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ABSTRACT

ARTICLE INFO

This research on the Employee Engagement and Innovative Behavior of Staff Members
at Synchrotron Light Research Institute (Public Organization) aimed to study levels of
employee engagement and innovative behavior of the employees, and to examine employee
engagement that has an impact on innovative behavior of the employees, at Synchrotron
Light Research Institute (Public Organization). Questionnaires were dispatched to 156 staff
members and the data were statistically analyzed by the Mean and Stepwise Multiple
Regression Analysis.

Results of the study indicated that the employees at Synchrotron Light Research
Institute (Public Organization) showed a ‘much’ level of employee engagement, with the
mean of 4.26, covering the employee engagement in areas of affective, behavior and
cognitive, which had the mean of 4.36, 4.21 and 4.19 respectively. The employees at
Synchrotron Light Research Institute (Public Organization) showed a ‘much’ level of
innovative behavior, with the mean of 4.06, covering the innovative behvior in areas of
opportunity exploration, generativity, championing, and application, which had the mean
of 4.21, 4.12, 4.01, and 3.90, respectively. The results also revealed that the factor of
employee engagement concerning cognitive and behavior had different levels of impact on
the innovative behvior in areas of opportunity exploration, generativity, championing, and
application. The employee engagement concerning cognitive of the employees showed a
‘most” level of an impact on the innovative behavior in an area of application ( 6 =0.527)
and a ‘least’ level of impact on the innovative behavior in an area of opportunity
explorativity ( B = 0.339), whereas the employee engagement concerning behaviors had
a ‘most’ level of impact on the innovative behvior in an area of opportunity exploration
( B =0.417) and a ‘least’ level of impact on the innovative behavior in an area of
application ( B = (.246).However, the factor of employee engagement concerning affective

of the employees had no impact on the overall innovative behvior of the employees.
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