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Abstract

The objective of this research is 1) To study the factor of demographic that different to
have the commitment of bank customer engagement in Bangkok so different. 2) To study the
factor of behavioral that different, the commitment of bank customer engagement in Bangkok is
different. 3) To study the factor of attitude affecting the commitment of bank customer
engagement in Bangkok. This research is quantitative research. By used questionaried a number
of 400 people. The data analysis by used Mean, Percentage, Standard Deviation: S.D. and T-test,
One-way Anova and Simple Regression. By the cluster random sampling consist of Phaya Thai
Area, Bangna Area, Chatuchak Area, Bangkapi Area, Taling Chan Area and Bang Khae Area.The

research found that 1) The factors of demographic, Age, Occupation, Revenue and Level of
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Education that different to have the commitment of bank customer engagement in Bangkok so
different significant at the statistical level of 0.05 2) The factors of behavioral, Brand loyalty,
Occasions, Ultralization Rate and Exploitation that different to have the commitment of bank
customer engagement in Bangkok so different significant at the statistical level of 0.05 3) The
factor of attitude affecting the commitment of bank customer engagement in Bangkok significantly
at the statistical level of 0.05
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