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Abstract

The objective of the research is 1) to study the demographic factors of Fitness Business
Group of Customer. 2) to study the marketing factors that affect to the commitment of Fitness
Business Group of Customer. This independent study is a quantity research with the sample
consisting of 400 people. Data analysis using averages, percentages and standard deviation
statistics. The hypothesis testing method consists of T-test, One-way Anova and Regression. The
research found 1) Most of sample are female 213 people (53.30 percentages), Age 25 to 35 years
old 123 people (30.80 percentages), Single 207 people (51.80 percentages), Bachelor degree 333
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people (83.30 percentages), Company employee 151 people (37.80 percentages), Income
between 30001 baht to 40000 baht 88 people (22.00 percentages) 2) the demographic factors of
age, status and income are different have an affect on commitment of Fitness Business Group of
Customer to be different with no statistical significance at the 0.05 level and 3) the marketing
factors that affect to the commitment of Fitness Business Group of Customer with no statistical

significance at the 0.05 level.
Keyword: Fitness, Fitness Business Group, Commitment
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