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THE NEEDS OF THAI TOURISTS BASED ON MARKETING MIX FACTORS IN VISITING PHAYAM ISLAND,
RANONG PROVINCE
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ABSTRACT

The purpose of the present study was to investigate the needs of Thai tourists based on Marketing
mix factors for visiting Phayam Island, Ranong province. The participants were 385 Thai tourists. The research
instruments were both open and close ended questions. For data analysis, descriptive statistics included
frequency, percentage, mean and standard deviation were applied. For statistical devices used for hypothesis
testing, t-test statistic and one-way ANOVA were also applied for this research. The findings revealed that
majority of the tourists were female who already married, average age was between 40-59 years old.
They hold secondary and vocational credentials. Their occupation was a trader and self-employed which

earned between 10,001-20,000 baht per month. According to the data, the tourists suggested the marketing
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mix factors from most to least as follows: product and price, while process, physical evidence, and

place/distribution channel were at the same level, followed by people and promotion respectively.

KEYWORDS: demands of tourists, Marketing mix factors, Phayam Island, Ranong, Thai tourist
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