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ABSTRACT

Mutelu tourism is a type of travel that stems from beliefs and faith, which has become popular recently.
People believe that by visiting sacred places or participating in Mutelu rituals, they can achieve their desired
outcomes. Alongside Thailand's rich history, historical tourism has grown. Businesses associated with Mutelu tourism
have quickly earned substantial revenue due to effective marketing strategies. However, if faith diminishes, demand
from tourists declines. In contrast, historical tourism appeals to visitors interested in learning about architecture
and culture. While it may not be as profitable, historical tourism is more sustainable. Recommendations for
developing tourist destinations could focus on integrating both ecotourism and cultural/historical attractions. This
includes promoting temples or sacred sites as places of visitation, using local beliefs to enhance their appeal.
Government agencies should actively promote these attractions, aligning with local beliefs to attract tourists both
domestically and internationally. Agencies involved in historical tourism can boost market appeal by enhancing

existing assets, such as improving infrastructure and advertising across various platforms to attract future visitors.
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