ECI 7

25853 VINTINEGeTUANE ; TN 7 aduil 1 ansiau - Squiey 2564

S \ 9‘&
) /" 2
7 ” ;5 Santapol College Academic Journal; Vol.7 No.1 January - June 2021

&

q"OL CO\)
nag NS LATEEN 963198557 Yo Usznaun1sd amf avuianansuazauing aulud'wina

WITUATATOYSEN

CREATIVE ECONOMY STRATEGIES OF SMALL AND MEDIUM ENTERPRISE
ENTREPRENEURS IN PHRA NAKORN SI AYUTTHAYA PROVINCE

Wil Wi uae unun wauge’
CHAOWANEE YAMPIW" and JANTANA SANSOOK?

UNANED

N o

MdeilinUsEasd 1) Mennaeudvinavosnagsiasughaaineassdiivsznaudae nsjaduninnssm
nsiduiusiingmiegsna nsduasulasvauiyaains N5y wduideuasiaun demanon1swauing niueilml
2) uilenpaeudvEnavam s maAn SusilvsidsnasioUstansuamanismain Inglduuvasunmesulatlunsiiy
susmdeyannguszneunsiamisvuinnaisuazungexludminnszunsaioysen dwau 311 1o addnldly
mynsesiteyaldun anud fevas Aads dudsiuunnsgiu uasmsiinsginisanaey

HANTITENUIN NagnsiAswgaadassd Usenausie n1syuduuinnssy nisduasuuasimuiynaing

Ida a '

nsyaiAdenazinun d8nsnasenswanmdndaeiivl dwnsduiusiinsmegsialiiidviwasonsiaundnsios
i wazmsinnansusilmiiavsnaseussavinamansaan Ssanmsidsanduuumsdmiuiussneunsiamiaa
uIANaIarLIngen Tun1siiansuinagvsiasygnaasassauldnauinisadunulumegsisliiinau
IfuSsumamsudsdunasmnzaniuangmsudeduludagiu uazannsoiiauendnfusilvsifiaiayadfiuyih by

TuaUsenaunsATY

ANANARY : NAENSIATEINIATNEATIA ; NIINWUINER AN ; UszAnEHan1n1snaim

q <

b dndnudSygin vdngasuimssiaumUudin ausuimssinauazmalulagansasve uninerdomalulagsvusnagissagl,
Master Student, Program in Master of Business Administration, Faculty of Business Administration and Information Technology
Education, Rajamangala University of Technology Suvarnabhumi

2 HYiemansnansg 9191567 USw, unIngrdeimaluladsnvuinaglissugil, Assistant Professor, Rajamangala University of
Technology Suvarnabhumi

Corresponding Author. Email : nemo_t2@hotmail.com
Received : Apr 23, 2020, Revised : Jun 12, 2020, Accepted : Nov 8, 2020

39



MIITIIMTIMeIaeduana ; T 7 adudl 1 unsiau - dquieu 2564 S - <
Santapol College Academic Journal; Vol.7 No.1 January - June 2021 Z”z » v§
‘1pOL Co\»

ABSTRACT

The purposes of this research are: 1) to test the influence of creative economy strategies that consists
of innovation orientation, business partnership, promotion and personnel development and research and
development orientation had influence on new product development and 2) to test the influence of new
product development that had impact on the marketing effectiveness. By using online questionnaires to collect
data from 311 small and medium enterprise entrepreneurs in Phra Nakorn Si Ayutthaya province.
The data were analyzed by Frequency, Percentage, Mean, Standard Deviation and Regression Analysis.

The results found that the creative economy strategy consists of innovation orientation, promotion
and development of personnel, research and development orientation had influence on new product development.
In the aspect of business partnership, there was no influence on new product development. By contrast, the
new product development had influence on marketing effectiveness. The research results will be guidelines
for entrepreneurs of small and medium-sized enterprises in considering the implementation of the creative
economy strategy to develop business operations for a competitive advantage which is suitable for the current

competition condition and also to present new products with added value resulting in better operating results.
Keywords : Creative Economy Strategies ; New Product Development ; Marketing Effectiveness
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