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ABSTRACT

This study aims to investigate behaviors and satisfaction of Thai tourists with Khlongdaen
Floating Market, to compare the satisfaction levels of Thai tourists with different demographic
characteristics, and to explore guidelines for organizing the tourism activities that are aligned with
the needs of Thai tourists. This research deploys the mixed-method, which includes quantitative
and qualitative research methodologies. The results of this study are presented with descriptive
statistics. It is founded that most of tourists are residents and local tourists from surrounding areas.
The main purpose is for leisure and recreation. The majority of tourists are satisfied with the tourist
attraction at the highest level, with the overall rating mean of 4.37. The correlation tests of the
association between the variables show that occupation and income correlate with tourist’ s
behaviors. The behaviors and trip companion selection correlate with satisfaction with marketing mix
factors in all aspects at the significance levels of 0.10, 0.05 and 0.01. Moreover, the main guideline
for tourism destination development includes physical improvement, facility enhancement and
creating activities for tourists to participate with local community in order to enhance their

impression with the tourist attraction.

Keywords : Klongdaen Floating Market, Thai tourist’s behavior, Tourist’s satisfaction
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M19199 4 WIgULTgUANUTINB R IUNANN N TAAIATHUNALDE

AN L&A1 SS df MS F p
wusUsu (Sig.)
ANUTaNElAdIUNANTININITAATA FENINNGY 3307 5 0.662 2.79% 0.018
nelungy 93377 394  0.236
374 96.684 399

*p < 0.05
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¢ .
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ANUTNBLAFIUNANNNTAAR JENINNGY 3.549 2 1774 5.94*  0.003
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*p < 0.05
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ANTW undeny S dof MS F p
b ¢ .
Wsusu (Sig)
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NanaladrunaunIanIsaatnlInnINtnvieaneIniselanaes 5,001-10,000 UM wags1elandus 10,001 -

15,000 U Famsnei 11

A15197 10 WU AgUANUNIND LA IUNALNIINISHAIAIMLUNAINI LA

AT RIGRGRRH ss df MS F p
¢ .
wususu (Sig)
ANUNNBLAFIUNANNNTAAA FENINNGY 11561 6 1.927  7.37*  0.000
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*p < 0.05
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5,001 - 10,000 Um | 4.02 - - 0.005* 0.882 0.224 0.008* 0.353
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25,001 - 30,000 UMW | 4.06 - - - - - - 0.354
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