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FACTORS AFFECTING CONSUMERS MAKING DECISION OF FOOD DELIVERY SERVICE IN
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ABSTRACT

The objectives of this research were 1) study demographic data To compare the decision to use the Food
Delivery service. 2) to study the factors of marketing mix that impact the decision to use the Food Delivery service.
3) to study decision behavior for using Food Delivery service. The sample used in this research was 400 people
who used Food Delivery service in Surin Province by simple sampling. The research instrument was a questionnaire
with a confidence value of 0.84. The statistics used in this research were mean, percentage, standard deviation,
variance, multiple regression.

The results of this research were as follows: 1) demographics showed that age, income, decided to order
food was different, and gender, education, occupation, the decision to order food was no different. 2) in terms of
marketing mix factors, it was found that the distribution channel price Marketing promotion Affect the decision to
use the service to order food and products, people, environment, processes, do not affect the decision to use the
food order service. 3) from marketing mix factors, there was a high level of opinion. When considered individually,
it was found that the part that has an opinion level more than all aspects are personnel part and distribution

channel, and marketing promotion impacts the decision to use the food delivery service.
Keywords: Marketing mix ; Buying decision ; Food Delivery
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