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ABSTRACT

ARTICLE INFO

The high competition among the supercenters in Thailand substantially increases at present
days. Building a good corporate image enables those supercenters to stay and to survive in
such competition, and to increase their long term profits in a sustainable way. The purpose
of this study was to investigate the components and the practice trends in corporate image
building for the modern retail trade businesses. The subjects in this study were the
supercenter stores in Thailand, while the method used was the Corporate Image Model. The
data was collected from the in-depth interviews with the top management of the supercenter
stores, 3 scholars in the field of the corporate image building, and the consumers divided
into 3 groups consisting of 10 college students, 10 first jobbers, and other 10 working age
individuals as 3 focus groups. This study found that these supercenters must consider
implementing 7 components focusing on the enhancements of their corporate social
responsibility, responsibilities of their employees, products and services, marketing
communication distribution channels, working environment, and their artifacts as the most
important steps in building their corporate images. This study also found that such
supercenters should also perform the remaining 2 components- the improvement of their
business practices and executives as their second significant moves to create their corporate
images. In addition to those, this research found the difference between the opinions of the
focus group consisting of 3 groups of consumers, and the views of supercenters’ top
managements and the scholars obtained from the in-depth interview. The focus group
believed that the price that seems to be reasonable and fair could be the additional factor
assisting the supercenters to improve their cooperate images. This finding as a result can be
beneficial as the guidelines to implement the corporate image building for the modern retail

trade or the supercenter business in Thailand.
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