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Abstract

This research aims to study on the guideline and the needs of tourists towards Agro-Tourism marketing
mix for developing to sustainable Agro-Tourism by applied Kano’s Model analysis. Quantitative sample
is group of 400 Thai and foreign tourists who visit Chiang Mai. The data collects from questionnaire.
Majority of the respondent is male, age between 20-30 years old, bachelor degree graduated, work with
private company, and income rage between 10,001-19,999 Thai baht. Most of the respondent rate the
important factor of Agro-Tourism marketing mix for tourist who visit Chiang Mai in high level for all
factor in descending order of mean from high to low value which are product, price, place, channel of
distribution and promotion. To evaluate coefficient of tourists satisfaction level in develop and design of
product will be featured the product in term of development and design as follows: 1) To promote tourist
to participate activities and take more Agro-Tourism by present more local lifestyle, cultural, tradition and
let tourist learn about history of local lifestyle as well as local intellect. 2) There should be enough
facilities but still keep the natural lifestyle of the community. Should also avoid the appearance of Agro-
Tourism to be like other normal vacation tourism. The result from hypothesis, it is found out that age,
education, job and average income of tourists are not different for marketing mix factor. To develop
marketing mix for sustainable Agro-Tourism, it is important to aim to design and develop the product
according to the needs of tourist as per Kano’s Model which are 1) Comfortable facilities and still in
natural way as the community daily life, 2) Tourist activity supposed to relevant to agriculture by convey
the folk wisdom and show the way of the life of community, 3) To get tourist’s satisfaction in Agro-
Tourism, there should be an encouraging to let tourist takes part on activities for Agro-Tourism such as
try to cook local dish, learn the local culture and traditions, as well as local knowledge, way of life and
local intellect.
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