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ABSTRACT

The purposes of this research were to study the influence of product attributes affecting the purchase
intention of functional food customers in Thailond and to study the influence of brand equity affecting the purchase
infention of functional food customers in Thailand. This study employed the quantitative research method.
A questionnaire was used to collect data from the sample of 400 functional food buyers. The data was analyzed
by multiple regression analysis. The results showed that the components of the product attributes having positive
influence on the purchase intention of functional food were product quality, vendor reputation or brand, product

safety and warranty; while the components of brand equity having positive influence on the purchase intention of
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functional food were brand awareness, brand association, perceived quality, and brand loyalty. The regression

equation in the form of raw score to predict the purchase intention of functional food customers in Thailand was

Y = 1286 + 0.010x, + 0.096x, + 0.070x, + 0.003x, + 0.031x, + 0.012x, + 0.043x, + 0.032x, + 0.034x, and the regression

equation in the form of standard score was Z = 0.001z, + 0.083z, + 0.064z, + 0.003z, + 0.025z, + 0.015z, + 0.048z,

+ 0,028z, + 0011z,
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