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HE

ARG BB, RN TR FUTIN TAERRE SHRA R RIT AL
RIS FR . BHEGR R, BT RE T T BN TARR S EMARNARIT . BARTE, 5
TGRS UM T AR = B BN B 0.651, WTHLIA RAT AN R 0.454; [FI, HUMIKTAE
TR GUA RAT A IE RSN R 0.534. BLAh, BEAEAHTRI, UMM T/ e
R SHL A RAT R R 7 EZRPAER, A0S 0.365, SN 0.498. XLLR I
KW, HAGUSACOEE BRI T EUTIIBIAT )y, BI85 BOm i AR R i — D 4
BT ATHIHR A RAT N ABTFOREE B B (905 S R T 2 A SR SRR A BR AR 4
R BT TIEREE: AHAARITA: JFRSI 4t feris

Abstract
This study employs meta-analysis and structural equation modeling (SEM) to investigate
the relationship between transformational leadership, teachers' job satisfaction, and

organizational citizenship behavior. The results showed that transformational leadership

significantly enhanced teachers' job satisfaction and organizational citizenship behavior.
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Specifically, the effect size of transformational leadership on teachers' job satisfaction was
0.651, and on organizational citizenship behavior was 0.454. Moreover, teachers' job
satisfaction positively influenced organizational citizenship behavior, with an effect size of
0.534. Path analysis further revealed that teachers' job satisfaction played a significant
mediating role between transformational leadership and organizational citizenship
behavior, with an indirect effect of 0.365 and a total effect of 0.498. These findings
indicated that transformational leadership not only directly enhances teachers' positive
behaviors but also promoted their organizational citizenship behavior by improving their
job satisfaction. This study offered important empirical support and theoretical insights for
leadership practices in educational management.

Keywords: Transformational Leadership; Job Satisfaction; Organizational Citizenship Behavior;

Meta-Analysis; Structural Equation Modeling
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TEAFRAH AR BIE NS T, E MR E BSOS EHR TS5 A B R E bR 4 iz o F B
2o HWEMURARIRA S EZE A, ERMEIHSEFRE, RITERER. Rt s
AN TRISCHRITE . #08 Ik B BB E R Kz kB 5 rgaits, Wik, $E9Y%
B HE SR AR T E I3 TR E 5K 55 4 7 (A B 05 (OECD, 2012). AT, 21 4ok, #EM
AT B SRR L8 S AT AT RAT (R A MR 2Rk . X Bl Z MR SR/ #H BUR N 2 70
R R b, AR 2 BRI (5 Bk BRI 5 N B AR %12 % 1 (Altbach &
Knight, 2007).

TE S A SR GBI, SR B VLT IR /3R 58 H 25 5 2% RHIE - VUCA (5281
AHfErE . B2 BR5E 2RO R I — IR HE 15 RS . X — Wi L L b
TERZEARY, W Z ST R AT I, A AR R N AU IR
9 4hEHk A% (Bennett & Lemoine, 2014). 7EZE 4K, VUCA BRI E: HEBCEMTH
T SR A PO AR S 2 H SR THIG T8 2 AN I, T 2 RN L R ER U E R R A
26 5 v 38 M AN R 35 P (Caldwell & Spinks, 2005). BEAh,  FARMRAR & B AR iR T # A ik
FJFVEIIRZI AR 4, R AR AR AT, 3 5 AL G A B G

TSR FE I E R B, BG4S S AT 2 AT A R RIT R #0E PR 7 g i3k
N VUCA R EHEE RIS G 3# o  RUATUS: AN (UL 4% WA 1 s BR O R B P S A, 3 B 3R 8 o2 % 41
BB, SEBIHT, MBI FR AR 3, TR 5T 2% 278 1 BRE 5| A5 AR ZH ZUAS T T 47 (Bass
& Riggio, 2006). X A4 7 2k 5138 A T 200 — SniR B EAAR RO &P EL . S0 T2 Py 28 R BE AR S
TR JAGE Ty, R T B B4 T e () RS HEAE B, MR e s b A B

RIS GoE i R IR S WD SRR ARSI MA TSR, REIE AT BRI B 1 AR
o UM AR & A2 B TAREE A 52, 385 b TR A A B 3045 0 2 SR AT
TAEE UK. LU 5 LS B IR 3¢ (Judge et al., 2001). 5 HI45 15338 1 s IX L6 75 1, A
SR 52 0 B v TP B BN B RGBT B0 AR R o SRR AR I T AR R AN
BT HRMANNK IR, NS AR (1 B N R R T S A
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BEAL, T4 SR RE G SR BT A ZUA AT N . HEGVA AT AR IR BT TE 52 AR T4
24, AR L B STERIAT A, IR RIAT AR AL AR GO S R R (R T & e
(Organ, 1997), $£RIAN S 4 ilid & i AR AU . SRIATESAIE . HNBURIRMEE LA =
BRI, fes AT BOR 20T 42 RRAT N (Podsakoff et al., 2000). i1, 3@ i ¥z GlHr 15 H i
SRV, BRG] ASOR BOM T A MR RE A R R SRS, (bR = E3h 5 5 315K
M-S TGRS, IR R R DT TE 22 (R R &

1545 HRA TR ARRRTR L BT 5T, HUSSERE SRR e S, Y8
P T EE I A0S RS DR A OB R, ST AR R, IR ERILA A
AT XANAT BT 3L R A A AR B AR B R R, 36 Bh WS A AR 5 20, i

(R ZE FA AR R . BRI, IRNERI R B4 5 UM 1) TAE S B A A RAT N Z )
KZ, HAHEEMIIRASTEE L.
2HFEK

T LRI S P AT BEATAE FIREAR RN TR AT 2 57 DA RO R 5 SR IR M, A TR
FAJE 5T (Meta-Analysis) 5258 7 F2#5 8 (Structural Equation Modeling) AH45& /777, XFEL
HRTRRIGT . ZUTH TAEREE S HR A RAT N Z AR AT R ET REEE S50, B
RIS, AFFREELILLT =50 H br:

2.1 487 BAR RN

A EEST, LRI RAFE RS BT TAERE S SRR RAT N SRR, #7R
T A [ f A D

2.2 R AR S 2 AR

I G546 J7 FEALARY, PR S3AT0M TAE W = B AR AL T S A RAT N B A B H:
AR B AT o

2.3 JRALIIS 5L Eie B

NEERHOE R HEAT R R AT S SRS SR (I IR S A B AR IR AN S T B S BR AR S RN A SR SR AR SR 7T
TRAEHT R R SRS, B 208 B B SUE R BUTHRN Y R -

3 JCRRGER
3.1 iR AL

AW FCIE T+ BRSO IR A IR, NRTTHARSS . #Uh TERERE SHLAARIT AN
Z AR RIS . WA, NS AZARICREAE RN b, did ER
FEAEYE R K+ 22 % R (Blau, 1964). (EALIAEEH, FHAVGSEE I, WA SCRZ0m, 2
FEABAT TAETS R, FHBUR UM DARE KPR 4H 23 A BRAT A [R1 457 41 24 (Cropanzano & Mitchell,
2005). BbAh, SR B EHRAMUEIEFH REALEE, B REE, FEELHRE, KXLEFE
RENEBRAL BT S 2 2 S ALy, 33— 20 ORI IS AR B R B AL o

SikFEE, OIFRLAIIGRET R TS R PR PE SRR, SR XU 0 i W e
H15 JEAT (Rousseau, 1989). F RIS GREWS IEIT RPUAR W . SEREAER, WL BT AT, BULKE
FOE BRI OEIAE, T 3R AR B ek b O 3 B2 2058 T o] R SR T AR s mm . OB 3ELY
B AA S0 o W TAR I B A T A e S RAT A M s AR AR AL T B Ak, 8
R T Bt e S AN ATE = AR B R TP IR ZZ .

3.2 AR HE ()G AR AR
3.2.1 BV T 5 BT IR A RAT AR R

ARk, HRVURAESR T BUM AR A RAT N TR T, BONBOE & BB i — AN B2
WRR . FAYGUEE WOR UMM ARSI WL SE RIS, FRIRAMECCRE, RBY B ST UM
FIZEZRA BRAT A o XA AT T RS AN RSG50 SO X 2442 1N L, IR REARAE A AT B B 1 E RER 3%,
ARSI R R TTHRE 2 Sk
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‘£ A7, Chou Wan-Tung (2008) XJBEE. HA7. Wik By i) H RN #OMHHT TR, K
PG K B S AT R 5 UM I A SUR U 2 I A7AE 535 1 IE et e U K e Sl f vh R
7~ R A N A 0 R S 0BT, 2850 S AT 1) TR I g /K O 2 218 ReAT 289 Chou Wan-Jung,
2008). [AIFf, Liu Shihui (2015) fEmmEi WA Pt RAC I B AU AT RS I8 I 52 s 2
U P A T FE AN R A R, AT 3 280 (¥ 2H 23 15 ( Liu Shihui, 2015),

1EE PRI, Abd El Majid F1 Cohen (2015) RIN, #RIANS 55 LS Bl A4 20T H 20 2K
# (OCB) M TARGR L M AEAE RS MR R WEFER, 240 S i 38 5 O 1 5 T
VAR, (RAEBUTLE B TAEZ AR T 26 R T 8K R 14T H(Abd El Majid & Cohen, 2015).
Fang A1 Yu (2023) #b—35iE 0] T B4 S X UM LHZUA RAT NI IE 2, FRA e (e BEA SR AR 2
RS (GTL) HHCF, XFMEmItN R, HAERIN GTL A HBUMH LA RAT AR EARECH
0.881 (p<0.001) , RMPAELEIRZINIE 2K IEN FUN (Fang & Yu, 2023).

FF FIRSCHRIAF SRR, AW A B LD R R

BB 1 RIS S HOM IS RAT N B AT B3 IR .

3.2.2 FHARVES HHUN R LAWK R

TEPAREE R, UM TR RS R IEE R RS R R . IRk,
AR FE G I AT %o O I AR S (sl o AT S SR R SRR U, REE B
ETHUA T TAE M TAERB. Leithwood A1 Jantzi (2006) WFFERM, #A4H S KUK ESR T
UBHRMb I 2 P O T EAT B R, XM S 7 sCRE s M IR SR SRR i i &
M, HRFF MRS A 3 5 B (Leithwood & Jantzi, 2006).

BEAh, BRI SAAGE R B BRI BOM 0 TR, R RE0E R g b B s 8
H NS0T B R AR R B R RS M HO i T AR R . Maheshwari (2022) BF5TiE—DAESE, #RI50
S5 BN TAEM AR ENIEAGR, M, 5850 et LA =84
G0 (Maheshwari, 2022). IXEH], FRIG0S KA TEHCE TR P BY T3 BUM I TAR I =
JE, xR E SR AT RURAER .

SCHEPEAU T RIS FIRECE SR B0 00 AR e B T R EEAE M . Mala %A (2021) R,
MRV I SCRAEAT R, TS T BUMB) TR R B, I 2> T BUT IO 8 (Mala et al.
2022). SbAh, BEFCRE, FRTEEZEIMSE ISR SRR, AT TR m i m, Xk
—IDIRAE T B AT ST A 3 AR

T BIRSCERIF SR, AW B H BL R R IR

Tt 2: T4 O ) AR T B W IR R,

3.2.3 BUMR TR = E SHLARIT AL R

TERE AL, BUTH LR RS SHSPARAT N AT R E R IEAHG R FFIREY, #
U AR R 5 LR I H LA RAT N Z A AIAH G RECH 1=0.63 (p<0.01) , XRG4 HU
B CAE R R I, AR A RAT Jy 2 M R 38 (Kooshki & Zeinabadi, 2016). X FH2% R )
REMERW, TAEMREREMBITHLS A RIT AN EER K.

7255 —RF 7, Phetsombat&Na-Nan (2023) f#[] 7 &M 57, GRS, Mk
SIATRNENE AT, SRTT T TE AT S BOM LA RAT RIS, FE58 T TARM = EE AR R
HIfER . AR RONRE LR E R AN RN 379 L8T. WS REAFRYE, T
H5HLZARATAZ AEERE N IEMH KRR, HRXAREN =0.746 (p<0.01) . BAh, TAEMHREAEE
(EEMEG T SHPNARATHZ R T P AER, ARl RECH p=0.146 (p<0.001) ,
TR I T 0T D AR 5 T LA 2 A i T A T 0 4 4 RAT I IE [ B R (Phetsombat &
Na-Nan, 2023).

Ak, o EKRES# Zhang Li-ying (2023) 7E—TUEF%F 7 B B H G X 1442 £ ARG %h LR
FORMSUE E R, REERDT T TR RS SHANRITNZ KR RS RER, HHKT
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PR S5 H LA RAT N Z MAETE B I IEA G R, M REON 1=0.601(p < 0.01)( Zhang Li-ying
2023). XH—BRM, MU TAEH RN, A1 TR R I BRI AL A RAT A .
BT BIRSTERAORF SRR, A T3 H LR R
BB 30 HO T AR R BEXT A RAT N EE 535 (0 IE [
3.2.4 B  HOMR) TARR R A ZUA RAT N EIAR SR 7L

TEMEAESR I, O 2 (IR R B, S AV AN e i BUM 1 LA =%, @it
TAEM S X — g h AR, I H R T IX — R,

Moorman (1991) 5 THHA AN IESHAARAT NZ MR R, AR T APERRE TR
W 57 LA RAT A . BFFORIL, HAN BB E N THRART A, BAERIDNHLS A LR
P L DA R, Mk 5 TR H 8 2 (40 2 RAT 3 (Moorman, 1991).

TEFSIRTS (2004) WIRFFUH, E—B3R0 T AR R EEEH A A RAT AP P A ER . DFER
W, TAEBEEMANARTAE BERIEREM, B35 BoR TAERR R A5 A RIT AR
BEN22% (R2=022) , W LRI EZ 0 T HUMNA A RIT AR ssh, TAE
WEGEEHRLN T LSRR DA NGHGUERIT LA RAT NI e 3] 7 O
AR N, FREPP A AR R BRI RN 0.68, TGRS H M m 240N 0.71, XL
B FOE I IR DAL, [ H s T BUT A A RATARILOBIE 53, 2004).

Nguni %A (2006) X 3HZsJe W/NFZOMHEAT T —BUSHIEDF AL, 4552 B R AT 50t B0 (1 1
TR RE . HAURIERA A RAT NG RENIEM . BRI, BT MR 7 2Um I T
TR LT 33% LUK T 21 39% LA KA RAT N ITE M 28%. Ib4t, BRI, TAE
T T FETE T A0 6 2 U T I 2R A RAT N R S 2 31 17 323 Hh A Fl (N guni et al., 2006).

B F FIRSCERIORT SRR, AT HE S DL AR

B 40 ORI TAER R ARG 5 UL ARITAZ HEA P ARCR.

4 FRF BT
4.1 HH B

AHF GBI S JR W BT RIS M T AR, BR300 i) TARR R S AL A RAT N
SRR, B, JERAVT SR RAT RG e BT, RAE T H RIS 5 UM AR
FE B AN BRAT A IE A2, DAEUM ) TAE & S A RIT M ER/EM . IR -,
SEM &M — B iefl T IX MR R, 4R EOR, HUMM TAER R EAER NS SHLAARITAZ
[ T B P AE R o SR VA A A TR B AT AE 20 B B h (1 AR A TR 24K
HEA L ST HF(VISWESVARAN & ONES, 1995).

4.2 FEAR IR

TEFLE b, JE R HTIRI SCHR R 45 BT o] DRI I C R SRR K RIS 3, W &
REBHCHRA . I, A0, RELZEM. {8 Rosenthal (1991) WIBFA LI, 7EJE BHr
DY 288 3 BESCERRIE R, V8 UEE 2 U MR 2 LU AR IR 2R 5 18 B 7% (Rosenthal, 1991).
A0 L BT 2008 S SCERRIE,  FEERE FEH 6 T RS B R (R 13 AT 18 1E

AWFFLLL 2001 4F 1 H-2024 4 8 F NI SR, ¥ E XCH# A "Transformational Leadership".
"Organizational Citizenship Behavior". "Job satisfaction" 21 NI A6 2 5 A, 16 R SO HR E W HG b
E41RI(CNKI). J7 75 ¥dE (WANFANG DATA) . Airiti Library. Web of Science. Elservier Science.
EBSCO. PsycINFO(L#I4itk). ERICCH E ils) hbATi %, B —HEBR B MR AR &0 78 32
B EHM AR, SbAh, ks, AR SCR, RIS SCRIENEEAT SOk, RIE B s
SCERERIBFIAE L LS 0k, B IB ERITE Uik
4.3 PINFRiE

SRR G B A3 AT (R T T SR A B 2 I B AR STHR IF) (¥ S T 1, AR SCHEMRAE STk AT il 8 7 — & ™
W BRI, DA i HH A A A0SR A D6 SRR o 7 2, AR SCASUMACSE Hh Sl S48 5 FOTE 2 STk

il

S
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SCHRZEAL. LR, EEUEE AL AR E R E IR, HOARI RS X . BUT AR S S
AN RAT AR E R A, FERA NG TR AARPNI AR, =, U
FEALIARRIAE S R AL (B« FEAR R/ B &) Cronbach's o o 58 783 & AR AR F HL 2R AR G
2 JUIRH 3 W BREE 1 D7 RS B S5 B A A T 7 1%, AHRIR UM S RBCEUE S, 3 T LUMBR. &5, N
LRI 70 B e SR I e ek, 35 Rl — W X G 22 0 SOk, e S B Sl (R 70 25 SRk A7 o
BT, X A 25 B A3 I STHROEE PR F AL B e BB (¥ SCHRHEAT 5 B /AT o
4.4 $H gt

TERARImADIN B, 4B 78 1 S B = A0 AEE LRI R 0T T iS4, L REHI AL B A4S B Cn
EEEA . RRINED « FEAE. BEME GUNE) « CERR GATHR L. #AR30 Pk
Cronbach's a {f. BiJ5, H—1EFMH _AEH S HMALEMH Excel AR T HIEHIS TAE. #5780
LG, FoAEE AR, =MEE L F RIS LT T & T TAAE BB, =AE
il B e H AR IR, IR T A — B 2 90% LA b BN R, R SR CMA 3.0
(Comprehensive Meta-analysis 3.0) 30X 1% 5 A SCHRBEAT 2007, THBSR G 08, FEXT I FuRE
B A AU R A R B DL EAT T R o
4.5 $bi b B

AT CMA3.0 TG, SR MR sk, F5. B, MR AR
TRl BT ERS RIS UM AE « 28, AWFAARYE Schmidt A1 Hunter(2015)42 Hi 1
Ji%, RA] R-FisherZ-R WP ER, [IRAAHRREGEAT TRIE, RABAEUE v INAUE(Schmidt &
Hunter, 2015)0 X245 F—MRE, BIFFAEMOC, BFCiqEmrEieE, D8R T 5 m A

FIH Fisher's z #4451, Fisher's z B AH () A s

1+r
z=0.5~ln(—)
1-r

Hor In FORERN . Fisher's z F fuith % A T 7E AT G20 Wi S s A 5 R B0 IE S 1

DL /DTE 2 RS2, IR I TS E & LIRS . SR SR IR RS . R B

Fisher's Z ¥z 5, © R Z 5080 R] Pearson FHX R % ro AT
e —1
T
e 7t AR E RS, XA R T Fisher's Z 20 HUE e o] J5 46 O AH < R 2.
HE, 95%EMX AT HAN, WT:
Lower = ES — Z(1_4) X SEs
Upper = ES + Z(_q) X SEgs
SRR
2 BEAUSCER B SCBRAN AR AE ST BR i, SR 45 ST & 46 1F, P ULHMTHERmID. A%
RS FIBUT R AR ARAT A (LLUFREAR AD)FFARAN 17 BN, —FHHXEZBN T
0.3-0.588, FEAKLILIT 9120 N A RFER SN TAEMEE LR (LUTFEHK AB) HFARAMA
16 FINCAoMHT, —FH AR RN T 0.351-0.88, FEAKILIT 7676 N A RFME) TAEW = AL
ANRATARKZR (LUFHEH BDYFAIN 20 FINLAHT, —EHAHEREAN T 0.24-0.746, FEAFILT
7832 N. ZmiBss Rk 1.
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ESWILTLPS TSN

MGG (TFL)S 5 20MK TAENRE (TIS)

N . TFL Cronbach's TIS
) WL ER EE iz R FEASL
o Cronbach's a

ABO1 BT 2001  Chinese Thesis 0.88 686 0.989 0.952
AB02 FH W 2005  Chinese Thesis 0.675 318 0.948 0.836
ABO03 A B &AL 2006  Chinese Journal 0.708 1120 0.982 0.962
ABO4 * S 2008  Chinese Thesis 0.488 354 0.942 0914
ABO3 ESOL) 2009  Chinese Thesis 0.575 415 0.819 0.894
ABO6 BRI 2010  Chinese Thesis 0.531 202 0.955 0.757
ABO7 TRmEE 2012 Chinese Thesis 0.351 316 0.881 0.828
ABO8 [ 2012 Chinese Thesis 0.463 465 0.985 0.935

*Abu Nasra and
AB09 2016  English Journal 0.65 211 0.850 0.780

Heilbrunn
AB10 B &E 2018  Chinese Journal 0.648 1040 0.970 0.870
ABI1 R 2019  Chinese Thesis 0.793 208 0.947 0.902
ABI12 *Abu Nasra 2020  English Journal 0.63 211 0.850 0.780
ABI13 B 2020  Chinese Thesis 0.577 1323 0.969 0.921

Maurice Thein and
ABl4 2021  English Journal 0.675 60 0.948 0.938

Vinitwatanakhun
ABI5 LML 2022  Chinese Journal 0.721 336 0.959 0.906

Panagopoulos et
ABI6 2024  English Journal 0.737 411 0.903 0.930

al.

FRGUS: (TFL) 5L A RATH (OCB)
. R N L TFL Cronbach's  OCB
ErRes W FROEE B R AL
Cronbach's o

ADO1 R 2004  Chinese Thesis 0411 736 0.974 0.874
ADO02 HHI 2004  Chinese Thesis 0.333 750 0.925 0.932
ADO03 SN 2005  Chinese Thesis 0.588 645 0.929 0.934
ADO04 TR 2008  Chinese Thesis 0.525 755 0.981 0.956
ADOS E PR 2008  Chinese Thesis 0.553 646 0.880 0.927
ADO06 *RE 2008  Chinese Thesis 0.309 354 0.942 0.914
ADO7 e 2008  Chinese Thesis 0.352 358 0.969 0.901
ADO8 JE 5% 2008  Chinese Thesis 0.521 945 0.977 0.919
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=1 Jmigas R R (1) 1
HIVGT (TFL)SBUTIAL A RIT N (OCB)
. . L TFL Cronbach's OCB
T Wi FROEE A& R A%
o Cronbach's a
AD09 REH 2010  Chinese Thesis 0.54 537 0.975 0.947
ADI10 W S ge 2013 Chinese Thesis 0.546 344 0.970 0.865
ADI1 WHEH 2014 Chinese Thesis 0419 280 0.935 0912
Abd El Majid and
ADI2 2015 English Journal 0.3 1268 0.950 0.700
Cohen
*Abu Nasra and
ADI3 2016  English Journal 0.56 211 0.850 0.850
Heilbrunn
ADI14 WA 2019 Chinese Thesis 0.334 310 0.968 0.921
ADI5 TG 2019 Chinese Thesis 0.399 208 0.947 0.783
ADI16 *Abu Nasra 2020  English Journal 0.54 211 0.850 0.850
AD17 i 2020  Chinese Thesis 0.401 562 0.956 0.935
FOM TAEWERE (TIS) 5414 RAT N(OCB)
o . TIS Cronbach's OCB
T Wit FER T A& R FEAH
Cronbach's a
BDO1 Bragger et al. 2005  English Journal 0.24 203 0.830 0.890
BD02 Nguni et al. 2006  English Journal 0.42 545 0.820 0.760
BD03 * R 2008 Chinese Thesis 0.449 354 0.914 0.914
BD04 Fatimah et al. 2011 English Journal 0.464 169 0.890 0.748
BDO5 YU 2011  Chinese Thesis 0377 216 0.920 0.916
BD06 e 2013 Chinese Thesis 0.549 433 0.874 0.931
BDO07 2V R&IK K 2014 Chinese Journal 0.71 479 0.800 0.880
*Abu Nasra and
BDO08 2016  English Journal 0.53 211 0.780 0.850
Heilbrunn
Kooshki and
BD09 2016  English Journal 0.63 403 0.920 0.850
Zeinabadi
BD10 [ 2016  Chinese Thesis 0.531 246 0.904 0.940
BDI1 WHEE 2017  Chinese Thesis 0.66 403 0.950 0.960
BDI2 KT 2019 Chinese Thesis 0.384 362 0.730 0.922

BD13 s 2019  Chinese Thesis 0.535 208 0.902 0.783
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FUT AR ERE (TIS) S AT A(OCB)

TJS Cronbach's OCB

HT WL #E FROEE iz R FEAH
o Cronbach's o
BD14 *Abu Nasra 2020  English Journal 0.52 211 0.780 0.850
BD15 L ES 2021  Chinese Thesis 0.38 305 0.968 0.912
BDI6 WA 2021  Chinese Thesis 0.492 494 0.924 0.897
BD17 BH&EE 2022 Chinese Journal 0.695 280 0.904 0.956
Phetsombat and
BDI18 2023 English Journal 0.746 379 0.941 0.939
Na-Nan
BD19 BNIES 2023 Chinese Journal 0.601 1442 0.910 0.867
BD20 KT 2024  Chinese Thesis 0.48 489 0.905 0.879

A=TFL=Transformational Leadership
B=TJS=Teachers' Job Satisfaction
D=0CB=Organizational Citizenship Behavior

VE: SRR 4 AR SCHR, 2 N S ARG R

5.2 SR ARG 45 R

RN RS PEAGY, AR Q Kk (Cochrane Q test). P EARE . IS B ESE bRk
Al tav {l. Q Ziil&E (& PEMIE) HEAREEFIRERGAE. PRIFMERHRSE, PHEN
T 0%~100%, 577 14734 25%(11%),50%(H1), 75%(5h) »  tau? fE 3 5500 s 11 B U R FR RS, 1B K
FRULE] TR R

HEBEE RRER 4-DATH, 75 A—~B HAH, Q4ith& N 432,959, HHHEN 15, PN O,
24 96.535%, tau? N 0.061, st RERTmM:, RETRIEFERKIAESR.

76 A—D &, Q4iil&E N 149.791, HHE N 16, P{HAN 0, P4 89.318%, tauw*ly
0.016, [FIFFEIRHZE IR RN,

£ B—D &, Q Qitil 223.626, HHE N 19, PN 0, 124 91.504%, tau? Ay
0.028, FRUAFLERE NI T

BFZTORR PEATET 75%, R T JUFHTA 1028 5402 i FHF 50 R 0 550 M SR E A
R (ERAE SRR OL R, SR BN LSRRI b R RS AR B oA 2. R, ARSI S
ST 3 BRI B A LS AR R SRR 2 T B IR R A AR B, DA A M B ARk e ) S
K2 JE R R BRI LS R

SRR SR A
Number Point df
Mode 95%CI z P Q P B(%) tau®
Studies estimate Q)
Fixed 16 0.66 0.647 0.672 69.224 0
A—B 432959 15 0 96.535 0.061
Random 16 0.651 0.573 0.717 12.251 0
Fixed 17 0.448 0.431 0.464 45914 0
A—D 149.791 16 0 89318 0.016
Random 17 0.454 0.401 0.504 14.891 0
Fixed 20 0.552 0.536 0.567  54.716 0
B—D 223.626 19 0 91504  0.028
Random 20 0.534 0.476 0.587 14.964 0
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5.3 REMARIR LR

Sharpe(1997)41 S 45 46 i LI FLSCHRVA BB FEE I, AN AT RESLEGEITA AR LR i8 S (3
1), R 27 A RS i e (38 3 E)(Sharpe, 1997)o i H B —Fh 32 ZAR BRI SE AW A DR TR, 1
TOPA R e QR TR 2B AR T RCR R, WIORECA AR iR . T IR 77 i B
AT, BFIAST, KM Bgger &VERARL . S K Beg)tirlh . KMz a 74
AL TEIL AN

M3 AW, AL By D ZIHT TR BORAR 3 AR AR R = B TS, JF HAR sh 7R~ 2R E
JH I, REXFRIACRES, AL 5 [

#3A-B. A—D. B-D W7t E#
A—B A—D B—D

et Pt t St ey Pt [ —— [ ———

R 4 A-B. A-D. BoD WK EMMRLE

HF A Egger £46 S HRIA L (Bege) K 36 Classic Fail-safe N
[
Inter t df  pf{H(2- Kendall’s z p fEQ- Alp  zfor Fail-
HE tau z p k
cept . i A tailed) score {# tailed) ha  Alpha safe N
%
A R
396 03 0.0 642 0.0 0.0 1
— 14 0.744 -1 0.0 0.964 1.960 7159
1318 2 33 45 15 00 50 6
B 08
A -
289 05 0.1 447 0.0 0.0 1
— 1.590 15 0.591 -3 0.0 0.902 1.960 8849
3 49 24 58 00 50 7
D 22
B -
276 1.3 0.7 514 00 0.0 2
— 18 0.198 -24 0.1 0.436 1.960 3755
3.703 7 38 79 37 00 50 0
D 26

IRYER 4 LR, ERERST (TFL) SEUNM TAEREE (TIS) ZIEIFXFR, Egger [
VARG IS R EE N -1.318, FRERA 3.962, t1HN 0333, 1E 14 NMEHMHETH p HK 0.744. iX—
SZERKERHEENREMETS . SHFAR, Begg Mt KA L HAFEMMAMLEE, Kendall's
2350 -1, tau {H5-0.008, zfEA4 0.045, TR p A 0.964, FHIRF Ml AEMERAE.

T4 Rhoades FI Eisenberger (2002) /2 Rosenthal (1979) AFFTHIR, k%4 RIS AFE—
ARSI RS k 15 M50 E 10 (RIEAE“Sk+10"F5#E) (Rhoades & Eisenberger, 2002;
Rosenthal, 1979). ZHLf Fail-safe N 0T 7R, &R RAERIEMIFMEN:, Fail-safe N 54 7159,
FIRMEPN KR I, BUA SRR EaE . Rk, AR YA EE RIS 5 20 # TR &
PERRMF AL R FE MR LM, 7TLLE A 20513 1006 I 0S8 1047 5 B 7

KTHRASG (TFL) SHZUARITHN (OCB) ZIAIMXKZR, Egger [k 4 B & RBE
1.590, FrifEiRA 2.893, t{EH N 0.549, HEHEEN 15, SR p M 0.591, RiERIGHREME, &
R FAm I AT BEERUN . Begg t0 a4 Rib— B 3CFE TiIX—4518, Kendall's £ 9-3, tau fHH
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-0.022, z{HA 0.124, p {4 0.902. MtAh, £ Fail-safe N /04T i7R, %8R BEA BRI
£, Fail-safe N {4 8849, #— LI0IE THF L 4E RIVW St LRG58, AR IS G54
VAN RAT AR RV RAAFAE R E W R R AT, U] LB P A B 543 B4 2 e
1T IR B

B, RTHIFR TAERERE (TIS) HSAUALARITA (OCB) ZIHKIXKZR, Egger [AIHAL:
SEREREFEA-3.703, FRAEIRA 2,767, t1E4 1.338, FIHEAN 18, XTRNM p A 0.198, K
R E N E RS . Begg #3045 R FIFEA LR R, Kendall's $5r8-24, tau {64
—0.126, z {8~ 0.779, p{HN 0436, BtHh, 24l Fail-safe N 201 Boni%o% R EAT B R fdtt:,
Fail-safe N {5}y 3755, AR AERLRITCEW T, HFRSARTEE. ZZE5HE, RFTL
T TAER 5 H A RAT NR R AAATFAE BB R R M, AT LB A6 6
THEAS BN )G RN AT 5 B 7
5.4 B4R TS

RIAE TS . HOR I TAEWEE SARAARATAZ KA, FHARTZ F MK R
, RABHUCR A IBCFEUE, AR, ik s,
R 5 5T LMy TR 145 15 43 T AR AR SR

TS5 AR () 5 3 BT R SBLAR DRAE R

ES/E
A Cronbach's o 7 (1-a) J7 A B D
a
0.936 0.064 0.967 1
B 0.88 0.12 0.938 0.651 1
0.886 0.114 0.941 0.454 0.534 1

MRS, AT BURN TARE. AAARITASATIR LR ARRER
AR5, RIREAS B IBCP 80 B4, WO TR BRI IE A I IO REAR S . RSP Y H0m)
HEARTR:

1
Iem 1
m&i=in;

FHrb, m NSRBI n A AP RECH R A

2% Viswesvaran & Ones (1995)[1EVE, 40128 7676, 9120 5 7832, HEC=ANHUHI A
SPYIH 8161, MHONMELIRIAIE 7 BT Z FEAKL . AHE 2544 7 FEARAAS BE e SR N, DAk 22 1 7 22 4
TEA 1 a APFEE ), AR bR HEAG DN 7 3807 e 1 58 Ve AL RE AR IS T FERE AR 1 AT -2
fHm=8161), TN AMOS 24.0 FARGEATEEAL AT LU UEMER AR, W] 1. BERLR FIAR KAUSR 2
BEATAGTE, CFIAI GFL {E3IA 3] 1.000, JEIL T HRURARIRLAE, 7053 S T 0L # e S
T I Fy — 35

H=
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5.4.1 FLBCR 1
HEERER, BB RENER 6,55 AT (A )X HUT ¥ AR = B B2 A4 71 0.717, bRt
1R 0.009, IGFALL(C.R)A 77.206, PEHERA *=*, RFXAMGIHER mERER . BT TIE

B (BRI 218 BAT (D) IR At 14 0.509, kRN 0.017, ISR 30.855, 2w
JERE . FHIAGS A EUT AL RAT D) E M 0133, kRN 0.016, AN
8311, [FFERmERE.
6 BN AR ER

DV <1V Estimate S.E. CR. P &I
B<-A 0.717 0.009 77.206 <0.001 FEx
D<---B 0.509 0.017 30.855 <0.001 ok
D<--A 0.133 0.016 8.311 <0.001 ok

*#*%¥P<(,001

5.4.2 [EERR

SEEHE AR, X BEAEEZCR, R H A RET PAAR EOR R R AR RO . S
4-1, AR, HRSTA)RZAZE, BUTHALARTND)RZRFEAER, 1M T/
FEB)UEAT AR ATFFCR SRR D BAE X RGN, X Fh 2R T R a Al
b AT RR T R BRI axb MBS X, AT W7 P A RS 2 25 7 (Preacher & Selig,
2012). FERIAF(A)RT UM A RAT D) 0.498, FoH & BELIERUN(0.133) Al it
AT () AR 96 75 P (B) A (R B2 2850R(0.365) - T () A 7 5 (B) i & 2 B L AT (A I RE ], Btk
MR RECN 0.717; FIR, BOTHLA RAT AL Z BIHE BT (A) K BB (0.133),  thidid
HO 0 TAE 8% (B) = A [ e RO, ARUEAL AR RACKN 0.509. BARZSAE LR 7.
RTHEE. WAL

A ELRE ke JsYiiA PR LS BRI PRI
B<--A 0.717 NA 0.717 0.717 NA 0.717
D<--B 0.509 NA 0.509 0.509 NA 0.509
D<A 0.133 0.365 0.498 0.133 0.365 0.498

"NA" FORANIER T E SR T SAT A IR RS A SR AR R AT CR EL

6 &
6.1 5L RIS GG BT I A2 RAT N EA 5235 (K 1E [ 5

ET SRR IBEHUSONARE RS, 25 SR oR A B4 5t BURZH 2 A AT MRS BN 0.454 [95%
CI: 0.401, 0.504], KL BI TG 5 LR LA RAT J 2 IAAFLE PGB 1 IE [7) R, Z B4 14.891,
P {5 0.000, EEMEMLR, AL T HE AT T ALUA RAT NIRRT . BEHL SR 95% B 15
X8 €0.401,0.504) it—3GAEN T RN HAE 22 00T SU 25 b po ke MR 8, SO T RIS B
S FSETONBUMA A RATAMEG @, REF AR, BRI R M IER B . AMOS #%
W45 R 5 G BT — 3, R T BT AL A RAT AR AL B 2 RO 0.133, BARAN &
W /N T IR BT AE R, AR SRR B e LA RAT N B3 (B R0 . AMOS 0871 5 48T
PRAE T ML, AR R, 785 R WTEE LA S BUM K 22 RAT S AT B35 10 IE 1m0,
A ECEINE (E/ T EEPIB N
6.2 %% YA SG ZUT  TA I 2 8 B 8 3 1 IR R B )

SRR AT ARG T B AT BT AR R B AR, BEALBON LR (AN 0.651
[95% CI: 0.573,0.717], Z {6~ 12.251, P {EN 0.000, 3&HAHLAIGH S0 HOM A TR BA &N
IEFIIE, HASERK, o RS RS 0T ¥ A B 7 T i SRS g . BSOS
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BRI 95%EAE X ] (0.573, 0.717) E—BAUEB T X — 308 s 7E A [FIF 78 Hh R B0 1 — S0 35 1
IR HTSE R ER TR RAR, DO RS S E AN R 5 N X B0 0 AR S a5 i (et
YEF - AMOS B# 48 M7 B S REIX— 4518, 5 AT 0 80T () AR 36 2 B AR HEAL BR 12 R BN 0.717,
VLA LEABF SO REAR A, A RUAT oot 2800 ) A S B R e o (B, EL 0N s o 1 s e o AT 4
S R, R4S O A TR B IE R A B T R AR SR, B 2 R TR
k.
6.3 T 14 AR T 7 P38 o O PO 2L 238 BRAT D9 AT 638 11 A T i

JE VLB o O AR B 5 UM A LA AT N I BB 5N 0.534 [95% CIL: 0.476, 0.587],
Z fEHH 14.964, P {EHH 0.000, 3NN TARREEX HALARAT NG BENERER, B
NEBCNFE . 95%EEXIA (0.476, 0.587) HE—3HEH T TR R X 4L RAT A IE [ FE
1R 2 W o B — 8k, RIS ZOT R TR R T, ASARIT A AR 58, Sk
TR® 3. AMOS B2 FBEIRAE TIX—3 R, SRR ZUM i AR 3 XA ZUA RAT N HIRRHELL
A2 BB 0.509, 7 7S5 MBI oh T/ 356 25 BT X 4H 230N BAT SO RS it 2 S 35 1 . IR 20 M 7 1%
FILE AN AR, 3N T ZUM M TAER & X A RAT NI B IE R . Rk, #Umr
T AR R HOM A SUA RAT NI IE R 52, R 3 1580 1 S s i
6.4 U 1) LA FE R F B4 T 5 2R I A RAT N Z BB A EH

JERAHTR AMOS A% 53 HT 10 45 535 32 RS0 16 TR W B A e A S 5 BOM A ZUA IRAT
Z IR AR G 45 BB, AT S O AR R R RN B 0.651, HUTRI TAE
i 2 ST AL AT NI RS A 0.534, X R TR B EEX PN B R Z AR T EEN
FAER . AMOS B§4% 53 Mtk — 0 JE R T 55 BAT Sl 0 i AR R XA 2L RAT N B 811254
NP9 0365, BELIERUN A 0.133, BB 0.498, Xt W BOM IR AR & AR A S 5 VA RAT
NZGERR TR AER, LIRS 53 7 S . Kk, Bl TR EE AR R
TEFE RIS 5 HUT LA RAT N Z M AR 8] T 7840 IR SR IE, 1% 4 3 LA FRF.
7 B FE BRI ATE I

AR T RS, B0 TS SHR AR AZ MM IEH R, A RRYE:
RIRNAS WA B P 4 FE R A 130, B kIR R IR T W8 SO AR S0, W 8 5 IR
Pearson M1 R %L, AIAERSMASE I Z3E MR R 1S . RSP R vl BT AR B T4 )% (g
RSSO . ME W)« INZRMEEERRIE (naitese. w7k ) DUCRH 2
FHIEM AR (41 Spearman #5¢ A %, [01)9 R B K ow IRXLLfR ], bk, BBCBHLUREMN D
MrHELE, DR HERRIGS . TR & M4 R A RAT N =& MM s e, AiisE—3
SEHFLIR R RIFPEAL T RN IR
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Abstract

This academic article aims to 1) examine the undesirable
characteristics of leaders or executives with toxic leadership; 2) identify
and understand what bad leadership characteristics are and what impacts
they will have on organizations or society; and 3) propose useful
organizational management guidelines that will lead to development and
adaptation in the face of toxic leaders or executives. The conclusion of
the analysis clearly indicated that there were four phases to surviving
under toxic leadership: 1) choosing to stay or leave, 2) considering
confronting or avoiding, 3) seeking support from the boss or other powerful
individuals, and 4) looking for companions within the organization. For
future solutions, the criteria for holding positions should be set, and clear
expectations should be expressed. It was important for leaders and
followers to continuously examine their behaviors. In particular, followers
should control their reactions to avoid becoming victims of toxic leaders.

Keywords : Toxic Leadership; A Survival Guide; A Survival Hierarchy
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Abstract

The purposes of this article are to 1) examine the management
factors that affect the work efficiency of the manufacturing employees
at a private company in Samut Prakan province. 2) Providing
recommendations for enhancing the work efficiency of manufacturing
employees at a private company in Samut Prakan province. A specific
random technique was used to choose the 233 employees that comprised
the study sample. Structured questionnaires were used to gather data
using a quantitative approach. The data received were analyzed by
descriptive statistics and multiple regression analysis to assess the
correlation coefficients.

The research findings about the management factors affecting the
work efficiency of the manufacturing personnel in a private company in
Samut Prakan province, the results were as follows: leading and controlling
had an impact on the quality of work; controlling had an impact on the
workload and time; and planning and controlling had an impact on the
work efficiency and cost.

Regarding the recommmendation for improving the work efficiency of
the manufacturing employees, it should take into account a number of
important aspects. To ensure that workers can accomplish their

responsibilities precisely and effectively, it should first establish clear
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performance goals and criteria. Regular training programs should assist
them expand their knowledge and skills, which will enable them to do
their duties more consistently and effectively. In order to ensure that
tasks are finished on schedule and in accordance with established
standards, the guidelines should contain precise evaluation and tracking
procedures, as well as a realistic workload allocation based on individual
staff abilities. Additionally, it needs to design efficient planning and
resource allocation strategies, develop methods for monitoring the cost-
effectiveness of equipment and resource usage, and encourage resource
conservation through awareness campaigns.

Keywords : Management; Efficiency; Employees
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Fihlswinmurhanlvudesdnmsfeanudulawesifueuanse wens
ussgrndmnedszyld Inszuiulyminauvihanusmiuld Tagldiiaemi
Touds fefuduimssndusosimsiininuel i duiiinifiussavnm uazam
anunsafiansanudltyvensninnne 4 Wiiuiugaslulimed wioudu
Hostulgmitenaneliinanudemeunosdnisliliintuly waziuwdn
a519a33f wavanunsaUsukwInuAnwaIdeimllvivady USuldiidndu
anun1sal waziwsnisalsng 9 leegemingaviuad

4. n3nauA (Controlling) Ais Aruweneulun1sA el duluny
nassiiiimun deliAnanuuilainldnszyiaudlinnuauly wandunns
Ui lunsUfiRnu MarseaeumLRananalonudgm
alauAlvlaviu memuauiliueiesdlovinfiazvieufnruiisyaviamlunis
udvnsau Winanudulununesgruiirmun (@ufn uialy, 2562 uih 191)
wonaniinamuauiheansumuiuildseusserusvia nseuauiia
Hrelihludarudusa

Uszavsamlumsufoinu wneds msufdRnuiineliifinnnusemin
Ienanuinng faunm dudfunislimswenslusumsiiu au gunsal
waga Uszvsnmdaudsiiasliietu uavanunsoanaldlnglunafoR
mMyinUsyansamantaduihdinssuiunms vierandniieanun laeineedla
ot1avils vieviangogsUsznouiu

Peterson & Ploweman (1953) 81afialu auasal ysyiila, (2566 : 62)
nandn UsgdvBammsien  Wunmsfiufanuansouasineylunis
v ileliussqtivanevesesdns daflesduszneu 4 fudsd

1. ArunmYesL (Quality) fo Havesnufilddusosdinanin Insasdos
Hulupaidmuavdesuiinauld ssdnsuazdufiRnuazsosdanuis
wolaldsuussloviidueniign uagldszoznalunsufiRonuiimunza
AN ngsABENEn wazglilausyleviduan

2. Y3snaau (Quantity) Ae uilistussdeadulumuainumenss
voshesmilagranuiufoRlTUTnaumnzaumufitmualuususe
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WmnefuTsnnald was ensfimsnauwuuimsnan welilsuimanuny
Wmnefidivual

3. nanildluau (Time) Ao nandlflumsdiiunudesdinisimusegng
WinganNaNYrvesukaimIiamedanisinulilianuaeaniay
paduiunniu delianuiuatinuiitvundefoutuanuenieves
s InglinailunsufiRnuidesas msdweuiinssmufvunauagyil
wiinnuwhnuldeggniasings

4. fldfdne (Costs) ArliaBrasdrunmstniunuimuntuazdosd
Wssweuazivngaufuauivii alddelunmsufiRnuidosianuay liuarls
wnnfign Uszavsamiluliivesmldane viesumumsndnléin nsld niwennsenu
n13u Au an waluladiifler eghasendauasdud Aedesamutiosuarle
warilsuniian

MNMTMUMIITTUNITIIFnseULIARTIUsT YN AN 91NN SRR
UNANL WLaRn Ve el

NTAULUIAANISIVY
N1UINITIANTT UszAnsnmwlunsufuneu
1. AT YDINUNIIU
2. MSIANTOIANT > 1. aua ey
3. N5 2. Usuneuanu
4. MIAIUAY 3. 1N
4. Alganeluns

sUn il 1 uansnseuuuAnlunsie

s2ilguItN15IY

Ussynsuaznguaiegig

Usenns leiun dhawshendauismenvuwisildudminaymsusims
Fafmrinaudhendn S1uau 560 au

nguiaege 1iud winaudondnuismonsy wimidudmin
aunsUns 1w 233 Au leedRdulin1sAwInuInveInguAieg1991n
N159719898MINTAUINABE19Y8Y (Yamane, 1973 : 728) Wedufunuves
Usens mugRInNANNTIT 1 uag 2 il
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N
n-= ——— (1
14 N(e)?
Tawii
= IUIUTUINFIDYN
= YUINYBIUTEIINT
e = ANIUAINLAGOUYRINTAUNGNMBETIwaus Ul 0.05
_ 560 o
b T 11 560(0.05)2
n= 233 Au

Aatiy fITedevinnisuaniuuaeunudual 233 90 Wiungudiens
uvazAINluNIsAY

w3asdlafldlunside

m'%laaﬁaﬁiﬁi’ﬂumiLﬁusausmsﬁagaiumiﬁﬂm M3U3sianisiisinase
Usvavsnmlunmsuftinuvesninanuihesdaluuiemenvsuuriands deise
alduuuaeuniu (Questionare) Tunsifivdeya lne thuuuasuanulunaaes
Tirunduiogrsifidnunglndifssiunguinegisly nids ilemaunm
WUUdaUaIY Imi‘i’j’msmmaau%’%ﬁ’mﬂazﬁméuaaﬂﬂmai%’qmmaﬁwmmﬁm
Cronbach’s Alpha dieUsuluanuderiy (Reliability) vasliuuasuai
TnauvuaeuaudAinfy 0.85 ndsannsuseiiuiaadu Aldvianisuan
WUUERUANIANUNTNUENUNEAMUALEEAIN AUATUATLIIUIY

nsdeszidayauazatalunsiinseideya

mMngilazuUsnateyameinianeniiames lnelilusunsudi3agy
diensidessil

@il 1 iamFleesideyaiunsUimsinnsiinasioUssansamly
msufoRnuvemtnauihendslurTsnenvuwimils Tngldaedsiauads
(X) uagALLTsUULIATEIL (S.D)

@il 2 mesgivsEAnsnwlunisufoRnuvesniinadendslu
Utenvuuviemnila Inglianedeiavadn (X) uazAdundonuunasgu (S.0)
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@i 3 NaN1FIATILINIUIIMTTANSNTNasUsEANENMIUNSUH TR
Nuvsntnurendnluus Nl Tvatianisiesginsanaey
Wﬁq@mLL‘U‘Uﬂﬂ@ (AWl Enter Multiple Regression Analysis)

NAN15IY
d7uil 1 NAaN15AATIRUTIYARIUNITUTNITIANITVBININUENENER

TuuSenen YUl

A599 11 NITIATIEYAREE daLdeuuuiInggIU AUNTUIISINNS

ANTUIWITIANTS X SD  nsuuswa
NITIUNY 3.89 687 110
N159ANITBIANTS 3.91 765 10
M5 3.92 810 170
NSAIUAL 384 783 110

MNA91971 1 wamSAesginenuegluseduinn Inefiosansed Gos
nunlUnties wudn unnstin (X = 3.92, SD = 810) 594adU1Ae
A159AN1589ANTS (X = 3.91, SD = .765) N15319LWY (X= 3.89, SD = .687) Lay
MsAuAL (X = 3.84, SD = .783) anuaneu

daufl 2 nMsenzivssansawlunsufiRauvemiinnuihendn
Tuusnenvuuvinils

A9 21 NITIATIYALREY dudeauunInggIu suUsEansamlunig
U URNUYDININNURNUHER

UszAnSamlunisufjifcuvesndnaudhenda X SD  msuwdsua

AMAINUBNY 4.07 643 11N
AEFUa[aINGLY 396  .643 b
o)l 4.06 618 4N

AlgaglunsAfiugu 3.91  .700 170
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P1307 2 wan13neilsEansnmlunisufiRnuvesminauiiends
TuuSvnensunvianils ynenuegluseduin lagfiansansesiu 589310810
Tuymdes wudn wud AuRun ey (X = 4.07, SD = .643) 50903178
fAnunan (X = 4.06, SD = .618) mudTanmeu (X = 3.96, SD = .643) uagsu
Anlddne (X = 3.91, SD = .700) Auasy

1 ] = (4 = s aa 1 a

d9uil 3 HaNITAATIINITUTIISIANTNERaAaUTEENTAWTUNS
UiRnuveswiinauiendaluusenienyuniamile

A139% 3 1 NIFIATILANTUIMSIANIS L NERBUsEANSAmlunsUSTRNY
YOININNUINEHER TIWUNATY AUNINYBINY

Unstandardized  Standardized

FAIUNITUSUNS
o Coefficients Coefficients t Sig.
ANN5
B Std. Error Beta

(Constant) 593 211 2.809 .006
ATTITIHY -.059 .087 -.055 -671 504
ASIANNSRIANS 027 027 061 1.005 317
ﬂ’]'ﬁ%ﬁ’] 337 11 310 3.034%* .003
NNSAIUAN 226 .091 241 2.502* 014

R =.795, R’=.632, Adjusted R*=.619, F = 46.120, Sig = .000*

M3l 3 HanFeTEiMIUIMsIansidHadeUsyAvEamlunsUR TR
suvosninaudendnluuidnenvuuimis  fuganmau Inodin
duszansanduiusnvaa winiu 795 Felladensuimsdanisiidinasie
AuamuannInesueliesar 632 lave B weennstith Wiy 337
yanerIaI S1uureInSitiLdy 1 i Usgansaimnsuinanuves
wiineudunan I agfindy 337 wasA1 b vesmsniuau Wity 226
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MUIEANTT IIUIUVBINTAIUANALTY 1 vy Useansammsuianu
YosnnUmUAMAINGOY sy 226 Ingladefidmannniigalaun Yade
M3t (Beta = 310)

A39% 4 1 N1FIATILANTUIMTIANISNENaRBUsEANSAMlunsULTRNY
YRININNUENERER TUNAUUTUIUNY

Unstandardized Standardized

AIUNITUSUNS
. Coefficients Coefficients t Sig.
NN
B Std. Error Beta

(Constant) .790 .190 4162 .000
NN 133 .079 .139 1.689 .093
ASIANITBIANTS -.005 .204 -.013 -.220 .826
s 107 100 109 1067 288
N13AIUAN 216 .081 255 2.654** 009

R=.798, R’ =.637, Adjusted R’= .623, F = 46.974, Sig = .000*

N o

** filpdAynsaianszau 01

M13197 4 wamsieTginsUInsiansiifinasoussavsainlunis
UftRnuveaniinnudhondaluuddmensuwimis duliuanu Tngde
duussAvsanduiusnvan vty 798 Fellafensuimsdanisiduase
USunaunuanunsaesuielasesas 63.7 laudn B 999n15AIUAN WU 216
NUBAIUN é’wuaumaamamuqmﬁm%u 1 vy Uszangnmnsufunau
yomthouiuiinuny awfiutu 216 uae Tnetadofidmauniiaaldun
Ja9un15AIuAY (Beta = .255)



msusmsdamsiiiwadeus:@nsmwlumsufuamuseowinouwhewaduussnionsulibniviusdriaaynsusIMs

Managerial with The Efficiency of Operation Employees in Private Company at Samut Prakan Provice

A139% 5 N1FIATILANNTUIMSIANISENaReUssAnSAmlunsUfTRNY

YDINTNIUENBHEN TLUNATULIAN

o - Unstandardized  Standardized
AMUNIIUINIT .
o Coefficients Coefficients t Sig.
IANT 3
B Std. Error Beta
(Constant) .987 .230 4.833%* 000
[k NAN 124 .095 131 1.306 194
A1SIANITBIANIT .002 .029 .004 .053 958
15917 .109 121 112 901 369
N13AIUAL 307 .099 364 3.118 002

R=.680 R’ =.642, Adjusted R’=.648, F = 42.010, Sig = .000*

** JilpdAysaianszau 01

M135197 5 wansieTIginsUInsiansifinasoussavsainlunis
UftRnuvemthauhesdsluuisnensuuriol funa Tnedaduseans
anduifuswuaa Wiy 680 Fsiladenisuimsdanisifnase Uiy
aunsaesunelasesar 68.0 nuA1 B ¥INITAIUAN WU 307 MHneANd

PUIUYBINTAUANALTY 1 e UseAvsnmnisuiRanuvesmiinaumunm

LT 307 wag lneUadedawaunniianlawn Jadunismunu (Beta = .364)

i a ¢ a o a i a a a wa
M3 6 : ﬂqijLﬂ§q$Wﬂ’]§‘Uﬁﬂqif\]®ﬂ'ﬁmllNamaﬂizaﬂﬁﬂWWsLUﬂqiﬂaUm\?’]u

YDINUNUENENAR F1UnAIUATITINETLN1ITALTEUY

Unstandardized  Standardized
AUNITUINITIANTS Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) .866 162 5.362 .000
ARPRRNIAD] 235 .097 .230 2.426* 016
N159AN1TIANTS -.006 102 -.006 -055 956
157 026 098 030 266 790
NNIAIVAL 534 .088 .598 6.043** 000

R=.824, R’ = 679, Adjusted R’= .673, F = 105.824, Sig = .000*

* fedfgynieadaszau .05

o o a

** JdpdRynsaianszau 01
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UitRmuesmineushendsluusnenyuuvimil sruaisglunsduiunu
Tneflenduysavsanduiusnnn vty 842 Gelladensumsdansidea
AoUSunauainsaesuelasesar 67.9 lauAn B UaIN1SIeHNY WU 235
MANEANILT FILTRINTNURITNTY 1 e Usgansaimnsuinanu
yoamtinudualdelunsdiiunu wdiulu 235 wavd b vesnsaauay
Wiy 534 vaneanudn Suauesnisaaunmiinty 1 e Usyansnwms
UftRnureminnudaildiiiglunssidung wdfistu 530 Tnetladed
daraunniignldun Jadunismunu (Beta = .598)

d3UuazafuTeNan1sIvY
N15UIMsInNslunsufUReuvesmiinauiends wuit nsufdRnu
flgnies Asudau wagadrsmuftanelaundfidruisrdosiuinannisi
wialulagunUssyndldlunisiau sudmismvueduuanulivangauwes
annsausunnglininnuldsgsdnnu nsianadiSeannisinunsanm
Dudsddgiivnslianunsansaaeuldiminnuannsavssaidivaneves
uwunlduniesiisdde sanisufvRnuiiusedniaminainnsnaaud
5OUABULALIIUIEAVSHA 'ﬁ’mﬁgqm‘aammmaﬂﬁﬂﬁﬂ’ﬁmuaéwaﬁﬂLamalﬁa
Usuusuazidlutigmi Aty Feedssvianauasninennslunissiiun
Faflnrmaenadostu ogad nesdunnd (2557) fldAnwinisudmsdanisd
darasausegdlalunisuifauresineu nsdfinwesnisuimsdiusiiua
Tuwssnnedlosnusiil namdn dnmsdamiunuiioliussanuingUszasiua
Wsnemssudunuiitmus Smsesumnewihfianuiuiageulunsdiiun
Turwiinem wazdnmsnumuuunsufoRauegsieiies
Uszdvsnmlunisufuiauvesminaudends wudn In153190Un13
awaimt Insmvuaunsgiulunisviy Mlvfeanugndesay
defoldlunnads imsinuldadamudmanedsmunluufinaisel luus
Funagimthauduminauiinsudsiumnufifieliminnuldisnisiaud
gndies aenrdesiy Anden FAnaisn (2556) fildFnwAeafudssansam



msusmsdamsiiiwadeus:@nsmwlumsufuamuseowinouwhewaduussnionsulibniviusdriaaynsusIMs
Managerial with The Efficiency of Operation Employees in Private Company at Samut Prakan Provice

msUftRnueminnuidmduluiBunefiuduuua S1in na1ai1 Ussansam
Tumsvinumeswinmueglussdumnidesientdnmuannsandadusld
TuSinunssmnannasguiidmun
nMsUImMsiamsiaseUsyavsnnlunsufiRnuvesniinauinends
vmenvuwimislumiaagmsuinis wui mstindmatenisufohnu
AUAMNANYRITU NANABNTUHURMEAIIYNABY ATUNIULAYAT19A LY
welalurasuangiidauneites Imawmeluladitrunvszgndlflunisufinu
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Abstract

This research aims to 1) examine the extent to which accountants’
opinions on the characteristics of modern accountants affected the
performance of the accountants in accounting offices in Nonthaburi
Province. 2) examine the extent to which accountants’ opinions of the
modern accountants’ performance affect their performance in accounting
offices in Nonthaburi Province. 3) examine the level of accountants’
opinions towards the performance of modern accountants in accounting
offices in Nonthaburi Province. 4) examine the characteristics of modern
accountants that affect the performance of accountants in accounting
offices in Nonthaburi Province. 5) examine how the performance of modern
accountants affect the performance of accountants in accounting offices
in Nonthaburi Province. The research was quantitative in nature. In this

study, 399 accountants employed in the province of Nonthaburi served
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as the sample group. A questionnaire with a reliability rating of 0.87 served
as the research tool. Multiple regression analysis, means, frequencies,
percentages, and standard deviations were used to analyze the data.

The research results found that 79.4 percent, the majority of the
respondents were female; percent; 71.90 percent were under 30; 82.5
percent had a bachelor’s degree; and 82.50 percent had fewer than five
years of work experience. The overall characteristics of modern accountants
from accounting offices in Nonthaburi Province were found to be at a
high level. Considering each aspect, it was found that the accounting
professional knowledge and skills were at the highest level, followed by
accounting professional ethics, accounting technology use, data analysis
skills, effective communication, and caring, respectively. 2) Summary of
opinions on accountants’ work efficiency, It was found that the overall
accountants’ work efficiency was at a high level. Considering each aspect,
accuracy was the most important, followed by work quality, work quantity,
and timeliness, respectively. 3) Opinions on overall work success were at
a high level. Considering each aspect, it was found that goal attainment
and success was at the highest level, followed by compliance with
processes and standards, efficient use of resources, and creating satisfaction
for stakeholders.

Keywords: Characteristics; Performance; Modern Accountant; Performance
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gumsussqilvineanudFa nqudegaiiumeszauin (X =4.13,
SD. = 0.63) Uszifugdesiiogsziugsande fianufuinveusensufifnuly
winflvenues (X = 4.29,5.D. = 0.69) LAzRUEAAD IAIUABUAUBINBAIY
ADIN1TVDIPNAIN TN INGUTEAIA (X =4.04,5.D. = 0.74)

AuUNSURURRINNTZUIUNMTLAZINATFIU NGUFIDENIUAMEITAULIN
(X = 4.23,5.D. = 0.67) Usziiudosiiogsziugsanie dinamuveaminuiingld
winnssuuazwaluladyisunisufuifauvesyaainsedrnfudnenin
(X =4.31,5.D. = 0.69) uartioranfe drinnuvewhuinsdnvhunumsuiin
szl (X = 4.18, SD. = 0.71)

gunsldminensegnedun nqusedradiusnesesiuinn (X = 4.20,
S.D. = 0.64) Uszifiudesilogsziugaanio dnsuvosinuannsadaddiy
anuddvesnuliiuluauanuissiuuaztan e (X = 4.22,
SD. = 0.68) wagtovanfe drinsuvewinuansalinineinsidegliaa
Usglevdasanunddnaudad (X =418,5D. = 0.72)

frunisadrennuiiawelevasdifenatas ngufediafiudesziuann
(X = 4.09, S.D. = 0.69) Uszifiugesilegsziuguanie dinnuvesviudud
gausuvesypansnely (X = 4.16, SD. = 0.68) uaztiorgene [uflsausu
yosgniuarmsnuiiedes (X = 4.01, SD. = 0.74)
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Statistics Characterl Character2 Character3 Characterd Character5 Character6 Successl Success2 Success3  Successd

Character2 r 0.399
p 0.000**
Character3 r 0.503 0.518
P 0.000**  0.000**
Characterd r 0.593 0.504 0.749
P 0.000**  0.000**  0.000**
Character5 r 0.575 0.264 0.713 0.696
P 0.000**  0.000**  0.000**  0.000**
Character6 r 0.470 0.488 0.612 0.546 0.632
p 0.000**  0.000**  0.000**  0.000**  0.000**
Successl r 0.429 0.568 0.630 0.645 0.411 0.627
P 0.000**  0.000**  0.000**  0.000**  0.000**  0.000**
Success2 r 0.466 0.644 0.593 0.609 0.460 0.569 0.732
p 0.000**  0.000**  0.000**  0.000**  0.000**  0.000**  0.000**
Success3 r 0.288 0.488 0.464 0.448 0.362 0.516 0.656 0.789
P 0.000**  0.000**  0.000**  0.000**  0.000**  0.000**  0.000**  0.000**
Successd r 0.248 0.416 0.421 0.338 0.340 0.415 0.486 0.642 0.866
P 0.000**  0.000**  0.000**  0.000**  0.000**  0.000**  0.000** 0.000**  0.000**
Success r 0.404 0.605 0.598 0.578 0.450 0.607 0.811 0.906 0.942 0.850
p 0.000**  0.000**  0.000**  0.000**  0.000**  0.000** 0.000** 0.000** 0.000**  0.000**

Y

PNMIANATUI AndnwazvesinUndealyd AuauinLa1unse
al

12

a = v A 1 a = LY ¥ a v A ¥
NWIBIYNWUYY ATUIITYTIUIIUIVITWUEYY G]’]Uﬂ’]'ﬁi‘ﬁLVlﬂIUIﬁEJW’NUEQ‘U AU

yinwrmsiianesiteya funisdeasegielivszaviamm uazsnunsianus
fuduiin deruduiusiuanudiialunisufiRnunimsu LAY
sunisussaimaneanudia sunisufiRnnunssuiuniswaziinggiu
sumslimsneinsetnedue uagiunsairsanufionsloveadifoades ogns
fiadfyneadaniszdu 0.01 (P < 0.01) Tnglmduuseansanduius ()
581319 0.248 - 0.648

n1sinsisiannsenauansasvasinUydaaluifuainudnia
Tun1sugineu

(YA

NMIANYIATUIN AasnwazvestinUnydealluningiu danudusius

=

nuanfuanudnsalunsufiRnuluamsy lneaudnvuzvesintyd

o

gavdlun TN annsaesuemudnsalun sufuRnulunmen 16 46.8%
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N1531AT12Yann L TInANdnwuzvalinUydealulsiediu ¢o
arudizalunisufiRenlunmsay wui aunsonnesfilafioddnms
afmnszautioddny 0.01 lavanunsanneaninsnesuisanudifalumsuginy
Tunnsan 1§ 53.9% sauusififoddnmieadn fo duassenussaindndad
aunsltnalulagnielagd awinven1sinseidoya Lasaun1s9neus Iy
fuuiin Suddymeadaiszsuiddey 0.01 Tnemdulszaninisanaes
115 (Standardized Coefficients Beta : 3) #anduuin wuneaaud
AanwrvesinUndgalndaiuasseussadndndad sunsidvalulad
elay® Auinwenisiessideyauaziiunisiausiuiuluiiy Sany
duitusvnsuiniuanudnialunisuuRaulunmes

nFATIEianaselsnraanwazvesinUydyalutsedu deau
FusalunmsufiRnudunisussqlvaneainudiia wuin aunisanaesd
IFitfudAyneadnfisziutuddty 0.01 Tngaunisannssanunsaesuieay
difalumsufiRausunisussadmneanudiia e 60.9% Tnesuusid
HodAeedia Ao AuaTTeIusTAnINTd sunisldmalulagniedey
suvingmsiieszideya Munseansedisiiusyaviam uagiunisvinu
srufuduiiy fdeddunsadifiseiuteddy 0.01 Amduussaninisanase
113574 (Standardized Coefficients Beta : [3) AndnwaizvetinUnyTanlvy
AUTIENUTTAIVTNTRYT Funsltimaluladniedydnuinysn1siaTIen
Joya waraunsyhausiuluiindanduuin mneenuidianuduius
nevanfupudslunsufiRauiunisussaidmvineanudise dusnu
nMsdeansedeiiszdnam Tanduay mnsanuidanudusiuinsaui
audusalunsufiRnusunisussathmneaud s

nFAATITianaaelsnaanwazvesinUydyaludsiediu deau
d15alun1sUfuRauiunsuTRmunszuIUNSUATNIATFIU WU @RS
anneufilafituddyniadffiseiuioddy 0.01 Tnsaunisannesaiunge
asusAud@IsalunsUfTRMuAUNIsUfTRmunssuIunMstazinsgu 16
59.9% fuUsfiituddymsada Ao fruasseussaiviin
Ipzidayawasiumsinnusuiuduiiy Ideddgymnea

Jeud auvinuenns
danszautiydAgy
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0.01 mé’mﬂssﬁmémsamastmgm (Standardized Coefficients Beta : [3)
wu31 feanduuin sneenud qudnvasvesindgydyalmisiuasserussa
T InTgTawinuensimzideyauasiunsieusiuiuluiin day
duiudnsninduanudisalunisujifaudunisujifnunssuiunisuas
UMY

nMsnTeanneelinanansuzvasindydealvisediiu deady
duFalunsufiRaudiunisliniwensagnedudn wuih aunsannesilldd
tuddyneadaniszRutddey 0.01 lneaun1sannesaninsnesuIeANE IS

o o

Tumsujdiausunslansneinseegnequen 1 35.9% sdudsidvedfgmnig

o o

ahi Ap A1UATTBIUTIANVTINTRT wazgaunsyheuswiuduiin Jdudfny
neadRnsziuTed Ry 0.01 AurinweNITIRTIeteya Tl foyn1eadai
seduadidny 0.05 AduUszAninisnanesu1nsgIu (Standardized
Coefficients Beta : [3) wua1 fianduuin muneninudi audnwazveinUnyd
gAlaiAUATIEIUTIAINANTRYY Muinyen1TiATIERdeYa waA1uNNS
ieusauiuduiin SenuduiusmeuiniuanudidalunsufiRnusiuns
TinSnensog1afuem

nMsnTeanneelananansuzvasinUydealvlsediiu deadu

v 9
]

o < a wva 14 1% =< v v 1
ﬂ']Li'ﬁ'ﬂuﬂ’liﬂﬂ‘uﬁs‘l']‘uﬂ']uﬂ']iﬁi']siﬂ’J'\QJW\‘iWEﬂﬁ]’UG\?QLﬂH’J“IJEN WU dUNIg

v @ o

A va v o o aad Y
anneeflaiidudAynadanseduiedidy 0.01 lnvaun1sannogaiunse
asurgaudnialunisujiRaudiunisadennuianelavesiinetes

o W a

19 25.8% fuwUsnfidedAen1eana Ao AUATIBIUTTANTNTRT wazau

o

'
o w aada v v o v

mevhausufuduiifideddyniedffisesuledifey 0.01 dwsunsld
welulaBmedad Sleddyneadaiisedutedfy 0.05 Adulszansnis
anaeBNInTs U (Standardized Coefficients Beta : ) wua fidnduuan
MNeANI Audnwarvetin Uy dealndauasseussaidnandylaunis
THwmaluladymedaduaziumsyhausuiuduiy danudusiusmeuiniu
AwdsalumsuFicnusnumsaseuiieelavesfiieades
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Ml gviendssansanduiusifesdusenineUssavsnmnisyhany
vosinUaydtiuanudidalunsufifau
MnMsAnwasUIUsEansnmnsihnuesindgdiuaudidalunis
U 0R wud Usgdvsnmnisyihauvesindy@inuainugneiad auamnm
U MUY kazduauTiuienal danuduiusivarudusalunig
UTRun T uarseiuvi sunsussasveneaude funisufiR
MIUNTTUIUNITUALUINTFIY AITUNITIENTNYINTOEAUAILALAIUNITAT

'
o aaa

~ v P ' o ) v
ANufanelavesiietes egslitedidynivadansedu 0.01 laglsien
duUseanoandunus (r) s¥ning 0.536 — 0.81

mM3lnszianaesnnauansuzvastinUydealudiuaudialunis
UfjuReu

NMIAn®aTUI Ussansnmnisvinuvesindydlunimsiuidaiig
duiusmevanduanudnialunisufifauluniwsiy Taeuszansamns
vauvestnUydluninsin auisaesuigaudnsalunisufdfauly
s 16 70.0%

nsATIzinnneedeniusEanSamnsinauvesindysieau e
anudnsalunisufifnulunimsay

Standardized
Model Collinearity Statistics
Coefficients

Profitability
Beta t P Tolerance VIF
(Constant) 4.744 0.000**
Character 0.684 18.676 0.000** 1.000 1.000
r=0.684 R*=0.468 S.E. =0.423
F=348.78 Df=1,397 P = 0.000** Durbin-Watson = 2.047

(ANOVA)

a. Dependent Variable: pa1udsalunisufjifauluniwsiu (Success)

WU aunsanaesfladtsdiryneadansyautediy 0.01 Inauns
anaezasaesursanudsalunisufiRaulunimsau 16 70.4% faudsi
HudAgyn19adia Ao MUUTNINIIY WaziUANTUsoNaT (Performanced)
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fidedfynisadafisedufedday 0.01 ﬂ"]é’wsz%wémiamaammgm
(Standardized Coefficients Beta : [3) wui1 fiAnduuan snearud Auviunaey
wazuALTsionan danuduiuimeauiniuanudisalunisufifnulunms

n153AsEiaanalanussaniainnisinnuvesintydsesiy
daanudsalunisufifnudunmsussadmuneanudnsa wuin aunns

aaa

anneeflalodAynsaianszautivddgy 0.01 Tngaun1sannouaIulse
a o @ a wva 1% o @ 2
asugaudsalunsufuRnuiunisussadmuneaudnsald 69.7%

v o w a

FruUsTisiied @ fo fulsunaan wasduanuiusenandtudfay
neadafissiuteddey 0.01 LAZAIUAIINYNADS fiduddeyn1eadafisyiu
tfoddny 0.05 ilefansunAduuszandnisnnesuinsg i (Standardized
Coefficients Beta : B) wuin UszanSammsvirauresindgydiuuiunaeu
wagiuANTiusienal (Performanced) danduuin nuneaud dau
duitusneuiniuanudidalumsuiRnusiunisussaithuaneannudise
dausuanugndes fanduau muneanuindanuduiusmeauiuanudisa
TunsufiRanusmunisussqudmuneanudisa
n15AseiaanalanussaniainnisinnuvesinUydsesiy
daadudnsalunisufifeudiunisufifiniunssuiunisuazannsgiu
wut aunsanaesdilaiiteddyneadnvisesduisddy 0.01 Tawaunsonaes
aunsaesuigaudnsalunisujiRnudiunisujuiaunssuiunisuas
nasg el 63.6% Musiifitodfameadia Ae fuaugndes fMuUTinm
MU wauALTuRena) (Performanced) ftfudfavadaniseauilddy
0.01 AduUszansn1sanaesNIAsgIL (Standardized Coefficients Beta : [3)
wu3 Tanduuin mneanud duanugndes MudTinaIukaziuAY
ViusenafimnuduiusmeuiniuanudisalunisufoRnusmunisufiin
NSTUIUNTUALUINTFIY
N153tAT1EnnnaelanUsEANS AW TIIINYasn Uy dsediu
daauansaluntsufiRcudiunisidnineinsagnedud wudn aunis
annauiilafituddyniadffiseiuloddy 0.01 Tngaunisannesanings
aueAnudnsalunsuiRnuiunslininensegedue 16 51.9% fus
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Abstract

This research aims to examine the factors affecting the decision to
pursue the undergraduate studies of international exchange students
under the responsibility for the International Projects, International
Relations and Communications, Srinakharinwirot University. This research
was a cross-sectional study using a survey research method. The sample
group used in the study was the undergraduate exchange students from
South Korea, Japan, China, and Germany who participated in the
international student with exchange program under the academic
cooperation contract at Srinakharinwirot University, and were enrolled in
their second through fourth years of the academic year 2024. 123
undergraduate exchange students were chosen as samples using the
purposive sampling method. The statistics used in data analysis were
descriptive statistics, inferential statistics, data analysis statistics to compare
the difference of the mean using the t-test for dependent samples formula,
and one-way ANOVA to compare the level of factors affecting the decision

to study in the program. The results found that with regard to the personal
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Information, the majority of the respondents were female (88 people, or
71.50 percent). Concerning the overall factors affecting the decision to
study for Undergraduate Degrees of International Exchange Students in
the Academic Year 2024, the curriculum factor, with an average score of
4.89, had the highest influence on the decision to join the student exchange
program. The courses offered in the international program focused on
Language for Careers, which were in line with the learner needs. In addition,
the university has offered scholarships for students every academic year.
In terms of the suggestions received from the open-ended question, the
respondents mentioned that the program should organize the cultural
exchange activities, increase funding support, and public relations, provide
news information in a current and engaging manner. The results of this
research indicated that the respondents overall valued the curriculum,
organizing cultural conservation related events, and placing a strong
emphasis on public relations. In addition, the organization of the exchange
program need to incorporate these elements because each student group
may have different decisions.

Keywords: Decision to Study; International Students
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Abstract

This independent study aims to 1) examine the persistence needs
of students in the Bachelor of Science Program in Aviation Science at the
Civil Aviation Training Center (CATC), and 2) propose guidelines for
increasing the persistence rate of undergraduate students in the program.
The sample group consisted of 200 students enrolled in the Bachelor of
Science Program in Aviation Science in the academic years 2022 and 2023.
The instrument used was a questionnaire, and the statistical methods
employed for data analysis included percentage, average, and standard deviation.

The results of this study found that 1) The highest demand was at
the level of self-esteem needs, with reference to the anticipation of
securing employment in the aviation industry after graduation. The next
was in the physiological needs level, concerning the location and
convenience in daily life and transportation. The least significant need,
also at the physiological needs level, related to amenities and infrastructure.
2) The proposed guidelines for increasing student persistence included
maintaining all ten identified areas of need, as they were considered
highly important for persistence. Additionally, there should be

improvements made to English-medium instruction, the ability of
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instructors to communicate in English, the role of academic advisors,
facilities, the enforcement of dress codes for students, stricter screening
procedures for outsiders entering CATC, and more rigorous admission standards.
Keywords : Persistence; Undergraduate students; Civil Aviation Training

Center, Bachelor of Science Program; Maslow’s Hierarchy of Needs
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Abstract
This article explores the development of strategies and marketing
innovation mix in the era of Marketing 6.0, emphasizing the integration of

digital technologies such as Al, Big Data, loT, and AR/VR into marketing
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processes to enhance efficiency and differentiation. The study highlights
the importance of leveraging data and technology in strategies related to
product development, pricing, distribution channels, and promotional
efforts, as well as creating superior and sustainable customer experiences.
Organizations that effectively adapt and apply these concepts will maintain
competitive advantages and foster long-term customer relationships
Keywords: Marketing Innovation; Marketing 6.0; Digital Technology;
Customer Experience Creation;Sustainability
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NNATINNUY LazUIRNTTUNITEUESUNTRAIA (Eduzor, 2024; Smith et al.,
2018) fail

1. winN3suNaAA9 (Product Innovation)

Tuga Marketing 6.0 Saiiunisysannismaluladdadouageufesnis

[
= £

fianssvosiuslna uianssundnds (Product Innovation) Manefis nswann
wanAnusilyaisneundn malulad uaznseenuuuitiumuanziuagnis
novauaeAuFBINsTITudeutetgné wnAadlifisumieatosiuns
aawdnfasiin uadisnfnsaayasiidoulesiuuszaunisal nsld
wealuladlvel uaraudsdu (Kotler, Kartajaya & Setiawan, 2023)

uinnssundndarifiuszauaudIsadoinsnsHaNNa LT IR
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Felunszuiumsnan Ssvhlimswannansusiaonadestuuuimanuddu
(Goffin & Mitchell, 2022)
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2. winN335u31A" (Pricing Innovation)

winnssusa wnefsnsihiwafa v nldlunisiuuasianlmmunzau
furdnstasiuaznan lnsnsusuidsuguuuumsimuneiiieg videandu
Finllunsiauesien Fevudensiiinedinegns Dynamic Pricing, Pay-Per-Use
Pricing, Subscription Pricing, Personalized Pricing Wag Bundling Pricing
(Kotler & Keller, 2022) nagnéimaniaasliigsiaannsnifiusoniouay
asemnuldivssunenisusdulunaiaiildsunUainasnian (Nagle &
Muller, 2022)

nslénagné Dynamic Pricing Wunilduguuuuvesuinnssusaniiusu
Wasunabivnzauivaniunsairierudoinisveamann iwu msu3use
TugnanmnssvisaioSevudslinsimanmuuulmninastaanisey
fognawy Uber THlaima Dynamic Pricing e?iaﬁzhsiﬁiflmqa%u”luszifmnmﬁﬁ
AnufeInsInTy Wy luthananssiuvietiediisnudddey Feusnainey
Prelsfdudvhaeldifntu fanunsoudmsdnmaeudesnisvesgninldegig
fUsgansnm

uen9N{ Subscription Pricing iudnnagsitlasumnufien nsams
TugnanvnssumalulaBuazdendsa wu msafaslduinisunanriosuaniais
filvignirdreiuduneouiiedidauinsineg Juieifinanuamuves
8l mslfwedawaiausarieligsivadsaudangulunissiuasen
LaEABUALDIAIIFBINSYRIgNATuANFefUlFoE AL iud)

Tudanuwea Personalized Pricing M3l Al uagmsiiaszvideyaiiiofvue
TALameyaranuUsz iinisteuasnafinssugndn dedunagmsiiadisany
futussrereniugndn waztaelinisdinadienuBanduuagasaiua
Foen1sunBetu nsruuaTAfinsstuaudosnisitaglfgndidnd,
wAn ATl AuA wazdunsadUssaunsaliifunguilng (Nagle, eral,
2023)
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wusuadmulaneiy NMsldnagnseens Dynamic Pricing %3 Personalized
Pricing fsanunsausuilasusalvinssiuaaunisaluagnginssuveatiuilna
Istegnausiug FslaiitosuAiiingeld widiaismnuduiusssozendugnanle
3. WIAN3IUYAINI9N15INTMUNEY (Channel Innovation in Distribution)
winnssutemuMsIndmenneinsiaulasUTuUTInagnsn1sth
dedumuarusnsngnanludsgnan frenisldinalulagivaig wu Al uaz Big
Data gsnvanunsauImsdnnisladainduasdnnatewulasgnaliussdnsnin
ﬁdaaiﬁmﬁmwﬁ%gaﬂﬁiébqe??auaju&h?héﬁyu LAZAANTTELEEAINAUAIANS
@fen (Sharma & Dutta, 2023)n15v18Wuteesnnsesulal Wy Instagram,
Facebook, TikTok LHudnuilanagnsildsuenuienogisunivats 1osan
aansaaeanuduiusszereniugnAuasiiunsiianguguslaalddu
28196 (Pantano & Gandini, 2018)
Tugadifuilnaruslidemsoeulailunistodudniintu giadases
Ususalagliinaluladidvaiienudemisnsdndming fogragu msld
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Omni-channel Strategy finaNNa Uz NI eUlatdLayeenlal deln
Qﬂﬁwmmsaeﬁaauﬁﬂﬁmﬂmmstu'awm Lidasfunsdedonuiulesivie
woUnALRT LS UALATI L N1 dndsAuATethuegsagminaus fegng
270 Amazon {unsdifnuniidndyludest s Amazon THszuuriusudlunis
Fafiuuardnddudn wazu3nns Amazon Prime 7ilusnisdndsdudnnigly
1-2 Fu Hediunnuazmnlifugniuaziaiuanuamsalunisugdy Wi
Amazon faninsaandunusnensiissuuinnislalafndfiiiussansnim vidl
\aueAutstuld uarduasunmdnvalvewsdudlunaindnoudisy
Agiula MmsiauRemInsIasweiiunuindfylunisadieanu
IfUsumsnsudstu gsfafanmnsananunaluladlyalq lunisdansdnmane
wusarladafndldograduszansam szanunsafinanuizlunisinds
anfuYL uaERRUALDINLFBINTIIgNATLAVILTA el n1sld Omnichannel
Hanelignéndndsdudldiedu shlvigsiannsaadennuduiusigedudy
anfuaztaduaannuudunsslunandisimsuddug
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4. WINNIIUNTEUEIUN1IMAIN (Promotion Innovation)

uinnssunsdaaiunismanamnefensiauiuasUiuUseisnsioansi
nszAuanuaulalundadusivseuinisinlg lasamensly malulagadva
1 Al, Big Data, loT Lﬁal,%auimLlfusuﬁﬁuqﬂﬁwaéﬂqﬁﬂizﬁm%mw (Kotler &
Keller, 2022) nMsnankuuAITaviliauisaidifaduslaalaluianiuay
sty wenanil nagnsnisads AeuURITIE19EsIA war Influencer
Marketing AflunumdAglunisasnainisiuduazanuinfvesgnésewusus
(Herhausen et al., 2020)

Tugatagiu msld Tndeailie Wunidurdestiodfyvesnisdueia
n13Maa iU N1sIUSINANIU Instagram, Facebook, TikTok ﬁaﬂmimﬂﬁﬂmjm
Whoneldegnemngs sl Al dhevduussiemlinsafuauauloves
fuslnusareuuuealnl uanaini msld Big Data LiioTiaesingfinssu
Fuslaauagmansaliunliuanansaiisnnuusiuglunisnausunisaain vl
wususaunsnadszaunsalianzyana (Personalization) finsdlagninanndy

fregraniiaves Adidas 714 Influencer Marketing TnesauiiefuiinAm
Fosoths sutan! §93nn135 (Wued) TunsTuslumdudriudeamdedeaiiie
vl Adidas anansaifiumsiuiuavsonunslfesiediduddny el nagnsids
Hwaiunmdnvalveuusudligiuatowasdeulostungudmnglunaind
A

aufiulidn wimnssunisdaasunismainduedesiioddnlunisudedu
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aa o

TumanafiuBsunlatesnisngs Tnsamensidinaluladfdalunisdiunis
dhdawaznsaiannudiiudiugndn nslinagvdiiviuasis wu msnmauuy
Fealvsl uaz Influencer Marketing Haetfinmssudiususnazairsnuing
Tusyezen pg19lsiny mMsdaasunisaindesitednsdennassiuuinnssy

Tundndusinasnagnsnisissiaiiieliszauanudiseegedsdulunain

NAYNSNITNAUILIANTINITNATN

MWL IRNTsUN15RaTn (Marketing Innovation) Wukuiniafiddey
Tumsadeanuuansaasanulduseulumsusiulusainiiuasundasegns
590157 I SHaNNEUANLANES19E55A wAlulag waznisnevauasiany
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Fosnsvosgndn lemuuumansmaediliuaziiuszdnsain 910
AnwuuAnmamguiiisiuuianssumsnainuazdiuUseaumsnisnainen
MSMUNIUITTAUNTIHINUMATYANUITE UnAdnIns wazdengu]]
yamsmann shlsmsulaan Tumsiaunuinnssumsaaeiinagnsimangas
5 nagms fe (1) nagnsnisiaundaiueill (2) nagnsnisasraszaunisel
anAn (3) nagnsnisiagenenisiadmielui (4) nagnsnisimmunnis
duadunisnaslml (5) nagnsnisfiuanduasdeiauefiiuondnyal Tuiid
szverhiaueidumnaniiodunmdunsilulssgndlinuanumng s
(Kotler et al., 2022; Kotler et al., 2023; Schmitt, 1999; Mathwick et al., 2001)
il

-e

1. nagnsnMswaLnGnfneilul (New Product Development)

nsimHansueilngd (New Product Development) lugatagduld
nanewdunildunagnsafaiivaeligsiaainanuunnssuagmeuaussainy
Fosmsvastiuslnalfegnsiiusyavanin Smith & Jones (2022) Fliiuiuunlii
ddglunszuaumsiaundadusilnl fe nsliSaniiluiinsdedauinde
FaaenndesfunuAnaudsduiliiunnvaulelunaisgnamnssy wu
nskiussafuislefalugramnssuemsuasunidy

Brown (2023) Wrimsiaunnanfasiivifivszaunnudifalsinimes
agiinsmeuaussmfesnsiteglunan widewinsaszyfalymvionu
foamsfisslaildsunmanativld madiladsosiadazdieliysivanunsnaing
wanSasiinoulanddgmnanilfesnnssn foghatu nsiauadn ot
srugunmdinanunelulad oT iefnnuguninuuuealng

TuuSunveanisutedu Beanm mgnd uay i Ydusud (2567) U
iudnagndnsianansasilmilugafdtansiduiuinnsaiuduns
oonuuuazAum Tasiamznsaiwansusivtienulamelusdsslov
Tasuararmasny majutumailifiosoduyadlvitugnduiidy
uoiaadsnuansiidauanduislunaiaiifinisudsdugs uenand
mswasuulaslugaidriadailinagnsnsudedulusefussdng (Corporate
Strategy) faausurUasunu nsldinalulas Al uaz Big Data HagligInvenunse
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Anseitoyagnénldogaintauasmeuaussnnusioansidesiernda Smith
& Jones (2022) WhuimsaunnudsBumugiuuinnssulundnsasilidu
Aed v taeliigsioogsonuaviiulaluszezen

Tudszwnelng Han15398a7n Wisesight (2023) 5vu1 91% veaguilaalng
foansUszaunsainsteruulivmnzanfuaiudiosninanizyana ngu
Gen Z uag Millennials fwultimeuiulusluduiloonuuuiamisyanariutes
yrseaulat iy Shopee way Lazada snniu Asilagvioulsiifuingsfiafianunse
thiauetolausiamizyanald azilonmafiusenuisuasanufnivesgniile
21937 Tun13eLiugsnaruan (Retail) wisludhmneddaiividndiulng
TanuddyAensiiuarumainuangvesduduagnisididonfinsoungu
iielianunsanevuauosnmsesnsvesiuilnalsognsnsuiu fogeitaiou
#io Amazon Bslduenednnududluunasosuegnamena laslangludu
%09 Marketplace 291 Amazon fiufwesmuosszann 12 ST uae
losaAudniiunain Marketplace i S1uauAudimunuuinanvle funags
84 353 & uardinalimaivlnedieioiios (Piasak, 2020) wuMatuans
Tiudfnenmwosnsieszidoyadednfianunsalugnisuuasy
nagnsnsnaInltiegeiiuseansan

faifu naaunEnSsmilugeadvadsllduanagnslunafivsonae
witduiladdglunisaiemnudndlungugndn nnsuiiauendnfnsii
uaneinshuduAmNIN ALEIBN karaNdiTu deeiuaieamdnuaiiay
anuderiulunusud sulutiafuddyiiligsieaunsoneuldiuie
Tunananaziiulnognedsdy

2. nagNsN1sE3eUsEaUNIaignA (Customer Experience Creation)

lugaRdvia n1sas1auszaun1salgnAn (Customer Experience Creation)
Ig5uanuavlasgnann fesnnduladvddalunisadsanufionelauay
anufnddensdudn mnmsdnumlud 2024 wudwusudtuivilandadudy
walulad Al, nsUsuussduymana waz AR/VR WWuwuildudAglunisadng
Uszaumsalgnan (Contentsquare, 2023) Tudsziwnelng msasumumnalulad
Tugsha SMEs iRuduedredifoddny Feyaninanituideifiantsimun
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Useinelng (TDRI) 59u731 SMEs aan1sdddnuau 1,336,053 518 Aoy 42%
U89 SMEs ﬁy’mm (Thailand Development Research Institute, 2023) §503
UMW 18U SCG Home i1 AR srlfifieliignénanunsnshassnishnsiatan
Tudwils dwmalivenmeiivtuosreiifodfy Tuvaei KEA Tusaseine
THuoundiadu IKEA Place filgnidrasmnaesiiaesluthusiu AR datae
annsPudusadldegaliteddyndoutuidiu Conversion Rate lde 27%
(Social Native, 2023)

Tugandiatagtu mslilayaiuseivg (A) Tunsiesgvideyagnale
naneidunagmidrdyitngliuusudaunsauuuissaumsnianeyaaals
o¢1ailUszAvBamm auil Gupta Wwag Khan (2024) svyin Al faglsianunse
AnsesiteyagnAiloainsuszaunsaifiusuusdligs uasdsanunsaninnisl
NoANTIUUALUILULYRRNA1 NElNgINIANNTINDUALDIAINABINITUAL
AuveuvedgnAlaatamt fegray Sephora o Al ulgluniswuegiy
wémﬁmsﬁﬁmmza:uﬁ’uQﬂé’wmwﬁagawqﬁmsumsﬁaLLazmwmaUdauéf@
9nUayaved Lindecrantz, et al., 2020 sey31 Sephora laauUszaunisal
Tubwdnlnglddeyannlusunsuanusnfvesgndn Welvndnauaiunsa
dhaalusluiduesgnénuasiinmuduiignénauls vilvgnianansadumuas
godudniniuleinieusundiatuldiognaiiens (Boudet, et al, 2023)
uenani Palumbo (2023) Saiadudinsld Al TumsuSuusiaussaunisaigné
Preliuusudaiunnuduiusillnddatugndanndstu uasvhlignéndanis
Uinsildsuianuanzin Tas Al anansolinseideyagnd Wy Uszdd
nstauaznginssunisiesdu ileveutsraunsalfinsstuaiufioanisves
ustazyAma fati NSNANHATUTENINNTIATIRVITOLAMY Al WAz TUTULS
Uszaunsaigndiannzyana Lifissudsieifiuanufianelavesgnin usd
duaSuanuinfseuusudluszezeidneig

Tuusunveanswiadulugafidvia nagnsnisasraszaunisalgnanliiies
w1 saufionels uidaduedosdioddgylunagnsmsaiismnuunnsing
Mmeuinnssuanauds nsldmalulad AR, VR uar Al Hagllusunainsa
MOUALDIAIINABINITVDIGNATADE19NTIYN uazaTeAuinAlusEuZET?
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fhegrau SCG Isiannunanie suseulatiuazueundinduiitoonloswims
filogniedazmnaus airensildiusiudugndsiiunsiiauelvgdud
naulangAUABINITURIGNAT (SCG Sustainability, 2025 ) wonanil
mssjatfuiinsaisszaumsaifdsdu wu mslimaluladivisansanseny
fodunday SiaasunmanvalARliiuLuIUd SCG Packaging (SCGP)
Iasnfurugagniiunagnsnisiinuwuulndlngndn (Customer-centric)
Tnoladgmuasiamuinnssniedauslugduiineuausiniudesnis
lannzvesgnd aufmgAnssuvesuilaeifanumanvatsuaziudsunlas
9gLlaua (SCG Packaging, 2025) ﬂﬁmammul,miuiagmﬁﬂﬁﬁﬁmaqwéms
aseUszaumsalane Tielikusudanunsoaseanuunnskaraulailsey
TumswisiulunaeaiiAsundasegsnid

msaseUszaunisalgndtugandvialdiissundunagnsnisnain uads
Dusingruddgresenudidalussezenvesgsnae msdwelulaglud o w1
Tileaiaszaunmsaiinilernuamenisvesgndn dreliuusudannsasnm
aldiUsumensutstunazadnsgrugnandisiuaslsiogneddu

3. NAYNSNITNAUIYEINI9N153nTmU1eTnsl (New Distribution
Channels Development)

aa o 1Y 1

Tuuunvesnisudedulugafdvia Msimunteminisind miediunum

a

drAglunsiiuyssansainnisidndgniuazaieanulaiuTeunanisuady

=l o

nilslununlduddgAenisiiunannesufIviatnuwdutosn1andnlunisde

$mthe Fetelissiaannsodndgndldesnsmnduasn et Tng
L«a‘wwﬂuqﬂﬁQ’U%T,ﬂﬂﬁum%aauﬁmﬂmiaqmqaaulaﬁmmﬁyu (Marketing Oops,
2023)

nsUszgndlinagns Omni-channel Adudnnilsuuinisiididny

)

(%

Faudunswanunisinsiminetamessulatiazeolavindesu Lﬁ'éﬂ,ﬁgﬂm
anunsadenianistedusinsiunueINIsYeINLLEY WY N151E0NTe
soulatiwarlusududiidu (Marketing Oops, 2020)

wonani msthwelladlvml q Whandelunsinnsadduduas

NIZUIUNITIAAS WU S2UUTRlUTALarNISAnAILan Uz AU wUUS salnil 1
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Hafuddnfitiefiuanusnduazanuudusilunisdweudud fegragy
JD.com AfimsanszuuinwaswuiUanasuises Wesesiunsivlnues
drouliseluusewnelng (Marketing Oops, 2018)
agiiuldimsiaundemanmsdnd e iviuaiouas neuausssiony
fosnsvosgndn lddinzdunisldunasvesuiiviaviomalulagenlulf 1
nagnsfiadnylunisudsiulunatndagtiu venaind nslénagns omni-
channel finanutesmasing 4 Sateaisssaumsaiifuazaganaulsitugnin

4. nagnsn1swmuInisdaasuntsnaialuyd (New Promotion
Development)

Tugaddva nsWamnagndnsdaaiunsnanlmiiudedfyiiels
gafeaunsaiifsgnénldesnaiussansam nildunumaildiuenudende
ﬂﬂiT%ﬁaﬁhﬂuaaLﬂaﬂlﬁisFacebookJnstagan1uas'ﬁkTokiamﬁﬂﬂWimaWQNWu
{iBvdwa (nfluencers) 188z IugnAuarai1ansTuinsAumMeEns
53057 MInanarudumgeuwes (influencer Marketing) tunagmsitiula
ag1umIndlugaddvia iesnanuimmhmamaluladuardedsnvesulat
(Rajamangala University of Technology Suvarnabhumi, n.d.) Snuumed
drAyrennihdayayusedeg (A) Wwndelunisiesgideyanginssugndn
Ferelinsdumannsaaaumdymsnaiaiiamzyanals (Personalized
Campaign) Al @1nsnTIUTILarUszInanatoyagnAilofvuaitiviig
ey ineuausssenuaulanazaudiosnisyesgniliogiusiug
MsUszgndld Al lunsienevideyagninidudiuddniivasliesdnsaunsa
drlagnénlddndsBaturnumsiinsgidoyadiuiuinn femaliauaziedosle
fiviannviane Felasunisaunann Al (Sable Asia, n.d.)

uenanil vEnTuetns Tesco Maunuvgensld Al iieuSuusts
UivaUﬂwsahvﬁ%aﬁﬁqmaaaﬂﬁﬂImaiﬁﬁama%WﬂIUiuﬂ3Mﬂawmﬁhﬁmaaaﬂﬁw
Lwauuwuwmamfmu%wmiQﬂUﬂuWNMQQﬂﬂiuauauaiuwwuaaﬂwmmaamﬂwwuﬂﬂ
34 (Financial Times, 2028) MU ISR ensoaylal
nsldEiBvana wazn1sUssendld Al lunisiwsendeyaandn Yaelvssia
awmwsaa§1ﬂuﬂutUmﬂﬂimaﬁmﬁﬁUizﬁm%ﬂwwuazmsqﬁﬂﬂawu564ﬂ15maqqﬂﬁﬁ

TRungaay
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wonaniu nslimaluladiu Al Saufuszuunisdanmsdeyavunlveg)
(Big Data) SvinligshaanansaairsuandgineulandgnilunuuEealn
anunsaviuasunagnsldnuuuiliuvesmaiauaznginssuguilaad
WALIAIE195I0157 (s 53535, Msena InTannns, wavywns Tanyss,
2567)

uiiulad msduaSunmsnanaiumalulaglv 4 viligsieanuisoasne
wasayifiussansamuazduonzyana Fetofiunnufiselonazain
fnfvesgnén detiu nisldnmananmriudedseuesulatuay Al Sudunagns

A Y a

Ay eligsivanunsane AL ANABINITVBIRNATLABE1INTITA

o 3

No

5. nagnsnsiuauAazdelsuaiiiduiendnual (Unique Value
Proposition)

mia%f'm@mﬁhLLaz%LauaﬁLﬂuLaﬂﬁﬂmﬂ (Unique Value Proposition -
UVP) Wunagnédfnyidelsigsiaaunsoainsnnunnnsnanguis msiaue
udviouimsfitimnufiaslimiioules uagliaunsamldaniiau hedage
anuaulanngnéuazaianuysyivlafionui fegrauty nmstdiaue
AudnunzlaNEineUausIanNfBINIsaNNEnguandn vienslRuins
ieSufiasUszaunsalidauinlitiugndn (BMC Thailand, 2018) nsiiiayac
(Value Addition) vsnefia nsuuuseerimuiludnuazeine oifiunae
wagvilaudiusiruaulosnntu deualifuslneduiissdemeiigau
Tnesinasitunsusuusisluduannin Ussansam wiensnouauasania
Fosmsvesmannldftedy (Cogale, n.d.)

nsafsteiaueiiduendnualfafuititisaiunuinivesgnide
pdui Wegsivaunsnairsteiausfigniiiiunaduazideslesiuany
Fosmsiawizyanald Aazvinlvigni3andnuruazaiannuduiusidadutiy
A1AUAT (Sudchai, 2024)

uennd nsiiuRuAuaziauedsiiduendnvaiaunsaviilissia
Tnawulunaiadiinisuteduge nsviduilbidioselissiaogludumie
Tnaustuviniu utgassenulfisisulumsudsdusreremBnde (The Standard,
2023)
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il nagnsmsiiiunusuasdelausiiduondnuaidudiviely
gsfvannsafsgaruaulavesgndnle Tnemsthiauedumiiauiiruias
liwmiloules lifivsudadsenuunnsing uidshsaiannudsduluanudisius
fugnAsamdsanulmdseulussezen

5. wualinvauInNssuNIInaInluauIAn

Tuewan uirnssunsmanazgniuirdeusonsimumeluladiia
uazmslideyadsdniiounagnsnsnanaliinssiuaudesnisvesiiuslan
undetu Tnswunliiuddiineiaziunumiluounn Gun

1. MInandetaya (Data-Driven Marketing)

msnamdedoya (Data-Driven Marketing) leinanewduuwualduddiglu
ouen Lilesnnmsitmuimeluladuasanamenvesdeyavunsilve) (Big Data)
nsldmalulad wu Jeausshvg (AN LLazmiL'%sJuﬁsuauﬂ%q (Machine
Leamning) ¥ielvigsivanunsniinsevinginssuuazanuisansveuslnale
ogauluguarinds deyamanigmimnileusunagnsnmanainuuuidea
Inid nsannglunsalveamsfumduiuuwnanvlosueaulall feogrewu 5579
anunsanugihduinfiaenadosfuanuaulavesgniliviui Jsdreiiia
aufianelanazairsuszaunisaifingslagnén (Widen, 2024)

Tuyhusaientu McKinsey & Company TWiifiuinesdnsiih Data-
Driven Marketing ulfansnsaangununisnainldds 10-20% weuiuiiia
Usgansnmnisnevausdsenufeinsveiusiaa nsliteyaannvaiedes
v wu Tedeaiiie Usy fRn1stoaudi wasdoyaaniuled saeligshafiany
dilauuusadsAeiugni waganunsausuasuununsaanaldlunand
Wuzau (Lindecrantz, et al., 2024)

uonaNil ALdS9909 Data-Driven Marketing Stogfinruaunsaly
miwa’m%gaﬁlé’mﬂ Al uaz Machine Learning iead1snnalaiuseulunis
IRICN! miU%JULLGid‘lJizaUﬂﬁajLLUULQW’I:J’Qﬂﬂa (Personalized Experience)
H1unsliteyatielvgsisaunsaasisauasininsdensiduailaegiadl
Usgdnsnm (Akilkhanov, 2024)
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et Data-Driven Marketing Safusnnninedesiie wiluwuimeddy
dmsugsiafifeanisairsmnulfiuToulunaafiinnsdsunlaesnasnd
wazdudou

2. nMInaaLNIzyAAa (Personalization)

mMInaAIIzyARa (Personalization) iunagnsdAgydmiugsialuae

Y

AAvianfeInITa A URNTULazANianelaluns1duA Wisesight (2024)
53y

| °

1A Ud11539904 Personalization ag#inauainisalunisusuus

Uszaunsalliunzauiuanudesnsianizvesuslawias sy aensld
wialulagUyanuseieg (Al) uazdoyaannviaedoanig Wy Jegangfinssunis
FoAumiusuazmsiidusnluledoafiie TalkaTalka (2023) Hliudnns
Anszideyamaivielfyiransaauouurdudvieuinisfiaonadasiu
Avaulaamzyrnalieglivssdnsnn

Sixtygram (2024) 1&@3u31 Personalization liiigauatigliuusunasie
Audesiiluamenivesgnin uidsanansaifiunuasinansouususluszes
g1 fhethatu nstideyaifionuzihaufianezasindiuavielavanly
unasosueaulay Heliiuslnaldsudstaunsalfinssiuanudeanisuas
aruaulavewnne uenini nsmanaameyanadsanssntisanaldine
yamsnaelneiisszavsnmuesnsdifenguidmangldogsusiug

Branding Champ (2024) a5utginisaainanizyanaliiiiosusidy
nagnsnegsie widulumnumeniweaduilaalugalagiu nmsusuuss
Fomu lewan uazrdolaueiinzanfivusasyaraviliiuslnaddninuusud
Tieuddfuanudesmsanzaeamne Jududsdfalunisadenny
duiussravensEiuuIUiLaEanA MInaarmzyaradallltiesiaiden
uifuwnmefisududmiugsiifoinsnouaussionudesnsvesiuilna
gelvsl wavairennuliuisumnsudsiulunaaidsuutasensng

Aeudasuladn msdwnalulad Al N InseingAnssugnAtuuy
Bualnl lvaelesdinsanunsaasns Personalized Marketing fineulandain
ADINTVRIATYARALABELINEN ALY SEUU Al @NNsakuEINEUAT
yiiouinsiinsdlagninunsiianeidesaneinssunisde egdlsfom s
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foyagnénulilussvienanssnusionnududiusvesiuilan mnlsiims
Uimsinnsteyasthilusdauasiadosssy ssdnsoramdayiuanudesionis
gnilasdewisonisagduaulindanngnd

3. m3nanafiiuuszaunisal (Experiential Marketing)

mMsmaeiiviuuszaunisal (Experiential Marketing) Saasfiunuméndey
Tumsasrsanuunnendlsifuuusudlugandvia lnsennzidlomalladiasiosss
(Virtual Reality - VR) kazA311333L&33 (Augmented Reality - AR) gnii1slsd
Wearsuszaumsalfinand liuguilag degratu nisdaesanunisal
nsldauAudring VR/AR taeliusinadilauassiulalududanndetu gata
fanunsatiaueyszaunisaiivandazaianuldiueumanisudsduegis
¥aau (Kushnarevych & Kollarova, 2023)

TuvauziAeniu Marketing 6.0 WuninAanisnaiafiianain Marketing
5.0 Tnewtiunisadne Ussaun1salfiaum (Immersive Experience) Wioidoules
Arwdiusfiantauasdiamnumneseiauusudiugnd wuiAadldfuuse
Sumalsrnnswisulamanaluladasiaiidmin Wy Metaverse, AR,
VR, Internet of Things (IoT), wag Artificial Intelligence (Al) ) Ganaluladivenil
dhanflunumddnluinussiiuveadiislang wartelinsmananansaden
sortugnénlalusduiiandauarusuussldmuarudosmsianizyana (Kotler,
Kartajaya, & Setiawan, 2023)

N1INEURIAR Experiential Marketing fiu Marketing 6.0 %1elig3fia
ahafiAlmivesnmsnanafilsiifioaussgaeuaulavesifuslng usdsadrennu
dtusfdsiuihulsraunsaifiveuaaduasdianumane

4. MsmanakUUEsB (Sustainable Marketing)

MIma1aLuUsaEu (Sustainable Marketing) Wununliiuddaluauinn
desnfuilaalugatiagiulimnuddyfunansznudedaundousiniy
Ourgreenfish (2025) szyinguiuilnagaluy lnsanizausu Gen Z uag
Millennials firnudesnmsafuayuuususfitinnuiuiaveusedaunndenuas
fuumansadugsianddu

waluladymthu (2566) Hlidiuingsiafianansausuimenisiiaue
wansasinazuimsniduiinsdodaunnden wu msliussatamifidesaasls
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nsaansUdseiwFeunsyan wasmslinineinsegredivsednsam aglasu
nsatfuayuanguilaelusvezen deghatuy gsfefildimaluladiiodioan
vosdelumsudnanansafiunnuidesiuluasmuesifuslaaldetreioddy

Insightera (2024) tafuinnsmanauuudadulsilfdufivsnagndagsia
wifananefuanumianismesdann Msdeasauruaza Ly siui A
Jeburiudomenisnaiasing q wy ledeaiifeuazuauilalavan anse
afumnuduiudifszrisusudiaguslan

Advueaguliin msnmauuudiu (Sustainable Marketing) naneidu
éqﬁﬂﬁ’iyLﬁaQ’U%IﬂﬂL’%'us[,ﬁmmé’ﬂﬁ’iyﬁ’uwaﬂiwwia?ﬂmé’aumasﬁu A5l
ussasifigesaansliviensanveadelunsrurumssantisaieamdnwal
firuaziegangugnanldledauanden ehdlsfnm siafjatiumnudsdudes
Lw%igﬁ’w”mnumswémﬁqﬁu Feonaiduguassadfadmivesdnsiiininginsdria

5. M3naarUBUNgLaWWas (Influencer Marketing)

wiinsnansudunglewwes (Influencer Marketing) aaaiiunuim
ddlugalagtu wilusuranazliimnudrdgiunisldlulasdungieues
(Micro-Influencers) 1nn84au TalkaTalka (2023) szyiilslasdungiousosde
fiTgRanalusuauiisia uianmnsnaiemudiiusiundeowarandety
fRnnuld Femmuduiusiidutiadoddnylumsaeudosiuuazainuasdn
fnfriansIFuA

ANGA (2023) Flifiuiuusudfidenlidungioumesiaonndesiy
adnvaivesmsduiarannsodenlssiungudminglfegaiusyansam
nsltlslnsdurigouwesdivandesineszuinausuduaziuilaa 1flesnnn
HRnpuinuesinlilasdurigeuwefiiuyaratiiifisldieuaziilinga

Sellsuki (2024) tesululasdungieuesidnenmlunisiiifngy

Wnnelemzlfedunsge daielitusudaansanizgnainluszduidnids
undu nsfidusuludomusrnsnevaussdeaufniiuresdianiudu
i3nsfloddnfitivadenuduiudsyeven

Oliver (2024) oSunetfisfininsmanariulslasdungouwesiiuns
amuiidue sizanansaadesadnsidetiouasddulifunususlusteren
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nsidenlBurigiouwe simnzaufunnudissnsuarawaulavesnguitmane
Jududsddy msmaarululasdurgiouwesiadunmmeineuaussse
waAnssuguilnnlugalvsifivemnaruduiusiwiasuarauiideiean
wusUAIInIatuayy

5l Influencer Marketing ansnsntioainenssudiusuduazndenles
funquidninglaegaiiusgdniam lasaniznislilulasdurlgiouwes
(Micro-Influencers) GausfagiduaugRnnudosndt uillssfuamniidedogs
wagaunsaasauduiusinddniuiuslaalafndy egrslsionu g3nadaag
wWdnyruanuidssanmgAnssuitlivnzanvesdurigieuses Jsenadsnaide
HoNMENAITRMUTUA LU

6. NMIAAIAKUYBINIIRIVATIVAINWAY (Omni-Channel Marketing)

N139a1akuy Omni-Channel (Omni-Channel Marketing) Lﬁuﬂaqwéﬁ
gafallanunsanestulilusunan iesnmsideslesuszaumsaivesiuilna
rurpesesulavuaroenlatldnaneifiudsdiidy Insightera (2024) T8y
Fmsmatauuy Omni-Channel Hagliguslnraninsativssaunsaiisniy
uazaanndasiulunntomng Wy nsddoAudriutemnsseulaindouiy
msSuduniivin$u viensuuzihauduiulsiiusuuseamginssunisde
LRNATRET

Hocco (2024) Flfudnsadadsyaunisaifisuiuddielinusud
ansanouauesiudeIsvesuilnaldognadiussansnim uasseiia
AnuazAInaUelunIAuNIYeIgnAT (Customer Journey) fivgatu N3
THweluladlumsfinmumsteduiluynvemeeliuususannsoiinges
uazWaunagMsTInssiunNueInsvRIgnAnliviud

Judprakai (2023) tauiuususiasadenlestesmisnisnaiauuy
Omni-Channel ldagslisasroavannsaasismnuianelauazauindain
andnlaluszezen lnsomneidleduilnalugafdviamemisussaunsalilazain
590151 uazaenndosruluyngaiinnsefuLyTus

ANGA (2023) a5uneifisiininnagné Omni-Channel lsilflsausideidis
gane uideheliusudainsaassnmdnvalfifuayeuindotieluaem
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UszAnSnndivaiieanudsevivlalviugniuazaieanulauieuluns
et nseatakuy Omni-Channel 3sliildilufivawanagns widuaiy
Sududmsugsiafiseanisadivszaunisalil@enleuazasuisasiiuandi

aa o

lugaRaTa

WwIAR Omni-Channel Faglviuilaaaunsainfiaduduasusnmslaogns
aganauie ldihandumstoduiesulatuas fududiinihiiu vidensld
suU Click-and-Collect agnslsfinna gsfafisioamsthnagnsilldsndudes
awmulumaluladuazlssaieiugiusiuounn feralunmseroasdnsuug
Snuazauianans uanand aalliaenndessninsemisesulatiuas
sovllavornluguszaunsalivesgneniilisnuiu uazdssansznusoseiunna

flanelavosgnan

unasy

ayUdafununan

Tugafimaluladuaznginssuvesifuslnaasundatednssinidy ms
Aauwinnssuniseatnlanaraiduimladrralunisieliesdnssnwinig
a1ursalunisudatunazadisauldiviovlunaniiiaududounay
Wasuwasegsraiies maiwuuinnssunsnaialunniifvesdiuysza
WinNIsun199aIn (Marketing Innovation Mix) fiunumdrfglunisnevauss
Giammﬁaqmi‘ﬁ'mmﬂwmafuaqgﬂﬁw TdasBuuianssundndue (Product
Innovation) ﬁLﬁuﬂmauﬁaﬂmw wu nskimalulad Internet of Things (I0T)
visonsidenianiuiinsedannden deieifiugamliiulusud (Smith &
Jones, 2022; Brown, 2023) WinA55151A1 (Price Innovation) TP
wuulmundinvSensasinsasndn Ineld Al uazmsiiasevideyaiiousianls
mmzamﬁ’quaﬂsiuqﬂﬁﬁ (Kotler & Keller, 2022; Nagle & Muller, 2022)

Tumuuinnssuem1ansindmviing (Place Innovation) nagns Omni-
channel finamurasnseaulatiuareenlar wu n1slu3nis Click-and-Collect
nanendunsesdieddnfitafiueruazninaunsuazainaszaunisalifisuiu
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Isifuguslna (Pantano & Gandini, 2018) wenaINt uiAnTsuNIsdNASLNTS
#a1a (Promotion Innovation) Sssandsnsltinalulad VR uaz AR Lileains
Uszaunsaifiinandy wazmsmanaamnzyana (Personalization) Tagld Big
Data lumsiiszidoyariioatrsmiuiisnelelusziuynna (Lemon &
Verhoef, 2020; Adams, 2024;

nsaseAnANLanIEdl (Unique Value Proposition - UVP) g n15i
iausnuAmillaaLil videnseenuuuiingalaguilan iudamilsesduszneu
ddniiteiaiuaiiannuuandavesuusudlazfinauaadlulagndi
(Harrison, 2024)

psAnsirsmItaLLas fnwanlfiusulunsusiudidusiosding
MusudinagnsTitaau nsmusuiipseurquMsieTsiannadouuay
winltiumann wu n 514 PESTLE Analysis way SWOT Analysis wiedlatlade
meluwaznisuenasdng hwanefisslifeadulununseu SMART Goals
iolvanunsadanaldads wWu nsifindmutsnan msiaunndnsioeii
vIen1saseANUinAlungugna

nsdnasInsneInsmanzan wu msasmulu Al szuudanisdeyagndn
(CRM) wagn1simu1finyeyaaInslunun1siaseidoyanazn1sinnig
uinnssn wwtwatuayunmsiaogaddu uenaint ssdnsslinsdanis
Anudssuazinnunadnsosaraiiios IngliidTa wu mnufisnelavesgndn
AuinAdenuTUd Wagsanue oy Tuumnagndlineuauairanufoanis
YaInaInog1iuTEANEAIN

Fodunuiluanddiiduinsiauuinnssumsnsaawlifsadunis
a¥eddlnd widadunszuiumsidesauanufnadassiiniumalilad
waznagnsnmssuiunulunnifivesdiuuszaunisnain eliesdnsanansn
wistuldluszezen uavaismnudsdulunaniiiudeundasegsoliles

2. daiauauuzdmiugng

Tugaiinisidsuutawounealuladuaznginssuiuilnainduogis
a5 gafalilaunsaflenuumady q lumsmaalédndely ansiam
winnssunmseandsnateiduedesiieddglunisairsenuunnsnawassnw
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AsansalumMsudsly nagnsnsimuuinnssuniseainlilavenogiies
LANNIMBVAUBIANABINTSVRIgNAtuTagTY widjaduluiinisAumany
sesn1sndaldgnrevaueuiieaiiyaminilviunain

NAYNSNITNAIUILIANTINITNAIN

MsNAILIRARS Ul WU n1swaumalulad Internet of Things (IoT)
waznslitaniidulinsedsndon Lifissaiamdnfasifinevausiuuiin
AudsBu urdstisaiisanuunneanguds Tuvaeifieady msaiis
Uszaumsalgninsnemeluladiadiouads (ARVR) Wy IKEA 74 AR %regni
MaununsIaanesiwestudiu lwandiiuidnenmlunisadianiny
Fuiudiutuuitunazanallindaluusud

MsiaTemssindiminglsl Wy nagmé Omni-Channel ey
Fonseaulatiuazeslativisairsnrmazmnauneliiugndn wazifiuai
serodlusvaunisainistedud uenant nsadnaiunisnaelualild Al ua
Big Data Lﬁaa%’mmmﬂmmwwqﬂﬂa (Personalized Campaigns) §aaeidia
AnuaulakazaaenndeiuAudeIsuaIUsLaalaBtawiug

anvine maifivauduasdolausiiduiendnual (Unique Value
Proposition) i1 MewanHansasififinannuazooniuusog1siawane
N PaienILAnFILa LTS TS usEgnA AT LUTUA

wualduvasuinnssunisnainluaunnn
nsnaalusuianazgnivindeusnonislddoyanazinalulad wu
mwa’lm‘%ﬁaga (Data-Driven Marketing) 7% Al war Machine Learning
iiodlasvingAnssugnAuuSoalny fMegradu seuunuziAudily
unanvlesudnouifissiiannnsauiuudsdeiauelinsafuauaulavosgndn
uenaNil MInamawzyARa (Personalization) dsUiuussszaumsaili
WNgaUiugnAaaY e wnaneifudsddnlunsademnuasnsnalususug
Turaieatiu nsnanafiiuuszaunise] (Experiential Marketing) a¢dl
v mddylunsadamudeslssiindesrminuusuduazgnd Tnensld
walulad VR/AR floadrsUssaunisaifiunandiwagiinumineg uenaini
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M3sma1AkUugaEu (Sustainable Marketing) azidugmauladmsuguilaniildle
dunndeu wu n1sldusiadislfanaznisanvesdslunszuIunngs

mu%auiﬂmaxmigimﬂms
gsnalugAlndfomaunagnsMIaILInnIsuN IR UL LY
MAnTuluouAn nsawulumelulad wu Al, Big Data, AR/VR Wagssuy
Omni-Channel agtelvigsiaanunsaaisssaunsaifineuauosnusiomns
ANZYeIgNAN NMsMaNLIBInagnseesBaveuiianunsnuuiasuldng
wultimannazgliesinsannsautsilunanaiidudeutasudeuntadldasng
AN NN UL TN nMlasIzideya WasNsReUALaITITLLEN
ssnaazliifisssnuianuladievlunain uwadwasismnudunusssezeiny

]
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UNANED
nuiteidunsfinerussansnaresnisiuslundrudunsfiassa
fudgudn Tasw Inenslinagns Local SEO W1u Google Business Profile
wazn13911 SEM WU Google Ads wag Facebook Ads aeiiingusvasdnanas
n15¥anan13vh SEM Hansindeuuu Oreanic Traffic, Search waznisld
JuUszana (Budget) S3iaimsAinymginssunissug msidinde uagnisildnsiu
maqgﬂﬁwﬁ”’aLﬂ'ﬂLLazIwajmi"‘sé’ﬁiﬁ’hxtﬁau‘i‘ﬁﬂﬂﬁé’a WUUTVIAaDs (Experimental
Research) Inenfiudioyasiausiiufl 1 nunius & 27 wwneu 2567 Tnswdseonidiu
1 g3favieadiu 4 wauwy dun msa¥reluslndgsindudaunsiingsa
K11 Google Business Profile msa1amamadnlaglidoifieriu uaznsais
wpNLey 2 wwasasy 4 wanglasainnsidenuinlugaausnnisvin Local
SEO WU Google Business Profile fiuuiiies 318 auuazgTIiies 3 Au
Mendannsin 4 uanil SswunsTdneudiaduds 7 wih Huy Google
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Business Profile tfiuduis 5.9 wh ms3huasuaninudnfiuresgnéiiintu
uazlun1svin SEM Lm:uLﬂmﬁﬁﬂizﬁw%waqqqmﬁmmuLﬂzy‘ﬁ 1 U Google Ads
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Abstract

This study investigates the effectiveness of promoting Khao Kang
P’Wan Duck Noodles, Korat using the Local SEO strategy through Google
Business Profile and SEM through Google Ads and Facebook Ads.
The main purposes are to measure SEM results in both organic traffic,
search, and budget, including to study cognitive behavior, to reach and
engage of both existing and new customers. The study used an
experimental-based research method. The data were collected from
February 1 to April 27, 2024, from one local business and four campaigns.
These included setting up a business profile for “Khao Kang Pi Wan”
through Google Business Profile, creating a Facebook page using the same
name, and executing 2 campaigns across 4 platforms. The research found
that at first, there were just 318 views and 3 reviewers for local SEO using
Google Business Profiles. However, following the implementation of the
four campaigns, interactions increased sevenfold, Google Business Profile
viewers increased by 5.9 times. For SEM, the most effective campaigns
were Campaign 1 on Google Ads, which had a CTR of 2.28% and a CPC
of 1.81 baht, and Campaign 3 on Facebook Ads, which had a CTR of 5.07%
and a CPC of 0.23 baht. The study came to the conclusion that using

social media to promote the restaurant raised awareness, sales, and
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customer interest, which in turn enhanced the restaurant’s popularity
and revenue.
Keywords: Local SEQO; Google Business Profile; SEM; Khao Kang P’Wan
Duck Noodles Korat; Advertisement platform
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Manager 84 Facebook lngguuumaumug (Content) Wuu Canva U119
Wawmes A2 Tnsuuvdsiiiodenluds Goosle Business Profile waz Google
Map iilelvinguitmsneannsadngidumeesiuuagdimdsansuseniu
asa Taevks 2 wngyiasdmusnguidhmnedueiuysunalng orgdud
20 Yy, Avummenguidwsnedu §uds fue uagngu LGBTQ+ firda
s usnsuaravlaisiuniauasmeiien

169




o -, - ¢
J1saisuyuamadsia-abAuMaassuwnny 4&;
UA 43 aUUA 2 woumAu - @omAu 2568 A

3) shmsvadeusudisuiiasudatu 5 nanismeaaouduldun naves
53falu Google Business Profile wagn1sviuauiley 4 uaney (Campaign)
lnedlAgisn (Keywords) 3113w 1 woan3u (Ad Group) @ wsugiia (Google
Ads) Wieafunisuuzihdiu Taednisi@ey Landing Page Tudumavesdnly
wlwln wazidau Sitelink WU Google Map, A way Google Business Profile
waznmsviuauey 3 Ads Set dmsumadn lneazilunisas amwaug
(Canvas) gafulyuuzivewnaiy, Fhuuzthuidemmuvdanana
AN3IUA war T msvemeiluguuuuinle (VDO) uazundunualuen
yefumseionss gnidvesiunaziivesiu (ethuuszneuifeiu
mawdsuilasmessonmehiinafisturiels) Tnsaunsavhnmsmaaeulasd
alsifimsvivteuiu uagldtoyafitamuuazuiuueuinguidmuneuulyi
Tiauaula dhey waslufduiusiutomnegsia uwasnsuladnitunasvesy
Inuiiusyavsuaunniian

Tunsfnwnidendedl Adeldviinisiuuy SEO mavhgsialaglild
UUITUIN Imaﬁﬂmia%ﬁqqiﬁaﬁaaﬁu NIUTBINN Google My Business Wag
N19911 SEM 9114 4 hasiley #1ugesmnis 2 wwaanasu 1an Google Ads waz
Facebook Ads Tngdasuuszananivau 4,000 v Suszernanisdu 3 ey
Fausudl 1 nuaus fa 27 wweu 2567
Turniifendu §idlarmuni inUszavsua (Key Performance Indicator :
KPI) T3edd

A5199 1 : NSANRUAFITIALUNITIAUSLENSHE

o

&
Y

o

AUsEEVENHA FZAUE FTAUNAN FTAUM

Suufignénadnlasan (Click) 500 clicks 3l 100 - 499 clicks toenn 100 clicks

A lgIedeanisAaneas A1 CPC mnin A1 CPC Seing A1 CPC 11nnin

Qﬂﬁ’ﬁ (Cost Per Click : CPQ) 0.50 0.50 - 1.00 1.00
gnsIMIAaNgnAIAaNs1  CTR 11An31 3% CTR 581i19 1.5% CTR fndn 1.5%

(Click-Through Rate : CTR) - 2.99%




msJausanswalumslusiua “Swudonnowdsstu fendenita Tasw’ Taamsusuls Local SEO
Wiu Google Business Profile liaxmsrit SEM Tumsluunnwiu Google Ads ia: Facebook Ads Tu Facebook Page (WAl
Measuring the Effectiveness of Promotional Advertising ‘Khao Kang P’Wan Duck Noodles Korat’ by Applying Local SEO through

Google Business Profile and SEM through Google Ads and Facebook Ads on Facebook Page

A5199 1 : NSARUASITINLUNTIAUSEANSHE (i)

AInUsEaNSHa FEAUE STAUNAIY STAUAN

Aldesaaualunsiavan Alganesinin Aldaesening AldgeneunnnI

(Cost) 5,000 vm 5,000 - 10,000 um 10,000 um
UIUNINTIYRNAT 100,000 reach 50,000 - 99,999  teendn 50,000
(Reach) il reach reach
$ruuadeillamangniniaue 3-5 ady 2-3 afy tound 2 ads
(Frequency)

sundiiflavanldsunisuns 50 shares Tl 10 - 49 shares  tfeendn 10 shares
(Shares)

ﬁwuam%&ﬁimwmlﬁ%’uﬂﬁﬁ?m 500 post 100 — 499 post  ©eEN31 100 post
ﬁ]’mﬁjﬂﬁ'”l (Post reactions) reactions %ulﬂ reactions reactions
SUIUNTUERIANLAALYTE 50 comments 10 - 49 Hounan 10

A15MBUSU (Comments) Jull comments comments u
NAN153Y

Mendsndifitevi Local SEO wuiifauszavsuaiossnn 9 S1uo
Awudiiies 318 A a3 adiiies 3 auvhlvinguanmdsliannsadaaulaly
nsldusmsle Tuvasifeadiu nquidmunedslinguiisnisadie Google My
Business uazamddnyvestoyategluvoumavesifumluiiufivesdiumiy
Taodwaugiigluusazgunsainuin dawlngiindaniilefumioguesiiusin
Inséndt $1uau 164 audnduSeay 52 se9asnAe Google Search lagAuN
Reafudiu S1uau 110 au Andudesas 35 unendannisyinn 4 wauwey
ndunuhiisauidisdugesinn Tnenmsuazsiuunmsidneuiinisiia
Jufle 7 wh, Sruauden GMB Snsifiudugannds 5.9 wih dsdedniinngiul
LAz FUTILRZINNLAY NI NN SUansAAnTuveIgnATliUIM UL
16 vhudulUluiemeiunn semssududiu e emns aae Jusaainnns
wuudsAlanauLuAll Facebook Page, Facebook Ads waynns Landing Page mu
Goosle Ads Fedanaliinnsiiuanualauaziiinnsdeuunnu wenani
mslaasAlunnannesuly@oaiineilonaai1man lunsAUUe Google 819
Frodiunsuesiivlunanisdumues SERP
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A15719% 2 1 WaanSveINTInUsEANSNaves Google Business Profile 419164
PMnVAIUYN 1, 2, 3 taz 4

Organic 7N8997n%1 SEM
#de S_i:::c/ s 4 GERTLY
(SEO) 12z 3 4
1. 2INFIUVBY Google Business Profile 37 200 266
2. Iumslineuvesgnan 37 200 266
3. 17Ul Business Profile (muuvamesu 318 1,452 1,872
wazgunsal)
a. ﬁwuau@'ﬁﬂmatﬁuwwamu Google Map 36 188 251
5. $numdndulesifiuuy Wy Facebook Page 1 6 9
6. PIWIUNINANIHIU Google Business Profile 0 6 6
7. uunn3311 Mmliaudiu wazlinzuuu 3 13 14

nsasmtimauy Facebook §3devhmsasilnglideiediu laeiing
udeyaludausing q fausidudl 1 puniug fs 27 wweu 2567 mduszer
a1 3 o Befideldihnisnsinaeunaludiuves Meta Business Suite waz
ynsTuTaLar e Tging InsFeufisunaraudndaninGuasng
LW%LW%ﬁﬂﬁmﬁwé’qmﬁﬁﬁmeﬂzyﬁgq 3 wanley

Tnevdsanasamauu Facebook ta3a f3aelivinnsasnsneaumnus Liov
flazltaaunaluusiazulae Content Alnaauwadiulngjazidusyusos fuves
ysfrudnunsingsn medendalany werluusasTuaylidiiu §ide3s
msasreunualugduuukaua lulusunsy Canva lngaslnadamniu
Junsteeniing an 08.50 u. Faudunadeuiudnihns dwadnsudan
n1sasaunIkazaiensumudaLnInUIInauvLAuUyAusukavit1fa
towanneg fiifies 3 fla 5 Aumszionningniidlinsuiiimevesmediu
fimsnagnlaselwaud 2 A 89 3 AW NegAIIITRLTURIEUsEMEURUSTA
Aunieiuaidinisasrenamlasdnuazainaieanis Google My Business
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mﬂﬁ?uz;ﬂﬁﬂéfﬁmsﬁdwﬁuuaﬂmﬁ’u LLazmaé’WéﬁaﬁéﬁmmuLWﬁ]Lﬁuﬁﬁumﬂ
5 Ay 27 au wazlofinsdeluiniesile Meta Business Suite wuindl Reach
ogfiuszanm 661 JulU uay Impression pgfiuszanm 691 Gy Meta
Ipvinsuszananawamuinageandiung (nsuseaianaves Meta Aensin
JszAvaily Tnetannnslidesadeinialy) anduiiseishnismenasy
Insight Overview Tu Meta Business Suite 983AaUMNUANaUINLALIUYTIUI
32 ADUUA JUNMTINIY 28 ABUINUG LUUTDANTINIY 3 ABUMUA A9A
$1unu 1 Aeuwmud Tnenuineumusinaigeigade Inadvesiuil 2 nuaiviug
Tneinadng Organic fildrunisnalusTusings (Boost Post) wazdslirunis
vilaiyaun 91121 426 Organic %aﬁadwgaqmaﬂwaﬁuw Organic Search way
Organic Traffic wé’ﬂmmmiﬁ%mmﬂmﬁy’a 3 uAueylutesnie Facebook Ads
ﬁﬂﬁﬂszﬁmﬁwamaameweﬁﬁ:ﬂﬁﬂmﬁuﬁu MRS Y 9InReuwLsn
27 pudu 62 au FelinswadnivesnsinuszAvskaves Facebook Page
TnemsiUseuiiiounadousindainyiAeumusLuy Organic waTnaa Y
meﬂwﬁy’& 3 WAULUHNUYDINI Facebook Ads Tnenasidiniaztunsd
f9 nslimoufiutiiom 9nmsweunsiiewn Facebook wuu Organic Wiawuy
Frsziu Tauddnananes uarlavan uenainidisndinsdnianundsaun
W uitn Mty wazmsdeanIelus gl

A19797 3 : NAFNSVBINITINUSLANTHAVDIAILANSIAINYIIABULNUALUY
Organic WAENAIIINTT WALLUYIS 3 LALUgy

NANNNSINABUWILAWUY NANAIIINNITIANEY
vy . Aoy A ° & ' '
L) Organic / wuugaligingsin 919 3 waneyeinudoanig
wauley Facebook Ads
IUIULARNY 27 62
FUIUNTEND 2.2K 76.5K
AshenauiuLiom 787 2.2K
ASLE ULV 594 2.4K

a ¢

ugAuNAFnGA 0 258
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A1519% 3 : NASNSVRINITIAUTLANTNAVDIAILANGINNYNADULNUAKUU
Organic WAENAIIINTN WALLUYYS 3 waNley (59)

NADINMINABUILAKUY NANAIAINNITYIANLUEY
Wt Organic / wuudigslaifinsin 9 3 uwAuUaysuYoMg
wauley Facebook Ads
Reach breakdown (s1gaz188an13181814)
Total 2,246 76,540
From Organic 2,212 2,102
From Ads 0 74,598

1015999 3 nudh wdnmehuelyie 3 wenyrudeamis
Facebook Ads %% Facebook Page flUsvavinaiifiatueozann usinenTi
S19aZIBUA NMIUITINAUNUIN IUIUVBINITYINADUNUSKIU Organic anadaa
140 57 Facebook fimsAsundasdanesfislumsuandwadliiugldany
SlorAnnsvinlawan Facebook enafimsdnadiulnasilu Feed woagflinennn
iy Feiilifinadues Organic Tldsunsuanmasnvind

Tunsvi1 SEM Tulsisanuuuwanesu Google Ads tag Facebook Ads
wuinhe 4 weuUnyiuszansug ehuLLmJLﬂmﬁﬁﬂw%m%waqaﬁqmﬁuﬁa
uANLAT 1 ULY99319 Google Ads Lazuawlnyfl 3 Uutaans Facebook Ads
Frvdananiaiuainsiud Tasuauiail 1 99099919 Google Ads F3elé
yhnstelanansIuAidde viedu 14 61 ulalu 3 Ussanddsn wadlide
AnUsyavsuaiin iesanngudaddsadungudiinhauaranansndnfengu
Whwsnefifmualilaesl Impression §1uau 35,000 Ausglusziugs, S1uau
Adn (Click) 16 603 as aelusedugs, CTR Wiy 1.73% oglussduuunans,
Avg.CPC Wiy 1.55 agluseduiish wagarlddemusionun (Cost) wihity
935 v ogluseiuiige FuilovihnisgramuusazAdidsaveauauuyil 1
wuwALgEiiUssansrauasUssauanudide Tnedisnsmnisaandenis
uansea (CTR) agil 2.28% Fafiadreglunamiia sunusienisadn (CPC) og
1.81 UM Fefoheglunnsinsziunandsseiuin suilosnandafdisai
rhaulhlsaldaeiuiAgasng uidewandumsuanmaitoglunasi
7if Tnonzuuunmuam agiisosas 100 Tnefmdniiiiussansuagean 5 Susuusn
feasoadsil
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A15197 4 : AmEndUsEavEnagean

Keyword Impression  CTR Clicks Avg. CPC Cost
1) 511 8115 8598 1AV 50 8.00% a 285 1138
2)5 ummﬂ,ﬂsw 1,779 5.28% 94 1.66 155.77
3) mmmm WA 8,133 1.09% 89 1.13 100.3
4) $7u 9115 Tu lasw 291 4.12% 12 212 2545
5) 484 9598 LAY 1,261 1.51% 19 1.03 19.63

Fvdnmaniiisinaunisadn (Clicks) g Ssuansdenisiglfouanla
fmdnify, elddne (Cost) i1 uanainguaation uazdnsmanandomsuaniua
(CTR) g FauansnguAsdsnduisgaauaulafundugnén aonndosri
TguszasAtunsinysednsnalunisyin SEM Tunislawansituunannasy
Google Ads Tneiinsiauuszina Swmaildaeiiussaving lnowaudain
Uszaunmdiansiisnsinisnandenisianinags dunusonisaane way
AzLUUAMAINGS WarBnuaugyileiifiuszavanagsgalutesns Facebook
Ads leuruauay 3 Jauesiad 3 wangazfunisuugiiuensa
ndviuasnsud lnsdefiaglilumslavandudelusuuuuifledu (Reel Video)
flas1eanlusunsy Canva ilevaziAsafunisugihiudunsiiassn
medendalasy vimndananauansd Tagldnaidu 1 dand
Fausifudl 15 wwieu - 21 wweu 2567 TnetagUszasdandulufinensedu
gonvTy MsadensiidiusiuseninagnAnaingndnlyel waziiiugndiln
Tnenasangidelavinisadavanly naneusuduin o Jusednsnasuin 4 lag
Tmstausyaninaanasunsindtiaainunil 3 Suanmanasanumane
YOIWA MALA NSWERINA 50 Impression 31U 79,638 A%y agluswaugy,
Srnuedn (Click) 16 4,038 ads aglusziugs, CTR iy 5.07% aglusedugs,
CPC winity 0.23 agluseduiigs Alidresuianmn (Cost) Wity 17.13 um
ogluszdufige waz Reach winiu 53,251 eglusyiunans Tuduwes Post
Engagement lAun Frequency iy 1.50 agﬂussé’m@?’], FIUIUNTUYS
(Post Share) wiiiu 27 aglusgaunans, 31mUAsen (Post Reactions) Wiy
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38,988 aglusziuas wazduIunIsuansmLAnWiu(Post Comments) Wiy
20 aglusziunan LaruenanimetUSsudieuiuan 2 uanawuindu
uasUyfigafign 910 uasajlurosmns Facebook Ads Tnglunauigil 2
nsuandna Vi3 Impression 12w 12,481 A3a aglusedugs, S1uaundn (Click)
18 1,621 ¥ agluszdugs, CTR winfu 12.98% agluseugs, CPC iy 0.58
oefluseiuiigs Alisnesauiomn (Cost) whiu 102,05 v aglussduiigs
uaz Reach Wiy 9,158 eglusesius Tudiuwes Post Engagement el
Frequency Wiy 1.36 agluszsius, $1usunsuai(Post Share) winfu 3 oy
Tusesus, $1unUfATe(Post Reactions) (nalad, na3n, nat, nawadn,
nALNSS) Wiy 754 aglusgiugs wazduiun1suanseuAnwiu(Post Comments)
whiu 21 egluszaunas waruANIURT 4 WU NMSuARIRa %38 Impression
$13U 47,006 A%q agluseAugs, Iwauadn (Click) 19 1,573 a%s agluszduge,
CTR iy 3.35% agluseaugs, CPC Wiy 0.51 aglusedunans Alidne sy
Javan (Cost) Wity 27.03 U agﬁlmzﬁuﬁqa waz Reach winiu 29,863
agﬂusgé’uﬁw Tuduves Post Engagement liun Frequency winiu 1.57 og
TusEaum, S11nunsus(Post Share) iy 12 agluszAunans, IuUgnsen
(Post Reactions) (nalad, nasn, nadn, nawis, nalnss) wiiu 19,685 aglu
sefuge uagduoumsuansauAniu(Post Comments) winiu 8 aglusedusm

SlomifunmsiwSeudiou 1t 3 weandey wut weadeyit 2 Susvavsuan
ﬁ?;lﬂ Tneidl Impression,Reach Lag Post Engagement q&ﬁqm Iu%msﬁuﬂmﬂiyﬁ
3 il Post Engagement g4 sl Impression Wag Reach Houniuauladl 2
TudhuvesuauiUayd 1 51 CTR gegn us Impression ndutiesiian eiuauiyy
i 2 fusdvdnagsiignenaidumae fimeihlevanvdmindiamanasnsiud
Fangugnenl o Adniuensiilandsananauasudunaing s
Lifimslavarludeduned

2AUSIINANN5IVY

nmsineReulszansnalunisyi SEM Tunslawansunia uae
wiadn Tudunsviuuusssund wasiuunsWsuussaina Tnesanisfnwiil
@0AARDINUNUITBVBY Pavithra Samuel (2024) Ty 1199y Yashaa Global
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PN

iinsasituiivssifivaniunisal wui Jymdnudonsudeduiiiindu uas
fevhgsAvldlauuin Fsrusudievhligsiadiula fusHngsiarsdmauludes
ynaseulat] uililldifiuyadila 4 Wiugsia Fulsdiinnisinut Faase
nInsaIRdmMIuNgIaNy WUINS Local SEO wagmaifiuuszavsua
Google My Business azdaeifind3unanisdsuiulsdlaunn %Gﬁ]b’ﬁﬂﬂiﬁjﬂﬁi
LUS&ULLU&QSLUﬁﬁﬁ%ﬂﬂ‘ﬁu Qﬁﬁ]’aﬁﬁﬁwmia%ﬂmﬂmﬂmﬁ% 2 upngydilddinng
Landing Page U8 Google My Business tieWifinuSunainisdndiulesunniu
Fadsannsvuauglutesne Google Ads way Facebook Ads ¥ilii
Usz'ﬁw%waﬁuauwaLﬁ/\leziﬁ:ﬂﬁﬂmﬁm%u ﬁwmsﬁ UseAndnasienfiintuan
wandiuluaInusun Wy nsatduayulaen1suendevedanvedsiy
naBsuulammginssvesuilng manauasnszuannudenluvaetu
naRAIUNSIUAULUaImMIR S AN Tl e unE ANy (Keegan & Taylor,
2019) usiu Tuvaieaiu Sguialneliduaiilissiariostudisuundn
Wesueoularisngg Wy Wongnai uag Facebook Liiataeliisuensanynse
dnagnénldunnu uasnduniadiinlentdlunisvh Local SEO wardguramsiiia
wazlinsatuayulufifisneg wu nseusy nsatuayuniswnudiabu Wudu

mfeianunsathluuoalEls Tnensvh Local SEO enssniiunistu
dnwaznsruaunsfisianuaenndesiunguiAddsaiiianzinnzas el
Uszavsualunsiumuasiganguiiminefieglndifes TneGuainnising
ngAnssunsfumesidluiui lnensinssimduninutosiigaiiglilu
fuiduliiemdayaniouimsfiisadostugsin maasengudwiods3sn
msuiunsai s mdniiaenndesiuviosiiuedsdnay wasiiielideyaiingeiy
AUABINTTVBIGNAT dIUNTSYIN SEM UUTRIN1 Google Ads AITVAABULAE
UsuUsdmidneesioidles lnsmsvaaeudndnlul 4 uazlnsizsinadnsann
\n3osiledinsgiily mﬂﬁ?uﬁmm%’wsqmasLﬂﬁammaﬂﬁmﬁﬂmmamﬁ
ARt iloifinysyavsaalunsduniaznisfgagni

Turasiendsu nmeifelueuanaisinisusuusadomlawanlifsga
araulanntu  uazesinisnwuaziiedesdiofianmnsoraslunisas
gugndn detoyaiifuusslod uaslusTudulitunguimmneuuuGealns]
1l W Line OA 1Judiu
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Abstract

The purposes of this research are to 1) examine how supplier
performance and satisfaction affect product purchasing decisions, and
2) conduct an empirical analysis of how the effect of performance and
satisfaction from suppliers affect the causal relationship with regard to
product purchase decisions. The sample group consisted of 400 employees
in companies in the Bangkok Metropolitan. The instrument used to collect
data was a 5-level estimate scale to evaluate causal variables affecting
the product purchasing decision from suppliers. The data received were
analyzed using causal Structural Equation Modeling analysis. The results
found that 1) The direct effect, indirect effect, and total effect of the
association between the performance variables were 0.90, 0.54, and
1.21, respectively. The direct and total effect sizes for the satisfaction
variables were 0.60. 2) The causal relationship affecting the product
purchasing decision studied was empirically consistent. This determination
was made based on the statistics including; the Chi-Square statistic (X2)
with degrees of freedom (df) equal to 1.19, p-value of 0.20, the Comparative
Fit Index (CFI) was 0.99, the Goodness of Fit Index (GFI) was 0.98, the
Adjusted Goodness of Fit Index (AGFI) was 0.96, the Root Mean Square
Error of Approximation (RMSEA) was 0.02, the Root Mean Square Residual
(SRMR) was 0.006. Additionally, an important finding was that the size of
the indirect effect variables on the supplier performance toward the
product purchasing decision was higher than that of the direct effect.

Keywords : Purchasing Decision; Performance; Satisfaction
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M19199 4 : HANTIATIIANUATIMUUTINAUE (Convergent Validity)
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SAT Qs 0.52 0.79
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U8R : DE = Direct Effect, IE = Indirect Effect, TE = Total Effect
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Abstract

The study titled “Factors Influencing the Decision to Use Private
Elderly Care Services” aims to: 1) compare demographic factors that
influence the decision to use private elderly care services, 2) analyze the
relationship between the decision to use private elderly care services
and the social marketing and service quality, and 3) investigate the social
marketing and service quality factors that affect the decision to use private
elderly care services. This research employed a mixed methods approach,
collecting quantitative data from 400 elderly individuals and validating
the data through in-depth interviews with the operators of the elderly
care facilities. Descriptive Statistics, One-Way ANOVA, and Multiple
Regression Analysis were used to analyze the relationships between
various factors influencing the decision to use private elderly care services.
The results showed that demographic factors, such as gender, age,

occupation, average family income, and family structure, significantly
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affected the decision to use private elderly care services. Additionally,
the analysis found that the relationship between the marketing mix and
service quality was crucial, particularly the physical characteristics of care
facilities and the quality of personnel, which positively influenced the
decision to use these services, with high Pearson Correlation values of
0.698 and 0.624, respectively. Furthermore, the marketing-mix factors--
including physical characteristics, personnel, processes, pricing, and
promotion—affected the decision-making process. Regarding the service
quality, factors such as customer care, responsiveness, reliability, and
tangibility were found to significantly influence the decision to use private
elderly care services. These findings could be used as guidelines for
improving elderly care services to effectively meet the needs and
expectations of elderly individuals and their families.

Keywords: Service Quality; Elderly; Private Elderly Care Facilities
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(Process), LLawé’ﬂgmﬁmaaLﬁuﬁ (Physical Evidence) (§¥105 43001903 W
URunsSEine, 2562) nMsdnnisuanaunauiladematogaiiusyansnm
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(Responsiveness), MslyiAuidesiusiagndn (Assurance) uazaruldlalugnin
(Empathy) (11931 33003, 2566) AMAINNITUINNT Ap HUsEnouNsHawtla
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Congruence (10C) Tumsnsaaeumunsaduion Tnsaildsueglutag
0.8-1.0 wansiwuvaeuaudanumzanlunisiiiiudeya
nsmseapuAAdetiuvesuuuasun s uiunslagld Cronbach’s
Alpha Aungumnassdiuau 30 au neullfiAudeyasss Aarudesiuues
\resiledfuilldtian 0.84 Feganininasiunasgiu 0.70 wansinedosilotinay
indefielunsianauazanansnhluliiiudeyaldedignies

N5AATIEtaYA

tayaeuTunaliatagenssaun (Descriptive Statistics) fis ATeeas
Aade Andesuuinnsg iy wasvquivnaaiiudieszidoyalasnismenia
duiusseninadadesingg Aidenuduiusrenisdnduladenlduinsanuuiuia
auaraeergionvulaglin1TiaT1es One - Way ANOVA Lagn153iAsiadsanney
wuunvia (Multiple Regression Analysis) lagn1sd1siariuwuuasuniy
Bidnvseiind Sahuvuasunulvignsinandisiuan 3 viu fansanasiadou
AuRsadaiilon (Content Validity) Tnsn1svne 10C aglutassesing 0.8-1.0
wlfifudemaulunuvasuniy wasinuvasunuiifaunsadaion
Tunaaedld (Try out) fudsznsitlalingusaegng S1uau 30 AL udmismen
mfissveaaiasis (Reliability)T,mﬂi%ﬁmﬂizﬁmémammaumﬂ (Cronbach’s
Alpha) nan1siasgiaasiaudsmdnuasuuramgaded 1) eufioelaly
N5UINTT = 0.86 2) NINDUALDIADANNADINITVDIEEIDE = 0.88 3) AN
b3 = 0.84 4) LUUEUMLTINYA = 0.84 AN IAIABLTE STl
11NN 0.70 sauUsuansiuuuaeuaudianudeielsigs annsathlulily
mMafudeyaqss

dayaldsamninlinisTiiaszideyadisnuninalgnisiniuuagay
Uszihumdnainnisdunuald@sdn fe nisuideyasinnsdunivalilideya
nénegunnIRaeUAIANYTal Fsnsnsnnaeudeyalinismsiaasuteya
wuuauLdn (Triangulation) lagni1sasivasuaiuidisiudeya (Data
Triangulation) Ingvinnsasaaeuteyatilsinigniesidoli lasnsiaaeuain
uwidsdoya han anuiikazunasyananiausineiy uslddoyadingaiu
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HaN13AneN

nsAnwildvinnisiienesitoyannnguiegedgeengsiuau 400 au
Tnoufudnundadesng o ffasenisanduladenlduinisaniuuiviagua
faeengionu nan1siaszigniniausludiusing q i

nansieszideyadaduduussvnsmansiidenadansingulaiden
THusnsanuuiunatenyy

Mndeyanisneil 1 iamsieneimaIeuiisuanuunndisesdvina
seonsanauladenldusNIsanIuUTUIaUWAREI LN YY WU LA D18 BTN
selfadereinsounss axdnvarasauay Tanuuansnstusgndituddy
N9EdR (t=2.304, p<0.05) MNgANLIFLUITINa TR U s wane
msdinauladenlivinisanuuiuaguadgsonglenvunnnsaiuiiseiulioddny

A5199 1 : LERIANARRAUSEULTIBUANULANAIIUBIDNSNARBN1SAREULY
Wenliuinsan uusuIaguaraIengenIu

LA n X S.D. t p-value

180 3.77 0.50 2304 0.022°
220 3.87 0.36
591 400 3.82 0.43

278 n X S.D. t p-value

819 60 - 65 U 199 374 0.53 7206  0.001"
918 66 - 70 U 160 3.91 0.27
918 66 - 70 U 160 3.91 0.27
1 71 FAuly a1 3.88 0.29

213N n X S.D. F p-value

NYAINT 29 3.97 0.13 4.666  0.001"
NINUUTINLEN YU 82 3.93 0.22
Usgnougsnadium 106 3.87 0.36
FU59MS / SFIEmAR 98 3.74 0.61
Buq 85 3.72 0.44

37U 400 3.82 0.43
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AN9797 1 LansAEn AU U g UAINULANANIYRIINTNaRBNSHnAUlD
Wonldusnisanuuiunanuakgeengienvu (se)

s19ldnAeveinsaunda n X S.D. F p-value

Weeniwizewiniiu 10,000 um 27 3.76 0.40 3.424  0.005"
10,001 - 20,000 U 20 3.50 0.63
20,001 - 30,000 UM 73 3.90 0.34
40,001 - 50,000 UM 70 3.77 0.52
50,001 vnTuld 77 3.88 0.27
39U 400 3.82 0.43

dnvalzATaUAS n X S.D. F p-value

ERGERRGIIGHE 45 3.88 0.26 3.811  0.002”
mﬁaagﬁwjamawhifu 116 3.86 0.42
odagfuymsvauviniy 35 3.83 0.34
ofiLegiuaNTaALAYYNTVIATU 164 3.82 0.42
o1dvguidy 37 3.76 0.49
Bun 3 2.83 161
39U 400 3.82 0.43

ASWENS A1 * UUIETE <0.05 ** BuNefie <0.01 wag™* reds <0.001

ANuFuussEnddIuUsEaun sAaIaLazAMAWANS IUINSAUANS
sinauladanldusnisaaiuuiuiaenvu

nan1sAaszvidayaladedudiudszaunisnain

msAnwmuIfianuduiusATtudfynaafsenindadosing q lud
Uszaunanseana (7P’s) funsdndulaidenlduinisaniuuiuviaguariaseng
N nanTessinuduiuSuansiuI g undn S 5101 @anuil s
AUASUNITNAIN UAAINT NIZUIUNTT HasdNBUENNNIENNEILTINARENTS
dindulavesgeorgdsfiuanslumsned 2 lnslanzegisbs:

AIUYARINT: ﬁﬁ?ﬂaﬂuﬁmﬁuégdﬁQW (Pearson Correlation = 0.624) &<

'
[

wandbiiiudasenglimnudfyiuemuaunsouasaannasypansliuing

o 1
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funszuIuns: daranuduiusegluseduuiunaisdisgs (Pearson
Correlation = 0.666) wansliiuiiaudussuuwazyszd@nsninues
nszuIunshivsnisiinadensdnaulavesasen
AUENYUENINIEAMN: TA1AUFUTUSEe (Pearson Correlation = 0.698)
Bevsdhdasonglieuddyfuanmandeumamenmussanuuiuna wu
AU DIALALAIINAZAINAUNY

A19197 2 1 NIsVegeuANLANTLSTEnIdaduduUTEau I SRaTInULaY
nsanduladenldusnisanuuTuIanuakgeengenyy

o a & da v a - ¥ a
szauanuAnmiunlinenisanduladenlduinng

Uadedudiudszaaumnanisnann Pearson Sig (2-tailed)  s¥AUAMEUWUS
Correlation

1. AURARN A 0.541" <0.001 sgauUIUNaNd
2. AU 0.572" <0.001 seaulIuNas
3. gan i 0.358" <0.001 sedus

4. UALATUNINITRATN 0.565" <0.001 szAvUIUNa
5. UYAAINT 0.624" <0.001 seerulIUNaNa
6. PIUNTLUIUNTT 0.666" <0.001 syauUIUNas
7. AIUBNWENIINIBATN 0.698" <0.001 sEAulIUNaN

Han1sAATIzvidayanmua nnsTliuINNg

N o o

dwsuthfeaanimnsiiusnis wuhilanuduiusedaililedAgyiunis
anduladenldusnislunnaiu:
auldlalugndn: frAnudusiusasan (Pearson Correlation = 0.787)

o o A

Fauansliiiiuinnisquasedlndauazienlaldluneazdoafuiadod i
biaseneuazasauaidenliusng
anudefalindla: didamudisiusgs (Pearson Correlation = 0.777)
Fsvsvonfemmddyuesnsainsaulindaluynainsuazaisuinig
N13naUAUBsagnAN: dlrAuduiuges (Pearson Correlation = 0.770)
wansliiiuindasenglinuddyiunisneuaussronufeniseg135Ins7

a a

LardUsEaNS AN
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A19197 3 1 NsVegUANNdNTUSTEnItlIduRun TS NISHaYNNS

Y

arauladenliusnisanuusuiaguaraIgeny

o a_ & da.a v a A Y a
szauAuAnundnanisandulaienldusnig
Pearson Correlation  Sig (2-tailed) s¥AuAMNEUNUS

Uadeannnmsliuinig

1. armdugusssnvesnisuinis 0.757" <0.001 FEAUE
2. sonidediolinda 0.777" <0.001 FEAUG
3. NINDUAUBIFBYNAN 0.770" <0.001 JEAUE
4. mslirnudesiusiegnd 0.734" <0.001 TEUg
5. mildlalugndn 0.787" <0.001 SEAUA

UadedauuszaunanisaanauazdadsamnmnisTiuinig fdeuasie
nsaaduladenliuinisanuuiunaguatgeengionsy
nP15197 4 wuhiddadudiulszaunianisnain 5 auilavisnasead

v o o 1

Hoddgsanisanduladenlduinisaniuuivia aal:

=

1. Jadudrusnan (Price): fiFnadi t-test t=2.696 (p=0.007) FaaneAdy

[ [

Tiadeiunaiinasensindulaidentiuinisegrsditduddny daeenelvinim

v 94 q
= v

dfunsfismasandesiuannmuesuinsilésu swfanududives
Fuidngly

2. Yadgaudaatun1en1snaia (Promotion): dlAnadii t-test t=2.115
(p=0.035) Feuanslidiuinnisduadunisue wu nsdalustudunionisle
Foyamadeinansenuegrannsonisdndule faeenefuuliuiiesidenld
Uimsiimsdaaiumsneihiaulasasianuidodio

3. Jaduduynang (People): flFefii t-test t=3.697 (p<0.001) @4
Hulladeitinansenuanniigeluussmiadedulszaumanmsnann fgeengli
anudAyiuRunLazTinwrussyranslun1sivins evnudulioandnuas
mselaldvesyransidudsivihlotigeongdansulalunisdenlduins

4. J23@aunszuauns (Process): ANEDA t-test t=2.662 (p=0.008)
Fevsiinsruaunsliuinsidanuduszuuuasdvssansamdudnuds
Hadeiinarionisindulaidenliuinsvesigeeny nszurumsiianusaney
aueInNAeINTYeagldegeTingaziivszdnianardieademany
fawelalvinugliusnis
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5. Jadedauanueaznienignn (Physical Evidence): fiAnahia t-test
£25.039 (p<0.001) FIVNEAILIIENUULNNNEANVBIAOLUUIUIA U A
aven AVINATAINALNY wazauUasafvesanuiiinasenisdaduladen
THusns fgeonglinnuddnyifvanmuedenivanzausumslidiausy i
YDININY

M1999 4 1 wanTiaTgiansannesdyauvesladediulszaunisnann
Mdanadensdinduladenlduinmsanuuiuiaguargeengionsy

Coefficients
Unstandardized  Standardized

Model Coefficients Coefficients t p-value
B Std. Error Beta
(Constant) 0.249 0.159 1.566 0.118
1. PuKARSU 0.049 0.046 0.049 1.067 0.286
2. AUSIAN 0.117 0.043 0.126 2.696 0.007**
3. c"ﬁuﬁmuﬁ 0.000 0.027 0.000 -0.005 0.996
4. PruduESININIIAAN 0.085 0.040 0.099 2.115 0.035%
5. ﬁmwﬂmﬂi 0.169 0.046 0.177 3.697 <0.0017***
6. AMUNTLUIUNTT 0.162 0.061 0.155 2.662 0.008**
7. AIUSNWULNIINIBAIN 0.357 0.071 0.302 5.039  <0.001***

ATUENS A7 * U8 <0.05 ** Uu18de <0.01 War*™* uuned <0.001

o

91l 5 dwdutadedunanmmsliuing wuiliteduddy 4
foftdmadensinduladonidusns fei

1. A2lugUsIsuvaInsuinis (Tangibles): ): IAnadin t-test t=2.354
(p=0.019) Favsneanuindsidugusss wu mnuaveavesanuiuazgunsal
fviuaiofinadensindulavesfgiony faeenguomnanmadeniiduiing
wazazanaulglunislduinig

2. anundedalingda (Reliability): ifad ttest t=2.956 (p=0.003)
Foneanuinggeenglinuddyiuanuihideiiouazaruaitausluns
Tu3nns yeannsfisinradanuansauasuimsniumsguduasigaeos
fosnmmnniige Hadeiiinansenuegaiifuddndenisinauladentiuint
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3. N1INBUAUBIABANAT (Responsiveness): denadif t-test t=3.160
(p=0.002) BsvsneAIIINSTIYARINTANLNTANBUALBIAILADINTYBIGNAN
Ifognsinuariilseansnmdudntladenilefidfy nsusmsiinseiedesu
waznFeuliusnisnaeananvzdivaianuianelaliiuggaeny

4 aruldlalugndn (Empathy):de1ata ttest t=5.238 (p<0.001)3
vaneauin msfiyaansuanseendsasildlanazanuilalurudesnis
amzvestigeenyidudsiddylunisasenufionele msquaierlaldlusie
auiBanin 9 Wew o ibigaserg3dntanislasunisguasgeuvias

M99 5 1 wamslasevaun1sannesidivanesladeidmwaienisindule
WonltusnisanuuIunanuargeengenyy

Coefficients
Unstandardized Standardized

Model Coefficients Coefficients t p-value
B Std. Error Beta

(Constant) 0.105  0.133 0.785 0.433
1. padugusssurenisu3nis 0.152  0.065 0.142 2354 0.019”
2. anudediolinda 0.205  0.069 0.197 2.956 0.003"
3. NIRQUAUDIFBYNAN 0250  0.079 0.217 3160 0.002"
a. msleuidesiudegnédn 0021 0075 0.018 0.28¢ 0776
5. aaildlalugnen 0337  0.064 0.311 5238  <0.001™

ATSWEARS A1 * MUEDT <0.05 ** 8 <0.01 Lag*™* uunei <0.001

aAuTEna

d3UuazafuTeNan1sIvY

msfniiitagussasdiiiolinneitafoiiidvinadensinauladontd
UsnsaanuuuIaguanasenaenau lnensiwsgilaueneenduauiuman
lown Jaduinudssannsemans Jadesudlssaunnanisnain 7P’s uwazdady
Frumnmnsliing wan1sidetliiiui Jadersanudiavinaddnysde
nsanduladenliusnisantuuIuaveaeguazAToUAT
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Abstract
This research aims to investigate: 1) the process of developing the

potential of a mushroom chili paste occupational group to upgrade its
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products to a community enterprise, with the involvement of the Poonsap
community; 2) the process of occupational groups becoming community
enterprises through community participation in order to increase the
economic value of their products through marketing and sales strategies.
Participatory action research method was used in this qualitative study,
targeting community enterprise committee members and its members.
Data was collected using in-depth interviews, group meetings, and
document reviews of community history.

The research findings indicated that, prior to development, the community
faced challenges and obstacles related to the 6M management principles:
1) Manpower: mostly elderly individuals with limited skills and generational
cohesion, and a tendency to shift to other occupations; 2) Money:
inadequate managerial funds; 3) Materials: limited availability of materials
sourced from both inside and outside the community; 4) Management:
the group was first formed prior to COVID-19, however, there were no
online sales at that time; 5) Marketing: insufficient product differentiation
because of an emphasis on existing products; and 6) Machinery: limited
household equipment, inadequate for increased production

The development process towards a community enterprise through
participation involved seven methods: 1) providing knowledge on how to
turn occupational groups into community enterprises, covering topics
such as standard management practices, financial systems, fundraising,
and modern marketing; 2) benchmarking visits to other community
enterprises; 3) product standardization trials (three sessions); 4) marketing
trials (offline and online, three sessions); 5) learning extraction forums
for practical implementation (three sessions); 6) expert coaching; and
7) meetings to compile trial results and produce a self-improvement
manual. The strategies deemed suitable for future community enterprise
development including corrective, preventive, and adaptive strategies,

leading to guidelines for strategic planning.
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aufisududmiunaillesidva Usenousie nmadhiis msdeans mswndud
Anuianuilansem ngseideu @nsuazanusuiaveu AnuUaensiy
gunmmeuarls Taufsnsaamsainsiasundadugadmdnnindliian
wiuduazgndesnniuiieliAndunuministuanas

AdAy: mAlulagn1an1stu (FinTech); winnssunensiy; anavinssu

n3kY; waluladuinnssy

Abstract

This academic article aims to investigate the relationship between
financial technology (FinTech) in the digital age and the financial industry
in Thailand. The importance of FinTech is intimately tied to the financial
sector, which emphasizes customer-centricity and the adoption of financial
technologies that foster competition and growth through digital
transformation. Government and private organizations in many countries
have placed a top priority on utilizing modern innovative technologies to
create new types of financial services and improve the efficiency of already-
existing ones. This includes the potential for these financial innovations
to create value and benefits in transactions and other activities, particularly
within the financial industry in Thailand. The financial innovations by
FinTech businesses thus align with government policies aimed at driving
Thailand toward future digital trends, leading to a significantly greater

awareness of FinTech businesses. However, it has been observed that in
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Thailand, relevant sectors still have a limited body of research focused
on enhancing understanding of the FinTech industry and promoting
knowledge and awareness among stakeholders involved in this sector.
Studies indicate that interaction between FinTech and the financial industry
in Thailand influences the future direction of FinTech businesses, leading
to a phenomenon in the development of Fin Tech in Thailand that is
continuous, sustainable, timely, and alisned with current trends. This
evolution could raise the potential to enhance the competitiveness of
the Thai financial sector, bringing it in line with that of other countries.
Therefore, the development of FinTech should be consistently advanced
through the formulation of clear guidelines, strategic preparedness, and
the adaptation of innovative technologies for seamless integration.
The skills and knowledge required for digital citizens encompass access,
communication, commerce, and understanding of etiquette, rules, rights,
and responsibilities. As well as security, physical and mental well-being,
and the ability to forecast changes in securities values more accurately
to reduce financial costs.

Keywords: Financial Technology (FinTech); Financial Innovation; Financial

Industry; Innovative Technology

unin

wialuladmansiu (FinTech) Wudwidldlunsuszgnimaluladiy
Frunsiu weluladddusilugeausn 9 Taefimnueguieieuasliundede
Sagtuandumstuifouiamni Ul unmssidugshtliiAeauiidede
wagliinssensuinntu TasanizegnedlussdAamisruanatsuasun
gouldililuganssuuaznmsinnisiunindvosmuagneaniiennng Snviamioe
uifugualuvinmadulanmualaidnigld FinTech Tunisandunues
89Ans pnudfauoaneluladuianssuilldivlnognesinga msdenloeiu
vaamsiusasmalulagivse iRemansdueniuuuasiiinuinisuinnil 3 ea
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TulssimaamigouwiniiugaEuduvesanaiufiva (Cryptocurrency) Lagns
sEANYUIINUNaMUIIBges (Crowdfunding) wavingAdulnsy (Subprime)
antunsiunansuisiesandunuiionuegsenvesgsia Tnaiuiinis
welulafuianssununumiiney Snensimuiegteininsslanveauin
Ty (Smartphone) fisilgldauausadndeszuudumesidnlioga
Bwsuusndsnalvansnsadndsuimemenstulsvniiyanan taquudl FinTech
Startup IAnTusnnaneviilan U3 FinTech Startup Snsieueu3msmensidu
Tuguuuulml 4 Asifessinushnandunisvingsnssy Jeanansameuaussmusionis
ma@h’fﬂ%mﬂﬁmﬂﬁu (Jalal, Al Mubarak, & Durani, 2023; Garg et al., 2020)

uananinsdukaznsiiunumveaneluladansaumawasindad
Felusugunuresszuunsiuuazaufesmsuimanansduiiisduegng
soidlesdsrasioszuuns@ouseriniu FinTech Tdtenszduliisunaseng 9
nszntindansasuiisniuluuianssumanalulad Tneffnguszasdiiie
anfunuNIsAdunuwazilinse v IdRludAlun siaunteImn1enisdn
Fmheiiletiausgnissuinsiluuinngsy egnslsfnuiisunaisl
MOUAUBIRDNITUUITUIINUIEN FinTech uaziwannasululeaiiineagiadl
UsvavisrafazdsnasiliiAnauidesiiosgnunuiilunaindanlvg fathu la
ddymainnns 3ndn warulsuviaiefunissunaisias FinTech Aieados
fumsiantiunissumssuuuuiindesgrunuitluluiian saufamansynusie
anuansatunisyiiilsfianndudinsild (Campanella, et al., 2023)
Tunsihmalulaguarnisdanisteyanavansauwmanimml seuunskuly
suuuulml viediGendn “waluladmensiu” (FinTech) aanndasiurtivaneg
nafauUssmalnglufu “imsugiadsaiassd fuindeuseuinnssy”
1ae FinTech Tiisafumealuladuinnssunisudnismanisiu usdadunaln
ddnlunsatiuayuianssumaasegiadu q MsAnwigsiia FinTech Jaiinu
ddgsodildulmdslunsinisunnuniouuazimunilofuindouszuy
wAsugiamsiuvesUszmalnglnaulauasdsduluounan (Elshafey, et al.,
2020; Keshab, 2023)
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1ud 2023, FinTech Singapore $1891Wilned FinTech Startup Usgana
107 USE¥W I%ﬁ’)ﬂ‘lﬂiijﬂumju Payment 11 True Money Wallet uag Rabbit
Line Pay 521814 Startup ¢1u Blockchain 8814 Bitkub, Stang Pro tag Zipmex
fimdslasumnuilonegiann vaedimsiaumelulagmensdulueiaun
inswinsdundn wu msld ATM waznistrszRuesuladiudnsdeqiu
TassadheiugumamaluladfidndwinliAnmsusdulmiimesuans ds
walsin1siulaves FinTech TulngldogriunsasSidiu ndauadhs ecosystem
vansduiiiauudaungedstuseoly (Milena, 2020; Frans, et al., 2023)

1%
LYY (Y-

Aetiy ANENRUSIENIN FinTech Avanainnssunisiduludssnealne

€

HoaldsunisAnuiievinanudilaaniunisaiilagiuvesgsia FinTech
FelulssmauazaUssme nioiaauouMsRLsEUUNAgIAY FinTech
funzauiudszmndlng lnoifunsafuayuniniulnegadiiuvesgina
FinTech @vagtduussduindouddylunmsimuiasusialneuazaonndasi

aa v

8ARIYIALUAUIAG

o

ngUszaIAnIsANY

\odinszvianuduiusszning FinTech Augnaivnssunisiiuly
Useelneg Taefnwianiunsaiiligiiuvesssia FinTech slulsemeas
FeUsEIA WaglauolLIMINsRaLNsEUUTnAvNagIAa FinTech Mwanza
wazanansnanasunsivlnegediiuluriunesusemelng
do1un1sallagiuvesgsia Fin Tech

doruni1saiUagtiuvesssna Fin Tech lusneUszne

AUsznaugsia FinTech lusinsUseimne wuseanidu 3 ngu Ae 1) fihnns
Wasuulasegrandndu (Disruptors) WWuussmmaluladifadisuinnssalnsl
fifinazanmuddnyuefinanamanisiusULuuAnegasnE) Lagguuse
2) fifisszavBam (Optimizers) \uuFsmiithiausuinnssy ieusuuss
UsyAvBnmnisliuimstegtiuresianatenmamaiuliity uag 3) antu
119N1583U (Financial Service Institutions) {udumalulaganaiuayunisvii
§57avesiLes (Torki, Rezaei, & Razmi, 2020)
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anAsegnalan (World Economic Forum : WEF) U w.e. (2564)
IFeaud walulaBynanisidu FinTech fifinisadatutu ionouauas
fngusvasd 6 Usenis feil

1. maitudszAnsamlassadafiugiu (Streamlined Infrastructure)

sUURa (Market Platform) sUuuulvl figliuinsssuunaneiidiuns
LuunsEBALS Sethefiueuazmnlunistenevdnning tefiuanmados
uazdszBvBnimremann esnsruunanwaiansosnsefuanudon
Tosszuisdiidaieadedluudaznainldodeiiussansnimuniy (Majid
et al, 2022)

2. nsiiindseAvBnmAanssuyarigaeszuusalulia (Automation of
High-Value Activity)

ﬂwﬁmexﬁﬁz’J’aaﬂa{fuqa (Advanced Analytics) seUUUSEIARAADNNIADS
Imﬁmmmm‘ma%mywé (Natural Language Processing) ssuuUssadlana
wuunguLue (Cloud Computing) wagn1shUsduaussnnInsenineeedng
(Capability Sharing) ilunguuinnssu fzdunfinusyansamlunissuduny
WAgsAe uannd sruumsliiuuz uaznisuimsaulaauuuSalua
(Automated Advice and Wealth Management) waymsasnd@euesnlush
finsenszfuamuannsnvestnamu esnifialenanistrdannsuinig
mamsRuiidudouseiies wasdadunsnsedu Irivinwmenisdudusu 4
Tiaunnsusnnsingu (Utamajaya, et al, 2020)

3. MIAAUNUIMIYTONTYINNUYBIERITUNNTEIUNA (Reduced Financial
Intermediation)

uInNT3INIINSRY NenemutsiuuRsgadlduing feruimsiignas
LLazmia%’wwammmuﬁqaﬁﬁu ey nsFadinanmnnsiiudentsviney
yosantiunisiunans Judufoulavdnifuszneunsidansunuuesgsnssy
Tnggeanienistisyiuguuuulng JadulassadsdAgresszuuasugiv
(Jutanon, 2020; Setyawati et al. 2003)
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4. msaayariinangudeyavunlyg (Strategic Role of Data)

Yoyafiadosdnsiinfls (Machine Accessible Data) Ygyauseiuwgudo
nsBeuiveanies MemsSeuivesneniiames (Artificial Intelligence /
Machine Learning) LLamzuuimﬁi’Imﬂamum@LmQ (Big Data) uwianssy figae
YeTsandenvestons MaUsim waramam deiliussansnmnisdna
Iamamiamuqqsﬁu (Revida et al., 2021)

5. MytauaduAIwarUINITRNIENgY (Niche / Specialized Products)

weluladyilidununsfamundui waguinsias fusznounsdsdl
Toma a¥ugsiaandesiamsmanaaliiduegied fanmnsaiivsefuaiy
lanalavesgne \flosmnanunsaldenudnmsiinsafuanudesnisveseiedly
azmm*‘ﬁu (Sulasih et al., 2021)

6. mnﬁmﬁmmwmaaqﬂﬁﬂ (Customer Empowerment)

walladvelignaninfandnning uaznsuinisivarnvans Jaaegn
1 @%Hﬂaﬂmﬁmwaamsﬁﬁsmsm wardaaeiiusiunanisdadulen
ANIATN LLauUimmmaaﬁuama St iuwmmm%maua uazns AUz

a

fifuszans A MeiimuEnnsa wesdnua LTy VBIPNANLVILANAIY
mﬁauéﬁmmmwgm (Setyawati, et al., 2023) ﬁqiﬂ«”\] FinTech 391Ul
Junsiewealuladunldtunisiulunsaaianssuln edudud
U3n1s nMsuidgywmnenisiu sadadunuamslunisussnougsialu o il
A3dAn1s wazmsihdmensiudululgietusiemaluladmelulad
N9NITRU LﬁamaUauaamméfaaﬂﬁWﬂﬁﬁwuaa;ﬂ% il (Peer Power
Platform Company Limited, 2019)

6.1 M33iu (Payment) IRendosfuuinnssumsdszRuguuuulml
W anakuAdva (Cryptocurrency) mMsuaniUasuiiunsmUssmaszrIneiy
Tngfn@Inans (Peer-to-Peer Foreign Exchange) msldananiulnsdnviieie
(Mobile Money) Wazn15aAAMNEIAYURIRUER WU N15TTERUNUINTANA
{aflo (Mobile Payments) svuuiseniiuiusiy (Integrated Billing) nM3815¢du

Usz@ndamgs (Streamlined Payments) (Omarini, 2022; Senoaji, 2021)
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6.2 M3teuBLAZIASIwMENNING (Market Provisioning) 1Agads
Auudnnssudyaiusshivg wu miﬁauiﬂmm‘%ﬁm (Machine Learning)
NTRTeRgIuteyavunlng (Big Data Analysis) kagnainguwuulnal wu
MafukarIinszidayasnluil® (Automated Data Collection and Analysis)
gmmu%}ayjama’m (Market Information Platforms) (Sarunya, 2020)

6.3 NM59AN3N5AIY (Investment Management) LAgadaeiy
WIANTIUAUNITENTEAUANEANENGMNY WU SeUUNISIAILUEN WagnIs
UamsAuafsuuUSalusiA (Automated Advice and Wealth Management)
\3etnedenudmudnannisievie (Social Trading) Asderdadoune
anlugld dmsutinasuseges (Retail Algorithmic Trading) wagseuun1s
Wk uudn Wy ssuvUssananakuunguue (Cloud Computing) imalulad
asaumne Mdalonnaliiyaranisusniimuisesen (Open Source IT)
AsuwUsluanssanIngeningesans (Capability Sharing) (Aosoft, 2021;
Setyawati et al., 2023)

6.4 M3sEanU (Capital Raising) igndasiuuinnssunisseaumuan
tinawmueses (Crowdfunding) ity sanatevewailou (Virtual Exchanges)
9dyey1daaTey (Smart Contracts) M1stdentnddimsunisaeunIugsia
(Alternative Due Diligence) {ugiu Fauinnssuwani ssdefiunisindauves
Guyu vilanimundoumnansiufdy (Lagna & Ravishankar, 2022)

6.5 M3EhnRu uaznsiduiu (Deposits and Lending) WAedesiy
winnssunisfguniuden wu nmsgiuseniaiulagnse sewded wasylig
(Peer-to-Peer Lending) naidonluddmsunisandudafiniy (Alternative
Adjudication) waznisiasuuvasniuiianslavesgndn Wy Insdwisleds
yafl 3 (Mobile 3.0) Yesmadonreszninslusunsuvesyanafiaty (Thid
Party API) inalulagiaiiou (Virtual Technologies) (Dudley & Gamble, 2023)

6.6 syUUTANALITNIIRULNGIRA (Enterprise Financial Software)
NMIYBNENTNTRULUUAY 9 WU aya N5eA1s M5t uagimuundn
Rdogondaussnnindefioanfia uslutagtuszuudulueguu Cloud
Wngenawaslyy o wWiwnYielun1svigsnssun1stu (Peer Power Platform
Company Limited, 2019; Techsauce media, 2024)
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6.7 M3UsEAUSE (Insurance) WigadasiuuTanssusnunisifenloenis
Useiiusy (Connected Insurance) wu waluladdumasiin famnsadoules
msviheuiugunsaludagiig 4 (Intemet of Things) Wuasaalva (Advanced
Sensors) AaNmaslkuuaILld (Wearable Computers) wagn1suenuseian
nsUsEAUTY Wi srumnugliaudu (Autonomous Vehicles) 1udu (Okafor,
2020; Senoaji, 2021)

ao1un1allagiuvesgsia Fin Tech ludszmealne

an1un3aitlagtiiesssia Fin Tech TédntieiiuUssansamnsly
Umsmamsiivluguimeluladsuuuuidslianansaneulandléddedadia
NIANNTIYAUMALULAE TAILUGTTU DIANT WUIAANITIAUSNISWUULAL 9
vionpinausindesufoRmuluguzantumsiuia Taslunsasdssimaiing
it Fin Tech Tufiffiumnsedu suanimwndoufiuansaiuly fed

1. msifinanuazanlunisididauinsmenisiiu uazdeyanisnis
[#10pen Banking Ae U3nsmsnsRuiglduinsanunsafmuamsidindstoya
nsiuduypaaiifogmusuasing 4 lifuyaead 3 I¥azmnauisunnty
liiezifuaantunsiudu 4 @fldaulsiita) U3 FinTech wiouim IT
§nilugege Goosle nie Apple HiugeInIsdeusnedisanin APl
(Application Programming Interfaces) (Torki, 2020; Setyawati et al., 2023)
Uselewindn o ves Open Banking Ao uTEvviseasAnslungugsfian1stiu
ansathteyaluiinsziifefauvdethiauouinmsmanisiulitugnile
asmmmzamﬁqm (Bangkok Bank, 2023)

2. MIWAUITTUUNTTIT2 Y

USnsnssenousneiindtegns Buy Now Pay Later (BNPL) frdadudl
foaunsvanglumlan Tnglowzndsnsifningalain-19 liuwsiusgsiasu
nMs¥nnuLRsy natseiuitdaninsnatisanuianguldluasugiag
wsrumasnuiiteuesndatunistevesesuladfidannaglaifimsFeniu
nonieifin Failiguslaeanunsathaudwidouinisluldneuls Tnedlsises
F15ziunsusen dmeulanddmiuauilifivanasindnde meudue
wsfiilemavensgrugniuaziislonidlunisienaiigsdtuninia



AWAUWUSUOD FinTech AugaarnssumMsiBUluUS:INAlng
The Relationships of FinTech with the Financial Industry in Thailand

1% '
&

Debt Hammer 83AnsliAuAunilautonannUsemaansgawsn
we Tull 2022 1oy 45% vesiBarneliuinstiegnetiosiuaud 1 1013
Fafiugetuia 41% mnifeuiulieunth dmiuluvsemalnefigliuins
5vUU BNPL Tun1s915e8u 019 Grab uag Shopee Wu@u (Torki, 2020;
Setyawati et al., 2023)

3. MINAITTUIUN ST sERUTmYTEINA

nsloudurionsthszfussvindsemeaanidudesiigeenn Thaniu
wazdaiduneulunsvingsnssufireudrsiune uidenmsufiameluladues
FinTech Tudagdu aodumenislunainviatgwieadsiuufaiussuung

a v

PszRuilsemdlidetuieaiisenidlunisfulaniaesegianiuuinig
al

a 1

#i3un31 Cross Border QR Payment %38 n159sziiusianisawni QR Code
#1U Mobile Banking 7oA4&n ¢ ¥93U3n15 Cross Border QR Payment ueanain
szidunmssnneanuazanliiuinvieuiisafesnsuandsuiiiinaginia
tnaiasinud dadumslielendliigsianeidnsedesiionalifiinies EDC
Vdwmiugatovesiiuuliufivsyhnmsto-vglduntu Snfaiudnfagldsudu
WdnydviunlesliigniinAsssuiledla

dmsululszinalnelasunisudnduainsuiasuisuszmalngsiuiu
surATndiedisluuazuonyssing sudagtiuaansnaunudisziukiu OR
Code lsnndla 6 Useina loiun quu Awnlus SuladliGe wiady fumn way
Aoauy swesngamliszniaeudidlunadu “sumsiionsdisy
Taydszninauseme” (Settlement Bank) WusnvesUsanelvediot 2021 7
ARITE §ﬂ‘17?qﬁmmmviwszwml*msJé’J’qm:jwi’qﬁ%ﬁwuwsnsm'%mﬂﬂé'f@
Useinadu 4 eaausglenilifuasusianvieadiswazndndunaduls
YBINIAUALLUINNITINA E-Commerce Afiaso1dunisthizfiuilieuassinid
molU (Bangkok Bank, 2023)

4. MsdARLLLIMNTTReANTaE T (ESG)

Usnaunstssuseulmififiugeluiousdufinsunsssuiavedlain-19
sz U Digital Payment fignsinisiiulawindu 10 Ulalunaiiies 4 1hsou
Fromniimeiamadesautaondy anusiuas uazanudsdu Sedoiduds
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diyogsbilunsuimsau Tnouansuandliiiulfigmaimnssy BFSI wie
Banking Financial Service and Insurance Smmzqﬂmﬂh’ﬂmma ESG Faufunundn
Aerfunsimunvesesinsog1edadiu 8e3na1n Environment, Social, uay
Governance lunsumsdaniaifieliussadidta (kPis) lususng 9 wnds
ol Inggusnnsseiugaves (Regnology, 2022; Oyedemi, 2020) aueansnau
Anuili gnaminssu BFS tudeadostundnarussiulnenss iesain £SG
Fuilusiilandnvesdsny uazidudadoddgydvinliiAanisamu ne
Environment tHundninasifiddafsluduanuiviavevresuidnse
dawndou Sodal uvdninamidldinindninsdamanudiusuasing
doansiugnine dmmansiees gnn viderilaulfauide (stakeholders) oensls
uay Governance Wundnmsfiliiainuidniinisdanisuinadesssuiuia
fanuduiusluBsnsmiuguaseidls iemsuimsdansidussansam
Tusdla asrvaeuld uasddefafiianldide filuufn £SG rwadraniu
defelvungsfin MenisasviouunumausuinvevyesssAafislresidu
1#ds waznsiiauenansindusnulumsimugsiolmnavlnegsdad
Fafmneadnseng o awnsavirldfazilugnisiinasugiandsdusely
(Association of Thai Securities Companies, 2023)
dmdumsdauauuumnanmsiauneadnsog1sdsdu (£56) luusemalne
Tnsuumsddnlunsiaun 1 FinTech anwsalifnenmuesiaiedlunis
adunmaannfissBuld Usznoude 4 T3 Ao J7 1 anauwdonddosnis
dhfaunsaiunu A7 2 a¥uanudiduainlenanisesuuasnsasu TA1 3
dinnnuannsalunsutstusgnadaiulinirgsie uagdAn 4 Wiueuannsn
Iumil,udq%’uasiw%ﬁuiﬁmmq’:tﬁ% (Sumaporn (Srisuntorn) Manason, 2022)
5. M3wuAuANNUaanisanagInssunnslgues
faudfimsviganssumnensiuarasmnuagadesiaanniu uiiaarves
m‘zjmmﬁumﬂ%wa%ﬁLﬁmqﬁuﬁwm}uﬁu 1me NCA (National Crime Agency)
Uszdiuhnmsdelnamainsiuluussmagangulaadwanudemeseuilag g3
warn1nsguyadind 258,000 duneaa1ivnd dudamnisnentuivinli
foudualdinaunnnii 136,000 uneaaiisel nesiuudiAniu 14.5% veq
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GDP Tutssmedangy anudemeilfdsuanssnuiuniaasugiaog1aguuse
ﬁaﬁ?uﬂmﬁaﬂiﬁi’ﬂ%zﬁuﬁa%wm’a%ﬁﬁmﬂiuiaﬁlumimmaaumﬁviywfm?m
yamsiuiivnzandsdedudssndu wastioadumiuvasadelituasdng
wazguslnalaeeeiluseansnimn (Sumapomn (Srisuntorn) Manason, (2022).

Uoya9n FinTech News wui1 Tul 2021 an1dunsRuvaneunslaasu
fuszuu Al innndn 2.17 uauduneaanfiietiedostunisdolng Tnedaan
UseRugiddaneiiusumaaaassannsoinneisinssuldvaeuausonis
FEUT aNNTaNTIRERUYBYA WERtvang U IP Address sxuBluaUaey nTiadey
M3tz warBududeyangsiiang 9 laegne5ani57 (Bangkok Bank, 2023)

Usgimalngldfinsnereniannngruneiiiugua FinTech iilesessu
ganssume Bidnnsedndlusunan uidsliguassaiatunruilindaluszuy
FinTech msthdeyaluldll anuvasndenielsifuiufainnusidudosd
ngmnefiaensumaluladunliifiesnwiany fuasasasislunisviigsnssu
ey lEuSnslasuauduasestoyavawmuedne Uasnsdauazl
fUseneums FinTech anunsadndsdeyaiisnduls iesuasnnuazanly
M3UsENaUTINY IABlan1zNsigsnIsumeTsn1sn1edva vien1suseneussng
msAlulagnie 158U (Surapha Srimueang, 2022)

AUFUNUSVDY FinTech Augnamnssunisiululszmalneg
ANENTTUSYDY FinTech AugnainnssunsRululszmelng vilvinns
Wnieusnsn19nsRu (Financial Inclusion) duiludiuddglunisnszane
AslafamaassgianazmafaLUsmasg1sdsdu Fansdaaiuliszvvy
Whdsuinismanisiussilunistisenseduauninsazainuiluegves
USEUTUITEAUFIUTIN ANYDII19ANLINAUY (Poverty Gap) LAATIEDNAN
yaasygiaLardsnu (Inequality) vesUszsnmuld uenaininisfiumadnds
UmsmanmsiuazdsmaiiuandenianiaiFeu veluduvesnisosuiu Seay
Pelumsuimsdamsiuiedualiselumsdiiuiinesdubuiluns
U5¢nougsng uenIninsUsufedannsatielinsaidouiiennauanai
\deaannivgnisalaniduld msuinismsdiseuguuuulmianinsoanasiuny
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nsvhganssuvansiy dwaliniaeiifeudifeinsmienisduldnnty
LLazﬁizﬁUQmmW%’ﬁmﬁasﬁu (Asli, Leora , Dorother, Saniya, & Jake, 2020)
M3t InsurTech Faduuinnssuuazmaluladlmifiddayuldifiewsy
asefneninn1saniueauvesgsiauseiudindedrelvinisanduaul
UsyAvBnmandedu Tneguuuutesnisly insurTech Ao msvhussifunie
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msAnIBoIUSaUIfiaudevanalduddna sm3wdanoau (Bitcoin) Naanaduddiasinimsnaw (CBDC)

TudodadudoounUrynjddaany
The Comparative Study of Digital Money between Bitcoin and Central Bank Digital Currency (CBDC) in the Rulings of Shariah

anaiufdasumsnaradudeiioygnmuunUyaAvaay demsuand

anwaurlndifigaiuiduan anulendddiinsinenenidensuwnulviugie
Adnfny: UnAeoeil; analuAdviasuimsnans; unUyaAsaany; n1skudany

Abstract

Nowadays, digital currencies are extremely popular, both in Bitcoin
and Central Bank Digital Currency (CBDC). At present there are a lot of
Muslims who have a desire to invest in such digital currencies. This is why
it is necessary to find out whether such digital currencies are prohibited
according to Islamic law or not. The research objectives 1) To explore the
features of Bitcoin and decisions according to Islamic law. 2) To explore
the features of central bank digital currencies and decisions according to
Istamic law. 3) To compare the features of Bitcoin and central bank digital
currencies. This research was qualitative and used a comparative study
between two digital currencies by reviewing numerous scholarly
documents and related Islamic provisions, as well as using in-depth
interviews with relevant personnel and academics for analysis. The results
of this research showed that Bitcoin and central bank digital currencies
differed in certain ways. Therefore, the decisions made in accordance
with Islamic law were also different. The majority of scholars considered
Bitcoin to be prohibited. They cited what they considered to be strong
evidence: lack of knowledge about the producer created ambiguity, and
the government of that country was not the producer and supervisor of
Bitcoin. However central bank digital currencies (CBDC) were permissible
according to Islamic law for reasons similar to cash, as long as no interest
has been paid to the holder.
Keywords: Bitcoin; Central Bank Digital Currency CBDC; Rulings of Shariah;

Istamic Finance
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Abstract

This research article aims to analyze the transportation logistics
supporting the tourism, and to propose guidelines for the transportation
logistics development supporting the heritage and cultural tourism in
order to boost the Upper Mun River Basin community economy. A mixed-
method research approach was employed, comprising of the quantitative
research approach with a sample of 722 Thai tourists, who had previously
visited the archaeological and cultural heritage sites. For the qualitative
research approach, fifteen stakeholders engaged in the tourism areas were
involved in the focus group. The key informants were the government
officials, the media representatives, the private sector representatives,
and the local community members from six areas: Ban Takroh, Ban Muang
Phet, Ban Hua Saphan, Ban Prang, Ban Sai Or, and Orapin Community.
The findings of the transportation logistics supporting the archaeological
and cultural heritage tourism revealed that the respondents who were
tourists prioritized the need for clear maps displaying the locations of
tourist attractions, with the highest mean score of 4.42. Moreover, the
respondents who were the stakeholders suggested the development
guidelines through the data synthesis and the focus group discussions.

These guidelines were included with the creation of two major tourist
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routes: Routel: Two-Stone Tour, which lasted one day and visited ten
sites in the Hin Dat and Hin Khon communities; and Route 2: Two-Stone
and Four-Castle Tour, which lasted two days and visited sixteen sites.
Furthermore, in order to significantly boost the local economy in the
settlements of the upper Mun River Basin, it was suggested that these
routes be established immediately—within six months. The purpose of
the suggested rules was to guarantee community development’s durability
and continuity.

Keywords: Losgistics; Archaeological and Cultural Heritage; Tourism; Upper

Mun River Basin Community
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Abstract

This project aims to enhance Cultural Tourism in Lopburi Province.
The research employed both qualitative and quantitative approaches.
The quantitative research was conducted using questionnaires from
convenience samples of 400 Thai tourists. The qualitative research was
conducted through three rounds of group interview with stakeholders
including government officials, entrepreneurs and residents.

The results found that the guidelines for enhancing Cultural Tourism
in Lopburi Province called for developing destination equity in the
following three dimensions: 1) The historical significance as an ancient
city, 2) the cultural dimension of being a learning source of Thai culture
and residential lifestyle, 3) Religious aspects. As a result, Lopburi Province
could clearly be positioned as a historical and cultural city. From the
perspective of Thai tourists, the crucial marketing efforts to promote this

cultural tourism involved giving advertising and pubilic relations top priority,

which needed to be created to highlight Lopburi’s unique value and
story. This approach aims to build a strong, memorable brand through

compelling storytelling that attracts tourists to experience its profound
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culture and history, while fostering a sustainable relationship with the
destination to simultaneously promote tourism economic growth and
preserve its cultural heritage.

Keywords : Enhancing; Cultural Tourism; Lopburi Province
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wurRangufiiieadas

wnAnRgITUAMAINTIUVEYB LT

A AR 1ANA (brand equity) uyaAwesu3ev asAns uaztuns
Tanuddyiunsaud maaiawesnsuimsnusnsauddudanus i
Farhnsnainazdesinu waglinnuddauReiuiaguslaa (Berthon, 2003)
sndunumslunsivunnagnd eviliauddanuuandaiy Sutunds
msafanuduius wavanugniulunsdudiiaduduslaaime suluis
nslianuddfun1susms warmsidefiiedosiunsauinannt ety
(Keller, 2008) Aunwédrlvgfidrdyfiandevisniududeiisugoslails
(intangible) %nnﬂﬂﬁammﬁﬂﬁmaqQU’%Imﬁﬁﬁiam’]?mﬁﬁ drydnwal, alaun,
AMENYOINTIAUAT URSNANATIAUAT, LeNanwalnTduen, vimuafveauslag
fiflnonsaus, ALAULAE, ANUEeUle oINS IAUA wazn1InsEniinglu
As1auA Tnedunswdimantunfuansing (patent) ipSeaLNENIINTAN
(trademark) uazaudususiudesmadnsming Faimmnmaidsznauiu
Juandnsidud Mduiiinvesdelsiudsumasnunisuteiu uazsarilsi
Usenaglasulusuian LLmﬁmﬁm@mmmﬁ%uﬁwﬁ \ununAniiinsdud
ansnsaas R (added value) iU (product) 16 Benaurmsnaus
Aonguuasduning (assets) vidoviiau (iabilities) Aifiauduiusiuasaudn
(brand’s name) wazdaydnwal (symbol) BstreiiugauAiliunusem uas/vie
gnfveaviem MuenindelunnanatRvesshauduaznsuinisied mnie
as1audn visedaudnwaltuidsuudadilazdmaneduninduisediande
Aunindrauavomandudld fdunsndmariorngameluianily (Aaker,
1996) Feagiilvauddamuuansanaudulazannsaaenideunuuldion
Tunsduem
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'T,ua'auamﬁhmwaumdwiauﬁm (Destination equity) tun1siLwIAn
F09AMAIATIAUAY (Brand equity) Tiiunldluunadwiosfierdsdenia
ANARTIUVEMBYTEY (Destination equity) ilevuuamdlunisairadold
Wisunensviesien SuagilidaminanGidunuinveaisuay eléi
RN wazInNIsii Keller (2008) Tinamilinisasnauasnisuimsaoun
aaudiianus i uitasdosin wazlimnuddiieatusiuilan il
swFunuamdumstmunnagnlunsilidudienuuanstu lunuided
Feeainsfnwiinvieaiivasne ilesaniinvieadioafifeduslnaviegniiues
asfnsitdudilunsldesdnsimuuaziulay

WNARMISSUSAUANAeunAiBaTie)

ANANRIIAUAIENIINATALTIEUDBNIN LUTUVBINTTUTUALANLYB UL
Faagviaueenuiluguvesginssume lag Kotler (2009) na1innginssu
JuslnauiteasrenmurnsdumarUseneulumednuasvosiuslag nausslevd
suensual wauslowdimumana anudesmstndulumudsdudyan ddlu
nensesiisangldunianuduen sausgloviiinninuaiands Wy
Tagnsumnududn (Perceived value) n3omnuANAFoumamBaLien
(Destination value) foiduiladefiddniigadonisairsteliuiounianis
weiy warAmisiiddoianuesnuitlade Wusdfirlunisianufionela
N153ANTTUIANUANAIYBINTUSNNT Usenaume (1) ANUANAIPIUAMAIN
(Quality) (2) A1UANAIAILOITHA] (Emotional response) (3) ATHANAIAY
155U (Monetary price) (4) AUANAINIUAIILNEI8IY (Behavioral price)
lsuA szpznm (5) mmduAvudeldes (Reputation) winAmAgIfUALANG
fonTuraiauien

Gholizadeh Sarvari (2012) éndminenudnfiduiuliuemudilaogg
AndsfiardosuasWimsatuayuanaudniinela leedmsliuimsetnsaiuase
Tueunen Feiudafuammhlifinistonsaudifuriengunsaudiius,
uogslsfiniy Sdeduanunsaifiddviwatazennameremmanisnanaia
dnoam SaduameliAanaiudsuulameinssunisaduayunsaudls
Sorfnvieadieaiiuszaumsaiiayninniuninnumenia Afluunlififiazndy
Wlfu3nisdn
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wnAnAgTUM oo nTeinmsTsy

nsvisafisadefmusssudusunvuaudmsTausssudaldyunia
UseTammans dnu Tuusssy wavdseinaivdn Hreliinnszuiunisasieniy
duudsvesgurulunisituysndnuaivosiesduld vngifertudmuimu
mananliiissdunisiiauslugiusUssifmans ey Tausssu wasUszind
vosunasvioadieriiduegade wumusssuiwuumavudsdinsaiedduves
vio9diu (Local colon) wu nsa$1dlval Usshug vidousaduilelinunis
UseiRmans d9an TausTs wasUssinaliininuenau (Picturesque) (Keller,
2008) waganunsniduiuaunsswesinvienfieimelulaglisuuia
doslruluuvaionioniuinge wu mevieadisautuZeu ey Ledes
Snanu videudnseianisdamanialsemdlaneg nasnaunisviatinauly
viosdudadanafuinuinazussesuiuliluiaedn welvidnveaiioavuvie
denmiAuliduiiszan Taglidndudoswuisanuiiate

wnAnRgTUNagMssRanaLilansviaaLien

nagmdnIImann (Marketing Strategy) tuin3osiiolunisainsannudia
waramaliussg TgUszasiniensmanaiinall ferfuaiesdiefiddiylunis
pnseduyaARLNaR S mSundueSeTe e vRaLe el maadanagns
Msmanaifimsnzangesilugnisifialemanmanisnanalunisdming
dufduazneliminaunseuiin mudesiu wogarusnsnddensdadula
Fovesffuslan uumndunsinvinagnsnismanatiy gstasuduazdesin
anmndeumsgsia Tnedunsinuinasinszsianmindouranieuen
uazmelussdnsiflearaununagnsiivanzaniugnsounazgauds waglona
uargUassaananmanden elianunsathununagnsiluoalidudn
nanaemausinsAnmaazstiliunaisnagnslsognsgnioamnzauiloains
fimmauazomanfiingauvetesdnsesedsiuldluszeren il wiesdiedl
THlun1svhnagnsniseain Ussneusie SWOT Analysis W3e N13534A512igaud
qngou lena guassnvesasdnsiiiensnaunndlestuanuinnainuag i,
Tinseiuauvesasdnsussaidmung Usznaudie 9auda (Strengths)
auuviegands @eldiuio) Wunainandadonelu WudedniAnananm
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windenmeluvesssia lusnuiduded anudiuds anvannsa duidueda
ThAnAud15e yngeu (Weaknesses) : yaseevisegnseu daidailsouduna
wndadumelu WulgmvSedounnses deide Anuseune Jodrinnie
Tena (Opportunities) : Aaaniladeaeuen iunasinnsiianmundon
meuenvesgsiadoUstlev madsuulasiidusslon vieduaiunis
Anfiunusienddns guassa (Threats) : inandadunieuen Wudsanany
Fodinfiisananmiandouneuentidmaderodiossitaunsassyanunisel
YBIANMNKINABUNE N TOURLIANTIIAULAIDIVILIATIENLANTEUIUNTT
UszqusgauansAniusmiuglvideyaiiddny (Key Informant) guims
wifnau uazdliduisides nimndufissy aauds yaseu lena ues guassn
(Gilligan, 2015)

NSAULUIAANITAVEY

MITUIAMALMEYIDLNENTITAUTTIY

Fwinanyivesinviouiisrvnlng WUINNINTENTEAUNTVIBAUTEYD

WIAUSITUIVInANYS

ALY E T IRIUsTTHTIM IR

anySlumnuiuvesiidniieides

gUmwﬁ 1 NTBULLIAANTSINY

mATeiiigads

afuns vaundnna (2561) lidnwinsfauinisnainvionfis s
TussTuLosedinindaiys nudialsiinnsdauasunisussyduiusias
Ufuussmsiausanuivieadiorluguuuusigg annypansnamsvioadien
iieusnianFessnesanuiviesfiealvinaula uaziinstidusmesions
sudmiutinvioaiien

aingis ngyausnd (2563) TéAnwEesesdusznaunsmsvieaiond
denasemnuavlavieaiiondslnemernvesinviesiisrsnlne fodoeglu
nUMnLIUAS NUIdnuarnIasErInTmansfurasenginiadudena
somuaulavioafisndadvemednunniisiu dudnuagmelsznnsmans
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e $eld wagszdunsAnuiidaiuianuadlslunsvionfienddvem
oRnlaiuandnaiy dmiussdusznounmamsvieadisnddvemedin duunas
vieailen wagduAssnemnuaznn dwadenwalavesinviendivalvely
mMsvieafieudalvemein

Sspan Augaed (2562) laRnwiEesnisdnduladonvieniisniiosses
Fiafunamvsvestinvieaiivrymlng wan13de wuih nguegadulig
Humemds ong 18 - 28 T faounmnsausalan Jszdunsinuseiusi
NS 3 Jondn nineuuisnenau/suan dveldneinou lifiu 10,000
v odeluniawile ﬁ‘wqaﬂssumiﬁjm%’uﬁlaﬁguauLﬁaaﬁ’UﬂwsViaﬂLﬁaﬁwi’ﬂ
Sumanes lhutesssviminniige lngiumnamesiordmiamunans
fuaseuads lBenanuiivieafisamssssumnniiga Taefinnssudnmdnual
fuesiidevesimin dunamvsussiu “ndwly” inilge Taruienela
msvipafieadsmintunamnys fuyana (People) luusziiu “auviesiu uing
fidseduR” innfian Inedaazndurviesdiendmriadunanes uazasuusih
yaraduliumeuierdmindunanys” dsiinsdadulavieaiorsania
Arumamestuaunam sundniast (Product) Tudseiiu “amuivisafivmannvans
waziaule” snfign

inAsIws nsvuddana uazany (2563) Idfnwidesnsdansausssy
\eseafunisvieaiisndeussaunisaiviesiuveuiiossesnigldlasanisg
The LINK wui1 1) ffdnnsimusssn liun yudadudnvagnguenwlugumy
safuauluviesiuuas fuszneunsdaiuauuenyiosiiu 2) Msdnns Aanssu
o fsUszaunisalviosdiu loun Aanssuduniddinviosdiu sinleuand
(home stay) A9nssueIuinnnssy viemsviesdiu Avnssusnaniud
UsgiRmansviosiu 1Judy 3) msdanissiunu esdanuiiamsssusie
n13fun1sanenenanAsTeUATY UTINYTY ATENANT N1sSeusmenuLes
4) msdanstevenimusssuiidugusssusiomsussens asm mslasiier
nsltaestu msBouiienuies 5) msdnnisdeveniuusssy Mduuusss
shensveniaudenlesiuuseiRmans anaun niidayayn uay Indayae
Y 6) N133N15IUsTIUlVAeY Mensidiusiuvesauluguy Nsas
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aumanilanazaseuiineyindinusssuriesiu msussaunmshanusyning
Fasfeluguvuiiionisanenenimusssy 7) Jamuazguassalunisianis
Fausssy fEnmsiausssy Mamuirnudilanmsvieaiisndaszaunisal
viosdiuuay waAnssuvesinvieaiierrsend lianansodeansfeniweing
UszieAlamenuies nsaeneniuusssy lienues JUsuU amudnvaengy
tnvioafleafiuandnaiu 8) uwmisnsdanisiausssy Uszaunnsviali
fanmadienyuniesinamaiviosiu trevimifiulansuasiaunfineenis
AeNeAAUS ITLANTANTINUGTTH Way InTEUUNITINNTSENeNonTmusTTY
Tmngaufunguiinviouilen wu nguinviesiisaems uastinviesiywhly

dnan 3sumsien (2560) ldFnwiFesmsiannnagnsmsinnisvieailen
sriuileasoiiiososiumsvieaiivrvesigsengannm wuimswaunagms
nsdnnsvioniiersziuiilesseaiiesesiunisvieniieavesigiongaunim
Uszneusne 8 asduszneundn meldluiAniidedn “MADE MISS” wie
iendlessesiiliiands Tnenagnsnsfianilesionfisamdntuindunagns
ndndfsrinsvieuiisdseiuidiessessududosiinszurunslumsdniu
nagmsthulesvioadiemdndeu neuflszthungilomieadivases Ssvaneaia
hmsvieafiesriuiiosseces Sududesendenszurunismsidenloadiuma
vipulriuilomeuilmdn lefaganiedeloutnvieaiisaggiengaanm
fegluiloaioaiismdnlvilvarinuumailesiosiismdnieundidadiang
dowleaiiensesuazifiosorfensyuiunsmsussanduiusnsviaaie i
uafleweaiismdnneutuiontu esnazilemadfsinviosilen
Hawogfuiiorludlesvioadieamdn

Konecnik (2019) l¢@nwidngaiwlunisasransdudfifnaneunds
vipulsgavaneUatevne wuitmsmsgmiing amdnwal nsuinanm uas
AwAnd alumsuandensaiansiduiiiiensviesilenganneUanems

Gholizadeh Sarvari (2012) lafinwAnuduiusseningumInIaum
(dimension of brand equity) louA A153u3tenmnn (perceived quality)
AnasininAlunsEuA (loyalty) n1smsentinilunsiduen (brand awareness)
wagmudesledlunsidud (brand assodiation) FuRuAATAUA (brand equity)
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Tugnamnssuiadeshuveatindnuiuszsimansi 1un1sideideuTuna
(quantitative research) Tnefidoyamluiifisdtu wa o1y wazanuiidnw
HANSANINUI ANRTNANALUATIEUAN (brand loyalty) danudiiusgege
duitmnudusiusiiossnn Ae nsiuiianann (perceived quality) waznis
n3xnin3ngaua (brand awareness)

Lassar, W., MittalB. & Sharma, A (2006) l¥iinunAgafiu mudning
YDIANUNYIYIUNIINTAAIA (marketing efforts) ﬁﬁmaﬁiaﬂmmmwauﬁw
(dimension of brand equity) laknn1s3usasnnnim (perceived quality) A3y
inAnftunsdud (loyalty) n1saseniinlunsdud (brand awareness)
nazadenledlunsndui (brand association) Tudud seai flduanegy
wazlnsyiAud vesinAnw Wunsidui@eUsuna (quantitative research)
Tneiifoyamlufifeaiu ma ey msvieu wasdend  wanisfnwwut
AUNYIYIUNNNITNAALNARDAMNAINTIAUAT WU N15lawan (adverting)
59A"9igs (high price) uazAMNALF LA (good store) HnatRgtosriuna
ns1auA (orand equity) Tusuuan dunisdaasunisvielagldsin dualu
AuaufiuauAnsduA (brand equity)

Gartner, W.C (2010) ié’ﬁﬂwﬂuLmamia%ﬁmmmmwiaaLﬁa’gsuawsmm
dletidelupmemesinvieaiiorvieesiu nunnmdnualiazmsiuiamnm
fraludenanderinviesismiuas v luvaziinsmserinduazarasindng
fuadetinviosiniuasliunnsneiy

Gallarza, M.G., & Suara, .G (2012) lé’fﬁﬂm@mﬁ%mﬁwiauﬁm
aruianelanazanussladensufisdlsfamile annsundsioiion
NUMMITUIAMAIM Msesenting AudAnd wasnissuiuaiinaludaun
sorufisnelanazaruddlasomanniiiodlsyamie Tuvmsdamdnuallad
nadeauTnelauaznsndusveaiisatvesinvieudie

IS ada v
s21U8uT539Y
1. msimuaUsEInsikaznguiiegs
1.1 M3ITdeUunm
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v v

(1) Ysgng

Uszmnnsilflumsidenssilfetinvieaiisvninefifumeanvioaiie
Tuuvdaieuiendminanys dedruaudnvieadisrsminefidrumoadodlud
2566 fiS1urusInsieAy 4,165,847 Au (N3enTnsviesfiauasien. nsuns
Vioafien, 2567)

(2) naufIBENg

nqudensliluniideadsifednoniisavlnediiunian

¥

¥

vipulsrdsminany3 d1uu 400 au ddldgnsnsduinuindiegae
(Taro Yamane)

(3) Msduiieg

msguiiege lWisdudagrsmuulilgnnuninezdu (Non-probability
Sampling) lngAan1sdusagauuumuazain (Convenience sampling) 10
tnvieafierrmlneiAumeavienisluuvawionuisiminanys

2. MTIFYBIAUNMN

Ussmnsiliitoyandniflilunisideadsiie fildudeadostums
fianuagnsadaaiunsvisadiedludminanyd Ussnouse 1) nguiliideyandn
MnmassRtamAgdestunsivuauleuts nMsauey nMsumnsdnnis
msfAuguaLaz3UnTey nsduaiuLarmsatuayuiUNNTYIBTiEIves
Fmnanyd loun fudmsdrinnumsvieaiivauissemalneyssidamia

o

FUNNUUTETEUNUSIINTA T1UIU 2 U 2) ﬂawﬂmauauaﬂmﬂmmaﬂmu

=

Faduyradifinnuifndesiuamagnamnssunisviesiisinaznisuinisves
%’ﬂm@a‘wqﬁmwuﬂwiuﬂﬁﬂiuautmwgm N1389%U N15A1 N1TUTNIT
msatfuayuuazlvinrusudletuniady msdnfanssunsvieniien uagdue 7
fanuddysonsduaiunmsvieadevesdminanyd Wiun Usssmumenisd
FuszneumsssRalsusuiiin $1uemmns Sunevesiisedn Sy 4 v uaz
3) naulideyandnannnaumu daduyaraditiruiedestunisvieaiion

vosdinany3 Judimuwusesunuguruiesiuiniidiusiulunisdasy

nityayviesdiu Usenaudie (1) yuauaingnaiiies laud dndudsyinaans
Usejritnu ginyugu wazsinawanyiaadiu 31u3u 4 v (2) gu3uaIng1ne
ANgUNTEIU loUA aunTnasin1susmsddmin dilyuey uasuswejyntiu
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WU 4 v (3) YUBUINSUNBUNTYT laun Usesuan1inusssusiua
U Juguey wagUsel vy 911U 4 vinu (4) YeuIngneueseiy
1$un Usgsuimusssusuauianinden AU 31U 4 v (5) YUBUAN
gunonsnuy3 oA Ysvauansulnewiu gy 9uau 4 vinu (6) guvu
NSUNIES LA nITuMIanTImusssy finguu 3w 4 iy laenis
dusegne 1Hi8duMog1auUULIURIZA (Purposive Sampling) §vinns
é’mmmﬁmﬂmjmﬁaaém’mﬁuﬁ’muimﬁy’ﬁu 30 A

in3nafiafldlunside

wsesdefililunsifusiunudeyaludaUiuna (Quantitative research)
Ingifiusiusindoyalun1sideded191a (Survey research) Pntinvieadiedlag
Huuuaeuna (Questionnaire) Aildwantuduweaiesdeldlunisiuvsius
Joya lngazdsznauluse

dil 1 deyamluvesinvieadior dnvazdaudusuutatea (Close-
ended Questions)

duil 2 doyasunisiuianududideunasioniisrvesinveiion
(Perceived value toward destination) Usgnausie mi%’uimmﬁmhé’m
AN (Quality Destination) n133uiAduAuAIAIUe1sUal (Emotional
response) N3TU3ATUANAWNUIIAN (Monetary price) N53U3AMLANAGIY
AME1e1 (Behavioral price) Ms3uimnuAumsudeidss (Reputation
dimension) dnwauzAanuiuuuuysediuan (Rating Scale) 7 sesu

dudl 3 ferauenurduquesinveadien dnvarmonuduwuulanada
(Open-ended Questions)

nsiiusIuTIndeya
1. M5398WeUSuna (Quantitative research)
Tumsisoidasna Huvasunuduesesdslumsiiususiudoya
mnngusesiidutinvieadisrnilnefiumisadidludmiaanys S1uam 400 Au
2. MTIRYBIAUNMN (Qualitative research)
Tun9idedegmnn WiBmafususudeya il
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1) msduatienans iun nsfiudeyasnienansiieg wnansnis
Usza 1189713109129 unae Inedinud wazdeianisngg fiiedesiuumas
vieuflen uazAuAuaYieusIvesTmInaNy3

2) dunwaliuuillaseaina (Structural interview)

3) dunwainguianie (Focus group) UsenaumenausuImsiay
Wwthivienuniads fusznounsnaensy faqmeardviesiu Usivgfum
iy wasgnmiluiud Welilddeyaifunumdunsensedunisvendenda
TWUTTINVDITIMIRANYT

msdnzideyauazadanidlunisinneidoya

1. M5398RaUTN (Quantitative research)
meleneitoyaazidoyaiammndadeniaszuu dandudeya wihan
Ipzivszananateyamelusunsunaufinnesdniagy

adAfldlunsinnesideya liun aﬁaﬁjawaimm (Description Statistics
Analy5|s) Fausznousie NMIWaNLasALd (Frequency) A398aY (Percentage)
LWE]@ﬁ‘U’]EJﬂmaﬂHEU”ﬁ’JuUﬂﬂaGUENUﬂVIENLV]EJ’J Auade (Arithmetic Mean : X))
wazAd@douumsg I (Standard Deviation : S.D.) \leaBuneviruai
Rendumssuiamnuduaiseunasisndiervesinviesiisavnlne afadldiiie
VAFOUANLAFINNNTITE Iun adfinsgiiiuuaunisiaseasie (Structural
Equation Model) waznsnageula-auais (Chi-square)

2. MTITBLPIAUNN (Qualitative research)
n1siasIendeyaszilunissiusindeyaninug deAniiunasdoiauowus
Aertunsvisadfisrdiminanyiangifldrufeidesannguiuinisuas
Wwthiviienuniass fuszneunsnaensy sfaqmeardviesiu Usivgfum
S wazymrluiudl FadudunsTasnsduniualidadn (Depth interview)
wagnIsduN¥ainguanE (Focus group)

NANITIVY
nquegenldlunisAnudduiuisdu 400 au Andusesar 100.0
dwlngdunends Soraz 64.7 fige1gszning 31-40 U Sovay 41.5 &
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A0TIUAIMNNNTANTA F088% 55.5 UNITANEITEAUUSYYINT Sovay 51.2

gsfadiui Sevar 29.1 fnalasendng 15,001 - 20,000 UM Feeay 33.8

LAZLAUNNINNTINNINUATUA SN Togag 35.6
NaN153ITENsTUIRMAIRTIUAwIBNid wudnvieufisdiuday

v '

AuAAuRunsian1svieuetludminlagsaluseiuliunans Auade 4.23

9
[V

fudmnuduaiuorsualiensvieufiealudmialaesalussfudeudisdudn
Atede 4.98 FusmnuduArsumsusensvisadiodluiminlnesialuseei
Aud fiade 5.35 Juinnududisunadensveaiindludminlae ity
syiuliunans Aade 4.28 Suimnuduadudeidesiemsvieaielludmin
Tnesaluseuroutraduen Aade 4.95
NANITIUTIMANNITILRITdATRaTTidenuAuMd DA TiE T
Fausssudminanyd Wodunuimslunsimunuaundaieaieiuay
nsdudmnuduruvasieniiorvesiiin S6E 1. Mg uvas
vipaiflenmsiEuan 1) guadulsSRmans nande dnvieailefiuvioaie:
Fardpany3 wumszdeinsteuiveyaiulseifmansing 2) Ay
maun nanfe JandmanyFaziiinniuayinlviogunn denisviendieaintae
a¥ramnuduAmsiuesualfvsmlvefiduiiemaunms 3) gaAiu
Fauussu nanfe Twminanyfiliudmindififausssuiiun AaTInfuand
FemsuAmsfmuguAuameaiiey 2. MsfwwANduAIfuATEY
iesanalidelunsuvieaiisrdminanyidaldaeligannin

#3UNAN3IY

MsiRuANAuEsieu s T Tamsssu S Inany3 nuhivieudies
SudmmduAvhugansensvieaieludsinlae slusedutunans ey
iuvesiildiieitesifivenuunasioniiondsfuusssudminanys
wumsaeuduendnyaiveansuvamesisrnstimeiauilugiu
Usgdfmans aauiiasTausssy @auuwun1alunsiauIAuAINTILE
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Abstract

This quantitative research aims to analyze the factors influencing
the modification of containers and packaging in low-cost airlines in Thailand
to promote sustainability and reduce waste in the aviation industry.
The findings indicated that the majority of passengers were female, aged
20-29, and single. Their ratings regarding the importance of container and
packaging modification factors were generally high, with the highest priority
given to safety and hysgiene, followed by cost-effectiveness and passenger
awareness. Furthermore, the research identified strategies for waste
reduction and sustainability in the aviation industry, such as the use of
biodegradable materials, creating campaigns to motivate passenger
participation in waste reduction, and adjusting menus to avoid food waste.
The multiple linear regression analysis revealed that cost-effectiveness
was the most significant predictor of waste reduction.

This study proposes methods for improving services in low-cost
airlines, focusing on the selection of eco-friendly materials, enhancing the
passenger experience, and promoting the reuse of materials to establish
a sustainable image in the aviation industry moving forward.

Keywords: Container Reform; In-flight Packaging; Sustainability
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Abstract

This study examined the association between Health Literacy in
K-shape model and Health Behaviors among employee in Textile and
Fashion Lifestyle Cluster. The cross-sectional survey served as the research
tool. For this study 395 employers from 7 companies were chosen as
samples. Three sections of a questionnaire were used to gather the data:
1) Characteristic data 2) health literacy on 5 skills according to K-shape
model, and 3) health behaviors. The data were analyzed using descriptive
statistics and Pearson’s Product Moment Correlation.

The result revealed that the Health literacy in the sample group
was rated as inadequate at 12.7%, problematic at 26.3%, sufficient at

51.9%, and excellent at 9.1%. The mean score for each skill was as
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follows; 11.33 for questioning skill, 11.59 for access skill, 11.79 for
application skill, 11.89 for decision making skill, and 11.94 for understanding
skill. The health behaviors were deemed unsatisfactory level of 2.0%,
medium level of 70.1% and excellent level of 27.9%. The association
between variables showed that the health literacy in 5 skills were positively
correlated with the total health behaviors (r=.505) at a statistical
significance (p<0.001). The relationship for each skill was as follows;
application skill (r=.431), decision making skill (r=.397), understanding skill
(r=.380), access skill (r=.379), and questioning skill (r=.372) respectively.
Thus, the company should promote health behaviors of employees by
enhancing their necessary skills of health literacy which would lead to
good health and work efficiency

Keywords : Health Literacy; Health Behavior; Employees
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muLaﬂﬁmqmmW (Cunningham et al., 2014, Liu et al., 2015; Rudolf et al,,
2019; 119571 I, 2564) msv"v’&umﬁﬂwmmﬁ%ﬁma@iamsﬂﬁﬁ’aﬁa
suguan finginssuguandidedisdeiiessuiuguidouaziilugnst
AU IR

msafiuniludszndlng N3enTasITHEY MuuaA1Sen “ANNsous
fuguam” wagivuavinweidndudmniuuszansine ldun vinweans
W84 (access) inwensasnemnandila (understand) inwenslaaia/dnanu
(questioning) Winwgn1sAnaula (make decision) uaginwen15inlule (apply)
(NSUAIUANLIA NTENTWAITITUGY, 2563; VIRl wialis, 2564) \sesile
Uszifiurmsouiiugunmdiduuinesgudeslinunseunmsdiraeiy
seuiiuaunmvesUszrvulunguuseimaglsy (The European Health
Literacy Survey: HLS-EU) (Sorensen et al., 2012) %aﬁmﬂ%ﬁﬂmﬁmﬂizmﬂ
lodouazUszimadu < (Duong, 2017) MsUseiliunmsouifugunmlungy
Uservnlveeng 15 Touly SmsthABnista anansin wagnsduunsed
Fanatadu ulflunsussduinuefisndunuluna Kshape 5 du
fid1uau 20 9o FesummageuRAMFLALITIBIaT A NFDRAdDIlUANS
Usilliumenuieauwad (igdles umenis wavdniles yaumlania, 2564)




o -, - ¢
J1saisuyuamadsia-abAuMaassuwnny 4&%
UA 43 aUUA 2 woumAu - @omAu 2568 A

nsadisaiuguanuazUsudsungnssuguaimyesninauly
anuUszneunsgaamnssName danududunazvnesdanuiainauide
Rerfunudiiusvessefumiuseudiuguamseinugifinnudenles
fungAnssuaunmusazaueg1els dmsuiinan1sifeunliusslevilunis
PoNUUUNALTAUINTEUIUNS Aanssu uasvinueidoatiudufiiay 1iels
wiinnuAnmsUuasumginssugunm fgunmsenefiudausmieudmiv
MavhnuLaziAnguAIEia

o

AnUsEAIAYaINTITY
WBANYIANUFNTUTUDIAINTBUIATUAVAINAUNE AN TTUAVAINUDY
winauluanulszneunsadawesame widu laddled

ABAnlun133Y

nsanwad TisUuuun15I98133d1573 (Cross-sectional Survey)

Usznnslumsnwaded 1ud mineuluanuuszneunsedawe fAme
witu laflaladfidhsalasamsadhs Wann vensesdnsaunylundamnesdme
wiu laviellndgnadwinginssuiissdu (n.m.2567-2569) Fafldnuiau 3,075 au

nausegne TeuA wiinenluaanuuszneumsidhsinlassns dwau
7w Awuvuediegesislusunsudniagy G* Power MnuasEAu
AnuAaLAdey 05 lingusegisdunulitosnin 371 au

ARLABNNAUAIDEIUUULRILAY (purposive sampling) ANl
(1) flengmsvhanlussdnsiiisuilasenns itleont 6 o (2) Wunguithvane
vaalAsan1sa Tunsdafanssuiann uaz (3) Bugenlviteyadnsunsise

naufMegNNANUUTENEUNS AMruadwIundndIuveangulmneg
Tulasans Useneume (1) Usem galvulng 9110 (2) USEn wneveandn wsa
110 (3) U Ineuszans Windlvd dria (0) U3 lailasmstin $1n (5) U3
DHL $1dn (6) U3tm mesaey Budidese 1 waz (7) U39 olasah
(Usznelny) 3110

wdesfioifuriusiudeya léun wuuasua wiadu 3 dau dil (1) Joya
AMENYY U 5 U8 (2) ANUTOUTAUFUAIN F1U3U 20 U0 Uae (3) naAnTTu
guam 91 10 Po dinvesnnuseuiiuguam THuwiasguaunseu
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msdTAnuseuiiugumuesUstvulunguuseineeglsy (Sorensen et al,,
2012) FefimsthlUldvsngulssmaedouasUssmeadu 4 (Duong, 2017) fin1s
Usuluasitmuntuussadu 5 fhesiisndumilinng Kshape (@ dlos wi
A9 wazd s Yunlanie, 2564) H1UNNIATIVAUANATNAUAIIUATILGY
AslBadn faranuiedaesiuiiiy 917 Inefinweasidiis (Aum ndu
N394 ATI9a0Y) AU 664 Tinvensasimudla endwazidla) e
Wiy 705 Finwenislaniy (neuau dedinry ey Ussidiudianu)
fAnwindu . 797 iinwennsdndula (szyusziu uuaniadon Ussdiumaden
wanagaE) AWy 842 wavinwen1sinlUly (Feunwes dnn1sauLe)
fAindu 852 Tsnslinguiieg1eUssliunnuaiunsavenues (self-
assessment)

ATUTOUTANUAVNN WUAAIUVINEAIULATLTEAUAINEINTD Yinld
£1N1IN-B3N DAz 1-0 Azuuy uastiiudaudon lalnevi fiazuuu 0 frwua
90din (cut point) Seray 75 wazduunidu 4 sedu (uigdies uidnis was
il yaunlania, 2564) lowA seaulaineiiies pxuuutosnindevay 60 seAu
iy Avuuu 60-74.9 seduneaifies AzuuuSosay 75-89.9 warszdufiBey
AELULINNNINTREaY 90

naANTINAUAIW WamaminevesaziuunALdlunsUfTRfse
Fai A laipeviias v1sads (1-2%u/8Unh) vesads (3-55u/8Uad) way
athiane (6-75w/dUa) fiaguuy 1-4 AzuuY NAUAALLLLNGANTTINIEY
wazduunidu 3 szau e szaudesUuls azuuulosniniauay 60 szAU
Uunand AzuuuseLay 60-80 UATISEAUR ALUUNINNINTRYaE 80

maiuTuTwdayaduntnnunguiiegaiewuudeunueaulatk
QR code ﬂ%%ﬂ%l,wﬁmqﬂszmﬁu,azﬂiza’mmuﬁuamuﬂszﬂaumﬁumsﬁm
FongiifinnandRnudnvaziitvun sidunsmunadeyalussvifeou
un9IAL-NUATLS 2568 Falurisduganisiiiuianssumalasenise 19y
wuuaeUANTinsU ALY Tal nnndnaunguinegnesiuauieay 395 au

AinswideyasnoaifiBanssann 1WA mnud Adesaz Aueds uas
dudsavuinnsgu uagmslengianuduiussenindnuslagnism
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AduUsyAvsanduius feadf Pearson’s Product Moment Correlation
fvunszsutiidda 0.05 AT uNTeMALATINSUTE ALY NTINNS
fNsandTesssunsITeluiyed sdinueman suasngAnTsuAmEns 1nine 1§y
n3amsuY3 lonansiusenanil 110/2567

NANISANEI

fanszandaysal

1. AudnyuzvaIngudiegne ngumeeeiliteyalunisifusius
I 395 AU WU Luwanda Seuay 62.5 tene Sosaz 37.5 Tegszning
36-59 Tannilan fevay 554 sesasn MU 01g3eming 21-35 T Sevay 39.3
wazany 60 Vil Sewaw 5.3 Tnedidiadvorguingu 37.1 T (D= 7.250) dalu
UFTRNU 1uds 1-5 T Sovar 31.2 sovawn Tiud 15 Vil Sovar 28, 6-10
U $ovay 2.1 uay 10-15 U Jovar 16.7 muddy Atedsengnumwiiiy 11.8
U (SD= 7.513) nqusiegiediulvgaunisinuseauiiseudnuiuasUSyyns
it Aeseeaz 47.0 seaw loun Uszaudnw Tevay 3.3 wavgenin
USeyay w3 Sevag 2.7

L

2. AUTDUFAMUGUAIMN HANITIATIENTEAUAIIUTBUTAUGUA N

U 9
a U

Slofmungadia (cut point) A¥esay 75 wui1 niinnungusiiegaliszduaanu
saudaugunnsn agluszaulineliies (inadequate) Seeay 12.7 syaiuil
Uy (problematic) $ovay 26.3 szAunaiies (sufficient) Sovaz 51.9 uag
spiuAen (excellent) $ooaz 9.1 Famsedl 1 seRuATIITOUSFLgUAM
19U wud vinwemsdngs eglussaulineifissasidym saiufniu
Sovaz 21.7 egflusziunaiivsnarion uiudniduiesas 78.3 inwgans
a¥eanadila egluseivlinemowasiidyn swiuAnduiesay 173
oluseiunaiiosuaziion suduAnduiovay 82.7 vinwzanslany eglu
seiulineiissuazilm swduAnilufosar 28.4 eglussAuneiiisauaz?
Beou swfudnlufesay 71.6 sinwznisdnaule egluszdulineiiisuayd
dapn wduAndudosas 19.2 eglussiuneifivauaziiden samfuandy
Jeway 80.8 uaviinwen1slUle eglusedulineisauaziideym siuiu
Anidudosay 23.3 egluseiuneifivasiidon sufuAndusosas 76.7
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ﬂ"]Laﬁaﬂawmiauiﬁwuqmﬂwwsam Wiy 58.56 (31NAZLUUTIUAL 80
AzLAL) WazAdsAzLLuANLSBUS U MBI Besdduantesly
unnldeied Wvensldann whiu 11.33 Fvensdide wihiu 11.59 e
mslUld Wiy 11.79 vinvensdndula windu 11.89  wagiinwezn1saing
anudile fAnadewinfu 11.94 @nazuuundiy 16 azuuw) duanslunsed 1

A19197 11 UIUULALTOEALYRINGUMIDLN TUNTLAUANINTBUFANUAVN N
FIEANULAZTI (N=395)

o Y vy
NN ILAUVAUIBUINTUGHUAIN Mean SD

laiwawips  Tlgun  waries  fdew

1. inwgMSEnda 55(13.9) 31(7.8) 259 (65.6) 50(12.7) 1159 3.169
2. vinwemisasienudile 33(84)  35(89) 290 (73.4) 37(9.3) 1194 2229
3. inwgnslaniu 64 (16.2) 48(12.2) 249 (63.0) 34(8.6) 11.33  2.850
4. inwgmsanaule 43(10.8) 33(8.4) 278(70.4) 41(10.4) 11.89 2.240
5. yinwgnsunlUld 43(10.9) 49 (12.4) 267 (67.6) 36(9.1) 11.79 2.189

AUTBUFAUGUAWTIN 50 (12.7) 104 (26.3) 205 (51.9) 36 (9.1) 5856  9.780

3. WOANTTUEGFVNIN

NanIlAsziteyanuin woAnssuguaminguie sl UTR
lalasianenntu Wur senddnieseiiiosetietion 30 /ey Audnuas
walifian azenn annninAdsilaniuseiu aueenussindeulmsieniea
fivlesnn anfuonsiidluiugs (0wnven emnsldny?) anfuemnssaifsy/
Favanfislueng Tnslawizmssaniuewnssaviuda/Afuminadiulu
9113 annsuanseanguusadialeienAnnina/mevia Taiinisaniuiedes
Puuoanesed uazsAgUYNS/ody

nan1sdnlzesafungAnssuguatniinguiiegaujialddosvied
auidssiensiinlsaliifadeios mudiadsnsuuuneiuisdunnies
Tusnn S8l (1) sandsmeserdlasegnation 30 wi/asa Aiade 1.91 (2) aniu
ownssaduAfuThvanfisluens Aiads 2.39 (3) Audnuasnaliifian avenn
unniessilandudiedu Auade 2.56 (4) annsuanseenguLsilaLATEn/

367
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Innina/myeniia dede 2.90 (5) usuvduiinseulsnnni 6 Hrlasiotu Auade
2.97 (6) ¥hawoonusyindeulmsaneauiiviessn Aads 3.12 (7) anfu
onsiiTlusiugs (@wnsven emslansii) Anads 3.29 (8) anguyvid/eidu
Aiade 3.51 (9) anfuemssavuinAfuthmadisluewng Aade 355
uay (10) anduA3oshuueanesed Anade 3.71 oeslsfiniu wadingsuaunm
fifimsufuates mumsdnGesdidudanan viamginssuusiazdezgniniFes
Tudduiing wifidunginssudsaanznguuasdausulsaianiaia
TsnlaifndaFess fauandlunad 2

o v

A5199 2 1 PIUIULAETRYAZYBINANAIRENN TwunnuTERUNTUURLAY

o W 1

APURINALRAY (N=395)

WORANTIUFUAN 32AUNSUHUR

ldwe  vieAse  UewAss  ddnEwe Mean  SD
ey (137 (@67 vnTu
fal)  ddani)

_entdimeseiios 123 126 202 aq 191 810
ag9tie8 30 UN¥/ASe (HB1) (5.8) (31.9) (51.1) (11.2)

—_

2. Audnuaznalifian avenn 97 38 194 66 256 965
wnnhessilansusietu (HB2)  (24.6) (9.6) (49.1) (16.7)

3. ﬁwmuaamm/mﬁaulm 145 30 37 183 3.12 867
semeauiivitesen (HB3) (36.7) (7.6) 9.9) (46.3)

4. anfuensiiludiugs (HBY) 171 16 26 182 329 762
(@mnsven ownslEnsd) (43.2) (a.1) (6.6) (46.1)

5. usumaURNEauliNNNI 46 13 32 304 297 574
6 Falussiotu (HBS) (116)  (3.3) (8.1) (77.0)

6. amuassAFL/ARI AN a2 15 254 84 239 726
wisluens (HB6) (106)  (3.8) (64.3)  (21.3)

7. 8AAUDINITANIIUIR/ 237 4 13 141 355 613
Wathemauislluewns (HB7)  (60.0) (1.0) (3.3) (35.7)

8. ANLANIDDNTULT lowdens 124 12 141 118 290 885
WNaa/ mgnvida (HBS) (314 (30 (357 (299
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A599 2 1 PukarTerarIeINauiiege IhuNANSEAUNSULURkaY

@

adunuALRaY (1=395) (fe)

WOANTIUFUAN 32AUNSUHUR

e vieASs  Uewass  a@dEu@ Mean  SD
vinay (137w (@-6Tw/  ynTu
fawh)  daih)

9. amfLASesLLEANEEed 342 27 6 20 371 804
(D83 wid g51 Taid) (HBY) (86.6)  (6.8) (1.5) (5.1)

10. aﬂquqﬁ/mlﬁu(HBlo) 243 12 16 124 351 717
(61.5) (3.0) 4.1) (31.4)

HansILUNsEAUNTUURGAIvRINqUAIDEne 3 S¥au Ul naudedia

@ [

dlngiinsufiadegluseduliunans Sevay 70.1 seAud Sevas 27.9 uag
JEAUMTUSUUTS Souag 2.0 Astanslumsned 3

9

A1599 3 1 IUIULAETOALVDINGNAIBEI TIUUNANUTEAUNGANTIUFUA N

(n=395)
FTAUNGANTTUGVNIN 3w (pu)  Fowar
JAUR (HRzuuuinnnindesas 80) 110 27.9
szauluna @agiuuiaeag 60-79) 277 70.1
sziumsUTuUse @rguuuieenindesar 60) 8 2.0

Mean= 29.91 SD= 3.433

4. ANUFURUSTENTNANUTBUIMUFUANAUNGRANTIUFUA N
nanTiasilagldmandunus WU S&U (Pearson’s product moment
correlation) FadunsAnuanuduiussening 2 fuds (bivariate) faia
wansAdulsEavSanduius (correlation coefficient) fvunwnasinswlas
syUAMLEITLS Kol r 5l 0.60 TulU wamed audsiinuduiudiulusey
Aoudegs r 1A1 0.40-0.59 wanedn fudsiianuduiusiuluseduiiunans
wa r Sl 0.39 wanein shudsiinruduiudiulusssudeudiomn e
4.1 ANMATBUIAUFUAINAUNGANTINGVAIN WU AWTOUIAY
quA s (HL_total) danuduiusniauindunginssuguam (HB_total)
pg9lAAYNINEDA (p<0.001) InsllszAuaudniusluszAuliunans (r=.505)
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4.2 AUTDUFAUFUAN TN BLAUNGANTIUFUAIN WU ANUTOUS
AuguTIeTinveliauduiusauIniungAnssuauaIm Sesdduainiles
Tuannlgsil strvzansleon (HL_QU) r=.372 sinvgmsidnga (HL_AC) r=.379
Minwen158319A0Tle (HL_UN) r=.380 vinwenisandula (HL_DM) r=.397
waginuen st (HL AP) r=.431 mudidu fanaadluaised 4

M19197 4 1 AUFURUSTENINAUTOUTIUFUAINLAT N ANTTUAVAIN

(n=395)
Correlations
HLAC HLUN HL QU HLDM  HLAP HLTOTAL BHTOTAL
HL_AC Pearson Correlation 1 5727 373" 3817 346” 728" 379"
Sig. (2-tailed) 000 000 000 000 000 000
N 395 395 395 395 395 395 395
HL_UN Pearson Correlation 572" 1 586 601" 410" 813" 380"
Sig. (2-tailed) 000 000 000 000 000 000
N 395 395 395 305 395 395 395
HL_QU Pearson Correlation 3737 586 1 6497 454" 796" 372"
Sig. (2-tailed) 000 000 000 000 000 000
N 395 395 395 395 395 395 395
HL_DM Pearson Correlation 3817 6017 6497 1 6407 8227 397"
Sig. (2-tailed) 000 000 000 000 000 000
N 305 305 305 305 305 305 395
HL_AP Pearson Correlation 3467 4107 454" 6407 1 708" 4317
Sig. (2-tailed) 000 000 000 000 000 000
N 305 305 305 305 395 305 395
HLTOTAL  Pearson Correlation 728" 813" 796" 822" 708" 1 505"
Sig. (2-tailed) 000 000 000 000 000 000
N 395 305 395 395 305 305 395
BHTOTAL  Pearson Correlation 379" 380" ar2” 397" a31” 505 1
Sig. (2-tailed) 000 000 000 000 000 000
N 395 395 395 305 395 395 395

**_Correlation is significant at the 0.01 level (2-tailed).

4.3 AYUTBUTAMUFUNNAUNANTINFUNNIWAIU NUT1 AUTOUS
fuguamm (HL total) fianmduiusnsuinlussiudeutafungingsu
guamigndeseiunniiu egsliduddyisada ldun senddsniese
dlesednatios 30 wil/ada (HB1) (=395, p=.000) Audnuaznalivian azen
unnipseRlaniusiet (HB2) (r=.119, p=.000) senus/sndeulmsianieay
fivitonan (HB3) (r=.279, p=.000) ammmiﬁﬁhﬁuqa (HB4) (r=.274, p=.000)
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wpuduRnHeuTAiEane (HB5) (r=.267, p=.000) anemsiin/annsininuan
sl (HB6) (r=.308, p=.000) anfuenssavuda/Afuhmaialuons (He7)
(r=.245, p=.000) AN siansnmsuUsaiefinziaTon (HB8) (r=.220, p=.000)
LAYARZUUYE/EdU (HB10) (r=111, p=.027) il mnuseudduguam
(HL_total) fanuduiudnsuinlusziudeutnsniunginssuaniuiaiasis

o w a

Loanesd (HB9) agnslifiudAynaadf (r=.060, p=.234) Fuandlumse 5

M19199 5 1 ANUATUS I NANUTOUIINUEUN NN RN TTHAYANT 18U
(n=395)

fiuus HB1 HB2 HB3 HB4 HB5 HB6 HB7 HB8 HB9 HB10

HL_AC 196%% 122%% .288%* .292%% .165%% 207 A76% AT .100*  .159**
HL_UN 244 271% .256%* 221% 187 191% .213% .185%* .033 122%
HL_QU .358** 232%% 170%* 191% 2427 .243%* 231% .102* .057 .025
HL_DM .354%* 194 155" A72% 223 276% 175 .156%* .035 032
HL_AP 403 .202%* .190** 51% .219%* .285%* 142 247 .020 .079

HL_total .395** .119% 279 274 267 .308** .245%* 220" .060 11

Mean 1.91 2.56 3.12 3.29 297 2.39 3.55 2.90 3.71 3.51

SD .810 965 .867 762 574 726 613 .885 .804 717

4.4 ANUTBUTAUFUNINTIBINBLAUNANTINFUNIN WU

Winwen1sdnde (HL_AC) Sanuduiusmsuanlusziudaudisingu
wgAnssuguamiigniesesunnsy sensiuddgmeadia liud senidenie
soiilesedsiion 30 wiii/ass (HB1) (r=.196, p=.000) Audnuagualiiian
aromunninaieAlanfusetu (HB2) (r=.122, p=.000) eoNLIs/indeuln)
smeauiivitessn (HB3) (r=.288, p=.000) aneynsiiiilusiuga (HBA) (=292,
p=.000) uouvdURNNaUAAiBaNe (HB5) (r=.165, p=.000) aMB1M5LAL/AANNS
Wistianifis (HB6) (=207, p=.000) anfueIsETUSAARLthaadialy
8113 (HB7) (r=.176, p=.000) ammmammmgmmLﬁaﬁm’azLﬂ%'am (HB8)
(r=.177, p=.000) anmLLAIDIALLEaNeTed (HB9) (r=.100, p=.047) uazan
guUUYR/enLdu (HB10) (r=.159, p=.002)

inwzn1sadieanudala (HL_UN) danudusiusnisuanluszeu

o o a

AUt UNgANIINAUANTIgNARITI8aY agwlidd1Anyvmneada lawn
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genidmieseiiesetnedes 30 wiil/ads (HB1) (=244, p=.000) Audnuaz
naliifian averauinninpseRlansusety (HB2) (=271, p=.000) 8NWIY/
indevlnsameauiiivitensn (HB3) (r=.256, p=.000) anawnsiilusfugs (HBA)
(=221, p=.000) WeunduURNNauTfisswa (HB5) (r=.187, p=.000) AR
Fu/anmsiiutuaniia (HB6) (r=.191, p=.000) AANUDIMITTANIIUIA/ LAY
thaaufialue s (HB7) (r=.213, p=.000) anmsuansarusuusadiofinmsiaden
(HB8) (r=.185, p=.000) WAzaAGUYYS/ENdY (HB10) (=122, p=.015) visil
vinwensadearudile farnuduiusmeaninlussdureudrstungfnssu
anmuSesRLLeanased (HBY) aenshifitudfyv9ada (r=.033, p=.511)

inwensldany (HL_QU) fanuduiussuiniusediuaeudnesinmu
wAnssuauAmigniesseiu egsiduddynisada ldud eendidsne
sioviiaseghation 30 uil/ads (HB1) (=358, p=.000) Aufuasnaliiian aven
unniesaRlaniusietu (HB2) (r=.232, p=.000) senusi/ndeulmsianieay
fivitonen (HB3) (r=.170, p=.000) ammmiﬁﬁhﬁuqa (HB4) (r=.191, p=.000)
uouduRnHeuTfiEaNe (HB5) (r=.242, p=.000) aneTmsiiL/annsiniUan
izl (HB6) (r=.243, p=.000) anfuenssavuTa/ARuhmaialuemns (HB7)
(r=.231, p=.000) aﬁmiLLammm;uLmLﬁaﬁmazLﬂ%‘&m (HB8) (r=.102, p=.000)
el vinwznsleianu fenuduiusmeuinlussiudeudisifungiinssuaniy
ARDIRILDANEEDA (HBY) (1=.057, p=.256) Lazanguyvid/onidu (HB10) (r=.025,
p=.620) agsliiitodAgynieaiia

sinwemsfndula (HL_DM) fevuduiusmauinlussdusaudiasiifu
wAnssuauAmigniesseiu egsiduddynisada ldud eenfidsne
AeLilasegnatios 30 unii/ada (HB1) (r=.354, p=.000) Ausnuazaldiian avenn
unnessAlansusiotu (HB2) (r=.194, p=.000) eonusvAndeulmsnenea
fivitonan (HB3) (r=.155, p=.000) ammmiﬁﬁhﬁuqa (HB4) (r=.172, p=.000)
UeunEURNHEUTLREME (HB5) (=223, p=.000) anoINSWAL/anmsii ey
(HB6) (r=.276, p=.000) anfueMsTaUSAARhaadialue s (HB7)
(r=.175, p=.000) ammmmmmqwmLﬁaﬁmwLﬂ%‘ﬂﬂ (HB8) (r=.156, p=.000)

[V

et inwensleianu danuduiusnsuinluszaursudismiunginssuaniu
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Footnotes - are notes placed at the bottom of a page. They cite references or comment on a designated part of the text

above it. The footnotes must be placed at the bottom of that page by leaving enough line space to separate the content

and the footnote by drawing a line, as the example below:

- Cross-Reference is an instance refers to related information in another text or in the same text
which enables the readers to get more related or more detailed information. An example of a

cross-reference is a citation at the bottom of a page, as shown below



..In terms of carrying out one’s duty and working in any section in the organization to create efficiency and good
performance, it is necessary to have good management. In other words, the operation must rely on the

principles of magement.! [In Thai]

! See also, Principles of Management, Chapter 4, p. 75 [In Thail

- Content Footnote - is used to provide additional information or reference that simplifies or
supplements information of the text. An example of a content footnote is a citation at the

bottom of the page, as shown below:

Book Number or Author Number! Book Classification

'Book Number or Author Number is a unique code number assigned to the letter of the author’s name and last
name. The Book Number or the Author Number is placed after the first alphabet of the author’s name in the

Call Number.

The Reference Style of In-Text Citation
The fact that the documents listed in the reference section are the collection of the documents that have been

referred only in the text. The number of the documents listed in the reference section must, therefore, equal to the
number of the document referred to in the text. The name-year system is the system of in-text citation appeared in
brackets, and consisted of the author(s), and the year of the document publication. The citation, appeared in brackets,
can be placed in front of or after the referring statement. Besides, it can also indicate the page number of the document
that the statement is referred to facilitate the readers to examine the bibliographical data in the reference or the
bibliography.
Example : The in-text citation for one work written by one author :

(Punnee Bualek, 2559)

Punnee Bualek (2559)

Example : The in-text citation for one work written by two authors:
(Dunning & Friedman, 2014 : 99-120)
Dunning & Friedman (2014 : 99-120)

Example : The in-text citation for one work written by three authors:
(Punnee Bualek et al., 2016)
Punnee Bualek et al. (2016)

The in-text citation for one work written by three authors or more - write the names of all authors down the
first time and from then on include only the last name of the first author followed by the words et al. (‘et al’ is Latin for
‘and other’).

Example : Research can be defined as a systematic method of creating new knowledge or a way to verify existing

knowledge (Watson, McKenna & Keady, 2008)

Deciding on a research method demands the researcher consider carefully the problem or area of investigation

being researched (Watson et al., 2008).

In case that the author summarizes the content of the whole book, not paraphrasing or quoting part of the

paragraph, identifying page number is not required.



The example is as follows:

(Tin Prachyapruit, 2558)

In case that the author of the manuscript is foreigner, write his/her last name, year of publication, and page
number as follows :

Example : (Hobbs, 2015 : 58-81)

If the author of the manuscript hold the royal title, or the monk’s rank, maintain his/her royal title or the
monk’s rank as follows

Example : (M.R. Pridiyathorn Devakula, 2558 : 59)

In the case that the author hold the military rank, academic title, or professional title, leave out those rank and
title as follows:

Example : (Somchai Phol-iam-ek, 2558 : 68)

In case of the in-text reference from web-site, write down the author of the document and the year appeared in
the document, as follows:
Example : (Arthit Thong-in, 2559)
National Statistical Office (2559)

Reference List (the Collection of the Reference at the End of the Article)

All references or information sources cited in the proposed work need to be listed in the reference list
at the end of the document under “References” or “Reference List.” The Reference List provides all the details
necessary for the readers to locate and retrieve information source cited in the reference list. The Reference List
is arranged in alphabetical order of the author’s first name (if the author is Thai) and the author’s last name (if
the author is non-Thai). The alphabetical order follows the alphabetical order issued by the Royal Institute
Dictionary (Thai Language) or Dictionary (English language). The word with final consonant is placed before the
word with vowel. The word begins with the same consonant is placed in order according to the vowel pattern
in Thai language. In addition, the Thai authors are placed in front of the International authors

In writing the Reference, the author of the proposed work must use the APA 7™ Edition Style (American
Psychological Association), which follows the Standards of Thai Journal Citation Index Center (TCl) by classifying

the type of document as follows:

Book

Author’s name. (Year of publication). Book Title in Italics. Place of Publication : Publisher’s name.

Example :

Vicharn Panich. (2556). Enjoy learning in 21th. Century. Nonthaburi : S.R. Printing Mass Products, Co. Ltd. (in Thai)

Collier, A. (2008). The world of tourism and travel. Rosedale, New Zealand : Pearson Education New Zealand.

Articles in Books, Journal, and Magazine

Author’s name. (Year of publication). Title of the Article. Name of the journal (in Italics), Volume number (issue no.),

page numbers.

Example :




Amornrat Kulsudjarit. (2559). Assets and liabilities declaration and verification system for ministers. Romphruek

Journal, 34(1), 209-234.

Thesis

Author, A. A. (Year)./Title/[Unpublished doctoral or master’s thesis]./Name of the Institution awarding the degree.

Example :

Stewart, Y. (2000). Dressing the tarot [Unpublished master’s thesis]. Auckland University of Technology

Becker, J. C. (2013). Landscape-level influences on community composition and ecosystem function in a large river
ecosystem (Publication No. 3577776) [Doctoral dissertation, Graduate Council of Texas State University — San

Marcos]. ProQuest Dissertations and Theses Global.

Conference Paper

Author’s name. (Year of publication). Title of the Article (in italics). Name of the Conference, page numbers.

Example :
43091 wasana. (2559). n1sazdadnsauynna:Anwinsdinisdeedayavumada. msdnauenanuivinsiudinfnessiued
Uszd® w.a. 2559 Fuil 5 waedneu 2559 a umInendain3n NN, 588-600.

Williams, & Seary, K. (2010). Bridging the divide : Scaffolding the learning experiences of the mature age student. In J.
Terrell (Ed.), Making the links : Learning, teaching and high quality student outcomes. Proceedings of the 9t
Conference of the New Zealand Association of Bridging Educators. Wellington, New Zealand. (pp. 104-116)

Website

Author, A. A/(Year, Month date)./Title of the work: Subtitle./Website name./URL

Example :

Thanes Apornsuwan. (14 February, 2560). ﬁuﬂn"m“wmikywﬁm"v “gan1snInyg UUa5AY?. Retrieved from
http://www.bbc.com/thai/thailand-38915635 [in Thai].

Johnson, A. (2018, May 24). “It doesn’t need to be this way”: The promise of specialized early intervention in

psychosis services. IEPA. https://iepa.org.au/network-news/it-doesnt-need-to-be-this-way-the-promise-of-

specialised-early-intervention-in-psychosis-services.

. a4 . s o ; ]
Interview nsAnsiefieasdauyaaa Wiin n1sdnedsluiiionn (in-text citation) Tnglidasas Mensluussaynsuneisas

(References)

Interviewer, Position. Interview date, month, year

Example :

Praphas Saengpradap, Wat Bang Bua community President. 9 December 2558. [in Thai]

G. A. Smith, Interview, October 5, 2012

E-Book

Author of the book. (Year). Book Title (in Italics). Retrieved date (date month year). Retrieved from website (URL)

Example :
Somnuek Oonkaew. (2556). Theory of practical music. (23 February 2560) Retrieved from
http//www.ebooks.in.th/mybookshelf.html. [in Thai]

E-Journal



Author of the article. (Year). Article Title (in Italics). (Date month year of retrieval). Retrieved from name of Website

(URL).

Example :

Sujittra Samakkitham. (2559). Political economy of the community forest network in the five provincial borders of the

eastern region. (22 February 2560) Retrieved from https://www.tci-haijo.org/index.php/romphruekj /article/view
/72599/58412. [in Thai]

Cataloguing for Author(s) in the Reference List

1.

Thai author’s name is catalogued both first name and last name only, no title is included. Also listed all
authors in the case that there are more than two authors.
The author with royal title, place the royal title behind his/her last name by placing comma to separate these
two parts
Example :  Thanadsri Sawasdiwat, M.R.

Supatra Masdit, Khunying
The author who is the monk with the monk’s rank, put the name of the monk’s rank with his real name in
brackets.
Example : Somdet Phra Buddhacarya (Toh Brahmaramsi)
Books with two authors, insert the word “and” or “&” between the name of the first author and the second one.
Books with one to twenty authors, list each author’s names, and insert the word “and” or “&” between the
second last author and the last one.
Books with 21 authors or more, list the names of the first nineteen authors and insert the word “and” or “&”
between the second last author and the last one/
For the international author, place the author’s last name first, followed by comma (,) and the initials. However,
the list of the international author can be changed according to the style of each nation.
If the author is the official agency, organization, and institute, the list must be in order from the line agency to
the sub-department. The name of the two agencies are separated by spacing (the name of the agency is written
in full).
The book written with unknown author, start with the title of the book and follow in order according to the

author’s list.



Sample-Writing of a Research Article

Article Title : in Thai (Font : Cordia New 16 pt. Boldface)
Article Title : in English (Font : Cordia New 16 pt. Regular Type Face)
First and last name' (in Thai Cordia New 16 pt. Boldface)
First and last name (in English Cordia New 16 pt. Regular Type Face)
' Please indicate only the Office that you work for (do not mention the status, rank, job position, nor the name title)
AJAreSS: ... Tel.No.....oooo

E-mail....coooiiiiiii (Cordia New 14 pt. regular type face)

Abstract : (in Thai)
The abstract should be described in one paragraph with content including Objectives, Methods and
Results. (Cordia New 16 pt., regular type face).

Keywords : Please type in English not more than 3-5 words (Cordia New 16 pt. regular type face).

Abstract : (in English)
The abstract should be described in one paragraph with content including Objectives, Methods and
Results. (Cordia New 16 pt., regular type face).

Keywords : Please type in English not more than 3-5 words (Cordia New 16 pt. regular type face).

Introduction  (Background and Significance of Study, Concerning Researches, Hypotheses, Objectives,
Concepts and Theories)
The introduction should not exceed one A4 paper size, the content should be about the background and

the significance of the study (Cordia New 16 pt. regular type face).

Research Methodology (Population and Sample, Data Collection and Data Analysis)

(Cordia New 16 pt. regular type face).

Results of the Research (The Results of the Research can be shown in figures or tables)

(Cordia New 16 pt. regular type face).

Conclusion (Conclusion, Discussion, Suggestion and Recommendation)

(Cordia New 16 pt. regular type face)

Reference American Psychology Association (APA) 7" Edition Referencing Style

(Cordia New 16 pt. regular type face)
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