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Abstract

The objectives of this research were to 1) analyze the characteristics
of the entrepreneurs, organizational ethics, and two-way communication
as the direct and moderator variables that affected the corporate
governance of the small and medium enterprises and 2) evaluate the
influence of the corporate governance of the small and medium
enterprises on the management. This was a quantitative research.
The population were small and medium enterprises listed in the Food
Processing Industry Club registered as the legal entity with the Department
of Industrial Works. For this research, the researcher had received 192

returned questionnaires (24.90%).
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The results were that social ability, ethics of care, ethics of justice,
two-way communication, and two-way communication as moderator
variables which affected the ethics of care showed positive direct
influence on the corporate governance of small and medium enterprises.
Besides, it showed that there was one variable supported in the opposite
direction, that variable was the two-way communication as the moderator
variable which affected ethics of justice. The results also showed that
good corporate governance could make financial performance, competi-
tive and new customers increased.

Keywords : Corporate Governance; Performance; Food Processing Industry
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AuUsaes fie
2.1 Sswssauenihslelnedanveiiasfnunadessudui Wosnn
anuviaslelalagduinliiuimamauisdymuazguassaiinidnaunio
didlddenndioidsd dsazannsaviliilenadiludomaenion
wwmadluldegnamngaunayazdamalininausasgianlddeanauas
frnuidailafiozsmnuivosdnig
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Uimnstirnudusssunazarmgisssulunsigsia lilloriaenussulu
whndseaidedelitugndn niinau giuazyaraduiiisdtesluns
igsfale

3. mafnsledemsuuuassne agiiaulafnudostingzmsinde
doansuvuansnns fie deansiilomsvianuilasewinefuriudeyatnians
Fsazdosfivomnanisieansiia s Tnensdeansuuvassmaiuisnisds
foyalasfinsdounduresioyadedmaliiaddimauas]fuandlaly
amneidelluiimmadieniu Segilimusoudluliygvynedilsos
PndarTusisnamazasyhlishifuguaiansdulumenusuiuney
WMHNAN AURUIAANGEAYRY A3ITT 1E3TRY uazAuy (2552) annil
aqunily (2552) aesnsna e5saunuE (2552) 3@ Nesavs (2553) nid)
NYTATN (2552) Wag 3% @99UAI (2551)
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1. wansidunumanisiu Sssnefeilsfldsuannsdidunud
Jumidu (Shang & Marlow, 2004 : 230)

2. prwanansalunisudsty lesainnisiiuguaianisfinazdsaalst
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Juupaanisianud1Agsan1susmsdnnisesinis 3s1u3deves April (2005)

<
'
a a 1

laAnwfsladeniidvsnasennudisalazauaumaives SMEs tluuseina
wifiide nuindweshanistediuilafefiddyiidmaliananudumaives
924ANS 9113889 Smith and Watkins (2012) Fsldvinisnuniuassanssy
Ay SMEs Tuwauuewinild uaswuiguassauazamduimaIves SMEs
fnanesmdmiduiuiiddaie Wvodanshinsudymviennudes

v
=

Muasafinueundyey sudtkifimaialunsuimsdanisaudediiiod
Taegrauiasedsiiasnsaudlelamle dedunuaaianisesual Oud
drAgaglilunisdndulalunisusmsionisds fuims verihdnludod
ieanANIRANAIAluN1SUITINSIANSIngw3eves Luu (2013) wuinaany
¢ = & A ya P B VI
amanvensualilumileuiugiunegnelidnlavesyanataduditoules

n1snsEykazaseaetusenieiulunguadnuazdwalimninaiy

Suinweuludsan fasesssunarduindouliAnnsmiuguaionis Tuvae
338993 Gladson and Augustine (2008) wui fihiifianuaaavneensual
raunTadansiuauidnvesauBnlungulan
dmsunideamudinuaennayadnn1mees Barrick and Mount (2001)
wuihdnwamaynanamlusuvesmsifuaulinume uaznsuauiiiini
SAnRnveuind dawasenuduialunisujiRcuvesfuimmiodives
Aan1s uenanileuideves Agrawal (2009) Ssmudrdnumsmayadnnin
yosuImsiefudshAquaziiedestunsiifuguaians uazeauves
OECD (2009b) nanirilamwesnisinfuguaianisie msiihvesgsianie
fuimsuneanudedndauwiliiansduazats dmgdnssuilivedndqain
tudunainandnuusmayednamitognigluresuimeviodvesians
Fefumnazudlantetdestunnudssiionaiintu Ssioudluitdnvaeni
ynanam anwidndnAnnelulituduimsdaasdssandmginsuiuen
safiululsazanun1sal
dwsuasesssnduiadendniivzdmaliAnnisiduguaianisfials
TaanAdeues Aauns asdumnes (2550) wui msfieadnisaediiugsiali
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anansnsiulaasdIBuliiu 03AnTafdndumodTesIIUNNNGINAkALNTEYN
Tudsignaesderiiarulmasyndig d1u91u3deves Lori, Ann and Robert
(2010) wuiwnguivnshifiasesssulunsaiugsisasiiaanisldgnuna
Aa 9oaA Aa i Y a o v a | v

egluielulumiitiauaznelmfnanudauddunisuimsauseninegie
VULAEHUIINT Uaza1Ad8ves Rossouw (2005) nuinasesssudanuiieives
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25n15798

mMsfnwideBesadeiivinasonsiiuguaiansvesiamiauina
NANILAZYUINY DUUALHANITANTUIIUYBIGAAIVNTTUHAN D19 T LU
Usemelne tngldnnsHdoideuSunn (Quantitative Research) iievinisviageu
AR

Usguns

UT211nINTonien15IlAsIz1 (Unit of analysis) Av J@1naguinnans

wazauingoufiaanzideudulifyaralunquanainnssundnainisi
FunzluiunsulssnugeamnssuianualuUsewelng 31U 4,670 wiAs
(Nul59NURAAMINTTY, 2559)
Aa o a c{' ay A ao o

NaNN1sILFMUsBasTUNTIgnluaidell Aeidnuau 13 s n1s
AATIENMENATAISINNUTINYALABINTIUINAIBEN 20 faagede 1
A3 (Hair et al., 2010) MEWANARINA1IEITEIIAMUATLIANAUFIDENS
37U 20 freg1era 1 dauds welildngudlegrendivuinlng
AILYUIANANMIBENRNYINTY 260 AIBEN9 (13 x 20)

QUELHITPRERN

[y vaa | ' ' . . A

Qaﬁlaﬁ]ﬂ%’aﬁmsqmammw (Simple Random Sampling) 31NS18UBVD
9RANUNIIUNANDIMITUINNANMAzIWIRgaY Naanzleudulfiuana uay
Funglsuiunsulssnugaamnssuludsenalve lngaeuauiungusiogng
MegluszAuldveiansEusznouns) 1 ausie 1 Jawiasa uasiivelila
NANAI9E19 260 FIDE14 {ITEATfosdsuuaUaueanlUWNiU 771 fegs
TneuUseonidu Fanriauuinnans 274 WAt Wagdamnavungesviniu 497 us

Bnsiudaya

NMIF8TaUTaa (Quantitative Research) fideldhuuasunuilan
ATOUARNINOUITANANTTITeLaENTOUMNARAUNGNMBE1 BallFURUUTDs
NITVAIUITUIUNTE ApnN15ITeBInTsaIun (Descriptive Research) Usstan

aw Ao v A av a o vaal v

99N193987NUN Y A N19I981T9E1529 (Survey Research) laglgignsli
HABULUUADUNIUABULUUABUAINAIEAULDY (Self-administered

Questionnaires)
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a s v
N133LATIYIvaYa
AI3ulavinsnsiaaeuaNdendasiuresintinusedad1a1uiilyin
fruusiaeIu lngldnsinsennnuiietu (Reliability Analysis) LW
AdNUsEANSATOULIAan (Cronbach’s alpha) WaZAINNANITILATIZY
Aideladaiiulsiunuaaianisesualeen 1 e FailA1 Item-Total
Correlation 0.284 @4$1n31 0.3 Y9y bAAduUseanswaaniuIwain 0.710
I~ dyu YU v [ a 4 dl’ a0
Ju 0.784 uenanidalasinduusiudnuaenisundnain 1 e daden
ltem-Total Correlation 0.255 #9811071 0.3 8anwkagyAduUseanswoani
WLTUAN 0.614 1T 0.633
dmfunsinanuiisansauuusingue (Convergent validity) {338l
15 Asentadedudu (confirmatory factor analysis) @adunisinmanu
IBINTIMUUTINAUGMEAT composite reliability 31nMsAATIERveLaNy
1 > v a0 o 1 dn, U U 5 a
mmuﬂsmmum Lambda VBIFIVITEINTT 0.6 LazA t-values MnRuUAL
ANNINN21 1.96 (p< 0.05)
WALLIBNANTUIINAPTLAINUFDANFDIVDINTIATIE N LTI U
PUINTAHIULNUINNITNAITN F9T

AYUAIIUFDAARDY LNEUIINITNRNTAUN Adtldannisdnen
Normed chi-square (X°/df ) <3.00 1.96
Normed Fit Index (NFI) >.90 0.921
Non-Normed Fit Index (NNFI) >.90 0.963
Comparatove Fit Index (CFI) >.90 0.966
Incremental Fit Index (IFI) >.90 0.966
Relative Fit Index (RFI) >.90 0.916

Root Mean Square Error of <0.05 0.0492
Approximation (RMSEA)
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uonnddelali38msi Anderson (1987: 525-541) diauouuglily
MSYAABUAALTBINSILUULANGANS (Discriminant Validity) Sawuin fav
duUS (correlation) UanauAEANAIANINSFIU (Standard error) YIS
uiazatuliisn 1 egfsuansiiulsuiasiafienuuansauarlisdou
ffu nisniuSahdeyaiinunasiudaluvhmmesouausfigrude 3n1s
AATIANTANNBEITINY (Multiple Regression Analysis)

dyunaLazanUsenansivg
AdglasunuuasuaungninaandinswunimuakaglinLs
IS o

foduau 192 Mt lnvdwlugdviawisvuindenanduiesas 59.90

=

A @ a a a & v 1% &
KLU UIEINIVUINNANAALUUSDYRY 40.101@8%@@‘ULL‘U‘U3@‘UOWNW\1V@J@

<

Judweanans seglusumisUsesunssunisfaludosay 84.40 5389
A o I a a & v = a & v
WRemurIngsuNsUIsAnlusesay 15.60 Falunmefniluesas
51.60 Nwmdsilumandfesay 48.40 uasinisfnwdiulngedlusediv
Uy m3anluieeay 56.80 sesasnmeseaulsgaln Anduipsay 31.80
LazlilaNansanInANRfgLardIUTE L UUNINTFINYBING UMD 19 TInaY
WuvgeUnuNIvan 192 Ay Fdlalideyaiiediussesanfidiiugsialag
A A = PO = W 1
Ao 12.91 U uavddiudeauuinnsgiuwiniy 8.50 uageyvedynay
a 1 = N =i W
wuuaeunneduegfl 41.74 U uazlidrulysuunnasgiuiniu 10.14
FeUadenildnsnasianismiuguanan1sveianiavuIAna ez
gUINNINAAUANLUAFIUNUI
1. AURAIANINETUAAUANANNTONF AL A385TTUAIUWLY
FFYFITUANNLATITU NTANFDADAITUULABING NSARFDFDATHUUABY
MatugueiuUTUTUNdmananNaIsadIuyYAAe A3U5ITUAIINIIILY
LazasusITAUeAsy Luledeniidninadenisiiduguananisves
JamfavwianaltarIwIngey Beanunsoauiazeiusenalanall
1.1 anuaaianieensualiualausandnuziisnsnalng

1 o w a | Av o w aaa o = = 1
‘U']ﬂf”]@ﬂ'ﬁﬂ']ﬂ‘U%LLaﬂﬂﬂ'ﬁ@‘c’J'NiJUEJﬁ']ﬂQJ]VﬂQﬁﬂGWﬁ%WU 0.01 %QLV]EJ‘ULV’]ENI@
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funiAderes Luu (2013) findndn ansaaiavmsensuaifuiiugnluiala
yesaufiazidonloamansgiuaraiemnuideiuseristulungudsazdama
TunsduiedeuliAnnisiifuguaianis dauauddsves Gladson and
Augustine (2008) nanEthifiameanamsosualausadnnisuagsuile
AuensualvesamnInlunguladmasiennuansalunisiriuguaianiseen
HUszansam

1.2 93gsssuanuileasidnsnaluauindenismiuguaianis
PaiamArvuIAnaNkarILIAtosag 1 TTed Ay sadAfisedu 0.01 B
JeuiRsstuuuifnues Botes (2000) Fand1rinasesssuanuraleiu
HuiBnsmetiesssuitartsaindlimannsiiaiusin afannuduius e
afaflaraziIeneUaUBIANFBINTVRNBY (ievanAssnuTaudsls
WuFieUsWASEaes Lori , Ann and Robert (2010) #ewuineeAnisaasil
BossalumsiiiugsiadetosiumslidsnnslumsifiawazneliAna
Fouglunsudmanu venand siddeves Luu (2014) FsldAnuiAeaty
nsmiuguananisiazn1saiansduduaznusessIdwalinisiiy
Auanan1siusEAnSnmuazasesTIuANUiledmansEnumauIngans
MuaLaNanNg

1.3 93usTsuanugRsTIuaiiBvEnaludeuindenisiiuguananis
YodaniaTuIAnaIkazILIngeNet 1l Ted Ay vnsadfiisedu 0.01 3
denAdastunuideiindiendsiuves McCarthy and Puffer (2002) finuin
Uiunnilsvesnsmiuguaianisiinainanuidedelussuunsiauuas
Audetiolusuivmsiiazdosdissesssunnugisssulunsuimsn deas
ylsassnsdiaalusdalumssiuau uenanidiaenndosiuuuafad
AdefuYes Aauns A3dumYs (2554) findndn Msilesdnisaziiiugsia
Tdulnldegnedsdutiu asdmamedosdniiusioniosssuuagnayriludsdign
roswierildulaidenniig nsUanieasusssulvieganiugsiavstivantym
nev3usTTuasilrssRadulalsogedsdy

1.4 msAndodemsuuvaeimsaiiBviwaluBeuandemsiiiugua
Aanns egnslidedfyvneadffissiu 0.001 Fsaenndastumuiderilndides
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UYD9 Young and Thyil (2009) ﬁwudwmiﬁﬁuaLLaﬁ%msﬁﬁUizﬁw%mW%
agviouliiiiuianissuivesesdmafeiunanseyuvesiiidilddnndose
mmﬁﬂﬁ%ﬁuaqmﬁmﬂmaLawwzaEhQQQUMUWwﬁﬁWﬁig%aqwﬁﬂﬂwu?idLﬁuqzyl,w
ddglumsiifunuiidsdy Wesnduiiiamlddendnuaduliidudiy
Tumsvinls uazuAdeves Baldo (2012) fidnwuisfumusuinte s
denn uaznsinfuguaianisuedgsia SME ludmauasnuinnsansedeans
YBIRIANITAIWANTENUABN1TAAUALAAINTTludve ANl laly
nszvaumsdnaulauazmadaweifsrtuulovisvesudsniidany waziile
adunmsfidusiulunswansanufndiuasdadulafiesaduninisuay
LsiBumanis uenandl Bloisi et al. (2007) Sanuimsinsedoasieduds
adnfiazaglinisyhnuvesesdnsiivsyansnnuazyseansnadndae

15 msAnsedoansuuuasmnsluseiugiazdmaliidvisnavesaiy
annsndLyaRaiidromstfuguafamaiitgeduninsdiinsfededoas
wuvaswsegluseium egnadidoddymisadfiseiu 0.05 nandemn
psdmatinisfnsedomauuuamneiiy Brelvidwesdomsldilomannay
wandsunrunfutuntnousasdidmiotoanntu shlfAnei
dlaseminefiu wazdsmalinuasnsodypnavesiesiidvnasdonis
fifupuatanisifiugstu

1.6 msfndedoarsuuvasimsluszfugeazdanalidninaves
Wussuanuvuledifdensiiuguaiansfiugduniinsdiinisiade
deansuuvasimseglusziuin egiifodrdgmisadnfiszfu 0.05 da
AReARaiUiULLIARYeY Alexander and Warren (2000) 93855331 3M4lY
(Ethics of care) Fomsiiruvasle Tdlagdu wu nswelald fnnaiven
wiile wagmsanelinsn i uazuuIAnues Botes (2000) Fsnanai 938535y
Auvidle fednluisniamessesssulunivesnisadanisiidiusiy a3
mnuduiusanuandiAnaznouaussmuieinsvestdy defioindudiu
adlunisiasesssulunisdnaulaluniaraniunisel sawdafiendnides
arudnudsuarduaiueudtlaiutuisiunsinaulanetossa fadu
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o A !

nsfnsedeanswuuasiniaindudiudfyfinstdreduasuliiinnisasng
fnsnmuazanmdiusARsrinedy
1.7 msfndedoarsuuvasimsluszfugeazdanalidninaves

WusssummgRsTuidienshifuguaiansananinsdifinsinsiedoas
wuvaswseglusyiumeesiifodfgymsadiafiszdu 0.05 nafe mn
psAmsiinisAnsedoasuuvassmlusduiazdamasitlvaiosssuainy
yinssuiiivEnadensiiuguaiansfiugatu uidnesdnisiinishnsie
doansuuvanmIgeIzdINaneaiesITIANLYRsIINTTIBVENAdDn1s Ay
guaRInsantiosamiesuitsa

2. mamifuguaRansaziidvEnasenanissiiiunu Ssenansnagiuas
oAUTnaldddl

2.1 msfiuguaianiseedansnaludsuindeninuaiunsalunis

wiiuagnalitedfynneadffisediu 0.001 Jsdenndasiunuideniindides
fuee Cheng, Collins and Huang (2006) %awudm’%ﬁwﬁﬁmiﬁﬁugua
Ramsfirtimsawedeyamensiuiilusdassdsmalifumuvesiuamuan
A3 11133893 Joshua and Nicholas (2007) wuinnisinfuguaianstiugag
Wiuanuannsalunisutsfunasfinussansamwlunisviiues SMEs 16
Huedhed Snviadianunsataeliesdnslatinagndlml 4 dWethaldlums
ALINGINA WuREIU Zenovia , Hans, Ovidiu ,and Anca (2014) Fenan
Tlagiluudr SMEs Suludesiinagndnisigsialul 4 Lleneuausisie
nswaguulasegsdeiiles uaziioairslonalunsiaugsialiszau
arudisalusreren uenaini  OECD (2004 : 11) namhmsiiugua
Aansiluesdusznevdidnusensnddunisiiuuseansanlunisu ey
uavaunaiulamaassgior e uanusilaliuminasuuasiiidlide

2.2 Msmiuguananisaziisnsnaludauindenanisaniuanunienis
Suegafifeddynieadafisediu 0.001 Fsdenndasiunuitefiannsadiou
Fosiulgludomansiuiunul Wueiseves Shieifer and Vishny (1997)
Fswuhmsiiuguaianisipazeligamuillonaldsunanauuyuainnig
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amulsnnniesdmsiilsifinsiiuguaians dusiAdeves Mayer (1997)
FslfFnunRetu mamiuguaionts anwamsalunsutedy wagnans
AUy nudnsiduguaianisaianisiiulaliiuesdnisviliesdnis
U3VINUREEUTEANEAIM uenanil Joshua and Charles (2007) 1¥i1nn3
Anwinsmituauananisdmiuiamisvuanaisiazruingan (SMEs) lu

Usziman1in uagnud msmituguananisiuaunsagiglinisusnsinns
fiauduudanndu flenaasinsivlawazadwailslauniu waz

a

@0AAABINU Bauer, Frijins, Otten and Tourani-Rad (2008) WUNUIENAT
msmiuguaiamsfirasinansiiuendiiiussansamannninusemilil
msffiuguaianisiis 15 wWesdudned
2.3 msfmiuguananisaziisnsnaluldavindenisiasyaulaves

anénlmlegsilfoddymsadiafisedu 0.001 Jsaeandesiuamiselunun
Sufindrendeiuves Youns and Thyil (2009) ﬁwudﬁmiﬁﬁuauaﬁ%miﬁdw
TiAnmssuslunaduidsdsmalufinnudefiofiAntulududliiugndn
ylsignéndauaulauazdondeduisuiaddulalunisuandeniouurii
AudnlvifuuTvdu uonanilanideves Fatima and Lars (2008) Gsldfnn
Rerfunisiduguaiamsidnsumsslaeiirnugisssuuaziinimsy
Anvouluesin1Tues SME-bank luUssmaaiinu nuesdnmsiifinnugfsss
wazdinnuiufiaseulunsuimsinmstuardsalignéifnanufianslaly
nstoAuduazuINILaghlitinstorn

uaziilefinnsanainn Standardized Beta wuimsmfuguaiansves
FamRaruianatauazvuagenifidvdnadenansalununnfanddu
w3nAe AaEIsalunsula sesasnAe MseSyiulavesgnalvi wag
SAUgAYINgAD NANTIATUUNINITIRY

YoLHUBLULAINNTTITY
tatauokuzd MU UlElugeUfun anman1sidenuidelataun
Anszinazaglidudoauenuy dmsuiamisvuinnalskazvuing ou
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walungugrannssunaneImsuazaiusainlulssendivanaIvinssuay
Feseanuafuaudfy Welvlinsiiduguaianisng dwdlseasziden

soludl

1. Aavievuianauazvunngenmsiinisinsyuunmsindedeasuuy
aoweszritandnaulunnssduliinndy Wenistemsteyariorssu
YaumuazuitymlaedremaSwazduasulindnauladundidulunng
LARIAIUARLIAL

2. JamnvURNauasvLIngauAsinIsiIvue ng seileu YeteAu
sufawaneuuny Adusssn wazfinsuimsdanisilusila nsavasuld
sufsfesdimmsuinveusedildnlfidenndsegramnzan Geagsily
wiinsuuazgiidmindeuinnrunieieuazsensulusiosdinig daazdima
MliAnauassndnfuazsiuifanssusing q fuesinisegnadsduseld

3. mhosnuiinadeiviaviavuianaisuasvungennisiinisdaasy
Tgumsiiruaaianisensusl fuauassamadsay ileazldidla
ANNFRsNsYRBULaznaUauadlieg Mz

daduaudurdmiuuIdelusuian
1. arsiinsAnwiigriunisiduguaianisdmsuiamiavuinnai
LazUUIngRLiIAN Iagn1sUSuUsegndannseukAnuiddell dungy
Jamiavunananazwndendunilinguanainssunanenms wetudu
awv - vy v ' = [ N
nan1sIveuazieazladerunulng q Nezslulsslovdssld
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Abstract

ASEAN becomes an important economic hub of the world. The study
aimed to examine how advertisements, in terms of product category,
plot, key message, type of light, duration, time, location, music, major
character, minor character, and antagonist in the advertisements from
Lao PDR, Myanmar, and Thailand were comparatively presented.
The content from Lao Star (Lao PDR), MRTV4 (Myanmar), and Channel
7 (Thailand) collected between 19.00 and 22.00 or prime time was
analyzed. The findings revealed that generally speaking overall cultural

gaps were found in these three ASEAN countries at a certain level.
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People living in Myanmar and Thailand shared some cultural similarities.
Likewise, it was not so much difficult for Thai marketing communicators
and advertisers to attract people living in Laos PDR. This study
contributes to such marketing communicators and advertisers to con-
sider the threesome’s cross-cultural convergences and divergences.
Keywords : Advertising; Storytelling; Consumer Behavior; ASEAN
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Introduction

The Association of Southeast Asian Nations, ASEAN consists of ten
countries; Brunei Darussalam, Cambodia, Indonesia, Lao PDR, Malaysia,
Myanmar, Philippines, Singapore, Thailand and Vietnam. Because of huge
return on investment forecasted (Kawazu, 2013), the emergence of this
energizes many countries around the globe including Japan to invest in
the market. Ipsos (2013) had foreseen that there would be enormous
changes in population structure and proportion, socio-economic
development, infrastructure advancement, betterment of wellness, and
connection around the world. It was also mentioned that in future
there would be more demand for natural and organic foods, demand
for functional foods. In particular, those which were claimed to fortify
with high nutrients and health support. As consumers demanded for
healthy foods, and more novel foods, packaged foods were increasingly
positioned as “smarter” or “better-for-you” products, It also discovered
that, ‘nail art, eyelash obsessions, feel g¢ood body & the mind, skin
whitening, and cosmetic surgery & medical tourism’ are the hot items
nowadays.

JWT (2013) presented that, ‘consumers responded well to similar
types of advertising, both in content and tone. Humour, story-telling
and simple product demonstration had a high degree of resonance.
It demonstrated that how a particular brand can attract customers.
The use of celebrities, on the other hand, scored surprisingly low.

The studies above are consistent with the target of ASEAN as “one
vision, one identity, one community”. From time to time, self-
representation of a particular country’s infrastructure is arguably
projected (for example, Frith, 2003; JWT, 2013). As JWT (2013 : 15)

obviously underlined that “Southeast Asians are balancing traditional
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values with growing economies rather successfully, they are not trading
the old with the new”. This study, therefore, aimed to examine how
the advertisements’ stories were told by comparing between those in
Lao PDR, Myanmar, and Thailand.

In summary, the meanings of the stories that were told by people
were framed and constructed by an integral part of socio-cultural context
of such countries (Havanon, 2009). Bell (2003 : 97) restated that broader
the societal patterns of meaning, and so doing acknowledge the
discursive context within which participants’ stories were enmeshed’.
To reach the goal, the study of product category, duration, frequency,
basic plot, theme, lighting, music, location, and character, taken and
applied from the study of Kaliszewski (2012) is mainly focused.

It is important to state at this point that even though the three
countries studied share their geographical similarity, i.e. ASEAN area,
their socio-cultural differences can be found at a certain level. And, that
can affect on the meaning of the advertisements’ stories told and
presented. As a result of this, the researchers explain advertising and

consumer behaviour country by country. The details are as follows.

Advertising and consumer behaviour in Lao PDR

Because Thailand and Lao PDR are closely interconnected, there
is no odd when Laotian and Thai products are relatively similar and
interchanged (Tangmeesang, 2013). Media consumption is also included.
According to the study of Wiroonrat et al. (2013), Laotians enjoy watching
Thai television programmes, especially on the Royal Thai Army Radio
and Channel 7 and that can influence on their decision making on
consuming Thai commodities. For example, the study of Koummalasy
(2010) revealed that, due to perceived value, Laotians would like to

buy Thai motorcycle brand rather than Chinese counterparts.
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Advertising and consumer behaviour in Myanmar

Thanks to Envirosell, its research can provide consumer insight in
Lao PDR, Myanmar, and Thailand as follows. People in Myanmar love
music and is, therefore, applied in all advertisements. They, likewise,
‘can be divided into three groups: the conservative, the contemporary
and the cosmopolitan’. The majority of them are the cosmopolitan.
They are followed by the conservative and the contemporary,
respectively. The cosmopolitan are extrovert, adaptable to a new thing,
and rather modern whilst the conservative, as it is named, are nationalistic
and are unlikely to accept changes. While the former group goes
shopping in large shopping areas, the latter are addicted to markets
situated within the area or the region they live. They are not crazy in
shopping as do Thais, though (Tangmeesang, 2013). With the reason of
ease of access and not too far from home, the Burmese people nowadays
do not always shop at modern places, traditional ones, though since
the first three places they go shopping are grocery stores, supermarkets,
and roadside vendor or stores (Ho & Meng, 2016).

Quite similar to the ASEAN trend shown above, Burmese people
has now enjoyed with the products like television, air-conditioners,
washing machines, and skin whiteners (Tangmeesang, 2013). More
presently, Burmese citizens have spent money on food and groceries,
health care, mobile phones, equal to household products and new
clothes, education, personal care products, equal to utility bills and
transportation, eating out, equal to entertainment, house rent, and loan
installments, accordingly (Nielsen, 2015). Even being not a high-tech
society, also, trendy, smart mobile phones are also confirmed of high
popularity among people in Myanmar (Kurabayashi, 2013 ; Pimolsaengsuriya,
2016). Influences from South Korea, Thailand, and Japan could be
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reasoned (Anonymous, 2015). As for the matter of beauty, milk
consumption could help Burmese citizens more beautiful and healthy
when higher rate of milk is produced (American Dairy Products Institute,
2014). Because of having more concerns on saving money and staying
healthy, likewise, they prefer living and cooking at home, not much

smoking and drinking (Deloitte, 2016). Specifically, they love eating both

national and international cuisine (Maw & Piansoongnern, 2014). Ho & [i=

Meng (2016) further revealed that ‘taste, quality and price are the top
three attributes prioritised by Myanmar consumers when purchasing
consumables such as Beverages, Confectionery, Packaged Foods,
Personal Hygiene Products and Tobacco’. Although it is the digital era,
personal media like friends, colleagues, and relatives are the most
popular channel of seeking out for product and/or service information.
It is followed by a mass medium like television, billboards, events, in-
store promotions, print media, social media, radio, and others
respectively. Especially for the tobacco category, information from
persons is highly influential. More potential of television than personal
platforms can be seen in the categories of beverages (non-alcoholic),
packaged foods, and personal hygiene products.

In order to reach people in Myanmar effectively, above all, local
language should be used (Tangmeesang, 2013). Effective, persuasive
advertising content should also include the giving of unaware solving
clarification; the presentation of self, even women; immediate, prompt
response; local-knowledge and -belief attachment; the building of belief
or trust in his/her own power and ability; respect to the advancement
of technology, particularly trendy, smart mobile phones; the making of
ordinary people as well-known stars, celebrities, and net idols; and the

making of them feel escape from pressure (Pimolsaengsuriya, 2016).
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Advertising and consumer behaviour in Thailand

By understanding advertising in Thailand, Pongsapitaksanti (2010)
conducted a study comparing advertising in Thailand and Japan. Its
findings can be considered in having much smaller advertising market
in Thailand than Japan, in Western-styled advertising in Thailand while
own-styled in Japan, in management and hierarchical diversity, and in
no collaboration between Thai and Japanese advertising agencies.
Nonetheless, Gannon and Pillai (2010 : 34) made clear about Thailand
that ‘... its core values overlap with those of the United States. But it
is clearly different from the United States, and the Thai Kingdom is an
apt metaphor for capturing the essential features of this land of freedom’.

Thailand is rather an indulgent country because her inhabitants are
of having hopes and believes that good things will happen in the future
and saving their money for not further future, but for present happiness,
i.e. taking a break (Nielsen, 2015). Their consumption is outstandingly
changed and similar to their neishbouring country, i.e. Myanmar alike.
Shopping online and cooking can rarely be seen. Rather, they prefer
spending their lives in large shopping areas and ordering food to eat at
home. Thai people do not believe in what they do not see by their
own eyes. In contrast, trust and credibility can increase and be ensured
by seeing products and/or services in reality, for the first matter. For
the latter, this is not only because of convenience, but also its lower
price than cooking by Thai people themselves and having low rate of
waitresses (Kurabayashi et al., 2013). Thai people, likewise, somewhat,

concern their health and wellness (American Dairy Products Institute,
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2014; Kawazu, 2013) as American Dairy Products Institute (2014) revealed
higher manufacture of milk product. Especially those who are living in
cities are also a fashionista when they like buying clothing and footwear,
consumer electronics, and appliances (Deloitte, 2017). As addressed
by Nathalang (1998 : 246), ‘[ilt is wise, however, to make an intelligent
choice of adaptation to things modern, and to add that to our own and
encourage people to steer their own course of cultural changes and
educational development’.

Even focusing on ladies whose socio-economic is middle and who
are living in the seven capital and big cities and in the seven ASEAN
including Singapore, Kuala Lumpur in Malaysia, Bangkok in Thailand,
Jakarta in Indonesia, Manila in the Philippines, Ho Chi Minh City in Vietnam,
and Yangon in Myanmar, more interestingly, specifically, and clearly, by
considering how women consumers in such seven nations perceive,
how they buy products and/or services, and how they engage into brand,
Hakuhodo (2015) classified them into five types of brand-conscious
cosmopolitans, smart careful shoppers, family and community first,
fickle trendies, and sensitive selfies. Above all, the family and community
first own the highest proportion while the brand-conscious cosmopolitans
are found least. Although careful shopping style fails into these two
group, as itis named, the latter group has the highest brand consciousness,
but not for the former one. Family and community involvement products
and/or services are of highest need among the family and community
first.
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The conceptual framework was as follows :

e \
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Figure 1: The conceptual framework

Methodology

Out of 10 ASEAN countries, only three countries including Lao PDR,
Myanmar, and Thailand gave access for videotaping via C-band width.
In selecting the studied channels, popularity was the inclusion criteria.
The highest-rating channels were Laostar (Lao PDR), MRTV4 (Myanmar),
and Channel 7 (Thailand). Later on, the content from three-day
advertisements broadcasted during prime time, i.e. 7.00 pm - 10.00 pm
was scrutinised.

There were 238 advertisements in total. In details, those could be
divided into 27 advertisements from Lao PDR, 145 advertisements from

Myanmar, and 166 advertisements from Thailand. It was important to
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bear in mind, once again, that, applied from the study of Kaliszewski
(2012), data was analysed in product category, duration, frequency,
basic plot, theme, lighting, music, location, and character. Especially
product category was categorised into four groups including:

1. Food and dining category includes food and dining; and beverages.

2. Niche product category includes personal care and beauty; health
and healthcare; shopping, retail and apparel; and children’s products.

3. Information technology category includes automotive; telecom-
munications; and technology.

4. Daily life category includes travel services; sports, recreation,
and hobbies; financial services; the home; and household product.

By referring to Christopher Booker, Changing Minds Organisation
(n.d.), likewise, seven plots- overcoming the monster (i.e., ‘hero and the
bad guy’); rags to riches (i.e., ‘success and crisis’); the quest (i.e., ‘seek-
ing and finding’); voyage and return (i.e., ‘boldly exploring’); comedy
(i.e., “from confusion to enlightenment’); tragedy (i.e., ‘the price of fatal
flaws’); and rebirth (i.e., ‘finding the personal light’) were used and
scrutinised.

As stated above, such advertisements’ content was analysed.
Based upon intercoder reliability coefficient presented by Holsti (1969),
as shown below, the intercoder reliability coefficient value was 0.08.

Reliability = 2M / Ni + Nj

By M = The number of agreed items between the intercoder 1

and the intercoder 2
Ni = The total number of items for the first-time coding
Nj = The total number of items for the second-time coding

It was important to note at this point that due to accessibility to
C-Band width, the television advertisements launched in the three
ASEAN countries including Lao PDR, Myanmar, and Thailand were studied
only.
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Findings

As stated above, the findings section was elucidated in nine parts,
i.e. product category, duration, frequency, plots, theme, lighting, music,
location, and character. The researchers shall draw a conclusive table

for easy understanding as follows :

Table 1 : A comparative conclusion of how the advertisements’ stories

were communicated

Factor/Country Lao PDR Myanmar Thailand

Product category | Information technology | Health and wellness | Food and
drinks

Duration 31 - 60 seconds 30 seconds
Frequency Once
Plots Rebirth Voyage and return
Theme Outstanding Self-confidence
Lighting Very sunny, very bright, and playing with light
Music Original song, instrument, and electronic music style
Location Non-natural setting Natural setting
Main character Human
Minor character Automative Cosmetics Food

Table 1, in general, predominantly showed the similarities in
storytelling between the advertisements in Myanmar and those in
Thailand. There were some exceptions in product category launched
during the studied period of time and minor character. Just across the
borders, nonetheless, the Laotian advertisements were told quite
different from their neighbours, in terms of product category, duration,

plots, theme, location, and minor character. The country shared its
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convergence with Myanmar and Thailand only in the lights of frequency,
lishting, music, and main character. The details of a particular factor of
analysis were elaborated as follows.

Product category

During that prime time, surprisingly, in Lao PDR, Myanmar, and
Thailand, product consumption was totally differently found. In details,
Laotians enjoyed something modern, advanced commodities, information
technology category at 47 per cent, for instance, Toyota motor, Lifan
motorcycle, Unitel 3G phone network, and Win Phone Mobile. People
living in Myanmar had more concerns on their health and wellness since
niche products like personal care and beauty, health and healthcare,
shopping, retail and apparel, and children’s products were much
higher consumed than other product categories at 66 per cent. The
examples of the Burmese advertisements were Shwe Pyi Nan tanaka
powder, Lactacyd White Intimate feminine hygiene, Listerlinie mouthwash,
Alinamin-F supplementary food, and Revlon cosmetics. Thailand was
likely to be an eating and drinking society in ASEAN because food and
drinks advertisements were presented most at 37 per cent, for example,
Coke soft drink, Yum Yum Cup instant noodle, and Ferrero Rocher
chocolate. It was not too far from food and beverages category when
niche products and information technology categories were equally
launched at second, for example, Trakrataybin salol et menthol mixture,
Cita skincare, I-Mobile smart phone digital television, and AIS mobile
network.

Duration

Advertisers in Thailand and Myanmar should create and develop
an advertisement whose length was not longer than half minutes.

Shortest concentration and memory was exploded among Thai when
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almost all Thai advertisements studied, i.e. at 99 per cent were created
and launched less than 30 seconds. Quite close to Thai people, i.e. 86
per cent, it was Burmese advertisements. Longer concentration and
memory was, i.e. 31-60 seconds, nevertheless, discovered first among
Laotians at 64 per cent and more than 60 seconds acquired second.
Such differences could be reasoned by low advertising cost and
completeness. A long-form advertisement was not of popularity, though.

Frequency

With budget and time constraints and more prominence of digital
advertising nowadays, probably, advertisements of these triple countries
were predominantly launched only once. Thailand ranked first at 84
per cent and was followed by Myanmar at 71 per cent and Laos PDR
at 52 per cent, respectively. Even having a very little number, only in
Lao PDR, Toyota Motor, Singh Corporations and Manchester United
advertisements were broadcasted up to four times. Brand recognition
and remembrance could vitally be reasoned.

Basic plot

AWl Lao PDR, Myanmar, and Thailand might be discovering from
political and economic sufferings and reform, voyage and return and
rebirth were the top two storylines primarily employed in advertisements.
This was because these two techniques could lighten up their lives and
make them more positive, entertained, and excited. Their lives and
societies were not as bad and tragic that tragedy plot must be represented
in these three countries advertisements. Likewise, Thailand probably
was in a worse political and economic position than their neighbouring
counterparts when comedy plot was recalled only in Thailand.

A small difference was found between these three countries, in

terms of voyage and return and rebirth storylines. That was to say,
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voyage and return was plotted most in Myanmar and Thailand at 59
per cent and 31 per cent, respectively. It was the other way round for
Lao PDR when rebirth plot was created most in this country at 31 per
cent. The ranks were changed, i.e. while rebirth plot was used at second
in Myanmar and Thailand, voyage and return one was ranked second
for Lao PDR.

Theme

Following to the situation described in the product category and
the basic plot, Burmese and Thais had probably a need of boosting
self-confidence, especially in Myanmar at 19 per cent (in Thailand) and
42 per cent (in Myanmar). That was to say, personal care and beauty
was of high concern among Burmese citizens in order to make them
more confident. For example, Nivea roll on in Myanmar and Nature Gift
coffee in Thailand.

In contrast, Laotians would like to be more outstanding than the
past. The example of the commercial was Beer Lao Gold.

Lighting

As discovered above, voyage and return plot and rebirth was most
enjoyable among Laotians, Burmese, and Thais. It was not odd when
dark light and scene were not presented in advertisements, from very
sunny, very bright to playing with light, though. The Changing Minds
Organisation (n.d.) explained the voyage and return that ‘may start light
and pleasurable but after a while confusion and darker problems appear.
Being in a strange land, the hero has to trust locals, who do not all turn
out to be trustworthy and archetypal characters.” and rebirth stories
that ‘tell of change, renewal and transformation. They start with the
hero under the shadow of a corrupting influence that may make the

hero seem evil or at least misguided” (Changing Minds Organisation, n.d.).
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Music

Music was considered in three perspectives including originality of
a song, instrument, a goal of using the song, and music style.

The use of an original song, that of an instrument, and electronic
music style were of high acceptance in these three ASEAN countries at
80 per cent, 59 per cent, and 35 per cent for Lao PDR, 89 per cent, 57
per cent, and 19 per cent for Myanmar, and 95 per cent, 83 per cent,
and 22 per cent for Thailand.

Myanmar and Thailand got along well to each other because their
citizens enjoyed listening to something that could encourage their mood
and sentiment. In contrast, those people in Laos PDR needed a deeper
feelings and action of not only empathy, but also sympathy.

Location

Natural setting, like home could attract Burmese and Thai consumers
most whereas Laotians appreciated non-natural setting, like graphics.
A graphic scene could produce a vivid, real, and modern picture and
that could make information-technology products that Laotians fell in
love more attractive and best buy. The example of the commercial in
Lao PDR was Lao Toyota retailers.

Character

Three types of characters, i.e. main character, minor character, and
antagonist character were scrutinised. Although location for production
was somewhat different, being played by a human was triggered. Following
to this, also, Laotian advertisers only used other major characters like
gift, smart phone, place, telecommunications, and agricultural crops,
accordingly. A very little use of agricultural crops as a major character
was reflected in Burmese commercials.

In terms of a minor character, it varied according to a particular

country’s popular product category. In details, as a technology lover,
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automotive, unsurprisingly, was predominantly used as a minor charac-
ter most in Laotian commercials. Likewise, as a personal care and
beauty fan, Burmese advertisers employed cosmetics as a minor char-
acter. Food was treated as a minor character in Thailand because her

citizens loved eating.

Conclusion and discussion

Cultural gaps were found in these three ASEAN countries at a certain
level, generally speaking. People living in Myanmar and Thailand shared
some cultural similarities. It was probably surprising that those living in
Lao PDR were pleasantly exposed to Thai television programmes,
especially aired on the Royal Thai Army Radio and Channel 7 (Wiroonrat
et al., 2013). Also, 70 per cent of people from Lao PDR liked consuming
Thai commodities. On the one hand, the country was dominated by a
single party system. It was usual that the country’s media were under
control. On the other hand, production of consumer product was limited,
importing from other countries, especially from Thailand, instead. It
was easily for Thailand to launch products and/or services in Lao PDR
(Ministry of Foreign Affairs of Thailand, 2013). However these research
findings revealed the odds of its cultural differences from their
neighbouring countries, especially a storytelling. Cultural restraint, i.e.
conserving some national culture and traditions- its national custom
could be reasoned.

As consistently projected by Tangmeesang (2013) and Nielsen
(2015), in terms of product category, totally different, Burmese citizens
fell in love with beauty and personal concern. It could be reasoned
that Thai cuisine was one of the outstanding benchmarks of the country
and it was one of the basic needs, Thai people developed food and

beverage businesses and advertisements.
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Because ASEAN populations were digital active users, Lao PDR and
Myanmar accordingly were not listed as the top five digital-user countries
(see Kemp, 2015), they were eager to be real digital active users. Such
needs and wants drove generating mobile and high technology
commercials. Especially for Burmese people, more consumption on
mobile technology could be pictured (Kurabayashi, 2013; Nielsen, 2015;
Pimolsaengsuriya, 2016).

Although Laos PDR, Myanmar, and Thailand share their physical

region, this study contributes to marketing communicators and advertisers
in designing and producing advertisements that can meet with the cross-
cultural audiences. Otherwise, the company can waste its money and
cannot make audience reacted to the products as expected and cannot
optimise profits in return. As widely spoken, one who knows the enemy
and knows himself will not be in danger in a hundred battles.
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Abstract

For developing the countries, trading plays one of the important
roles the country should apply. It can be significant mechanism to
improve the states. However, in some countries, the cost of labor is so

high that it has an impact on the production cost. As a result, local

people normally turn to spend money on imported goods from China
or Vietnam which have lower price. For this reason, the lower priced
goods from those countries will dominate the market. Thus, it is necessary
to have the measure to protect the market and domestic goods and
encourage the local people to purchase local products more. The World
Trade Organization issues the measures to protect their member countries
such as Anti-dumping, Government Subsidies and Safeguards. In this
article, the authors examine the best measure for WTO members.

Keywords : Anti-dumping; Subsidies; Safeguards
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lé’mm‘ﬁq{ﬂ (Mavroldis P. C., Messerlin P. A. and Wauters J. M., 2008)
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a ¢ A = Aa Y Ias a I v @y a
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Adnfny @ n1erd; Anegiihvetesinsadeluy; Ussavsnassdnis
Abstract

The advancement of modern technology resulted in the rapid flow
of information and more complex environment. The organization,
therefore, needed to adjust and develop their personnel to have
leadership competencies, diversify and be flexible to sustain the
organizational effectiveness. The leadership theories consist of five
groups, these are Trait Leadership Theories; Behavioral Leadership
Theories; Interactive Leadership Theories; Situational Leadership
Theories; and Inspirational-Motivation Leadership Theories. Each theory
has both distinctive and weak points. As a result, the leadership theories
have been changed and developed as time passed by. The majority of
the leadership theories emphasized more on the leadership of the
leaders than on the leadership of the organization. Leadership factors
influence toward the organizational effectiveness. The organization with
lots of personnel possessed with leadership competencies would
increase the organizational effectiveness.
Keywords : Leadership; Leadership of Modern Organization;

organizational effectiveness
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1) WuFeswesfduiussznieduihdugm

2) \Rendesiunsiidnina (nfluence) nagfihagliifndumngilaid
anENasianmnu

3) Lﬁmﬁuiuu%umamzﬁm (Group Context) A15U1IAULEY (Lead
Themselves) laflinsigduisliferfuniegin

a) 1filuiitensussquimane (Goal Attainment) Tnegthivehiinsti
vidoriuguaanInlv foRmuiioussauhmnevengy

nuinneiiduyaaudavdoulusimi (Concepts) Ansamnly
ugeast ansnsontengulised

1) ngudanggiinunudnuay (Trait) Wunsmeuanvayyedih
LU%SULﬁauﬁuqﬂﬂaﬁlﬂiﬂiﬁﬂﬂ (Robbins, 2005: 333) Aa0AIUNIAMULANAIS
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FuauantAszninaifiussansuatuginiilifiuseansua (Stoner,
Freeman and Gilbert, 1996 : 471-472) wnAntisuTulud 1930 - 1940 14
SUBVENAININUIANINYTY (Great man Theory) vesn3nlusiasdidedn
amigfihifuadimuniedduindunustiie

2) nauinnziihnungAnssuiey (Behavior) wMetiEuUszanad
1940 - 1960 Tagdwundsziamgiiannginssuiiuanseen msAnwa
Lmeqﬁlﬁwquwﬁ 1 Leadership Functions, Leadership Styles, The
Ohio State Studies, University of Michigan Studies, The Managerial Grid

3) NNt UIUFUTUS (Interactive) tuANUENTUSwMAN
Wasuszmieiiiugay Tnegaausazeuiinnssuiuasinnunudnuny
vosfihlimiloutu uazsslidviwasesuinunginssuiusazsouansoon
wu dnwazanuilelunueswesdfih fauuisausianesindihiinude
fugs vuriivseuonauesidiinfosulisenuilianuAniiuesddu naui
ﬁlﬁ%’umiﬁ’wmﬁiaaammmﬂ‘mqwjmasé’ﬂﬂﬁqu@ﬂismﬁw

4) naennedienuaniunisal (Contingency) a5ungAMENTUS
senInUTEAnTRInN Iz iuan U Sal WuuTeIn Iz diauLaneaiY
muaaunsal dnwazdinluidazuuvazaiiaussoinlunsiendiuen
Aty Asiaenldanuvazd il uulaf 09l TIAIUAI U ZANYR
anunisal inanaguivanunsalidduldegnamunganitiedn Wunnie
Fundilusgavine nzdinlunguidianudunatnufudsuluny
an1unsel nMsAnwuuIMsiiivanengul Wy Hersey and Blanchard’s
Situational Leadership Model, The Fiedler Model, Path-goal Model,
Leader Participation Model

5) nuwinnggihdunisaiiaussiunala (nspiration) sefutein
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(Charismatic Leadership) maz@’ﬁ'}miw?{auamw (Transformational
Leadership) (Robbins, 2005 : 363-368) uazA1zANWeasesssyl (Ethical
Leadership)

ansaliasislng

nguinnzdihdlngiyumesin anzfiidudewesfihvienudl
dundadufuims wiflumauifindndannzfirluuiuninirsesnly
Belasco and Stayer (1993: 16-17) diauevgufaitedu (Theory of Buffalo
Fly) AifinsidSeuiiieunginssunisumsauluiuuiin Sdnvazadeiu
{9P218 (Head of Buffalo) fisinmi@ednd as3nind uagvhmusmiieslag
msfudeuimiinguiiosedds demdslsiagwandn fimdrdazsieslsll
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wwiAaneuulng (The New Leadership Concept) 3dninnsfialu
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1) grhdedlouninundudtvesliungniu (Transfer Ownership) vi3eleu
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3) fihdeaduifinaouimalunsianndannuannsavesauiedligsiu
(Coach the Development of Personal Capability) Iﬂ&Jﬂ’]iLLusﬂﬂﬁQjmm
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nsnszateazfuindunszviumsiidiuswifietfiudneninuas
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susteluBugsummisuasdiaumoslufunnedinfaunsndnwusyaniua
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4) unumlunsWaUIANeAINUBIRULY (Capacity Development)
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[~ o a b4 1 a wa aa .
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Abstract

The social quality of the quality population has been one of the
most prominent issues that made people happier and was also among
researchers’ interest. However, the data analyses leading to such
explanation and prediction in social quality and happiness have
limitation. This research presented a new technique using data mining
that give conclusion for seeking the true pattern, gsuideline and association
hidden in those data sets to create the best social quality modeling to
predict the happiness of population. This correlational research gathered
the data from 944 people who were over 18 years old and lived in
Chantaburi province.

The results revealed that separable variables with no partition were
the best model prediction, social quality, social-economic security,
social inclusion, social cohesion and social empowerment related to
happiness of population in Chantaburi province. These findings highlight
the decision making to build the policy to make people in Chantaburi
province happy with efficient social quality.

Keywords : Social Quality ; Happiness ; Data Mining
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N133UFIUT NISWENFIUT

FUY Train: ASE FIUU Train: ASE
3-Hidden units neural 0.05727 3-Hidden units neural 0.03688
network network
6-Hidden units neural 0.06960 6-Hidden units neural 0.05045
network network
3-Ways decision tree 0.08378 3-Ways decision tree 0.08367
2-Ways decision tree 0.09099 2-Ways decision tree 0.09869
Stepwise regression 0.11006 Stepwise regression 0.10438
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network network
3-Ways 3-Ways deci-
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decision tree sion tree
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decision tree sion tree

NN 1 wag 2 WisuisuUszansnaidnuulaannsaviungls
fiflan W9150019InAN ASE Tt Baen ASE TR uansindauuuaIITD
viunglddnan wuin nmsuendandsuuulains Partition Wusuuuiiananse
vhueauguvesssvuludminduny3laaan

2. MsfumiineiiddyuesmuguuesUszrrludmindunys
LAEILATIEYMAL AT ML UUANNAUTUS SENINAMNNEIANLAT AIUAUYD
Uszruludawindunys

2.1 Tasednguszamiiisaiiil 3-Hidden units (3-Hidden units neural
network) Ui Uszneusie 1 fuseu (Hidden layer) kag 3 wuBgU (3
hidden units) IngUsznausefuUsloudhifianudiiusiununwdsay
Sandt 1 wagldduaumslumsesueuasshuieniugy il




¢

21SeNsSSUWNNY UMINENAENN3N @,
UA 36 aUUA 1 UNSAL - IWKEU 2561 4\#*

Happiness (Y) = 2.708551 - O.676404H1 + O.491445H2+ 0.495928 H3
lngusasniiegeu Usenoumemiuusdnd taud nquvesnels, gius
yaaswgia, flogends wasailindlaauudanud axdiedutnlussiy
o9 i
H = tanh [-2.310805 - 0.007304(IncomeGroup) + 0.027352(Socio-
ecomicStatus) + 0.153764(Resident) + ... + 0.042035(Strang-
erTrust) + ... ]
H2 = tanh [-0.941374 - 0.022525(IncomeGroup) - 0.036999(Socio-
ecomicStatus) -0.203869(Resident) + ... - 0.086596(Stranger-
Trust) + ... ]
H3 = tanh [-0.284666 - 0.204582(IncomeGroup) + 0.042795 (Socio-
ecomicStatus) + 0.099212 (Resident) + ... + 0.056195(Strang-

erTrust) + ... ]

s (A
L ERE
wirdiRL

el (T —7
= X%\

wradina : ’; ;"’

unn

II"I"'EII'H-"I

Hi

| |——Hidden Layer | |——0Output Layer

Input Laver

AN 1 weudslasaeUsEaMAeund 3-Hidden units
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2.2 WseneUszamiiendisl 6-Hidden units (6-Hidden units neural
network) wruifsUsneudae 1 $ugou (Hidden layer) lag 6 wuEgU (6
hidden units) IngUsznausefuUsloudhifanudiiusfununwdsay
fand 2 waglfduaumslumsesueuasshuieniugy il

Happiness (Y)= 2.936976 + -O.O63376H1 + O.123397H2— 0.127720H3
- 0.095183 H4 + 0.018129 H5 + 0.197715 H6

lnguAagniiegeu Usenoumemnusundn taud nquuesnels, giue
VNALATEFAI, ﬁagaﬂﬁﬂ wazanalindanuudanutih axilasmenlusisiu
09 Kol

H1 = tanh [-0.686656 + 0.049167(IncomeGroup) + 0.146426(Socio-

ecomicStatus) - 0.200611(Resident) + ... -0.090147(Stranger-
Trust) + ... ]

H2 =tanh [0.245380 - 0.050526(IncomeGroup) + 0.006682(Socioecom-
icStatus) + 0.008734(Resident) + ... + 0.051124(StrangerTrust)
+ . ]

H3 =tanh [0.671750 + 0.048146(IncomeGroup) - 0.043683(Socioecom-

icStatus) + 0.081107(Resident) + ... - 0.094361(StrangerTrust) |

+ .. ]

H4 =tanh [-0.827642 + 0.010948(IncomeGroup) - 0.100017(Socioecom-
icStatus) + 0.115868(Resident) + ... + 0.045265(StrangerTrust)
+ .. ]

H5 =tanh [-0.615160 - 0.010102(IncomeGroup) - 0.062295(Socioecom-
icStatus) - 0.050460(Resident) + ... + 0.027707(StrangerTrust)
+ .. ]

H6 =tanh [0.066148 + 0.024068(IncomeGroup) + 0.086167(Socioecom-
icStatus) - 0.131723(Resident) + ... - 0.024870(StrangerTrust)

+ ... ]
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| |——Output Layer
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2.3 wadaduldandulawuu 3 119 (3-Ways decision tree)

A15199% 3 Mndsndanudrfgyreanatiaauliiingulaluu 3 M1 (3-Ways

decision tree)

Variable Name Importance
149_7_LookDown (N139n9aN) 1.0000
150_1_JobTime (n1sldtianluau) 0.6537
I7_6_Healthy (mmﬁwﬁm;uaqq‘umwﬁﬁ) 0.4449
124_6_NationalLeaderTrust (Aabinndlagumnenisiiies 0.3928
FLAUYIR)
149 2 WantLife (N15A5383000A83N13) 0.3911
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N9 3 WU Fuusfisianuddyiian liun n1sgnggn sesam
Aenslnanluau audfguesguamda anulinsagimianisiies
AR UazMIMNTIna eI JalaUumnunnsulddndulanuy 3
y3 Faamii 3

AIONERN

=1.5 {1 5 2.5) ==25
MNode ID: 4
|Average: 2.8871
Count: 575
a ao iy
mrfanala luTinAreunt ﬁ'm.l'h'ﬂﬂannuﬁﬂ
<55 (55,95) 35
Node ID: 5 Node ID: 8
| Awverage: 2.9167] Average: 2 5714]
Count: 8 Count: 14
aruliralalufimaniedesrsusi ﬁ'l-l.“l'l-l-ﬁuﬂf.l A tindlalusinsangun
{25 3.5) >=35 1 5 ==15 =2.5 ==25

Node ID: 15 Node [D: 18 Nede 1D: 19
Average: 2. 5333 Average: 2.2952] |Average: 2 8476
Count: 5 Count: 7 Count: 7

AW 3 e ndulsidnaulanuy 3 v

i 3 wrunwsuliisndulanuy 3 e thu@eudungrseieuly

1Y

ail

- Ussgnauinlditudieiunisgnagn waslianuiiswelsludinasounsa
Uunansaziianuguuiunang
- Usznuildiusieiunisgnagn danufianelaludinaseunsauin

=

wazdnulindagimenisfiessedufunisiinnuauiies

=3

- Usznuildiusieiunisgnagn danufianelaludinaseunsauin
ign wazliinuANA3ENIENINANILALTIEREIANEULINTER
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- Usgmvuidiusheuunanafunisgnggn fralindanseuaiauu
na1s wazdaulingdeesinsmauuinasiianuauuiunan

a

2.4 wadnaduldandulawuu 2 e (2-Ways decision tree)

A15199 4  Audsndeanudrdgreanatdenuliisndulaluy 2 19

Variable Name Importance
149 7 _LookDown (N139n99n) 1.0000
i24_1_FamilyTrust (Aulindlanseunsa) 0.7855
115 Resident (n15¢a3nananiiogonde) 0.5614
134 6 _HometownDiscrimination (migﬂLL‘LJ'\‘lLLEJﬂmiJ 0.4732
oiidwAL (uvidadiiAn)
S [149_2 WantLife (M3i5483nnnudaeng) 0.4340
S

NA5N9 4 WU FwUsnEANuddyNge lua M3gnagn sesadn
Ao anulindaaseunss n1sdeseananiiegerdy N1sgNLUIKENAY
QHANUNAN (WAITAR) kAazNTANTTINMUABINT FINNT 4
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ﬂ']?nﬂﬂﬂﬂ

3
Average 29291
733

ﬂﬂ?ﬁﬁ?\‘l‘ﬁ']ﬁﬁ’mﬁﬂﬂﬂ’i?

I
<35

1

Node 1D: 4

Average: 29714
Count: 21

r- ] oo
aufalaluifnasaunta
L

|
<85
e 1L
Average: 2.6242
Count: Al
fanevidhud Fvnsgedpeeaten q'zuﬂﬁwu
<25 »=25 0

1
1 1
ode IL: 16 e 1D 17
Average: 2.3667 Average: 2.9333
Count: 6 Count: 5

AW 4 wunneulddndulawuu 2 v

= Y YUYy o ° = &
NN 4 wunmsiulddiadulanuy 2 e awnsedhand@ewdung
a4 A vo &

vsoRauly ladsil

- Uszmwunlddiusaedunisgnagn In1sissdinniudeanistes 3
pnufianelalutinaseunsitios warlanuwiuindenendidesamnsanane
Juguimsasanvesueninglitesrsiinnuguios

- Uszmwunlddiusaedunisgnagn In1samssdinnudeanistes 3
pnufianelalutinaseunsitios warlanuwiuindenendidesamnsanane
Juguimsasaavesueninegldunisiinnuguuiunas

- Uszmwunlddiusaedunisgnagn In1sissdinniudeanistes 3
puiianalaludinaseunsiuin wazdnutagiudugninaduna (30 $aluy/
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dUam viseunndn) AzlanuauuIniige

- Yszmwunlidiudiedunisgnagn In1sassdinnudeanistes 3
Aufianelaluginaseunsinin warlufinudagtulugnitaduna (4o

FIUY/FUA9 1131N77) LAIUAVNIN

2.5 N130ANBULUUIUNDY (Stepwise Regression)

M399 5 WaN1TIATIENIsannagluutuneulun1TiuIeANaYYes

Uszrvuludmindunys

Parameter Estimate Standard Error
i12_Income (51¢/l9) -0.0235 0.0367
i12_Income (51¢/l9) -0.0280 0.0289
i12_Income (518/19) -0.0419 0.0279
i12_Income (51¢/l9) 0.0310 0.0266
i12_Income (518/l9) 0.1214 0.0334
38 |i12_Income (s18l61) 0.1145 0.0504
i26_4_OtherReligionNeighbor (Wleuthuditiuiie | -0.1095 0.0241
ANAUTHL)
i19 OverallHealth (@unw) -0.0905 0.0162
i49 2 WantLife (NM3A139730AUADINTT) 0.0887 0.0146
i24 1 _FamilyTrust (A1ulindlaaseunsa) 0.0670 0.0278
i50 2 ContactFamilyTime (nslatiailunng 0.0647 0.0274
Anmenuaudnluasounsa)
i50 1 JobTime (nsltianlugnu) 0.0618 0.0226
i24_6_NationalLeaderTrust (A313t33191a5th -0.0618 0.0123
NINSLIDITZAUYIA)
i47 2 1 Boycott (ns¥duswlunisuosaen) -0.0551 0.0195
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M3 5 wan1TIATIENTannegluutunaulun1sIUIeANEYUes

Uszmvuludmindunys (o)

Parameter Estimate Standard Error
i39 RejectedFinancial (Uixaumiaﬁ,uﬁmmi 0.0481 0.0139
anufiasananntunistiv)
i20_PhysicalPsycho (Jgywimnennusnsnisuas -0.0462 0.0192
Fnla)
i48 5 ArtExhibition (mm?ﬂumﬂﬂ@‘ﬁmiﬁmi -0.0411 0.0121
faus)
i35_1 PoliticalLeaderRefugee (Honeniiniilas -0.0409 0.0128
anunsanareiduihnianisdeals)
i49_3 ForcedlLife (gnifafiulvviaslsigndfes Lile -0.0404 0.0128
AN luBUIAR)
i34 6 HometownDiscrimination (mﬁQﬂLL‘U'ﬂLLEJﬂ 0.0393 0.0164
pliduFy (uvdsiiin)
29 1_FamilyContact (A1uflunisfinsie 0.0383 0.0107
ATOUATI)
i16_1_AirPollution (Aunelaluuaiuni 0.0376 0.0139
81N1A)
i6_5_FamilySatisfaction (Auiiswalaludin 0.0371 0.0105
ATOUATI)
48 1 TV (rudlunsgiid) 0.0366 0.0166
i30 4 DifferentReligionTension (A1UAILATEA -0.0356 0.0147
sewinsauiifimaunsiety)
i49_7_LookDown (nN139n9gn) -0.0338 0.0112
21 1 Wage (378l6191nA1479) 0.0315 0.0151
i15 Resident (M3#asoananitegede) -0.0327 0.0130
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M50 5 WaN15IATIERNTIN00LULTURBUIENTTIUIEANETVRY
Uszmvuludmindunys (o)

Parameter Estimate Standard Error
i36_2_UniversityMF (nMs@nwlunninende -0.0297 0.0128
drAnydmsuimennnIgmdg)
i6_3_LivinghoodSatisfaction (Auitanalaly -0.0292 0.0114
Anudueg)
i21_7_InformalFromFamily (s1elsieeslaiidu 0.0257 0.0124
NNNIFIINATOUATY)
i6_2 JobsatiSfaction (A1uiisnalaluau) 0.0216 0.0074
i45 DemocracyCivilRights (@nSvasUszvnwuly 0.0205 0.0053
szuauUszrsUlen)

29 3 ColleagueContact (ATwilun1sAnseny -0.0194 0.0087
fivha)
R-Square = 0.5126, F = 28.11, p < 0.01

M99 5 wan1TATIEinMIaRnsLULTUREY WU dudsannn
dnufanunsavihunsauguvesssrmludmindunyd 5 susuusn loun
eld ileuthuditiufiomaundu gunm mamssdinnudesns wazaanali
nilanseun uasdulsvimuaanansarv s nugvresUszruluim
Junyslasesay 51.26

aAUTIgNa
Adpiliiiausmatiamioayalunsliaeiiazasieiuuuay

(% v 6

duusszninsnaunndsauuazauay Blanunusindeyaanussvily

[ [

Jaindunys Feazdlann duuuresmiswenduusiuulanus Partition 970
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wAtar1e Tenuwmnngay waganunsainluuszendldaulaes lnsedvse
AUNALARIG) il

1) TnssneUszamifion s 3-hidden units waw 6-hidden units 1w
wuiasmsadinmansfisiassnsihaveiradUssamuosyd fiinn
wiugTlunswennsalunnninnefiadug Gumadaiiflasais waswdnnis
yhauadsauesau Foudldlussosnadudu doyafienududou S
UszanawalufidAeatmingiuvesdiutsaunindany uazusazniag
UismawaﬂauéfqLLUi@mmwé’mmﬁwmLﬂé’hlﬂ anunsninluussynaldau
Tnssieuszamienielflunsdadulalunmsiiliussrsuinauguduld

2) fulsidindula annguardeulvvesmedaduliifadule Wedumsy
wuuvesnarlasnsinnguueieuluiiiisades uuuunelMAnAugY
fsanluvanedia nmadeduliifndulawuy 3 ma wudennyaeaiitianm
auunniian agliiushoiunmslauggn Shilanufianelaluiinaseunsrer
Tusgduanniian lufimafaaienserinsauauauny uwiagiiaugutiesas
mnieulviiiedesiuaseunsianseiuas uazaziiaugutiovasnn il
Feulvnanmsidlouazmaundhanifedes dumedasuliifinaulawuy 2 ma
wuiwnnyananiaNaunniign axliiiusetunislauggn dsedinldmy
seen1sdey Ianuianelalutinaseundiunn wavdawyin wisslanugy
tlovas mneulviiisrdesiuaseuniianseiuas dufoulsvesnislaifion
yhifudasnslisiunadenewduazainnviedesflildvlienuguanas &
thu anildhnmslauggnddaun sesssnifudeulvnsouass Ssagyilv
ypnatiauaulaun

FaiiAtelaliguuuunsinmeiduliiFagularauuy 3 m ey 2 ma
iieanlvinanisinussninstuileatndodunuiiduuniuasveasuuuy
yesnuguiiiethluaisulsvedinuuazyuvusioly dsaziulddmans
AnwusngReulalufumguuesyanauniign Ao Foswesnsiiusie
visolilfiufosonisgnggn unumvssaseuadududeiidiey Tuvusiings
mslesiiusngfeulvddnyfeFeswesnistindasenailes lusuvesdsay
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N seauguw) dalidwiutes danudndudedinefnuddelugluuy
YDINTATNNGWHINAULTTE (grounded theory) tilasiosanaifruiell
AENATY : NMTRTYARALLINYRINA; MNNTTURTIUY; HRedeleled/ond

Abstract

Bojjhanga Mindfulness is an intrapersonal communication that is
effective in treating HIV/AIDS Infected Individuals due to Stigmatise
Discourse. When persons realize that they infected, they can immediately
be contemplated a mindfulness and always continue to maintain
Bojjhanga mindfulness without the need of using antiviral drugs. Using
Bojjhanga Mindfulness to encourage HIV/AIDS Infected Individuals due
to Stigmatise Discourse with intrapersonal communication is the
supporting a cure by using antiviral drugs, modern medical profession,
more effectively. It’s a direct benefaction for HIV/AIDS Infected
Individuals. Furthermore, there are very few researches in communication
arts about a cure for HIV/AIDS Infected Individuals by using an
intrapersonal communication and other communication levels, i.e.,
interpersonal communication, group communication, and community

communication. So, it’s necessary to study in the form of creating

theories from the field research (grounded theory) to continue formulating

knowledge.

Keywords : Bojjhanga Mindfulness; “Stigmatise” Discourse;
HIV/AIDS Infected Individuals
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Abstract

Thai society has been stepping up its calls for mass media to
demonstrate greater ethics, after new-style investors enter mass-media
industry with a focus on profits rather than public interests. Having the
objective of promoting media ethics, this research identified four ethical
problems in mass media. They were 1) unethical news presentation;
2) unethical media investors; 3) problems related to knowledge and
understanding of mass-media ethics; and 4) problems in media-ethic
regulatory system. These issues were studied to develop ethical guideline
for mass media. According to findings, five Buddhist concepts can be
integrated to the guideline namely Conscientiousness, Four Prejudices,

Five Precepts and Five Dharma Components, the Right Livelihood, and
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Three-Fold Training. The integrated guideline features: 1) unbiased
presentation of facts; 2) separation of facts and opinions; 3) fair and
balanced coverage; 4) focus on public interests; 5) respect for privacy
and human dignity; 6) ban on obscene or lewd photos; 7) ban on hate
speeches; 8) ban on bribery; and 9) ban on veiled advertisements.
Through the integration of Buddhist concepts into mass-media ethics,
this research presented “Buddhist Ethics of Mass Media” so as to provide
more sustainable solutions to ethical issues. To follow the guideline,
mass-media members should persevere in improving their mind and
actions; speak of ethics to foster conscientiousness; feel ashamed of
unethical thoughts, words and acts; strive to present accurate,
transparent, unbiased and fair reports; focus on public interests; uphold
mass-media spirit, and fully comply with media ethics on a sustainable
basis.

Keywords : Thai Mass Media; Promotion; Media Ethics; Buddhist Concepts;

Buddhist Integration
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Abstract
This research aimed at analyzing the supply chain of small organic
rice mills based on Supply Chain Operations Reference (SCOR) model.
The data were collected from population in Chiang Mai Province by
using snowball sampling technique and applying in-depth interview of
stakeholders from upstream to downstream. The results showed that
supply chain of small organic rice mills should improve main processes,
that is, Supply Chain Plan (sP1), Source Make-to-Order Product (sS2),
Deliver Stocked Product (sD1), and Make-to-Stock (sM1). With regard to
enable processes, an improvement should focus on Manage Plan
Inventory Performance (EP.2), Source Assess Performance (ES.2), Source
Manage Transportation (ES.6), and Make Assess Performance (EM.2). The
findings revealed some guidelines for key activities to improve efficiency
along the supply chain of small organic rice mills.
Keywords : Supply Chain Analysis; Organic Rice Mills; Supply Chain
Operations Reference (SCOR) Model
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Abstract

The purposes of this article were to 1) study the level of public
participation in community economic management, 2) compare the
public participation in community economic management by personal
factors, and 3) study the relationship between supportive factors and
the public participation in the community economic management. The
questionnaire and interview data were collected and analyzed by
frequency, percentage, mean, standard deviation

The results indicated that the majority of the respondents were
involved in the overall and each aspect of the participation in the
community economic management at moderate level. Considering at
each aspect, the highest participatory aspect was planning. Next on
down were benefits, problems finding, monitoring and follow-up, and

operation, respectively. The results of the hypothetical testing revealed
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that the respondents who were from different gender, age, education,
marital status and social status had different degrees of participation in
community economic management at the statistical significance level
of .05. On the other hand, the respondents with different occupation,
income and household expenditure had different degrees of participation
in community economic management in some areas. It was also found
that all supportive factors are positively correlated at moderate level
with the respondents’ participation in community economic management
at the statistical significance level of .01. In addition, the relationship
sorted from the highest to the lowest were as follows: information
perception channel, community economy understanding, information
perception and confidence in group, respectively.

Keywords : Participation; Community Economic Management

unin

NIsHAILIALLAZLENAS19IAUTLUDIILNBIANTYNTY TABN1SHRIL
AUNINTIRLavaNTTaurvRsAuLasyNyUliasaUsuiuagaseglaly
nszuansabuuUasslufuAsYsRa diau malowuarandon luh
vingvesuHuiaLLATYgRauardsnuLisn? Tneflauidesiuin mnyueu
dandsudyuruazanunsafismuieslduarannsamdyivinganisaling q Ll
Tasdutlymaunden Tymniasugiia Jeymndsay vav loegnsliussa@vanm

AsugiaguTuiifiaUssou AoRanssuiasugia samaAnunIngsu n1e
gAEMNTIILazNAUINT Anuluguvuiesduidiusiudn sauvih 9amduna
Usziasuﬁl,l,asi’mﬂulﬁwm Tngmsiaunaing1uves “@noamuedviosiu’
vive “yuluguon” Beamfatumu usanu Jausssu gl viesiu s
$o it umdsth AsveInvatenI9TInIN anmgilusene dnwazgiionme
e ihvanedduesnmaianasugiatury fo Weiaudneniwdaus
sEAuYARa ATaUATIkazYLYU lnglifanssuasegia a3e “nsyuiumsiseu
¥ Geagyilviguruianuedld luvazideriudajsinunasvgiauasdanm

Y



unit 9 MsdousouuoDUSIBUINEDAUMSUSHSBaMSIASUDDIULU

Public Participation in Community Economic Management!

Hugminenssrsumiuarauandon oudndinusrauuargiiygy oy
"8 visednevilafioRaunyueiluiediusgisysannis

mMsildudmvesUszvvuioindundnmsanaiiniseuiuindie
ddnuaznduludemnszusulae Faiingmnesgsrsuyydungvanegean
YoUsTnA dgviauanunsuallunsadaasunisiidusinvesusssvulaeeng
Faau Walanialiussrsudundadiusinlunissuilsaufaiiuees
Usznvu lnglamizesAnsunasesdiusiesdu msfidusivesUssvvuie
JutadendnuasBuesdusznauiiddalunisivunesdnisudmsaiurios
funazanTnanmdmviosiu deadusunuveslsrevudanainnsilan
$rumesUsErITURIUNSEUILNISIReNdY uanantuddinnsauaial
U v9ullausnlunsusmsiasnsiaaeun sy ueteansunAsesdI
viosdu iilon1snouausseruieInsve sz mlingsgn wAlulywnld
IndasemulUsdlawaziaiuasninnuudawnsave sy

BIANITUIMTEIUMUaNaUNa1 vy negnes Jandnanssauys &
unumthiiuiieu sun. Buq Walu nanfe viuthiidaungumy siludu
wiswgia denuay Tausssy Iiun Msusmsdanissulszanalasenis el
Frunmsiannlassaieiuglituguey duaiumsfine daasunisiam
913n vihyUrseRauTausssy iauszind gRvggiiesiu qua
n3nenssssumALazdannden Ine sun. ndunatlve fmthiiguausyany
Tugnruiiegluwaunases $1uau 14 vyfthu wazanasumsdnnsiky
11 Uszyullausinlufanssulasenisved aun. AeuLIteY aUR.399BINTS
n3 i Jagtumsidusuvessyrvuiinntoswitls waziiaduerlsd
dawasionsiidusivestsznvy - Fansvurumsideazihlugnisumen
novetnafiszuy Wedeld Taefiuszwivuann 14 mythu Wuszansluns
Anw Tngazfnwinsiiduiuwesssrnsuiertunsuimsianisiasugia
yuvuvosoun waunanlve maenautladefiinadensiidiusmve sz
thnadildluldlunsiauinisiiduiimvesUssrvulunisuimsdanis
iswgnaguynlusuandunatlye wagilugseuun1susmsdnnisiasegia
yuyuiidsBusioly

185




NsaASSUWNNY UdNendeinsn

186 UA 36 aUUR 1 unsAL ey 2561 @

QUIZAIA

1. le@nwiszAunisildiusinvesussrvuiefunisuimsianig
iAswgnagusy Tussdnisuimsdiuimvandunailos sunegnes Jmin
ANTTUYI

2. \lowSsuiiisunsildiusinvesuszvuAsafunsuimsianis
\wswgnaguvudunaudadvdiuynna

3. WleAnwianuduius seninadadvatuayuiunisiidiusinves
Ussrsuieiumsuimsiamaasusiaguy

lonansitigades

1. uuIAARgIRUIATEgR YT

iasugRaury WulnAaidanuddguindmivdsemaiidainm
mszdvniassgRaguuiiauiuns s fazdsmaliissuuasvgialu
awrmvesUssmaliautuas uwswulude  orfidy wunAnues
ALZA D wauuauu‘mmmmwm%mu wisugianyUnu lagiunsuan
Fovaunmmsidvionsununstovinnan unsanseseluniaeu
Tindetesas Fawirduidunmafinselsnedhiiulifuaiieutiues
uannddajatiuligumuiineionaues THnhAuasyhiuldies

dwsudsemalnglafinnameneuiiaziausuuinnswamiasugia
yuvilutimdnisiasunlasnsunasest w.a.2475 TnguneUsa wunesd
IinenenauenuifnliuiinsimuasygiavesUssmeeonduaesdiu
Faloun mewauassgivvesnafsuazn s assgRassuuannsallily
onans “iilasinaiasugha” viefiFuniuin “aunUnivies” wakuAAR
nanagnuesndensediuInluwifevesssuuneuiiiiad Jagnresuees
ifnuaglifinsiangnsufoaudeddla  lusasfissuumuionnazszuy
udndaditiiuin szuuiasvgiavuvudussuuiasugiadisefune wagiay
@osvuuimswgiayuvulurieiigaazeos 9 ganuinidigszuuyuion

TUMNEAININ SEUULATYINALTUILEEaNs WIsUATaUASIasnaneily
LBIMALIINUSUT ninensuyudasnateunlunssnundeduiieslade



unit 9 MsdousouuoDUSIBUINEDAUMSUSHSBaMSIASUDDIULU

Public Participation in Community Economic Management!

nsudnsdanisessruuuvindy mnUseRmanivesUssmerndaiamg
Haflldfnstuduntefigainunfniiniusioioll
oglsinudaiiinegsessemaiduindeusessuuiasusauy
o8ty Uszinadmaiuandliiiiuiasughonseuain visoirsughayumy
LaznsUTENOUN SN YAINSTLaranamnssuluaisouasadaasy
Tiszuuiasughasyivlald  annsiawnasegiagusulavenadiaudy
Famiavungenuazvuanandluiian uazidusedrsifawihlissmadma
naneundufuuuunilsvesmsimunUssmaniofonsiauasugRYN YL
Jumduedeuasssialunmsuesseme Tusugiivssmaldniufidu
SnsedrmilsiilfiasugiaguruiuindeussuuiassgiavesUssina Tagli
ANUEAYAUASUNTANYY NMTITEUSVRIYLTY AABAIUALATUNTUSENOY
NNFIAUNVUIANA AL IR (SMES) wazduasusyuuannsal auvinlu
sruuATYgiasuTuIeUsmAlin uAnruunsuaznanesdusingIud
funsufause Tunsfuimdeussuuiasugiavestsema  luriusafiendu
Ussinadasoatidudiegindnussinands fisjadunisimunszuy
wiswghaguou ludrasiunisimuinisuuuiasegaguauvesduynd
(KIBBUTZ) vi3emssimunnisssuuiasugiaysuuvesiumsl (MOSSAY) ifinng
FudeuszuuiATugAavesUsEMARIENITAITTUUNTINYAsITIEN1THER
o5 daeinduilideiiuguiiady nelfanmnndeniidunsaiu naa
518 Foszuugusunnawns Inefluvdnihisvessunaegifiesuiaien
maneumiovesUszina Ao nzamuniaa meldnnzaruideulnsuuas
PIAAAUNTNEINTEIIUNR uiUszmedasienanansondniiungziaiiu new
31y Winanennduundswdnommsiidanugauauysal Borvdduiuiuly
usiazay woeduiugilunsiauasegRagusuliamsofneuedld
pgaiung uazdsannsndsoanamnsluidesglsuuazowinild uenani
saveadldianyurununsliidugagnsmansiflennuiuamiamms
lunstesiulseinanazdrulunnizasnsulandnae
MndedmstuindeuasugRivvesisanuUsemea andiuldinyssine
wianiildlfenuddyfunsiauniassgiagusudundn deirsugiayu

187




NsaIssSUWNNY UKINeNaelnsn

EESh
l‘@)
188 UA 36 QUUA 1 UNSIAU - IWKEU 2561 4@*

Fadumbeiasuesiades 9 vesUsemaldiumsiauauianuduuduas
ICRIER mwgﬁwmuméwﬁﬁwLﬂuﬁugmﬁﬁwﬁzﬂumiﬁwmmswgﬁf\]
Tnosamesusene auilvssmamaniissuuasvgiafiudusauazannge
wBusguamihesnguissmeaanslulanlfidusged

2. wurAnieafunisildausau

wnAnEes nsiduudaluunAnfifenuddny wsadudesivili
Anmsuimssanslugamdsduld mstlausamvesyuu iumsasslena
Taungnynauvesguoy Ld1anildiusiugismaouasituidnsnase
nszvunmasiiuAessalun s rusldsunausslesiannisimun
ogaaNenIA FedluuPnvesiinivins fail

an1tunszunindn (2547 d1edisluandnd desuas 2550 ¢ 11) nsd
dusiuvessznauduunfniitliiuidnunsvoamsiivsssldidily
sruAanssuetslnegmils ieuszlevigeanvesssmvudiusinegns
Wi eilestuag fuitugtuneanmsfiusssvuazdosidasememudn
A Anuansnsolunsnsshuasdadulafiagdnsufanssdug Tned
nsfidusiumesssrudesddnuas e snsu s fuauds
Augn Tasdududnaiedadiilnlunues madiswdndedgm sy
Nuslumsifiuanu Sufudamuussidunanasaszeynaidniuny
paonmuludsnssuraUstlenisudu feilunsvinudielissavulddn
unildusaniusnduegibeiiardosmilsialoulaviondnnnsidfey 3
U583 PR

1) msfdusuideninnnanusilauazerudilafiuiaidunisi
i WeleznolmAnnuidndudiuniwesuvilunisufluiym
vsasmaulaludoaniug

2) nsrvaumsiiduiuduiestoguuiiuguresainaneninuazdn
AmNLEBNTAv LAY yARaTay TN TduT

3) Msfidusfestieguuiugurenainmitagdadulat asdendn

wduswmevielil lnedeyadidguesnisiidusintudedddiinainns
Jedunseyigaingiennamilendn



unit 9 MsdousouuoDUSIBUINEDAUMSUSHSBaMSIASUDDIULU

Public Participation in Community Economic Management!

189

030 Ui (2555) TunAnAgunsildusan fe nszuiuns
Tunslissrvudranidmfsadestunmsinm sudn Sudeduls s
wilalamuasiies wunsfduieidesenudiduvesUssamuliinay
Anadsassauazanutiunguestservy whlvlamsautunisldineinsi
IngasLaratuayuAanunsUTRNuTesefnsuazi i iTiAees

gininl JiE (2525) Waumanglinn Wunisialenialissgunn
$2ufn 350 SwRnsanlunsdeduly SuufiRuasimiuinveuluies
199 Sudinansenudsdussmvues delunisliussmvuiiaiusanlunis
LU fihnsAsundasdiosseniuuiugniin uyudvneulsam
flazegsmiugdueraugy liunsujifedadusss uazdoswensulay
v3avislat sywdtuannsoiaunldiflenawar ¥ sunstuzetnegniios

Indod wwgdund (2527) nanfansidmsud Wunssuunsiss
duasutniuavatuvayy nasnsuadislendlugusy yraa nauAu Iusy
auna yadduazesdnig fegUuuuvesenanasingsineg iiedhansaluns
sudunudodaGomis

VInes mad i (2527) leagurmumnevesnsildmnsindi Wufanssy
sz daaiuansavesmilunisians muaunsliagnszane
ningnsnaenutiadonsndndiiludsa iileUsslovidensissdnauay
Fuduetsaudniasluguraindnesdinm IngUssynuldimunnsiuiuas
pileyavesmueniy Fodumsildusndadundinmsuasdmnediay
iliussainguszasale

WNNg HIwuna (2544) na1371 MsildTmmINeRNITdNTdsIw
TumsAnsBuvSomanmguesilym s usulazaslioufoRilonuasing
Talelvussg Tngusrasduazulounes newdsuudaslulumaeidvuald

A5AliuN15IY >
a v o & = Ay a a J =3 = >
A9398ATY UM TITeRIUsuNa UseannsnlglunisAne As Usewns 3‘
luiuisuandunanlyy 8nnegnes Jmingnasays 91w 14 i

3,260 ASITOU nquitegaINNIsAwInNdndIu Inglddndiu 10 % langy



190

NsaIssSUWNNY UKINeNaelnsn

©
Un 36 aUun 1 UNSIAL - IWWEU 2561 4v*

feena 326 ARFeu  Iedesdlefililunsifuniusndeya Wuuuuasuay
uanimtiasiseu wazyiin1sdunivalngy (Focus group) AQIZNIINNTS
vyjthy dudszreuiifugninu auznssumsuiasmthuthuuuaeuany
luifuusudoyalunytuesaues adanlflunsiinszsideya THadfd
w33 Al Josay Andsuavdiulonuunnsgy

o

NAN15IY
SEAUNSLAIUTINVDIUTEBTULNYINUNTUSINTINNSLAT W AYUYU

%9 9
3 [

YDIDIANTUTN T UaNEUNAT Ly dnegveas JmTnanssays uun

]

D

a1

ALY NAIINNITIATIZN NUIsrvuiiiungusnegialdausan
Aeafunsuinsdaninasugiaguruiininsuarmedueglusedy
Urunans anansaisessusunsiidiusinvessyansy anunluiios el
Aunsiiausmlun1Tke arunssunalseleowd arunisaumdym
FrunsinmukarUssdunakazdunsiung auasetisanst

A19390 1 M1HaUIIveUsE Al iunIsUSSINNISIAT YN YLYY

WUNAINTIBATY
AslldIusIUN X SD 32AU
aunsAum U 2.71 1.026 Urunand
nstiausmlun1sauy 2.83 1.075 Uunans
AIUNIANTEUNTT 2.63 1.100 Uunans
Aun1sSuNaUsElevl 2.73 1.080 Uunang
AIUNTRAANLAT U UNS 2.68 1.129 Uunang
ERE 2.72 1.017 Urunang

il lumsidwsuvesussreuiedumsuimsiansiasugia
gty aenadosfullymilintulutlgtu dufe fusssmudunddmdy
fudunstiosiian datulufio n1siamuuarUssiiuna deasdeslosiuns
fuduen Tuveil 3 dusuusn WuBesesnsnaunn mssunalszlov



unit 9 MsdousouuoDUSIBUINEDAUMSUSHSBaMSIASUDDIULU

Public Participation in Community Economic Management!

191

wagmsfuvn Iy Gansiidusma iz nngeglunsianssgududy
gy warnisdisauAanssulasanisenaieadesiuseld Jafududiumis
yosmssunaUszleny masmauiildruisdestulasing deuenanazidy
Fsunausslonildsuanlasinmsud Sadud@idunudammeng g :rnnsi
Aanssudnee

M99 2 MHEIUIIYRIUTENITUALIIUNTUTNSIANSIATUENAYLYY
Tuunaudadudiuynna

goudsen |, , , . SAURANY
uAUM | 57U FIoTY SAUSUKE
.. . ey 593

. Y Jagmn | 29ueiu | awtlunis | Uselawy -
ALUIAU Useliuna
Jaduiuunaa
LN / / / / / /
01y / / / / / /
ASANY / / / / / /
A0NUNIN / / / / / /
ANTUNINNY / / / / / /
GG
DIYNNEN X / X X X X
selavag X X / / X X
AsaUASI/A
Algaglunss
- o - / X / X X X
LIDULRAY/ LAY

MnnsAnmuIsEsuRitadudiuyana laud e o1y nsinen
ATUNNENTE @0 UNINNIsdInn aeny ddausaulunisususdanig
mwﬁwmuﬁgﬂmwmm LarTIEFU Wannaiy Aseduiiuddymieada 05
drulszrruiifiondn eldnavseinevemdiSousnstu Tausaulunis

UIMNTIANTHATEINAYUYULANANAURNITU WAL Faaunsaasune



192

NsaIssSUWNNY UKINeNaelnsn

©
Un 36 aUun 1 UNSIAL - IWWEU 2561 4v*

1 Ussrwuiitiendwmdnsnafuiiaausulaunnsnaiu sislunmsiuuaysny
iy U U uTidusmsenaety nsfidseldvesnseunsa/dang
fu flausnliuansrstusisdunimsiuuassegusnidugunisafiunis
wavnsSuraUsslevifiddusiuuanaeiy wazUssanauidianldinelunda
Bounds/ieuinstuidiudinliunndeiy welunmsiuuarsesiueniiy
sunsdumdamwasduiiiiunsaifausanunnaiei

M990 3 Aduduiussendnadaduativayundeananisidiusiuves
UsErungInuNITUTMSINNSLATYENAYUYY

Uadwanuayu X SD AU
AIUN1TTUSTOYATIENS 334 | 1.054 | Urunang
YINNNITTUIVOYAT1IENS 3.27 857 | Yrunang
sunradanuilafeatuasgia 3.12 824 | Uunany
YUY
druanudesiulungy 3.40 776 | Uunang

39U 3.28 769 | Urunang

nanTATziazdunalein Jadvafuayuiidsnasenisildiusames
Uszrnauiieafiunsuimsianmsiaseghaguauiivszuvuldiuliesiiande
Fruanudanudladentursvsiegey Satulufetesansiuidona
P1an3 tuenaiduaivaiiddyivilissnvuiidusnilufanssunsiaun
swgRaywuios lunenduiu tadvaiuayuiivssewuldunn sufuusn
Ao Anudesiulungy tunmneauiUssywudinddnusnmszdadesiy
Tunduuielusaihineg Tansaiiduqnd eun asthunfugadulunisiauinis
fdusale uiluvuzifofuideadindadoduniuianudilafi
sygRagmeulissrusntu smdinafiutesminsiiussrausivdeys
11T FazdsnaiensuitonarnasvesUszvvudnmavilse



unit 9 MsdousouuoDUSIBUINEDAUMSUSHSBaMSIASUDDIULU

Public Participation in Community Economic Management!

uenNNaIINNISUsERNNgUE oY iledununlfeinannssunsuay
AUNUIINTYUIUAN 9 ﬁagﬂul,wmiﬂﬂmawm aun.wdUNaIlre 6N
gned JmingnIsaiys nnsdu iy suLazANEnIIUNIUY U
F1uau 13 nguendw aansaaguiiioidusedisliifunmnsdiduianssy
wswgiayuey Usngliiiudunguisnuannintis Wunquitiiandn
Aiunsiiessediedtne uaidmaseniingy duunnaziidayiguasse
nazngulairendsdu dunduiianunsadidumssold foradumsizandn
Unnuviounguiifinsinnuainsaviedanumiesiiardiiunsiiansu
nauldegseioaunnniasdungumieawiu vieidungulfinseade
MeuenBeeY WU nduidiesdn naumern wienduiidnaysylewiffiutnay
WU nauannsleauning naudanin nauuinunulve vangudmanizngy
fu azdduianssufidedlefinuduuasandniiiavhduiiaeh wu ngu
nonlsifuminaznauyni vienguuendreduluviiueadesannifuendni
lisnudesiinguivinlé wasuiumidooniidesvioguda wu nguvinun
naunein [Wudu

dsduazanusiena

mMAfeFes” mfiduhivessermufntunsuimsdanisasusia
YWY BIANITUSMTAIMUandunatlue dunegnes Samingnssays”
Hunidelaviunn Tneilinguszasd ile@nwiszdunisiidausanves
Ussmnauinafunsiimsdnnisiasugiagueu Wisuifisunsiidausmves
Uszrmuieaiunmsimsinmaiasvgiagueuduunauiadvauynnauas
anuduiussevinstadvatuayuiunisiidiusauvesssnvuwisaiunis
Uinsdansiasugiaguey wuissiunsildusnmessrneuiaiuns
USM39ANI9LATHEAIYUBUTDIBIANITUSI A INFUandunalve ngu
fhegsdnlvyiidudminmrnuasediu eglussduuiunarariity
lngiFesddun1siansuveInguimog 1 nuINtuley Ao AIUN1TIIHNY
AunssuNaUsylevid dunisaumdem sunishnnuuayUssiiung wag
ATUNITANTUNIT AUEIU

193

c
>
L.

©




NsaIssSUWNNY UKINeNaelnsn

EESh
l‘@)
194 UA 36 QUUA 1 UNSIAU - IWKEU 2561 4@*

dvdumsiidiusiuvesUssrvuieniunmsuimsianisiasvgiagusy
uuneudaduaiuyana lawn e 918 N15ANY a0IUNINANTE @01UNN
yadany saffu Sdusnieatunisuimsdansasegiagusuionngy
WaysIERIuLANAaTY AissRuteddynieadi 05 diudssruiifiondn
selduazeansvesniFoudeiy fdrusmiiefunsuimsianms
AswgRTTITULANA AN Z U YT

HadvatiuayuiidmasionsiduiimvesUssnvu ngusegdnilng

a

fitldvatuayueglussduUiunarainty uasdswmudidunnnlutios
fio mnuidesiulungu nmssuitoyatnms desmsnssuideyainasuas
arudrnudladeatunsuimsinmaesusisgusu suddu vonand
ganudndadeativayunnauiinuduius@auiniunisiaiusuves
UszrvuAadunisuimsdanisiasegiagusuednsuimsdiusiva
waumanlye Asedutioddamneadn 01 Tuseduuiunans awnsaSedusu
ANNFNuSININlUvtdey Ao YaenenIssuiUans anuianuila
Rendulaswgiagusu mssuiteyatnasuazgavinefe auidesiulungy

spRUNMstdusmvessrrvuAgfunsuImsdansiasug sy
Tuaum ndumadlye Sunegves Taingnssan3 famsmuassefuogly
seutunanainiu Sadenndosfunansfinuvessyss 2edmduns (2551)
yhmsAnunFesnmstidumvesussnailunseuiunsdavhunuiann s
W luiuimautasvaimgia fviauassedn wansine wuiszenou
fdwsaulunmsiweglusgaiuliunans wazdiusiuaunisaumdymegly
sgauinn ddusulumunisnanuegluseaudiunans Tdwsiueiunis
SunaUsgleniluseiuinn uazildiusiuaunisianuuazyseiliunaagly
ssuiitosninlunng fu awm Buns (2553) shmsfnwiBesnisiidausam
Y9UTE UM TUTINTIUVBIDIAN TUSNIAIUATUALLIUIAT S LNBULLAY
Jaiadednd nansAnwinudl Msidusununsiedula Tufauas
srdulaf sk s uuTdlunsURUR uazamsiweyluseey

U1unane wazaudnd deguas (2551) ¥in1sAnw1TeInIsldIuTInes
Uszvulunsiauviesdiuvesanauamiualuwndwingnsang nan1sAnw



unit 9 MsdousouuoDUSIBUINEDAUMSUSHSBaMSIASUDDIULU
Public Participation in Community Economic Management!

wuhUszansuiidninlunsianesiu lunmsweglusefuiunans

NANTVAGRUANNATIUNUIINIA LT IMvessE IR TUNTUIIS
Janswrsgnaguvudwunautadudiuunna Lawn ina 91g Msfny) 91Tn
9l ety dwsmiAsitunisuinsinnaasvgiagusuves sun.
wauwanlvy uansnsty Ussenwuiifinesinety fdusiuieaiunnsuims
FamaiesusRguruian ke Teduwaneey Sadenadasiunuide
YoINTEATINEEIENTIUN Numlls (2556) nsildrusanvesUszanvulunig
famsthidevesuaunnesin sunosyys Smindnusd wud Ussenaud
fineehnatu SaruAnisiudensiidusialunisiamstideve sy Aaes
g1LNBYY3 JminUnus duansneiu

Usgrvuiiengsineiu fdmsuieaiunmsudmsianaiasughague
uanesfuiansas ey aguldiussneuiiionginindidausam
ArfumsuimsianisiasugiogusugnitUszveuidenytioonin 4
aenndostuemAdevesUSyan Snmgne (2554) Anwidedes nsdiaiusiu
yosUszvvulumsdaiunuimusieaiu nsdlfnwinauiasuadinaings
Sunemmnd Sminanauns wui Ussvuidenguansisiu sy
mstmL Iy inuesysRaneifissosmuidlasnwsuuaneety el du
ms1zUszanvuitongann dulnadudifeduazidinnglufuding q 9
annsadnduladisalufonssusng q deauwes wasdnundeudiensd
dhusalunndu fagunignin aidyauaznisiud fasdlugmasinauls
TunsfidusalumsuimstiesduiiesulunmsiunaUsslovifasiatunay
uenniunauduiiondveglusiosduuum lvlanudues darwin
Tuiiesiu fosnmaiudisnmstamuaznsiasuuvasnelusiesiuvedn 1in
Auasentnuazlinnuddynenisunasesdiuiissdureudisnn B
aonndesfusmAdovesdazens anauel (2550) Myanaiifienguinnitas
fidnusulunsunasesdiuviosdiusnnniiauifengiosnin

dmsuussvvuiiinis@nwisinetu wuinddiusamfeitunisuims
Fanaiasugiaguruuanenatu newuhifigoumivdeddusimadeiann
suuazefuganigilildSeunisde aenndostunuitovosyuna

195

>
Sl
(o]




NsaIssSUWNNY UKINeNaelnsn

EESh
l‘@)
196 UA 36 QUUA 1 UNSIAU - IWKEU 2561 4@*

is9a (2559) nMsildusiuvesssrsulunsdavuauiauntiosiu nydl
ANWIDIANITUSIMTEIUAUAUILLY 81LNaULRagY SIRTARST NUIUSEATY
Pflszaunsdnuiisnety fausulunmsdaiunuiausivadiunnsaiu
dmSuuszvuiifiondnarstuildius s iun1saunuiiuanaafy 3
aenndostuemAdevesUSyan Snmgne (2554) Anwidedes nsdidiusiu
YosUszrrulunstniuauiauiesdiu nsdiinwinautasiuamningd
SUNBAIMINGT JIRTAANAUAT WU NISHAINTINVBIUTEABULUNITHRIUN
vifthuassgiaguvuthunaedmilnsnmssusnietu iesnanusseuu
fivszneveTniitiauludass wsdidusulunsunasesaruriosdiuunnnii
Uszanauiitlendnitlifienududass feenafuldlfinguigiidendnidang
Judasy avfimnuadosiuasidasslunsdisulunisunasesdiuriosdiu
Tuszaufinnnndt esnanunsauimsianisnalamenues Tngluded]
ng) szrdeu Tetaduresiheny Wudeddalunisdhsulufanssunselenia
#4 9 Wilesuilunsunasesdiuviosiu Tuvazfingusnegnafifiendn fifae
nusudste dngsedeu detdu Mludedrdnlunsuimsdanisna 3
vililsiannsadhnildusalussfuiinnvingusnegsifanududass
alalaele

dusulssrruiiineldametu nuiussavuiidneldmetuiidus
Aenfunsudmsianmaiasusagueuiclunmsuuazseduliunneei
Faaenadostuauidevesian nuau (2557) Fnwdduisosnsidisnves
fmsilunmsdnrhunuiau R urs AR UaaINET SLN0aRY1

3

e

Y [ 3

Jariauasanssn wungrhyuvundseauelawaneieiu nsildusinves
HUNYUTUIUNI TNV RN UN ALY DIDUTDBNAUIAFIUAAINYTI DILNDANNET?

3
Y [ s

FnIAUATEITIA eI luwananaiy atinsunddiusiulunisdnyia

e

) %% a a | PN ' ' v o A v a |
whusiau lifaalinisidealtanewmag1ele sty Ussesungnundidiusiu
Tinaziiselaundesiedlanaiuisanunddiusnlunisdnviwuu e
1 wagdnfisglasaiumunuaviedsslevivesnisidiusiulunisdaim

WALV D9



unit 9 MsdousouuoDUSIBUINEDAUMSUSHSBaMSIASUDDIULU
Public Participation in Community Economic Management!

dmiuanuduiussenintadeatuayuiunsildiusiuvesl s vy
Aendumsuimsdamaiasugiagmuiingudogalinndususu 1 fe Ay
Geshulungu sesaslufie mauideyatmans desnsnisiuiimasuaza
Saudhlafefiuiasugioguuu audiy wazdmuitedealtiuayudislen
dstestindufutadeiidaudiniudfunstidnimganierudeduly
nau Usingmssiwanianunsoeiuisanvnuesnsdidiusiuvesusz vy
Aerfumsiimsdansiasegiayey aun enafesfiansanieomnanisiy
I3 waznsaiannuanudilafefuesvgisgeliiuusasusnn
Ju Aonpdoafunuitevesinfidng Tndaanana (2548) Anwinsiidausay
V83U Ul UBIANTTUSMTAILAUa Anwlaniznsdl gneanuyn Jamin
ans3auy3 nuiszvsuiiaefuRnasAeiu eus. Sunldilunsdily
fidrusaulunsuimsnu sun. annnisereudilidnesuiinasifionty
oun. Fsonaidumsediiauleiuiimansifoitu sun. eudugitaulanisiles
oeludn Woldsutmanseing 4 sntu Safuussnseduliaulafiondddmd
fonsuimsnuTes aun. 1ty weninidmusnirtladuatuayuusias
Uadelimnuduiusiureudieas Wy n1sfuiveyarnansiuteamnienisiy
ImauazomIniuTnastuanuianudilafeifuinsugRoge 3
awdiusiludeuinisyfugan duanuduiusiusudu o fogluseiu
3¢ Buandidiufnnudenlssesiadoativayuusayiuiianunsatian
finsandaaunsidusmesUssnvuld ilosnseduvdoiiiunsiidiusom
YosUszrTURIUMIUIMsInsiATugiayvuYeues sun waunaTlve
21LNBENBT N INGNITUYS

YDLHUDUUZAINHNANITIVY
1. Forausuuzi@uloute sun. msnaleueiReiunisidusa fl
ULPUIEAUNTALETUNSHAIUTINYBIUTEVY LASLIUNITHAIUINTG
fidusunfedumsimsiamaasugiagusy mszfniostuanmiy

@Q‘U@ﬂﬂi%ﬂﬂﬂjuuazﬂﬂﬂ‘wLﬂi‘lﬁﬂﬁ‘ﬂiﬂEJi’JﬂJ“lJENSQlI“UUIUL“UG]‘LJﬂﬂi’eJ\‘ﬁJ’e)ﬂ U

197

c
>
Sl



198

NsaASSUWNNY UdNendeinsn

UA 36 aUUR 1 unsAL e 2561 QV

et wansAnwmuissrsuunmviulduiaianmruuassedu
ogluszduuunansreulumstiosuasiiisamyiuiennin 14 vyt 73
dausluszdauin

uIstsJmul,asmai'mﬂﬁ]%auuauwmmamamiummamawiwuwu
H9991nNAN5ANY MU inzmuuﬂfﬂaaauuauummmmLLavﬁmmuaa
1uivmumuﬂmmauiﬂmqmnLLav{ja%auuauuwﬂ%wﬂauﬁmuaa ol
iJﬂ’J’]iJ’dﬂ,W\luﬁﬂUﬂ’]illZ"I’J‘Lﬁ%iﬂJEJQiJSﬂJ’]%‘lﬂU%@UﬁWIﬂ@TL! sniunIde
muiummm‘mmm’mauwusmmimmumﬂuiummunawmmu

2. foraueuurduunuaylasins

astudranndadens 4 fudeudeulsstu nanie advaiiuayuid
Aiadeniigaluusiazsu liun masufimansfefumsiiiunuiiiedes
AULATEENIYUYY YBM19NI5TUTVNIEITIINURURY/ 15815/ Tusdas/
Wanos mm%’mmtﬁfﬂaLﬁmﬁumsu’%mﬁmmiﬂdumwﬁﬁﬂmmu ey
mmLﬁuamLmamiamammwﬂwmm pilyifigunelumsseses fae
mmmm q Fuil a’mLﬂummmmmﬂmsvmﬂjuLﬁummmusaﬂumimmi
fanaeafuassgiaguautios fady ﬂmvm%mmaLauaLLuvmmﬂULLmu
su/lasansil oun. mf\mqLqumLuumsmauﬁlﬂuﬂmmma q ol

1) pun. MITRRNUUTzANMUTY ST L‘W@T,ﬂsqnﬂswwmﬂummmamu
wardogUnsally tienswannodedaiuy

2) oum. D1AMfiNsuUsEINALTlonAnFeTiindsUssmuldunniign o1
iy Fousiuity/ 13ens/ Tusths/ Wawmed (Jusu

3) pun. MmsTReUsILieliTeyaT IS wiorNiAutlaeIy
mw%ﬂwmu‘lwmv%wﬂﬂ3‘Umwwamamammauummwﬂammnu
AT N T

4) aun.MTRNTEAUSIIUNGIATEER YL RTLL L uR A YD
IEERGH Lwammmauua%nmmaiuwﬂgw

5) aum. ATSHINSUANRRnIENITUNTS ilednmudsziflunanguiasugia
yuruTavLaluALgRaTes sun. wiunatlue uaznannul AwAS
ANUAumaardynguassa Lwauwlﬂqmimaﬁlammﬂ‘ummiwmﬁ
ATy AgNvUlauNT ST INVDIUTEI WY



unit 9 MsdousouuoDUSIBUINEDAUMSUSHSBaMSIASUDDIULU

Public Participation in Community Economic Management!

Foruauurlunisinideasedely

Auzidevaiausuurmidonsiioly fo “nsfidusanlunisdans
mMyvieaisnBanumsnssy Tussdmsuimsaiusiuandunaloe s1negnes
Fainanssays” lngvesunsatiuayuuUssannIN Ay Wy and. Inse
mAdedsnanagduiumsnnesna lnsauluyuyu erulugusukaziduves
auluyavy oseiuillassiuvestviagnssnn Wuiiufisusmngud
NSHRIVINIEUNITNYAT WALHUVEANYATEUNTENINUY MENTLUANYAT
Bansuaeiuitoglndtuidiomans dadu mndnisfnsnmsviondondununs
waziununsdunds envilvisersuannsodisldvanaiemniy
uazazthlugnsiannnguasugRagumy ynnandninweioysmusiamu
sULUUALAUUTIU Safammafiainstudheyumues asvilissundietade
Aouen Mvinaunatsvigaduiunig  Usssvuiliannsasnuingalild
Fauioe el

LONE15919D9

A Tnue. (2557). msdaausauvesirguauluntssaviuauinn oy
YOUNAYIA HIUAAINGIT 824N0AI1ATT TINTAUATAITTA.
ANEFIANAIEANS U INGNTEIRIAINTUTIVINGITE, NITUATASDETEN.

AnAfNA Tndaaana. (2548). nslaausmvesussrivuluesinisusmsain
F7VA Anwlawizn sl 9nneaIyn S9ringwssays. Jadininends
UNINYIRBLNTN, ATUNN

YIYYUN ABUIN. (2555). msrimmnATwgRIgurulunIanz iueandeunile.
d1indy weluladdey uninendemaluladgsuns, uassvdun.

YUNG LNYI9IA. (2559). N1305915YIUser19ulunITInT IR
fu nsdlfnweeEnsUSMsaTIVaTINY) SuneUsMELY Samih
939, AlzAaUAEns UNNINYIFELNTN, NTHNNA.

ANTANG WInan. (2554). WWIRALATUIRAYUYY : Yalauan I luuTUy
F79aAL. AT drdnfiuiaseassadnio.

199




2SeNSSUWNNY UMINENAENN3n @,
200 UA 36 aUUA 1 UNSAL - IWKEU 2561 4 > *

sluA ATITEAUS. (2526). NITHAUINATYINITNYY. AMLIATUIAENS
UMIneaedesl, Weslwl.

5955 WAANIUNS. (2551). NI5TFIUT VI TE W1 vULUNTLUINNTTINYI IUAIL
WauUseat - asdAnwanIzmAuIasIvatIela 9nelided
TIYIAUATIIVAN). AeAaUAENS UNTINENSLNTN, NTANNCI.

Ssvems qowauela. (2550). Tedeiilnanensiaiusanvesyssyivuluns
USHITIIUYDIONAANITUSHISAIUSTIUAUIUAN 8 UNOATHYUIANE TI94IA
glyyie. anvINTUTMTHAE I UTEANEBMASIUUN UNINeRY
319003ANT, 9NIANT.

YAy auBkNaeN. (2550). n15ilaIusIesUssrmuAeiuniveseiny
USUITAIUGIUS ANWIANIZATE] DUR.AADNTIU §ILNDARDNIAIN
TaninUyusril. Tudnine1qy I Ine deinsn, nTunne.

Usyeyn Inmgne. (2554). 7750891590909U 55019 lUN 159 IA LRI
Wosbu nsdlfnwunauIasiuasgINg s1nnermINg1 Tauin
AnauAT. UMANINENGY UMINYIFEUNFITAIY, UAIAITANL.

WIzATITETIAVISUUN nueils. (2556). M13laIuTILYeUser1uluNITIANIT
‘lﬁ)éﬁﬂ‘?/@d@fi/?mﬂﬂmﬁj? g1NosYys Jmiauyusrid. Tudiainedy
UMPIAINTUI NN, Uusil.

v £ v

audnd tevuns. (2551). msdlausavesussmvulunsiauisiosduyes
wAUIasvalun 39inansang. anunsuImsas iUy ny
LIDALAZIUUN UNTINEIFEINVAYARTARG, anshng.

AN Buns. (2553). N15IAINTINYEIUTE YU INNITUTNITIINYDIDIANTT
UTUITAIUGIVAKIUINT dNnNauuTY TInTmdeeluy. @
SyUsTANaUAIans UNNINENEEIATENTY, WEITTE.

aind wuila. (2555). mslidausavestssrrmulunsianyiosdurededsnts
USMISAUA VA YUBINIAI9 0L TngnTEId. @1u1IN
WYINTIANTT UINREFUTETITUNTINY, WUNUS.

930U UAnad. (2555). msildausauesszrrvulum i viasduveunauia
FAIVALTAT 9NNBKITDITUNYT §91IATUNYS. anMIIANTAATIUAZAA

LONYU INYINNITUIMNTIZND UMNINEIRBYITN, YaU3.



1.
2.

doyamslasauduatuunANUEMSUWIdaUUNADIY

Payan1snssNALatuuNANNEmMIULITEUUNAY

Y

Juunanumsudspumansiaziyveans

unauiiduieveifiuridenduunauiiliineiaueveffurivdowme

wnslunnsansatudun wineu

Aduazssdwuatuiluliddeyanauiinmes (Microsoft Word) 1ng

- dnnadlunszae Ad auenlidifiu 15 (wih Ag)

- 99T Cordia New /YUIABNET 16 point (ﬁ’jﬂmmlwmt,amj"aﬂqw)

- armthnszmelagliiuiineeunsensliie 4 f1u 2.5 wuhiues
3o 1 i1 (veuduuy veududne veus e veusuEs)

- dalwddeyadidnnselind (Microsoft Word) @2amth 2 ifiew fauinum
991215813

sULUMsTguunaL madeudmssanaiy snduunanaimann

nuidedonduns@eulnl Tnedsunuddgunitaue waslizuiuy

ns@gunlalsidunisgaannaiuive

a o 1'% S g g (54 1V Y o Y
UNANUIY AITUITNIUNINIVDAIU (lilﬁl'e)\ﬂﬁﬁnLﬁ‘ll%ﬂ']ﬂ?‘?]@iﬂU‘Vlﬂ’J’]ll)

0 o N o

1. Founannu mMwlng uaznwndanguy

2. efTeu mwilve uazawdangy

3.

4. fddny nmwlne warnwdange (3-5 A1 19 1n3eanune semicolon (;) A

unAnga Awlne wazn1w18INgy (M3 2 n1wn Astianuedlaiiiu 1 i Ad)

JEWIN9AN)

unih (fanuazveuwsestiam vuAfeiieades auufgu Taguseasd wada
BT

W91y (Uszrnsuarngudiiedns Fnnsiivuazmsinszvideys)

KaN5398 (afiliannnsids eauamnmSenseTiddUssneunisesuienaise)
unagy (AN asuuastolauawuy)

1NEN38198¢ (MNsenssumgnuldguuuu APA 67)




NsaIssSUWNNY UKINeNaelnsn

&
202 Un 36 aUuun 1 UNSIAU - IUKEU 2561 4@*

De

UNAMUIYINTG ArsUsEnaunleiitandll (ludasldnqtavniingiatalu
UNAYU)

Founanu nMwilng uazawdangy

Fofidou mwilny uazawdangy

undnga nMwilne waznmdingue (1 2 nmw msianuenldifu 1wt Ag)
fddny nwilng uarnwSingy (35 f W edesg semicolon () fu
FENINAT)

el A o

UM (AW %39 ANEIAYUDIUNAUNADINITULAUD)
6. unazyu (eAusena aguiavdelauanuy)
7. 10Na1391989 (NsansTungnelisuLuy APA 67)

o

5. éfm%’uwmmﬂ%ﬁﬁﬁ—w‘imiajwﬁﬂﬁaﬁLﬁiﬂuagﬁmLL%’aLmdaﬁmims
avLden

6. mimiiu‘wmﬁsﬂaaa’auaw%‘mié’uaﬁuﬁwmm%aﬁﬁamLLaz%aL‘%'aqﬁ
Aedes nssfudssdulunsazatuwiniu

7. mﬁmiiqum;fisuaamu%w%‘iumﬁuﬁf\mmwmmm N6l
7.1 mﬂ%"ﬁLmaLLawmEJLamiwiﬁwﬁﬁumﬁﬁlﬂumiﬁﬂwmm
7.2 Tisuinsanunenideludussulasunauananuiseanty
7.3 %’UﬁmimwmmﬁL%ummgﬂmemmimiiuwmﬁmﬁu
7.4 SUNATUIUNAMUNIUIZUYU ThailO [https://www.tci-thaijo.org/

index.php/romphruekj/index] Wiy

dounnusEazBennsdndeunaisiud nasussansnis wie
AUGAITBUATWAINT AN INeaenIn INTAW : 0-2552-3500-9 ¢ia 402
dunsasunazalianunauNsassungndatudouna e
http://romphruekj.krirk.ac.th/ uag
https://www.tci-thaijo.org/index.php/romphruekj/issue/archive



doyamslasauduatuunANUEMSUWIdaUUNADIY

I3 a 1Y a A o & o ¢ 3
LLUUﬂ']iLGUEJuSUE]ﬂ'J']NVIU@ﬂLL‘W@Q‘W@J']EUEN@mﬂizﬂqﬂﬁiaamwéﬂu 9191UY

MWL

UALLDYALNULAUTDAMUUILAIIUTIHUY AU svoaTIassalmdeuld
PNENUINTLATELA AL AL ASLIUN1991NT A NN UAIUL LD DINDANAIS
A Y A U A ag v o X A YY) | | &
wariEuTdnnuNad s Uuiuiioises feslegnasalul
- 1999550184 (Gross - Reference) ABNTSWBULNDLIWaN 8L LD I
WansaavIeUIRNNaANUN I dRIUE Yy
Januwarn1sWeunall

A
Y

Slunsuiindad waznisvirnuluniisnueneg suaznaliniin
USLANTANLALNANUTNALAY 92ABILNITUSINITOIANTTIA UUMUNEAINLIN
ANSAMRUNITILADITANENNITUSUNTINU]

1 a a a d' o a d' v
%iqﬂagL@U@LWNL@N L399 BANAITUIUITIU U 4 AU 75.

- 134953085U18 (Content Footnote) \it03sndsuAuiludoniy
95U VYILANUNLLALAN LM VBITIBNUU MR UNARIAE Y8 iKY
Wilaladinety Tanvaugmadeu Al

\AUSENMTISE (Book Number) 13BLaUEISA" (Author Number) N159ANTISHe

“aulsunmiaderialauiuss fie FarAmuafuunuimdnyIvesie e
wwana guse agldiiumumdmdysueiusnveeiidduavtennide

sUuvumsdsuenansdrsddluiiomunaniu

LaNd1581999 Wunssusmamesienisienatsiigngidliludiu
dodewindy fufusumnemsienansisriddudmiodeded
Sunuwhifufuiigngreddiluduiedos

msthedauuuneY unsiriddansey Teduds uaz Widavasenans
hmwmmammawammmaqmia’m ievenundsituwaseriily
devniiu uazenasyy wanthuasienansiigns 1 el uaunsassadey



204

NsaIssSUWNNY UKINeNaelnsn

&
Un 36 aUun 1 UNSIAL - IWWEU 2561 4v*

VOYANNUITTUIYNTUVBUBNATTNLEB1989L69IN 518715 Lona1581989
(references) %3 UTTdIUNTU (bibliography)

A29679  (usis 1 An)
(wssed ThLén, 2559)
w5561 Udn (2559)

Fa0e9  ({usia 2 aw) mndifudsnnndi 3 e Tlddeduseney
Dunning and Friedman (2014 : 79-120)
(Dunning and Friedman, 2014 : 79-120)

vionsaguillonanitomeidy lilsenizdnladiuniodontile
wiiwidls Alaifesseymneiarnii il

faeeie  (Fu Uswaymgns, 2558)

nsdimssnedefustadurnsmssemelissyusumana Lidedddousn

fa9g 1 (Hobbs, 2015 : 58 - 81)

'
aa v 1A £ Q.IQ‘r v

nsenusagTunsdng el imlouussadna/aundng 1ix fadl

A9819  (MouI I RAYUSALIST NINA, 2558 : 59)

viensalusdloAn1ammig 61533 Aulan193vINg ASENNIINITN
Laidedldly wu eansiansduewnme

97'3351'7\7 (@uve NaLgﬁlllLaﬂ, 2558 : 68)
Ny a & I A Y A = Ad da v oo &
ﬂﬁm@’]ﬂa\i"ﬂqﬂmﬂl‘m Iﬂa%@QLLmQ U N.A. %QUSWﬂQMLSE}QVIaUﬂu NUY

A9 (@1%nd Naeduns, 2559)
AN UADALAITIA (2559)



doamsiaSauduatuunAIEIMSUWIZEUUNADL
N15WULENE1581989 (FaunA13)

M3WeueNanT91984 (Usanunsy) WideulneSesadumumannsifien
Aunsseemuadudnystunauuynsuadustadnganu (nwlne)
s Dictionary (n1w18angw) ImammmavﬂmmLismlaﬂaummmﬂaiv
MUATURIA NR way AZ duiituiuimendyrusiiiuSediiu
muglasziGeduntnine lnoGssamwilneieunudonwsangy

Nsanssumgneldsunuuiitenldiumnlumedenumans Ao APA 6"
(American Psychological Association) tlelun1stufinn1sensdemusnsgu
vesrudiviimsnndamsansive (TC) lne@eudsunnmsneds el

niledia
Yoruos. (U). Fonulsde. anuniud : drdnfiu.

Ex.
1500 Wil (2556). FUNAUNIISEUlUANITTY 21. WUNYS | UTEN Loa.ens.

NIuRLELUIANE 9119,

unaMNluntede 215815 wazineans
Forgusa. (V). Faunanu. F9275a75, VN@UUN), wi.

Ex.
aus¥ntl NAAATH. (2559). SLUUMINTIRARUNTNERULALNTIAUYDISTUUAS.

SUNGNY, 34(1), 209-234.

INYIUNUS

%’aﬁum. @), Foaneinus. aug/FoaaTu-unInendy, anuiinu.

Ex.

V3A1 Asdna. (2552). unumvesgusmsiun simuneluladasaumea.
AEAAUANENT WINEIFBINTN, NTIVINL.




?
NsaIssSUWNNY UKINeNaelnsn <!
206 PEIN

UA 36 QUUA 1 UNSIAU - IWKEU 2561

N1TULEUBNAUIVINTIUNTUTZYNNIAIYINIG

%aﬁﬁjau. @). Founar. %aiwmmmﬁﬂﬁssqu, N,

Ex.

43090 wnsana. (2559). msasidednsaiuymaa : fnyinsaln)saweteyauy
iy, MmadaueNanAnMITiinAnusEaiuNF Used U ne. 2559
Fuil 5 woednnen 2559 o anAnendein3n ngaunme, 588-600.

Vulae

ooy, Gasiauau. (Fu ey TNFuAY) Auduain Jeciuled (URL).

Ex.

siuA 0nsalenssnd. nsuUmaundyniny “gaimsiiand” avvewsiuz,
(14 nuAIUS 2560) FUAUAIN http://www.bbe.com/thai/thailand-
38915635.

dunuad

Yorgnduntwal. sunia. duniwal, T heu U,
Ex.
Usznnd waslseau, Usesugusuinuiedn. dunival, 9 Suinau 2558.

yilsdeoaulal (e Book)

Fofusia. (). Faisoe. Auduilo (Fu iiou Y MFUMY). duduain TerTuled (URL).
Ex.

auln guum. (2556). OBIAUATHLIUNUR. (23 NUAINUS 2560). FUAUIN
http://www.ebooks.in.th/mybookshelf.html

unaululnsansesulail (e Journal)

Forusie. @). Foumaau. (u ey U fidudw). FuAuain Feriulesd (URL).
Ex.

a3n51 ansdAAsTIN. (2559). (Aswamansnindesiinenseriethyuyuly
wwsegse 5 39rinnAnzTusen. (22 NUAUS 2560). AUAUIN

https://www.tci-thaijo.org/index.php/romphruekj/article/view/
72599/58412.




doyamslasauduatuunANUEMSUWIdaUUNADIY

nsassen1siudsluussaynsy

1. Fofusiarnilvg asmenmssdouaruinana Taslufdimd ua
aemenstonnaunifusiiaud 2 autuly

2. fusisiidnimth 51ifunsind vieussadng asensinede lngld
Lﬂ%wmmamﬂ () ﬁ"uiwdw%LLasgﬂﬁfumﬁﬂﬁﬁanimﬁﬂﬁ

Ex.
ouAAs alaning, 1.5.9.

gNRT WAL, AN,

A g caa o L9 v a A a vy
LLGNVILﬂuw533@%wuammﬂﬂﬂlmaﬂiqﬁﬂqiﬁ’]mLﬂll LLagiﬂGU@L@iJVL’J

@22y

3.
Turadu

Ex.
< s o
auAansenansed (e wanusa).

4. fusis 2 Au aesremslagly fvin “uag” vide “& Wouks 2 fusiedi 1
LAy fusai 2

5. fusiasaust 3 autiuld Heden woy vie “&” Weuausasaarhouay
AUAAYINE

6. JuAsINIAA assensiiedeana lneltiadeaunegania ()
muednustoreder uardnwsgedonats (mnd)

MsasENsTermamnAmInsaUsuasulumumadeuveusiaz i
Iomuaumsnzan

7. fusiamidumiesusums esns andusingg assensiaoiEes
SuanmhenulnaUmbenudes Tneduassaszuinaden 2 (aglide
wnladlisnusee)

8. nisdeiliunngledudsliasmenslnglidontiede uazFosddiu
TERUNRE RIS



TSd1SSHWIMS

Tuadasdaur¥narsdnssungne : ROMPHRUEK JOURNAL

I YD — ANA (MTB YDMUIEIIU) weeerereererreeenssmernessseesssseessssesssssssessssssssssess s
DN LS DU oo e e s
TIDE (MIATGFUITN...orrereeereiersseseesisssssseesisesssss s
TITFNIT .o QR e TN
B0l 2 ettt ettt
YOANATANNTN “NTENTIUNGNY” ... AU (sruliuazatufvessanneesns)
1. aduusniwaduln 34 (njanasunuiiensiaaeunauddaimsizualueavunaden)

L] aund@nsed 3 adu 37A1 200 U (SIUANRAES)

L] «nevan 1 atiu 311 70 UM (S20ANTNEN)
2. atuln 35 Wuduly (Susawst w.m.2560)

L] aun3ns1ed 3 atu 371A1 300 U (SIUANIAE)

L] @neddn 1 atu 37A1 120 UM (SIUANRAES)
N oUNUTLATITERUT Y oo, U R (o112 T )
F5z8ulng

O Guan Ferunsitudy 2 p1AsaRazNgNY UNIVEI§BLNIN

O swaiidsinglunnmsanssamgnt (.o suduns) wieudssunifuayluatasund
Auiitonaziiann iwninedeinin avil 3 9es5mBuna 1 auusIuBuNT1 LeYaNTY
WALINYY NTUNN 10220

O Teududhsurasnsslng (@w151udunsn nu.2)
FovnT unmivendeinn ity 060-1-06501-8 udddlulouduuarluadasuni
Auiitouaiiann ininendeinin avil 3 9es51Buna 1 auusIuBuNT) LeYANITY
WAL NFNN 10220 %38 Blua : romphruek kru@gmail.com

e : nsalleuRuAainsaudnsansIuNg YL I INeIdeTeaIUENENSTeRY
Ruenasinsaunantuynnsl





