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Abstract

The objective of this research is to (1) study the behavioral science factors that influence
the decision to buy organic facial care products of consumers living in Bangkok and (2) study
marketing mix factors that influence the decision to buy organic facial care products of consumers
living in Bangkok. This research is quantitative research and data were collected by using
questionnaires of 405 samples. Data were analyzed by average, percentage, standard deviation,
t-test, Chi-square One-way Anova, and Simple Regression. Using quota sampling and purposive
sampling. The results showed that (1) The majority of the samples were female, age between
15-23 years, single status. They are students with a bachelor's degree. The average monthly
income is less than 10,000 baht. (2) Frequency behavioral science. The type of skincare products
that they choose, media and the people have influenced the decision to buy organic facial

skincare products living in Bangkok with statistical significance at the level of 0.05 and (3) Marketing

mix factors in distribution.

Keyword: Facial Skin Care Products, Organic, Purchasing Decisions
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