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ABSTRACT

Corporate social responsibility (CSR) is the concept of corporate management strategy that can contribute
to develop the business to achieve sustainable success under the various and highly competitive conditions at present,
to enable the customers to perceive good images of the corporation and develop brand loyalty for the
corporation's products, to compete for the rapidly growing market share, and to create profits and comply to the
business laws. [t is also the strategy for good public relations of the business, for creating a balance of sharing
benefits among businesses and undertaking social responsibility activities appropriate for the nature of the

organization.
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