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THE INFLUENCE OF CUSTOMER PERCEPTION AS A VARIABLE INTERDEPENDENT LINKING
BETWEEN SERVICE QUALITY AND CUSTOMER SATISFATION IN BURASIRI HOUSING PROJECT,
RATCHAPHRUEK-CHAENGWATTANA
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Abstract

The objectives of this research are to (1) study the service quality, customer satisfaction

and decision selection of living in Burasiri housing project, Ratchapruek-Chaengwattana, and
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(2) study the customer satisfaction as a mediator of service quality to decision selection of living
in Burasiri housing project, Ratchapruek-Chaengwattana. Sample group used Burasiri housing
project, Ratchapruek—-Chaengwattana. The researcher was set up the sample group for 100
persons. Statistical method conducted in this research is the structural equation model via PLS
Graph 3.0 program.

As results, it was found that the average value of service quality, customer satisfaction
and decision selection of persons who are living in Burasiri housing project, Ratchapruek-
Chaengwattana are of medium level. For analysis results obtained from structural equation model
influencing decision selection services of persons who are living in Burasiri housing project,
Ratchapruek—-Chaengwattana, it was shown that the customer satisfaction as the mediator is the
particular factor linking to the service quality and effecting to the decision selection of living in

Burasiri housing project, Ratchapruek-Chaengwattana.

Keywords: Service quality, Customer value acknowledgement, Satisfaction, Structural equation

model.
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M15NT 1 anudiusseninedvsnavesiiulsvesnunmnsiiuInsinennuianelavesgnen

iUy AAUAULUS answa sQ cv
(LV) (R) (effect)
AMuanela 0.396 DE 0.258*** 0.401%**
Y83gnen (CS) IE 0.325 0.000
TE 0.583 0.401
Ns¥u3ANAIYRINAT (CV) 0.658 DE 0.811% 0.000
IE 0.000 0.000
TE 0.811 0.000

mneR:  De = Direct Effect, IE = Indirect Effect, TE = Total Effect, N/A = Not Applicable,
* D9 p-value < 0.10 %39 A1 t > 1.65
** 1809 p-value < 0.05 %39 A1t > 1.96

** %1809 p-value < 0.01 39 A1t > 2.58
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