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Abstract

The objective of this research is to: (1) study the popularity and customer engagement of
the coffee shop business group in Bangkok and; (2) study the demographic factors that affect
customer engagement of the coffee shop business eroup in Bangkok. This research is a
quantitative research. by using the questionnaire for 420 people. Data were analyzed by using
mean, percentage, standard deviation and t-test statistics, Chi-square and One-way Anova. by
purposive sampling method using content analysis. The research found that (1) Most of the
samples were female (56.40%), aged 21-25 years (22.90%), were single status (56.40%), occupation,
student (31.90%), income 10,001-15,000 baht (21.00%) And there is a level of customer
engagement in the coffee shop business group in Bangkok High level (Average 3.82) and; (2) The
demographic factors in terms of age, status and income are different and there are differences in

customer engagement in the coffee shops in Bangkok with statistical significance at the level of

0.05.
Keyword: Coffee shop, Business, Engagement
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Abstract

The objective of this research is to (1) study the behavioral science factors that influence
the decision to buy organic facial care products of consumers living in Bangkok and (2) study
marketing mix factors that influence the decision to buy organic facial care products of consumers
living in Bangkok. This research is quantitative research and data were collected by using
questionnaires of 405 samples. Data were analyzed by average, percentage, standard deviation,
t-test, Chi-square One-way Anova, and Simple Regression. Using quota sampling and purposive
sampling. The results showed that (1) The majority of the samples were female, age between
15-23 years, single status. They are students with a bachelor's degree. The average monthly
income is less than 10,000 baht. (2) Frequency behavioral science. The type of skincare products
that they choose, media and the people have influenced the decision to buy organic facial

skincare products living in Bangkok with statistical significance at the level of 0.05 and (3) Marketing

mix factors in distribution.

Keyword: Facial Skin Care Products, Organic, Purchasing Decisions
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Abstract

The objectives of this research are (1) to examine the factors of demography, behavioral
science, marketing mix and decision to buy condominiums in the mixed-use project of Bangkok
metropolis’ customer group. (2) to study the different demography factor which influences the
different decision to buy mixed-use project condominiums of Bangkok metropolis’ customer
group. (3) to investigate behavioral science factor, marketing mix factor and decision to buy
condominiums in the mixed-use project of Bangkok metropolis’ customer group. This research is
quantitative research. The questionnaires were provided to 400 participants. The data were
analyzed by using average, percentage, standard deviation, Chi-square statistics, and One-way
ANOVA statistics. Purposive sampling was used in this method. The results show (1) most of the
sample groups are female. Most of them are between 31-40 years old, single, and work as
professional employees in private companies. Their average income is 30,001-40,000 baht per
month. The level of decision to buy condominiums in the mixed-use project of customer groups
in Bangkok metropolis is at a high level with an average of 4.03. (2) the demography factors: age,
education degree, and different monthly income influence the different decisions to buy
condominiums in the mixed-use project with statistical significance at the level of 0.05. (3) the
demography factor: budget and living space relate to the decision to buy condominiums in the
mixed-use project of Bangkok metropolis’ customer group. In addition, (4) the marketing mix factor
isn’t related to the decision to buy condominiums in the mixed-use project of Bangkok

metropolis’ customer group.

Keyword: Condominium, Mixed-Use, Purchase Decision
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THE MARKETING MIX FACTORS AFFECTED PURCHASE DECISION OF MILLENIAL
GROUP CONSUMERS TO BUY HEALTHY BOX LUNCH IN BANGKOK DISTRICT
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Abstract

The objective of this research is (1). studying the difference of personal factors and
behavioral science towards the decision to buy healthy box lunch of Millenials groups in Bangkok
District. And (2). study the marketing mix factors affected the decision to buy a healthy box lunch
for the Millennial Group in Bangkok. This research is Quantitative. Data were collected by using
400 questionnaires. Data was analyzed by percentage, average, standard deviation, t-test, One-
way Anova by quota sampling methods.

The result of the research are (1). Most of the samples were 267 females (66.80%), aged
between 28-32 years, 84 persons (21.00%), single status 233 people (58.30%), 94 employees
(23.50%) were Income 15,001-20,000 baht, 97 persons (24.30%) and (2). Personal factors of
different ages are decided to buy healthy box lunches for different millennial groups in Bangkok
with statistical significance at the level of 0.05. (3). In behavioral science factors Reasons for eating
and different attitudes, different decision to buy healthy box food for the Millennial groups in
Bangkok with statistical significance at the level of 0.05 and (4). Marketing mix factors toward the
decision to buy healthy box food for the Millennial Group in Bangkok. With statistical significance
at the level of 0.05.

Keyword: Marketing Mix, Healthy Box Lunch, Purchase Decision
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Jadeiidsnsnadonisanduladanldiuinig Food Delivery
FACTORS AFFECTING CONSUMERS IN MAKING DECISIONS
IN USING FOOD DELIVERY SERVICE
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Abstract

The purpose of this research is to (1) study the factors of demography that influence the
decision to choose food delivery services of consumers in Bangkok (2) study behavioral science
factors that influence the consumers' decision to use food delivery services in Bangkok and (3)
study the marketing mix factors that influence the decision to choose food delivery services of
consumers in Bangkok. This research is quantitative research by using a questionnaire consisting
of 400 participants and analyzing by t-test, One-way ANOVA and Simple regression. As the results
from the convenience sampling method showed that (1) the majority of consumers are female,
67.00%, 68.50% are in the age range of 20-29 years, 77.50% are bachelor degree graduates, 55.30%
are students studying in school / students studying in the university with average monthly income
less than 15,000 baht, 42.00 %. Furthermore, the hypothesis test found that (1) different factors
of demography do not differ decisions in using food delivery with statistical significance at the
level of 0.05 (2) service selection behavior reasons for choosing a different food delivery service
have a different decision in choosing to use the food delivery service at the level of 0.05 and (3)
the marketing mix factors have a significant influence on the decision to use the food delivery

service at the level of 0.05

Keyword: Food Delivery Service, Marketing Mix
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Abstract

The objectives of this research was to study the demographic features, behavioral features
and to study the service marketing mix of lonely consumers affecting the decision on buying
online merchandises on social media. This research is quantitative research by using the
guestionnaires 425 completed questionnaires. The sample of the research was the Thai lonely
consumers. Statistical analysis was conducted by descriptive statistics of which consists of mean,
percentage and standard deviation, t-test, one-way analysis of variance (ANOVA) and linear
regression analysis. The sample method quota sampling of which consists of Sai Mai district,
Khlong Sam Wa district, Bang Khae district, Bang Khen district and Bang Khun Thian district.

The results showed (1) secretly lonely consumer were female aging between 26-35 years
with the highest education level of bachelor’s degree or equivalent degrees, worked as students,
were single and had the monthly incomes of 15,000 Baht or less. In term of consuming, they used
Facebook as the method of online shopping. The most bought merchandises were clothes which
were bought 2-3 times monthly. The time people bought merchandises was during 18.00-23.59
and the prices of merchandises were 300-500 Baht. The people involving in deciding on buying
merchandises were the responders themselves. The most used payment method was Internet
banking service provided on mobile phone. (2) gender and different income levels were the
affecting the different decision on buying online merchandises on social media. (3) behavioral
features of which consists of category of merchandise, people involving in deciding on online
shopping and payment method were the affecting the different decision on buying online
merchandises on social media and (4) service marketing mix of which consists of product,

promotion, people and process were affecting on buying online merchandises on social media.

Keyword: Social Media, Lonely Consumer, Purchase Decision
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Abstract

The object of this research aims to (1) study knowledge management, learning organization
and the performance of JPJ Industrial Services (Thailand) Company Limited and (2) study the
learning organization as a mediator variable to the link between learning management and job
performance of JPJ Industrial Services (Thailand) Co., Ltd. Moreover, this research is quantitative
research for seeking and developing information as well as measuring the relationship of variables
that can be characterized by behavioral and numerical methods by survey research. Sample
populations are 100 employees of JPJ Industrial Services (Thailand) Co., Ltd. There are division
managers, accountants and administrative staff, safety staff, supervisors, technicians, technicians
staff. The structural analysis by equation model (SEM) and the results provided additional
feedback from the research by analyzing the structural equations program PLS Graph 3.0.

The results of the research found that the knowledge management and the components
of knowledge management in all aspects were at a high average level. And the knowledge
management that focuses on bringing knowledge to improve the operating system has the highest
by average. The second is seeking or learning more for the study of organizational learning
variables and learning components in all aspects was at a high level. The common vision learning
organization highest by average and the lowest were learning organization by the team learning.
And the study of organizational performance highest by average and was found that the

production performance was the higher than innovation performance.

Keywords: Knowledge Management, Leaming organization, Organization Performance, JPJ Industrial Services

(Thailand) Co.,, Ltd.
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pp. 79-81; Hamel & Prahalad, 1994; Senge, 1990;
Teece, Pisano, & Shuen, 1997) fﬂ’mmiﬁﬂui‘mﬂi
nyafstazdreimuinisdiauiagnisadig
winnssuludq Wivesdnis Sadunisifiuseduna
n1sUfuasrulviduesanas (oreanization
performance) 339gvinlosdn1sanuisanevaues
ReanTwIndeuTiudsunlategnesinidaldediedl
Useansnm

naninwiIndenlutagiuinlvesAnis
g3faneaiIeuay I ugaTn TR LANAINENLNTE
V19N3WUITUMENSVIIRBIANsiNaNSUS TR
ﬁaﬁqm “Improve Capacity” A38AunUNIANTUINY
‘17'1'9‘1"1‘1711@1@ “Optimization” $3ud9ANa@1150 Tuns
RoUALEIReANIZWINdouTh A uRUadldagn
WisngauLarsaIntsa “ability to react quickly to
change” (Yilmaz, 2008, pp. 306-307) Wsin18
AUTIOULVBIDIANIT (Organization Competency)
lﬁmmﬂﬂﬂié’qammui (Knowledge) Laginwy
(Skil) wv®symanns (Grant, 1991; Prahalad &

Hamel, 1990; Wernerfelt, 1984) A15ANSWy1NS

AA o =

unnafiidnenn (Capability) SudutladudAglu

o

L2

ATASNAMUAINITONINITUTITU IR UDIANIS
(Barney, 1991) laglaniz08198403An1555A9
UTELAMIUNDAT AL

NUUINMIAUGNUIFS

e PINNITANYINAITUANG WAZIUITY

VA v

featestananuudtneuiu wlkgfeaulad
Any1 “Uaevean1sdnnisnaug LavosAnIsui
nsseuiavEwasenan1sUURn15v0t09An1T VRN
USEMANLA Budamlea Wwoiawa (Useinalne)
3119”7 1Ag1NN15ANYIUITENUIN (UNITTR
238840, 2555; Sedera & Gable, 2006) NM35nwNLA
§8seuanansafivienitiuesdnisdniugosd
ms%’mmsmmi (knowledge management) Wil
$nwinnuifiddguasdnduiiduanssouzves
99AN15 (Organization Competency) hay laild
arwitugnmelunieutusumisnuvioyaains
fifosarnesanisly (AlAlawi, A-Marzood), &
Mohammed, 2007) n1sa31aussenialvauly
psAan9AnAmsAnlindaseguinisuaziiiou
SruuuazseNfiazlamenuiuazuvstiuaug
Fafuwaziu (trust in knowledge sharing) (Y &y
puuA Ajensne, 2552; Nonaka & Takeuchi, 2000)
Fesmnudnduiiesdnsazdesiumanuilvie iile
gl
NITNAUITEUUVOINITNI91ulvd
UseAnSnmanngay (Senge, 1990) wagn1sliinIs
gouusuANAniuLadelausuraIngBuY
FAANITVEIEANNIRALVBUIAAIINAINITBEYS
sordosautdussdnisuransiious (leaming
organization) (391584 W1il%, 2549; Drucker, 1999,
pp. 79-81; Hamel & Prahalad, 1994; Senge, 1990;

Teece, Pisano,& Shuen, 1997) \ialvin1si3eusye
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W kazn1sassuinnssulude THivesdnis wag
Wunisiinszauran1sujuaauliiuesdnas
(organization performance) 931 103ANTT

aunsanauauadlnegaliuseansnwn

2. I9QUszaIATaINISIY

2.1 AnIN15IANITAIINT BIANITUMINTS
Seu3 uaznan1TURURUYes UTENIANLG Budan
Jua Wwediawa (Useindlne) 911in

2.2 Anweednisuniinisiseus Tugiueen
wsAuna1s Mdouleansdnnisiieus dawants
UAURNUYDY UTENATL Budansea weasialyd
(Usgwnalng) drdnunainuaduauysainig

Usenaume

3. FUNAFIUVIINITIVY

HARINNITNUNIUITIUNTTUHITEEINTD
aquldiduannigu fail

3.1 aNufgiud 1 msdanisanuiilavdwa
AaNaNTSUHURIUTD909ANTT

3.2 auuAgiuil 2 m3daniseuiiavina
HOBIANITUMINISISEUS

3.3 auufAguil 3 ssAnisuiansiSeusiing
AoNaNT1SUHURIUTD909ANTT

3.4 auufguil 4 ssdnisuiamsizoudidu
dadeunansiidonles Bvswavesnsdnnisaiug

gnan1suuRn1svet09AnIs

4. YDULIAYDINTSIY
4.1 ypuaduLiion
mﬁ%’aﬁﬁ%%’alﬁﬁwmaﬁﬂm “Bnsna
ﬁunmwaaaﬁmmﬁqmiL%smif Tunsanenenns

dnsanuignan1suiRnisvesuSeniaiiig duna

[

waa wosiawd (Usemealng) 91ia” Tnen1s@nu
pdailijutiugiudsfivsznaudae nsdanisaay
(Knowledge Management -KM) 84ANTI5LAINTS
L%ui (Learning Organization -LO) uag

Han135U4URIUv0999AN13 (Organization
Performance -OP)

4.2 VRULURAIUUITTIINT

nM53veasailtuaveunduUsEYIns
Inglinqusiiegsvesaniulsenoaunis USEnanLa
Sudandua weslaiwa (Usenalne) 31in Fadl
SrunuwTnauieAy 100 fege uaznguiaeshed
Tluns39y AontnIuUeIUIENaNa dufaniea
wasialwd (Uszinelng) 3199 91U 100 AU 1ay

N5lIENSdUAIBE1 LUULRIZAY

5. 3815938

nseneifondaiidunsinulagldnaie
N15338L89UTU (Quantitative research) 11015A
aduusveaduUsene fansoindnumsuar
wofnssutdudiavlanieisn1s3idu139d1979
(Survey research) iUUsEHINTNANAIBE1IMADAIY
WANLUUEDUNIY ILASIERRATUTEUIANAF UL
aun13lAT3a319 (Structural Equation Model--SEM)
w¥oanimaildnasy sAusonauaylrdolausuius
Hinfuenn1side Taen1shasigdfanuuaunis
Iassasalagldlusunsu PLS Graph 3.0

5.1 Usgrnsuagnaudiedis

5.1.1 Useansg

Uszansildlumsidonded Taun wifnem
TuvSeniaiiia dundawsva wosiawa (Usznalne)
31170 1AYAILITATILUNAINLNUNUTZADUADE
AdnN1sHNeIIWIY 6 AU mNTITLIL 8 AU WiTNY

v = 1 a ¥ v dl
gINTUASULYT 5 AU YIUNAUA 45 AU LITNUIN
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AUUABANY 8 AU F19LTBY 8 AU WATNUNITUY
787U 70 AL,

5.1.2 nguieeg

[V Y]
v

ngusog 19l dlunisidoaseileiinis
fITUdnYUEYaLaIINNITHNFIE199INNGY
Uszannsilsajsdnuily wazmsimunuueavesngs
Aagelagldiznsves uues Wiee (2553) 1dgns
NIAIUIY I1UIUAUYTAUNTUINTTA/(F1UIUN
wUsweedusu 1) Felddmunvuinngusedied
Wilgaufe 100 AY

5.2 idosilefililunside

n1siteadedifunisifeideuinnm
(Quantitative research) Inglduwuuasuaiulunis
Fususdeya deiselfuisuuasuameeniiy
4 @ Ao

daudl 1 wuvasvaudadedruynnaves
AROULUUABUDIN bAKA WA 818 S3AUNITANY
sULUUNISANTUEIAY wagsveriialunisaily
5379 FsdnwazAauduuuunsIaaeusIenIs
(Check list) daA101031u3u 5 To laglviiden
AMmeuifissdneuidsaiiduatanniian

dauil 2 wuvasuanlunisusziiunis
Fan1saang Fsduuneenidu 4 du leun a3
i5uAnug nisiusnwanug nsanenennnud
waznsihausluldusslel

@il 3 wuvaouaulunisUsfiuesdnng
wian1sioud dsdwunoenidu 5 wuu ldud ang

v W L3

a ! a Y 3 A = UE4 < Yy
Fevirisin nsseuiituny msilalds nmsidug3

FANRIUINTDUAINUAR LLazmsﬁmasmmaUﬂqm
1 I3
2811 YUSTUU

! dl a
dudl 4 wuvasuanlun1suseiuNanis

¥
v Ay Y % (%

FITINATUNENNIN LAZAITIAUINNTIU

Fawvvaeuausanandrsiulunsazdiuay
dnwauriduunasdluuseunuai (Rating scale) 5
AU MINLUUVY Likert (1932)

LUUEDUAINEIUT 1 %wﬁu%’a%m%q

Ny Avualidakeanli@inii 0.50 way

o 2D

o 1

drvsukuvasuaudui 2 Sedui 4 Jadudoyad
I~ (Y] a =3 ) val | [
WusgaurasnnuAniiuirus lviaweani lites
171 0.70 (Cortina, 1993 Nunnally, 1978 ;
Shevlin, Miles, Davies, & Walker, 2000, pp. 231-
233) 31INHANITIATIENAUAINIALAIDE19UB
WP309lan835auUsEANSOaNN ¥a9 Cronbach fiAn
WINAU 0.83

< v
53 ANIENUTIVTINVDAUR

N

(Y

Weldaliunmsiiusiusiudeyalaeii

e

NITUINLUVADUNINIIUIU 100 2UU &9

o EJR]S‘I/?’]ﬂ’ﬁLﬁUi?UiﬁM%@lﬂﬁﬁ]’]ﬂLLUUﬂ@Um@J

e

[

A39893TuaTngUsrasAveInIsikuuaauay
TALANTNIUYBIUTEN LAt DUAALASES LWasid
wa (Useinelng) 3im lansiuneualentl wagla
thifeyailéan

A15UTLUIANANIATIEH FUATIEH LAY
ayunavesdoya

5.4 MTIATINYeYA

'
va o 14 |\

fRdulahdeyanlannuuuasuauveengy
fiegrauaridideyariinisuszuiananiy
AouiLmes lagldlusunsudnsaguuasinuulas
$19 N19ATIERNsadAUTENOUAIY 1) afiRLTgs
wysasn WumsussenenadnuaziazuaURves
AReukUUdOUNUUIENOUMY ASeLa (Percentage)
Aady (Mean) uavd2udsauuinnssmu (Standard
deviation) &g

2) affATRYNIUNTRATFAD1984 (Inferential

statistic) LA kn N1SILASIENAUNISIASIASS
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(Structural Equation Modeling—SEM) AaelUsnsu
PLS Graph 3.0 Wag
NMIATIERENENAVDIFAILUTALNA1IE 8

TUswnsu Indirect

6. NAN13IRY
HANTIATIENUBLAVBIENBUUUARUNY
nsidelunded iteldifudeyaninngy

fhogdiduntnanuvesuignaiie sudandea

wodlawa (Uszinealng) 91ia 911791 100 AY

#9819 NUd grouwuuasuatudiulnguine

¥1e (Fouar59.00) flany 30-40 U (Feeay 31.00) 4

seauNIAnwdisEuAnwInaulane/Uv. (Fouas
31.00) dndidnuinieludminszees (Sevay 56)
wazilongn1svinenul-3 U (Segag 38)
wiinnudnngaadaduieaiudade
voen1sdanmsnuluseduan (Anedssiuiadn
WU 4.40) 5998911A089ANITUNINITITEUS
(Fuadesusdusiniu 4.28) uaskansufoins
1990963 (AL TIuaawiu 4.28)
NANI9ILATIERFIRUUANNITIATIE5 191U
A Fudunanisiiasieiainuduiuilag
Fulsyavdanuannes 3vsnan1emsiuas et

dmadon1sUURN15veIIANITRININA 1

M50 1 Anuduiussevnindadevesesdnisuiinisiseuiisnsnasenan1sufiin1sveteeinig

fuds AANURULUT angwa KM OP
(LV) (R?) (effect)
BIANITUMINTLTES (LO) 0.626 DE 0.724% 0.000
IE 0.000 0.000
TE 0.724 0.000
nan13UURN15ve83ANS (OP) 0.834 DE 0.001%** 0.827
IE 0.599 0.000
TE 0.600 0.827

NUEN0):
* el pvalue < 0.10 39 A1 t>1.65
* yineie p-value < 0.05 ¥38 AN £>1.96

** 1889 p-value < 0.01 %39 A1 t >2.58

HANIINAABUANUAFIUNITIATISWAIULUUAUNTT
lpssasneniiladovesesiniswisnisiseudidudedy

Aunatefilleulesdadediunisdanisainug

De = Direct Effect, IE = Indirect Effect, TE = Total Effect, N/A = Not Applicable,

a 1

Fednanauavdmadon1sUfURIU0I09ANTN

£ v

WU AdNUsEANTIEUNIeTAIuLana1Tule fa

AN 2
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M13797 2 UansasURanIsnAaeuALNFAgIY

AUNAFIUNNTIVY AduUsEAvsiduns A t-test HASNS
hypothesis (Coef.)
Hy  msdamsanuiiisvsnasenansujinauves 0.001 0.011 lalatiuayu
29ANT
H, MsiamsanusievanasionsinIsuien1sseus 0.724%** 10.338 atiuau
Hy  839AN1swinsiseusiinadanansuuRauves 0.827% 9.285 atluayu
D9ANTT
WEWR: X veie pvalue < 0.10 vi30 A1 £ 1.65
*x Weis p-value < 0.05 %30 A1 t> 1.96
*rx Wehs p-value < 0.01%38 A1 t > 2.58

NANISILATILITDNT WAV ILUSAUNANINNS
= a o 1 dy I~ a fa a &
Anwniveludrutidunisimsieiansnanunany
(mediation variables) & JudwlsAduUasy
ANMUAUNUSTENINF I UTDATEAUMILUTAY TaeN

AL USAUNA199E DS UNBNTNAN9D DUTLNI9F

LUSDATTWALAILUTANY FINANITNAFDUBNTNA
7119993 (mediation effect) maamﬁ'&wmammf%
Anwimnudunusiaelsluswnsy Indirect (Preacher

& Hayes, 2008) uafilsazlsing famsedi 3

MTNT 3 UARINANITVAGOUBNENaNI988 (mediation effect) YB0IANTUMNITSEUF

ANNRFIUNTIVY Effect Boot Boot Boot
SE LLCI ULCI
H, psdmswisnsBoudifutiadofunansiideules 0.6732 0.0955 0.4977 0.8849

dvEnaveInsIan1sANUTdNan1U URn15v0t09ANIS

(KM — LO — OP)
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HANITNAADUBNTNAVDIBIANTITUIINTT
Soufiduladeaunarsii@oulesdninavesnis

IN13ANUIFHAN1TUURNTVRI09ANTT TR

'
o

d‘ 1 = Yo ¥
Aanuiedulinqy 0 Feaguladn iduniman

o

UUSEANBLAUN 1 VRIBVENGDIANITUINITIT U
WutladuAunaraioulaadnSnaveanisannisg

AUSENan1TUURNTU0909ANTT

7. M52AUSIINANI5IAY

v
v A

ANSAN®IITEASIL NAUBINITILASIEH

v

Toyaau1sneiusenavesnsiTens 3 Jadela

i

-€

7.1 nsdanisaduiianinasenanns
UAURNUUDI09ANIT NWUTT @OAAABIAUNUITY
YOI UNITIU B3ULLAY (2555) ANYIAIIUEUNUS
Tnsaafraveatladoniavinadenanisufifu
YDI0IANITNUIN N133AN1IAINILBVENAlALATS

1 = o w

a9 dud1AYlURANIIUINADBIANITUIAINIT
Weusd wuheIfuuideves gy guatud
(2559) lavirnsAnwinuiinisdanisainuiinag
pgATd1AYlUNANIIUINADBIANTITURINS
Bouf Fauansliidiuin useneugsiaansnsatily
Uszgnaldlunisdanisanuiluesdnasle dedl
UNITIU 03821A%Y (2555) nanadalladenisdnnis
a3 (knowledge management) Fatfusauysuns
flianunsainlelnonseisedaimunlitisuds
FuneldifielanunsaTanginssuldusenaudne 4
AauUs louA nswaesn/msAumesAaug ns
$nwr/nisiiudneiesdainus n1saielauesd
A3 warni1sld/n1sdhanudnduunldlvinag

WAMILAZNITAUNIBIAAIINILAENITTIUTIN

14 '
=

Uszaunisal wazaduinandenegludiynna

yilsdedeasauma snelunaznisuanasdnis
WTANGULALYITUINITILANTAUINAT19ATIA
Aw3lmaig fAflnadenisdndusuls (Nonaka,
2006; Sedera et al., 2004; Sedera & Gable, 2006)
n1ssnwinaznisinuinwiesdnug tunis

(3

UsgiiiuAdu3v0909ANISlUgIUAIINS 83ANIS

v A

srfoeiinunaciidfiideinisasiusnvasiad
Hunnudvesyana Meau waressn1s s
Fosfinnsanddsnslunisifiuinudsfiesdnis
Foninduesdnudiddglilvananiioaansa
i Uszlesun1uauseInIs (Nonaka,
2006; Sedera et al., 2004; Sedera & Gable, 2006)
N13018lauBIANIINS N5E18NDAAIINT Y3BNTS
nsza1eausuddldldegraninzaniuainy
feen1suazAudndu lngagdosiiarsanniny
aulauazadnveanuiufufiiunisomiaiigeg
fumzandunsdnszuunisanenenanuinu
Foaafiluniens wagliidunianis (Nonaka,
2006; Sedera et al., 2004; Sedera & Gable, 2006)
n1stdwaznisiimusnduunldlndilunisi
mmiﬁlﬁ%’umiﬁumiﬁm%ﬂaLLﬁ'{kgm telu
A199191U WU ULAZNTaS1INAR T LAy
usn15ludg 1a (Nonaka, 2006; Sedera et al,,
2004; Sedera & Gable, 2006) sfia1uaenndos
AuwulAn SECI Model ¥84 Nonaka and Takeuchi
(2000) LHuLnFerAmd dawdnnsaiiennnuddag
NMTWUSUTZAUNITAINITANENOA AITNAUNEIY
anudawinluainuslug wazdanudunly
R lnannisiawianuiuasiinduninug
T3l 9 (Nonaka & Takeuchi, 2000) waziiiounn
YN iun5vineu (Drucker, 1999) g
THAnnsWawauegsawiios (Debowski, 2006)
N139nN13AN5Idmason 15 TueIANITUKINTT

Seu3 wazkan1sUfURNY Tnslanived1age Tuga
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ANIS5WN 21 (YeyatudNdensng, 2552; Cheng

et al,, 2008)
7.2 24ANSWANNTSLS8US T BNENAsoNa
N15UJURIUYDI9IANIT NUI dOAAADIAY

NUITYVDI UNITTU BIUELAY (2555) NLAAN®EN

ydd

NANTENUVBIDIANITUNINISISUSNINARDNS

Y

UURuve983Ang lanadsdaduasdnisums
a v . . . = ) %
N13t38Ug (learning organization) ¥atUumILUT

welsilianunsadalalagnseaivualilidiuds

[ a

dunalaielianunsaiangAnssulausznounie 5

Aa o o/

dawds loun nsiddeviadsiy n1siSeudsiuiu

LY

Juitn nsfilaldiend n1sdud3and

aa

LUIAIUAR LLﬁ%ﬂ'ﬁﬂ(ﬂ‘VlL‘Uu33‘U‘U N3N

o s

duiiai

Y L3

520 TuAIUdDARA DI UTEWINIduviAYeq
939AN1S (organizational vision) AUAFEY ALY
yAAa (self vision) Azdnalsiyanayfuavthiisne
ﬂﬁﬂuﬁjﬂﬁuﬁiﬂﬁﬁmLLﬁﬂ?iﬁ’]ﬁ’m%ﬁ’lﬁM’]ﬁ?‘u N3
yilvyrannslasuiuazidnledisdsiiosdnissiosnis
Tuvaziferfussdnisiviosdouduazitiladeded
yaaInsfesnIsiuiulIgyinliauluesdnsd
wwrnuAaluluLuInIeAeaiu (share vision)
LLazﬁﬂmjwamuﬁﬁﬂizﬁw%mw (Senge, 1990)
n1siSeuisiududuiiy (team learning) n1s
LLaﬂLﬂgﬂuﬂﬁﬁmﬁﬂﬁgﬂUiﬂLLUUﬁL‘fJU‘VINﬂWi
(formal) taglilidunienis (informal) agvinlwilin
N335 U3 TIUAUVDIYARINTHIUNTLUIUNIT
waniUagunulnuAngsfuazrilialug
Famnuaniaveajulunisuiulytesdnislud

a

UseAngnngedu Janailaainnisiseuisiuiu
& A Ao ] Ay v a 1%

Wutuddneningainduanlaainnisiieuives
seavdatanyama (Senge, 1990) nsillalilizeus
(personal mastery) nMsiyaaaiilaliiseus fdau

A A = = o ! d' a Yo
nsvfesesunivviseuduavaulaldmNezsousas

Lyl agnasaiian MaguiuuveInIsiTeuslun

Uil 2 ieunsngrau-Sunnau 2562

197% (work place learning) nen1siseuiauly
Wi (on the job learning) 2 m’flmﬂmﬂsmmﬁ
ve1ednnnuiiazanuannsndazviliyaaing
ansafindneninuaziilugynssnunsuaz
anudnafidvualile (Senge, 1990) msidugs
SnfauinseuluInuAn (mental model) N5
YAaINTHRUULNUNIIAUNARIEnlyARaly
aqﬁmimmiaLLaﬂLLazLLazé’qamagmLﬁa 23U
Usingnisaisneg Aiietuldogsgniesunsdnay
vilfanansoiuaiiisnisfias nevausssoanio
n15wasundasiieg tdegranuizan (Senge,
1990) nsAniidusyuu (system thinking) 157
YABINIVIDIANITAINNTOARFDE1NATOUAGULAY
Woulvsaudnegraduszuuazsinliyana
ausaneniuauduTusd 19 TmalinaTEn I
daugesq nelussdnisuaznisiudsuntas
neusnasansetalussaswls Aorueauise
TumsAnBanagméfiansnsanmaudlutiamléi
winn1saindeuduusaiiuloniauazaninnisaily
sunAnLieasnsaimuauIIsU TR nle
(Senge, 1990) MNANaNISAN®Y Wui1 UadeesAns
WHINISITEUIVDIBIANITARAARDITULLIANYBY
Senge (1990) findimdnii 5 Uigmiiiﬁaqa
wavianiededadunaziu wazidunisle
anuddnyfuFosveansfauminensuyudd
49nAdITULLIANLT DI WiFIUNINYNS
(Resourced-Based View--RBV)

73 Han15UJUAIIUVDIRIANITNUIN
AOARRBINUNUITEUDY UNITIU B3824AY (2555)
Uadenan1sufuRauuedadAnis (organization
performance) adusauususiilaianansatald
Tnonssfidodeimunliiduusdanalaiiols
ansaianginssulausznousme 2 dauds leun

NARANIW LAZUINNTTU NANNIW (productivity)
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o w [y

wiTnagliauddyiuiseswesnuninduddu

o

o

wsnuaAlaud1fyfuiEesesmuaiunsaly
nsauaunsuaauaznsTiuinislaluduud
AvuakazasnAaosnuanItzuInaouluLiay
9391781628 (Gibson et al,, 1997) Taali
anudAyfuiosvessiununsnansotaely
sedusetan dedaidunisfinnsanludiuves
tadvthiuaztaduieeniilugumitu (Bamey,
2002; Tangen, 2005) 4inNs3u (innovation) A1
seLiladlunsiauinmuanyeenan fusiLaznis
Tusnisdudiduusn wagldauddyiuides
YDIAUNAINVATY UazaI1usInilud1dud
s098931 Jagonndesfunisdniugifaluga
Jaqguilesdnisgsfafivszavanudniaasly
audrfduaiiudeiieslunisadieasse
wiInNssy (yyatiud fdensneg, 2552; Business
Week, 2009; Toffler, 1980) 31nN15AN®Y WUIN
Jadenan1sufUfuvesesfnisaonnaeInu
wnAa masuiugsiluaninundentlagiiu
fin1siasundanintuegresiniiuasziinis
uaeduiigs @Qﬁﬂ’]i‘ﬁﬂi%ﬁUﬂ’J’]ﬂJﬁ’]L%ﬁllﬁsﬁuagﬁU
ANUAINTALUNTES9ATIAUTANTTY (Usyotud
Ndensneg, 2552; Business Week, 2009: Toffler,
1980; Yilmaz, 2008) Arugiuaudndulunis
afruasulsgdnsnmnsddunuielifidunu
MssnunuTiugstuld (Cheng & Heh, 2007; Ge,
2008; Jumara, 2005; International Labour Office
Geneva, 2001; Logistic Digest, 2011; Yilmaz,
2008)

8. VDLAUDLUY

nMsAnwIdeiivsznudeiauawugly

£
Y a

nsdmanITeluUszynalgaadl

1. gUsgnaun1IAITHAITUILNBAS Y
¥ £y} Y & o w 1 a

wssgslalvininaulaiiunnuddgsanisiseuslu
SYUUNITNIY WBLASUAS19LUIANUAR LAY LAY
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The Effect of Competitive Advantage on Core Competence and Organizational Performance
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ANAN: FUTTOULNANVDIBIANTT, ANULAUTHUNIINITWUITU, NANISAMRUNITVDIDIANS

Abstract

This research aims to study the Effect of Competitive Advantage on Core Competence and
Organizational Performance of Thailand’s Construction Business. Sample is employee working for
subcontractor company in construction business that registered with the Department of Industrial
Works with a total of 152 companies. The selected sample was 100 employees at the managerial
level. This research is quantitative research, research tools were questionnaire and analysis included
Average, Standard Deviation and Structural Equations using PLS Graph 3.0 Program.

The result was core competency’s average value is at a high level, considering by item it
was found that core competency on attribute average value is the highest level. For competitive
advantage factor, found that average value is at a high level, by each item, it was found that
competitive advantage of quickly customer respond & service average value is the highest. For
organization’s performance factor, it was found that average value is at high level, by each item, it
was found that production capacity average value is the highest.

The results of the structural equation analysis showed that the core competency did not
significantly affect the organization performance with statistical significance at 0.10, coefficient 0.024
(t = 0.371). The core competency has direct influence on competitive advantage with the statistical
significance at 0.01, coefficient 0.618 (t = 7.562) and the competitive advantage has a direct
influence on the organization performance with statistical significance at 0.01, coefficient 0.828 (t =
14.148). The core competency has an indirect effect on organizational performance at coefficient

0.512.

Keywords: Core Competency, Competitive Advantage, Organization Performanc
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Abstract

This research aims to: 1) study the quality of services, customer satisfaction and loyalty for
using insurance services of the AIA life insurance company and 2) to study customer satisfaction as
a mediator that correlates the influence of service quality on loyalty to life insurance services of
the AlA life insurance company. The sample of the population used in this study is the AIA customer
who holds 400 policies from the representative office in Ban Chang, Rayong province. As quantitative
research, tools used in the research were questionnaires and analyzed by mean and standard
deviation analysis of structural equation model using PLS Graph 3.0.

From quantitative research, it was found in service quality that customer satisfaction and
service loyalty was overall averagely very high. When considering in detail, the quality of service
focused on the concrete has the highest average in customer service process. Service satisfaction
has the highest average and loyalty to AIA life insurance in Ban Chang, Rayong province, aspect of
attitude and psychology has the highest in average.

The results of the structural equations analysis showed that 1) quality of service influences
of customer satisfaction the statistical significance was 0.01 was 0.973 (t = 78.400), 2) quality of
service influence on loyalty to AlA life insurance was 0.874 (t = 72.500), 3) customer satisfaction has

an influence on AlA's loyalty to life insurance at 0.912 (t = 36.000).
Keywords: Customer Satisfaction, Quality of Service, Loyalty to Service Selection
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Abstract

This research aims to study (1) Study the influencing factor that have intermediate influence
to Entrepreneurial Orientation in transferring of Intellectual Capital to the performance of Non-
Residential Building and Oil & Gas Utility Subcontracting Business (2) study Entrepreneurial
Orientation that is influencing factor between Intellectual Capital to the performance of Non-
Residential Building and Oil & Gas Utility Subcontracting Business. Sample are Entrepreneurs of
Subcontracting Business in Rayong Province that registered with Department of Business
Development, Ministry of Commerce total 156. The sample were selected are 156 Entrepreneurs
of Non-Residential Building and Oil & Gas Utility Subcontracting Business. This research is
Quantitative Research, materials for research are Questionnaire and analyzed by Average, Standard
Deviation and Structural Equations analyzed by using PLS Graph 3.0 Program.

The Quantitative Research result is Intellectual Capital factor of the performance of Non-
Residential Building and Oil & Gas Utility Subcontracting Business, average value is high level, by the
Human Capital is particularly necessary to apply specific skill & expertise for continuous
development on human and work. For Entrepreneurial Orientation, average value is high level, the

opinion is Entrepreneur has been evaluating the performance of technology, technology and
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innovation in the business continuously every year. And Business Performance, also average value
is high level, the opinion is Entrepreneur has analyzed performance and improved servicing to meet
customer’s need.

The results of the structural equation analysis showed that Intellectual Capital influence
Entrepreneurial Orientation, the result of Hypothesis showed that Empirical Data support hypothesis
at Statistically Significant Level 0.01 value is 0.908 (t = 33.658). While Entrepreneurial Orientation
Influence Business Performance, Empirical Data support hypothesis at Statistically Significant Level
0.01 value is 0.903 (t = 13.100). And Intellectual Capital Influence Business Performance, Empirical
Data support hypothesis at Statistically Significant Level 0.01 value is 0.835 (t = 0.480). Hypothesis
for research “The Intermediate Influence of Entrepreneurial Orientation in transferring Intellectual
Capital to the performance of Non-Residential Building and Oil & Gas Utility Subcontracting
Business” the result of Hypothesis showed that indirect influence of Entrepreneurial Orientation
that transferring Intellectual Capital’s influence to Business Performance, the Confidence Interval
Value not covers 0 value (the value is between 0.7108-0.8809) so we able to conclude that, Path
Coefficient of Entrepreneurial Orientation is Intermediate Influence which transfer Intellectual

Capital’s Influence to Business Performance, the Indirect Influence serial not no equal to 0

Keywords: Intellectual Capital, Entrepreneurial Orientation, Business Performance
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