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Abstract

This research aimed to study: 1) customer behaviour affecting the decision to use a
service for Purchasing Products through the Application: A Case Study Comparing Shopee and
Lazada. 2) levels of integrated marketing communication and the decision to use a service
3) to compare decision to use a service factors, classified by personal factors; 4) to compare
the decision to use a service factors, classified by customer behaviour; 5) to compare decision
to use a service factors, classified by integrated marketing communication; and 6) to present
relations between customer behaviour, integrated marketing communication, and the decision
to use a service for Purchasing Products through the Application: a case study of comparing
Shopee and Lazada. The research employs quantitative method by using a close-ended
questionnaire for survey research. Data were collected from Shopee and Lazada application
users within around Bangkok 400 users under the concept of Cochran et al. (1953). The
statistics were frequency, percentage, mean, standard deviation, one- way ANOVA, and
Pearson's correlation.

The study's findings revealed that: 1) 268 customers chose to use Shopee and Lazada
together, 116 used Shopee only; the majority chose to use a trusted merchant, and 16 used
Lazada only; the majority chose to use the service from a discount from doing various

activities; 2) integrated marketing communication was at high level (X=4.15,5.D.=.607), and

decision to use a service was at highest level (X=4.28, S.D.=.540); 3) sex, age, status, incomes,
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occupation, and education have an influenced the decision to use a service at the statistically
significant level of .05; 4) different customer behaviour factors affect the decision to use a
service at the statistically significant level of . 05; 5) different integrated marketing
communication factors affect the decision to use a service at a statistically significant level of
.05; and 6) customer behaviour and integrated marketing communication were significantly

related at moderate to the decision to use a service at .01 (R?=.540%**, .599**).

Keywords: Customer Behaviour, Integrated Marketing Communication, Decision to Use a

Service, Shopee, Lazada.
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