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Strategy to optimize of cinema business Major Cineplex
in Bangkok Metropolitan Region
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Abstract : The purpose of this research was to study the Marketing Planning factors, Integrated Marketing
Communication factors and Technological factors influencing the enhancement of the cinema business of Major

Cineplex Group in the metropolitan area. Data collecting by questionnaire The sample size of 500 samples were used
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for the Mean, Standard Deviation (S.D.) and Hypothesis Testing Multiple regression. The majority of respondents

were female. 58.2% had single status, 66.4% were 40 years old, 40.8% had bachelor degree. 63.6% of them are

employed by private companies. 36.4% and had income of 40,000 baht or more, representing 31.2%. The users had

opinions on the overall Marketing Planning at a high level. The overall Integrated Marketing Communication was at a

high level. And overall Technology was at a high level. Test results factors influencing the enhancement of the cinema

business of Major Cineplex Group in the metropolitan area at the 0.05 significant level were Marketing Planning

factors in Target groups, Theater size, Film, Sales and Seats / Integrated Marketing factors in sales by salespeople,

Promotion and Direct Marketing / Technology Factors in the field of Monitors, Sound Systems and Ticketing

Systems.

Keywords : Strategy , Efficiency , Technology , cinema business
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