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Abstract

The purposes of this study were (1) to study the students’ perception of social responsibility
and brand image of universities in Thailand; (2) to examine the students’ post-enrollment behaviors, and
(3) to examine the influences of the perception of university’s social responsibility and university’s brand
image on students’ post-enrollment behaviors. The samples of this study were 509 undergraduate
students from the five leading universities based on QS World University Ranking 2021, including
Chulalongkorn University, Mahidol University, Thammasat University, Chiang Mai University, and
Kasetsart University. The data collection tool was a questionnaire. Statistical analysis utilized in this
study comprised the frequency distribution, percentage, mean, standard deviation, and multiple
regression analysis. The study found that the students perceived university’s social responsibility and
university’ s brand image at the high level. Hypothesis testing results showed that the perception of
university’ s social responsibility in all four aspects, i.e. good governance, society, mission, and
community had positive influence on the students’ post-enrollment behaviors at the 0.05 significance
level. Meanwhile, service quality was the only brand image factor that significantly correlated with

the students’ post-enrollment behaviors.
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R=0.710 R Square (R?) = 0.504 Adjusted R Square (R?) = 0.500
F-statistics = 127.783 Sig. = 0.000 Durbin-Watson = 1.922

* sAutlodAgyn9adan 0.05

3.2 amdnwalvosninedadudiiulsdassiaunsaneinsalnginssuvesin@nendain
Alaseulunminedelanedesay 43 1AgNaILATIZRNULIT INAILUSATNENEANINUA 3 AU Teile
AIMUITNINANBAAIUANNINNITUINITVRINMNINENREFIRU SR BN a1 TaneINTalngRnssuvetinAnw

a

wasnilaseulunminerdels egradidedAgn1eadan 0.05 na1IReNINANYAIATLAMAINNITUINIS

a a

YBIUMINSULBVENALTIUINFaNGANTTUVRIUNANY (Beta = 0.552, Sig. = 0.000) AIAITNN 2

M13199 2 NaNITIATIEINIsanneenyAnl (Multiple Regression Analysis) 3840 INENYAIYDS

unIvedeinanenginssuvesinAnwinanilaidSeuluuinede

(n = 509)
Unstandardized Standardized
Model . -
L - . Coefficients Coefficients t Sig.
(NNANPUVDIUMINGRE)
B Std. Error Beta
(Constant) 0.770 0.196 3.927 0.000
Frudedeesulsy Yamans 0.068 0.059 0.053 1.151 0.250
FurudetevemInegde 0.117 0.071 0.091 1.645 0.101
AUAMAINNTUTNTVDIUMN TN 0.597 0.055 0.552 10.897 0.000%

R= 0.675 R Square (R?) = 0.432 Adjusted R Square (R?) = 0.428
F-statistics = 127.787 Sig. = 0.000 Durbin-Watson = 1.913

* szautlydAgyneadain 0.05
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