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Abstract

The objectives of this research were to study the online marketing mix (6Ps) that
influenced consumers' decision to purchase silver jewelry via Facebook channel in Bangkok and
to compare the online marketing mix (6Ps) that had an effect on consumers' decision to purchase
silver jewelry via Facebook application in Bangkok. The study samples were 400 Facebook users
and the research tool were a statistical questionnaire used to analyze the data were frequency,
percentage, mean, standard deviation T-Test One-way ANOVA and correlation coefficient.

The results showed that there is no difference between demographic factors including
gender, age, occupation and monthly income and decision to purchase silver jewelry via Facebook
channel in Bangkok. While different levels of education had difference in decision to purchase
silver jewelry via Facebook application in Bangkok. The results of the study of online marketing
mix factors (6Ps) affecting decision to purchase silver jewelry of consumers via Facebook
application in Bangkok found that the marketing mix factors including product, price, distribution
channel, marketing promotion and customized services effected consumers' decision to purchase
silver jewelry via Facebook application in Bangkok with a statistical significance of 0.05.

Keyword: Online Marketing Mix (6Ps), Purchasing Decision, Facebook Application
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