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Abstract

The objective of this research is to study the demographic characteristics that affect the
decision to buy outdoor sports wear of consumers in Bangkok and study the marketing mix factors
that affect the decision to buy outdoor sports wear of consumers in Bangkok. This research is
quantitative research. Data were collected by using questionnaires of 400 individuals. Data were
analyzed by means of percentage, standard deviation, T-test, One-way ANOVA and Simple
regression by Accidental Sampling. The results showed that most of the sample survey are males,
aged 21 - 30 years, students, salary less than 10,000 baht, single. The hypothesis testing found
that 1) Different demographic and occupational factors have different decision to buy outdoor
sports clothing in Bangkok. With statistical significance at the level of 0.05 and 2) The marketing
mix factors influence the decision to buy outdoor exercise clothes in Bangkok with statistical

significance at the level of 0.05

Keyword: Sportswear, Outdoor Sports, Decision
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Abstract

The objectives of this research were 1) to study the demographic theory, behavioral
science, satisfaction and demand for content format influencing the accommodation selection
decision of tourists, 2) to study demographic factors, behavioral science factors, satisfaction and
demand for content format influencing the accommodation selection decision of tourists, and 3)
to propose the guidelines and suggestions to develop supporting content stimulating the
accommodation selection decision of tourists. This study was a quantitative research. Data were
collected by using questionnaires from the sample of 400 people. Data were analyzed by mean,
percentage, standard deviation, t-test, One-way ANOVA and simple regression. The probability
sampling was conducted through cluster sampling. Data were collected from the sample in
Bangkok area, consisting of Ratchathewi District, Pathumwan District, Chatuchak District, Bang Kapi
District, Taling Chan District and Phasi Charoen District.

The results of this research were as follows: 1) most of the sample were female (66.00%),
those aged between 21-30 years (54.00%), single people (74.00%), earned average monthly
income of less than 10,000 Baht (49.50 percent), graduated with a bachelor degree (60.50 percent),
worked as students (56.00 percent). The results of testing hypothesis indicated that 1) the sample
with different demographic factors, namely monthly income had different accommodation
selection decision with a statistical significance level of 0.05, 2) the sample with different
behavioral science factors had indifferent accommodation selection decision with a statistical
significance level of 0.05, and 3) the sample’s satisfaction and demand for content format

influenced accommodation selection decision with a statistical significance level of 0.05

Keyword: Content, Accommodation, Decision
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Abstract

The objective of this research is to 1) study the different demographic factors and the
purchasing decision for Primaya Fiberery supplements, case study: online customer groups and 2)
predict the marketing mix factors and product purchase decisions. Supplementary food brand
Primaya Fiberery case study: online customer groups This research is quantitative research. Data
were collected by using 405 questionnaires. Data were analyzed by means of percentage,
standard deviation and T-test, One-way ANOVA and Simple regression by Purposive Sampling.
People who used to consume and buy supplementary products Primaya Fiberery food Only
online

The results of the research showed that The majority of the samples were female, aged
between 21 - 26 vyears, studying in bachelor degree level or higher. Occupation Employees /
Employees Private companies The average monthly income is 10,001 - 20,000 baht. The results
of the hypothesis testing are as follows: 1) Different demographic factors for incomes There are
different decisions in accommodation choices among consumer groups in Bangkok. With statistical
significance at the level of 0.05. 2) The different behavioral factors in age and education level,
the purchase decision of Primaya Fiberery supplements, case study: different online customer
groups With statistical significance at the level of 0.05 and 3) The marketing mix factors influence

the decision to buy Primaya Fiberery supplements. With statistical significance at the level of 0.05
Keyword: Dietary supplements, online customers, purchase decisions
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Abstract

The objective of this research is 1) To study the factor of demographic that different to
have the commitment of bank customer engagement in Bangkok so different. 2) To study the
factor of behavioral that different, the commitment of bank customer engagement in Bangkok is
different. 3) To study the factor of attitude affecting the commitment of bank customer
engagement in Bangkok. This research is quantitative research. By used questionaried a number
of 400 people. The data analysis by used Mean, Percentage, Standard Deviation: S.D. and T-test,
One-way Anova and Simple Regression. By the cluster random sampling consist of Phaya Thai
Area, Bangna Area, Chatuchak Area, Bangkapi Area, Taling Chan Area and Bang Khae Area.

The research found that 1) The most of sample group is female the number of 272 people
(68 percent), the age range between 21-30 years the number of 172 people (43 percent), career
company employee the number of 124 people (31 percent), revenues range 15,001-25,000 baht
the number of 156 people (39 percent), level of Education Bachelor's degree option for most the
number of 244 people (61 percent).

The result of Tests the hypothesis found that 1) The factors of demographic, Age,
Occupation, Revenue and Level of Education that different to have the commitment of bank
customer engagement in Bangkok so different significant at the statistical level of 0.05 2) The
factors of behavioral, Brand loyalty, Occasions, Ultralization Rate and Exploitation that different
to have the commitment of bank customer engagement in Bangkok so different significant at the
statistical level of 0.05 3) The factor of attitude affecting the commitment of bank customer

engagement in Bangkok significantly at the statistical level of 0.05

Keyword: Bank, Banking Business Group, Commitment
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Abstract

The objective of the research is 1) to study the demographic factors of Fitness Business
Group of Customer. 2) to study the marketing factors that affect to the commitment of Fitness
Business Group of Customer. This independent study is a quantity research with the sample
consisting of 400 people. Data analysis using averages, percentages and standard deviation
statistics. The hypothesis testing method consists of T-test, One-way Anova and Regression.

The research found 1) Most of sample are female 213 people (53.30 percentages), Age 25
to 35 years old 123 people (30.80 percentages), Single 207 people (51.80 percentages), Bachelor
degree 333 people (83.30 percentages), Company employee 151 people (37.80 percentages),
Income between 30001 baht to 40000 baht 88 people (22.00 percentages) 2) the demographic
factors of age, status and income are different have an affect on commitment of Fitness Business
Group of Customer to be different with no statistical significance at the 0.05 level and 3) the
marketing factors that affect to the commitment of Fitness Business Group of Customer with no

statistical significance at the 0.05 level.
Keyword: Fitness, Fitness Business Group, Commitment
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Simple Regression Lo UNBAINENNUTTZINN
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R . NANSNAdRUY
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Abstract
The objectives of this research was to 1) The study of different demographic factors has
different customer engagement in the telecommunication business. 2) Study the satisfaction

factors that affect the customer engagement of the telecommunications business.
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This research is quantitative research. By using a questionnaire consisting of 400 people.
Data were analyzed by using percentage, mean, standard deviation and Chi-Square statistics By
convenient sampling method. The results of the research showed that 1) The majority of
consumers are male (76.10%) and female (23.70%). Age range 26 - 35 years (77.60%). Single status
81.50 %. Self-employed / Owner for 63.80 %. With monthly incomes 22,001 - 29,900 baht or 71.60
%.The hypothesis test found that 1) Different demographic, age, and income factors have different

commitment of telecommunications business customers. With statistical significance at the level

of 0.05 And 2) satisfaction that

significantly  affects

customer engagement in the

telecommunications industry at the statistical level of 0.05

Keyword: Telecommunication business, Telecommunications, Engagement
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Abstract

The object of this research is to 1) Study Organization Trust, Job Satisfaction, and job
Performance of Employees in a company in Maptaphut Industrial Estate 2) Study Job Satisfaction
as Intermediate variable coordinating Organization Trust and Employee’s Performance of in a
company in Maptaphut Industrial Estate. Sample size for this study is 100 Employees. The
instrument for data analysis are Percentage, Average, Standard Deviation and Structural Equations

Result of research are 1) Organization Trust, Job Satisfaction and Employee’s Performance,
overall mean were at a high level 2) Assumptions "Organization Trust influence on Job Satisfaction”
the result of hypothesis is empirical data support** hypothesis at Statistically Significant Level
0.01 3) Assumptions "Organization Trust influence on Employee’s Performance" the result of
hypothesis is empirical data support* hypothesis at Statistically Significant Level 0.10 4)
Assumptions "Job Satisfaction influence on Employee’s Performance" the result of hypothesis is
empirical data support** hypothesis at Statistically Significant Level 0.05 5) Assumptions "Job
Satisfaction is Intermediate Factor Coordinating Organization Trust to Employee’s Performance”
the result of hypothesis is Confidence Interval Value covers 0 value, so we able to conclude that,

Indirect Influence Value equal to 0 so not support assumption.
Keyword: Organization Trust, Job Satisfaction, Employee’s Performance.
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Abstract

The objectives of this research are to (1) study the service quality, customer satisfaction
and customer loyalty of consumer supplies of petrochemical industry in Rayong province, and (2)
study the customer satisfaction as a mediator of service quality to customer loyalty of consumer

supplies of petrochemical industry in Rayong province. Sample group used in the research is the
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120 personals who are authority to customer loyalty of consumer supplies of petrochemical
industry in Rayong province. Statistical method conducted in this research is the structural
equation model via PLS Graph 3.0 program.

As results, it was found that the average value of service quality, customer satisfaction
and and customer loyalty of consumer supplies of petrochemical industry in Rayong province are
of high level. For analysis results obtained from structural equation model influencing and
customer loyalty of consumer supplies of petrochemical industry in Rayong province, it was
shown that the customer satisfaction as the mediator is the particular factor linking to the service
quality and effecting to the and customer loyalty of consumer supplies of petrochemical industry

in Rayong province significantly.

Keyword: Service quality, Customer satisfaction, Customer Loyalty, Structural equation model

1. umin

Tuts 10 iehusn apgmamnssa Jn1s
fhogrunswanlulsemeiiouthuinniy dwali
Paaruannsavesineanas wulldunisamu
yzans LAswgRalulsEmAveNef NNl nsasU
AALenvuanas YnzinnUszimaluleideisy
USusudndnisasyulumeluladlva Sguiadslam
1AIMSHTING AN ileiiuTaAuamnsoly
nsutsiuvesUszmaeEnen3eds Inedativang s
anusadnludnisiludsemaimuinielud 2575
elaununsiaiuseidouasygiafiaewain
nriueen “N1SLAUNTIEAIINTITEY” LAY
ANTUNITLULUALATYINANTAIURLAYIIUAY
aaenvu Tasenseduiiud 3 Sanfnusenaude
svueavay’ anduns Induiudindnlunis
duasuiauigaamnssutivaneiiielvnie
mzi’uaaﬂLﬁugmwamLLazU'%misi?uﬁwaamL%u

n1simurlunirgnanssudedudiu

v A

drANazresduasulvinnisasyuiniiuade

o

aun50UasUlATIETIATEEAIINAITIININIS

Na® (Manufacturing and asset based industry)

lugmsnanatelmidldnnuslumandndugs e
a¥sgaAufinaInMsamuimuIANA WaYAUaE
USn15 (Knowledge based industry) lagnina
IINNITAAIU “ QRAIMNTTUASALADS " WINOUIAR
Tu 10 gea mnssudivuiefivseneudie
gaatvnssueusudadelvad, anainnssy
Sldnnselinddanioy, graivnssuvieaiienngy
soldfuaznsvieafisndeguaiw, manunsuas
walulag¥inn, gnamnssuniswdsslems,
HomdsTanmuaziafidinm, geanasunisuys
sUa 19, Weindaianinuagiaiidanin,
ANAIMNTTUNITUNNEATUINRT, ERAIUNTIUNIT
YUAWAZNITUY, IRANNTTUAING N1TNYATLAL
weluladTanm, fusudiognaivnssy gy
msiAulafisiung sfsfs uasdsBuvesUszina

nsdasanaululedlalul (Bio economy)
139 LATEFAYINN MANINAITIIUFITUVDS
AMAeNIY bRuAduOuiau “luledlalull” &
szaznan 10 U (U 2560-2569) finseuawmuaniiu

yaA1UszuIas 400,000 dMuuv wusesnidu 3



'
=]

MNIAsHYremanilardumans wninerdeedeornud U9 4 atui 1 weuunsiau-diguiey 2563 | 71

sogdl 17 2560-2561 ldiiuasmuiszanm
51,000 &1u079 Lilafegoan1RmUING 3911
From wefidanim owns Tandusast fadwne
wﬁm‘fwmamwEJLﬂimu%qméqqLﬁaﬁﬁmmﬁmm%’ﬂm
15A31nTngAun19sTINYIA annisldarsiaiily
nsTUIuNISHARTvEdnsIuRIulAsIN e

spoeil 2 snined 2562-2564 THRuamu
Uszanay 182,000 a1uum ai1e “lulelniues
ADULNANTD (Bio refinery Complexes)” %3 o
HARA N ININYAAIGIRENATUINAT

Aosoandndud tiload1eyadiinly
QAAIMNTTUYININ (Bovuaviud1Uznda) sauds
n1sasisilaslnluuATygiagInmuazuinn sy
895U 1130 lulalnda (Bio polis) 53uWan1s
WawInnssunulasinsatiuayuene 819 n1s
fimuresoananSusigIudinmitiyanisly
LATOUNEF99)

semeil 31 2565-2569 HinRuamuUszInA
132,000 814U Lﬁaaﬂizﬁ’uaj“ Regional Hub”
Augnatwiensuangeamnssululenanaiinues
T, @115 INUAURUULALLTINURANLT S
wdvddmiundndne Taundudas nsdade
antuideduge Boandviusiduge

unusuiagiliiAanisasuitslunas
AsUszmalusuiundydne 100,000 auum
a¥1ayarNsdeeandundudue 75,000 a1uum
oviliuszmalnefinsndnedringuaz Tadu
seAulan 20 578015 NelAnN15919911811N37
20,000 fusia vauzludiio vesuny agiin

UAAMNAATEFAATINMALLINATT 2 Wie @379

'
1 a

yaAnfinINdeskazdud1Uends 400,000 a1
vnsial adrayarinisdseandundusioe 75,000
auum nelviinnisimaluladgadiunamu

WaRuluauAs

AuBauisIvasananssulinsini
nuananssuKing

UM 1 Anadeulesvetgnamvnssuting

wiliugaamvnssudmung
a « =

NN 1.1 “ANsTouleasenavngsy
Ulasiadifugranunssuidinune” aziiulain
gnaunssullnsiadl [Wugeamnssusutidined
ANUAAYDE1NIN LagdmansEnUlagnTIRanIs

o v ¥

wWasuwUasvesgnainnssuduiugiu lu
aninwindaunisgsnadagiuuazauinng,
anamnssutinsiail diulngjaziilsanuuazgiu
nsuaneglulvaasugiafiiey Sminszees daly
NSHAUINULKURAIUNATYFAINLAYAINGD 8
daallsanullnsaiiludminsseoaddruiuig
390U wazvualssuivgtu Snvisdaduduys

[ o Ly

dAyinN1AgIAY aRa1NITU Y30UTEN

o

v

#1199 idmiedufuazuinsiisdeadiugadu
AUAIUABINITYRINAIN
gsnanIsdndmuigwasliuinasdusn
Usziantangunsaiduudesiidndudesddly
nszUIUNIsHAnTDdlsIuERanssullnsiadl A
ity fefiféelvaiintu doudwmansznusie
AEN510L01 HaMenTILaEn1don 1B dIuuts
aa1n senny AlET1Y wazdls Tauluiians -
pon vasyAansluasAng, Msutstuiizuussiy
S0y 9 g3fadeanesuUiufLiienuegsen

Inganivegedansuwdsdulugaainnssuniaing



'
a

72 | MIansuywemansLardanaans univenduiedisenaiud U1 4 aduil 1 ieuunsiaN-guieu 2563

Fudou wazgnaildrufeadesedialnddnly
nszuIunsAndulasnduazdesfinwinagnseingg
rniaiun USuUsewnunsuInisdinnisgsng
afeqannmsTiuinsfinuaziiuseansam lng
Tdnagnsdungugndndivuie Jeaziiia
audfvedlasiaiduduazudnsiiisades
fugndumdn iieanudianela uazasandesiy

ANUABINITVRIGNAT NTNYINTUYWENTUTLANT

o v = a 1

AMweranauldudsdduNan NaznelwiAannig

@

'
N = S 1 1

TaUaumenisutedundedu wavdmanonay

[ YY)
v a v

ANAATUNGANTTUNNITRTIVDINAT

2. I99UsLaIAYaINIIIY

2.1 \lofnwinanwnsliuinng anuils
wolavaldu3nis uazaudnfvesldusnig
gunsafAudesvesgramnssullnaadludeia
5809

2.2 ilednwinudianelavesdlduinisly
gruzmnUsAunatsiidoulosdvinaveanann
n1sliusnisgaiudnvesdldusnisgunsal

dulfewasgnavnssutlnsealludwminszees

3. YBULUAYBINTIVY
HARINNTNUNIUITIUNTTUFIILAUNT
asteonulfiduauuigiu fod
3.1 anuAguil 1 auna1wnsliuinisd
ansnasemiuianelavesdlduinisaunsal
Audosesgramnsnitinnedluminszees
3.2 auNAgIud 2 fie AunmnsliuInig
i8nsnadealtudnfvedlduinisgunsal
Audosesgramnsnitinnedluiminszees
3.3 auufigiud 3 Ao Arudanelaves

Y a aa a ! (% v a Y a
Eﬂ?ﬁUiﬂ’]iN@%ﬁWﬁWBﬂ?WN%Qiﬂﬂﬂ@‘U@Q@‘UUiﬂ’]S

gUnsnfAudeswesgnamnssainnedlufmia
2809

3.4 auufgiudl 4 Ao Anufianelaves
gldusnsiduiuysdunarsseninsnaninnisly
Uinsganusnfvesdliviniseunsaifiules

vosgnamnssullasiniiludminssees

4. YBULUAYDINTTIVY

1%
[

dielinsideassilidulunuinguszasd

e

1043981119l Jdeldfmunveuiunvesnis

4.1 VBULYARIUUITZVINTUATNFUAIDENN
Ussmnsiililunisifendad Ao fléuins
pUnsnfAudeswasgnamnsslinsnedlufmia
3899 912U 159 Wie uaznguitegsildlunsg
Wodudlduinisgunsaifuyteswasgmamingsy
Ulnsiadlludaninszeas 39U 120 fege lag

a

AWYANUAYUIANGUAIBE1IINNTATUIUAY

e

WIAAYDY WUA3 W3eENa (2553)

4.2 fanusnlglunisne

(%
a Ya o

AMTIASILENelAAN®Y BNSNAYRIAINY

Y

fanelalusu lugruegdudsAunarsiidoulss
aulinddalusednis guanisuiRauves
wifneuuTEuvianils Tuflaugeamnssuuiumm
ERGIHNERY

4.2.1 auUsdu Ao

A1ulI11919lueeAn1s (Organization

a

Trust) 1Use NBUAIEY AN (Honesty) AW

v '

Woludeyav1ia1s (Believing in Information)
nsen1sindaula (Believing in Decision)
uavANANYMrYAAA (Personality) MLLLIARYDY

Tammy A. Boe (2002)



'
=]

NIAsUYremanilardnumans wninerdeedeernug U9 4 atui 1 ieuunsiau-diguiey 2563 | 73

4.2.2 Faudsdunans Ao

arudianalalusny (job satisfaction) 7
Usenaune dnwaiza1u (Job Details) Hanauwnu
(Compensation) A1131A17%11 (Advancement)
\iausaueu (Colleague) MuWIRAYEY Luthans
& Doh (2009)

4.2.3 AauUsnny Ao

NaN13UHURNUURININIU (Employee’s
Performance) fiUsznauay nad1Liavedsnu
(Success of Work) s1ung@nssy (Behavior) N3
U URU (Working) muuwIAnues Timothy A.
Judge, Carl J. Thoresen, Joyce E. Bono, Gregory
K. Patton (2001) [4]

4.3 YoulAdusTEIIANTIANY

n1sfnednswavesauianelaluaiu Tu
s1ugduUsAunarsiidenlesainulinnedaly
89AN15 dnan1sUURMUvRINTNIUUS I
nils Tullaugaainnssuuiuninae 16Minis
sudunsfudoyadeusifeudiquisy fufou
ANHIAN W.A. 2560

o

5. 35159 HUN1578

(%
[

a o ‘34’ < a v a a 2
AN9398ATIRLUUNNSITOLTIUT U U

FULUUN1539818961573 Taglduuvasuniu @
Y

N33 LAA L TUNITITENTVD U ALAE S8 ALLD YA bl

1%
=]

ANSANTUNISITVYAIY

5.1 Uszrnsuaznguiieeng

o

5.1.1 Uszunnsitdlunisiae

i [
v A

Usgansiildlunisidonsad Touagld
U3nsgunsniAuAesvesgranmnssuiinsadly
JninTEeRs I 159 U

5.1.2 nguiegnsiildlun1side

va U a v A Y a
Anigunalunisandulafnidenyiiuinig

guUnsalduUdnsvesgramvnssulinsiall Felawn

laun drgrnaunugentngs viededndedndnglu
lssugnamnssulinsailudawinszees lagly
ASANUATUIAVDINAUAIDYIAULUIAN YD

a

HUMI N38zNa

9

(2558) F9l@itmunvurnngy
fegreunuiai 100 Au waztiteUosrunsgey
mgveateyanionislasutoyansunduilyl
ASUNIUANYTA 3998 ITWANKUUABUANY
$ruauieAy 120 wuuaeua

5.2 13siiefllunsade

Hunuvuaeuaw Ssuseanidu 4 dw fo

daudl 1 uuvasunuiedsdiuyanaved
Anauuuuasuniy taednwauzdia1uuwuy
M3I989UT18N17 (check list)

dauit 2-4 \Hunuvasunwlunisuseidiu
ANAINNITIUTNT Anufanelaveslduinig
wazAUTnAnflasanvuzvestadiniudy
119 518UUTEUIAT (rating scale) AINLUUVDY
Likert (1932)

5.3 Msiiusausutoya

F98lALINLUVFBUAININUIY 120 2T

e ®p X

\vaa o a o & Y a
wigndg1uralunisdnduladaidendliuinag

gunsalauldesvesgaamnssutingedl Tudmin

9

5893 Falaun fernaunugontnge dredanssy
A1gdngadndie wagdreadesduailulysanuy

gramnIsullasiall Fan1smaunduasunnaty

v A

NRINUUUMUUFBUAUN RS UANNIRTIEDU

AHENYsl ke Insideyasioly

Y

5.4 M3Anszidaya

b4 s

Weldnsiaouadriuanysalvediuy

e>2p

gounuudiuasdeyalagldlusunsudniagy

o v

LAz uulATIase e tayaNnIATIE NI
ananusznaume 1) @admaanssaul laun A15ee
ay (Percentage) ALadY (mean) wazdiuilsuu

115514 (Standard deviation) uag 2) @nfnns



'
a

74 | MIansuywemanskardauaans univenduedisenaiud TN 4 aduil 1 ieuunsiaN-guieu 2563

AATILAAILUVANNITEATIASS (SEM) TaeTe
1Usunsu PLS Graph 3.0 (Chin, 2001)
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Suswaldslassadravasmaiunuailunuesuazussgddalunsihnuiiideyszavseaa
TusnuvaseaadasininyaUlng dnaaunsu Janinuasugy
STRUCTURAL INFLUENCE OF SELF-ESTEEM AND MOTIVATION ON THE
EFFECTIVENESS OF VOLUNTEER AT SAINT PETER’S ROMAN CATHOLIC
CHURCH, SAM PHRAN, NAKHON PATHOM

STANTIU Yausen'
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aowsegelanislukasussgalanisuen (2) mauauatluaweIfIunsiiauaunsaidninase
wsegslaniglusazusegalanisuen (3) maiunaeluauesiunsinuanuilansnadnousegela
melunazissgdlanisuen (4) wseslanigluddnsnaseysvansualuaumuanuienelalunisinau
auAtenlun1sina wazsuanuauluddn uay (5) usgdlaneueniiavisnaseussansnaluauniu

Anuitenalalunsiey sudedlunisieu wassuaiuguluiie
AdnAey: NMswiuRuATtuaLes, wiegdtalunisvine, Yssavsnalunu, ananadas

Abstract

This research is aimed (1) to study the level of self-esteem, motivation, and effectiveness
of volunteers at Saint Peter’s Roman Catholic Church, Sam Phran, Nakhon Pathom, and (2) to
study structural influence of self-esteem, motivation on the effectiveness of the volunteers. This
research was a quantitative study and was conducted by a survey questionnaire instrument with
a sample of 312 volunteer at the Church. The statistics used in this research was analyzed by a
frequency distribution such as percentage, mean, standard deviation, and structural equation
modeling (SEM) applied in the so-called PLS-Graph 3.0. This research found that: (1) the level of
self-esteem was high, and when considering each factor, the finding showed that the volunteers
had the highest level of righteousness; the level of motivation was also high, and when
considering each factor, the finding showed that the volunteers had the highest level of intrinsic
motivation; and the level of effectiveness was also high, and when considering each factor, the
finding showed that the volunteers had the highest level of happiness in life; and (2) the results
of structural influence of self-esteem, motivation on the effectiveness of the volunteers were
that self-esteem had positive and significant impact on motivation as well as motivation had
positive and significant impact on effectiveness of the volunteers. When considering each factor,
the findings showed that: (1) self-esteem in importance had significant impact on extrinsic and
intrinsic motivation; (2) self-esteem in capability also had significant impact on extrinsic and
intrinsic motivation; (3) self-esteem in righteousness also had significant impact on extrinsic and
intrinsic motivation; (4) intrinsic motivation had significant impact on effectiveness in job
satisfaction, work values, and happiness in life; as well as (5) extrinsic motivation had significant

impact on effectiveness in job satisfaction, work values, and happiness in life.

Keywords: Self-esteem, Motivation, Effectiveness, Volunteer
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Useanswaluau

AMUNINe e
Tuau

wsegdla
neluy

A15HAY
#1375

wse3dla
neuen

AILEY
Tuain

ANA 1 NFOULLIANUAAIUNITIY

5. FUNAFIUNTTIAY

suNRgIud 1 (H1) mawiunulunues
fanswasiausegelalunisvineu

aunfAgiud 1.1 (H1.1) nsiiun uanly
puRuNMseudAydnSwasausagslanieluy

amﬁgmﬁ 1.2 (H1.2) mswiunaualunLes
Aunsiiaudiidvsnaseusdanieuen

amﬁgmﬁ 1.3 (H1.3) nsiiiunnuAlunLes
AunsiaNasaiisviswasieusigslanely

auRgIuil 1.4 (H14) mswiuaaAilunuies
é’mmaﬁmmmmﬁaﬁﬁw%waﬁiaLLsaﬁ]ﬂﬁ]mauaﬂ

aAgIud 15 (HL5) nsiunneluauies
AunsiiauANLALiBvSnaseusalanely

AAgIuT 16 (HL6) nsiunnAlunuies
AuMsilAumMRTBvEnasansagslaneuen

auNAguil 2 (H2) usegslalunisviney
JanSwasiauszaninaluu

auNAgIud 2.1 (H2.1) usegslanielud

a

dnsnamaUsansnaluusuANLNInelaluau

aunfgui 2.2 (H2.2) usegalanieludl
ansnadeUseaninalunui A denlunsiau
auNAgIud 2.3 (H2.3) usagalanielud
ansnadeUseavINalunuiuauaulugIn
aunfguil 2.4 (H2.9) wsegslanguend
answadeUseaninalunuiuauielaluau
auuAgIudl 2.5 (H2.5) usegslaniouenil
ansnadeUseaninalunua A donlunsiau
aunAgIudl 2.6 (H2.6) ws9gdlaniguend

ansnadeUseavINalunuiuauaulugIn

6. A5N15ALUUN5IY

n13An¥ITeaTall 7819951539818

d 1

U311as (Quantitative Research) figautiudaLvasy
wazdoasUidausuia Inelduvvasuanudy
A4 A oA Ao a a a a %
\wsesilelieduduauuAgIuvedvEnaIlasasng
YoInsiuAuATuALLeY wazlsegdlalunisviheu
nilsaUsedninaluuvetotaradnsintinyey

= v =

Wins gineaiunsiu Jminuasugu 398338

-1

ﬂUWGUUSﬂ’]'i’J‘\]EJGNu
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6.1 Usznsfildlunside fe eranasing
TadnuaUles gneaunsiu Jaminuasugy
17U 1,426 AU

6.2 naui108197 141un"5398 Ae 9nan
avasiadnuadlng gnneaiunsiu 39nin

uAsUge 31U 312 A Lagld3snsivunngy

a

MDY NAIUNIT1999981816U (Taro Yamane) 9

) A 4 vy = ~
SYAUANULTDLY 95% gaulPilAIUARIAAADUT
gausule + 5% (Yamane, 1973) laun15398asall
fiszugia1dna iR Ideld35nseusiaes
wuud Ui (Stratified Random Sampling) 1ng
= ] 1 5 al 6
Wenduannussuinsluudaztugiluesdns lagay
YinnsgusieeNeuuudad 11 (Proportional Stratified
Random Sampling) kagAliunsgufIag198E19
318 (Simple Random Sampling)

6.3 A3 N T UMY WukuuaaUaY
Favadu 4 du lewn dui 1 wuvasuautady
d7IUUAAATEIN NOUKUUADUNN WuauLUY
A519@8UII8NNS (Check List) @3ui 2 — 4 huugauny

WoTaszaunsiunaaluaues (Msflenuddy

AN5199 1 HAaN1TIASIZRAALUSEANSHLaaNN

N15AANNEINNTD karn1siamAINm) usegalaly
n13vieu (useglanielunazusegddaniguen)
wazUsednsualuau (anuianelaluau Arlley
Tunsvieu wazanuauludin nednwuzodde
Ao duIns1d@IuUseuaAn (Rating Scale)
AULUUYDY Likert (Likert’s Scale)

6.4 N1IATIVADUAUNINYBILAT 011D

FFelasndunisnsivaeuaunInAsasloneou

o &Xp

a o I -
1579939880 0U 2 YUABU AB (1) N1SMSIAEDU
ANNATIT LN (Content Validity) 1899190
NINFUIANUFDAAABITENINTDANDIUAUAILUTN
A9In157 lagnIsARIiAINLdanAane (1I0C)
1NNTUTaWINAU 0.5 undudennny wag (2) N3
M5198RUANUTY (Reliability) LTun1snsi9aeu
WadnauaenndoanigluvesaunInlag sy
909LA3 993891920V #2835 duUseans waan
294 Cronbach (Cronbach’s Alpha Coefficient)
d’ a & a Q‘ (Y
ganan1TiATIznduUIzansuoan1azUsngng

AN5199 1

Auus

Arduuszansuaan ()

nsLunATlunues (SE)

- nsiiAudAey (SEA)

- nsdAuaINIse (SEB)

- MsilAAUA (SEC)
wsegdlalunisvienu (Mv)

- wsagslanielu (MVA)

- usegslaniguen (MVB)
UsgAndualuau (EF)

- auiswelaluau (EFA)

- Anflealunisvingu (EFB)

- AnuguluTin (EFQ)

0.893
0.793
0.828

0.840
0.897

0.827
0.850
0.932
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6.5 M UTIVTIMTBYA §ITBUINUUUERY

[ ! Y 1 A g o v v
a1ufunquitegsilueiaadasindnyylag
FUNDANUNTIU FanTauasUga 911U 312 AU T
finsmaunduasunnaty naRIndudluvasy

DUUPTIVADULALIATIZNUDUA

Y

Y

6.6 N193LATIwviveya HIdeldlusunsy
dusaguneadffierdoyauniiaszinieaia
TngadAnildde (1) addnssau lun dlade
(Mean) LLazﬂ"JuLﬁIEJQLUUEJW]ig’m (Standard
Deviation) kag (2) @ifin153LATIERAIMUUANNTT
1AS9a519 (Structural Equation Modeling—-SEM) Tag

T#lusunsudnsagu PLS-Graph 3.0 (Chin, 2001)

7. Han13nszidaya

7.1 HaMTIATIENYRLAYRIENBULUUADY
aaluadat wud frounuvasuniudnlngdu
WAl (Segay 68.59) Ho1g58nang 41-50 U
(Seway 22.76) danunnlan (Seeay 48.40) i
szAuMIANEIUTEIQYI93 (Govar 32.69) uazilsnels
WAssadawRINg 10,000 U (Gawaz 40.06)

7.2 HANITIATIERANANTTUUVRINLAY
AATIUALLDY (N5TiANEAY N15EANETINTSD

waznsilnuang) wsegdlalunisvie Wsegdla

melunazussgilaniguen) lasuszdnsualuny
(Puianelalunu Afdeulunisvineu wazaay
gulutin) lnenansiasedt wuil grauiuvaey
anudlngimnudadiuierfudadeusesansua
Tusuaruanuguludina (X=4.21, SD=0.73) T
sefuIniign sesaan Ae JaduuszAvinaluny
Frudndenlunsvinau (X=4.16, SD=0.68) {Jade
maiunauAilumuesiunsTinguAuR (X=4.07,
SD=0.65) Yadeusegslalunisviauaiuusegals
Aol (X=4.00, SD=0.68) Yadenisiunaenlu
AULDIATUNITHAINUE A Y (X=3.99, SD=0.66)
Havouszansnalunusunufiswelaluay (X=
3.88, SD=0.69) JadanisiiunaalunuLeInu
Asflauananse (X=3.77, SD=0.65) LazgaYIngY
Uaduusegelalunmsaudiuusegdanieuen
(X=3.66, SD=0.80)

7.3 HANITIATIZAAMLUVANNISIATIES 9
melusunsudnsagu PLS-Graph 3.0 (Chin, 2001)
FadunsinzdanuduiuslaeduUssansany
ANNBYBNSNAN19MTIV0989AUTENBUVBINSLTU
AuAlunuesuazussgalalunisviaud e

UseaNSHaluauYe90@dlas AN 2
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EFA1

| MVA1 | MVA2 ” MVA3 I MVA4
.
J
S
o
SEB2 0.783
790
K
SEB4
0
%
SEC2 0.827
Y
SEC3 S
o
SEC4 MVB1 MVB3

EFA2

EFA3

EFA4

EFB1

EFB2

m
A

\) > \ \

MVB4

Al 2 umepnuduiusiuuuaunislasaiisedusznauresnsiiiun e

lupwenazusgelalunishauniideussavsnaluauvesenaadas

AT 2 wanFUNIAINF TSR
wuvUaunisiasiadesdesef $8nsnade
UsedvBualuau wudi (1) nsiiunualunuies
AUN1SHALEIADY (SEA) AUN1TIAINAINITA
(SEB) wazm1un1sdAmAIug (SEQ) d8nSna
nansasiousagalaniglu (MVA) dewindu 0.154,
0.360 4az 0.320 A1UaIRU (2) N1siiunmaily
AULDIA TUNITH ANEIA Y (SEA) A 1Un15l
AUAINTA (SEB) Uagsun1siinaaIua (SEC)
fensnan1ansesiousegalanieuan (MVB) dan
Wiriu 0314, 0.242 uag 0.161 mMua1au (3) wse3dla
nelu (MVA) fdnsnan1snsesiouszansnalusu

Ya901a1adATA1uAINNanalaluanu (EFA) Ay

Ailenlun1syieu (EFB) muanuguludin (EFC)
AA9INAY 0.580, 0.653 Kag 0.691 AINAIAU LY
(4) usegalaniguan (MVB) uazlidninaninsssie
UszAnanalusuvesenaadasiuanuienelaly
1 (EFA) arua1denlunisyineay (EFB) Anu
AUaludIn (EFC) ddviniu 0.622, 0.561 uay
0.538 MuE9U

7.4 HANISNAFDUANUAFIUNITILATIEN
dngnadalassasaveinsiiunualunue ey
usagelalumaiauiifideuss Andualuauves
praainsialnuaulng gneaunsu Jwmin
upsUsy ArduUsEAvsdumatauuandnetuld

o =
PNRITNN 2
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M15797 2 AFUNANIIAARUANNAFIUNTITY

- . Fuuszans
AuNAgIUANTITY y , . .
Wune AN t-test HAANS
(hypothesis)
(Coef.)
H1 nsiunarlunuedidndnadeusegslalunisinnu 0.756%*  29.602 atuayy
H1.1 madiurmalunuesiunsiiauddiylsvsnase
wsegslanelu 0.154** 2.456 atuayu
H1.2 madiurmalunuesiunsiiauddiylsvsnase
wsegslanieuen 0.314%* 3.394 GUAGINY
H1.3 nsiiunmAlunuewinunsiinuaunsaddvsnase
wsegalanelu 0.360% 5.213 atuayu
H1.4 nsiiuamAlunuewinunsiinuansadidvsnase
wsegslanieuen 0.242%% 3.294 atuayu
H1.5 nsiiunmAlunuewnunsiinaAuAiavsnase
wsegdtanelu 0.320%% 3.855 atuayu
H1.6 madiuruAlunuesunslinuaNuAiavsnase
uwsegslanmeuen 0.161** 2309 afuanu
H2 usegslalumsviaulianiwaseyssinsnalusu 0.766***  27.436 atfuanu
H2.1 useslanieluiidvsnaseuseansualuausunnuis
wolalunu 0.580%** 11.227 avuayu
H2.2 usegslanigluiidvSwasieuseansualunuaeilely
M3 0.653*** 15.827 GG
H2.3 usepslanigluiidvSwasieuseansualunusuniugy
Tudin 0.691%% 17.510 atuayy
H2.4 usepalanieuaniiBvdwasieUssavanalununmualuie
wolalunu 0.622%%* 10.335 atuayy
H2.5 usedlanieueniidnsnasieUssansnaluusuaiy
Hedlunsvinu 0.561 % 10.324 TGN
H2.6 usepslanieueniidnsnasieUssansnaluauiu
ANuguluTin 0.538%* 10.218 atuayu

MEme: (* unede p-value < 0.10 ¥38 A1 t = 1.65), (** Maedla p-value < 0.05 38 A1 t = 1.96), (** nugis p-

value < 0.01 ¥i38 A1 t > 2.58)

c{' Y @ 1 @ J

1NM15199 2 wanglviliudn n1sLiua AT

Tunulesaun1siiaudAy n1sdanuanise
Aaada a

LLaZﬂ’]'ﬁﬁﬂmﬂ’J'}NﬂN@V]ﬁWﬁ@laLLiﬂﬁﬂiﬁliuﬂ’ﬁ

auauusagslaniglunazusegalaniguen d

wsagalalunisviarustuusegdanielunag
wsagslanisuanddninareusednsualusnusiiu
Aauianelaluau Adeulunisvinau wae

ANNguludin
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8. NMsaAUTIENA

8.1 Jadenisiiunaa1lunuios 910
HAN1SITENUIN NISLAuAMATlUALLEIAIUN1SE
ANNAIATY N1TUAMUAINITD LagN1TLAMAIUA
fangwantensesiaunsegalalunisvinauau
wsegdlaniglunazusagdlaniguenvesenanadas
Totinyaylns duneaunsiu Jminuasugy Lag
aoandesfunsdnwiaidediAsidesiunsdiu
Anrlusuosiiinaseusigdlalunsviany wui
Lunenburg (2011, p. 1) la@nw1nisiiunuanly
puTINansEMUsonssgslauaUsAvENaluY
HaN13398NUdn n1siunmalunueziinase
w9gtlanazyuszaninaluay msizniswiunue
Tunuesazidumnandefiiisrdunissudaiy
annsavesnutedlunisnsyyihauliussg dams
wiunuAluauelBvEnasonuiininauden
flaziFoudiagmssmautminefinuivuafiazaiig
THiAaussduntala Auiesneteui agih
UszaunsalnsisousLagAusanNN1ee1u el
ysannsiinatoiduaaudnfalusumnud
aeAn1sMvuald WwlAeIiy Cherian & Jacob
(2013, p. 80) A An®IAIUFUWUS VO IN1T LAY
A lunuesiiinasonsagslalunisieuuay
UseANNAluauYeIntnaIu Nan153enuIn A3
wiuamATuauednatowsgaltlunsinumag
UszdnSualunueanidinau lnenisiunauaily
autesazidunalnnisviiaunazaiuisanivua
wauvesnuLedld eninauvesesdnininugg
Tunnalalunisviau tnsusegdladanaafaziu
Lssdulinidneuyieueg sz Aninaniud
peRMsimualy

8.2 Uadeusegdlalunisinau anuanis
FWenudn wsspdlalunisiauiuisegslanigly

wazusegslanieueniiansnaneussaninaluau

a

Tnsasnadosiunisfnuiauidediisrdesty
usegdlalumsvhauiidvdnaseUssavsnaluau
WU A3I50 ASieuuw (2557) ldAnwiusegsla
AdwasoUszAninanisufuinuvesmiiney
nsdlfnw: gudujdAnisdude surmsmded
Inouvianis namsidonuin usegeledifinade
Aud§avesau Tnssnegluviunats e
farsundusieaiu wuii druanuduius iu
Wleusaau Mudnvaranuiivh fuaamwnden
lunisvinuegluseauun @usuaudunus
FUHTIAUTY AUNERDUWILLASATARANTT Loy
auauiImttuny eglusgAuliunans Ay
v uagnuitluussnusagdlaiduasousyavsna
Tumsihanuvesninalugudujdinisduide
ffu Jadeiifidrdrnimingeiiande ludesdu
HAaNBULLLALATERNTT J09auABAUTUTUS
futitousame auiavtiluay dnvugarud
i anmwandenlunsvininu wasauduRusiu
W Ua vl luduvesdsed@ninavesnis
Ut nuilaesameglusziuann Wefiansan
Husrede wuin msaansavhauiifuiiaveuiaia
Boudesaelunaniiimun mslinauagyumla
fumsian msudledgmiiietulumhenuld

aa19 9glusEAUNIN dUAINURANAIR LUNSYINIUY

9 Y

a YV 1

fvegas agluszdviiunais ludruvesniny
duitusseniasgdauasUseavnanisugumau
wuin fenuduiusiu 22 nsd 9nvianun 36
Asdl efleannisinszsdady (Factor Analysis)
iemiadendnildidudiinuseaninavesnis
a1 wagihuwnauduiusiagldnsinsied
N130A088LT Ny (Multiple Regression Analysis)
nud Usedndnavesn1suiuRau awnsaesuiy
Iesheussgdasnudnuazauiivh fusnuduiug

AUMIBUIINY hagauan1nwInasulun1svinau
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W ULREINUIUITEYB9 Elizabeth & Kwesi (2016,
p. 255) ladnwusegdlalunisvinukasusedns
Haluau Inednwideuifiguanuignivious
Tudseinaniun namITenudn nnuveIuIEm
A ]
wilowsiusslanglunazusapslaneuenagly
2 IS g.}/ v IS ' a A
SeAuNN Uavilusegslans 2 duilnaseUssavona
TunuegaifudAgynisadauiu lnewsqslae
Wunszuaunismiedainefinszduliiinnis
[J A a a <) t4 4
uniuseansuanazausaiduwsanses ulv
Ann1snsgvimilgingUssasdiiesdnisiimun

Wlauiu

9. UYDLEAUBMUY
9.1 YarauawuzlUNISINNIT
9.1.1 MMNWANSANYITOYaVeIRITTA
I3 <@ 1 a v
p9AUIENOUVRINITHIUANATIURLLS Tasiifauys

[

U 911U 3 f Usenausme nsiiaudifey ns
firuannsa mstiauaud wagilofinnsanain
NanTIdeTiAs UL s uA e
Tupwos Wudn Msiiuaualuaueun1sn
ArwiRiiAadsTugegn duiusiiuegiebeiinng
fuiunuvesesAnsingdosdaaialiyanaiiiu
Inoramieunazfuif avdromdos uieniy
azaantunisufuRaunazuiladgmeegelunds
NanBULNY Wi aasnsaatisnunaniilalidy
p1anadinsuaradanuA i uaIAnTaNeAIL

9.1.2 mﬂmamiﬁﬂwﬁayja%ﬁﬁ%
peAUsEnauveseyelalun1siau lneddius
wladuau 2 6 Yseneusie ussgdlanigluuas
ussgdlanmieuen uaziflefiansananuanisided
Aerdeaiuiuusudsvesussgdlalunisiney
wu1n usegelanieluddedogegn fafusuiy
pgdsiimsdudunuvesesdnsinazdesduaiy

Tiyananidudnerardusmdnaunislunuesd

aunsngfiansinensslalunsvihnuluniinedis
WuANaIse seglagniuivaninwindeuves

o &

yanafiogseutneg deagvinlinsvianudisa
seanugunoavla Lageraasiasiosazdufiag
MeuiiefinUssansuasgsinely

9.1.3 91nuansfnudoyavesdadin
peAUsEnouTeIUsEansnaluau Tnad@auusim
11U 3 69 Usenaunide aAdunanelaluau
Adleslunisihay arwauludin uazilefiansan
IINNANITITET LA 827 09 URILUTUR T 99
Usgansnaluany nuin Ussdnswaluauniu

Aa A N v & o & '
ﬂ'J’]@JE‘jGUIU“U'WIEJﬂWLﬂaﬁliﬁﬂﬁjﬂ?jﬁ AIUUINUUDYY

'
a

§afinseniuauvesesdnsinazdosduasalor
yanafiidudneraransnsuildfenugunas
anuaagilalunsinuduineial lnedeasy
uavatiuayusensaimuaRLay A udURUSH
lunisianu msdududinsmiugBunagiil
ussandneramfeuiiagviaulussdnsialiian
Uszansua Tnglinisdaneuunuy uwidedildfude
AmaY LR wavaunagiilatiules
9.2. forauauurlumsiduadsioly

9.2.1 annsatwadiliannisely
UsggndldiiteAnwdsesduseneuiiiivoyssavina
Tualususneg Wisdnandadodiuyana
13599309 lun159M9U waznsiiuAuATluALLeY
dielmsuistoyasuraludadnldnnty

9.2.2 anunsanadiliannmsiduly
Uszgndldiil evmguiuagiiauiildainaa
n1sAnwdeyaausedndluusuldiunisaniuy
03An3v04IA Ll en1sUTMITANTSUaratuayy
yaraiiuananasinsliausatiemdonuldny
unufinngld elhiAnyseavsualuuund sty
moly
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Abstract

This research is aimed to study; (1) the level of work satisfaction, organizational citizenship
behavior, and employee retention at the Revenue Office, Finance Department, Bangkok
Metropolitan Administration, and (2) the organizational citizenship behavior as a mediating factor
in the casual relationship of work satisfaction and employee retention, Revenue Office, Finance
Department, Bangkok Metropolitan Administration. The research is a quantitative research and is
also a survey type of research. The sample size is the personnel at the Revenue Office, Finance
Department, Bangkok Metropolitan Administration at the total of 148 persons. The questionnaire
is employed as a research tool. The statistical data include percentage, mean, and standard
deviation. The data analysis is based on the Structural Equation Model (SEM) in which the PLS
Graph 3.0 program is used. The research reveals that the overall average of organizational
citizenship behavior, work satisfaction and the employee retention of the personnel working at
the Revenue Office, Finance Department, Bangkok Metropolitan Administration are at the high
level. The data analysis also shows that: (1) work satisfaction has a direct influence on the
organizational citizenship behavior, and (2) work satisfaction and good member behavior have a
direct influence on the employee retention, and (3) organizational citizenship behavior acting as
a mediating factor between the work satisfaction and employee retention of the personnel at the

Revenue Office, Finance Department, Bangkok Metropolitan Administration.

Keywords: Work Satisfaction, Organizational Citizenship Behavior, Employee Retention
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n1stiusausiudeya nzvinlusenineunsiay
2561 lanuuaauniudulu 148 atu

6.6 N13As1gdeya HITelTlUsUnTY
dusaguneadfiethdeyauniiasizvinieada
Tnvadfldae (1) addnssaun ldun dade
(Mean) LLaza'auLﬁ'stummgm (Standard
Deviation) wag (2) @ANITILATIEHAILUVANNT
1A59859 (Structural Equation Modeling—SEM) Tag
Tlusunsudnsagy PLS-Graph 3.0 (Chin, 2001)

a ¢ Y
7. HANFILATISHUUDUA

U

7.1 HANTIATIENVBLAVDIERDULUUADY

nmsanwngusiegeiiduyrainsnessiele

AINNTAGS NTUNNUNIUAT TIUIY 148 A8
WU greuwuvdeuaudiuvgidunandgs (Soe
ag 63.51) f91y9g5Wing 30-40 U (Seuay 43.92)
dn1sAnwrseavlian1ns (5ouag 36.49)
sregalun1sufuiauuinnda 10 U (Seuas
34.46) 99313 URBULBEN1 15,000 U (F8ay
28.38) danndgsuuinisfiaensusud (Sovas
47.97)

7.2 HANTIATIEEadaNITIW tnudneu
wuvaauaulisgauved (1) Aunanalaluanud
ALRdReTIaglusEAvIn WennsanesRusenay

= I k% 1 =2

yosruianalalusudusieaiu wuin anuia
walalununnaudanadvegluseauuin lng
AuanelalusuduuleusLaznIsUTISIu
] N = = 1Y
ALRALEMER J09RN Fip AUTanalalunuau
SNYULVRINUNUUR LazilloN15u151870
U1 Anad seylussauninnnlsziau (2)

a ) A aa 1 =B a 1
wgAnssuMsluauBnia wuin denadesiueg
Tuszauun WoN13199AUTENOUTRINGANTIY

a

nsiduaundniiaidusieniu wuin wgRnssunis

a0 = [

nneulARAgeglusTAUNIN Lag

9 Y

a

[~ a A
LU UANTNN

= 1 ¥

wpAnssunsluanndniifsunisdriinaendifdl

o = val

ALRALEIEN 5098910 A PuUNSANTaReEBY Lay

Y
A a = v ' a1 a 1 (Y
Wensundusiede wudn denadveglusedu
WNYNUTEAY 4a (3) N15AIDETBIUAAINT WUT
finndsegluszavuin Weiarsandusede

! J a [ Ly <3
NUIN ﬂ"ILQaEJ@QIU?%@UZJ'WWJ?]U?SL@H

=l

7.3 HANISILATIE LN DUIATUAUNW US
1AS9A519baE NN SEAUT 8 NABNTNAG DAL UTN
PNIATILALNND DUAIYAILUUAUNITLATIAS 199
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AN 2 LEUNIPNUAUNUSFILUUANNTIATIASN

INAMNT 2 LERBEUNIIALFURUS
wuvannslassadsvestlaseiiisvinananisag
ogvosynaIns wud (1) Yadediiinalnesiusionis
ALRYYRIYAAINT (ER) WUl Aduianatalugiu
(WS) wazngfnssunisiduaundnia (ocs) i
NTNaN1InNTIaNITARE vaIuAAINTNBITIEle
(ER) fAI1dU 0.314 waz 0.361 muasu Tned
AnuNenelaluau (WS) GdnSnan1nsinen1sag

a1

9gv09YAaINT (ER) dA1YIAY 0.180 MUY

M1597 3 ATUNANITYAFRUANNAFIUNNTITY

wag (2) Yadedinalaesaudengdnssunisiu
au3niid (0CB) wuan arufianelaluaiu (Ws) &
Svsnannssenginssunisiduaudniia (ocs)
fAvinfiu 0.501

7.4 @3UNANIIILATIEH AILUUANNIS
TnssadrangAnssunsiduandniadudade
Aunanaiidenlosdninavesnnuiswelaluaug
NAN1TAIBE YBIYAAINT WU ANduUTEANS

LAUNNANULANANAULARIRNT19N 3

g

- . duuszdns
AUNAFIUNTIY . , . .
Wune A1 ttest HAGWS

(hypothesis)

(Coef)
H1 pnuflswelalunuildvwasongfnssunisiluandnia 0.501%** 7.450 aluayu
H2 anuiisnelaluauiiBvsnadenisaseguasynans 0.314%* 4.119 sy
H3 wgRnssun1sluannBniaddvsnasenisasegveayaaing  0.361% 4.213 auayu

Meme: (* e p-value < 0.10 ¥38 A1 t = 1.65), (** vaedla p-value < 0.05 %38 A1 t = 1.96), (** nugds p-

value < 0.01 ¥i38 A1 t > 2.58)
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NA15199 3 LaaslmAnIn (1) AINUNS

wolalunulidndnasongAnssunsiduau®niia

'
aaa

LAEN1IAIBEYRIYAAINT ageltedAgnsadian
s¥AU 0.01 nedldudsedndiduniaviafu 0.501

wag 0.314 m1uanu hay (2) wginssunislu

AU1TINNALINSNARON1TAIBYVDIUAAINT BE19E

'
aaa (%

Fodrdun1eadffszau 001 lnedduuszdns
UMY 0.361

7.5 HaMVAARUBMENaN oM (Mediation
Effect) ¥8913A98EUBIYARINTALANIAUFUIUS
Tngldlusunsudnsagunadilaazusngdanisa

fia

1397 4 wansegeudnSnanisden (Mediation Effect) vosngAnssunmsiluaundniia

AUURFIUNNTINY Effect Boot SE Boot LLCI  Boot ULCI
Ha wgAnssumaduaundnimduiededunans
Adeulosmmduiudidsanmg szninenny
fanelalusuuaznsrieguesyraIng 0.169 0.051 0.079 0.285

INANTNI 4 HANITNAFOUBVENAN9DDY

a 1< A dad a a
YoangAnssunsiiuandnianideulusdnina
Yosauiianalaluaugnisasegvesynainsien
Yepueduliagy 01813 wanadndnina
199 ooy luyI9vaULIRaIe (Boot LLCI) tvinfu
0.079 uagaulRUY (Boot ULCI) iy 0.285 3
a3uledn Wdunanagududsedndiduniues
a a N a v o a
wgfnssunisiuaurdnifdudadedunanad
Woulgadnsnavesmnuianalalunugnisaey

YoIyARINTHABNSHAN1eullviiu 0

8. N3aAUEKA

8.1 Tnga1nn15Anu191u3 T LA vadeq
auianelalunuidsvsnasengAnssuniadu
andniipuaymInsegesyAaIng wuin aonndes
AUUIT8UDY Kamel, Mohmmed & Abdeljalil
(2015) 191 Anudanelalumudnasdongfingsy
msiduandniia lnsanuiswelalunudedu
nilauunAndunsiiuguadiddguazesdnis
vanousrnsdnassifionsvauesdsgdlalingstu

AUABINITVBIYAAANINTY UagnuBuAgIil

pernsasielndaeidesnislintdnauiingAnssuy
Aa I3 44' Y a wva Yy 1 o a a

VAreasrnis wislilfuRnulaegnediussansam
wazUseAnSua kaze1uITevee Ulndag, Khan &
Guden (2011) #1791 Auianelalusutazainu
WU esAn1sinaLdsuInaengAnssunisidu

Y

Au1BNNALaEN15A0YVRINTNIY dIUNGANTIH
n1siluaundni AAdnaldsuInaen1saAIoy Vel
winouuiy Jaiuldainanufiselalunuuas
AnugniuReesrnislanatedudiudAyveanis
IANIINTNEINTUYWElURIANIS wilnuiday
Hanalalunu arugniufaAnIsuaEngAnI sy

[ a aa < Y S a
nsiduaundnifaziduntdnauningfinssunis
o d' o s ! °o &
Maunansadimesansiuganudusalaly
<

svazen lnedaduimaninasidunguadiAgiag

9

asasnulindnauesegivesdnisaelula
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8.2 1n8aNNSANYIIUIVEN N8IV BINU

a [~ a d'd d'dq a 1 1

wAnssun1sduaunBnnanddninasenisaseg

VYBIYAAINT NUT1 @8AAABIAUNUITEUB Din,

Ishfag & Adeel (2016, p. 4) 9171 AwAswelaly

NuuazANENTUAeBIRNsiANNFUTUSlnunT
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U 4 71 USENBaUMIE AIUNTINTNLUAILALUS
914 WlHUIBLaZNISUIMISY §NYarYeeaui
UAUR Mslduniseeniu uazidofiansanan
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