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THE INFLUENCE OF GOAL COMMITMENT, KNOWLEDGE ACQUISITION AND COMMUNICATION ON
ORGANIZATIONAL ATTACHMENT: THE DIRECT SALE REPRESENTATIVES’ SELF-CONCEPT AS THE
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ABSTRACT

This research aimed (1) to study the level of goal commitment, knowledge acquisition and communication,
(2) to study the self-efficacy and self-esteem, and (3) to study the effects of goal commitment, knowledge
acquisition and communication via self-efficacy and self-esteem on organization attachment. The sample
consisted of 420 direct sale representatives in multi-level marketing in Bangkok Metropolis. The research
instrument was a questionnaire. The confirmatory factor analysis technique was used to confirm the

congruence of theoretical model. The data were analyzed using the Structural Equation Modeling
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(SEM). The results showed that the structural equation model was consistent with the empirical data,

with the two harmonic indexes at a good level. It is a model of quality standards.
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