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ABSTRACT

The objectives of this study were to study consumer insights of The Golden Song TV programme to access
Facebook Fanpage among Baby Boomers and Generation X and to study consumer insights of The Golden Song
TV programme that affects the increase in followers on Facebook Fanpage among Baby Boomers and Generation
X. This research was qualitative research. Data was collected by focus group discussion with 16 samples that
divided into 4 groups, 4 people per group, who were the audience of The Golden Song TV programme in Baby
Boomers and Generation X living in Bangkok and vicinity. The results were that consumer insights of The Golden
Song TV programme to access Facebook Fanpage among Baby Boomers and Generation X including loneliness,
stress, need for information (Increase knowledge), entertainment, and gratification sought (Fulfilling). Moreover, it
also found that consumer insights of The Golden Song TV programme that affects the increase in followers on
Facebook Fanpage among Baby Boomers and Generation X including curiosity, engagement on Facebook Fanpage,

self-expression, and need to seek information in conversations with other people in society.

Keywords: Consumer insights ; The Golden Song TV programme ; Facebook Fanpage ; Baby Boomers ; Generation

X
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