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Abstract

Bangkok has been developed in a centralized way which resulted in the higher numbers of vertical
residential buildings, office buildings and large shopping malls along the mass rapid transit routes at the
heart of the city. Accordingly, the ratio of land prices to total project development cost significantly
increased which led to a higher overall value. Moreover, the contrasting trend between the declining
availability of lands with Proprietary rights and the increasing demand for urban accommodation also
supported the surge in the overall value. Hence, the developments for long-term leasehold condominium
projects became common, especially in the popular urban area. Most of the developments were vertical
residential buildings with a 30-year lease term. Those projects were built on state- owned or private-held
lands or lands under the Crown Property Bureau. The price of leasehold property was likely to be
approximately 30-40% lower than the selling price for other freehold residents in the same area. A case
study of the Triple Y Residence project was newly completed in 2019 and located on the lands under
Property Management of Chulalongkorn University. The location of the project was full of various
condominiums with an intense Freehold Condominium competition.

The objective of this study is to identify the factors affecting purchase decisions of leasehold
condominiums on an individual basis and also the relationships between variables as well as to analyze
the prioritization among the purchase factors. The methods used were 1) literature review 2) 75
questionnaires from the Triple Y Residence buyers amounting to 250 units and 3) analysis, evaluation,
conclusion, and recommendation. The results of this study showed that buyers or co-buyers of Triple Y
Residence were mostly women, with 64% in total. The most common age of the representative sample
was ranging from 46-55 years old, accounting for 42.7% in total. 60% of the sample were married while
62.7% of the sample were parents. Moreover, the most significant people influencing the purchase decisions
were the buyers’ children at 42.7%. The main purpose of the purchase was for personal accommodating
at 84%. However, the factors that affecting Triple Y Condominium purchase decision were buyer’ s status,

people influencing the purchase and marketing mix regarding price, place, and promotion.

keywords: Condominium, Leasehold, Purchase Decision, Marketing Mix, Level of Importance
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36 - 45 U 3 (16.7%) 11 (19.3%) 14 (0.242)
46 - 551 10 (55.6%) 22 (38.6%) 32
56 Yiuly 3 (16.7%) 4.(7.0%) 7
ADUNIN Tan 2(11.1%) 25 (43.9%) 27 8.317
ausa 16 (88.9%) 29 (50.9%) a5 (0.007)
TgbieN] 0 (0.0%) 3 (5.3%) 3
yes - 5 g 14 (77.8%) 33 (57.9%) 47 2312
1aif] 4 (22.2%) 24 (42.1%) 28 (0.128)
N13ANYN fniUSyaeg 0 (0.0%) 4 (7.0%) 4 1.339
Useues 9 (50.0%) 27 (47.4%) 36 (0.321)
gand3nyaes 9 (50.0%) 26 (45.6%) 35
selinsaseuse Tlaiviu 100,000 UMW 3 (16.7%) 6 (10.5%) 9
Wi 100,001 - 150,000 U™ 5 (27.8%) 8 (14.0%) 13
150,001 — 200,000 U™ 3 (16.7%) 15 (26.3%) 18
200,001 — 250,000 UW 1 (5.6%) 6 (10.5%) 7
250,001 — 300,000 UM 1 (5.6%) 8 (14.0%) 9 7.166
300,001 - 350,000 UMW 1(5.6%) 4.(7.0%) 5 (0.552)
350,001 — 400,000 UW 1(5.6%) 3 (5.3%) a
400,001 — 450,000 UW 0 (0.0%) 3 (5.3%) 3
450,001 — 500,000 UM 0 (0.0%) 1(1.8%) 1
11131 500,000 UM 3 (16.7%) 3 (5.3%) 6
feyanisderiosinefelasinisvauda e iafiaud
Jguszasdvdnly  uioenduegies 17 (94.5%) 46 (80.7%) 63
e WleasyuUdenidn 1 (5.6%) 8 (14.0%) 9 2.176
Lﬁaamumam‘a 0 (0.0%) 3 (5.3%) 3 (0.391)
yAnaTidHafonis ﬂfjuﬁ%@tﬁamsamu 1 (5.6%) 11 (19.3%) 12
ﬁmﬁu’tﬁamnﬁqm faviuiissauLien 2(11.1%) 6 (10.5%) 8 10.462
(Wumeliifions  aush/gausa 2 (11.19%) 9 (15.8%) 1 (0.011)
) uns-3an 13 (72.2%) 19 (33.3%) 32
Dn-ansa/gadites 0 (0.0%) 12 (21.1%) 12
fiaupfnolassnseeulafiiionuugnszeze
Anuiisnelase Youiign 1(5.6%) 2 (3.5%) 3
JTYTNAVREN  tew 3 (16.7%) 4 (7.0%) 7 1.835
11 30 T Yunang 6 (33.3%) 22 (39.6%) 28 (0.796)
10 5 (27.8%) 20 (35.1%) 25
wnitan 3 (16.7%) 9 (15.8%) 12
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2.60) ﬂej:uﬁ 3 Yrunang (2.61-3.40) ﬂﬁjuﬁ 4 110 (3.41-4.20) LLazﬂejaJﬁ 5 mﬂ'ﬁqﬂ (4.21-5.00) LAAINARINITIG 3
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U UJade AN Aade S.D. Lneuat
1 Viafindndanuiivhawaonudnu sesndnluaseunds wandn 484 0.466
2 Viafisavannsonsauua/ndssuuuudanaTy wann 481 0.425
3 annasulagseulasinisinnumnizan Uasade wann 4.65 0.507
4 iaeglndaudnisi/assyumsdus nann 4.49 0.812
5 mMadlpssnsagmInAonIsidnga wan 433 0.723
5 SPemIzELfUaTisg 3701 4.33 0.827
7 UsIEINA wazn1snnusenellasns aeea su3u wanua 4.32 0.720 .
8 | fifguavimslassns/dfyana fiuszaumsal indede uas Hanfaus 4.23 0.815 xniign
Teunsgu
8 unituildaestenin uarnseenuuuisiumnzausions wan U 4.23 0.764
inede
8 ”zgaﬁ?gasmaﬁmmsgmﬁﬁ%%aﬁa WansuN 4.23 0.764
11 Adianui ulausmun waslisusuiiomeses o waAnd 421 0.934
odlulATIng
11 finsdeusu warusnmslidusnwiia MTANERNNTUY a21 0.703
13 msiasnemuazanlulasinsasuAl (B @szineth wandn 4.20 0.771
Halua au)
14 srUUMSIUSNNg dgan 1IA57 FOINNAIATINUE 4.19 0.748
14 | wihownedinnug anudil nsAuAIUNNTUY 4.19 0.833
14 | fmsuimsudsnisneda (Wu fiuinistiseseunqu sinms nsdLERINSIY 4.19 0.783
Usgiuduan)
17 ﬂmasﬂuwwwmmﬁg?ﬂf 31A1 a17 0.876
17 Iﬁﬂ'smﬁﬂﬁ“ﬁyﬁugﬂﬁwﬁmﬁfﬁmi iliAnauUszivla NI3ENLESUNTUE 4.17 0.812
19 | JULUUNTOBNKUY @389 LN A e 4.16 0.736 HA
19 TIAVYANEAUVUIAADINA 3701 4.16 0.886
21 Jeuan LagdAndaiey NNENLETUNTUY 4.09 1.016
21 NINMUVIBWAINEAIBNY gAnSeuTey nsdwEsNNITIIY 4.09 0.808
23 Tassmsinnulaneiu dunadiude wand 4.04 1.032
24 finsthauestegdud/unasassemsauiviiadla | nsdaaSunsane 4.01 1.046
25 wafimldldanlassnsueviadu wanu 4.00 1.241
26 Fumeumsvhdadenns laigaengudou YBIMNTATINUNY 3.99 0.797
27 madrfiadeyalasinisviliie uasasudu YpmedinInUIg 3.96 0.877
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U Uave nUA Aade S.D. Lneuat
28 | avwdulasanisfindya Ao 391 1.176
29 msfimesiwef wasddnemuayainluies asuasu wan U 3.88 0.869
30 i’lm(ﬂ'aﬁﬂi’lﬂLJJG]iﬁQﬂﬂ’jﬂﬂiﬂmi‘mﬂ“ﬂﬁﬂgiﬂﬂﬂiau 5101 3.87 0.977
31 fensaifisswe Taude wann 3.84 1.209
32 as1Bve/Aeidedasins wandn 3.80 0.870
33 | %1 wazihvie Wansun 3.75 0.931 4N
34 IR Lgazixﬂxnmciaumuﬁay‘slwa‘uwmﬁ%ulﬁ 37A1 3.69 1.078
35 fiwosunnsingg 1y ol 1n3eddlnih wesiees guesiiu | nsdaadunise 3.61 1.089
an Wodonoulafiilen
36 mslawan dnuans wazUssdusiusues Iasenns ANTENLESUNTUY 3.59 0.917
37 | davdnluamuiasiug 31 3.36 1.259 Uy
38 | davmaneuunulunisudesidiganii (Yield) 57A1 3.35 1.157 naN
39 5@iﬂmamﬁaﬁuﬁ 5101 3.24 1.250

91191574 3 aziulainnguiiegislianudidyduladeinanaddndaniunivha/aaudnwvesaundn
Tupsauasiunniign A1y 4.84 naillefinnsanaunme 5 ssaufiuusliidesdiu aziuidadedosduiv 1-11
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17

1519 4 Yeyaradeuaziuuszauauddy Uadediulszaunanisnatn n1snageu Chi-Square Test uag Multiple Regression

Jade Aade S.D. 3 ufuusnueasladuday Chi Sq. MRE
18HU dufu Uadeetian (Sig.) t (Sig,) B (Beta)
M 4.21 0.458 1 Vafiddlndanuiivihawaanufine 30.070 0.201 -
wéineTausi 2 Fiafissazmnsenseunau/nasyuvuudunay (0122) (0841)
3 annasulpyseulasinisiinnumuizan Uasade
PULDIN 4.04 0.679 1 syuuliusmsazainginiga 15.126 0.679 -
ITAUNE 2 %umauﬁﬁngzyﬁamfmhjajﬂmﬂ Fudfou (0.041) | (0.500)
3 madrfadayalasinisvildie uasasudiu
CRVGENGER 4.02 0.607 1 finsdeusu warliuinsdusnwiia 29.600 2.499 0.442
A58 2 winaeiinnuianudila (0.027) (0.015) (0.281)
3 fiusnsndainisveiia
FUTIAN 3.77 0.747 1 SrPmnzaLiuvaTing 29.322 0.894 -
2 sAneglusulszanaiingy (0.036) | (0.374)
3 TIAVIANEAUVUIARDINA

R?=0.079, F= 6.248, Sig. of F=0.015
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