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Abstract

The objective of this research is to: (1) study the popularity and customer engagement of
the coffee shop business group in Bangkok and; (2) study the demographic factors that affect
customer engagement of the coffee shop business eroup in Bangkok. This research is a
quantitative research. by using the questionnaire for 420 people. Data were analyzed by using
mean, percentage, standard deviation and t-test statistics, Chi-square and One-way Anova. by
purposive sampling method using content analysis. The research found that (1) Most of the
samples were female (56.40%), aged 21-25 years (22.90%), were single status (56.40%), occupation,
student (31.90%), income 10,001-15,000 baht (21.00%) And there is a level of customer
engagement in the coffee shop business group in Bangkok High level (Average 3.82) and; (2) The
demographic factors in terms of age, status and income are different and there are differences in

customer engagement in the coffee shops in Bangkok with statistical significance at the level of

0.05.
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