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ABSTRACT

This research aimed to study 1) Consumer loyalty towards Grab application, 2) the marketing mix that affects
consumer loyalty to the Grab application and 3) attitudes that affect consumer loyalty to the Grab application.
The sample consisted of 385 Grab application users in Bangkok and vicinity areas with an accidental sampling. This
was a quantitative research. An online questionnaire was used as a research tool to collect data. The content
validity of the questionnaire was between .60-1.00 and the reliability of the questionnaire was .96 used in the
research include statistics: frequency, percentage, mean, standard deviation, and multiple regression analysis.

The research results found that: 1) the Grab application marketing mix was at the highest level; the first was
the process aspect, followed by the product and price aspects. 2) Attitude towards the Grab application was at its
highest level. The first aspect was understanding of application usage, followed by the behavior of users application
service and feelings using the application aspects. 3) Loyalty to the Grab application was at the highest level. 4)
The marketing mix consisted of physical evidence, place, processes, prices, products, and people that affect loyalty.
5) Attitudes consisting of understanding, feelings, and behavior affect loyalty with statistical significance at the.05
level. Grab application service providers should therefore focus on physical characteristics that emphasize beauty
and interest. Focus on channels that are convenient to use. Quick and easy process, and the price must be worth

it as creating convenience will make it familiar, and the ease of use will create a positive attitude.
Keywords: Marketing Mix ; Attitude ; Loyalty ; Food Delivery ; Grab Application
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