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FACTORS INFLUENCING REPURCHASE DECISION OF CONSUMER PRODUCTS IN
BANGKOK METROPOLIS
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ABSTRACT

The purpose of this research is to (1) Study the concepts and theories related to the repeat purchase
of consumer goods. (2) To study the marketing mix factors that influence the repeat purchase of consumer
goods. By using a questionnaire, sample group is 400 people who buy repeat consumer products in Bangkok.
By analyzing statistical data describing and inferential statistics. Most of the samples were female (66%), aged
between 21-30 years (40%), average monthly income 5,001-10,000 baht (28%). The hypothesis test found that
marketing mix influencing the purchase decision of consumer products with statistical significance at the level
of 0.05

Keyword : consumer goods, repeat purchase, buying decision
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