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ABSTRACT

The purposes were: 1) study service behavior, service marketing strategy and perceived value of food
business in Chumphon province. 2) study of factors affecting the perceived value, food business in Chumphon
province and 3) developing service marketing strategies to create perceived value for success, food business in
Chumphon province. This is mixed methods research based on the quantitative research and qualitative
research. The samples of the research are 400 consumers in Chumphon province, selected by multi-stage
sampling method and 40 key informants of in-depth interview, selected by purposive sampling method.
The instruments for collecting the data were questionnaires and structured interview. Statistical analysis
consisted of frequency, percentage, mean, standard deviation, correlation coefficient, multiple regression analysis
and content analysis.

The results revealed that 1) the sample group 1-3 times usage, intended to meet friends/family, use
services on weekends, most are approximately 1-2 hours at a time to the service, costs 500-1,000 baht and 3-4
people participating in the service. Service marketing strategy, Overall and in specific aspects was at the high
level. Perceived value, Overall and in specific aspects was at the high level. 2) Service marketing strategy factors
influencing perceived value of food business in Chumphon province with significance at the statistics level .001
3) Service marketing strategy to create perceived value for success, food business in Chumphon province; an
integrate of a marketing mixed, found that there were 7 strategies, 1) Focused product, 2) Value-added service,

3) Branding, 4) Customer response, 5) Marketing communication, 6) Collaboration, and 7) Channel enhancement

Keyword: Service Marketing Strategy ; Perceived Value ; Food Business
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