1) customer behavior 2) customer
loyalty and 3) customer trust. The sample group consisted of 400
individuals who lived in Bangkok, placed orders more than six times, and
used the food delivery services between January and March of 2024. The
study instrument used to gather data was a questionnaire. Descriptive
and inferential statistics, including multiple linear regression to test the
hypothesis, were employed in the data analysis.

The research results indicated that the behavior of the respondents
affecting the customer relationship management in the New Normal era
of Japanese food business in Bangkok at a high level. Before placing their
order, they evaluated the costs of food delivery from each establishment.
Regarding customer loyalty, the majority of respondents preferred the
restaurant brand’s acceptable quality. In terms of customer trust, the
restaurant possessed a distinctive trademark. As far as the customer
relationship management was concerned, the restaurant kept complaints
confidential. According to the results of the hypothesis testing, customer
behavior, customer loyalty and customer trust affected customer
relationship management in the New Normal era of the Japanese food
business in Bangkok. Accordingly, these factors could predict 14.40, 44.30
and 53.20 percent, respectively. Regarding the customer relationship

management guidelines, the result showed that the entrepreneurs required
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to prioritize their customers. Employees should be honest, have a service
mindset and be attentive in order to deliver services.
Keywords: Customer Relationship Managemen; Customer Behavior;

Customer Trust; Japanese Food
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goamnssunsuinsilaneglutaisesniniuln tnedduilaafiudu
unnnduUszneumsgnannssiesigaEeseswnn daduamamilsves
nsiulealun1AnNIsUINIS(Sota, et al, 2020 : 64) viaweAnsedinIsUTUM
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WU nsiiteanavesgniniignaes tienisdaenansludatnugnd 1Judu
svuusanaatiEeniud JPUUUIMIRNANENITUS (Customer Relationship
Management: CRM)

nsasanuduiusiugnan ddudieaiyanlviugsialaluszezen
nsueulsraunsaifialitugndn daelviAnanistiesn vense wasnwigiu
andduelliudulaluienielifudveshuts fedunagnsnisadieana

v ¢

AUTUSNANUgNANNTINI I IYYUL UTENaUMIE NSHBUANBIAILABINITYEY

'
12 a

aNA1 WLINASIILAUAIANINER Axe1nBgiale LouaAvETiAylianAALTLAY

Y

guagnaniseauldle Wudu nshgsivemsdgidu dndudeadila

Y Y 9

a Y a o aa = I I Y %
Wﬂmﬂiiu%UiIﬂﬂiuq@allUmllﬂqiLUaﬂuLLanaﬂqﬂiﬁﬂlﬁﬁ ADIUNIIFINNAINU



UDDS.InUWEIdOﬂEUngQﬂFT']E'TUWUS’[US_I‘F] New Normal douﬁsﬁnmmsrij'!uTquns‘\)lnwumuns
Factors Affecting Customer Relationship Management in the New Normal Era of Japanese Food Business in Bangkok

fnfirens1du daauruAliiugnAEIuRAMTBFUAKAZUSNTRE
soidlesuazariiaue wazdoalinisaiunudeiliiugndn semsuidam
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2006) et Aeddryfausisunuduusiy fio ﬁguwif’fnLLﬁﬂLﬁ'aQﬂﬁﬁmﬁw
guihdu v gnnmslesumsdeusuiinlignéngiile wu wiinausnw
AuUasnde deuszorduiug winaueie Wudu (Usen wilugeny
wous Twgdu, 2563) vnlalldlvieuddngsiazaelonialumsadneia
Usziilafidellesiugndn Sediduessdeiideadlagnéediauriade finan
sawihiléh erudiSavesnsuimsgndndinius JuagiuvaneesdUsznay
Sudaustfusms ulous wnUiiR weluladussfufiRnumnau dudusdd
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Aewasugiangann vilinstevedimesuaziddevesussmsuanas sk
vanegsATluMAgRAMNIIILATUSMIFomenvsinas TTInvesaulnedsu
JuTinidlml (New Normal) Uiuiasunginssunisdssdinyszdifuves
puearaseuafl ssnamdaidulmdusdrannlugadinitlvl dufe 53fa
o Inslannzegnadsgsfvemsduidsemsesulat (Food Delivery)

gsfadsensesulall (Food Delivery) il w.a. 2564 Hyar1saugsiia
5.31-5 58 viluduum viseiAulafesay 18.4-24.4 msiuinisdsensesulat
wuladuegannifumnenginssuguilaaiuasuulasulaefiaaunisal
Tndnidushnsdu Ssieelsifusenounisfisiiaerhiuomandeunay s
e mnsuneuauladiunamulurainnisindeiseeulad nMsuddy
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Usushegsreiestuanimundeuluiagiuiguilaaadsundamginssu
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ngfnssuguslng

woANIsuveuslaa (Customer Behavior) ueds unisnszvinlae
uywduanseanlaglidfn nsuanseenvsenisnszilagsssuvAveuilag
annsodsduznanisnismanald nauuanaviensateudsteniosaanisaud
wiausng ienisuslapdiuimdengfnssunisindulauaznisnszyives
fuslnafiirtosiunisteunsldusnisdud ilemevaussnuiomnisuay
Anuianelaveduslaa (Foxall & Sigurdsson, 2013) Femsszunvedhsa
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Usuiasuluiienisegsen Tasnsunsszuinvedhialalsun 2019 (COVID-19)
fibpzensdiuanuddyuesiuilaluneui thlugnsasu udsoondu
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Agesnsuansnaiuly gnéniduumasdeyaddalunniEes fenavlussdns
33 uaginsulunsihandsteyadngsruunisuimsananduiusuasly
Usgleriandayaliild (Alexander, Kracklauer, Quinn & Dirk, 2012)

AUANAVDIGNAT

Pearce (1997) fuslnafioldudsiinsenairnsonsdnis insizgnAnidaam
fdensndudwiouinistunandiiiuin gnédiuldaudmieuinisly
Usinasnnvidetesnss femgi nismausunsiainnstatuntsadisany
falvuatuluguslne Wuinugugndngulivhliessnslésunausslod
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duAsoliusNITAULUTUALAL 9 gNBINIIN15eTNaN (Lau,1999; Oliver,
1999) AuAnG wiseendu 2 Uszian Uszneusme 1. anudniaiueisual
(Emotional Loyalty) fiean1az3sila sirusd anuidouazansssauvesgnin
fififoAudviouinmyvesesdnig dufussdnsazdesuaniemuaida Tnens
pauLNUANUSNAvDgNAMIEANLEITLSSURR AN UTEANS AW
UINIT Uay 2. mmﬁﬂﬁﬁlﬁﬂmmmma (Rational Loyalty) 1AA91NN15NTEM
shemuweula Wile viedureuannslésumsuimsiiranaudmieuinig
ﬁam'ﬁiéf%’umwauauaqﬁé}’aqmiﬁ’umméfaqmwmauﬂéﬁ (Gamble, Stone &
Woodcock, 1989)

anudeiiuguslna

Morgan and Hunt (1994) néi anuidesiuvestiuslanansnsaUsziduls
Mneanuidesiuvesiuuinig duliuimsusazesdnisilenalsiumuidesiu
MngFuInsuansisiy uagaziansussfiuldslodfuuinns fuuinng
aSaeuios nsuimstuargnuUisuiudennasmeumsliuinsiiglviuins
Mnuald MngFuUsSNIsUTIRIngUsEaA arudotuaziiotu anudosiud
A drgeesBddunssyydennas ileuansduiusnmssinegnAuazesdng
AnsdesuAeannasdusiadeauduiunilainanudesiu Tuvae g
Uimsfidausalumsuanivdsunnuidetiowazeudednd Tnedanuduriug
1na%n uag Hinckeldeyn et al. (2014) na1789 ATIATIZIAIIUYBOULAZAIM
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Relationship Management: CRM) tHunisadrsauduiusiinseninaesdng
fugnAmseridulaidenndie aenadeiuuiAnuas ARNA 13MUNe (2557)
find1191 MsuImsgnAndusius mnefs Aanssuniseanadinszyiviogndn
fuslnavsegnin Aunans ileadrsuasimunanuduiussuiisugnilida
Al Anudeants nsmevauesierdnfaIoussty 9 wasdulu
nagniuils lunsasuaireiauafduiviennuveusogina lasiitaded
ertesomnuianiiu e lavigaua (2563) 1 1. mshfemnudoms
2. msdindulavesgnan 3. ViruaRTdisouusud uay 4. ngAnssuasnIs
LanseeN UONING ARINA AOITDU LANAL" Waua (2559) Na1die A3
ahauasianneuduiusinseineadnsiugnd Taensnsununagnivie
Aansusing @ mMensmanefiaiisanufiowelageanliiiugndn audwmalsigndn
Annnuasindnddessdnsluszezen fnsuendegdulisrnumnuvesedng
ATeiiigades
fndsnil andimnauazanne LEna3e (2566) AnwniFes Jadeideaimai
fivEwasenusnalunsHusnsde I suLLeUndnd 1112 Delivery 104
fuslnaluwansammuvnuaswasUSumma isagusasd 1) ewauiuasnsie
aounugenndasaslunardiufda AL Flunsliuinisds
2IMNTUUKEUNAATY 1112 Delivery vaefuslnalulunngunnumuasuag
Uunma 2) ilednundadoideanivniifianswaseanudnilunslivinisds
9IMNTUNKEUNAAYY 1112 Delivery vasfuslaaluluangunnumuasuag
U3unuma wans3denuth lueaauduiusidaimeivaundu Ussnoudne
4 g1 laua 1) funsfuiaunImnisusnig 2) MMuRuAINANNEIRUS
3) snupnuitanelauaz 4) suenudng denndesiudeyadiaszdnwlueded
Tnsfiansananmadala-aunds (2) =161.62, A1 CMIN/f =1.43, A0
9a5% (df) =113, A1 GFI =0.952, AN AGFI =0.919, A1 SRMR =0.03, A1 RMSEA
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= 0.04 uazAndszavENINeIN el =0.64 uansiwuusluliaaainsaedue
AuLUsUTINYRIANLAN AUl U NsdIe s ULLeUNALATY 1112
Delivery 9Sagay 64 wud fMuUMITUIAMAMNITUINIT AUAMATNAIL
dufus suaufianela wazsuaUinFAiEnENaNIwmsIwieAUiNANY
Sifu Fausin wee Tawed fia n3U $1in Gy ansseinaidelunsusy
afunagnslimnzauiugnuiieliiAnmnusnAvesgndiely dedladeusiiu
ANNAMINALLS anunsaaddlamenisimnuduiussunseninsupraniny
Uspiilauazaudesiulunslivins mniaduaduniusifudes Avils
fuilnadedanidulanayBumnasliuinisdsenng dumaliguilnadenlduinig
fownsuumeundiasuiinnniiindenfuoundinduiy

wilnn anuwan (2567) Anwes nsAnwinisdanisgrudeyagnnly
mMsudmsgnnduiusyesnagsAviudminany3 ileAnwiaudiiussewing
nsdanspudeyagnAmiunmsuImsgnAmduiusvesssialudminanys uay
Anwmsuimsgnénduiusannnsdansgudeyagniidmasienanisiiiu
NUVDEINUTIIRANYT HaNTITenud kamaTieiauduiusTEnina
ns¥an1sgIudeagnAiun suINSanAENTuS wud danuduiusidauin
lusgaulunans lnemsinnisgudeyagnanianuduiusiunisusmsgnen
dutusgagn 3 Sufuusn fe Foyamslidne doyangfinssuniste uazdeya
UFdius nansliesginisuimsgnénduiusannnsdanmsgrudoyagneni
dararionan1sALIUUYRIEIHA WUl MIUTMsanAmduTusdmwaIdaunse
AN ILILYRIgINa tneTaudunensalnanisalivaulasesas 78.9
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nauseg1stadudiineliuinisdsennsindness luta 6 eudiriiuan
$ruaumsdsdennnnd 6 adetuly afvegluluanumnavuAs 31W3 400 918
Ineiidedenldgnsain nsdllivsnuduaudseyng naudiieawinddiuau
110 99 Cochran (1953) a¢léinguiaegna 384 au iitellatoyafimnzanriy
MATIiNIeEdn isanfuannnduiiogne 400 au Tnesoeeilddy
E;I:%%JEJLﬁaﬂi{ﬁgmiﬁjmﬁ’laEJ"NLLUUMa’]EJ%umau (Multi-state Sampling) laun
W|NsduiegkuudY (Simple Random Sampling) lnen1sduaain Wioden
nauedl tnswlmuwanisunasesvaansamvnumues Wy 6 nqunns
UnAses wagduduaain 90 6 nqu iwdawies 4 nau lawn ngusaulnduns
nauys naunsesuld uasnqungesumile (nesasauwmagienans, d1in
gvsrnansussidiung, 2566) wagltnisdusiogisuuianizianzas (Purposive
sampling) Tnarfvunlfidenfiusegisainie 4 wa laun wangaln
WAANANET UATTUA TYTIE LaTIUMmATY lmaz 100 Y0 LasLaNLUUABUATN
Tagedoauazain leidudeyauuvasunufunguinegianiuduiui
mmuall

mMnagauAdesiiodds

fideldaauuvasunandueiesiioluniside wazihlunaaeuain
gniosvesnmnmaeslede Tnsmsvihmmaaeuiaiesile 2 @ e M3
ASIADUAIINATY UAENIIATIVFBUAINL T DT mwﬂswsmfﬂm
wuvasua AR LUzt Tl U ssnandltinnamang zaumniem
WU A1 Index of Item-Objective Congruence (I0C) 8g5¥1314 0.67 — 1.00
wihuuuaeunuluveaeddiunguiedsilalinguiegisass s 40 au
waziuniiATeiniA1anudeiuresuuuaeunulngldigAuimmi e
Fulszansuoan (Alpha Coefficient) a1u35n15999AF8UUNA (Cronbach)
FaunmallunsiaAduussaniaseutauear fuunmAuaenndosniely
Faus 0.70 FulU (Nunnally, 1978) waztnasiAnsuasuunTedeveusiay
Fornam fvusiiAisaus 0.30 SulU (Field, 2005) kan1Aweinruderiu
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YOIUUUADUN 117U 40 YA WU AmdesiungsEning 0.768-0.885 way
A nasuuns1ete snnnin 0.3 ynde Hdufer Cronbach’s Alpha wawn
faudsifu 0.70 saun wddnhuvuasuamatvanysallufususadeya
NNNGNFIDY9939

adanldlunside

1. woAnssuguslaadifinadensumsgninduiudluga New Normal
vagsivemsfuululwansunnuniuas Ineldaunisanaesidanygu
(Multiple Linear Regression) fiszsutiuddoynnsadf 95

2. anufnfvesgniniiinasion1sudmsgnandusiusluga New Normal
vagsivemsfuululwansannuniuas Ineldaunisanassidanygu
(Multiple Linear Regression) fiszsutiuddoynnsadf 95

3. anudesiuvesgnAnfitinasenisudmsgninduiugluga New Normal
vgsivemsfuuluwansaunnuniuas Ineldaunisanaesianygu
(Multiple Linear Regression) iszsutiuddoynnsadf 95

NaN15938

[ i

ma;&amuﬂizmﬂsmam‘mmQ’mamwuaaumu WU ﬂz-jmé'hasimﬂu
wendls Suau 248 Au Andudesas 62 dwlugjeny 21-30 U S1uau 178
Au Anlludesay 44.50 MsAnwsyauUTygIng 1 238 au Antduseuay
59.50 s1¢/ldladssawiau 15,000-30,000 U 313U 168 Au AntTuseuay 42

a Y a o v ' & o a & v
AMUDVBINSIWUINNITAIDIT WA 6 AT WU 262 AU AnLTUSDEAY
65.50 @1l nedsgoo1n9naLss 911U 100-500 UMHDATI 911U 316 AL
Andusesay 79

AnaRy dndotuuninigiu munganssuguilan eglusedvun de

a Y a a v v A = ~ | |

WA 3.81 IAdvaanduiuusnee IimsuTeuiisusaavudeIms
wiiagIUeIMINEUANTe dumuinAvesgnAaglusERuLn damaeiniy
3.50 fAwduaansusuusn Ae asauiiuemnsifinaunmduiisensu fu

A o P I Y a = W a a Y
Auetiuvesgnan aglusedunn daadewiniu 3.87 danadvasandunu
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usnfio $ruewnsifiniomnenisifithau uazdunisuimagninduiug
oglusziuanniian siredewintu 3.41 fanadugega susuusnie 1ue s
I¥nwemnuduiffutesesson

KANIVAFDUANNATIY Aail

1. ngAnssuguilaaiiunnsnetuiinasenisuinsgnanduiiusluga
New Normal 9955790153 ULlUUAN FUNTEMATUANFIT

2. anwfnfivesgninilumnanafuiinadenisuimsgninduiusluge
New Normal 9955790153 ULlUUAN FUNTEMATUANFIT

3. mnuiBesiuvesgnndiunnsinsiuiinasionisuimsgnndusitusluge
New Normal 9955799153 UL AN FUNTNUATUANFIT

atanlilunsiTy Reveaeuauuigiu Kl mdnmeieadiidodu
nduUsdunalanig AmaifnageuAiaud (Skewness) uazArAulag
(Kurtosis) AduszAnsavdusiug (Correlation Coefficient: 1) Litansiazou
ANWUENINITEAINLUATNITHINKIVRITRYS Idlanumanganlunsinses
aunsiasaass IngldnnsuszunammeiBanudululiaen uasnisnsiadeu
amrndunse (Multicollinearity) n1u3dsil mefesesiaadndesiuan
fudsdunaldita 25 ¢ wut finsuanuasdeyauuuundnszsuanudosiu
95% lpefiA1Auy warA1Auleas e + Liiiu 2.00 (Tabachnick & Fidell,
2007) AndaszAvsanduius () SelaiiAu 0.90 (Hair et al,, 2006) Fafienu
witnzadlunsIeTIE waenan1InsIvEeuN e SINEWRTINY (Multicollinearity)
Taogen VIF fidnegsewing 1.815 fis 5.031 Feanitldlaiiiu 10 uaz Tolerance
fifnegsening 0.199 i 0.775 BslaiAu 1 uansioyalsifitameanuduriug
SeMIemILUs (Hair et al,, 2014)
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A19197 1 wgAnTsUEUIIaa ANUANAveIgNALarAILIRIIUYRIgNAENA

Aon1INsUIMNISanAd@uiusiuga New Normal ¥84g3i9e1ms

gUuluwanIunnurIuAs

fanus B SE Beta t Sig
(Constant) 23 19 1.18 24
1. wgiinssuguslan (X) -07 .05 -06  -133 .18
2. anufinfvagnén (X ) 30 06 28 4.76 .00%
3. avudeliuvesgndn (X) 62 07 49 8.14 00%

R = 0.69, R® = .484, SEE = 0.66, F = 125.76, Sig = .00*

NANTNA 1 ANUANAVDINATLAZAUTRLILYRIGNALIHARDN NS

Uimsgnandiusluga New Normal vesgsivensfiulumnsannuviuas
adndidudAgmsadfisziu 0.05 lawaunisanaeeny Ae Y = 0.30(X) +

0.62(X ) Taganusavinuielesesas 48.40

M99 2 1 AndnAvresgnAiinadonIanIsuTIsgnAduRusTuga New

Normal vesgsisemsgiuluansunnumiuas

fiawus B SE Beta t Sig
(Constant) 1.18 .16 745  0.00
1. desesnamuemsdiuazindsiwiidu 25 .05 28 458 .00*
JUAULIN (X ), , .
2. I saiasdagoamsdiuuvesid Sousl -03 .05 -04 -63 .53
srdi$emsauiiiinisduaSuenns
msjiﬁgab X)L L
3. andumsuensifigunmiluiieensu (x) .00 05 00 06 .95
4. famudeyarmansvesiuemstogiaue (X) 28 04 36 745 .00
5. dieflenavsuugihiwownsilieudidanld  -03 06 04 -57 57
wsmsdommsiuidususuusn (X)
6. mmimmf\i’wmiﬁuﬁwaﬁmmmsﬁlé’fnﬂﬂ%ﬁ 18 .05 21 338 .00

fnna (X)

R=0.67, R = .443, SEE = 0.69, F = 53.99, Sig = .00*
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1NN 2 AnwAnAvesgnAiinaienisnsUImsgnAnduuslugn
New Normal ¥esgsAvevnsdjiuluunnsammuvuas egnshifuddymisada
fisiu 0.05 wuth Wedesnamuemadiuasinfeiuiidudusuusn fama
foyatmansvesiuensiogane waranusnansinsauivesitueonmsi
I¢nnasfitnga lasaumsannosmy fe Y = 1.18+ 0.25(X ) - 0.03(X ) +0.00(X )
+0.28(X) - 0.06(X) + 0.18(X) Inganansavirneldiosaz 44.30

M19199 3 : ANUWRLILYRINANdNARoN N TUTINSaNAENTLSTugA New
Normal vesgsisemsgiuluansunnumiuas

fians B SE Beta t Sig

(Constant) -16 .17 -89 .37
1. Hwownsiiinrumensiuavdedndsiofuilan (X) -05 .08 -04 -63 52

2. Srupmstifianuaiauelunistiusnisia (X) .15 .07 .14 223 03
3. fimuUaonfeAIun1sEY WY AMSTI5EEUA -24 05 -27 -521 .00%
2195MBURTLATAR (x)

4. onsilnaunwdindnguaa (X ) 36 .06 31 533 .00
5. quamnsliuinissinviuserudeans (x) 22 06 21 362 .02*
6. rupmnsiiiiafememsiniidaiay (X) 22 06 .22 367 .00*
7. $rugwnsilfinisussafasionnsdia laivnde 06 07 .06 .94 .35

\Uanuezaan (X)
8. ninnuanIaiAlugiuagaeuAINgnAn 20 .07 .19 296 .00
Idfednagndias (X)

R=0.74, R’ = .532, SEE = 0.63, F = 57.67, Sig = .00*

INANTIN 3 ANUERIUYBGNATINAREN 1IN TUTISaNAFUTLSTuEA
New Normal vesgsnvemsduluaniannuviuns egredidedfynieada
Y Py =g ° v o A o o
M5zau 0.05 wud Muemsillianuadiauelunsliuinisii danudaende
AUNITRY WY N5TTERUAIMIMETRIATAA BIMNSTAMAINANIIALY
Aaunmn1sliusMssInsivorudeInTs Suemsifiveiesmunenisdini
Faau waznidnauaiuisalidawuzgiiiaznauaniugnatlnetegnees
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lagaunisanneeny fie Y = -16 - 0.05X ) + 0.15(X ) - 0.24 (X)) + 0.36(X ) +
0.22(X) + 0.22(X ) + 0.06(X ) + 0.20(X ) Inganansavinneleiosaz 53.20

aNUTENAN1TINY
ARdE AUTIENaN1TITY AuingUsEasinITide Al

[

1. WednwingAnssuguilanninasonisuinisanatduiusluye

v
=1

New Normal ve9s5Rv0nsglulunnsamnamuas nan15ide fail

AungAnssugusiaaliiinadenisnisuinsgnarduiusiuga New
Normal esgsRvemnsduluwangaummsmnuns oradumss nadingsuns
FovesiuilnaiifanuAnfiuinnsnsiu anusoansuansisity vlsisiasios
Usui Tdnagmsnsuimsgninduiusedsseiiles aenndeaiu Foxall and
Sigurdsson (2013) na1731 fUslnmaINIRAdvENaN1INIIAaAld NguyAAa
vionsaFou Feverensauduiouins wensuslaadiuivienginssu
nsfnaulauaznisnszvhuesuilnafiisadestunisdonaslduinisaud
povausInuieIMILarauiemelavesifuslnafiuandaiuly

2. WfiofnwanuAnivesgninfifinanenisuimsgnAnduriuslugn New
Normal vesgsiaevnsdjiuluangammamiuas

AuANUANATeIgnAENaRanIINITUTIISanA1duTusluen New
Normal ¥esgsiaemsdgiuluwmnzaymaumunas Tuussifiuiledeansnu
osdituazdndeduiiusuduusn Aanudeyatniarsvosiuomisi
ogliaue uasannsnansnsaudvesuensilimnadeiitings aenndaaty
MiAdeves sl wndanauszaue WWnadey (2566) AnwiFes Jadeids
anvpiidninasennudnlunislivinsdsemsuuueunaiaty 1112
Delivery vasguslaalulwangunnumiuasiazUsunma nan1533emuin luna
AruduiusAidsanmg ity Ysznoude 4 du ldun 1) Funisiuiam
AINNIFUINNT 2) AUAMAINANUAUTUS 3) Auauianelaas 4) Auaiy
fnf aenndesiutoyaiesedndiluedned Gelladufunanmanuduriug
ansoadelasmenisianuduiussufsynineuaaanulssivlanasaiy
Wesiulunisliuinng mnRaduanuduiusiaudas i liguslandeddn
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dlawarBudviagldiusnisdsenms ﬁﬂmaiﬁpgu‘ﬁmLﬁaﬂi%u%ﬂwsﬁﬂawwwsuu
woundeduiinnniiesdonldueundndudy wazdenadesiunuAnves
Gamble, Stone and Woodcock (1989) namia anusnfesnidu 2 Uszian
Usznausme 1. muinasmue1sual (Emotional Loyalty) Aean1izanla viFiua
ArdauazAIUTITOUIRIgNATiTineAuA W aUINSvetesdns Fay
BIANITILADILANIAIINTTIR LABNITNBULNUAIINANAVDIGNAINILAIIY
FuiussuRednafiulszansnmannsliudnns war 2. arudndfiinean
wia (Rational Loyalty) inainnisnszvivnemureula Wil Wiotureu
nnsleunsusnsfimandudvieusns denslasunisnevauasiidasns
fUAIUABINITYDIGNAN YNNI aonne I ULLIAATDY Jano, Sandra,
Natalia and Jaime (2022) in1s@nwienfusususuinistunisadiennusng
FouuTuRtY Usraunmsaiiiunisdud madensoszuinsuusudiuuusud
GzhEJa%"mmmﬁﬂﬁﬁ'ﬂﬂémsa%ammé’uﬁus‘ﬁﬁﬁuqﬂﬁw

3. ileAnwianuidesiuvesgnAnfifinasionsuivnsgninduniusluga New
Normal maaﬁqiﬁammizﬁﬁﬂuwmﬂqamwumum

AuAURTuYeIgnANiinaian1an1suTIsgnAduTusTuga New

¥
3 o/ =]

Normal weagsiaevnsduuluwnnsaymaruas Tulssidiu Huensiliiaany
aauelunslviuinisia feuuaendesunsiu iy N3ty Rudiemis
fetnsashn e1mstinanmAndguls A wsliuinisTasiuseny
Fo9n13 SruemnsitinTevnen AT wasniinuaanselR Lz
warmauAANgNANleBgegNend denAReeiUNLITeves Ramesh et al. (2023)
ladnwnisAnwinishiusnisdiennsesulatainuaundiady wuin savif
91113 31A7 F18N1T AMAINTBIUINIS ANSlunisdanisiudeeieu
ns3ustanuTue delaueduaiunisue waruviansel SuinansenudAyse
nsiluiam uagaeandeiuLuIAnes Stern (1997) anuidesdiu Ae
fugiuresnn dutusfensiiufduiusiiadegnd osdmaduiufesFous
yquiemnuduiudlndde wildlddoasedagnéniinguiidu 5¢ 1Hud ns
doans anuguanaznsly mslideynin nslimnuazmnauievdeniny
aonndos maudlvaniunsainnudauds uaznsliaruilinda venani
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AOARABINULLIAAUBY Hinckeldeyn et al. (2014) na13fe N15IATIZHAIN
sounaranuilanelavesfuilaadoniunisusvudandnsusinayld
nsvUILMIUTUABY MIsenuuuiiBanguiuaiennuideriu nevauasai
foansvesiuilaeld losntisssymnudosnisdiyana Suilignanvie
fuszneumsliuteliiusousmuseniugeiuld vietsusudsmarilsuesgsia

Uszloniinldsu

UseloviitldFuminssnuenyy

1. ihlimsudstadeniinadensuimsgniduiusluga New Normal
Foyamawsnuuszrnsmans 1wy iwe 01y seAUNIAnY wazsreldiade fna
somsMaununagnslussszdularaversn naUdsunlategnanniives
noAnIIURUIInA FuImsesAnisazdesuSudilviaenadesiuaniunisel 1wy
Tugasanunsainsszualidalelsd fuilneogthuinniudsomsesulad
Sudszmuiithu fuimsususineulandmnusieants Wumsiuensuazds
onsvesiuslnafiogtihusnduvideduslaeiiliasaanifuma sy

2. M3UImsgnAduiusiesdunitnnslva 9 egredeilosuarlv
aenndesfuaNfeInIsvesgnAiudsulamasanal mavauiauly
osdnsliivinuedunmsdomsiiniangluaznieuenesdng nsvharadla
wainssuguslne tiefuilseuAniusuinagdulaimiluiaunuiuugenis
TAuss

3. ldwnmensuimsanmduiusiugn New Normal ve4g3fiae1mns

guuluwanganmuriues Yseleillulegsia 09An19m3ednv09537a0
WNedesiveyaiveihlulilunisdnduls 1uwsunagns MuNUNITna1N Way

=

Fesvasqunmuasingiviian azorndudsiifuilnelumiafoildlimuaula
Juadeuusn 9
UselowiitldFumineausans
Judeyaliniaspdusumnanisduaiy nsiauwigsia gusznaunis
wardnaindufuszneunisgelmififunumroszuuasusianniu ads
dnaamdnunisutsiumensiivedisdy warenseduasdnsliiiussninm
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1. mungiinssuguslaa ssinsadsiiasransetieiuusenvuds s1e1
Avudsitgniseiusluduliiugnénifisniy sizguslariimsidiouiisusia
AudseIneusndulate

2. sunnuAnfivesgni ssdnsmsaisnmdnualiiinendn sl
foyatmansvesiuewnsnasanalifuslnnansiidiiuewnsieglunan
flUsluduininaula

3. suauiBesiuresgni esdnsasaiseudesiumafiunisiu
mslithsiasAndiszaneng winamuadesdinnudednd fMadnnuuinig &
ansldlalunisliuinsvienduthuniediemsiifinnwazen Goudes 4
pINsUALIATEAIATUR Y

foruauuzlunsiseasadaly

1. flesnmemideatiul udeyadiina abilddeyaddnluy
odliu3nTg (gné) warlussmesliuins lumsviiidensiell mafutoya
TIAUNINGIEY

2. M3udsgnndustusluga New Normal wesgsiaeisnsdiiu 1y
ssfanilwesuemsiiimumanuanglunadentouilnavesgnén esifiu
ToyatugsiaemsegvdulszneuvioiSouiiioy editeyaseavidunde
e PRSIV LIRY
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1A598579 (Structure) 920U 1 83AUTZNOULASNABNITAS AN INLINA O
(Environment)
Mgy N1sUSUi; mMswensumalulad; Wuwosdwdnd; Anuimie;
YARITIA

Abstract

This research aimed to 1) study the stories of Generation X instructors
overcoming challenges in the digital era society, and 2) develop a grounded
theory on the resilience and technology adoption of Generation X
instructors. It employed a qualitative approach using narrative methodology
and grounded theory. The key informant was one Generation X instructor,
along with two colleagues and four students from their class, selected
through purposive sampling. Data was collected through in-depth
interviews, observation, note-taking, and reviewing relevant documents.
The findings revealed that 1) the key challenge for the Generation X
instructor was the fear arising from a lack of technological proficiency and
the complexity of technology use, which was overcome by having an
open mind, continual learning, developing personal techniques though
creating self-technology, hands-on practice, receiving social support from
colleagues and the organization, as well as self-confidence in one’s own
potential. 2) Developing resilience and technology acceptance for the
Generation X instructor consisted of three core components: Self, Support, and
Structure, along with one enhancing component - Creating an Environment.
Keywords: Resilience; Technology Adoption; Generation X; Challenges;

Digital Era.
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undszninvestsnfinieladalalsun 2019 (Covio-19) flsiifiesdmansznui
nsliFAnUsEdTuvesaurilan uifiinalnenssiumsBeunisasu (Abdol
Ghapar et al., 2023) nalulaBiduniiunumndstu maysannsmelulad
dhifunsBeumsaeurilsiguuuuresmsanuiudsuudasiy 1wy nsousin
svuuoaulay madasedvlndg Wuuntu Judy dwaldrudenis
wieluladiivaglunmsBounisaeu szuvuimsdanisnaizoud vielsunsy
wazgoni e Wuildesnsvesdaouuiniu eldaunsodanisaeuld
agnaeLiied (Culp-Roche et al,, 2020) waluladAdvariien1sinwdadud
ddnesmsiansinuiidenndesivanumsaiazsuuuunsidiniaou
U vhliAnUssansnmuazradndnsFoudmuiidivun uazairayaansid
AANBIUTZNA (Sinchai & Jeyalee, 2020) agslshnnu nalulagiiduaiy
yihmeegmideiifaeudoundny liirziduanumarinnansvosnalulad
ynamsAnwfigniaunuaztiiaus nvenanaluladvesiau viousinszis
nsatfuayuaztismaeileftamm (Abdol Ghapar et al, 2023) Tngians
Aaeulunguiauiuesdudnd (Generation X)

wuelstudng AeauiiAnlugisUndasidnsy 1960 - 1980 Jadugn
Susuvesnsimunmaluladansauna euluuuesduifafesdinisuium
Tidnfuimelulad fou luvnsigSouannsnususalidnfuanmuandeuly
msGeuldlasiie uidaeuluauuesisiudnddessusiunsasunadly
FBnsaounvusafuliaenadasfunisaeunuuAiva fsUuuunisaou
nagnsnsaeu nstimeulutudey nslimeluladlunisaeunaznisioans
soulatl Fsdnludedldsunisiamiinduy (Barnes et al,, 2023) Haaudasies
Usuiuaslimnubanguiteliviviusonuivihvesneluladldaduayy
nsBeunsaey (Abdol Ghapar et al, 2023) lusuBsuvesnuedlfinniu
audsavesnsGounsaoulugatagtuiimalladidvadundunumdy
duusznovddylunszuiuns Jdliiissuresdnnuiidaunmueaou
whifu snnusigaeudsfesiilidsnindonlfiedesti (nelula) fwmnzaud
evuawiFeu misenuuumsaeu Bnsdeu uasnsadsfiusiugiFou
dieliAnuadugEvnanIsAnw (Sinchai & Jeyalee, 2020) uiifisuszasd
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Tuvunvesnmsgaudinuilne wansenuuazauTieananeiadosus
anuiamthmamelulatlugalanfiae deeranelriAnailiaenndeses
vinwzidsauiuinweideslilunisuszneuei@n (Skill Mismatch) ynains
mansAnudamslafunistinevsuiiieaweifefunslfiaiesiiomalulad
Lﬁaaﬁuauumiﬁaumiaau (Office of the Permanent Secretary, 2023) ite
TannsahluaeneauasimugiSeusela

UNINIEEITDaNUNNDN TN1TUSUTLUUNITBEUNITADY WaLNT
duasulionsduazindnuiltinalulaidvalunisissunsaeusuntisnou
AnnsunsszuInvedladn-19 egnslsianu ANuLmnaswesr v isilnaiussau
AEsatunUssendly Fedmansenuisouumn AN
Bounisaeuvesnine1ds smfsiorasddaouiliaunsouiufuasly
iwdosilonsaouattlvsifiuvinendedamlfesnaiiussansam gidedediany
aulafgfAnwanuansolunsuiuiuasuasmasensumaluladuesenansd
Faou Tnslamzenansdinuuaisiudndanbend Wevhanudlafeaiu
N13BULAUYIMEEIUNTUTUALasNSEauS UWMALLLAE NaaINn1sAnY)
sz ludanudlanazairmguigiusinlunisiensuzanuimiese
Waruuasvesmaluladiaviansnsiin suidudszlovidedaeu fEou ua
nsIANTsseunsaeusialy

o

AnUsTAIAYRINTITY

1. WiefnwiGouavesernnsdiuueistudndlunisiensugaurime
ludsnugnnvia

2. Weaamguigusnifsiuaamsalunsuiuinas msgensy
walulagueseransdauuastudng

NNSNUNIUITIUNTTY
e Usysyrdenu (Social Cognitive Theory)
nauUayardiny v3e SCT A5INFIVNIIINYUNDUTINGANTTUTEY
(Bandura, 2011) Ingusenaudespmasiemeiunginssunazanudifievinn
TflunsesunengAnssuvesuywd (Mensah et al, 2023) SCT Usznaumie
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Tnssasns 3 Jade fe 1) yama (Person) msnsevifilunaainufjduiusves

a

ansnangludiyana 2) woAnssu (Behavior) MYARATILLAAIDBNN LAY

3) Awndau (Environment) Nidlnansenusisdiyanatiy (Bandura, 2011; Lee
& Tseng, 2024) psAusznaundfyUszn1smilevas SCT Ais MITUIANUELNTD
YDInULeN (Self-efficacy) Fadunnuliovetusar uanaluAuaLNIaveInLes

a o

fianunsovheuliuszauaudide Fwadnsiormumnifiesnensialunis
auveIyAna (Mensah et al,, 2023)

wuuTaaINsEausumalulag (Technology Acceptance Model : TAM)

wuuTaessnseausumALlLlad ¥se TAM aunlae Davis (1989) 1wy
Sraesiildfuanufonegaunsanslunsussdunseensumalulad dwae
aFuIeIyARaiinsTuTkarn1suensumaAlulagaTiaegals (Kumar et al,
2024) UajedAny 2 Usensves TAM Ais n1ssurmnudiglunislden (Perceived
Ease of Use: PEoU) LLazmﬁuiﬂiﬂﬂ‘Uﬂ (Perceived Usefulness: PU) Fadl
Svswaddysormuilalunstinaluladuesyeaa lnenissuiamudeluns
T mnefs seduiiyanadotnmsdinaluladduntd Sarude lidedd
ANANENEINNIN dIunsSuFUstleny vanefs seRufiyaradodinnisi
welladiusnld asdieiiulsyansamuesnudivild (Davis, 1989) luuium
yamsdnu TAM gnldegrsunsuanslunisdhdanaluladidissiuisnn
azanlumsfnwrudunaniosudsauooulay Taufuadosdofisjatiunis
atuayunszuuNsseus (Granic, 2022)

Haouwnuuasdudndlugai’ia

RULUBITUENS Ao auTiislugiUeSandns e 1960 — 1980 (Syakieb
Arsalan & Latif., 2021) fapuuiupitudnddanuaurvainnudarguy niausu
ddlval 9 waznsnluAUmINTaLTN v ENUeIMLLee (Reyes et al., 2020)
n1sysansialulagididunisseunisaeudwaliiianainvesnisisey
nsfidusailutuBou nsefumaGeulfenues uazduaiurnuenisfnids
AinesivesBeu msaheUszaumsailugandvialviiudaousviaiunnusile
a13nUuM wanenuaziinisnsivalg nlddasudidew uasdsvauanudisa
Tuanmwindeunsnsnwiivihmeld (Barnes et al., 2023; Uzorka et al., 2023)
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agslsiny Q’aauwumaLs%’uLSﬂsz?éfaaLm%@ﬁ’ummﬁwmaaéwmﬂﬁgqmﬂ
wiAluladuazn1sdanisaeu nsativayudaulsuieanantu nsiiauug
NNiflouTIMNY Yo TN TUTUN I TEUTITIT B INAINT o3 AL
vinwelugandviadedinnuddguaranudndusiedaeuauuesdudnd (Abdol
Ghapar et al,, 2023; Barnes et al., 2023; Culp-Roche et al., 2020)

/15398

N1599NUUUNISTIY

nMfeidunifodnunmlegld 2 35nen fo nmsdnwFon
(Narrative Approach) wazn13a319Mau§1u31n (Grounded Theory) 1ag35
nenEean Li‘]umsLLafamwmmifshuL'%aaLéfl Jaynnadnszioulszaunisal
“UENGIULEJW]IBJWU?,J{LUEULL‘U“UGUENL‘%IGQLmﬁﬁm%mm%J miswiawﬁayjaﬁaum
Fahlgnsfumeannile (Sungrugsa, 2018) Bsfiethanlilunsinuizesian
Y99919158 UL TUONGlumM sz e ludugARivia dawnis
anmguigunn gIdelinszuiwiminisiiauiiey (Interpretivism) wuaznis
a319@55A%8Y (Constructivism) AUWWINIWEY Charmaz (2014) wiladum
AMURNNELAYDIAUTENDUYBIANAINTaTlUNISUSUAILaENITYRUS U
wAlLlagv099197158RULBLTTULENG dwsunsiorugAuYelunTaeu
TugaRdvia lnedndoneransdnuuestudndveauminendewnsdaiuiinen
finsldneluladadviaidudrunisdunisaeuiuunizas (Purposive sampling)
wazdun1waliedn (In-depth Interview) wUUBBEN

YBUWANITIVY

1. geuadiuiden wWuvaudilalunisudusanazniseenu
welulafidvandlunsGeunsadou anuimeveanaluladidvalunisGeu
MIAOU LAENISIETULANLTIVNEVDI8NE NI ENT Wafuuanseu
MMTITULALIATITMUUANNTWITEN

2. vpuminuUssrnsuasiud flsifeyaninfo orsdaumeniusnd
Youvendunsdariunsnen fitinsldmelulagiavadudumiddunisaou
wanreldsUseTanIansemay $1ua 1 A DU IuSIuI 2 AU LA
ﬁfﬂﬁﬂwﬂu%uﬁaumm;ﬂﬁ%@gawﬁﬂ WU 4 AU
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3. Yauwaiuszezna ivfeyalrensdunvelidednlugiadeuiiviny
- WP 2567

inseaiiafildlunnside

iwsoailofildlun1sise Ae #Efide Fedeslimnuliriengud (Theoretical
Sensitivity) Lﬁ@lﬁlé’%’aaﬂaﬁamﬁmLLazﬂiuﬁau (Pasunon & Siriwong, 2013)
TnglfAnwienansuazanAdeifedosiunmsuuiuaznseesiumalulad
vesennsdgaou uazltiedosiiotaslunsifudeyade Tnseiauuudunival
Bedn fiasrennuundanguiiiieates suisauninlnudmsulituiindes
Lowna Urnn lumsantuiindeya

nsiiusauTIadeya

fidelfiateslelumsidouasivsunudeya 3 B3 Ae

1. M3dunualldadn (In-depth Interview) fugflyidoyavan 1 au oy
599U 2 AU wagtin@nw $1uau 4 au muIBnIdeuvuBead uaziileth
Joyaluasnmgugziusn

2. MIdunauazn15aRduiin (Observation and Field-note) lagliisn
sdunauuulsifiduiin Inedunguindes viwne wdouveeygeiufindenis
aununiunsanduiindeyadidgseninanisdunival

3. MsAnwIenans (Document Analysis) iletAsizsienansitiendoiu
MsIeaInMaInvianeuvias (Theoretical Triangulation) Faduniswdeunson
farouuarsrninnisfviunudeya saudanevdaniiiudoyauds
(Pasunon & Siriwong, 2013)

nsnTRdaUAILNTafiavastaya

I38lET8N1snTRaeuRuUaLEAuLvaIaYa (Data Triangulation)
Tnonsivaeuunastioya 3 uvdsde uvdyAna Wdsan wasunasanIuil uag
MInTIRdUaEAEIsNsiuTIUTINTeYa (Methodological Triangulation)
(Panawong, 2019) Tagldmsdunuaindeufunsdung ieanuuidaves
Foyaaudeyalifinsiudsundas fagedusuaslideazuiBmaud

nsTeideya

mMyinsiteyaidunonmutuiindesnsdunailuuizeadian
auninlniy Tnsduiinasulrdnesuiiumesuuursied (Verbatim) §3dugu
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JouanauaLazIeszitonasstadussuu Inedl 4 Junou As 1) N1sasia

J ]
(Open Coding) Wdayauusndunuinuaznuinges 2) nsmunuvedsid
(Axial Coding) fvuaUsIngsaivdnanmnelaneanis nfeufunis
fsaANUdNLS 3) MI3Ldensa (Selective Coding) Iaviananyeinas uag
thmnavyillsaisnesuiesnngnisal uag 4) a31smgud (Theory Generation)

Wnauanguilugutonnuiitossuteysingnisal (Pasunon & Siriwong, 2013)

NAN1339Y
1. Gaudwasennsdioumesiudndlumsievuzaruiimieludsay
gARNa
1.1 BoudsIaglviyandn
Alideyandn o1913duestudnd 01y 53 U audsyg1niau
UIM55373 81913V ITINTENINUTENA NUMINedevenisding
wazUSuanlnaudsaumansiasiyuerans wndaNingl nuTInendy
sssumans udunisiduennsdasulaenisadaaiueiasdaeulusedu
oihAnwiilsadsusssaindnduenis waun ngumamues tagldy
soumnglaousyiulszmatotnslnintugs (Uaa) luaewdeg vdsni
LiuuAgnloudreluivendownsdaviunnen Saduantulueieifedtud
Unaeuluseivgaudny Inedssiunisdieimtdinmedeu uazaou
TuseinnguanwmluFesanauistagiudunainii 24 9 fanseeusuuas
Uiuiiumaluladlunsaoufidossduieurinisaoulutiusnildniandeou
nsgaulvivesa wemsBeuuslauazansseiniesanedudsey (Overhead)
rouszasuiniduinsedlusiammes (Projector) dwiaddneuiinmesldnda
bredinisBeudnisly Wsunsy uazanesenisaunsalsing “siueeslunun
wdundeaglansdluy oylsidsueglinsdluy Afesdulunnaes utidloriouas
fulienweainadusiufiaiy winefaeienfidule (HOM) wfFeaouslva”
quisnsaeuluridlaiauaztagtuiidesasuseulay Tnglign (ZOOM) ne
Fuind (Webex) uazlusunsuiuminedadavisy QLﬁa AAEg (Google
Classroom) s3ufen1sasranangnsoaulaiuuszuun1sdnnIsnIsiseus
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(Learning Management System: LMS) é‘i"iammiémmim%aui HOUTU LAz
Ufusafunsaouanld “vinaufnauivlefiusmeutenasdaniiiedifaay
wday winliuwdsiulasuzudsiuiies”

1.2 anuimevasnisaeuludiaugafdvia

AuTMegveInsaeuludinugandviarete1vrsduuesiudnd
dulvgnnineluladiigninullunsaou mszenasdnguiiivsyaunisel
Tunsaou anudludlomnisaou Tufsnnuamsolunsdanistudeudu
PEA Uio1InANLTHarANT g lunsidmalulagviliinAund?
Fsmnundiiatudssaremuinalunmsdadulafissiunldou viens
Uszgnaldluguuuuiiuandnasenlumszinssinazinnnaiiomainlusswing
nsaeu wenni maaenalulaBrsensausuazeensing wu gunsal
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AnuUseTRTIn30uan (Life History and Narrative Approach) Tinguszad
L‘ﬁ'aﬁﬂmL‘%'a&La'wmméhﬁwaa@ﬂisﬂaumiaaLmlulﬁzja% Bangkok International
Hair Show suanuaussdivusemeunnit 20 U lnaiusiusindeyasin
msiaFoswesflideyavan fifidauiuates gnane uazduu flidoyandn
#io Anifiuns fufslined dresgsiaoounluwes Bangkok Intermational Hair
Show F3dEliBnsnTI9ABUANITefovesoyALUUAILEN (Triangulation)
ATRdBUANNALYTIiveITaYARA LA MTLALDENNTUTIIIBUUUE B
PRI PEHERIED)

pansAny MU dunaduanmuissasaiumeuesueuddn (Hair
& Beauty Magazine) fi3uvandaus ¥ w.a. 2545 Junsbinnuduazdnans
Tursmaieiuane auldiZussiaeeunluiwes Bangkok International Hair Show
I wazUszauanudaduiizinlusnsisumevesusamalnglutiagiu
Ingagunannisvesmsingsneeeunlumeslivsyauanudisalanundnujon
yofUszneums uuseenidiu 6 su fie amdihmsiudsunias mdnBangu



BOpSANUENISD: IFUMLDINKUS:NoUMsTcaa1sgMsIdudueDssTiooINUBOSANUMWS:AUNG

pILULNON Buldesiusuiua oS3
Exploring Success Stories: Journeys from Magazine Entrepreneurship to National Beauty Organizer in
The Bangkok International Hair Show

ANUARAS1NETIA AMNTINEe e wazUsvaunsalgndn
Aadey : Bessnanudisadussnouns; gaanunIIuaLY; ginveeuntuees

Abstract

This qualitative research employed a life history and narrative
approach. The objective is to examine the successful business narrative
of the organizer and entrepreneur of Bangkok International Hair Show, a
nationally recognized in the beauty sector running for more than 20 years.
The data were collected from the storytelling of the key informant,
stakeholders, employees, and attendees. The main key informant is Mr.
Tinnakorn Tuntiaumpaiwong, the business organizer’s founder of Bangkok
International Hair Show. The researcher used a triangulation method to
check the reliability and the completeness of the information interpretation
and the effectiveness of the story’s presentation.

The findings found that the entrepreneur’s journey began in 2002
when Hair & Beauty Magazine was published to offer news and insights
on the beauty sector. Later the entrepreneur had started working as the
organizer of the Bangkok International Hair Show until the business
became successful and well-known in Thailand’s beauty sector at present.
In summary, the principle of running the organizer business could be
achieved through the principle of the entrepreneurship, consisted of 6
aspects as follows: transformational leadership, resilient mindset, creativity,
collaboration, content and customer experience.

Keywords: Entrepreneur Success Story; Beauty Industry; Organizer Business
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HARAMI %50 OEM (Original Equipment Manufacturer) Tiduusenmnge
(Hudt, 2023) ilgshresunluwesidiumeluvsemalnedudnuiinguves
gsRanddnenmlunsifivlnediennd esnanudfueinisguasng
aunmuazaunuidinduludseulne ludenismarnidaianssy (Event
Marketing) ivannvaneguuuu laun nsatuayudnaudiiug muussyaunans
Aufn MsUseyudunw N1samAuA I ABETH NMSUUt MshansdaESy
A58 LAzIUaNTIANS (Ihnatenko, 2022) AsiagyneusiuslUsyey
awdSaldFosingnns wnAnnsufoaniraunsodeseslgnariswelald
waras LA Iule (Setiawan et al,, 2022) na1E3UIN NMINAN
Befanssudunagnmnamanaaiiléuanuien Tasedefaszaunisal
n153u3 warngAnssuvesn I iulaatunisidiusluny
Tneunftladeinavswarodidnsameu WWud arwddlalumste TunsnBeum
NSUBNAB ANUANFRDWUTUA AMANYBILUTUANENTIILNY FIRNTHA
W@etanssuanunsalduiimuanmzmaasygiauazdsauls (Ihnatenko, 2022)
Tnegshveaunluweidnmnudliuiduaiumennunuduivainuaieianss
Haurdun1sUsymaugedy n3UansINeNNSET TRyl Ieg W
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elidunsifiuyadmaasugioasdinuseninseima sudsdaaiunis
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msdanuduinssuguazinaulasgiannaunis fe vudiuiesy
molngiiduiizdnvesauluinmsiaddumeseiund dadusedmnd Gudu
faudd w.m 2505 udsilagtu Taedasuannd 22 9 Slinsaduayy uay
Frnunaunudnunlunnd dudunislaegsiaiiaedavihdnsansiieaiu
AnunsLasaaneBalsUsu AT inuB fuiieiuee fio 11U Bangkok
International Hair Show 1duauiifinnudalng fvranaduas visues
Frausmth anunaiiislulssmanagandeUssme Wy 1nmd aSdan
Timsu i1 wae GUu mswegluay swdsdenssudnnisurstudsde
WILIIYNIUVRIANAINTENTYFITINUAT NIUAWAINTHNNEAUS1VEA
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2. ilefnwiladomnudisamagsivvesiUssnaunisgsivesunluwes
Bangkok International Hair Show @MuANesszAuUsEINA

WUIRAIOEY NUNIUITIUNTIULATNTIVLUIAA

wuInataduuniinnudnsa (Key Success Factors) e tadefiddy
flagiiligsRaussquimnevievhgsialsuszaumnudisa loe (do Prado etal,,
2024) lsuvsoandu 3 aulve) Ao

1. surasnsnatatazlonia (Market and Opportunity) 411398WU
msheudlafesnsasuuladuvewatn viedhlanandamatn iila
waAnssuguilaa uazauduiusiudiidlddiudedudeisianuddny
msvhaadhlamaneidudeulutiagiu vhanudiledugiidlddudeion
ddnavilivszauanudusald nisadfalszaunsalliiiugndn Whlegnan
wazsandoiluadeanudisameinunisaaiaaznismilenialunisingsia

2. Fureaming ns (Resources) i1 309909n153U N3N Nsdeans
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d53lé (Sharma, 2021)
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%‘Vi‘&ju (Resilience) (Hillmann and Guenther, 2021)
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FInensfinwlsziitindeda (Life History and Narrative Approach)
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AnwUseTtindeaddivsslovdlunsdinaudynvesdin wu ardeu
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JuuuuTruAnmas (Co-Creation) sewinaglideyauasiide sufaantudin
foyalunszany nieurstufindesdunwallaglfgunsaifiofe tundniledn
ﬂ%ﬂLLﬁzﬂ%%ﬂ%meﬁ AnunningUsyasAvesnuide

ﬁaﬁé’i%’dﬁmmaavmmmL%aﬁaﬁw?g%ﬁuaﬁa;ﬂal,mummLe’h (Triangulation)
Tnensaadey 3 psdusznay il fo sradeuunasiian 3 wids Ao an anui
wazypravdnglideya aouaalurisnaasamuiiiuansnatuvesdoya ms
ATIAAUANMEAUETRY (Investigator Triangulation) Lﬂﬁaupﬁé’ammmums
T anaiiiesnudien wayn1snsiadeuaudmensed) (Theory Triangulation)



BOpSANUENISD: IFUMLDINKUS:NoUMsTcaa1sgMsIdudueDssTiooINUBOSANUMWS:AUNG

pILULNON Buldesiusuiua oS3
Exploring Success Stories: Journeys from Magazine Entrepreneurship to National Beauty Organizer in
The Bangkok International Hair Show

flo MInTIvERUIEIRBUUIAAMguline inUseneuiudeyanlalunside
anusavhladeyananisideSeuiie unmiddenensuseslsd (Thurmond, 2001)

NaN153Y
WUININISTABI UM ESLaR8 sEsuUsEmalrUszauaudnsalaann

1%
=1

Hadduanusaagulanail
1. uudAn usstuanale wazgaiUAsuvean1singsiaangusznaunns

ngansgidnvesssivsaunluwaiiuanumszaulssng

1.1 uwAnlun1svingsha

“syilafiudaenmniu ordndtumefinazegnaonly” fusznouns
Ignamly dnamilfuitunfnuasuswdndumsanudadivhliussnounis
yhystadndiuiasume seiutssima Sanusstusila uasdosnisfiarageity
WM ERIY Anandiedu edniddguazaegiinaon e Tnaauae
Freinm Ludnilogdtumilnewassed Snvts “daaiumedesensy
fianmadulognannn” danfudlednnudiiuity taebumeazinsuny
WeBousadmi BesnuAnaiisasslunisdnnudiuviiaiumeiaing
Ay lelvigsAadiuisuaunusziudssnamssegladeluluounan
wAnn1sinnisgsRaadestafourisaudide wuaAanisdanisgsia
oounluiwe$ LnAnBessususiilernusgseniiloifinayingn iuunda
fiffusznaunslitmnuddny Wowellym euassalumsdnnuiuszneunis
liigevierieguassn wiouilazudludiam warfUszneunsazyssanununany
fugiidwladmds uilawazudlutgmsiuduiinnu gussnaunsiuuafie
Feennsaieiiudid awnsasanyrainsifinuaimderngiiudieg
Fugalul was des Aund uwhousiudu asemddaliiugniia wasduwuy
ogsimumMsvhay

1.2 ussdunnala

usetiuanalanisisudndiiurivesiusznaunisidunainnisle
Useaun15aiinsIn91u Bangkok International Motor Show Lageu Home
Mega Show nuindunudiuifianunsednléddnguasUsvauanudiSasesu
Uszine uigfiuaamssasuiunuiinusasuiiusudeine Wsheduey




170

nNsansuyyemaasia:dabAuAMaassuwnny ﬂ%
U 42 aUUR 3 Auenau - SUNAU 2567 4&’}‘

Tuauiden wazaunanwdndustiieaiuihuiasiiogends wazguszneumsi
anuaulanglusnafafuanumeanunuwar s fadu Juda
usstiuanalafugsiadiwilursninaiume Ifussiumalaianunsaiaed
BuiTmansusiuininaiumeomteglunuien wasduiisindddusedy
Uszmanazsnalszimaldiguiu JalatamnuansEuinnsdnnud fusiduess
ABLAYATINTY HUANFUANLANIT ANLUTIION SEnThmedunisfios
Hudhwesianuiitdng Tifuusmandunazussiumalaangeluisnisi
dadtudnenimeesusznounisuazlilenadnaudivivatsnu indu
Usvaunsalislddunuhannsadanuussamilia

1.3 qmﬂﬁﬂu

mMsfiffuszneunsyinuiefudediiu wisdefiuvinazdneans
gefadimnuliuuoulasuulamasanauuliuFilndfagadud wagdas
anumsnifiasugeumnineamsineliladas dnsasuesuousdamidusy
nagmsundun13vi Hair & Beauty Magazine Online Wazqaidsu e fusznou
msdadiuisanuduldldnatanisivlalunisigsiadiius 1desann
Uszaunsalfiazauun uswdnduanauluaenis swdanusadumaladiiia
Juildeglunmaaiumeisdostumumennuainnuiu inUssaunisal
msvhaunnnsEmihviidefsniuazdneanslaGuiadiuinifedesivims
Awmsau Jullenaiindugaudiegluaims waztoaiuromnanis
fiansosengsRvd uliiuelnguly dafu Ssdunudumdunishgsia
St wiudennudululy uasfinnajiuddaiiozasiiorhysiad fusil
Usvaupmudidamenues 3sindulaBudneu Bangkok International Hair
Show ENINSERUYTEMATY

2. GoasiladuadnudiFamnsgsiavesiusznaunisgsieseunluwes

Bangkok International Hair Show @fuAMus1uszAUUSENA

2.1 FdeviAin1svingsna

Fiimilunsihgsfevesiusznouns Ao msgatnsdudinGes
msfanudiuidumusssiulssmasasiifidurmauanniidulssma
wazsnsUspina urulszUvshaaiumefiduiingnds Huiigdndly



BOpSANUENISD: IFUMLDINKUS:NoUMsTcaa1sgMsIdudueDssTiooINUBOSANUMWS:AUNG

pILULNON Buldesiusuiua oS3
Exploring Success Stories: Journeys from Magazine Entrepreneurship to National Beauty Organizer in
The Bangkok International Hair Show

Usmrlneuazymsessna mavihgsitlnedausiusila bisoviosetiom
anunsaingingdnineg shgsiadeanuaida Jedndgatn wazndiilay
fnaula

2.2 usepila

wsegdlalumsdnanudiiuisuanunuseaulseme fie gusenaunis
fihmnefidanulunsdanuiuasuamesayaunaliddng Wunuiis
Aanssusnag Adulselomivashaulalitudidrom Smidldsufmuangidrion
WU HUNEIAeTA wagdaivayulung T gnAaeslvinisatuayuiarlvmasl
Aansegslalunisdnaudely sudenislasuanudinie nisaduayuain
Wusinsvnegsna gldmuladmds wasiinnu fusznounsiiuianudise
Tumsdnnuiiigdhmmiliinismeuivinsnauduounn Suinduussgdle
TAnandmeilugjdiueshadedemnd

2.3 Jadeurisrdnudnisa

AuvesmInaakazlona nsasuszaunisalliiiugnan wilugndn
wazpandoiluadunnudnsalunisvigsia lnediuaduas visiues uas
Faulafiunvuay fdwsawduianssunieluau gndfnuszaunisalso
(Customer Experience) lasumnus anuaynsiufanssy allaufin veaes
dnwas vhauase uaznduluresenUszneueInvenuies fdwsuiuianssy
Ioihsamdszmauwdadudauwudinensesiemue tnegausnisuiatuuasidn
FrunsutussazUssan deldsunetatiesatalseinmeneg lanunsai
setailasuiludesenadnnsvinu asenelidesengsialddeidumsdn
Aanssufiaiauszaunsalsmiiugnd fiieuansnsodasauianssunelunu
fuanudndnusiuthauilidfuuiasd sunisuansasaangilomaiadng
smlnsuazvisseme fruiinldiuussaunsaliouusudsngg innnm
duius waznulaliledeaiifelunisindedeans dufeyatnansnisdnau
nseusumui vy Weujduiussuidugndn

MuYBmMINeINT MIIelinusudleiuiusiingmgsia Ussnaume

v

Tusiinsinunism Wusiinsaunay Wusiinsinsetneildnsnalugsiaesuae
InsiusinsvUszduaziusins il AUYBIRUSIATNINITAN AB USEVTIUNY

171




172

nNsansuyyemaasia:dabAuAMaassuwnny (-?7.,
U 42 aUUR 3 Auenau - SUNAU 2567 4&’,’}‘

wansAtust guUnsaliaiuane ansnsaviendndasilaiilnd wazdulansdnanu
V9IEUTENOUNIT ﬁﬁ’uﬁﬁmﬁaﬂmyuamﬁgastmﬂ‘wEJLLawm‘Uigmﬂ
lonawunuusiazdagldsumnusiuile (Collaboration) :niiusiinsusedn
flemdstussud wagustinslysiifisidunnd Wusinsynidnasemeinn
29U AUTINANIYE GUu i uazASaan iesandeidesnsdnnisny
Srwifidsansnunusionlos iinmsuenselundd suiiusiinslésuausuile
IMNYNANIAN ANNUTYINETUAI WIENAUIANATUAIINN WAZTIUIUEEA
vosfitrvuidnlunudunsiulssiuanmindedie uazanufisnelaves
anén FuiustinsieSetneriidvna léunsatumalunssounsderungy
wW3eUnY JHansnalunnisiESumewazaNNy WY ey lsaSeuesuay
ANenTn Meduansingie nauiRlansy waensenTaanssny lums
PgUserdunus 1nyadsasTaun wades TunseususByudus susuausn
KILNET U3EN Funaiamn S8 (v wardesnatusine wu viladofiun
vy Aeveulariiinausdn

MueiuEsznauns (Entrepreneurial Team) Naife fidfUsENaUNs
frnududth Ademilunsvihau fUseneunsidadouliBesmenanis
LATUEIE NITUSWITIANITAIEY AMUINITIAIUBLIUR LA U UL
anunsaledsdeiiles teliaunsadasldneulandiuandasuudasi
Andulutlagtuld Sanudeaiassdlunisdnfonssy lunuiidemansy
(Content) meulandduuiiundauau SnftadesanuAnadrsassd (Creativity)
TumshgsAediiuiiudsddylunsuimsdanisau fussneunisianssy

<
v

Usuiasuianssunntlaidniu Aanssuanunansansavinn Taudinsus
Tviuuninudiuingd lunudiwifiZesuinnssu (nnovation) fuwalilad
AL Msvhrasasieumeaueguuulmig uinnssuedesiogunsal
Tmisndouans wasifidormqganlvienug Welvgideunuiivssaunisalsom
Iisuaud Anuaunswianssy awleufud waglanduludegeaniniun
Usznaueniimveswuies gusznaunisldlaluneazideaauaulavesidnum
Uiauas LA a1 TanoUaUeIANABINT NS I N TR UTsasA
VDI



BOpSANUENISD: IFUMLDINKUS:NoUMsTcaa1sgMsIdudueDssTiooINUBOSANUMWS:AUNG

pILULNON Buldesiusuiua oS3
Exploring Success Stories: Journeys from Magazine Entrepreneurship to National Beauty Organizer in
The Bangkok International Hair Show

2.4 J’I’]’Jzé"lj’m’]ﬂﬂgEJ'LILL‘UﬁﬂﬁUﬂ’]iL’e}’]‘ljuzﬂ’J’lllﬁ’Wl’]ﬂﬂ"N‘]

Amggthnsiasuuas fie fuszneunsiinmggiinsiasuuiag
sULUUATmwAna1sassA TanuAndangu aunsansuaussnsUasunlas
sosnunsalfivime Ieuddutunmsieuduiivudlelymemzniile
aruvimelunmsdanuddurid uvseendu 3 Fes Ao Fesfidrirumuu
Bosszornainisinny uazBesatiuayuuasiusiingluny Gesfidrsam
o flesangnéndiiruuanundniiinanu fe saaiuae Wudedivimedmiy
AUsznaun1sAesAnUkuunsdnfanssudiuilinwmaauaulaligidinduls
Unsruitosnsiuny Aanssusfesmeulandguniidunguidmane fusznouns
fiflnnefhwisnsiasuudasiodnianssy aeuszaunisallvaie Wgdhw

D

Y] & oA o A @ A aAw oA a
15990ANTAD 1599588LIAINITINIIUY DBLUULTDINMIMEUNU LUBIINNANNLAL

) N Y ¢ a 9 v v & o &
NLAYIAITUBDLIUNLATHAIYTEHELIAN 3 JU 1@LUaUUU3ULUU\1’1u 19U agLasn

a

Pzdnauiuns Fuluiuveavesiruaduaiy anudaivhlivszauanudusa

[

Jueghann 3nnsBeuiidaianisusmsdanisaudiiud dananssuniely
1 fu guszneumslannauaunisdnnualmiindieanundonlun1sineu wu

D.

MFNUHUANTINAINTTY wrudssndunius seynthiluazvoutneaulifuii
suegaday uazBesmnuynmednuszns fie Besaiuayuuaziusing
Tuau mssmuususianfasiadume Wusinsuasiiivededulsnsiaiuae
Theglunuien Fedldmnuduiussumognsunn mnuvimesieg fdhung
Usgnoumsiinmzanududihnsiasunamiouuitymidianluiiay
Usiduoehandla noulandanudosmsvesdiduld

2.5 nagnsnsdanudiiu

Mnfinamtesuiedunagnsnmsdnnusiuiiidufanssunisnans
adelval fia nisdafanssunelunuhaulaaisassAadulsslovifgangy
anf aeUszaunsaliisyvivlaliiugndn WisesmsnaiaideRianssu Tae
Adlviyuiidsiuivauianssy ghvdlanaaeaSeuinisdn vid usdmin
nden IidhsamUszma SaduAanssunglusiifedestulusudim
ANUNLAZIETIEE SnanmsuauTanssulvd angiivsraunisalingiuwds
Jurus warldsumnusluvsznevenimvesnuluewaasely Wunisais
ANuduiusiugnAwaziusinssrazenla

173




174

U 42 aUUR 3 Auenau - SUNAU 2567

JsansuyyEmMadasiia-abAUMaassuwnny %
&

ASPECTS FOR
THE NATIONAL BEAUTY
EVENT SUCCESS
MODEL

“,
/o
o) ﬂla"

sUani 2 lmarnudisslunmailuiszneuntsssiivesunluwes Bangkok

International Hair Show f1uALNsERUUSENA (AC+TR)

d3U aAUTI8Nan13IY

NEUTENoUMTnga13gidnvesgsnvesunluwesAIUAINNNTEY
UseinA Bangkok International Hair Show #iiluflvewsu daduddniivily
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nMsAneEes M inmudidennusundouneluvemiaungly
gnamnssudlng inguszsasdnisidondniiiednem (1) seduaudidaan
LLW&T‘ULﬂ?iaumﬂuﬁuaqwﬁmmmﬂuqmammiu?ﬂm (2) WAUILAEATIAEDU
AURSIwB IR T TaAudE a9 nus it uLadsunieluventinaueely
gnavinssudlve ndesdieflilunsidede wuvaeuny Jafumunuteya
mnngusegnamiinaumelugpamnssudineg Snaustdu 600 au msiase
HoyanSaildlilusunsudiagy SPSS version 23.0 uag AMOS version 24.0
Tngldrnadfsulsun msuanuaanud Adeas Aedeandn marnndeauu
UINTPIN wazmnAlANITIATIEROIAUTENBURNEUEUTUSUADY NaNFITeNY
31 Fregrantnauisfiannudiuseanudisainussiuniounisluves
wiinnuglugaavnssudlnglussduann (X = 4.31) lnedanudadiuuin
ﬁqmluéhu Aandslun1syieue (X = 4.38) msvinauduiineneg (X = 4.36)
N3EUIUNNTE (X = 4.31) ussgalalunsinuwie (X = 4.28) uaganugniiy
eAns (X = 4.24) mudsu fzinmudSaanussdundsundnauene
Tugpamnssudlnefiiautudarunaundufudeyaidesydns Ysznaude
15§33 910 5 peAUsENOU FausazesdUsznausnsdimiunsadaaiiou (0.930)
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PABAIUAIANUNULUTVDIANAIUTBLLBILATIANS (0.727) wagliAniin
93AUsENaU AW 0.40 YulY (Anduysal)
Adfey: MaTaAnudse; ussdundeunely; wilnnuueglugnamnssudlne

Abstract

The research aims to investigate the successful indicators of saleforce
internal drive in the Thai painting industry. The main research objectives
were to examine (1) the successful level of the salesforce internal drive
in the Thai painting industry, and (2) the development and the content
validity indicators of the successful salesforce internal drive in the Thai
painting industry. The questionnaire was used to analyze the date from
the sample of 600 salespeople in the Thai painting industry. The software
of SPSS version 23.0 and Amos version 24.0 were used in this research.
The data received were analyzed using frequency, percentage, arithmetic
mean, standard deviation and the secondary order confirmatory factor
analysis for research conclusion. The research results found that the
sample salesforce responded with opinion toward the success of internal
drivers’ salesforce in the Thai painting industry at highest level (X = 4.31).
Regarding at each factor, the factor of sales expectations received the
highest mean(X = 4.38). Next on down in descending orders, were the
factors of sales team (X = 4.36), sales process (X = 4.31), sales motivation
(X = 4.28,) and organization engagement (X = 4.24), respectively.
The developing indicators from salesforce drivers’ in the Thai painting
industry were created consistently with the empirical data consisting of
15 indicators on 5 components. Thus, as aforementioned, the value of
construct reliability: Pc was 0.930 including the value of average variance
extracted: Pv was 0.727 and exploratory factor loading value was over
0.40 at statistically significance at 0.05.
Keywords: The Successful Indicator; Internal Drive; Salesforce in Thai

Painting Industry
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nneEUISITigalusoUvAnEMmsTY Jedatiuayuinainfanssumansugia
yeosiui Fuilnnianisndnuasmsdiean nsHELUAMENINTNITATUAY
MsunsszUIAveslan Covid-19 Tafanasmnsefuasvgiavunalugjsilan
sstafagroaiemaslulssmanudesnislitagroaiedun ity yad
nsamuneasanIAsgrndRsiuleesas 6.0 f4 Sevas 7.0 st mulaseasna
soromazlasinslmifinniegneesnoains yarnsamunoassnalen vy
mAdnazenemsesay 1.5 f9 Sevay 2.0 sol sz (1) lasanisimun
DHWIUNTNIAN 9 VaInAEATU bawA Uudeass e1ansantnauliien
Tsousy uazguinisdn dalungamme wazinsdmda uag (2) Tasanisiiann
suileuAsygnaniaynang Jueen (Eastem Economic Corridor: EEC) iyl
iansrioadslieugpamingau Tssnu (Giungans, 2564) Fewmindnaums
Fadusunuidniusossdnslunaiiusesune dumaliussauimngvesesdns
(AwFun Uhuusens, 2559)

Mnvpaiildnanndneiy fideldanuadalunisdnudeid ey
ffannussduindouneluvesinnunelugaavinssudline nans3eild
mnmsAnwasiainiingduusslevidoninsadeuUssaninmuay
UsgAvBnasentnauuglugnamnssud Weleuaduseduindountinay
¥y dieidutoiaueuugsesdnslunsuuus wasianndinugnisue leds
s sussqhminevednsing wagliinnuing Sussduuselevisens
aa1ngeavnssudlulne

INUIZEIANTITY

1. Wisdnwdiinanudisaannusetuedsunisluvesndnauvielu
guamnssudlve
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2. WAlLIWALATIVFDUAIUATIVIFTIAAINNETINLSITULAR DU
meluraminanuunelugnamnssudling

N1SNUNIUITIUNTTY

wurAmREafuNTzUILNNSYIBLATE Tag Liu et al (2015) éfnwn
Aeafunszuiunsneuas s inngni Sduneunisdumgnéluainuy
AudawaliiAntesindlunssuaunisie nuns datan (2561) lfnd1adn
nsvuumMsTeiiusumaauensetnslsruy UTRmusiuTuneuiinuny
1§ FsmsufoRmunszuiunmsnedelyminauneUszauaudiuasiio
Tinsveiiuluognedivszansnin Taenssuiunisnelsznaudie tunau
Fagtaluil 1) uansgndn 2) MawkAsnsdmgnén 3) madawy 4) nsiaue
VPWAZNITANDA 5) N1Ineutalads 6) M3UANITUY 7) NTARMIUNANAINTS
918 De Carlo & Lam (2015) Lef3uinlunsguiumsvig nsaumgnailvidedng
fiusyAvua uaznisinungndmui maiussdeudunou uagmsdnugndn
WAl NsAUESUNINAIN AUAIAIRsanA1 Aumaeaulalnl wasnsiaun
vinwelumsaswanedumiusiiinanusuiisluindnanuuie (Kaskiet al,, 2017)
Fedunslinagnsnisuedoudiymmarnuats Fodldusanu uaedosfion
anduiusseviantnaueiugna (Ekerdt & Addington, 2015)

wuaRatgafunIsiewduiiueie msvhouduiiuiiezneliie
UsyAnsnm fudesdinsdatimnefidany andnaeluiiudenudladetu
wazu finsudaunum srnavthil anasuiiavey imsdalendlaundn
aelufufidusinlumseonanudafiutaniudoudu wazdesinisusza
USnwwanideudgmmemaua Toifiaats Inglilldersuaidurlunsdagule
finfiudafenduiainmauazinitedid finnaziii saad arwide Ade wae
aduapdvindAnndmeludsiigndouasidulsslond Guns nyivsiaiey, 2555)
Ka9Tuideres il Rafnd (2559) 1dAnw1Ees Fusuuamiiduase
UsganBnImnisusnis vemtinausuiasngsing 1in @new) daindtinau
wanszund Bosdduauddy dail ghunslirnlindaluiin da

[

dAYSUAULTN Te9anAD AU skAUemludin suaulalunisineu
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Huity srunnsTiemusuiielunisyhowduiin sunsdoanslufiy wasdu
nsRaniaLTiy eidadedune 01g9u ununnuunndsiuliinade
unununmeamtinnusuAsngtive
LLu’JﬁﬂLﬁ'ﬁl’aﬁl‘uLLS\‘lgﬂﬂuﬂﬂiﬁ’Nﬂu%'}ﬂ MNA1TANBIUBY Frederick
Herzberg’s wuin ftlidanansedsiifinasoanufionelawazlifonelalunis

¥
a v a

vhouvesau Jaderi 2 Uszian (Herzberg & Hamlin, 1961) disatl 1) Uady
94la (Motivation Factors) ithutladeiunnsdugdlaiogyiliimiinaumeisn
yilnauitety WuddiAodosduiusiulaonss adeanuidndtuau
2) ﬂ%%’w}gﬁu (Hygiene Factor) utladsfitasaneulsifisnelalunisvinnu
wapfutladofivgliyaradsnsfoRnuldnasnna utedeilifeiva
Tnemse (WuEeg lawdann, 2561) azmuldindinszgulunisviiau (Motivational
Factors) 1 dnwaizaiu mnufuiaveuluau Sanufaidedaenss ua
naue wagludunissensuiiufie wasdufviiusdudsingnm
wlFsuannisvhau netlademditasjutiufisn wsgdanigludenis
UfuRnuveaiieassinisujifeueiy (Bodla & Naeem, 2014) Jdnsna
sonsuuinurgatnusegslanisluvesninaue (Verbeke et al, 2011)
wsegdlalunisnuuanisujiiauaiamansenudeainuaaianieensualiay
anudeshiliiuninanune ussgdaiiAnanmsaslsiseunsudondanasionns
dolnsnaudu (Drevitch & Gall, 2017)

wuIRAREIRUANUENTUHBBIANS Katz & Kahn (1978) nanvd Anagniiu
soosdnsluiifisudifiunsdsvavamudiSaluunummifivesauoasindu
wisdaadiliyaraiingfinssunsdoaasludanduiuilentsmssoguasesdng
ﬁaﬁ?umm;&ﬂv"v’uﬁiaaaﬁmﬁaﬁ%w%wamamqGiawqami:umiLi‘ﬁluam%ﬂﬁﬁm
23AN3 (Meyer and Allen, 1991) asAnsuasasAnsidandaiunsasuuda
soanmndeuinnelulazmeuenasdng vltesdnsdesdinisuiudeu
Wlemeuaussionsuvsiuluiiagiu mavfuasufinaniinashlsiauding
wazAIyNTUsaIRnsyAaINTanas Jusmsaltlmidwewmseninuasidnla
fenugnitusiaasdnsiuyaanns eflaznwypannsiidiussansnnlsincey
fuesdnsiunbety @yann afana, 2559) ANUAIAYUBIANUHNITUD
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B3ANTUA g3 Junuan (2557) lesuhanugniiudessAnsinnudidnse
nsegsen wavauiiuszdvinavetasdns wardududiuienisdieen
msaeendudsiidhdryiernuneglusdng ussmdnduliiviinauuelussing
yhanldABusennusdnfidudwesesdng anuyniusossdnsiinadens
vimsnuvsadelml fusmsdndusesadieanuidnuniuivesdns laevinli
wifnaunesinudeninsluddeesdnsimuing auhlmandumi
Inusoesdnslintnauueatediveadnslassesen dglvesdusenauves
ANURNIUREBIANTLY NNsnunINasUladn anuynusieasdng Aoy

duiusseninyaaaivesdnssuinannsivimuaivioruaniidumeuin

=

fu Geauafvieruddnlunsiniasielffnanunnitusswinsyaaaty
AueeAns LLamwmamé’ﬂG'fuiﬁqﬂﬂaﬁ?mﬁﬂﬁ]ﬁ%ﬁmumm%wmEJLﬁami
aisassAlviesAnsey (Tayayr,n aVaRAW, 2559)
wwaRaRgafuauaanislunmsiheues Wunsienussoun
yoamtinmumennau Wewsydvlniuluriogrilifinnuidnduvesiaes
vieulafhdnmzaipdvlatulumanude Jaudosniatmangliiium
e liAnANudI3e muruideuasanuiiniitivedamils iunisaanisal
damtlagsmtduddidululiinngiaty nsuansirugfiunndiatu
(U5 s duaw, 2559) anuatends veswdnauuisdaduniwuidn
anudesnsieddladmied finsmianziunienianisallidami Fasgdu
mmmwﬁquﬁua§jﬁuﬂszavmsa}uamﬂﬂaﬁiaéqﬁu (#2391 T@nn, 2556) NSy
AnuAAnstuegfunssuidumimdsduedwnedunin (Koch, 2016)

NSBULUIAAIUNISIVY
a37UaNNSANYIMIANIINATNUNILITIUNTINTNAU A1UITAYTUINTT
Wunsauwnaalunsela saninwi 1
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2a9A1lsznauf 1

NFTUIUNITUNE (Sales Process)

AMNENUFIERYANT (Organization Engagement)

29AUsenaufl 5

o o @
msviheduiinane (Sales Team) \ Wﬁ’lﬂﬂ’l’l;ﬂﬁﬁl‘im’m
o g

asmlsznaud 3 ) wsedupdaumelu

6 - " aasninaunely
wa99¢lalunievineuane (Sales Motivation)

~ — ARAUNTSNR N

asALlsznaui 4

ANNANANISIUNN9YIN9UaNE (Sales Expectations)

AWl 1 nsouuLARluNTIdY
AUNAFIUNTTIAY
NNNTBURLIAALUNTITEINTOATUaLNAFIUNTIRET “Ghmpudnga
Mnussduiadoumeluresinmurelugnamnssudlnediimunduiinag
naunduiudeyaidsssinsussnaudesidinlustazesdusznouniila”

YBUWANITANEY

youwansAnuluadsd ssoznanildduiunafununadoyalutui
1 $urnes w.a. 2566 auAaIufl 31 uns1ax A, 2567 Tennsadsuuuaeuay
KSPUU Google Forms witeliilduuvasunudisings Tnsazdwuuaouany
P MENENNU BE 17:00 U v IuaunazaTUmLE Y Seku
nusivuIANgNFeg e ivINgaunsesnatios 600 feoes Insutsngusiogig
oonidu 6 ngu Sruusedsitlilunsazngu liun nanans aeegueen ne
pyTunn MangSusenideanie mawmile uasnald ilelilunsiianesideya
nasideluaded

BAntun13IeY

m9iendstidunsifodeiinadauasia Tnsendenuuasuaa
\iodsadoya warnsiaumomadiansieszilumaaunislaseaiig
asfUsenoudedududutuaes Imunisnssidumsidy il

UsEynsINBuasnguil9eEn

fogshalugaanmnssudlnesionn 6,969 s (Frost & Sullivan, 2019)
dsunguitegaililuntside fduneudsd
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funaudl 1 nsdudresnauuulilodevdnanunndy feitnsdu
M08 ULANILIR1839 (Cochran, 1977) N1TIATIEMlARBIAUSENOULTN
fudfu (CFA) #e33 Maximum Likelihood Estimation: MLE) aunasfaaeeil
Wingay Asilegeay 300 Mogne (ues Wseena, 2553) lnglilunaaunis
1A39@39 (Structural Equation Modeling: SEM)

SEM = MLE = 15 x 20
= 300 fvE

Sunouf 2 msduimegaLuuedaaunazdu (Probability Sampling)
FreTimsduiognauuuutsdugd (Stratified Random Sampling) Tngduun
mavhiafinaesnaunssulnefannadouiunsuiuungsionsd ulseen
Ju 6 ngu laud nenans aanziusen nesgiuan neeiuesnideunile
mawtle waznald

Sumauii 3 Maduieghauuuliondendnauasiiu (Non-probability
Sampling) AeIBN15duABg 1k ULlAF (Quota Sampling) IneusiazUsuLan
gifalugmamnssudlne duidonioraanizssiailiamsmielunisls
foyalasapunIuaInwinuIeTesANILUTENBUNTTITLAR DAY
600 518 33197 1

M19199 1 : Yszrnsuaeiegndifeduunaaniainwesgsialugnavnssudine

WUNANFNAIL
ﬁntaﬁé’aqsﬁq Auralszanng (W) Aunasaadenwiiney dheangasAns (s1s)
NIANANN 1,569 135
nARzduaan 750 65
NIARZIUAN 750 65
MAnzduaenidaanile 1,800 155
mMAwila 1,500 129
nals 600 51

EREY 6,969 600

WARNTNN: Frost & Sullivan (2019)
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\wSesiiatse

Usgnaumednulaeln uasUaedn lnglineunsenuuuaauni
sheaues leua @il 1 deyaameniinnuane nanfs e 91y aauam
syumsAne suvtseuee we/Muiinng feamemsue Ussaunsalnuane
warseldindedeion dnvazialuwvulatela dwil 2 Yadeansly
safdinarudiFannusstuindeureminaumelugnamnssudlng eia
NNSEUIUNTVIE MIvhaudufinee usagsdanmsinuee anugniuse
89AN3 ALAAnSTluNSYeNe SaveEY 15 fdTn Snvavesdonndu
wuuUaneln huasanasauUsyinam fmennsaim useundeunisue
anuaizdayadunuutiannns Sinaeinisliasuuu 5 seiu (ﬁaﬂﬁqm 1 AZLULY,
tfoy 2 Azuuu, UILnand 3 AzlUY, 110 4 AZUUL Wazanilan 5 aziuw) lag
nsudanuusagszdulddunsniadu 0.80 ﬂzLLuué"gsqmé’ummﬂ%u
= ﬂzLLuuqqqm—ﬂzLLuuﬁwqm/ﬁﬁmu%u WAUAT = 5-1/5 = 0.80 (eus9A
Twswgnwiiusi, 2551)

nsnsIeseUANNYBNAIallefldlunsAde fisuldddednsate
wuaunaliduluumdnimnsiigndes uasmslduuuaeuanaiisinanm
fmnunsadadenuaranuiies fel 1) nsnsedeuaunsudailen
Ademadnnuidu 5 au ilemardviinrmaenndosssviadenilude
ﬁmmﬁ’uifmqﬂizmﬁﬁ&g&ﬁ(Item Objective Congruency Index: I0C) ToAna1a
Tunuuaounufiedsdimuaenadesszuriademiisald 100 agszning 0.50-
1.00 /uneue (@3ua AINHum, 2557) 2) ASATIvERUAILLTIES (Reliability)
Pre-test 30 au lngldrduUszavsuearivesnseuun (Cronbach’s alpha

Coefficient) Badasthuinamia1nnudosiu faws 0.70 3ulU (Cronbach, 2003)

nsiusausaudaya
THuuvasuauuuveouladiuszuy Google From fungusiogteilld
szyliluABnsdusogndlunisdrsa Tnefiudeyataeiudl 1-31 Suneu 2566
nalnmeitaya lunslesesidoyanded IEHTUsunsudSasy spss

v
€ w a

version 23 wag AMOS version 24 Tun15insient fsll 1) Tinsgsideyaly
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vostoyamluvesmiinauye semsuanuainud Afesas Anadeiavadin
Adudonuunigiu A uazAinelag 2) Anngiiionsivaen
ANUNTIFENITIIATEiedUsENe ULy (CFA) Fadunsusaifiunaniny
anfeavedliag ngUseidiu 2 dw Ae (1) Uselluanunaunduvedlunaiu
JoyaleUszdnglun1msin (Overall Model Fit Measure) (2) Usgiiiuaiy
naunduvesmadnsludnuseneuiiddvedlana (Component Fit Measure)
(wadnwal 35ude, 2542) MsUszliuanunaunduvedunaiudeyausyandly
amsamAadanlilunisussifiuanunaundy WWud Araddla-aunds ()
Fadla-aua/Aduniinnadudasey (Y2/dh (Hair et al., 2010) sadivsuen
AMuNaNNa (Fit Index) TAuA GFI, AGFI, NFI, IFI (Kelloway, 2015) wagaail
TaseauanudannaaUSuuiau CFl (Suciu, Tavares and Zulmon, 2018),
RMSEA (Kenny, Kaniskan and McCoah, 2015), RMR (Diamantopoulos,
Siguaw, 2000) @uresruduRuSsznIeFLls THuAAIAuAaIAAEeL
1m3g (S.E.) (wednwal 35udl, 2542) anduiusnvauiiaaeaes (R) Joreskog
& Sorbom, 1993) AuATITNLEIoN (Convergent Validity) ARy Festu
\BalAsaasne (Construct Reliability: Po) (Hair et al., 2010) uagA1ANRLLUS
gosrAnudeiuddasiad fuduradeveinisiuwlsiiatald (Average
Variance Extracted: pv) A minesiusznau (Factor Loading) (Esteghamati
et al, 2010)

NAN15IY

Foyavhluvemiinaunewuin nguieganiinaunelugnamnssud
e Swawiedu 600 518 Tnwdwlngdumewe Andudesas 55 dnwaei
wuinnilanfe $1987g 20-30 Y Andufesay 43.8 anunmlan fevay 65.3
qumsanwluseiuiniiyge’ Anduosas 79.3 :eldiadeneyana
#1n31 20,000 v Anidudesas 68.3 Uszaunsalanuuie 5-10 Y Andudesas
84 ngugnén f3uien Andufesas 47.3 we/uiivie mangfusenideanie
Anlusesaz 25.8 wazUsznngsned Sudiges (A1UaN) Srudauinnans
(Aslfsamsn) fawaed uavgnamnssud Andudosas 250 munasinszy
Tilunns@inw
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Fnguszasdnsided 1 sedvaudidennussduindeumelureswiinay
glugnamnssudlve wui ngudiegraminaudanufadiuiennudisa
Mnussduedeuneluresminnumnelugnavnssudlngluseduun (X = 4.31)
TnefmnuAnuiusnniiaaiud aanumenislunsyhau (X = 4.38) msvhau
Wi (X = 4.36) nszuaumsne (X = 4.31) ussgalalunisvhenane (X = 4.28)
WarANKNITUADBIANT (X = 4.24) Anudwiy

FnqUszasAnnsIdeil 2 mevhmsnmaeumuduiusserinsuysi
THlunsiinsed wud anuduiusseninsdudsildlunsiasesi wui
AwditusszriesiuUsilianseuiunmsueiauduius 0.523 f 0.658
mavhanudufinuefinnuduiug 0.654 §v 0.721 ussgelalunmsviaueied
AUFNTUS 0.609 §i9 0.700 ANUENTUDBIANSHAIUANTUS 0.677 89 0.737
wazamaanislumsiauveiiauduiué 0400 fs 0.747 Fsluudaz

o w a

p9AUsEnoUlitbdAYIsEns 0.01 8nvidliiAn KMO=0.972 fidudAgniseia

0.05 (Yaen Ny, 2546) uandisiunmulsinnuwsngandwsuihluly
TuninsziesnUsznoulNEudu (Confirmatory Factor Analysis: CFA)

A1919% 11 N1INTIRARUANBAULNITUINUAITRYALUUUNG

Auls AL ANlAs dayauanuasing
(Variables) (Skewness) (Kurtosis) (Normal Distribution)
SP1-SP3 -1.121 114 -0.520 1.142 4 -0.699 v

ST1-ST3 -0.782 114 -0.766 -0.469 fi4 -0.378

v
SM1-SM3 -1.083 114 -0.936 1.262 114 0.479 v
OE1-OE3 -1.044 119 -0.832 1.026 714 -0.002 v

v

SE1-SE3 -1.064 919 -0.808 0.714 749 0.004
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AN5197 2 1 NISNAABUANMUAUNUSTEUIEUINITTnA LIS 291N
JULAADUNTNIIUNY
Aauls SP ST SM OE SE

SP1 SP2  SP3 ST1 ST2 ST3 SM1  SM2  SM3 OE1 OE2 OE3 SE1 SE2  SE3

Ananduiusinesdulnsdindiuiu (Pearson Product Moment Correlation Coefficient) (r)

SP1  1.000

SP2  0.658** 1.000

SP3  0.523** 0.551** 1.000

ST1 1.000

ST2 0.721** 1.000

ST3 0.654** 0.685™* 1.000

SM1 1.000

SM2 0.619** 1.000

SM3 0.609** 0.700** 1.000

OE1 1.000

OE2 0.677** 1.000

OE3 0.688** 0.737** 1.000

SE1 1.000

SE2 0.434** 1.000
SE3 0.400** 0.747** 1.000

** _Correlation is significant at the 0.01 level (2-tailed).

TunaesAvsznevvesiuitinanudiiannussiuindeunieluves
winuglugrannssudlnediautuliaunaundutudeyaifassdng
desananunaunduvedluinaluninga (Overall Model Fit Measure) Wy
Fadinlaanad/miuuinnadudase (g /d) ety 1.095 Fehnst
fifvualifetesndn 3 (Hair et al, 2010) lofinrsanduiingudifivun
Piszdusnnnimmiewintu 0.90 wuindilynsaldun GFI=0.965, AGFI=0.945,
NFI=0.978, IFI=0.998 (Kelloway, 2015) CFI=0.998 (Suciu, Tavares and
Zulmon, 2018) wWuLnaidusaiifiualifsesutioondt 0.05 wuinsil
RMR=0.012 (Diamantopoulos, Siguaw, 2000) wag RMSEA= 0.013 (Kenny
et al, 2015) dunaaifismus b3 duRen sy Jeagulain lunassdusenauves
Faitaaudidinnussiuiadounmeluveminenmelugaamnssudineg

A o £ o A o v a v &
WwwuqsﬂumﬂﬁqmﬂamﬂaUﬂ‘Um@;ﬂalﬂNU'ﬁg‘Uﬂ@
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M19199 3 : uansAadausEuAunaunduvetlnaiuteyaaUseany

Al WnIR uans  wadgl wuaARlUN1sAeRY

CMIN/df <3 1.095 AN Hair, Anderson, Tatham & Black (2010)
GFI >0.90 0.965 nsunnugl  Kelloway (2015)

AGFI >0.90 0.945 RSN Schumacker and Lomax (2010)

NFI >0.90 0.978 et Byrne (2010)

IFI >0.90 0.998 RNt Feng & Chen (2020)

CFl >0.90 0.998 AN Suciu, Tavares and Zulmon (2018)
RMR <0.05 0.012 NS Diamantopoulos, Siguaw (2000)
RMSEA < 0.05 0.013 NS Kenny, Kaniskan and McCoach (2015)

aquiruinmg Tussdldianunaunauiudeysdelszangd

dlethnamsiaseviesAusznaudsdudiu (Confirmatory Factor Analysis:
CFA) wosfidinaiudniaainussiuindounieluvesndnaueiely
guamnssudlneg WRsanuenduveslunaiieUssifiuanunaunduves
wadwsludulsznouiidrdnyvesianna (Component Fit Measure) wuinlaiaa
aeRUsznovvessitinmudiSaanusidundouneluveminaueely
gnamnssudlve famininessusenou (Factor Loading) vetesdusenausis
5 fidnduuin Tagesdusznoud 3 usagslalunisvhanune (0.902) enuduuds
Spray 81.4 sosaunliun osAuszneu 5 eruaanislunisieuae (0.884)
fiaudunysdesas 78.1 asdusynoud 2 mevieudufiuane (0.845) Sanu
fuwUs Sewaz 71.5 aerusznauil 1 nszurunsve (0.845) Srnufuuls
Sovaz 71.5 uaresAuszneudl 4 mnugniusiessdns (0.781) daufuuds
Zaway 61 muansu Sniddliauidesiuddaseasns (Construct Reliability:
po vesruddannusstuindeuninnunelugnamnssudlvemiiu 0.930
nasnIuAIALRLLYSYIRIANE T dassassTaduanadsvasnis
FuuUsiiarinlé (Average Variance Extracted: pv) winffu 0.727




196

nNsansuyyemaasia:dabAuAMaassuwnny ,%7
U 42 aUUR 3 Auenau - SUNAU 2567 4&%}‘

M99 4 : agunavedlnasduszneusviiinanudnseanusaduniou
neluveantdnauvslugaainnssudlng annsimsei
peRUIENURNE NS

asrlsznauuasngRaInANAISaan dminasAdsznay (A) R?
useduiAfaun e luraIntnaune (SF) b S.E. Beta
aeAlsznaud 1 useqalalunisvineuang (Sm) 1185 0.079  0.902 0.814

ﬂ\iﬂrﬂi‘tﬂﬂuﬁ 2 AMNAANISIUNIINNNe (SE) 0.783 0.075 0.884 0.781
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Abstract

This research aims to develop quality indicators for crime and child
news to serve as a framework for maintaining news quality amidst the
competition for viewership and revenue. The study employed a qualitative
research approach using document analysis, interviews, and focus group
discussions. The findings established three levels of quality indicators for
news: 1) Quality Indicators based on News Credibility: These indicators
assessed the fundamental role of journalism in maintaining accuracy,
balance, diversity, and understanding of events. 2) Quality Indicators based
on Role Fulfillment and Ethics: These indicators were developed based
on news reporting practices following the specific guidelines and ethical
principles of crime and child news, emphasizing the key principles of
protecting rights, avoiding the reproduction of violence, and promoting a
rational understanding of events. 3) Quality Indicators based on Value
Creation: these indicators evaluated the delivery of benefits/positive
impacts to the audience, assessing whether the news content provided
benefits at the individual level or whether the audience utilized the news
information. Finally, the research proposed a three-pronged news
evaluation system structure involving evaluation by experts, audience,
and news organizations themselves. This framework aimed to ensure that
the indicators serve as a guide for developing and enhancing news quality
in line with shared expectations for journalistic values.
Keywords: News Quality; Journalistic Values; News Quality Indicators;

Crime News; Child News
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Abstract

The purposes of this research are to investigate and analyze the
following topics: 1) rights and liberties of individuals who conduct
prostitution as occupation, 2) the suitability of legalizing prostitution in
Thailand, and 3) the forms of lawful prostitution in Thailand. The qualitative
research was conducted by means of documentary research and in-depth
interview. Additionally, quantitative research was conducted with a survey
as its tool. According to the outcome of the research, it was found that

those who conduct prostitution are entitled to the rights and liberties in
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conducting prostitution as their occupation. As such, the legalization of
prostitution is therefore suitable to be applied in Thailand. Anyhow, it
should be stipulated in the laws as to the forms of prostitution which are
compatible to the context of the Thai society.

Keywords : Prostitution; Rights to an Occupation; Thai Society

uni
a a N A ] N I Y,
wgaIsUINIsTamansenizeniIlawnd {Wuednieddivdsaulneg
wu lutgtuuenaniudgeiveusnismenauds guienfinsweuinis
& o o A a & | 2
manauiy Wulumunsivasuilaesinusssumiiulaniueg1ainsa
sUMUUNSMEUIMIMamAldinmsiaunlunagsukuy 1iensuauesniy
dosnsvesnulivinislilasuaruiianelaninigaawiadugsianis
Uszdly gianAdssnduisauiiianunazusznauen@niios vieaugn
& M oMy =~ % N oa A o v
vaenauna q Aldladula luefnnsiyssndiduddmauludenulnesodiiu
WSETUsTIHLarAInUsEnalvesaulnaesiiafionin “ndslnedessnua
anuin” UszneuiuaulvedudipummsaawnilinnudfyiuEesdasssy

Sud Jiunduszndlavadaslafainizgndsdeiuissanduinduaulyd

AnAUszndduinazunUalillvlasnsviiauiiendnesls welilvigndsay

Sufes Bnvadsmalvnedadingranefieiafugiieitesiunisiuseid Ao
wszsUnaRvesiularusuusunsAUseal w.e. 2539 yilvdadssiagl

AnanundwazunUnliindnuenaWniiuriaseweswu Wegnnssnuans weEnm

[

Wy gnyiidesienie gnlnadueA1uing @an Aldansalld@vsisenseamis
ngvangla 9 16 1esnmueadugiinssyhenuiiangusneserudiu Sali
o1¥winUszndlduodniignionsmendiou uaglildsumsideie saudeans
914 9 Ansazlasuananasgie wu 9naaumsalnsunsszuaeslsaleiin 19
llianmnsavihauldunnldlisutudess viedgnsyuiunsideieuniiou
fuenTndu violiaunsaldfunsuinisnnaguaimdsedrdananiussiu
denw 1udu (ugd Juailsa, 2564)
idedenusinisiuasuntamisiamsssy Innsveniulubesuesendn
Fdszndhinntu fnsdondedludensadns @inmvosifuszsndinniy




234

nNsansuyyemaasia:dabAuAMaassuwnny p

®)
U 42 aUUR 3 Auenau - SUNAU 2567 ’V‘

¥

e

msemeUssadi ufomasduidivaseludmumeritnufsansfasssy
Mnnmslsenevesauauesimmamavesidy widlildulainnguuned
sullalvinsiuszndieaualinsladuiiaureusssy msrzngmnetiily
Favnensliainmesensutiuies femninisiuszndiddaisgni
WNINUY Y30 ARMENgMNIEYedsT InT1zandunsanvewasnmusdenyuy
(Fimsal 8¥eInenqnl, 2562) lunaneUsemeRadinsdydRlvednaiuseiadl
Hueiwiigain uazgnngvine wu aviudasisaspeesiiu asisuigdalus
\wisesuaus uaziiTuaud (il e3nszany, 2563) Fagiiusznouein
Fssndifignngvanet asfiavane @ WuReauiivsenaveindu « wu s
Tusnwneruia dnslunsantae anslumslasuausmnnanaaan anslunis
Isueanmemnitenu Wuiu wedluvausiRerfuiivihilugiusdunaides
Tudsunaniu 9 fremuiu Wy winilunsden® Judu (Wssd 81399, 2563)

TudszmalnedinnsBenseddvionidnaruiinainnisaiusend lnewveua
eufiusgnevedniifogynvuynuvi windulaildsuniseeniu mdieuaungy
o1wdu 9 Aunguilildsuarudusssuandsay lidtaeFosatadinig
afaRniw sdnw uazdneng q Amsarldaniy smdedvdlunanduingsed
uazmslsiAesAtstuas fuszrinsauludenn endwiguinmsmane uendn
a93n uanfuussnuddguomid Sro1dndl Tdsunssusediiueondnd
gnngvine Arwduiussevinadivesyaia uasussruiliuinisas Aty g
nsoriaendIsuueuinisiazantiosas usanuiivisuinmanaasd
wmsguTinivinfeniuussndluendndu (Funin ofq, 2565) udluvns
Fertuhefidadulivamaindodndiussind liunsiusediduedni
gnngansandunaamdliiudairdeninduniy Usaelnsazdonin
Fnunldufng dwansenusendslneaudy 1 (@den gnudisey, 2565) s
o1niuszndlgnnguanedsdaduiliudaismnumnzaniuuiunludnilneg

o

ngUszasA
1. RNy ey IATIE ans esnm vesaUszndlunisusenevendn
AUsEil



msAus:piRvoudangradnsuUSINAINe
Development of Quality Indicators and Evaluation Framework for Crime and Child Newsof Bang Bua Thong Sub-district, Nonthaburi

2. Wednsenanumnzanveslssinalnglunislinisausendveu
PIENOULNY
3. WelnTzvivngluuumsmUsEndiiveumengmngdmiuUsemealng

AL VBINTANU 2L

AuvAneveIMIAUszia (Prostitution) Hu wawunsallvinnumane
1991 wunedie “A person who has sex for money” (Oxford Learner’s
Dictionaries, 2023) vi3eenaudaithilnelsimnefis yaradifinadiusifotu

szl gRvesiunazlsuusunisausena w.ea. 2539 wns) 4
UeyaAmununen1siusenalliin wneis “nMseeusunisnseyingiesn wie
msvenfunsnsevindula viensnszvhdlaifioddanmilaslunisnunsual
vosffdu Sudunisdrdeuiioduitmievstlomidula sadliddooniu
nInszyi warinszyhasduymramaieiiuvsonuazine”

dmsufideiuinisiusend vinef nstuseniiwaduiiusvionisn
swvhdulaileaussnalasvesdu Ingldsuiuriedsmeuunudu 1 Wuins
NANNIIANATDIENTUALIEININVDIUTZY YU

N13ANATDIENT Lzﬁm‘wsuawimmjuL*ﬂwé’ﬂﬂﬁﬁugmﬁlé’ﬁmiﬁmzﬁa
Susesnsasnanbilujyarainalnmednsuywe vy wasSgeTTuyguLme
sworaninsive Tneflswandon il

1. Ufauaynannadnniednsuyue vy

Ufnananainseansuyserudusiunngrneseninaiinménanna
sudvsuyweruiiuUsemalinissensulasiiou foR weidundnuseAulu
nMsfunsesdnsiainmuesyananeluisilifinsesdadviuyseruainms
T1unavesyaraduneluigvideanmslisinavesigiues nannfe n1si
fgavoonnguineiinszmuisaniainnesyananislusgiuasildidede
Fulumudeuliiidmualilungmne fo fmmdwduiidesdingnanedumn
LifligiAanansenufudenudiusannasnguuneiuasdosdiauimangas
Lidunsdrindndias nusensevudniiaianvesyaraniglussunniuly




236

e

NsansuyyemaasiadbAumMaassuwnny
UA 42 aUUA 3 Auenau - SUNAU 2567

nendnlu vuzfeiuigazdessuseuazliniudunsesdnsiainm

o ¥
v A

Fuitugnuvesyaranielusslalignsunmunievhanslaeyanadusmeiduiy
(aigUsias ausaAnanaly, 2561)

2. SEevIuynuiesveIandnsive

n1sAuATednsuaziasnmvasUssivulalinisuiun Uy galilu
sﬁﬁiiuumimmm wisAng1y 2475 Usemaiiunaseslussueulszensulag
thy ‘mﬂauLawialmmJﬂsaqLiaqmmuumaaummamamasmmamiummm
AulUAIE NTANATEIANSRAZLATAINAINANUITUDIVRITTOTTU U WU
$19810419N 5N ﬁﬂLi‘;lu‘wﬁﬂmiéwé’ayadﬂqﬁaﬁazé}’aqﬁmwﬁm@’m*ﬂunﬂ 9
Syossuuny suddlussessuyyatulagiu (nadsiand ygyiiving, 2566)

[

3%53'§NHQJ,LLVN'§’WE]’]€U’]‘$H3VLVIEJ V\!Vlﬁﬁﬂi’]sﬂ 2560 U151 28 233ALIN

IadyaiAlinn “yarageuliansuaziasnnludinuagsanie” wanaituanann
Augeuilans winmiiaznszvhinisle q fudemsmevesauesily dwly
11951 40 53RN UyelAtidn “ypradewddns winmlunisusenauenin’
wandliifiuinyanaynauilans @S nmilazuszneuonldmudieudomis us
weiinsusznevendndedlinsenudennuaiuSeudes wioRasssusuives
Usevwu

fAferiuindusiyanannauaziland 1@3nmiezdsznovaidnle 9
sullddsmslfideshiinevemues winsldans visedamiudodinszny
ADAUENUIEEUT0BUDIUTETITU LNTIZUINANAUANDININENS 1asnwlu
e usiliiinisdnAnanumuizauld dewsznsgyiliiinaiuiuaieg vieia

Anulyaaulaludanule

v o £ o < ¢
wanANAAIANAUUUNY Y
v £ & = & | & o &
AnprTANLULNY B UERNLTY dunldudITzanyIoIlyBILnasAY
dulienavzgnasmewvsensindeliuaziogluiivesuysd ynaulaeliiis
fana @77 dywd visemauw IneUsenauniesINgIUNIeANAn 2 Usenis
fufe ansludingnenie uwavdnsnaslasuanuanenia (Rasal AusInenya,
o £ o % c @ a a aa U i a o ¢ i
2562) Fnarsanuduny e JuansmusssunangnesusunAnf Iy wdus



msAus:piRvoudangradnsuUSINAINe
Development of Quality Indicators and Evaluation Framework for Crime and Child Newsof Bang Bua Thong Sub-district, Nonthaburi

' I3
2

illa J019dlgle viedsdlaumsindnaasasnanlvaindiuyedls uazdnaes

a

A dunywddaiofundnnisidguagegnauigsssuyalaoieindu
a13nnzvesdvsuasiainmdudwmalinisldaniuaziainmazdeseylunseu
vosnArinnIduinged Ussinalnesinsdygftusesdnanianuduigwd
adausnlusgossuynuiirrorandnsive wisdns 2500 uazsen3gesTayLy
wisswenandnslnennatuldimdnnisdananuntydflisagioulsifiuin
gssauynuisveandnsinglinisfusesasdunsosdniaiamnudusywd
uyanannaL wgwisasuanludeds q lienrentuludoddliyana
dulsFednamsauiunudld fefunmednasdedirnuenmuasfunses
dndezanuitunywdfe (@uns Unsnna wasndedlng wiysunian, 2558)
InUszinalvasdnulng

3aUszind mneds YssndivssneulddoufuRtuuiudefnnia
ilastiulduidfony dedndumuin dunivgdundndasssuvesdeny 7
Faufoinflaududdiusiy fidfuezgnacdeanadiny (nsuduadunis
Unasasdutiasiu, 2549) Ssludeaulne fuserndilastend “Tand” Ao
o¢ls Mmaufiiiie fuduaaunils veurhawauts q lHRuees 9 lnglides
vhegls dunariidudmeuiifegluiimunfivesdaeineg nislismauiouse
wianil uandiFuisenudu “audr” Ingllldtinsmendiuieussanuyana
fifeatos eldun vefiudenssuludansdy warsuiadwesgsia
Fsdnwazvoansinsvidensmihindaidussnd winseidutiaquuddsd
mié’awhé’m@aﬁﬁwim’sﬂ (A519A Funsudy, 2567) wiilesannnsiulamg
Sausssu mssuedsananziunn nsliaudfyludedns enmues
Ussruanniu deulvedudninudeusuas SmeBeniesdns @inmwes
puies veusuluGesiiileneudsaulneinesedu wu luFeswesnsvinuis dsau
Ineuevindudosiiunssy mavhuiandudesilresslild udludlagiuilad
nseannguinglinisiuieufengung wuderiuludesenisdn
UsehidifinguavesnunGensesdvslifudiussndlinasaglasunmsiuases
M5l dueIndiveusnongmine uidsaslneunanguidseduiesin
Junsinsefasssudufvesuszrvu waznwanvalvesUsendlng




238

nNsansuyyemaasia:dabAuAMaassuwnny (-?7.,
U 42 aUUR 3 Auenau - SUNAU 2567 4&’,’}‘

wazsulgyaatasiuuazusnulsunisauszn w.a. 2539

Tunszsvtgaitosiumazusuusunsmusen w.e. 2539 insUyai
ANURAYeIAUTENLY il

was 5 gladinse dnwiu wugidy fiang vesuiiyaranuauy
videasnsnanu viensevinsdenanluiidule ienmsiusenddudunis
Dnmeuaziduens viaduiiiiendeusiagunansisasy desseansnuuiy
LaiAuvdatuum

was 6 Gladluihauluanunsiussnd eusglomilunisdn
Uszhdlvewuemiefdu desszrdlnudignliiiuniadion nieuiulifu
wileuum visevesausu

fhnsnsevhanuiamnssani nsevimszgndedu viennegmels
srunadslianansananidossedaduls fnsevinlaifinnuiie

wns 7 flalavamidesulavan dnviu wieuusthvheienasdsiu
videnseiliunsvanedeTslaludmssaeidiuldin dunsBenfewions
Andeifiomsdnusenduesauenieldu fesszrilnudgniusvniiouds
a09d wieUSudauivimiiuumivdniuum wieviesaasu

nwszstygAtesiulazusulsunismuseod we. 2539 gy

vy

lgdfussndazinnuRanunguuivatull endnAdszndddaduendn

Y

ninngrunelulszmalneg

NIOULUIAANITIVY

TunsAneidediolildmaauientuans w@samvsaussrvulunis
Uszneuandndusend mnumnzauvesUsenalnglunsiussndiiveu
Fhenguny warsunuUNsFUsEndiveumengrnedmiulsemelne des
AnwmdnnIg wuafn iRedfuans EamuesUssanau ngranelnewagnguang
suszma mugluiuBesesanmdsay uasTansssuvessemalng el
1AMMDUVDIIUINY  AILEATUANATEULUIAANTTIVY



msAus:piRvoudangradnsuUSINAINe plcie)
Development of Quality Indicators and Evaluation Framework for Crime and Child Newsof Bang Bua Thong Sub-district, Nonthaburi

ans s maeg

Uszrwulunis FAUTTINLAZRIN
UsznauanTnwazns Uszndlvasaulng
d5un1sdunsas

anumunzanvesszndlnegly

nsfUszdiiveudienguung

¥

sUnuumsiUszadiiiveuday

a o
nguneflvzausmiulssna
ney

= a aw
E‘IJIH‘W‘VI 1 ATULUIANNITIRY

3511338
nuATedlETENITdRmnn Usznaudonisideionans msdunval
Bedn wazmsidedssimnaladlfiniesdetuuuasuny Seeasiden fai
1. NM33981TeAUAN (Qualitative Research)
seileUITNUssnnIdedanann (Qualitative Research) Usgnaumae
N3398L0na13 (Documentary Research) Msdun1walldsdn (In-depth Interview)
N153981an&15 (Documentary Research)
Wunmsinwuaziienesideyaionansiidundnms uwafn vqui ngvsne
Insuazsnasemediieatos Inslonasiidnwiduenanstoyaugugil (Pri-

mary Data) uagy#gnil (Secondary Data) Usenausie wilsde 151 51891
3o unanu AN vesa lenansdu o warduai1andeseula (ntemet)
Tnedoyaienanslunsifeilidaunseilildussfumanmilugnisasns
UszlAudun1wal@edn uaviwuuaauny

Asdunealiedn (In-depth Interviews)

fAdeandugiinnsdunivaiion ilelsmsueuiiuresyaraiiiisidos
Tnense agldiinmsivunmaueg1smnem ez fvualiiissnseurseuseinu
favdunwalvinu ImaaﬂﬁﬂﬂiauLLazLLmﬁmLﬂu{laé’ﬂéwﬁiﬂummzﬂﬂizLﬁu
manuenly mauesidnwasuuulatedn wasnnluvuesiidunivel



L

nNsansuyyemaasia:dabAuAMaassuwnny (-?7.,
U 42 aUUR 3 Auenau - SUNAU 2567 4&’,’}‘

wuUssdiulamlafudufiasinmsdunvalUssdiuiuiutuielildmnou
fidoau fmdninasilunisidendsransduntvaifieiBnsidendiogiauuy
191294 (Purposive Sampling) ImmzLﬁaﬂﬂixmmﬁﬁmmLﬁa’a%’aw‘%aﬁmmﬁ
fuszaunmsaiiiAnafuniddouwdaduuiadu 8 nau nguay 3 au 33 24 Ay
IouA ffmnnwimagisssy wiinausums nuneay Wmthiissie dhimms
Unansuyveyy  fUsznauaind1uszndivseingUsznauenInauseil
(liszyine) UsznaugsianisddsendivsewmeUsenaugsnamUsel

Foyaiildannsduniwalidedn fAfvagiinngiinnuiiudnivgves
AlidunwallUlumnsle sxfiedumaeuainmsdunveivssying

2. N113398WIUTU (Quantitative research)

mafiuteyaidetiina Wumsiiudeyanndsznnsiaglfiaiesiiody
Wuugeunal (Questionnaire) Inglunuuasumuaz liifimsiiudeya Jo uwana
fneunuvaeun Tnefiseasidon el

Usgynsuaznguaiegig

Uszrnsililumsfinuidondall Iddonussenslummngammumuns
mszngamuvuasfudiemalsvesusemelneg fuvasiusznduouuss
saouvis Tnefiudogaanusssnslungaummumuns sausd o1g 15 Tiuld 8
fivtovun 4,658,630 Au (@rinauadfusied, 2565) suinngudoendlians
fumweals ey (Yamane, 1973) fvunsssuaudesiudosas 95
msziuanuranndeuseusuldlitesnit 5 wWedfdud viefissiutvdfyy
0.05 feid

_ N
n_1+N€2

n = YuAYeINgNIeE RIS

N = vundsevng

e = muAAALARDUYBINGUTIDEsTBEN UL
unuAnldsed



msAus:piRvoudangradnsuUSINAINe
Development of Quality Indicators and Evaluation Framework for Crime and Child Newsof Bang Bua Thong Sub-district, Nonthaburi

4,658,634

n=
1+ 4,658,634(0.05)2

n = 399.97 Apg19

nnsaalinguiieg1e 400 au n1sdennguRIeg1eldIsnEN
modtlaglildmuunazidu (Nonprobability sampling) lnenisidenngu
Aog19kuulAIn (Quota sampling) AB ANAUALNAYIE 200 AU LASLNANES
200 AU f\ﬂﬂ“lfuiul,wiazﬂﬁjuﬁ]31‘?9]1ﬂ’13l,§@ﬂLLUUfJJﬂLaiyJ (Accidental sampling)
Fadunmsidennguinegraiielildduiunudesnisiaglifindninmet ngu
fhoghaandulesildfiannsolitoyald Taefony 15 B3uly

inTasileflflunside

dnwazvesnuvasuamildlunisifiuunudeyannussnningy
fhethe Uszneulusemauiifuteyamly wazdauvansUauazuaeida
wem Tumsasauuuaeuany §idelshdeyaildinanmsideenunin e
Foyan153duanienans wavnsduneeldedn unluwwimnsunisaiadney
Wanawth Tneuvuaounuuenidu 3 da dsil

dwil 1 deyadiuiisznousema ey 013w n1sfnw

dwit 2 udnaanetalulssiudgmiAentuans @inmueadin
Uszndilunisusgnauendndusend anumunzanvesUsemelnglunisdn
Usghdliveusongvane uazsuiuumsimyszndiiveusengmnediniy
Uszwrlng

duii 3 Humaaedaiidudoausuusrdernudndiuiu o @i

msiiusIusIndoya

Tumsifusiusandeya esanidunuuasuanuiifedesiunguung
Jetinnudululdingusedsazlsidrlannumneguisteveanuuasuay
Jeoallflauimengrneegluvaiziinguinegsmeunuuasua ileasune

& o

UszihuiigneunuuasuauasdelinavasuuvasuaunssiuauAniiuues

1w 1

= <, & v & ™ ° =
ﬂalm']@ﬂ'mll']ﬂmfjﬂ I@‘EJL‘lJumiLﬂU‘UagamﬂQWﬂaVlﬂU VLmJﬂ’]iﬂ’mu&]m“UW

q

Y I 1% 1o = Y o ' o ! N a ¢
maﬂﬂq&m?aﬁn\{b LLWﬂ']Vu@LWEN@@Q@J@']U:LNM']ﬂ’N 15 ‘U‘Uigim




242

nNsansuyyemaasia:dabAuAMaassuwnny (-?7.,
U 42 aUUR 3 Auenau - SUNAU 2567 4&’,’}‘

N13AATIENTIYAIINUUUEDUDY

osnlunmiAdosuiifienans msieideinaeyififleyszneudeya
fildanmsidedanunmdundn fio msidelenansuaznisduniwaliBedn
drunsifedesuaidlianumnzaniiaslfifisseiaosazlunisdmom
mnau dislimsuanuAndiuvesUszannsaiulngnlUluiienadla Tneldnsa
DOUENA

3. MIATENYTaYaUIY

FoyatilfinanmaifururmsenAdednunm Midumsiduenas
mMsdunwalidedniundunseiuariinseisuiuteyaideUiun iielvld
AMBUAIN TN UIEaIAIIdY vilidesnnauitedunmafesudfmanids
Tarmddnyfuaadodnunmdundn dnddodeuinuesiiioussney
vioafuayuAdedsganm danniinrudaudaiuazdadnouiliainay

[

YR

NAN133Y

1. 85 winmlunisusznauainvesdAuseian

mstdszditu ufsdudiivansauludumesini Safsamnefasssu
Mnnmslisenevesmuauesimmamavesidy widlllFulainnguned
sullalvinisiuszndieaualinsladuiiaureusssy msrzngmnetuly
Favanslfiadnmuesensulunsliansludes srenievesmues ey
@3nmlunisuseneven@n Mnndnnisdenanviilvivats q UseneEuinng
ﬁmiaq@ﬁﬂﬂsma‘juwﬁu IngUnyelAnguineuasasiusznallilnenss e
ldfidygfAnguuneadnudnszsiaiuie Wy Sz luanigeisng
Sytnvinadluniesgoeansiie aviusaisisusgeesiu assusydnlus
LarasIIIsgAUAE NsTissusEmelimsiussadveusengmane iinan
nsiliiadesdniesauniuuyed 3osdvs idnmuosifndssnditanuse
iilos samelasseusengmne dulumuufuaanaindednsuues
uonnidandunisduesesuntowifuszndludonine 4 wu meduywd

'
0% v a a

n13gniheanesyInssy va9 dmsuusemalnedydAndninediuans



msAus:piRvoudangradnsuUSINAINe
Development of Quality Indicators and Evaluation Framework for Crime and Child Newsof Bang Bua Thong Sub-district, Nonthaburi

s mlilusgessuyauvissvenandnsine wnsdnsy 2560 Tunns 25 9
yaRagauTavS WML sgsTsyy UV in sl avBuieiatn iy
lLinsgnunszifiouveldudunmesoanuiunwesly mnuawFeuosvie
Aasssuduivesszvvu uatliasdindvisvieladnmussyanadu luinns 26

LY Y

Ugafneiudenisnisasingruuneidnadun1ssrdadnivieiasninues
uanassululunuleulaivyg@lilusgsssuyy Wdndendnifsssu

) o
'

UAUNTEVToINNAFVSYTOEE N INVBIUARILANAITLALR LA¥IENTENUAD
A

—

€

narsaulunyvdresyanallld 11n31 27 yreadeuauaiulungung

-

a

lavsuasiasnnuazlasuanuduasasungruewiniieniu eauasndll
AvSuinilensu wes 28 SydRieatuans wdawluiiawazsenmely Tu
11131 40 ’Ji'iﬂLLiﬂﬁm@}aLﬁlﬂﬁﬁUQF}ﬂaﬁj@mﬁLﬁ%ﬂ’lwslumiﬂ’i%ﬂaum%w
Mnfindnmuanddiifiuindgsssuyyuisneerandnsine wisdnse
2560 WanuddyTuidedns Wi muesssevy Insamzanshuiosn
NNV kaviainmlunisusenevenlaegnedasy NsINeans
idEamvesyanaldifisaviiidunmssnvermasGouiesuasAasssduives
Useruiniu Tusennguaneifiedunseamsdnusendmsiinateiming
AISANATOIANS LS mveAUseid visemsandsiamdnAasssusnniniu
Faludszinalnenuindvatensaifiddeusdazidunisnseviniinfasssy
wingunglalldfiunadinemeenanly wu asseiify vieiudgaiidunsserdies
yiefBouinamana (uiu auiediefindnunasiildnguaumariilu
deufohflenufamaitasssy uingunelallfienfiafuaunguil uansiill
f\‘hLﬁuﬁﬂgwmaé’aaLmﬁﬂﬁ’w:iéﬁﬂﬁmzﬁﬁwwuﬁu uanszvlygRtasiulas
Usuusunsiusengl we. 2539 funadnugiusyiod daausingraneatiu
ihgoniniiiodosfumsdszndissensinuasienvuiiongndeaiside
Fnwluitensiusznd warlilifinslavanuasdnaulsiinsidsyid
wif3deiuindadinaslinguineadnediusendlly wainsiusendinds
wuriuldunsvanslutlagiiy edfsdivans winmwesifssnd filuns
Usznouendn wazdnsluiessumesies ﬂ';i%ﬁzymfaﬂawmaﬁaﬁmmaa
ArmUsEidiog mndnansganUssndlililisunisiuses vieAuasenu@ns




244

nNsansuyyemaasia:dabAuAMaassuwnny ﬂ%

e,

)
U 42 aUUR 3 Auenau - SUNAU 2567 ’V‘

¥

a

i amiinsazdiaslidusssuiudiussnd wsizlildmsissndynnsdl
wfnfasysy mndunsevihlavasiaslavisaesdne ludheladigausa uasfums
nszsindtelriegsenludenuiliviasiindasssy HansideTamuingfusend
AsTians s nnlunisusznevendndussndiviiuendndu
2. anumanzauvasszmdalnglunisdssdifiveudlengvane
fausfnsiussndlulssmelngaglivoudongmne urfdiiai
diudeuagliiiufedunsiussndiveusenguig nansidenuicmn
Tmsiuszndveudengring wdmairodieuuazUssnmnnni il
SomasenudusndeuFouiesvesdiny Bemasmaiannnguungliduly
AUNENEING UAEMUSTOTTUNY ﬁé}’aﬂﬁmmﬁﬂﬁmﬁumiﬁuﬂiaq a5 1Esnw
UENTEEL R uanmnﬁﬂixmﬂlmﬁﬂé’qL%ﬂgjé’aﬂmﬁﬁimi AITALAIN TN
noangliiviuasie denndostundnana teliliiuussmefidmdauaylad
i WenouUssmalveiinisdndungmnefidadasssusudu fe TuFesnis
yiusie msziduFeidadearinlszindlvesnulneedismnn udseun
Uszndlnefivausundnludesdns adnmluiauazirenie Jefinisdydd
ngvanelimdgeviuidld fisedadiuiludesnsiussndfnuioiuiitegiu
falgfndusgunmaedaiuinusssusuivesaulng usideluauludsnuay
ponsUTamssuUABuatly fifinslieuddyiuans wnmvestawnyy
3. UuuuNsAUszdiiveudlenguunedmiuussmalng
MnranHTeildaenuiussmdlnedausengauiinisfussadey
Faonguane uslalldmnennuidesiisuuuuindeutesiisussmerianun
wzUssmalneesfiausssunas i semddudnvasiamyesaulne
TngannsoTianesisUuuunmsdssndiveudengrnsvesssmalne feil
3.1 Uszunnvaenisanu sl
TuruAfeiutsssiannisvesnisdnvsendluvsemalng 1Hu
2 szavmian Ao nsAUssdluaniuuinis wasnisiussndllaedase
nan13denuitludsemalne nsidszndiiveusenguunsasaeiily
anuuinig warn1sAlsenallnedasy swludagtunisadsendluaniy
Uinsduguiuumsiussnduouuds ganuszndlldlasuanseing 9 lugiue



msAus:piRvoudangradnsuUSINAINe
Development of Quality Indicators and Evaluation Framework for Crime and Child Newsof Bang Bua Thong Sub-district, Nonthaburi

ande W ansuseiudiny anslarvawenudya sy 18 unne
PNoNAL qnsiuszndluanuudnsidinnumingatesidiiveusie
ngvsne WelsigAussndldsudvieng q fmsegld daunisfdszndiiiu
Sase MEFUsendidastlunndendlduing donfuna amuivihanuldies
liflaauiiusyd wheddeliudafoiutowosmudusiioubouiosves
Unuilod uazAasIsuduAvassEdIvuLad wininlin1siusetlveause
ngvanelamzusiluanuuing ssfansfUszndazgnuaenzidsiuna
fufiannsalaaniuuinisld deazlianunsaduasesfiivsznoueidn
fuszndiats q wvhliUsznddedusgmelinmsnadvumemeiisiuna s
lﬁmiqﬁuLﬁmmﬁmETGUENmﬁﬁzgzﬁaﬂgmmmﬁaﬁmimﬁé’wizmﬁ NSANUITLI
TuussimeRsmseglusuuuunsisenalluanuuing uasnseussndlngdase

3.2 Masfnfuiid sz

nssfafuiidUszod Ao mamuaiuiidissndliameueiug
viourawn LilednszideuviosilidussifouBoudos ddusiausemeauns
Ussimadimsiiafiuiinisdussndld wu amiusassasswesud amisuss
Asalus Wudu vnssznalaifinissidaiiuiinnsidsendld Wy wdeds
spanside Sgiugvinad 1Hudy Fadlvszinulygmintssmalneaisasiinns
Sfeiuiidussndliviell nameidenuiildasdifniuiinedssndly
anglufuilafiuiivils msgmnimsiaiufinsdssndlaoeslufud
Tafiudinils asvtliuiidunaeduuvamesenuiiiissiunauwasdu dhin
vmausglowd fuszneunsedesilifiiuniesunvarliaunsailngshald
Arnuszndargnnadvumlagiinvesaniuuszneunsiisie e azinanseny
soffdszndludowesatainising q Fdlimsiefuiinisddszndly
wimssfaiuililalfeglndtuanuidlsiauas wu anunw fa Tuad
Hudu damdéndszndinedassiu asemuaulilfauensuinslutiosii
Taigums wu nslUBuauevIBUINITAILAULAIY 9 mnvieiiuluaaniii
ldauads wu wihds wihdn wihlsaSeu 989 prselinguuneiuly dans
luesrunsdessulatl msziingmneivhuiausvieudnisiuyanai
Taleunas wu wn Jlend wezasd Wudu




246

nNsansuyyemaasia:dabAuAMaassuwnny (-?7.,
U 42 aUUR 3 Auenau - SUNAU 2567 4&’,’}‘

3.3 mstunsiBougduszind

mstunzdoudfnuszad fe msliyanafissdsznavendussnd
amzfoundenvaziBoaifeniuaues deidmihiivesss lusssemaniing
fuszndlnsvoufiongnung lnsdnlvgazinnstunsdeudédssnd
dmsulssmalnenanisidenuhmsimstunsdoulénssad Wousslond
Y835F INTIEIFILANNTOAIUAN AFIIFBUNISANUTEALA Lagamiemniinis
Fuyud vionstadulidussnd mnldfinstunsifouusudoslinied
Usendied asnunduauiiondeystlesinndesvadumdsslesdlinues
diutu Wy nslddnandssnd udu mndnistungBoudénussod
wliiuszndlasunsguannmisnuuesss Iasuavsadiussndlag

awlasu LLauL‘ﬁu‘d@\‘mN%ﬁﬂﬁﬁ] ndunseafiiuszal Thamegitaudniu

mawivﬂauaw‘wuam 9 mﬂmaﬂmmau mamwiuimmmmmlﬂummaq
Usznauednil ﬁlmmiauz:mmiwimaummwu elslidunsdudsuoring
L‘wa?wLammimm’iumﬂwmimﬂsznmmaumaﬂgwma Tnewdnudandunis
Funsosdvs EnmvesinUsendiisuuiosszneuoinilumeiisdnduies

3.4 918URIEAUTELI]

oniUszndiduodniifiewidsdivelduddutomwosfasssusud
vaaUsyyIvu mndinsiinisAdsendiveumengrang 33msaeaiinisimun
onglifmnzan eldliAnuansznuilingg nmsfvusenggiuszndidy
Fosiifesriliiavdnnavats q Fes Hadinnizvasyena ArmIvIENZALTEY
o erilouvesaulng evilinsdussndiiveusengung Wunsduases
AFUsendlasunase luanigewsni n3esgeeansidy aniusansisusy
wosuil mssnusRenlus uavanssnsgduiie insfussndveusmengmng
fvunpgtus el UsEndll i hdedlsiing 18 Suiysal dwsuusamelne
NAYBINTANNWAITIEN LazuuuasununUIgiunzaslunsUszney
91¥wiUszdl fie 25 Tuysal mszegluteiithdiamzlunsiinvey ananse
guanuadls vnAmualigaiussndiiongdesiiuly lmanzauduuiuniu
daeallnedaldlfFudesumsdyssndivousengranefomn wayandu
Fosmdligivsrasdlaid Tflenmannngrunevnusslend wu enavinliAnnis
wlanguauitongtioslidngerdni Wus



msAus:piRvoudangradnsuUSINAINe
Development of Quality Indicators and Evaluation Framework for Crime and Child Newsof Bang Bua Thong Sub-district, Nonthaburi

3.5 AvduazntirfivesffUsziadl

Tushaussmansiussndiiveusengneasygidssndiinans
viane 4 eailoutueIndasyau ° wu AvignungVNNeKIIU dvSUseiuda
Judu wiluvasidoafufagyinliAemihiidherwuiu wu whilunsesa
$1umetduusedmnd wihilunisiden® Wudu uasdsdlunsnisngg
ietlesdulsafndednde Tagazivtisruresigdiuninmaaey dwfu
Uszinalve nansidenuimmnbinisidssndiveumenguunglulssinalve
mingA1uszdvinuluaaiuszneunts asegluszuuuiedng gning
favafnavilougninsluendndu q Wu dnsusziudiay vdaungvane
US9U U89 waglvihideadsnEmefutuiy dasasnisiunsaiue
Tsatu msimsovsuliinnudunffussndidulsed uaziimansaguam
wiloudulusisUszineg wnsnislunisaunulsatuasaziunldiugdén
Usshndldaszieruiu neuiinasgaveenlueyywlifuszid msagiing
ousuilsiruluBosing 4 1wy lspfnseynamadiius ngunesis q ieades
Juwdu wagarsasinisimualifdvusznddemaaguamilulszd §
aansavieuinsmamals Jadunsiefulsafnsioldsziunis sl
vinmainaraendandetu lulsumalne navosmsduniualfedn uas
wuuasunny gAusendaisagasiguamnnduanimieuluanizowsng
$gunan daumseusufdndszidiu asfinseusuiUssndyntindonuly
antusansnsnsgwesui limseusufissadafion melsefindemamediniug
sgiflsalvslsnusngiane 9 mseusmnUasdumaiiuaadligilsend
wagyhlvigasendseinse Tainegiaue o

unasluazafuenaniside

ArUsenfimsiidniuasatamlunisussnevenindusen Ussinelny
RasuansulieinAUszndveusmengring lagadisivuazuuuunisem
Usshdlilenusanganiuuiumvesdaesilne luSosssinmuesmsissiad
mssiafiuiidWsznd nstunsfeunussnd engvesifndssnd dviuay
wihfvesiiusznd Tasanusaasusuuuumsiyssndiimnzandniy
Uszinelng wanaiannsnad 1




248

nNsansuyyemaasia:dabAuAMaassuwnny (-?7.,
U 42 aUUR 3 Auenau - SUNAU 2567 4&’,’}‘

M99 1 gseagUsUkuUNIsAUsERaiivingandsviulsemelng

o =
L3N IYATLDUN

UTBLANNISVRINISAT  YeuUMeNguIneidluanIuuINITkarnsAUTEadaTe
szl
o o A Adu = I’ o o A 4 v ~ 'Y A a v
msddeiundUsend  liinsdrdaiuiinisiUseid wididaanmuusnisdes
aangidou Insanuuinsedlieglnaivanunddey
VNNAEUN @0UANYY NITUTHLTIU T Viseanunaule
almangay Nenvdawansenusen nanualvoaUseing

n5TunzLdgugm HUsEnaue@nAsEnalieung Y
Uszidl
918v8IRAUTEIN AUsehdiaatienglisini 25 Y

A
avuavtivesiin  gMuUsEldliewriunsouTinnt AoenTIaguaImmn

Useianl dUn9 waslidvsdu q anudnguuneivue @y ans

Usziudsny dnSaungruneussanu [dudu

NuATeTauRgu “Ussmdlnemsiimafdssadieushenguine
yizelahiu Sefimslfuduaranidesiuoginn uiilefinnsanluFesdvs winm
VBIUTTWIVUMNITTETTUYEY Uszneufuuiunvesdanslnefifinnsivasutadly
oIwduszndiadueinisgiedinnuduasearuidedfuerdndu |
Uszalnealanumngauiiagliorindusendvoudenguiny lned
sUnuudaumnzaufuUsunvesdsaulne” wandidiuiauyigiuingi
gndios uaraenAdeItuMANNIALATEIANS @A muesUTEYIvy uazdnAes
Ay wazunAnvesduning efgy An1sBendesliunidnanuia
nmsdUsend Tnsmmpaeuiivsznovondniflegnuunnuvs windula
#sunmseensu witeuaunduondndu q aunguilildsuaruiusssunndsen
LidagBesatainis atafnm nmsfnwn wazdndeng o fedsagléaniy
saudadnslunnudunywd uninn ofiaw, 2565)



msAus:piRvoudangradnsuUSINAINe 249
Development of Quality Indicators and Evaluation Framework for Crime and Child Newsof Bang Bua Thong Sub-district, Nonthaburi

Uaiauauus
mstUszndludssmdlnefioudiengmine aasazdigluuudidl
1. Uszianmsvesmsiuszdlimsveusongvine
pstnualinIsAdsendveudienguaneslugaiuuinisuasn1sen
UszidllaeBasy
2. MsdaanuusmMsAUseig]

2.1 fszneumsiaulailaanuuinsidsend desamzidou ua
fvuslvanuuinisdedliumsgunuiiiinun Tnsaanuinsdeslioging
Fuanuitddniemau aaufne wszustunses vieaiisuladill
mnzaufionvdamansynuienmdnvaivesUszine

2.2 fUsEnoumIrEAeudmieuvessiagasdunsig q Tuanu
U313 suiluieneazBenvesiiussnditegluanuuing atafiniseing 9
YaaAUsELI]

3. AuauURveAUTENl

3.1 ffUszndifesdionglisiing 25 U wasdostuns douliusend
AENUILIUNATT

3.2 fifUssnddesinunseusumuiianasgivue Lavfeariunis
a3aguam fsglasulueugndusznd TnediUssnddosituniseusy
NN wazAvInTIRauAnndUam duenasgnasulueugyn

4. WwveadAUseiagl

v Y = a a 6 o ! dgj

ARUszndazgnadlny mndngAnisalissialudl
1) §nuseigl iadsenallaeldilluaygyn
2) grmusgnalingyyiugnanlunlldauns

vy

3) iAUszndiveuinsmandliuninnuiedien’

Y

LONE1591984

navdNaRLINMTUNATENUTIRIL. (2509). MR TgILMISAUASUAIA AaU Tansssy
sz 1SNl RIbY. Department of Local Administration.
https://www.dla.go.th/work/e _book /eb1/std210550/29/0.pdf



250

nNsansuyyemaasia:dabAuAMaassuwnny
UA 42 aUUA 3 Auenau - SUNAU 2567

!

PN

Funinn adav. (2565, 28 duew). lawdlgnngranedinulnenisseusunse
Ufas. Sarakadee. http://sarakadee.com/feature/2000/12/vote-
support.htm.

Wil ASNSEANN. (2563, 8 wepRNBw). “AIUSmsvane” it nssuseli.
Bangkok Business. https://www.bangkokbiznews.com /news
/906694,

a0nf undlsatl. (2564, 17 Suaw). i) Tawndiasivaedn’ duednin
TULSI-NINNANATONENGEAIUTNITNINWA. Today. https://
workpointtoday.com/pheuthai-211217/.

fgUsias aussAfandly. (2561). wmsmsninguuelunsunlydayminism
Usztaadludszmalng. GnerinusuSyaumdadin, unine1de
A3UmL). Knowledge Bank at Sripatum University. http://dspace.
spu.ac.th/handle/123456789/6826.

2yng Unusna wazin3eslng Wiysuriand. (2558, 29 dwaw). N135Used
Fndmsamtusyveunmdalaaallussmalng. NRCT. hitps://dol.
nrct.go.th/ListDoi/listDetail?’Resolve DOl =10.14457/CU.
the.2015.628.

Arsal 8UnINe1. (2562, 28 NUAWUE). NYVIENITAIUTIIYONFI5IT0UTT
Fonlus mmsnAususshaan menvuLasAnAm M v
Law for Asean. https://lawfor asean.krisdika.go.th/File/files/.

WsSY 819, (2563). 9197158 1UTHEE] (AnednusUS e unTudia,
UNTINYINYETINAERS) Thammasat University Digital Collections.
https://digital.library.tu.ac.th/tu_dc /frontend /Info/item/dc:186828.

nawsTad yiving. (2566, 23 unsaw). anskasasnimvestassuyalng
MINTFETTUYYUWNITIVOIUIINTING WNEANTIY 2560. Parliament.
https://www.parliament.go.th /ewtadmin/ ewt/elaw_parcy/
ewt dl link.php?nid=1728.

adnn gnudsny. (2565, 28 Juaw). lawalgnngmanedsnulneniseeusunso
U7ias. Sarakadee. https://www.sarakadee.com/feature/200/12/

vote-object.htm.



msAus:piRvoudangradsuUSINAINg
Development of Quality Indicators and Evaluation Framework for Crime and Child Newsof Bang Bua Thong Sub-district, Nonthaburi

AUNIUARRWIIYR. (2565). TIVIUUAZAAFIUYTEYINTDINNITNATEU TN
MINNGUEI (TENdn TEuTa9I TEgNeTE) A 07 UaeTanTan.a. 2555
- 2564. NSO. http://statbbi.nso. go.th/staticreport/page/sector/
th/.aspx2564.

49290 unswdu. (2567) imuadnwdinuselawned : UnasiounIuInggIun
iweluaspulyne. The Revenue Department. https.//www.rd.go.th/
fileadmin/user upload/sorpor /GENDER /Doc/ DataNews/NO5/
botkwam05.pdf

Oxford Learner’s Dictionaries. (2023, 23 January). Prostitute. https://www.
oxfordlearnersdictionaries.com/definition/english/prostitute 1.

Yamane, T. (1973). An Introductory Analysis. John Weather Hill. Inc.







3danAd 2030 aovus:nAvgdons:iTedolomadiu

aaannssiuonaalne

Saudi Arabia Vision 2030 towards the Opportunities of
Halal Industry in Thailand

Unu9in a1504u
Bandit Aroman




254

nNsansuyyemaasia:dabAuAMaassuwnny (-?7.,
U 42 aUUR 3 Auenau - SUNAU 2567 4\&,"1‘

Jdanaud 2030 aobUs:INABIdoIs:1U
dolomadiugcennnssuoianalnel
Saudi Arabia Vision 2030 towards the Opportunities of Halal
Industry in Thailand
Utudin 913508u"
Bandit Aroman

BNFEUNNYIRTEIUNTUAN WNINBIRBNTA NFINW 10220 Uszinelng
International Islamic College Bangkok, Krirk University, Bangkok 10220, Thailand

e-mail : banditalya@gmail.com

Received : March 27, 204 Revised : August 26, 2024 Accepted : September 4, 2024

UNAnge

unAIATINS Bes “Adevim 2030 vealszinangienszideselonia
Augnamnssugaaing” Tudmnenis@nunidediag 2030 vaaUseine
#19fe1szily uagiiasiviloniavesningaaivnssuaratalnelunain
wgfenszide TefimmemnuduiussvinengienssidouayInediiamaiing
JumFanieuanuduiusedradumansdaundud 2565 vililenanis
faausidieszridlnewassgionssdedidunniulunnda

nsfnwidananlinssuiunsfingainenals weuieresniasy wae
AATITINAIINUTINGNITAVBIMNNENRUSIZNIUT2INA Inananisfnyidve
Aunugnavnssuaatalneldwssuanuniougaatngngiensuide aed
drinnuanznsunsnadaauuislszmalne (CICOT) Wumbsnumantu
MsfuindeunsgIy warldsueyliAlvimaundnvommhenuemsuaze)
(SFDA) Uszmemafonsuvile dwwalinm s dumenatanielinissusesves
CICOT lasunisuausuannulee1u SFDA aievilinisiiivlnvenain
nsdspandudenanalurgienssfeiuuilihinfiugedy
AdAey : Idevied 2030 ; 9gRenseily ; RRAMNIINENETR 5 ANFURUS

FEMINUTEING; LATYFAR



3&enAd 2030 webusinfmadens:idacolomadugaennssuotaalne
Saudi Arabia Vision 2030 towards the Opportunities of Halal Industry in Thailand

Abstract

The article on “Saudi Arabia Vision 2030 towards the Opportunities
of Halal Industry in Thailand” aims to examine the vision 2030 of Saudi
Arabia and evaluate the halal industries of Thailand in Saudi Arabian’s
market. The trend of Thai-Saudi relations appears to be on the rise after
the return of their relationship in 2022, which brings more opportunities
for the two countries to collaborate in all dimensions.

The methodology of this study was primary involved collecting data
from the documents, sovernment policies and analyzed the scenario of
international relations. The study found that Halal industries in Thailand
have been prepared for Saudi’s market by the Central Islamic Council
of Thailand which is the main body responsible for establishing standards
and preparing Thailand’s halal sectors to received the permission from
the Saudi Food and Drug Authority (SFDA). As a result, the products
under the verification from the CICOT have also been permitted to export
to the Saudi’s market which could encourage more entrepreneurship to
engage in the halal exporting and enhance the increasing trend.
Keywords: Vision 2030; Saudi Arabia; Halal Industry;International Relations;

Economic
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Pannselannaiagsia wWunsiasuwdamieding nsivdsuwdamia
WATEENALaYIINY NMSURsUWAIIUALNATOLLAESTTUIRLUUSE UNaDATY
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Tudnlaiidhamih (Asif, M., 2022)
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an1sAnw U gurutumedugueuiiidnenmlunisdnfanssy
msviesfienlnsyruameliuunaansieaiisalngyuyy (Community-Based
Tourism: CBT) 1osa1nysautnuveilyumaninenssssenanasyuma
Jasssu TosAnslunmstuirdeufanssunisvieadien dnsuimsinnsse
gy wazdAanssunsSeuiveseiluyuvy feghsnidudsatuayuianss
mMavieaiealasyuvn wiseenlidu 5 nuan fiddey fo 1) e sudY
2) mnnanuiiddy 3) manadifn 4) mnansnensnisssumivieuviaiou
$NNMINYAT LA 5) MUINTMUTTINLAZU BN oehalsfouguudasliasiis
dnvdndunsinunsuasasiivaneeInluaideuiioanmnandeadledise
anAuAntumsliianssumseaiisilneguruduioe Fmasuiy

o w |

AENARY : NMIViBTIEIAeYNYY; YWTIUMIY

Abstract

This article aims to 1) examine the context and social capital of Ban
Wai community, and 2) analyze the innovation process to find social
capital within the community-based tourism concept. In terms of the
qualitative research methodology, fifty key informants were selected by
purposive sampling and participated in a focus group discussion and
in-depth interviews. These key informants were formed into five groups,
each of which included: nineteen community members, twelve tourists,
six community-based tourism committees, seven government employees,
and six private sector employees. Content analysis and event tree
analysis were used to examine the data.

Based on the findings, the Ban Wai community possessed the capacity
to manage community-based tourism activities in accordance with the
Community-Based Tourism (CBT) concept. Since the community possessed
its own cultural and natural resources, equipped with the organization
that runs tourism activities, community management, and learning activities

for its residents. These elementrs could therefore result in the
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establishment of five types of tourism-related activities in the area:
1) local cuisine; 2) noteworthy landmarks; 3) accommodations; 4) natural
resources or agricultural learning facilities; and 5) customs and cultural
practices. However, the entire community must keep agriculture as its
primary source of income, and each family should have many sources of
income to spread the risk. In addition, participating in community tourism
initiatives is only viable as a second employment.

Keywords : Community-Based Tourism; Ban Wai Community
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Abstract

This research have a purpose (1) To study the factors of personal
quality of life of the members of Tha sae Estate Cooperative Limited, (2)
Quality levels of life of members of Tha sae Estate Cooperative Limited.
and (3) Comparison of the quality of life of the members of Tha sae Estate
Cooperative Limited., based on demographic characteristics in term of
sex, age, occupation, income, marital status, education level and housing
characteristics. The total 354 samples under simple random sampling are
studied. The questionnaires are utilized to collect the data. Data analysis
and statistics procedure is descriptive statistics.

The research results show that 1) The majority of the sample are
male who are in the age betwee 40 to 49. There are 123 samples. 216
samples of the total samples have educational level in primary school.
297 sample of the total samples are in marriage status. The samples who
receive the average monthly income between 10,001 - 20,000 baht are
170 samples . There are 281 samples who are farmers / gardeners. 314
samples live in their own houses. The information of the quality level of
life in various aspects also shows as follows. 2) The value of the quality
of life in term of family is the highest at the value at of (X = 3.97, S.D. = 0.64)
The value of the quality of life in term of health is (X = 3.39, S.D. = 0.63.
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the value of the quality of life in term of economic security is (X = 3.16,
S.D. = 0.61) the value of the quality of life in term of community life is
(X = 3.25, S.D. = 0.64) the lowest value of the quality of life in term of
working life is (X = 2.82, S.D. = 0.67) 3) Comparing the quality of life of
members of the Tha Sae Settlement Cooperative Limited, it was found
that differences between gender, age, education level, status, occupation,
residential have the same quality of life. Different monthly incomes have
different quality of life. The testing of the difference is statistically
significant at 0.05 level.

Keywords: Quality of Life; Settlement Cooperative; Cooperative Members
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sEAuUIUNae (X = 3.10 , S.0.=0.59) auaau nn1svagevaNuigiulagles
adf F-test iWSsuilaumuuansnsseninsAndssulsdease fidmaauinnnii
2 nga e elderdion wuh A (F) whiu 17.56 i (sig) Wiy 0.00 Fatlesndn
FseiuTtddTeaRinfisesiu 0.05 SeweusuaunRguiisall uanintiadudi
yaralsun eldsoifouiivnsiuiinaunminiunnssiu

lenasuazaiteiieades

Usenaume (1) AnuvEigvasnunmdiniidniginisvarevinulali
AumNgveMinANLYesI1 “Aan TN (Quality of Life) Bedanlvia
AMNE AL AR BARIR LU e @ney (2556 : 11) @i “Tin AiTlgann
Ao Pindivinuselondlvgauludien asounsideaduwiusniiairsannm@i
ausglidndudestinunminifiauell Tumsmssiweufionnauiuludll
Fududesvinnuan@in vieoafaunminidld szinunmTinves
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UYWEUANANAUMLUTUNUDIUAazUAAR B9ANTTauNElan (2561: 64) AN
Fnduanufiswelawaynssuianuzvesyanalunisiss®in ludnulagay
duiusiutving wagarumaniavemues Meldusunves ausssu Alley
1IRTgILYesdIANLarAdY 9 MAsadeussuuuing afafnisdng q
paonIuNsilesuazn1sUnAsesvedanLTiyanaeIftey

(2) wwAnAeuannsal avnsalduesdnisvesusiniyana Seaungs
fulpgasinslalumsdniuiamisimnuidudvessiniu uazauauniu
vinUszasulay teaussaudonts Guiniiy) wazanuwnissmiunis
wsugia dmuuaz Iuusssn” nsudaasuannsal (2556) lufiureuliusznia
NsTUmITAIUNannsal wasiiuveulundnnsensmansuazuuimelunig
Fuiunumutelauenseuisnisnunsannsal waglimhenuiifeides
fudunsnugnsmansiazuuamislunsindununauinsnsunuasia
avnsaliauowmrakazaudwdulunsnanduliannsalidngnssuien lown

1. annsailneglasuniseensuindunalndrdglunisiauiusema Tag
fvuneglusgsssuynuazulouisvesiguiasdiseiiles

2. annsallunalndrdgylunisadrsnnudiuudesnguimsvgiouazdeny
feluruunuadludiosossumelne

3. annsalilunisadianisfidusiy duasuliiAnausiuiioduaes
Uszanu

4. annsaldunalnadanisSeuiitusszsulaelussesen seusu
auAaiursaudnlngifunisyfiugiuanuddunisunasesssusy
Uszysulng

5. syuvannIniilgnun1sal vannswagIsnIsannsalanusauAaming
\mswgionardanuyosanndn Tnenistienulosuazdiovdedeiunas iy
danndesiunanyve aTygnaneLiies

6. avinsolussdnsiiuananazfuisonsulussiuuunea

7. fleldavnsaidudrunilweaniedlolunsiaunasugiauazdsn
vosUszma Rl 2459 warszuuavnsaidiiuauaasy 100 Y Tl 2559
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MATeiiigades

Usiing Andsinsdad (2559) leAnwnunmdinvesauluguguiiu
waune Myl 11 suavien suneinz Smindiung nudh sefuauandin
Toeld uuud A mdinesesdnisenslanyage atunwilne (WHOQOL-
BREF-THAI) S£AUAMAMTINMUATNMNE Hseiuamnneglussiuamnmegin
funn enudala TszAuamunmegluseAuaMNMTIRANIN AuduRUEAINNNY
e Tszduaunmeglussiuaunm@iafunn ddunndondszduguam
aglusgAuAuAINIINALN warAuA NTInlAeTINTlsERUAMA I Nag lUTEAUR

35050l 1nw3 (2560) leAnw1Bes AunmTIavestgeoigludamin
yusane TmquszasdiiiofnwseunuamTinuesigeeny Wisuifunmam
Finvesigeogiid e o7g wazsunefiondounnsaiiy uazdeiauauuzannm
Finvesijgeongludminnuene nauietsdnu 397 au edesileflily
93 1A wouaeuany wuuUsznaa deflauidesiu 91 afRleliuA
Aforay Aady dudouuuinnsgiu wagmaaaouanuigIuliada T-Test
way F-Test (One - way ANOVA) fviuntiuddayvnsadffiszsu .05 nans3se
WU AUAMTInvegieny lnesiudnunmdinegluseauliunans

Flanagan (1978) lénw iiedumenudiosnsustfiuansds amnudeanis
fuvinssvesnuandinvesausuidiu Tagvinsdimannyeuiiufiou
3,000 AU Aifiarsuanssiludueny Wouh wasgivds laglddusogiann
WA 9 eUsznd WU Beasing q flveusiudningimunindudn
UsgneuvesnmunIndin i 14 5eq 3und1 Domain life satisfaction F4asouaga
Aerfuaudniguuesseneuazesdusznavlunsiidudinuvady

1. adusznavlumsiuiuTin Usznouse 01mns edowiaiu flegende
AnuUaendeluningau

2. quam hazAuUaensdediuyana

3. Msliduiusamifuyanady

4. fanssumedeny YuvuazRansINYaINALiled

5. msanneuLes wavilnnuidnduenls
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vaulnlun1sIY

voumadilon AnviaunmFislufusinaguesaudnannsaiiag
Wuwe 91in

- fudseu Ao 81y A sEAuN1SANY Telarasieu 91T anunw
Lardnuaziiogondy

- fuUsnu fe AN MAInvesaNBnavnsaiiauvinuge Iia laud Ay
Finasouata Fuinnsihau fumiuiuamiaasegia sugueunii way
AUTIRYUYU

UsenIuarnausiIegna

- U5e9Nns Ao @uNTnvesannsaldauvinuee 9100 911U 4,002 A Ty
Sneviue Soravums T 1eil 50 1y 13 shuaviues il 1 amiunsu
1Al 64/1 My 5 fuansdiaiay anundl 2 anvndiudes 1avdl 110/1 ny 10 fua
v @fl 3 a1 vinanumes (amnsaliieaminusy,2559)

NANFIDENY

- ngusogeiililunside vhnsAnwinguiegnadiuou 354 au §3de
LpvinsAIuIUInfIeE19mUgRTR1319v84 (Krejcie & Mogan. 1970)

anliun133dy

mMsfnyideiFes Msfnwgunmiinvesaindnavnsaiauvies $in
Humsideieiina Tagldiinsdsa fuuvasuamuduedosielunisiiu
Joyalun13idy (Survey Research) WiWinN19IATIEVToLAINNTITEMIL
TUsunsudSagumeadn n19ideaded Gudaus Sul 1 fuen fa 1 Suney
N.A. 2566

nsnadeUmMAmAveeTasiio myifeadilifunsifoiduinm Tny
Tduuuasuay (Questionnarires) Wuia3eslslunsinuide daldazdlae
91fuLIAn LonansiazaATeiiiedes Insvhnmsveaeuiannugndes way
AigsnsaiensmAn 10C Fadumsvaaeuirdosiieide

- mansandeummfisssadaiien (Content Validity) §3delén
wuvasuaiiaiatulivssandnieaeumingnfesuazanuifismsses
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o uvvaeunwitaeduiunsstudemiitoansaniold suntmsaaey
aedild wdahaufudsadlodeliiawauysalindtu

- msmeenudesiu (Reliability) g’ﬁﬁalﬁﬂﬂLLwaaummﬁmumiLLﬁlsu
Usuussudlunageu (Try out) Auasndnannsaimainenstuiuanag ddlly
nausheg TRl AR siundufegediuau 30 au udsaniiuldi
LuvgeUnmdInaInTliazuuy Ainsgininunineaaiosionas
AnsrzimdaunniesdiSuiugudlulidauanysainndatu nduds
thuvvasuailuliAuteyasiatungusesnauesnuidelunel

nMafusunadeys (iTvasiiufiaiaiowanuuuasuanuluganan
annsailauviuge 910 91U 354 90 IﬂEJ%LLﬁmmm@%U%awamamméu
ihifuluanvesannsaliiauviuge $190 un avnna 50 a0 @1
MNA1UND9 50 YA @1UIAUNDY 50 YA @1V IMUBIUIE 50 YA karyinNITLANmEY
fates $1uau 154 9a lnsazdanarlumsSeniiuwuuasuaududuan 10 fu
MRIINUANTUTUUTN MHRINIATURUUABUAULANNWUUADUNLNATIVEOU
AuiEeudesuasanuauysal U 354 g LitethdeyafilduniesziuUana

nsATdaya

1. Mywnswiteyaladvdinyanavasaundnannsaiiauvitugednin 16
afinBenssaiun (Descriptive Statistics) ttpasunadoyamlvaangusets
Tasmsmenfesas wagAmud vestldodnyana daldun e ong szdu
nsfnw seldreiieu 01w anunn uazdnwaziegede

2. mywmswisziuauAniuvesauinannsaiiieuviuge $1in 1ada
\anssaiun (Descriptive Statistics) nsvAadsiauAds (Arithmetic Mean)
waza UL ULINRTEIU (Standard Deviation)

3. Wisuiguaunniinvesaunnavnsaiiiauviuee 1A Tdahini
oyunulngliaada (ttest) Asedunrudediufesay 95 uasiUdsuiisuaiy
uanFnssErINARdvesEnITiinnndt 2 ngu ngldaada F-Test
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NaN1339Y

msifeFesnsinuanm@isesaindnannsalinuviues $1ia namsid
WuN

1. wan1sAnwladeaunndindiuyanavesandnannsaliauviiue

- nguegiidnwdnluaidumans aglutiseny 40-49 T dwou

123 Ay (Fowar34.7) imsAnwseaudszaudng 31w 216 AU (Feeay 61.0)
anuAMELSA S1UU 297 Au ($evay 83.9) T91¢ldadusialfiow 10,001-20,000
UM 9143 170 AU (Fagaz 48.0) 01 TWNYATNTUALYIEIU T1UU 281 AY
($ova 79.9) wazdnwairiegerdudutuvesiaies S 314 au (Fevas 88.7)

2. FoyaiieafussiugunmTIndusingg

A19197 1 AUAMAIRAUAURsaNNTnannTaldaNviugy 3110

AMNWTIR X S.D. SEALAMNARLIIY

FUTIRATELAT 3.97 0.64 N

v aa o

ANUTIFNITHINN 2.82 0.67 tunans

AUANNIAMNLATH A 3.16 0.61 hunang

FURTNIN 3.39 0.63 tunang

AT nlugaeu 3.25 0.64 unans
FRt 3.31 0.63 hunas

2.1 wamsfinwannaudinaseunss laun anmdiuresinuiieny
AINLATIT ULazATEUATIIMIMIUNLTIneg e aundntunseunsivesinu
fnnstemdedafuuazfu iuidndauguilosgivaseunid wuinga
Megeinunnilnauiinaseuasiegluseduuin (X = 3.97, SD. = 0.64)
Taonguinetnsdiulngfanilmwaguilesgfunseuniiseiumn (X = 4.11
S.D. = 0.92) sesaunAe aundnlunseunirvesvinulimstiewmdedsiutasiu
aglusgeuann (X = 4.05, S.D. = 0.83) anmiuvesiuilALAIMUIITEE
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Tuszdunnn (X = 3.86, S.D. = 0.75) MularATaUATIIINTIUAUTINBE LD
agluszdiuinn (X = 3.84, S.D. = 0.78)

2.2 wamsfnwauAnIneuTianisviing leua viwulesuteya
Fmansiefuendnvesiuegiae viuldsunsaenennuiuasyiny
mamanens iuldsuiutemdeifioativayunisusznovend viuldsuns
afuagu Yan gunsaliieltlunisuszneuendn nuingusegadiannm@ia
AuiInnsinueglusyiuliunais (X = 2.82, S.D. = 0.67) lngngumiegns
dnilng Id3udeyarnasifsafuendnvesiuegiaesglussiuiiunais
(X = 3.33, S.D. = 0.82) 70%A%1F8 lAsUNTENENEAAINSILaETINYENI9NIS
inunseglusgauliunae (X = 3.10, S.D. = 0.81)"l,é’l,ﬁmiwmﬁal,ﬁaaﬁuayu
m'ﬁ"disﬂauaﬂ%waq'luizé’umuﬂm& (X =2.56,5.D. = 0.89) waglasumsanivayu
Fan gunsaliftelflumsusznevendnegluszduiies (X = 2.31, SD. = 0.90)

2.3 wan1sAnwInUAMTInFuANuATBATYgRa Teun viudl
selifismedmivvinunazasouaia ulisgldanmsuszneuedniisiuas
vinufiduiueeulildenudulu viwamsadmienandsmanisinenslaly
siasiauenasnt wuinguiogisdlvafiannm@asunnusiunma
wisegiaegluszauUunans (X = 3.16 , S.D. = 0.61) Inengudieteadiulvg
fnelsnnisuszneuewiiiunseglusefutiunans (X = 336, S.0. = 0.74)
sesmande viwdseladiiganed miviunazaseunileglussauUiunais
(X = 333, SD. =0.86) vnuiduhvesulildemdnlusgluszdulunas
(X = 3.19 , SD. = 0.87) WagyUAINITAVIENANEANINITNYATLA LTI
asianonaeny aglusyauliunans (X =2.75, S.D. = 0.92)

2.4 HamsfinwinunMAInAuguam ad vinusazaundnlunseunsa
fgvamewfofauysaiufause inunazaseunirveminuianuguiunisi
91 WNINsINuMs viuoanindsneegisaiiane Munsaguamidulsed
Nl wudnguilededinlnglaunimdindiuanmegluseduuiunans
(X = 3.39 , S.0.=0.63) ngngusitegdnlngviunasasauasivesviiull
ANHEY UMY inmnenIsinens agluszduinn (X = 3.87, SD. = 0.78)
vunazandnluaseunrfigvaimeuifofauysaiudussegluszdu
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10 (X = 3.74, S.D. = 0.78) iusenidsneegsasinauesgluseiuuunans
(X =3.11, S.D. = 0.94) wazvhunsvaundulszdmnleglusziuuiunans
(X =286, S.D. = 1.00)

2.5 wan1sfnwinunmTiInsudinluguoy laun viulinissiudle
Pewmdedatulaziuseninandn vhuiifleuhurioaundnaosynwnay
Hewidesgiaus vinuianuasasielutinuagnindau viuiinssiunguiveuly
guyuiievAanssuvesyuvusgiane wuinguiegdlnadannmdin
AuiinlugusuegluszauUunans (X = 3.25 , S.D. = 0.64) lngngusiegns
diulug) ﬁﬂuﬁmiimﬁaﬁdwmﬁa%‘fqﬁ’uLLazﬁuizmwam%ﬂag‘LuizﬁUmuﬂma
(X = 334, SD. = 0.74) vhuiliteuthuvdeaninassusnwuasdieivdent
ianeeglusgauliunans (X = 3.31, SD. = 0.83) vihuidnuasasdelutinuay
m%’wéﬁuasﬂuizﬁwmﬂaw (X = 3.27, S.D. = 0.85) wagyuiinsyiunguiu
auluguruiiieiAanssuvesuvuegiausaglussiuiiunats (X = 3.31 ,
S.D. =0.74)

3. namsieneitaduduyanaiiunnimetuiinaionunmiavesandn
avnsaliauviugs $1im Auandaiy (Wan1svadeuanNAgiunIde) Tae
Wisuifleuanieds T-test dmududsiidauun 2 ndu uay F- test dmsy
FuUsSunINNN 2 ndu Amunssduddymeadansedy 0.05 uas
yalagnsmaadsiavads wazdnndosuuninigiy Tasfiarsundu
Usiiugos dail

3.1 MIVAFBUANUUANANTENIUNATUAMN MTINVO AN TNAVN T
Hauviuge Mnaleaglaana T-test wui A1 (T) WAy 3.47 A1 (sig) Winru 0.63
Fannnieseduldfyneedanisedu 0.05 wanei aundnannsalfiauviuey
St Adinaretuiinanmd@isiliunnseiu Silidonadestuaumigmiady

3.2 MIVAFBUANUWANANTENINBIEAUAMNIMTInVeIaUNTNannTal
Hauviuge Pnalaglyaha F-test wuian A1 (F) 11AU 0.33 A (sig) v 0.81
Fannniansedutuddynieadnnisedu 0.05 wansinaundnannsaiday
yiugy 91in ATergirstulinun ndiafliunndreiu Jsliaonndasiu
auufigiinels
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3.3 NMINAFBUANULANANTENINTEAUNMSANAUAMNINTINUDS
aundnavnsalliruvinue 9170 legldadia F-test wudn A1 (F) Wiy 0.46 M
(sig) WU 0.71 BaannninAnsedutidfyn1adifisedu 0.05 waned1 @undn
avnsoilauviues S1in Aflssdunmsnesafudaanm@ailiumneeiy
Feliiaenndostuauuigiudine

3.4 NMINAFBUANILUANFNTENINAUNNAUAMNNTINVRIANNTN
avnsallauvinugg 9100 Tagldada F-test wuldn A1 (F) windu 5.08 @ (sig)
Wiy 0.07 JannnieseRulioddynieadafisedu 0.05 wanin aundn
avnsalfieuviuey 1 Aaaunmensiuiinunm@iailiuanety dal
aonAdaatuANNAs1LTIRTLY

3.5 NSNAFBUAIIULANAIITENINNDINTUAUAINTINYDIAUITN
annsaliauyinugg 91 agldadf F-test wudn A1 (F) winnu 2.18 A1 (sig)
Wiy 0.71 Jannnieseiuioddynieadffisedu 0.05 wandin aundn
avnsalfausinues drda Aendnsaduinanndindlluaniaiu Bl
aonAdaatuANLAsILTIRILY

3.6 MIMATDUANNLANGTE I E YL TogodufununMTinues
aunBnavinsaliiauvinuee 911n Wagltadia F-test wudi 1 (F) windu 1.89 e
(sig) Wiffu 0.11 FaannninAsedutudfynedfiisesiu 0.05 wandin aundn
avnsailauviues $1in Aanunmsnetulannmdiniliunndietu Gl
aonAdatuANIAsIUTIRILY

3.7 MINAABUANLLANANTENINIIElATUAMAINTINTDENITN
avnsaldauvinuge 9 Tagldada F-test wudn A (F) windu 17.56 @1 (sig)

aad

Wiy 0.00 Fstfeaninanseiutedfyvneadnfissiu 0.05 wansdn aundn
avnsallmvinuee 1 Asglddeiuiauandiniuandraiu egaed
fudfeyn9ediaf 0.05 TvaenndestuanuRguiioall
d3UuazafuTeNan1sIvY
INNIANBITEAUAMAMTInveauBnannsaiiauviuee 311R 5 fu
A fudinaseunia Mudiansvieu sumnuifuamiaasgia fu
FUAN UaeUTIRlugNYY WU aunBnavnsaliiauvinue 3110 dseaunnm

Na ) = a ' % -1
GU’JGﬂumW’iQiJEJng[,u’im'UihuﬂaN "N?ﬂlﬂ'ﬁﬂBﬂﬂiqﬂmaumagﬂqu\l@ PNU
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1. fudinaseun ilesanaseuniafuiiadoddfigalunsdisedin
ynaseuailindeuvideiindamasinusnfenunm@inliflusme Tuns
Hondstuhaninluasounsiimstiemdedsiuuasiu dleindeyymanndn
Tuaseuafaliimddladatuuaziu LLamﬂﬂ%u’qﬁ'LﬁﬂﬂigmamﬁmhaﬁuLLﬁ{JQJm
TamszdnisHudInegiaue Fanansdnuitlddanudidyuazidu
Uselowlogsbaronnnm@invesaundnavnsailauviues $1in Ssaundnues
U Ndin Audinaseuadilagnmsauiinnudaiueglusgduuin
Feaonndasiu fise ge3mius (2565) ldfnwnanm@inveunumsnsnald
; ¥1aue T mIauAsAIsIINTIY WU AuamFiseglussduliunans
winA N InA LRl uaginuaseuas aglusEAuin

2. MUFIANITVINNUY N1sYINUYeIEINTnavnsallauyitugg 9119
vuedsfifatigmilunshou idesmnmehnunainusuasanug il
luirpediussAvinmivhiinns aimsaiuayuiuhewieandnlunmsUssnou
ordnAlaldiud Snvfamsatiuayu Yan qunsaiilelilunisussneuedniiien
JoilFandnuiaussgdlalunisvhan Seasndnuesinguunmdindumsinu
TngnmsaudanudeaiuegluseduUiunan denndesiu AtUuv Anauiads
uagAniy (2557 @ 25) Anwinunm@innisvineu dadlugflianuddni
n3nensuywivzeauiivhaudundn liezduanmnndesluaauiiviiny
a¥afinns unum wihilunsiau mnufeelaluiin lenanisildusaly
msindulaiAgaiunu maianuaslvienuddysoninensuyvdazdaa
ABNTLUIUNITHER

3. frupnusiuAwuATYgRY aundnavnsallauviuey 91in weedl
seleanmsvinudiliiismesasedtangluaseunss vinn1seoutudma
ponsiuiudin Snvasamandanianisinunssilirosaiaue viild
asauanseld andndanuAndiudunuiunwnaaygia lnenmey
oefluseiutunans Fsaenadeaiiu naun Tnea (2555) filsFnwnunminves
NYAINIYNaIULIlugAATYgRannney : Anyinsdifminasiugssntuas
uASASTIUTTRLlUTEAUUIUNA LT ADAA IR UNWITEYRY 5013 A93AILS
(2565) lafnwAuANTInveINBRININIAL: Y1IEIUE T IIAUATASEITUTIY
agluszAuUunans Wi
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4. Fruguameusty axndnannsailieaviugy 9190 werhmahautu
farmauisivadidsinaiisituFesguamidesinlddesinailunsonn
s BniedvinnFesmansngua syl meglidesldnseauninsysnd
aundnddlidessiulalugnmussmuosiillsayszddmvidoliletnls viliinny
Aniiusnuaun1n Inesiueglusziuuiunans denrdosiuies nauwmes (2556)
AnwBes “nsfnvinunmiinuasJadedifidvinadonaunmdinues inuasns
ymauhduhiuluiiuiinels” waidonuh “aunmdisvounumsnssmany
Unduthifluiiufinield duguamnie og Tuseduuiunans

5. mMuiialuguwy aundnannsaliauiiuge 91in Nesiraunnavnsal
iy Srdemelatunsyniinsvietriuaudu nelafunistiemdediag
Isuannifleus Lesnanmnsiuegvesaundnavinsailiauvinuse d1im &
oguuuiuuuies femendeiu wazlvimudiemdedaiuuaziu Tusudia
guyuandndauAndiulnesiueglusydutiunans dsaenndesiuniideves

I3
aa o

FAnd MiRasny (2557) MldAnwtadeidmasonunmTinuesseamud
afvagluiuainyzas suneuiensie Jariauumys lunmsaliudinaumean
USvuasugianaliisseglussauliunatiuagaenadasiu Krahn, G. L. et al.
flefuneinauiimnuynitumasdsauuasaialnddnatnauy dadudumils ves

Qmmw%ﬁmﬁﬁ Gloria L Krahn. et al. (2014)

UaLEaUaUULNITIY

Jarauenuglunsimaidslulddniuimunaun minvesUssyvu

- mhpnumaszamTduEuNsintanssueuslvianuunandnannsal
TagazdesiimaUszndiusedisiga lagliandnvesamnsaiiauyiuse $1in
dhswRnssueusulnonsiiuussgslaliungifinnuaulaiozidnim
nsingdenus Tuszaunsallun1siinannmienuslunsvinisinens
wuvatlvafldnanaaiiumni

LANE15891989
nsudaSuavnsal. (2556). ssurdaIunIsavnsal . lsaiuviyuyiansel
NsnunsuiIUsEmAlne.
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Abstract

Small opera is an important manifestation of the cultural diversity
of the Chinese nation, and also very essential for its development and
legacy. Jiangsu Dan- Opera (F}fD is currently in good condition, but
there are still many bottlenecks in the process of inheritance. Therefore,
based on the principal component analysis, this paper discussed the
influencing factors of intangible cultural heritage inheritance, and proposed
innovation measures through a number of paths, so as to provide certain
reference for the inheritance and development of Jiangsu Dan- Opera.
Keywords: Jiangsu Dan- opera; principal component analysis; intangible

cultural heritage

Introduction

Dan- opera is a popular opera genre in Danyang area of Jiangsu
Province, absorbing the local “Niulang tune (ZFERHE) (Qian Xie et al,,
2024)”. The singing style of Dan- Opera with rich and varied rhythms in
the first and last lines. Its performance program mainly relies on the
absorption of Beijing Opera’s performance program to enrich, because

often choose a small girl so in the performance style and more close to
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the Yueju Opera G#kJil]) . The second source of Dan- Opera music is the
folk songs, yangko, stirrups, Buddhist songs, work song, etc. Between 1958
and 1959, under the influence of the “Opera Reform” and the Great Leap
Forward, the “langdang Tune (MF24if) ” was taken as the basis, with
accompanying instruments, absorbing local horns, minor folk songs and
other music, synthesizing the music and singing, the performance line,
the storyline and the wide audience. The music of the Dan- Opera is
based on “langdang tune”, accompanied by musical instruments,
absorbing local bugles, ditties, folk songs and other music, and synthesizing
the music and singing, acting, storyline and wide audience, etc., which
has laid the foundation for the basic prototype of the Dan- Opera. Since
2009, the art of “langdang rap (ME4iiME) ” was included in the second
batch of Jiangsu provincial intangible cultural heritage project list, Dan- Opera
has received more attention from the local government departments,
and the repertoire production is more abundant. Into the 21st century,
Dan- Opera Troupe and Danyang City government departments have
cooperated with Jiangsu Provincial Theatre School, Yangzhou City Opera
School, directed to commission a small number of Dan-Opera class
students, for the revitalization of the Dan-Opera has brought new vitality.
In the research, the article adopts the method of principal component
analysis. After the analysis, it is found that many factors of Jiangsu opera
itself and government factors have a significant impact on the inheritance
status of Jiangsu opera. It is also pointed out that the establishment of
Jiangsu Opera House should conform to the basic conditions and have the
characteristics of intangible cultural heritage protection system to protect the
good development of intangible cultural heritage.
Literature review
With the long development of human society, intangible cultural

heritage, as a continuation of the diversity of human civilization, carries
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heavy historical genes. Nowadays, with the development of scientific and
technological civilization, the cultural value, protection value and
regeneration value of the popular Dan drama in Dan yang, Jiangsu Province
are worth studying and thinking about (Lanxin Li & Yue Tang, 2024). Since
UNESCO put forward the” masterpiece of heritage” in 1997, academic
circles have begun to pay attention to Dan drama. At present, the study
of Dan drama is mainly based on qualitative research, and there are
relatively few research documents related to the activation and
communication strategies of intangible cultural heritage, lacking
comprehensive mechanism research and practical strategies with strong
opera ability. Therefore, starting from the reality of the protection,
inheritance, activation and dissemination of the intangible cultural heritage
of Dan-Opera, this paper analyzes its present situation, characteristics and
bottlenecks, and puts forward the optimization strategies for the activation
and dissemination of intangible cultural heritage in terms of commmunication
efficiency, communication means, personnel training and integrated
development under the existing conditions. For example, Diamonds
Panagiotopoulos (Diamantis Panagiotopoulos et al.,, 2023) applied the
“5W”theory of lasswell’s communication to make an exploratory analysis
on the subject, content, ways, objects and feedback of intangible cultural
heritage; (Cristina Coscia and Francesca Pasquino, 2023) Combining
intangible cultural heritage with new media technologies and industries,
exploring innovative ways of intangible cultural heritage communication;
Bakhtiar (Bakhtiar Feizizadeh et al., 2023) studied how the way of thinking,
national character and artistic form contained in intangible cultural heritage
spread abroad from the perspective of cross-cultural coomnmunication, and
put forward communication strategies to reduce the understanding,

adaptation, identity and integration between different cultures.
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Empirical analysis of factors influencing the inheritance of
intangible cultural heritage Dan-Opera
Selection of methods
Principal Component Analysis
Principal Component Analysis, or PCA for short, is a kind of multivariate
statistical factor analysis. ( Lanxin Li & Yue Tang, 2024) It applies the idea
of dimensionality reduction to linearly transform multiple variables to
select fewer composite factors to represent most of the original variables,
so that these composite factors not only do not correlate with each
other but also try to reflect the information of the original variables, thus
simplifying the process of data analysis. As a special case of factor analysis,
principal component analysis also meets the prerequisites of factor
analysis, i.e., to calculate the correlation coefficient matrix, KMO test and
Bartlett’s test, which are more commonly used in practice.By adopting
the method of principal component analysis, complex factors can be
reduced to several principal components while introducing various
variables, which simplifies the problem and obtains more scientific and
effective data information.
Stepwise regression method
Stepwise regression is one of the more commonly used linear
regression analysis methods for multivariate statistics. (Tianxin Zhang et
al.,, 2023)It introduces the independent variables into the regression
equation one by one by considering the role of the independent variables
on the dependent variable, the degree of significance and the size of the
contribution rate and other factors, by eliminating one variable from the
regression equation each time, and by testing the chi-square test each
time, so that the regression equation before the introduction of the new
variables contains only the variables that have a significant effect on the

dependent variable, and the non-significant variables have been excluded,
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in order to achieve the purpose of improving the fitting effect of the
regression model. The optimal linear regression equation is not established
until there are no new variables to be introduced and no old variables
to be excluded.

Principal Component Analysis Score

Comprehensive score of inheritance status

In this study, 58 respondents, all related to the inheritance and
development of drama in Jiangsu Danyuan, were selected to conduct a
questionnaire survey. A total of 58 questionnaires were distributed, and
58 questionnaires were recovered. The effective rate of questionnaires
was 100% and the recovery rate was 100%. Based on the results of the
questionnaire survey, this paper selects the indicators of crisis cognitive
situation, preference degree, cultural significance attitude, influence
degree, artistic taste, viewing willingness, etc. in the questionnaire, and
applies the idea of dimensionality reduction to derive the coefficient
matrix of the inheritance status quo score through the principal component

analysis method. The relevant operation steps are as follows:

Table 1 : Correlation coefficient matrix of inheritance status score

Crisis  Preferences Attitude Degree of Artistic  Willingness

awareness towards  influence taste to watch
situation cultural
significance
Crisis 1.00 0.382 0.541 0.534 0.007 0.349
awareness
situation
Preferences 0.382 1.000 0.369 0.582 0.435 0.392
Attitude 0.541 0.369 1.000 0.522 0.678 0.653
towards
cultural

significance
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Table 1 : Correlation coefficient matrix of inheritance status score (Cont.)

Crisis  Preferences Attitude Degree of Artistic  Willingness

awareness towards  influence taste to watch
situation cultural
significance

Degree of 0.534 0.582 0.522 1.000 0.582 0.657
influence
Artistic taste 0.007 0.435 0.678 0.582 1.000 0.387
Willingness 0.349 0.392 0.653 0.657 0.387 1.000
to watch

Table 2 : KMO and Bartlett’s test

KMO Sample Suitability Quantity 0.720
Bartlett’s test of sphericity Cardinality of last reading 284.596
Degrees of Freedom 15
Significance 0.000

From the above Table 1 and Table 2, it can be seen that most of
the correlation coefficients of the matrix of correlation coefficients of the
current state of inheritance are greater than 0.3, and the KMO value is
0.720, which is in line with the requirements and is suitable for principal
component analysis. (Lan Yu, 2023)

[t can be seen that the maximum common factor variance is 0.980,
and the minimum is 0.616, indicating that the vast majority of information
in the variables can be extracted by the factor, which shows the
effectiveness of the results of factor analysis.

The cumulative contribution rate of variance reaches 70.77%, which
can explain the vast majority of the original variables, so the first three

principal components can be extracted to replace the original six variables.
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Table 3: Matrix of coefficients of scores of components of inherited

status quo
Subassemblies
1 2 3
Crisis awareness situation 0.046 0.977 0.094
Preferences 0.353 0.045 -0.337
Attitude towards cultural significance 0.256 -0.023 0.608
Degree of influence 0.306 -0.013 -0.703
Artistic taste 0.265 -0.197 0.373
Willingness to watch 0.270 0.005 0.278

From the above table 3, we can get the score expression of the
three principal components, we make the first principal component
selected as Fy, the second principal component as F,, and the third
principal component as F; .

F, = 0.046* Crisis awareness situation+0.353*Preferences"+0.256
*Attitude towards cultural significance”r+0.360*Degree of
influence”r+0.265*Degree of influence”+0.270*Willingness to watch/

F, = 0.977* Crisis awareness situation?+0.045*Preferences/-
0.023*Attitude towards cultural significance/-0.013*Degree of influence/-
0.197*Degree of influenceA+0.005*Willingness to watch/

F, =0.094* Crisis awareness situation/\-0.337*Preferences”+0.608*
Attitude towards cultural significance”-0.703*Degree of
influence+0.373*Degree of influence/N+0.278*Willingness to watch/

Where the variable name plus “A” indicates the standardized data.
As can be seen from the above equation, F; is mainly determined by

the degree of preference, the degree of influence and the willingness to
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watch, so it can be interpreted as an indicator of the audience effect; F,

can be interpreted as an indicator reflecting the crisis cognition; F; can be

interpreted as an indicator reflecting the treatment attitude.( Bakhtiar
Feizizadeh et al., 2023)

Since the comprehensive score =Z (each principal component
score x the variance contribution rate corresponding to each principal
component), so that the comprehensive score of the current state of
inheritance isY, you can get the comprehensive score model of the
current state of inheritance:

Y =0.35456*F, +0.15626* F, +0.13846 * F;

status comprehensive scoreY can be used as a new variable for
subsequent regression analysis of inheritance status and influencing factors.
Comprehensive score of influencing factors

Using SPSS22.0 statistical software operation to obtain the results
of the inheritance status quo influence factor score is as follows, from
the following table 4 can be seen that the KMO value of each factor
meets the standard, and the cumulative contribution rate of variance

also meets the requirements. (Jianfeng Zhang et al., 2023)

Table 4: KMO value and variance cumulative contribution rate of each factor

KMO master fraction Cumulative contribution

to variance
one’s own factors 0.804 1 67.34%
Market factors 0.710 1 76.85%
Government Factors  0.693 1 89.43%
Social factors 0.887 1 75.17%
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Then the matrix of factor component score coefficients for each
factor is derived. From the above matrix of component scoring coefficients,
the main component scores of each influencing factor can be obtained.
Referring to the comprehensive scoring method of the inherited status
quo, the comprehensive scores of own factors, market factors, sovernment
factors and social factors can be obtained as follows:

X, = 0.6734*Principal Component Score of Own Factors

X, =0.7685*market factor principal component score

X; =0.8943* government factor principal component score

X, = 0.7517*Social factor principal component score

Stepwise regression analysis

The inheritance status quo and the various influencing factors to do
principal component analysis, the comprehensive score of each variable,
the comprehensive score of each variable as quantitative data for
subsequent regression analysis. This paper adopts the linear regression
method, and establishes the regression equation model of the influencing
factors of the inheritance of Jiangsu Dan-Opera through step-by-step
regression method, and further analyzes the influence of each factor on
the current situation of inheritance. (Caicai Liu & Lei Kang, 2023)
The processing flow of regression analysis between the inheritance status
(Y) and its own factors (X,), market factors (X, ), government factors
(X;) and social factors (X, ) is shown in the following:

The results of Pearson correlation coefficient as well as correlation
coefficient significance test show that the correlation coefficient test
passes, indicating that the sample correlation coefficient can represent
the overall degree of correlation, and that there exists a linear correlation
between the dependent variable and the independent variable, which

meets the prerequisites for linear regression analysis.
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The results of the model ANOVA are shown in the following table,

and from the data 5 in the table below, it can be learned that both
Model | and Model Il passed the significance test. According to the
model summary, it can be seen that at this time the adjusted R-square

is 0.463, the model fit gcoodness of general, to be improved.

Table 5 : Simulated Analysis of Variance ANOVA

square sum df  mean square F Sig.
1 regression 37.744 1 37.744 42.934 0.000°
residual 267.256 304 0.879
Total 305.000 305
2 regression 43.737 2 21.869 25.362 0.000°
residual 261.263 303 0.862
Total 305.000 305

The coefficient test of model | and model Il is good, and model I
established by stepwise method indicates that the current status of
inheritance is significantly influenced by own factors and government
factors. The independent variables X,and X,were discarded when
modeling the regression equation because they did not pass the
significance test. (Wai-Kit Ng et al., 2023)

Combined with the above and Covariance Diagnostic Diagnostic
results, it can be seen that there is no multicollinearity between the

respective variables.
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Table 6 : Residual Statisticsa

minimum maximum  average Standard N

value value value Deviation
projected value -1.205 0.706 0.000 0.379 306
residual -2.308 3.184 0.000 0.926 306
Standardized -3.182 1.864 0.000 1.000 306
prediction value
Standard Residual ~ -2.486 3.429 0.000 0.997 306

Table 6 above shows that the residuals and the mean value of the
predicted value is 0. Combined with the P-P plot and scatter plot
observation, it can be seen that the data points are around the baseline,
and the residuals are randomly distributed around 0 with the change of
the standardized predicted value, which excludes the possibility of large
heteroskedasticity, and comprehensively viewed, the residuals satisfy the
requirements of linear regression model.

Summary analysis

Through the aforementioned linear regression analysis process,
it can be concluded that the linear regression model equation of the
inheritance status of the tea-picking operaisY =0.164.X, +0.267.X,,y
represents the inheritance status, X, represents its own factors, and X,
represents the governmental factors, and the model’s goodness of fit is
0.472, which is generally effective. It can be seen that the many factors
of Jiangsu Dan-Opera itself and the government factors have a significant
effect on the inheritance status of Jiangsu Dan-Opera. In addition, by the
limitations of the ability level of the members of the investigation team,
the regression equation model may have deficiencies, therefore, in the

investigation of the analysis of the factors should not be ignored market
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factors and social factors for the inheritance of the current situation of
Jiangsu Dan-Opera.
Strategies for the inheritance and development of intangible
cultural heritage Jiangsu Dan-Opera
mprove the government support strategy
Formulate policies and improve measures
In order to protect and support the development of intangible
cultural heritage, the government can introduce relevant policies and
measures to strengthen the protection of intangible cultural heritage,
provide support and guarantee for its development, and escort the
inheritance of Jiangsu Dan-Opera and product innovation and development.
(Jiacan Wang et al., 2023)On the one hand, the government-led and social
participation in the principle of accelerating the development of Jiangsu
Dan-Opera intangible cultural heritage projects related to the inheritance
and protection of policy documents, such as the introduction of tax
incentives to encourage enterprises or individuals to increase investment
in Jiangsu Dan-Opera and the establishment of relevant laws and
regulations on the implementation of Jiangsu Dan-Opera program for
real-time supervision, and regularly carry out the work of the assessment
of the excellent contribution of the unit to give awards! Recognition, the
negative slack individuals and their units to be punished. On the other
hand, the local cultural sector is responsible for taking the lead in the
establishment of synergistic departments and organizational structure, a
clear division of labor, to ensure the positive and smooth implementation
of each task, but also the establishment of Jiangsu Dan-Opera Support
Fund, used to support the development of related work and make a
good budget for expenditure, so that the construction of the later more
work. In short, the establishment of Jiangsu Dan-Opera in line with the

basic situation, with the characteristics of the intangible cultural heritage
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protection system, to protect the good development of intangible cultural
heritage.

Protection-oriented, revitalization first

First of all, it is necessary to strengthen the protection of Jiangsu
Dan-Opera, including the protection of non-heritage bearers and the
protection of non-heritage culture.( Der-Lor Way & Yu-Hsien Wei, 2023)
Emphasis on protection is the foundation, revitalization is the key; at the
same time, it is also necessary to focus on the revitalization of non-heritage
culture in the process of modernization, so that it can be renewed in the
modern society with new vitality and brilliance, can be carried out through
the implementation of the Jiangsu Dan-Opera Non-heritage Cultural
Festival and other activities, through a variety of ways to attract more
and more people to understand and participate in the protection of non-
heritage culture.

Cross-cultural exchange and dissemination

In order to expand the influence of Jiangsu Dan-Opera in the world,
cross-cultural exchange and dissemination activities can be carried out.
Through mutual exchanges and cooperation using common human and
material resources, the innovative creation and development plan aiming
at realizing revitalized creation can be used to strengthen exchanges and
cooperation with the international community. To make foreigners
understand the charm of Jiangsu Dan-Opera by participating in international
exhibitions, international conferences and seminars on the development
of intangible cultural heritage, and by organizing the China International
Intangible Cultural Heritage Festival. Through the exchange and
dissemination with other cultures, it can enrich the connotation of Jiangsu
Dan-Opera culture, and at the same time, it can draw on the advantages
of other cultures to inject new inspiration into the innovative development

of Jiangsu Dan-Opera.
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Jiangsu Dan-Opera’s own development path
Innovation and integration, heritage development
As a traditional intangible cultural heritage, Jiangsu Dan-Opera needs
to be combined with modern aesthetic concepts and market demand in
order to better adapt to the needs and development of modern society.
Therefore, we need to promote the innovation and integration of Jiangsu
Dan-Opera and apply it in the field of modern theater in order to realize
its innovation and modernity. On the basis of the protection and
revitalization of Jiangsu Dan-Opera, the elements of Jiangsu Dan-Opera
are combined with the local economy through the way of innovation and
integration, and the non-legacy resources are reasonably utilized to realize
the economic value of “interaction” of the cultural industry in the fields
of cultural and creative industry, tourism development and etc.
(Li SNetal, 2024) For example, by integrating the elements of Jiangsu
Dan-Opera into the local economy, we can better adapt to the needs
and development of the modern society. For example, the Jiangsu
Dan-Opera elements into modern clothing design, cultural and creative
products design, home decoration and other fields, to create a fashionable
product that meets the current aesthetics, so that more people understand
and contact with the Jiangsu Dan-Opera, feel its unique charm and value.
At the same time, it can also be combined with the Jiangsu Dan-Opera
culture and local tourism to create a unique brand image of cultural and
tourism products, in order to introduce more people to this tourism and
consumption, and drive the development of local economic diversity.
Cultivate Jiangsu Dan-Opera inheritors of heredity
Intangible cultural heritage bearers are the guardians of China’s
intangible cultural heritage. Inheritors are both bearers and transmitters
of intangible cultural heritage. On the one hand, they have exquisite

handcraft skills, not only is the living cultural treasury, but also China’s
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intangible cultural heritage from generation to generation in the “relay
race” in the important “baton bearer” and representative figures; on the
other hand, the outstanding inheritors should be in the inheritance of
traditions have the ability to make fine cultural choices and the courage
to On the other hand, the excellent inheritors should have the ability
and obligation to inherit the tradition, and should be able to make
excellent cultural choices and be brave to make cultural innovations,
which are of great significance in the process of inheritance, protection,
continuation and development of intangible cultural heritage, and should
be respected and promoted by the public.(Yang J & Xu C, 2024) Therefore,
the relevant departments should do a good job in the cultural heritage
of traditional skills, focusing on the passing on of the flame, the recognition
of the outstanding inheritors and honor recognition, as well as the
development of the rights and interests that the inheritors should enjoy,
as well as the management of the work. In addition, the government
departments or Jiangsu Dan Drama Troupe regularly open non-genetic
inheritance classes and skills training to train more inheritors, to provide more

people with opportunities and conditions to learn and master batik skills.

Conclusion

Intangible cultural heritage as an important carrier of economic and
cultural development in today’s world, its inheritance and development
have received widespread attention. Jiangsu Dan-Opera is currently facing
the impact of global economic and cultural integration. This paper
discusses the influence of intangible cultural heritage inheritance factors,
the conclusion confirms that Jiangsu Dan-Opera’s own many factors and
government factors have a significant impact on the inheritance. Therefore,
this paper puts forward corresponding optimization suggestions, so as to
provide certain reference for the inheritance and development of Jiangsu

Dan-Opera and other intangible cultural heritage.
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Abstract

Dong Zhongshu(ZE ff'&F)summarized the calligraphy, disaster and
difference of drought recorded in the Spring and Autumn Annals
( (FEKZ) ) as well as the causes of drought. He also discussed how to
manage the drought in time after its occurrence from a practical standpoint,
offering Emperor Wudi (B #) useful guidance techniques for managing
disaster and new ideas for Western Han (P57) scholars studying disasters.
Dong Zhongshu believed that the drought was caused by the imbalance
between Yin and Yang ([FH) and the excess of Yang. As reflected by
the personnel listed above. it is shown that the king lacks sufficient
moral cultivation, dogmatic, disregards ministerial counsel, and acts out
of time. On the one hand, Dong Zhongshu’s thought reflected the virtue
of man and monarch through disaster, which enabled the king to reflect
on his own actions and make timely corrections. On the other hand, it is
a good solution to link disaster with persons to prevent human resources
from changing or reversing the disaster. The two-way interaction between

disasters and individuals makes them promote and influence each other..

Funding: Dong Zhongshu and Traditional Culture Research Center, Hengshui University,
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In addition to enabling the king to pursue his own virtue and apply the
rule of virtue, disasters can also be mitigated and even eliminated by the
monarch’s personnel changes and corrections. Music and dance played
an active role in praying for rain, and if the country was in a severe drought,
it would let a group of witches dance to perform rituals. Dong Zhongshu
believes that people of different ages and identities will be used in the
rain ceremony in different seasons to perform music and dance, so as to
achieve a powerful means to please the gods and communicate with
heaven and man. In the rain ceremony, the instrument “drum” will also
be used in it, and at this time the drum is not only a musical instrument,
but also as a magical tool. The purpose of praying for rain can be achieved
only when a variety of utensils are used.

Keywords: Dong Zhongshu; Chungjiu Fanlu (FFEFE) ;Prayforrain (RN ;

Music And dance; Yin-yang and five elements (BHFHFAT)

Introduction
On the basis of absorbing and drawing lessons from pre-Qin (4:Z%%)

Confucianism and hundred schools of thought’s studies, Dong Zhongshu’s
thought of rites and music takes Confucianism as the foundation and
applying it to practice as the blueprint, which not only applies rites and
music as a means of education to reality, but also further promotes it to
the position of official learning in governing the country. Therefore, Dong
Zhongshu’s ideological and theoretical system is not a metaphysical
content of pure preaching, but an official school that can be used to
solve practical problems in the real life of the Western Han Dynasty

(PHRLETHE) . Dong Zhongshu regards the natural phenomena such as
drousghts, floods, eclipses and meteors in real life as human beings, and
thinks that kings who don’t respect human relations and keep rites and

music will be condemned by heaven, that is, “the theory of disaster and
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different punishment” (k&%) . Wang Bo (2018) believes that the
theoretical basis of Dong Zhongshu’s explanation of disasters is the
induction between man and nature, and takes the theory of Yin and Yang
as the fundamental basis, which not only reasonably explains the
occurrence of disasters, but also puts forward an effective way to deal
with them, that is, by changing people’s words and deeds, through human
beings actively intervening and rescuing disasters, so as to eliminate
disasters. On the other hand, rites and music can also react to disasters,
and through a series of prayers to heaven and attacks on social gods,
disasters will disappear, and the balance between yin and yang, between
heaven and earth will be achieved and the five elements will be smooth.
Jin Xia (2012) thinks that during the Han Dynasties, the thought of auspicious
and disasters (#£%i% ) not only influenced politics, but also deeply
penetrated into the system of rites and music. Firstly, rites and music are
influenced by politics and culture, showing a strong color of disaster.
Secondly, by educating people, rites and music make the destiny and
orthodoxy advocated by auspicious and auspicious thoughts more
deeply rooted in people’s hearts, thus playing a role in consolidating
political power. Yue Yin (2020)’ s article “A Probe into the Sacrifice
Ceremony of Dancing Dance in Pre-Qin Dynasty” mentioned that, as the
oldest rain-praying activity in China’s history, the ancestors realized the
purpose of touching the gods with showers and relieving the drought
through a series of ritual activities. This special ritual cultural activity
embodies the cultural beliefs of “the feeling between heaven and man”
and “governing the country through rites and music” in ancient China.
Dong Zhongshu’s theory of the induction between man and nature has
a profound influence, and all ethnic groups in contemporary China still
retain the ceremony of praying for rain. Chen Ye (1999) interpreted the
Daur people’s GAH/RIE) rain-seeking ceremony from the perspective

of anthropology, and reflected the Daur people’s understanding of the
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cosmology.

Dong Zhongshu worships Confucius as an idol and studies Spring
and Autumn Annals as the Bible. By analyzing and summarizing the
calligraphy, disasters and anomalies recorded in the Spring and Autumn
Annals, and the causes of the drought, Dong Zhongshu further discussed
how to remedy the drought from the practical level, which provided
practical guidance technology for Emperor Wu (37 ) to control
disasters and provided new ideas for scholars in the Western Han Dynasty

to study disasters and anomalies.

Research Objective

First of all, by studying Dong Zhongshu’s specific methods and
measures to save disasters, we can deeply understand the function and
role of music and dance in it. That is, music and dance can make the
ceremony more solemn, achieve a certain political intention through
music and dance, communicate between heaven and man, make heaven
understand people’s intentions, and people can turn to heaven for help.

Secondly, in the process of saving disasters, musical instruments are
no longer simply objects that can make music, but an important medium
to communicate between man and nature, which can also be called a
magical instrument (#£#8) . Through the distinction between “musical
instrument” and “magical instrument”, we can better clarify the
connotation of Dong Zhongshu’s philosophy of heaven and man.

In addition, when studying Dong Zhongshu’s thought of disaster, we
aim to understand how he expounded the relationship between heaven
and man through this ideological system, especially how the will of
heaven influenced and guided human society. At the same time, we are
also concerned about how this idea can be used in the political field as

a way to indirectly criticize and persuade rulers to reflect on their own
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governance.

Research Scope

(1) Drought Classification

What’s the intention of Confucius (L7 to write the drought in
three different ways? Drought CK) is a kind of brushwork to record
the drought in a lightest way, which pays attention to the description of
the different results of the disaster, that is, drought. No rain (/AR) , on
the other hand, focuses on describing a process. Seven times of “no rain”
recorded in Spring and Autumn Annals, three of which describe “no rain
since a certain month, as for autumn and July”, focus on describing the
stage and process of no rain. As for the last kind of calligraphy, “Great
begging for rain” (K3) | it mainly emphasizes the remedy of the king
for not raining. Therefore, in the fifth year of Huan Gong (&fE A F4F) |
the Gongyang Biography ( (A ¥4%) ) mentioned that DaYu is a ritual
of drought. If directly talk about drought, anyone can’t reflect the drought
sacrifice held by the king, but if record the Great Yu, you will know that
it is a sacrifice only when there is drought. In the eleventh year of Xi Gong

(EBfEA+—4) in Gu Liang Biography ( (&#4£) ) said: “Yu (&)

means it had rained, but the drought means it didn’t rain” (Fan Ning and
Yang Shixun,2000:148). If after the memorial ceremony, the memorial
ceremony played a role and caused rain, the scripture was called memorial
ceremony, and if it didn’t cause rain, it was called “drought”, indicating
that the memorial ceremony didn’t work. He Xiu’s Interpretation said:
“If didn’t begging for rain, you will say that it is drought; drought but did
not harm things, and it will be called no rain” (He Xiu and Xu Yan,2014:146).
If there is a drought and no sacrifice is held, it is said to be “drought”,

and if there is a drought and no damasge to things, it is said to be “no
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rain”. In this way, we can better distinguish the difference between great
drought, great begging for rain and no rain.

(2) The causes of drought.

The reason for the drought is explained by Dong Zhongshu from the
relationship between disasters and personnel, which is also the unanimous
understanding of disasters by scholars in Han Dynasty. Dong Zhongshu
elaborated on the causes of the drought. First of all, he believed that the
drought occurred because he did not give kindness to the fire in time. He
said: “When you are kind to fire, the fire will follow people and the dew
will drop.  CRUET K, MK H . ) 7 (Su Yu ,1992:366) Put
kindness in the fire, and the fire will fall on the rain. He also said, “If fire
is to blame, there will be a drought and there will be a fire. (4 k& Fk,
MRF, K% ) 7 (SuYu,1992:367) On the other hand, if the evil is
blamed on the fire, there will inevitably be a drought. If there is a drought,
things will be easy to dry, and if they are dry, they will be easy to make
a fire. This shows that the fire of the five elements (#.17) also has a
certain impact on drought and flood. The season corresponding to the
fire of the five elements is summer, which is in charge of growth, and the
corresponding person is the official of this dynasty, so it is said: “The fire
is summer and manager grows, and means this dynasty. (k& E, Lk
K, A, ) 7 (Su Yu,1992:366) Corresponding to the specific things,
it is: “Recommend virtuous and, select talented individuals, appoint
talented individuals as officials, encourage everyone to do their best,
reward meritorious individuals, award titles to virtuous individuals, provide
goods and money to relieve the poor, delineate borders, and send envoys
to various places.” (Su Yu,1992:366) The king should recommend virtuous
and talented people, so that officials can do their best and reward virtuous
and meritorious ministers. Give generously to help the poor and needy.
Send missions to various places to divide the territory fairly. Therefore,

only when the king appoints officials and cares for the people, can the
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fire of the five elements be followed by people and the drought be
further controlled.

Dong Zhongshu thinks that the king’s moral cultivation is not enough
and his actions are out of date, which will cause disaster. He said: “If use
the spring decree in winter, it will lead to be steamed; If use the summer
decree , then thunder; If use autumn politics, it will be dry.

(KATHE, W7 ATEEL WE; A7KEL WE. D 7 (Yu Su,1992:387)
If the policy of spring is implemented in winter, it will lead to the upward
evaporation of geogas; The implementation of summer politics will lead
to thunder rolling; Implementing the decree in autumn will lead to drought
and little rain. Therefore, the behavior of the king directly determines
the existence of disasters. Chen Li (2017:758) saying: “The drought
also means fierce, and the arrogance of the yang is also caused.

(RZNEEM, FHBFERSE. ) 7 Spring and Autumn Annals holds
that the cause of drought is excessive yang. On the one hand, it reflects
the virtue of kings through disasters, which helps the king to check and
correct himself, reflect on his behavior and correct it in time. On the
other hand, Linking disasters with human resources provides a good
solution for disasters that cannot be reversed or changed by human
resources. The two-way interaction between disasters and personnel
makes them promote and influence each other. Disasters promote the
king’s pursuit of his own virtue and the implementation of his moral
policy, and the change and correction of the king’s personnel are also

conducive to the slowdown and disappearance of disasters.

Research Methods
(1) Literature research method.
As the most important means to study the theories and thoughts

of historical figures, the study of Dong Zhongshu cannot be separated
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from the support of historical documents. By collecting and sorting out
the first-hand materials such as Dong Zhongshu’s works and The Spring
and Autumn Annals, this paper draws lessons from and quotes the second-
hand materials such as the comments and explanations of contemporary
scholars on Dong Zhongshu’s theory. Further analyze and discuss the
historical documents, texts and academic works of Dong Zhongshu’s
theory and practice.

(2)Historical research method.

The use of historical research method is helpful to understand the
change of academic perspective of Dong Zhongshu’s research in different
times. By tracing the changes of Dong Zhongshu’s works and theories in
different historical periods, we can compare and contrast the views of
scholars in different times to determine the trends, changes in
understanding and recurring themes. Through the different attitudes of
scholars in different times towards Dong Zhongshu and his studies, we
can have a clearer understanding of Dong Zhongshu’s works and theories.

(3)Inductive deduction.

By collecting concrete examples of Dong Zhongshu’s disaster relief
principle and the role of music and dance in it. The general principles or
theories about the relationship between music, dance and disaster relief
in Dong Zhongshu’s thoughts are further summarized. Infer how these
principles are applied to other environments, or how they affect later
thinkinsg.

(4)Interdisciplinary method.

By integrating the viewpoints of different disciplines such as history,
philosophy, musicology and cultural studies, and using the methods of
these disciplines, we can enrich our understanding of Dong Zhongshu’s
theory and its application in disaster relief.

Research Analysis
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(1) The means to relieve the drought: the sacrifice of pray for rain

Dong Zhongshu linked disaster with personnel, and thought that the
occurrence of disaster was closely related to the behavior of people.
Therefore, it said: “All disasters and anomalies are born from the loss of
the country. (LRFZA, RAEFEZERZK. ) 7 (Su Yu,1992:254) The
root cause of disasters is the fault of the country, and the reason why
the country has faults is, in the final analysis, due to the dereliction of
duty and poor management of the king. It also said, “Disasters manifest
God’s will. CRFEVIILEZ. ) ” (Su Yu,1992:254). Disasters are God’s
spokesmen, thus forming an interactive relationship between kings and
disasters. Through layer-by-layer stripping and verification, Dong Zhongshu
analyzed the causes of disasters and their problems, and then further
adjusted and improved the drought. Dong Zhongshu believes that drought
is caused by the imbalance between yang and yin in heaven and earth,
and yang wins yin and will lead to drought. The imbalance between yin and
yang is caused by the loss of the country, which further causes disasters.

Dong Zhongshu explained the drought from the perspective of
yin-yang theory, and showed that the remedy for drought was: offering
sacrifices. The theory of pray for rain has a long history, not only in
the Spring and Autumn Period (F#I 1) , but also in the period of
the Five Emperors (F17) in ancient times. In the Xia (E&]) and
Shang Dynasties (F ) , there were activities such as burning witches
and praying for rain. Yu(%), “Shuo Wen” ( (Ui3Cf#7) ) (Xu Shen
and Duan Yucai,1988:574) said: “Sacrifices in summer, happy to Chi
Di, in order to pray for the rain. (E%%, ST, UArHEHE. O 7
Itis a kind of sacrifice to pray for rain in summer. YuPian ( {(E) ) says:
“The Sacrifice of Seeking Rain. (iFMI4EHL) 7 which is a sacrifice to
ask for rain. Chen Mengjia (1988:600) thinks: Witch (&) |
dance (#8) and Yu (%) are homophones in ancient times, and they
are all related to rain-seeking sacrifice. “What a witch does is to dance
to pray for rain, so that its dancers are called witches, the dancer’s
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movements are called dances, and the rain-seeking sacrifice behavior
is called Yu.” The witch’s main task is to pray for rain. The witch’s
action in praying for rain is called dancing, and his behavior of praying
and offering sacrifices is called Yu. In fifth years of Huan Gong in the
Gongyang Biography ( (AZAL « FHAFA) ), He Xiu said, “Eight boys
and eight girls dance and make sounds of Yu. (f#i # 5 4% )\ NS IEE,
Mgz ‘EF . ) 7 (He Xiu and Xu Yan,2014:146). Another important
reason why it is called Yu is that it is not only necessary to dance, but
also to make the sound of “Yu” in the mouth, so the activities of
praying for rain is also called “Yu”(%).

In terms of time, praying for rain can be divided into usual
sacrifice (%) and great sacrifice (CK3E) . The usual sacrifice is held in
April of summer, that is, when everything grows in summer, it can’t be
nourished without rain. In the Spring and Autumn Period, people can’t
change nature, so they can only rely on sacrifices and prayers to do its
best and listen to destiny. In the fifth year of Huan Gong in Zuo Zhuan
( (fitk « AR ), it mentioned: When the spring is startled, a suburban
sacrifice is held; Sacrifice for rain was held at the beginning of summer.
The autumn sacrifice was held at the beginning of autumn, and winter
sacrifice was held in October. (Zuo Qiuming, 2000 : 192) Sacrifice of rain
in summer is necessary, so it is called “constant sacrifice”. Chen Li (2017:460)
said: “The constant sacrifice was held in April. After that, when there is
a drought, people pray the god for rain, which is called Da Yu. Talking big
is different from being normal.” The reason why it is called “big sacrifice”
is to distinguish it from ordinary sacrifice of rain. Dong Zhongshu says:
“what is the big sacrifice? Dry sacrifice.” (Su Yu,1992:82). Big sacrifice is to
pray for rain when there is a drought. In the Spring and Autumn Annals,
30 droughts were recorded, of which 21 were recorded by big sacrifice,
which shows the importance attached to disasters in the Spring and

Autumn Annals.
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Regarding the principle of praying for rain, Dong Zhongshu clearly
stated: “It is not a god to cause rain, but it is subtle to be suspicious of
god.” (Su Yu,1992:353). It was not God who played a role in the rain, and
the reason was subtle and hard to say. Dong Zhongshu denied Machamp’s
theory of God when he prayed for rain, and explained it with a more
scientific theory of Yin and Yang. Dong Zhongshu said: “It is obvious that
things in the same gas field will attract each other and meet, and sounds
ofthe samefrequencywillresonate. ([ l<, FELLMIR, HIGHIAE. > 7
(Su Yu,1992:351). In this regard, Dong Zhongshu further explained, saying:
“Beautiful things call for beautiful classes, evil things call for evil classes,
and classes rise accordingly.” (Su Yu,1992:351). Similar things are induced
by each other. Since similar things can call and induce each other, the
Yin and Yang of heaven and the Yin and Yang of man can also call and
induce each other. Therefore, Dong Zhongshu (Su Yu,1992:353) said,
“There are yin and yang in the sky and in people. The yin of heaven and
earth rises, and the yin of man should rise; People’s yin rises, and the yin
of heaven and earth should also rise, and its way is also the same.”
Heaven has yin and yang, and people also have yin and yang. When the
yin of the heaven and the earth appears, the yin of people will also
emerge as the times require, just like when the weather is gloomy,
people are sleepy. Similarly, when the yin of human beings appears, the
yin of heaven and earth will also appear. The mutual induction between
similar things, that is, the same kind moves, is the truth of “seeking rain”.

As mentioned above, the drought is caused by the imbalance of yin
and yang between heaven and earth, but why do we have to pray for
rain when there is a drought, instead of beating drums to attack social
gods when it stops raining, or taking other ways to pray for rain? Dong
Zhongshu also gave the answer in “Chungjiu Fanlu” (Su Yu,1992:83), saying:

“The reason for drought is that yang extinguishes yin. Yang destroy yin
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means the noble suppress the lowly person. Although it’s serious, they
just pray for them. How dare to make a rash? (K5, BIKBI#H.
PHOKFA#, SREM, [EI X, BRHE, FiEzme, #amb? ) 7
The disaster of drought occurred because the yang prevailed over the yin.
Yang suppresses yin, just as the honorable person suppresses the humble
person, so it should be. Although the drought is very serious, we can only
worship and pray for it, and we can’t go against it. Chen Li’s (2017:576)
quoted Hong Fan ( (i) ) as saying: “The behavior of the monarch
is yang, and he practices tyranny against the people. He promotes his
army, figshts for years, and labors the people to build cities. His subordinates
are resentful and disobedient. All of these are due to the excessive Yang
energy, which leads to the drought.” Chen Li demonstrated from the
perspective of “the sympathetic between heaven and man (K AR 7
that the king’s policy of yang led to the rise of yang in heaven and earth,
resulting in drought.

(2) The instrument of pray for rain

Dong Zhongshu says: “offering sacrifices to pray for rain in a drought”
(Su Yu,1992:82). When there is a drought, it is necessary to hold sacrifices
to invite rain. Sacrifice is the result of the induction between heaven and
man, and it is a concrete manifestation of the mutual appeal of the same
kind of yin and yang, not the will of the gods. Therefore, Chungiu Fanlu
says: “If you want to cause rain, you should move the yin to start the
yin.” (Su Yu,1992:353) The yin of heaven and earth is aroused by artificially
launching yin, so as to achieve the purpose of seeking rain. According to
this principle, Dong Zhongshu discussed the instruments, specific
requirements, measures and so on, and explained the specific procedures
and steps of holding the sacrifice in spring, summer, The Last Month of
Summer, autumn and winter, which provided a theoretical basis for the

actual operation of praying for rain. Moreover, the music used in the
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sacrificial ceremony provides a basis for the demonstration of the practical
value of Dong Zhongshu’s thought of rites and music.

No matter what time it takes to pray for rain, the time of offering
sacrifices is on the water day. “Chungjiu Fanlu” says: “Sacrificial ceremonies
should be held on water days throughout the year.” (Su Yu,1992:430)
The gods sacrificed in the homes of ordinary people are sacrificed according
to the corresponding gods in different seasons. In spring, they sacrifice to
the household gods(/*##); in summer, they sacrifice to the kitchen
gods (4:##) ; and the last month of summer(ZH) sacrifices to the
wandering gods (g ) |, that is, the house gods; Sacrifice Shao
Hao (/b5 in autumn and Jing Shen (4#) in winter. The orientation
of the altar should correspond to the five directions of east, south,
middle, west and north respectively according to the different seasons
of spring, summer, The Last Month of Summer, autumn and winter.
The size of the altar should be the same as the number corresponding
to each season, that is, the number corresponding to spring is eight, so
the altar is square eight feet; The summer corresponds to seven, so the
altar size is seven feet square; The last month of summer corresponding
to number is five, but the size of the altar is not recorded in detail in the
literature, and it is supposed to be five feet; The corresponding number
in autumn is nine, so the size of the altar is nine feet; The corresponding
number in winter is six, and the size of the altar is six feet. Different seasons
should be decorated with different colors and different numbers of flags.
In spring, the color of the flags used is green and the number is eight.
The flag used in summer is red, and the number is seven; In the last
month of summer, the color of the flag is yellow, and the number is five,
The color of the flag used in autumn is white, and its number is nine;
The number of flags used in winter is six and the color is black. Although

the altars have different directions and sizes, their shapes are consistent,
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and they are all “four-way altars”, that is, the altars are accessible on all
sides, so that the Yin and Yang can be unimpeded.

In addition, there are taboos when offering sacrifices, such as: when
asking for rain in spring, people cannot cut down trees; When it rains in
summer, it is not allowed to carry out civil-related projects such as building
houses, replace old water and clean up mud in wells; Rain in autumn
cannot build large-scale civil projects; You cannot use fire in autumn when
praying for rain, nor can you smelt iron and cast gold; When asking for
rain in winter, people can’t block rivers and streams.

The number and category of sacrifices used in sacrifices are
determined according to the five elements corresponding to the four
periods. But three kinds of rain-seeking sacrifices are used in each season,
namely, Xuan wine(Z ), rice wine(JLi&H) and breast(F#fifi). When
praying for rain in spring, water gods should be worshipped. Eight raw fish
and Xuan wine should be used as sacrifices, and then rice wine and
breast-preserved pork should be put on, that is, cut into blocks of square
meat and dried meat. When prayed for rain in summer, it should be
offered to Chiyou (#Jt) , with seven red roosters, and the rest are the
same as in spring; The last month of summer prayed for rain should be
worshipped Hou Ji(#&#%), using five copies of rice, namely millet rice,
porridge and the like; Pray for rain in autumn as a sacrifice to the God of
Shao Hao, with nine fish made of paulownia; Pray for rain in winter to
worship the God of Xuan Ming(X &), and sacrifice with six black dogs.

Witches’ prayers and speeches are the same, except that their
clothes have changed. The witch who reads the eulogy must fast for three
days before the sacrifice, kneel down twice, read the eulogy on her knees,
and bow down again after the ceremony. The message of witches recorded
in “Begging for Rain( {3KF) )” said: “Heaven gives birth to grains to

support people. Now, the grains are suffering from drought, so I’m afraid
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it won’t be harvested. Respectfully offer sacrifices such as sake and breast
for the gods to enjoy, and worship devoutly to pray for rain. If there is
heavy rain in time, they will offer sacrifices to express their gratitude.”
(Su Yu,1992:422) The words of the congratulatory message are meticulous
and sincere. Only when the true feelings are revealed and the rain is
eagerly expected can God feel it, and the connection between nature
and human feelings can be established to form a “feeling between
heaven and man”. In spring, witches must wear blue clothes, in summer,
witches wear red clothes, in the last month of summer, witches wear
yellow clothes, in autumn, witches wear white clothes, and in winter,
they wear black clothes. The principle of the color of the clothes worn
by witches is that the different seasons correspond to the five colors.
Before formally asking for rain, we need to do some preparatory
work, just like the drug primer when taking medicine. By exposing the
person or thing symbolizing yin, we can express our desire to ask for rain
to heaven. When people pray for rain in spring, it is necessary to gather
witches and people suffering from epilepsy in the sun for eight days.
“Gongyang Biography of the Spring and Summer ( (FKAEAE) D 7,
He Xiu and Xu yan (2014:72) said: “Men are called wizards, and women
are called witches. (B EI8l, ZEIAE. )” Witches are women, belonging
to yin, so they are under the blazing sun for eight days. When asking for
rain in summer, put the pot on the altar and expose it to the sun for
seven days, and put mortar and pestle on the street, just like Dong
Zhongshu said: “The kettle is exposed to the altar, and the mortar and
pestle are used in surgery.” (Su Yu,1992:425) When the Last Month of
Summer prayed for rain, men were forbidden to come to the market for
five days, witches were gathered at the edge of the market, and a sunshade
shed was built. Dong Zhongshu says: “The husband needs to hide when

he asks for rain” (Su Yu,1992:431), which also exposes the yin and hides
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the yang inside, so men can’t go out to the market, so they should hide
inside. Witches belong to yin, and they are the media to communicate
with people and gods. Therefore, it is necessary to expose witches and
sick people for nine days in autumn for rain. When pray for rain in winter,
dragon dancing is needed for six days. Dragon is not only the totem of
ancient China, but also an important medium for rain. As a myth and
legend, Dragon King(JEE4%) plays an important role in rain. In addition,
the behaviors used to appeal to the rainy day are: the husband and wife
should have intercourse, that is, “whether the official or the ordinary
people, the couple should live together and have sex”, which is also a
means to induce the rainy day. Secondly, burying dead bones is also a
means to induce rainy weather. All the above are the techniques of
“opening yin and closing yang (JFBHMIH) ” used by Dong Zhongshu,
and the purpose of “calling for the same kind ([FZ54H#H) 7 and seeking
yin with yin is achieved through the above means.

Steps of seeking rain: pray on the water day, expose the yin things
to the sun, make dragons, build toad ponds, build altars for gods, place
offerings, witches worship and make speeches, perform music and dance,
put toads in the temple, make a pilgrimage and make speeches for three
days, burn three-year-old cocks and boars, close the south gate and open
the north gate, burn pig tails in the north gate and the city at the same
time when hearing drums, and bury the bones of the dead. Please reward
the gods with sacrifice, wine and millet if the rain succeeds.

The following table lists the five gods, five elements, five orientations,
five numbers and other contents corresponding to each season for
reference. Through this table, we can also know that the five elements
described in Chungiu Fanlu are similar to those recorded in Lu Chungjiu,
and they all inherit the yin-yang and five elements thoughts of ancient

alchemy.
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Table
Sacrifices to the corresponding table
Four seasons Spring Summer The last Autumn | Winter
month of
summer
Five elements Wood Fire Earth Metal Water
Five orientations East Sorth Central Wes North
Five numbers eight seven five nine six
Five colors Green Red Yellow White Black
Ten Tiangan Jiayi Bingding Wuiji Gengxin Rengui
Five gods Gonggong Chiyou Houji Shaohao |Xuanming
Oblations Eight raw | Seven red [Five millet rice] Nine Six black
(255 fish rooster wooden dogs
fish

Water, ice wine and breast (the same)

Source: This study collated

Research Results

(1) The application of music and dance in begging for rain.

Music and dance play an active role in praying for rain. “Chun Guan
Zong Bo of Zhou Li ¢ (&4l « HEREM) ) 7 says: “If there is a drought
in the country, it will let the witches dance and make sacrifices.”
(Sun Yirang,1987:1638) “The Fifth Year of Huan Gong of Gong Yang
biography ( (AL « fHATLAE) ) 7 says, “Eight boys and eight girls

dance and shout, and make voice of yu, so the activity of pray for rain is
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also called yu.” (He Xiu and Xu Yan,2014:146) Firstly, it expounds why
the drought sacrifice is called Yu(%). Secondly, eight boys and eight girls
participate in the dance, which is different from Dong Zhongshu’s view.
Dong Zhongshu believes that people of different ages and identities will
be used to perform music and dance in the sacrifice of different season,
thus achieving a powerful means to please the gods and communicate
with heaven and man.

“Zhou Li” holds that the sacrificial ceremony is divided into Da Yu
(K3) and Chang Yu (% %) , and the music and dance used in the sacrificial
ceremony are also different. Zhou Li (Sun Yirang,1987:912) said: “Dance
teacher teach them. The military dance (J£#%) is mainly used for offering
sacrifices to mountains and rivers, the Bo dance (1k#£) is used for offering
sacrifices to the country, the feather dance (F1%E) is mainly used for
offering sacrifices to all directions, and the emperor dance (&%) is specially
used for offering sacrifices in times of drought.” The sacrificial ceremony
referred to here is Da Yu, so it can be seen that the emperor dance (&£ #%)
should be used in the sacrificial ceremony of Chang Yu. Zheng Xuan
believed, Da Yu can only sacrifice by singing and dancing. The emperor
dance is one of the musicians’ small dances. It is known that those who
dance is for the drought. It can be known that this sacrifice is Da Yu, that
is, it was held only after the drought.

Chang Yu is also known as Zheng Yu (IEZ) . In the Book of Rites
( €#Lic) ), it said: “Huge music is necessary in Da Yu. Order the local
officials to hold a rain pray ceremony, sacrifice those who have merit to
the people of the former king, in order to bless the grain full” (Sun Xidan,
1989:450). A grand music ceremony is to be held to pray the god for rain.
What is “huge music”? The above statement said, “In this month, and
the musicians are ordered to practice the cymbals, drums, balance the

instruments, pipes and flutes, hold the dance props, adjust the wind
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instruments. (& A, @ iRIfiEsE. 8. & W% B 8. R, .
Bow o P, AR L R |, Uik, B BLL B )”(Sun Xidan,
1989:449). Before the sacrifice, a series of preparations should be made.
Musicians should overhaul musical instruments, prepare dance props and
proofread and adjust the intonation of musical instruments. Zheng Xuan
said: “In order to performance better for the next sacrifice, it is necessary
to prepare.” It can be seen that “the huge music” means that all the
above-mentioned musical instruments and dance equipment are used
in music and dance, and the above-mentioned musical instruments include
eight-tone instruments (J\#) , such as gold, stone, earth, leather, silk,
wood, bamboo, and dance props include not only martial arts props such
as Gan(F), Qi (B)and Yu(F)), but also the feathers used in literary and
dance. Dance is for both literature and dance, and music is for eight tones,
so it is called “huge music”. Another said, it was Da Yu who sacrificed to
the five emperors, and he should sacrifice to the gods in accordance with
Da SiYue( (X&) ), with a big dance (Sun Xidan, 1989:450). The routine
sacrifice is the grand music used to sacrifice the five emperors, and the
sacrifice should be carried out according to the etiquette and specifications
of sacrificing the gods, so the big dance should be used.

Dong Zhongshu elaborated on the specific regulations and
requirements of using music and dance in the rain-praying ceremony at
four seasons. In the Begging for Rain of Chungiu Fanlu( (% « KW ),
it said, “Eight children all fast for three days and danced with the green
clothes. The official in charge of the farm (Hi# k) also fasted for three
days and stood with green clothes.” (Su Yu,1992:423). Children and the
official in charge of the farm who participate in music and dance, all have
to fast for three days, and the number of children should match the
corresponding five figures in spring, so eight children are needed, and the

color of their clothes should also correspond to the five colors, so they
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should dance in green clothes. The official also stands here in green
clothes as a foil.

Dance is essential in the rain-seeking sacrifice, and the dancers’ dress
and props are also required to some extent. The five numbers
corresponding to summer is seven, and the five colors corresponding to
summer is red. Therefore, in the summer rain-seeking sacrifice, there are
seven dancers who dance in red costumes. “Begging for Rain of the
Chungiu Fanlu” said: “The seven strong people all fasted for three days
and danced in red clothes. Official also fasted for three days and stood
in red clothes.” (Su Yu,1992:426). In summer, dancers still need to fast
for three days before offering sacrifices, but their age and status are
different from those in spring. It has changed from children to adult strong
men, and official men are necessary in the rain-seeking sacrifice in summer.
In the last month of summer, it corresponds to five, and the corresponding
of five colors is yellow. Therefore, when begging for rain in the last month
of summer, the requirements for dance are: It takes five adult men who
have fasted for three days to dance in yellow clothes. Five elderly
people who also fasted for three days and stood at the sacrifice site,
dressed in yellow clothes.

Autumn corresponds to nine, and five colors corresponding to
autumn is white. Therefore, when the rain-begging ceremony was held
in autumn, the specific regulations on music and dance were: Nine
widowers who fasted for three days danced in white. After three days of
fasting, official who was Sima also stood at the sacrifice site in white
clothes. Winter corresponds to six, and five colors corresponding to winter
is black. Therefore, when a rain-praying ceremony is held in winter, it is
first required to dance the dragon for six days before sacrifice, and then
pray and sacrifice, which is different from other seasons. Then it is said

that six elderly people are required to fast for three days and then dance
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in black. After three days of fasting, the military commander also needs
to stand at the sacrifice site in black.

Just as the ancient “Yue Jing( (!:KZ) )”, it was lost for long time,
through Dong Zhongshu'’s literature, we can’t get a glimpse of the specific
style and movements of his music and dance, and the melody content
of music. But we can know that music is an indispensable part of the
rain-seeking sacrifice in the Han Dynasty, and without the music, the
sacrifice is impossible; Without the existence of dance, the communication
between man and god cannot be realized. Music not only adds practical
functions to sacrifice, but also creates a sense of solemnity and majesty.

(2) The drum as a musical instrument was used

In the ceremony of praying for rain, the drum, a musical instrument,
will also be used. It is more important in the ancient people to understand
that drums are not only as a musical instrument. Musical instruments
used by modern people were ritual vessels in ancient times. It mainly
exists as a pragmatic value, not an entertainment and aesthetic function,
and a non-aesthetic value. The Chungju Fanlu said that during the drought,
a rain-seeking ceremony was held to offer sacrifices to the gods, and when
there was a flood, drums were sounded to attack. Even if there is a serious
drought, you can only pray for it through sacrifice, and you can’t do
anything excessive. While drumming is an act of attacking, how can there
be a drum in the rain-seeking sacrifice?

However, drums also appeared in the rain-begging ceremony.
“Begging for Rain of Chungiu Fanlu ¢ (FKEFE « 3KW) O 7 (SuYu,1992:
424) says that when hearing the drums, one should burn the tail of the
boar at the same time, which shows that there are drums in the rain-
begging ceremony. But only by textual research can we understand the
significance of the existence of drum. The drum sound here is not for

attacking, but as a message to achieve the effect of unified pace. Combined
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with the previous article, it can be seen that a boar is placed outside the
north gate of the city, and a boar is also placed in the market of the city,
and the pig’s tail should be burned at the same time. The ancient people’s
caution and attention to sacrifice made it impossible to make a mistake,
and it must be carried out at the same time to give full play to the best
effect and achieve the purpose of praying for rain. However, due to the
large cities and underdeveloped communication in ancient times, drums
have great acoustic effects and natural penetration, so information can
only be transmitted through drums to achieve the unity of pace and the
effect of burning pig tails at the same time. The Spring and Autumn Annals
emphasizes the ambition, and the use of musical instruments should also
examine its ambition. Only by understanding the real intention of the
existence of drums on different occasions can we understand its deep
connotation and better interpret the text.

3) The role of dragons in begging for rain.

Dragon has this special meaning and symbol in China. As the water
god in charge of rain in ancient times, dragon is essential in sacrifice (Tang
Yan, 2022). The color, quantity, size of the corresponding dragons and
the time of making them are all detailed in different seasons. Pray for the
Rain(GR ) says: “When making dragons, clean soil is necessary, and then
the cover it to protect it from the sun. So the dragon should be made in
the built arbor, and the arbor should be removed after the dragon is
made.” (Su Yu,1992:430). Why does the dragon used in the sacrifice need
to use soil as a material, instead of using wood or metal for it? It also
embodies Dong Zhongshu’s five elements thought, that is, “the five
elements are not more expensive than soil”. Sacrifice to the gods is so
solemn and serious that it’s the best choice to take soil as the dragon,

because it is related to people’s livelihood.
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The time for making dragons varies according to different seasons:
Spring is the day of Jiayi (F! Z,H), summer is the day of Bingding (5T H),
The Last Month of Summer is the day of Wuji (% & H), autumn is the day
of Gengxin (Bi¥H), and winter is the day of Rengui (F%$H), which is
based on the corresponding relationship between four seasons and five
days. The number and size of dragons are also based on the corresponding
relationship between four seasons and five colors, five numbers and five
orientations. Spring corresponds to the green of the five colors, so the
color of the dragon is also green. The length and quantity of the dragon
are taken as the number corresponding to the season, and the number
corresponding to the spring is eight, so the size of the big dragon is eight
feet long, and the size of the little dragon is half that of the big dragon
and four feet long; One big dragon and seven little dragons, the total
number is eight, which is corresponding to the five number. The distance
of the dragon is also corresponding to the five number, that is, eight feet.
The corresponding direction in spring is the east, so the dragon is placed
in the east and the heads of the dragons are also face to the east. The day
corresponding to summer is Bingding, so the time to make dragons is in
Bingding Day; The color corresponding to summer is red, so the color of
the dragon is also red; The number corresponding to summer is seven,
so the size of the big dragon is seven feet, and the total number of big
and small dragons is seven, with a spacing of seven feet; The corresponding
directions is south, so the orientation of the dragon is south, and the
heads of the dragons are also face to south. The day corresponding to
the last month of summer is Wuiji, so making dragons should be done on
Wuji day. The Last Month of Summer corresponds to the yellow of the
five colors, so the color of the dragon is yellow. The corresponding number
is five, so the size of the big dragon is five feet, the total number of big

and small dragons is five, and the distance between them is also five;
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The corresponding orientation is south, so the dragon’s orientation is in
south, and the heads of the dragon is south, too. Autumn is corresponding
to Gengxin day, so making dragons should be carried out on Geng Xin’s
day. Autumn corresponds to white, so the color of the dragon is white;
the number corresponding to autumn is nine, the size of the big dragon
is nine feet, and the total number of big and small dragons is nine, with
a distance interval of nine feet. Autumn corresponds to the west, so the
dragon is located in the west and faces to west. Winter corresponds to
Rengui, so dragons are made in Rengui day. Winter corresponds to black,
so the color of the dragon is black; It corresponds to six, so the size of
the big dragon is six feet, the total number of big and small dragons is
six, and the distance between dragons is six feet. Winter corresponds to
the north, so the orientation of the dragon is in north and faces to north.

In the article of praying for rain, Dong Zhongshu has strict regulations
and requirements on the time and place of sacrifice, the gods and the
sacrifices used, the costumes and props of the participants, and the
regulation and quantity of the sacrificial objects. It can be seen that the
sacred and solemn thing of praying for rain, and it cannot be done at will.
The reason for the drought is that Yang destroys Yin, the principle of rain-
seeking is that things should be like and move Yin to raise Yin. The method
of rain, Dong Zhongshu said to the king of Jiangdu (4B E): “The way of
pray for rain, damage Yang and raise Yin”. Through the artificial exposure
of negative things, positive things hidden, thus attracting and inspiring the
Yin of heaven and earth, and then achieve the purpose of changing the
position of heaven and earth, correct the order of Yin and Yang. In the
rain prayer ceremony, dance and musical instruments cannot be ignored,
and even play an important role. Through the call and coordination of
the drum, the rain ceremony not only makes the pace of the ceremony,

but also makes the ceremony more solemn and shocking. Through the
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powerful lineup of music and dance performances, it can achieve the
effect of moving heaven, communicating heaven and man, and also
achieve the effect of summoning Yin, so as to achieve the purpose of

praying for rain.

Conclusion

Dong Zhongshu’s thought of rites and music is not only reflected
in the educational significance of rites and music, but also in the upward
dimension of purifying the soul, and it is also reflected in the practical
role of rites and music in social practice and human real life. Dong
Zhongshu believes that all natural disasters are caused by the imbalance
between Yin and Yang, but reflected in personnel, they are manifested
in the lack of moral cultivation of kings. From the perspective of disaster
warning, natural phenomena are linked with personnel to achieve the
correct guidance and positive influence on personnel, which is also the
most direct embodiment of Dong Zhongshu’s philosophy of heaven and
man. The drought is because the Yang is better than the Yin. Therefore,
the purpose of praying for rain is achieved by artificially eliminating the
Yang and improving the Yin to balance the Yin and Yang. In the process
of praying for rain, witches and toads symbolizing Yin are gathered and
exposed, while men symbolizing Yang should stay indoors. Music and
dance are essential in the rain-praying ceremony. Witches perform music
and dance to communicate with people and gods. As an instrument to
help the sun, drums are indispensable in the rain-stopping ceremony, but
they cannot be used in the rain-praying ceremony. Dong Zhongshu
organically combined the thought of Yin-Yang and Five Elements with
real life, and influenced the nature by manipulating Yin-Yang, which is
also the embodiment of China and ancient naive materialism’s world

outlook. From Dayu’s flood control, Yu Gong’s moving mountains to Dong
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Zhongshu’s begging for rain, all these examples reflect the positive
determination and belief of China people to transform and compete with

nature, and also reflect the wisdom of China people.
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..In terms of carrying out one’s duty and working in any section in the organization to create efficiency and good
performance, it is necessary to have good management. In other words, the operation must rely on the

principles of magement.l [In Thai]

! see also, Principles of Management, Chapter 4, p. 75 [In Thail

- Content Footnote - is used to provide additional information or reference that simplifies or
supplements information of the text. An example of a content footnote is a citation at the

bottom of the page, as shown below:

Book Number or Author Number' Book Classification
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Call Number.
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brackets, and consisted of the author(s), and the year of the document publication. The citation, appeared in brackets,
can be placed in front of or after the referring statement. Besides, it can also indicate the page number of the document
that the statement is referred to facilitate the readers to examine the bibliographical data in the reference or the
bibliography.
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In case that the author summarizes the content of the whole book, not paraphrasing or quoting part of the
paragraph, identifying page number is not required.
The example is as follows:

(Tin Prachyapruit, 2558)

In case that the author of the manuscript is foreigner, write his/her last name, year of publication, and page
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If the author of the manuscript hold the royal title, or the monk’s rank, maintain his/her royal title or the
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Reference List (the Collection of the Reference at the End of the Article)

All references or information sources cited in the proposed work need to be listed in the reference list
at the end of the document under “References” or “Reference List.” The Reference List provides all the
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Reference List is arranged in alphabetical order of the author’s first name (if the author is Thai) and the
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the Royal Institute Dictionary (Thai Language) or Dictionary (English language). The word with final consonant is
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authors

In writing the Reference, the author of the proposed work must use the APA 7" Edition Style (American
Psychological Association), which follows the Standards of Thai Journal Citation Index Center (TCI) by classifying

the type of document as follows:

Book

Author’s name. (Year of publication). Book Title in Italics. Place of Publication : Publisher’s name.

Example :

Vicharn Panich. (2556). Enjoy learning in 21th. Century. Nonthaburi : S.R. Printing Mass Products, Co. Ltd. (in Thai)

Collier, A. (2008). The world of tourism and travel. Rosedale, New Zealand : Pearson Education New Zealand.




Articles in Books, Journal, and Magazine

Author’s name. (Year of publication). Title of the Article. Name of the journal (in Italics), Volume number (issue no.),

page numbers.

Example :
Amornrat Kulsudjarit. (2559). Assets and liabilities declaration and verification system for ministers. Romphruek

Journal, 34(1), 209-234.

Thesis

Author, A. A. (Year)./Title/[Unpublished doctoral or master’s thesisl./Name of the Institution awarding the degree.

Example :

Stewart, Y. (2000). Dressing the tarot [Unpublished master’s thesis]. Auckland University of Technology

Becker, J. C. (2013). Landscape-level influences on community composition and ecosystem function in a large river
ecosystem (Publication No. 3577776) [Doctoral dissertation, Graduate Council of Texas State University — San

Marcos]. ProQuest Dissertations and Theses Global.

Conference Paper

Author’s name. (Year of publication). Title of the Article (in italics). Name of the Conference, page numbers.

Example :
§3091 wnsana. (2559). msazdndnsauyana-Anvnsadnisderadeyavuada. maiisusnaruivinisindadnussaueid
Uszand w.A. 2559 Jufi 5 waANeY 2559 A WNIINBIRBINGN NN, 588-600.

Williams, & Seary, K. (2010). Bridging the divide : Scaffolding the learning experiences of the mature age student. In J.
Terrell (Ed.), Making the links : Learning, teaching and high quality student outcomes. Proceedings of the o™

Conference of the New Zealand Association of Bridging Educators. Wellington, New Zealand. (pp. 104-116)

Website

Author, A. A/(Year, Month date)./Title of the work: Subtitle./Website name./URL

Example :
Thanes Apornsuwan. (14 February, 2560). nsudirdun@gymiiny “gan15iind” avvaiusiu?. Retrieved from
http://www.bbc.com/thai/thailand-38915635 [in Thail.

Johnson, A. (2018, May 24). “It doesn’t need to be this way”: The promise of specialized early intervention in

psychosis services. IEPA. https://iepa.org.au/network-news/it-doesnt-need-to-be-this-way-the-promise-of-

specialised-early-intervention-in-psychosis-services.

Interview nsfnsiefioasaauyana T medredsluiion (in-text citation) Taglaidesas siemsluussanynsudieizes

(References)

Interviewer, Position. Interview date, month, year

Example :

Praphas Saengpradap, Wat Bang Bua community President. 9 December 2558. [in Thai]

G. A. Smith, Interview, October 5, 2012

E-Book

Author of the book. (Year). Book Title (in Italics). Retrieved date (date month year). Retrieved from website (URL)

Example :
Somnuek Oonkaew. (2556). Theory of practical music. (23 February 2560) Retrieved from
http://www.ebooks.in.th/mybookshelf.html. [in Thail




E-Journal

Author of the article. (Year). Article Title (in Italics). (Date month year of retrieval). Retrieved from name of Website

(URL).

Example :

Sujittra Samakkitham. (2559). Political economy of the community forest network in the five provincial borders of the

eastern region. (22 February 2560) Retrieved from https://www.tci-haijo.org/index.php/romphruekj /article/view
/72599/58412. [in Thai]

Cataloguing for Author(s) in the Reference List

1.

Thai author’s name is catalogued both first name and last name only, no title is included. Also listed all
authors in the case that there are more than two authors
The author with royal title, place the royal title behind his/her last name by placing comma to separate these
two parts
Example :  Thanadsri Sawasdiwat, M.R.

Supatra Masdit, Khunying
The author who is the monk with the monk’s rank, put the name of the monk’s rank with his real name in
brackets
Example : Somdet Phra Buddhacarya (Toh Brahmaramsi)
Books with two authors, insert the word “and” or “&” between the name of the first author and the second one
Books with one to twenty authors, list each author’s names, and insert the word “and” or “&” between the
second last author and the last one
Books with 21 authors or more, list the names of the first nineteen authors and insert the word “and” or “&”
between the second last author and the last one/
For the international author, place the author’s last name first, followed by comma (,) and the initials. However,
the list of the international author can be changed according to the style of each nation
If the author is the official agency, organization, and institute, the list must be in order from the line agency to
the sub-department. The name of the two agencies are separated by spacing (the name of the agency is written
in full)
The book written with unknown author, start with the title of the book and follow in order according to the

author’s list



Sample-Writing of a Research Article

Article Title : in Thai (Font : Cordia New 16 pt. Boldface)
Avrticle Title : in English (Font : Cordia New 16 pt. Regular Type Face)
First and last name' (in Thai Cordia New 16 pt. Boldface)
First and last name (in English Cordia New 16 pt. Regular Type Face)
" Please indicate only the Office that you work for (do not mention the status, rank, job position, nor the name title)
AdAress: ....ooiiiiiiii Tel. No...oooooei

E-maiil...ooeeiie (Cordia New 14 pt. regular type face)

Abstract : (in Thai)
The abstract should be described in one paragraph with content including Objectives, Methods and
Results. (Cordia New 16 pt., regular type face).

Keywords : Please type in English not more than 3-5 words (Cordia New 16 pt. regular type face).

Abstract : (in English)
The abstract should be described in one paragraph with content including Objectives, Methods and
Results. (Cordia New 16 pt., regular type face).

Keywords : Please type in English not more than 3-5 words (Cordia New 16 pt. regular type face).

Introduction (Background and Significance of Study, Concerning Researches, Hypotheses, Objectives,
Concepts and Theories)
The introduction should not exceed one A4 paper size, the content should be about the background and

the significance of the study (Cordia New 16 pt. regular type face).

Research Methodology (Population and Sample, Data Collection and Data Analysis)

(Cordia New 16 pt. regular type face).

Results of the Research (The Results of the Research can be shown in figures or tables)

(Cordia New 16 pt. regular type face).

Conclusion (Conclusion, Discussion, Suggestion and Recommendation)

(Cordia New 16 pt. regular type face)

Reference American Psychology Association (APA) 7" Edition Referencing Style

(Cordia New 16 pt. regular type face)





