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ABSTRACT

This research aimed (1) to measure the levels of internal corporate branding, learning organization,
organizational culture, and internal commmunication evinced at Bangkok Bank Public Company Limited (BBPCL),
(2) to measure the levels of employee involvement and perceived standardized shared value, and (3) to examine
the effects of factors of learning organization, organizational culture, and internal communication via perceived
standardized shared value and employee involvement on corporate brand image. The research sample consisted
of 400 BBPCL employees employed in Bangkok Metropolis and its environs. These employees provided

products and front services, were employed at operational centers, were involved in the credit business, and
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were supporting and managerial employees. The research instrument was a questionnaire. Research data

were analyzed using the mean, standard deviation, and t-test. The researcher also analyze data with content

analysis through applying the variance-based and covariance-based comparison. The results of SEM analysis

showed that the hypothesized model constructed by the researcher evinced congruence with the empirical

data. This was shown by the good result of Goodness of Fit Index (GFI) and the Adjusted Goodness of Fit Index

(AGFI). Thus, it can be said that the hypothesized model satisfied the quality standard, since congruence

between empirical data and the hypothesized model was at the .01 level of statistical significance.
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Corporate Branding: A Case Study of Bangkok Bank Public Company Limited)
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NaUsENEUMIYNINTRY TiAtadssiuwindy 4.12 Feeg
Tusgduanniladnidesuuinasgiuviiiu 0.74 sesasn
Aosssniuiavesesinsiliade iy 3.97 feoglu
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(Inferential Statistics)

A13197 1 AefgkardIu oL UuIINTEINY0INTET NN T EUAINEIUBIANS

Aauls X
mafuynnaisous (PM) 372
nsRdeviais (SV) 3.56
maseuiiduii (TL) 3.57
TAUSIIURUUUTUA (AD) 3.47
TusssuwuUysradnsa (AC) 3.56
nsdeansfiliunenis (FO) 3.53
nsdeansfilidunianis (0) 351
ns3usluAdensiuiidumasgiu (PSV) 3.43
NN9HEIUTINTDINTNIIU (EMP_INV) 3.34
NaUTENBUNITNINNGEY (CF) 4.12
533U1AU8V9999AN3 (CG) 3.97

SD cv wlana
0.78 0.20 JEAUUIN
0.87 0.21 JEAUUIN
0.89 0.24 JEAUUIN
0.84 0.24 JEAUUIN
0.92 0.25 SEAUUIUNAS
0.89 0.25 SEAUUIUNAS
0.86 0.24 JZAUUIN
0.81 0.23 JEAUUIN
0.85 0.25 SEAUUIUNAS
0.74 0.17 JEAUUIN
0.78 0.19 JEAUUIN

NBWA : A1 CV < 0.25 = SgAusn, A1 CV > 0.25 = szaudiunany, A1 CV > 0.3 = seauilesann
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answa
(Effect)

fauds ANAMUAULUS
LV (R

CO_BR 0.175 DE
IE

TL

EMP_INV 0.641 DE
IE

TL

PSV 0.572 DE
IE
TL

0.552 DE
IE
TL

O _CUL

daudsyniade (Anticident)

EMP_INV | COM /O  OCUL  PsV
0.235 N/A N/A N/A 0.213
N/A 0.174 0.161 0.149 0.095
0.235 0.174 0.161 0.149 0.308
N/A 0.250 N/A 0.242 0.402
N/A 0.151 0334  0.121 N/A
N/A 0.401 0334 0363 0.402
N/A 0374 0.161 0.300 N/A
N/A N/A 0.223 N/A N/A
N/A 0374 0384 0.300 N/A
N/A N/A 0.743 N/A N/A
N/A N/A N/A N/A N/A
N/A N/A 0.743 N/A N/A

nu8we: DE=Direct Effect, IE= Indirect Effect, TE=Total Effect, NA= Not Applicable

LO = Learning Organization
| COM = Internal Communication
EMP_INV= Employee Involvement
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Tnseadanazansedvinavediuls Wefinnsanseiu
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Wadhuusnieuen (External Endogenous Variable) way
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09An3 Msdeansnelussdns waznsiuludndeus
Adumasgu TvEwamedeudunsaiunmdnunives
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O_CUL = Organizational Culture
PSV = Perceived Standardized Value
CO_BR = Corporate Brand Image
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msfusluendoniuidunasgiidvinageanie 0.402
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Tuanfdousauiiduinnsgiu edreiideddy Taenisd
drusiventinnuiisnsnagegace 0.402 J09A9NAL
BIANITUNINITISEUT UazTRUTITURIANIT ATNEIY
(@) Jmusssuesanis Wuladuiidualagsuse
BIANITHNISEUIUAZNSTd IR NTNUD YA
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3. WANISAATITHAMUUANNITIATIAES

NAN599 3 ArdudsEansUSeudiouredsnis
ATIITLIIN Variance Based way CoVariance Based
wanannudiuduesauRgunide anedulseav’
LdUNaLagAn t-Statistic wan1sUSeULABUNUIN
AduUTEAVBIdUN1LAZAN t-Statistic YpsANLAZIL
dwaidauiniavatuayusioauyAgiumnle

M990 3 NMTAATIENSENINGNISEY Variance Based way Covariance Based

Variance Based

AMNFUNUS I
UYsLaNns
LO — OCUL 0.743%**
LO — PSV 0.161**
OCUL —> PSV 0.300***
OCUL —> EMP_INV 0.250***
ICOM —> PSV 0.374***
ICOM —> EMP_INV 0.250%**
PSV. — EMP_INV 0.402***
PSV. — CO BR 0.213**
EMP_INV — CO BR 0.235**

Covariance Based

s
uUszans

T Stat T Stat
30.956 0.99%** 17.90
2.831 0.13** 2.85
5.250 0.175%%* 4.16
4.778 0.37%** 4.36
6.263 0.24*** 5.16
5.045 0.320%** 4.126
7,812 0.159** 272
2.633 0.301** 2.98
3.110 1.073%** 4.60

NUee © Significant Level, *** munefia p-value < 0.001, ** viunedls p-value < 0.01, * veda p-value < 0.05

A157199 4 AEDiAAUTEIRNTLTIIIUA (Discriminate Validity) wazanudediols (Reliability) vounnsin

ECross construct Correlation

Construct CR R® AV
CO_BR 0.939 0.175 0.885
EMP_INV 0.915 0.641 0.729
|_COM 0.935 0.000 0.879
LO 0.879 0.000 0.710
0_CUL 0.873 0.552 0.775
PSV 0.893 0.572 0.682

NUYLA): Aatavlu Main Diagonal 484 Cross Construct Correlation @ VAVE

CO_BR EMP_INV | COM LO 0CUL PsV
0.941

0394  0.854

0467 0701 0937

0435 0642 0721 0842

0404 0691 0698 0743  0.880
0388 0742 0700 0654 0681  0.826
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71 Average Variance Extract (AVE) wazn R* 1ae CR 926199
29731 0.60 fn AVE laimsinndn 0.50 wae B? laimasennda
0.20 Wu31 CR 1A1g4NI1 0.60 1neiN AVE $1A1genin 0.50
vnAn waw R SlAgendn 0.20 uansin snmsdndianuidedield
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psAnIUINIsSoud JwusssuesAns wagnsdeans
melupsinis (1.1) msluesdinisuianisiiens (learing
organization) lunguiegnsiivhnside wuh deiadelee
amsegluszivinnuazdideyadanuiiveglusziu
Wi wui msduyanaiiseus dredesimeglusyiu
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s waziefinnsanidusiete wuin Anadugegalu
seuann TiuA winaufimudsiulunsdfayudneam
yowuoaiteUselovirenshaulussdnig sosaan fe
wifnulimaraslyale iewaunanuansavesmuLes
wazmiinunnsedutunielueadnig fnssuiesd
nsvianududiy (1.2) YausssuesAnis (organizational
culture) lunguiegreiiviinisidenudn fidiadelng
awsameglusyivuinuasideyaiaiuiiveylu
seduReaiy Tausssuuuusnadisafiaad s
oglusziuannilan sosasn Ao Jausssunuuyiud
wazilefinnsanfusiede wui Anadvgsaalusyduunn
loun anudnsavesiiy Ao anudniavemidnaudie
509830 e AnNdFveInAns Ao AudSIve
ninunnaukazasRnsdLastlindnauldnineins
o1amzaILazAnUsEANS A Ngean (1.3) nsdeans
neluedAng (internal communication) lungusaagg
fims3ds wuin fdnedslasnmsiueglussduuin
wazilvideyasinnuiiueglussiuifentu nsdeansi
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2. Fnseiunsiuilurdensuidunnnsg
(perceived standardized share value) Wagn15ilaausIu
Yot (employee involvement) n155uslumiiey
uiunasgiu lunguiegnsivinnsids wuh eniade
Tnen sy egluszdvinnuazgideyairnuiiuegly
sefuieaiu Toun Adouiiduninigiuvesesdnis
insuoRnudniegald sesaswn fe yngeanig
U3nsveseadnig fsunuunsliuinsmiiusnasgiu
iWerfuiteainannufiewslaliiugnauasniinauly
psAnsfunsuluandensuiduunsgiuvesesdnig
nsileusiuvesmiinnu lunguiegnaivhniside nui
frnadelaoninsy egluszfuninuazglidaya
faruueglussduifeatu sildefivnsandunedo
wui1 Anadegegaluseiuann leun osdmsatuayuy
Tawinaudidausmlulasenisiasfanssunigg ves
83AN13 5098931 v BeAnslalenialunisindulaidon
Wgunesneg fuugaufuntnausasniinauiidiusa
Tunausgloviditlasuanesdnis

3. Anwdadeesdnisuvianisiseul Jausssy
03An13 Msdeansnislussdnis Adarunsiuilu
Ardensmiduninsgiuuagnisidiusimveamiingu
fidsmasan mdnuaivesesdnis (corporate image) lu
ngufegiviinnside wuin daedslnenimsineg
lusgiunnuaslideyadianuiveglussduiieniu
Tneifleusniiansunsisazideadusedads wuin
naUsEneuMIINsiuegluseAusniian sesasn fe
555UNAUNAT8IRIANTS waziileRarsanlunede wui
Anadegsgaluszauinn oun fudmsvesesdnsidud
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BIANITUIINITEBUIdamaTsuINsenisTusly
Ardensuduninsgiuuagnisidiusiuveamiinu
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