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Abstract

This research aims were to study 1)Product factors influence healthy food purchasing
decisions of elderly in Bangkok. 2) Social factors influence healthy food purchasing decisions of
elderly in Bangkok. 3) Cousumer behaviors influence healthy food purchasing decisions of elderly
in Bangkok, and 4) Guidelines for developing marketing strategies to reach consumers and create a
competitive advantage of elderlyhealthly food business in Bangkok. This research was the mixed
method reserch.The sample of quantitative research was 400 persons who elderly aged over 60
years old and the sample of quality research wasl10 key informants who elderly aged over 60
years old.

The results showed that 1) The product factorson benefit of products influence healthy
food purchasing decisions of elderly at 0.05 statistical significants. 2) The social factors on
families influence significantly health food purchasing decisions of elderly at the level of 0.05
statistical. 3) Cousumer behaviorsdid not significant the health food purchasing decisions of
elderly, and 4) the guideline for developing elderly’ s health food marketing strategies;the
entrepreneurs should developedhealthly food products with multi-nutritional for elderly and
cooking a good taste for easy to eat,and attached the product details for elderly and family
members read to understand and enhance the product reliabilitiesand should to set the proper
price to product quality.

The results of this research; the enterprises can apply to set the productstategiesto
respond match the target groups and to set the marketing strategies for create intensive

purchasing decisions and increase sales.

Keywords: Purchasing decisions, healthy food, elderly
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