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Abstract

As a result of the crisis of the COVID-19 pandemic, the number of tourists in Thailand has
significantly decreased, seriously affecting the hotel industry. At the same time, the government has enacted
state quarantine measures for those arriving in the kingdom to enter detention facilities; with the ability to
choose an alternative detention facility, this was an opportunity for hotels to adapt their businesses to
alternative state quarantines. For this research, the objective was to study the impact of the COVID-19
outbreak on the hotel and tourism sectors, along with the marketing mix factors affecting the decision to
use alternative state quarantine, and also to study alternative state quarantine management practices. The
study used mixed research methods. The qualitative research included interviews with key informants,
namely 3 hotel managers in alternative state quarantines, 1 physician, and 1 designer. For the quantitative
research, questionnaires were used to collect data from 385 persons entering the kingdom who had used
an alternative state quarantine in the Bangkok Metropolitan Region; these questionnaires were studied in
terms of the marketing mix factors affecting their decision to stay at alternative state quarantine hotel and
were then analyzed using multiple linear regression analysis statistics.

The results showed that the marketing mix factors that mostly influenced the decision to stay at
an alternative detention facility hotel were: process (Beta = 0.256), which was statistically significant at the
.01 level of significance, followed by marketing promotion (Beta = 0.115) and price (Beta = 0.101), which
were statistically significant at the .05 level of significance. Also, the opinions of the key informants focused
on the management of alternative detention sites with sanitary standards-compliant service processes to

build consumer confidence, as well as the implementation of pricing strategies and marketing promotions.

keywords: alternative state quarantine, covid-19, adaptation strategies of hotel business, marketing mix,

decision making
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vinlsigndmdnasuidugniraeluusema (domestic market) (Issusumoiiufia JAdutoa nalua aosm
nsanwe) usegdlsinusasnisdinfdlevasndaifissszanasesas 10 Isawsu woz dlnea NFavne)

2. wumIMsUIMsIansanuiiiniumadenludasaniunisainisszuinvesiaie-19

Hadaninuwandennsusniidmarenisuiuiudsuitnisuimsianisveddsausuiiduanuiifndu
maden laud Jadenienguane (political factor) munses1vdyaiAlsafinde w.A. 2558 WavAudUIManIUNT0l

= o

1adn-19 (Aua.) AMvualigiiunianandsdseme dealdsunisnsiadanses wenin wse fndu n1sindu

e

P
a

Wumatsrnlneuazrsenidiulusvenandng Tngldanulszneunmsssfalsusy vieanuilisgimuels
\Wuanuiidndu saufuiiademsdany (social factor) nMswasuuvasluganuunilug (New Normal) aandade
anmuwandeunsuenitlugnsuiunagnuimsdanislausuiluanuiitniunaden il
2.1. msvsuslagldnagnsnisuimsnisnain leun
2.1.1. Fruwdndasi (Product) TneiiumaingngugniUssinnuismnntu Adwinausiisd
davinurdedinmsdndszgudununlulne (sausu wes glnaa ngavwe Tsuwsduneiwosd Usegth)
2.1.2. fwsien (Price) Uuansiaviosiinas ansiadiomsuaziadesiu (5ausy oy glnea

nsunw Tssusuwenuiia JA0NeE awd Saasv ngamne)
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2.1.3. AUYRINIINITINTMUIL/a0UNAS (Place) Tnlvllgeanienianiamsawasnisoaulall
nsdmguiununiatasetevelswsy (swusmwenuin JABued vawa Saesn ngavm

T5ausu wez glnAa nama Tseusudunasnosd Useein)

P £

2.1.4. grun1sdad@sunisnann (Promotion) 1W1saulasenasinefiealne tsniieadieiy
(Isausy e alnaa njaunws) dmfunqugnayseyudunundnlvdouy ineswulilaglifiAildaneg
(sawsudumasnasd Uszgun) n1sdnsienisniudulsmeiviagdyny) (swsuweiuia 60w

VAl Saesn name Lsausy wey glada njunn Issusudumeswess Uszgun)

2.1.5. aruntina1u (People) n1sdnausuninausiudulsanerviandygyilunisliuinig

U L Ag]

[ 2 o

Tiwinauujoanuuinsgruluaiiuvaesadosuguounsde tiuntifinisiauliiiniifgua
anudasadieiuaveundly (swsuuenuiia TAduea Lawa Sdom njuvme lswusy wee glnea
ngawne Tsswsudumesnosd Ussau)

2.1.6. 9UNTEUIUATS (Process) N5IANITUINTFIUAUYaBAdgA1ugUeuIsly (Amazing
Thailand Safety and Health Administration: SHA) (159433l 1oz dlnfa ngewns lswusudumesnoss
ﬂﬁx@ﬂfﬂ)

2.1.7. AUANINKINSDUNN1EAMN (Physical evidence and presentation) AMTaBauInTgIU
maendusuguouste Tnedaliid usanosed edosingamgd (Seusu ey glnaa ngamwe 15ausy
Fumeinosd Uszgih)

2.2. NAgNSNITUIMIRULAZANNAGDI Taun

2.2.1. ansrereidudunuasil (Fixed cost) 19u amduifeuntdnaiu tandraninay
anmstaa (s woy glnaa ngawne Tsswsudumeswosd Uszau)

2.2.2. aAnn3daw099nEwNaEn (Supplier) (155usa 1noe glnma ngame Tsausudunosness
‘Uis@ﬁw)

2.2.3. \inalddedmivgunsaififetesiunstesiulsassuinlain-19 (s wog glnea
nsawne Tssusudumednosd Uszau)

2.2.4. 993UnInINITIBmEoanUsziudenudnetuseundnaudesas 50 Wuan 3 WHeou
(5ausu 1oz glna ngavme Tssusuiduinoinoss Yszgyn)

2.2.5. wofun1nsn1sdutiononibeni (Soft loan) 9nan1tfunisiiu (1ssusy ez
glnma namne)

2.3. nagnsmsusumimsuimsinnsaniuiidnfunadon Téun

2.3.1. lusgorduuasszsgnanatiunisudetudiunisansinn nsdugiulsamenuia vio
nstufudugsiaduaiuguaim (wellness) eliuinisnisnsauarinwiguain (ssusuueiiudia
JAowea Lawd Saasn ngamne)

2.3.2. Viuviearinitegfgeengilaifnifies Usznnwgmnda (active ageing) Ao guadies iumg
ponvieafien Wndeufifiufidmiunissadu szuunisiFenneuia (nurse call) Turfesinlngianizly
wosi gnamedounindin (check-in) maifisianimosvaslsmeuialulsusy (ssusmonudia

Tfoued rawud Sasn ngamne)
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2.3.3. dhiauslitinvieafisrfuifnisituguenisiovosmilsausy Weadrannuidesiu Thun
nsAnthouansnsrunuriduguewsiovensemTasIsngy (SHA) (susuduneinosd Uszgu)
2.3.4. hwalulafidunldifeannsduda lidesdueundindu msussnduiudiudedn
ooulatl nislddedsnueaulailunsuinisuvuindined (swsuweufin JAiduea nala Jaesn
ngawne Tsaus woy glnaa ngawne Tsswsudumednosd Ussgu)
Mnmsvimsianislsusuanuiitniumadeninagninisuiudlsuss aunsaagumsusuasu fd
1) MssnsefusnsgunnLasnfefugueundie 1y nisvheuaveaesinifiusindu nounisiugidinll
fisvozinanlunisUnduiunissnderiosin 24 dalus msdifadwaugidin Tasanunsasessuldifiesuszaa
foway 55-70 Wiy RniRufianansalauinislidiinldvnies waznisineusumiineusaufulsmetuia
gayalumslivimsiiennuasndogniowmuinasinnsgiu 2) msduaiunmsue lnsnsdnsensnsiauas
Shwsadulsaneruandyy 3) msliusslesinnnaluladuasdodsauesulal wu thinaluladdnunldiiiean
msduifa laiazduteundindu mslddedsaeeuladlumsuinisuuunane’ 4) msildusuemdedsanly

LY [

n1sd1siulasinis lnenrsdalssusnduiindmsuings  fiAunisuiaind1ausene (Altemative State

' v
' =

aludmidunissessuduiade waglinnudanudiladugusulndidesninyaains

'
N

Quarantine: ASQ) W

vaalsang1vagdyn 5) neam nMsusulldsuiesinlagnisdinsy uwazlyniursgueeniiieliiredenisvin

L]

AnuareraLiielrliiduuvasazaudelsa wWasududusuunanain fedaunseslSueniauwuunendiu (split
type) LarmiuvinANUaz 0 IALHUNTATEIUSUDINA (filter) Wunlszidosdnlidavedosiuionutasndiounn

Y o a v Y o o

i wazuenmadiesnsgnimsinUndfumsiiind wiuanuninduniuien 6) nsRulazaninades

ans1ednefidudunuasil (fixed cost) 1 anliuldeuntinaurdenisidndmidnay ann1sdsvesainguan
(supplien tiinAldi1edmivgunsaifiiisateatunisiesiuliaszuinlain-19 Juuinsn1sviudesin
Ussiudemudouiieundnaiudesay 50 Wunan 3 Weu uasdummsmsauidensnides (soft loan) 9nantu
13U

3. mydnseidadediuuszaumenisaanaiifinadonisaadulelduinsanuiinniumaden
FRuldnsineiannesidadunyians (multiple linear regression analysis) fae35nsidendiuUsdasy

o o

lanuduiusiuiuusaugegaldidnluaunisanneeiiaefinua1du (stepwise) Mvunad1iudrAgynieadifn

1519 3 wanslaseiannesudunyanvesdifediulsranmmniseanaiiinasenisdnduladhiinlsawsuanuidniuniadon

Unstandardized Standardized
Coefficients Coefficients Collinearity Statistics
Model B Std. Error Beta t Sie. Tolerance VIF
3 (Constant) 1.644 0.382 - 4.304 | .000** - -
FNUNTTUIUATS 0.327 0.063 0.256 5.205 | .000** 0.970 1.031
FuMTALEIUNIIRAIN 0.144 0.061 0.115 2.368 | .018* 0.989 1.011
FUTIAT 0.121 0.059 0.101 2.040 | .042* 0.963 1.038

Hu o o aa

* fidpdAgynananIzau .05
** JiludAsananszau .01

1 SuTwnuuUasuauidinuazasUteyalaedide (2565)
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o a

01914 3 lavinsvegeuanuliduiusiuesresiinlsdasy (multicollinearity) Nlalun1sitasigi

'
=]

fogi@ wuin A Variance Inflation Factor (VIF) figafianiien 1.038 fafianlaiifiu 5.00 (1 VIF fwsnzaslainigiiu
5.00) wagA tolerance Hrtfoefiandio 0.989 Gslsifinin 200 (A1 tolerance laimstiosnin 200 wandliidfiuing
wsBasziilivimsiiesesilsifiauduiusiuedlsiielindam multicollinearity wazdoyasanainiiaaiy
winzauiunTinTeianneeBudunvan (Hair et al., 2010)
Na9INNITIAEanneIuduNgUAINA11e 1 WU Jadediulszauniamseanndiiinarenis
dnduladinlssusuanuiidndunadeninniignfie funszuaunis (beta Winfu 0.256) ogsiidodfamnaaiai
U .01 T89A9NAD A1UNITALATUNIIARIA (beta (U 0.115) UagA1us1Al (beta iU 0.101) o814l

o

Toddaysadfiiszsv .05
anunsadeuauniswennsainisdnauladiinlssusuaauiiinfumadenls dil
Y = 1.644 + 0.327(X,) + 0.144(X,) + 0.121(X,)
1oy Y wanedia nsdmduladinlsausuaanudidniumadeon
X, 1809 U29udiuusvaunen1snann aunseuIunig
X, 1889 Uadediuusyaun1esn1snain aunsaaasunisnan
X5 nuneis J98d1ulssaun1enisnain ausian
IINAUNININTAFINAT MBALIT S1FuUsBuR Jadudiuusyaunienisnain sunszuIung
Wty 1 e azsilinsinauladnsinlsasuanuiisnfumadon Wudu 1.971 dduusdunit Jedudau
UsTauynanisnann dunnsaaasunisnanaiisdy 1 wihe sgviildnnsdnauladiinlsusyaniu it funiaden
WisTy 1.788 iy druusaunsit Jaduduussaunanisnatn susiaiindu 1 e 9wl msiedule

NN LSISUADIUNNNAUNIGLEDN WLTY 1.765 Mg

a a o
2NUT1INANTFIY
HANIENUINNITITUIAYelAIn-19 Vinlinguandivedlsasuanfudungugnavnisiisddundn
= | v ' ' =3 [ Y v @ Y I ] ¥ 7
wWaswdugnarnigludseine uisgralsinudnsinisidinididesaundeiissUseuinsosay 10 iy
donndeafiumsfinwives fawinn 510ndslen (2563) inudt Tsausuivihinisdnulasuransgnuainnstnuseine
YoUsTInAdUNIG vilinnseeaiesingnenidn Tsausugaydeseldegrmin auvaisurisdesgfnisaiiunans
wseUunaiheuvemdnny nsdsuluaisaieiings
Lswsudndudedddnagnsnisusudmiadiunisuimsinnistssusuiieliaunsadnidugsivseluld
Tnensusuguuuuduanuidndulsa Inedinszuiunishivinmsidulumuninsgivaveunsioiioasanuiesiu

o

Y8 IUTNIT N13UTedUAIUNITANTIAT N1TTUE

o

Ulssmeruraviesanduidugsiaideguain (wellness) Lito
WU3N1595UazSNYIEUN N Fafinuaenadosiu McKee, Varadarajan, & Pride (1989) lélianumungvesnis
Ufuiluuiunvesiuszneunisiinannin Lififuszneunislafiarunsnegsonlinasalaglifinisuiud
Fuszneumsindudesususilidrivanmundenluvats 9 ff 1wy msudavdousuAsuduiuaznisuins
n15Aa10 YAaINs N13idu wardidulenuaAINNe 9 LazasnAdeiu Dung & Giang (2021) fINud1 13
novausaBnagnsvesmAlsusuianisunIsEUInvedlaia-19 handsuguuuugsialsustlunuaanilg
(New Normal) ﬁammmaﬁmmmsmqmLLazmmUaamﬁ'&J wazaztludnisiaunluiduuinsgiulnd (New

Standard)
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nMsiasgimaniwavestladudinusraunanisnataiinasenisinduladinlssusuaniudifindu
madenlagldnsiiaszinnnesidadunvaas (Multiple Linear Regression Analysis) wu31 Jadediudszaumnis
nsnaeiitnasensinduladinlssusuaniifnfuniadensiniigaie funszuIuns (beta Wiy 0.256)
agnafitudAmsadaiisedu 01 Tnefunseuiuns (process) Useneudie Tssusuaniudifniunadenduuims
viounsnsdesiumuaulsagniswmnuinasinasgrugueuiefinssnssansisaguiinun Juimsgdamens
vodldsuiuliflnglisiossantumienuios mafanisvesindotignies avoin wasimangan n1svhemNaren
sndolsnogainane tunounsamedoudiinuazesnazmnuassinia SsndeunisufoRsesgidain
mananslivinmsiidaou aenndestunisnuves qus nuafdiand uwaz yus Tnmes (2564) fivinn1sdnwn
nMsUfuivesifusznounslsausuiildfuinagiu SHA senanszyu COVID-19 Tungamwamunas wud1 maithsu
wmsg1u SHA unsiusesnasgiuautasadedelsa COVID-19 Fudunszuiumsiuguoundioveslsusues
lddaalagnserianisuimslsasy uilinanesdenludinsiuinaisisuganmsiasunisiusesnasgiulag
mesgiinannasgIuAestsausy

31ndadedrudszauniainisnaianinasenisandulaidiiinlsssuanuiiiniunindanuiniianfe

@ a

AUNTEUIUNIS (beta WU 0.256) pgaited@ANI9@dANsEAU .01 SP989UIAD AUNSARESUNIRan (beta

o

A ° =

Wiy 0.115) waze1us1an (beta Wi 0.101) egditdeddgvneadifniszdu 05 denndesfuannuiivveingy

o A v

glideyadidgyidudunisuimsdanisaniuiidndumaden tnednszuiunislivinmsidulumuninsgiu

AR

1% d'

guaundigieaienudeiuvedliuinis aaenunstinagnsmMuAarnsdsasunNITnaIaully

a v v
ﬂ?UNa\'i']‘U'J"UEJLLa%"UE]Lﬁ‘UE]LLug
a ¢ | a | Fy) ' . | I o a
AIEINGANITALNTIEUINYRLATIA-19 AIAT1ALNAANUNITIEUIRIEY (pandemic) gnsidulsausydndu
(endemic) TuawiaAn (NFENTIAITITUAY, 2565) FINAAINNITUNTTEUIATDILATA-19 ITHNIRUNIITENTNS
Uszwaoras urazdinadiffdenudnduseaiumey Fewzdosgnindluaauiidndu Ussnaudiuanusisanis
9 & o A O o o v = A 9 a
Anudasniy ANavaIn Aududnd nsliweiuluanuiidnduvessy Indulenavedsauwsuiasysuaeu
Juaawiidniunisdensazusuidssnaieatuguain iieadeseldliiulsusy Vel lssusuaaufidndu
mudonaunsaadanssuivesuilaalizusiinissnuwuinsgivaveunsie iudedruesulat iuled wazadi
anudseivlaliiuduslag Fasiinadenisuendelusuwuuresilonignasneaingld (User Generated Content:
UGQ) fignasneannduilaalugiuemdudld (users) iuindetnedinueaulal InefidldauifAonssufivavriu
Usraumsainion1sueniaisedsilaenseidumenuAn nsassassAtunisinad
UsenauAuMTIATIEMBIUSIM wudn Jadudiudsesaunianisnatn aunsyuaunis (process) Aovsna
sansdnduladinlsswsuanuiindunaienuiniign Usenaume Isauwsuaniunindunadoniiuwiniamie

wnsnsUeeiuaruAulsANABINILLNAINLIATIINAYEUTENINSENTNEAITITUaVAIUA TUINISH TAmemns

= £% o

vodldinlulilaglideseanlummenuias Msdanisvesineiignes azenn n1sviAnuazen ddelsneg

J
aiavedurounsamadsudinuazeanasmnuarsing Tssdounsufohmuesdidain msenan msld
UEnmsiidaiau fansuimsdanislsausuannuifndunmadentildduthenmsinunasiinnsgiunuuasniodu
aveunsly ardssaliinvieiioaiegnéniifanusndudesindinduladenidnin aasnaunisesnuuuaniui
nsWalddlyienniasiemazain nmsuenszuudiueinia nsilueanesed Ledesingaumnil mshanuazeintes

s & | o 2 v a 1Y) o VY = 17 Y a
Lifidsazanaolsn wu wsuliluies Wudu Aldudadendnilsasuanuiidndumadentiniudfaguiniign
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