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Abstract

This study aimed to study perceptual behaviors of Silk Cluster, Nakhon Ratchasima Province and to
study factors on integrated marketing communication affecting to perceptions of Silk Cluster, Nakhon
Ratchasima Province.

Samples were 254 entrepreneurs in Silk Cluster, Nakhon Ratchasima Province, both of midstream
and downstream industry, in the area of 20 districts as; Bua Lai Minor District, Sida Minor District, Bua
Yai District, Kaeng Sanam Nang District, Khong District, Non Daeng District, Prathai District, Lam
Thamenchai Minor District, Mueang Yang Minor District, Chum Phuang District, Phimai District, Huai
Thalaeng District, Chakkarat District, Nong Bunmak District, Soeng Sang District, Khon Buri District,
Chok Chai District, Pak Thong Chai District, Soeng Sang District and Sikhio District.

Research solution were documentary research, interview, focus group discussion and questionnaire.
Data were analyzed by descriptive statistics to find mean and percentage.

The results revealed that thee were consistencies in all aspects as; Silk Cluster, Nakhon Ratchasima
Province had its medium level of perception on activities about industrial promotions and developments
of Industrial Promotion Center Region 6 and tended to have more perception in high level. Silk Cluster
also had its low level of perception on communications of Industrial Promotion Center Region 6 in all
media; while consideration in each medium it was found that direct mailing of newsletters form agencies,
direct calls from agencies, direct appointment with officers and introduction of organizations in
exhibition/trade fair/training/seminar made its perception in high level. Perception on benefits as
member was in high level.
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