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Abstract

The objective of this research is to study the demographic characteristics that affect the
decision to buy outdoor sports wear of consumers in Bangkok and study the marketing mix factors
that affect the decision to buy outdoor sports wear of consumers in Bangkok. This research is
quantitative research. Data were collected by using questionnaires of 400 individuals. Data were
analyzed by means of percentage, standard deviation, T-test, One-way ANOVA and Simple
regression by Accidental Sampling. The results showed that most of the sample survey are males,
aged 21 - 30 years, students, salary less than 10,000 baht, single. The hypothesis testing found
that 1) Different demographic and occupational factors have different decision to buy outdoor

sports clothing in Bangkok. With statistical significance at the level of 0.05 and 2) The marketing
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mix factors influence the decision to buy outdoor exercise clothes in Bangkok with statistical

significance at the level of 0.05
Keyword: Sportswear, Outdoor Sports, Decision
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