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Abstract

The objectives of this research was to study the demographic features, behavioral features
and to study the service marketing mix of lonely consumers affecting the decision on buying
online merchandises on social media. This research is quantitative research by using the
guestionnaires 425 completed questionnaires. The sample of the research was the Thai lonely
consumers. Statistical analysis was conducted by descriptive statistics of which consists of mean,
percentage and standard deviation, t-test, one-way analysis of variance (ANOVA) and linear
regression analysis. The sample method quota sampling of which consists of Sai Mai district,
Khlong Sam Wa district, Bang Khae district, Bang Khen district and Bang Khun Thian district.

The results showed (1) secretly lonely consumer were female aging between 26-35 years
with the highest education level of bachelor’s degree or equivalent degrees, worked as students,
were single and had the monthly incomes of 15,000 Baht or less. In term of consuming, they used
Facebook as the method of online shopping. The most bought merchandises were clothes which
were bought 2-3 times monthly. The time people bought merchandises was during 18.00-23.59
and the prices of merchandises were 300-500 Baht. The people involving in deciding on buying
merchandises were the responders themselves. The most used payment method was Internet
banking service provided on mobile phone. (2) gender and different income levels were the
affecting the different decision on buying online merchandises on social media. (3) behavioral
features of which consists of category of merchandise, people involving in deciding on online
shopping and payment method were the affecting the different decision on buying online
merchandises on social media and (4) service marketing mix of which consists of product,

promotion, people and process were affecting on buying online merchandises on social media.

Keyword: Social Media, Lonely Consumer, Purchase Decision
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