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Abstract

This research aimed (1) to test the influence of causal factors on trustworthiness in
e- commerce, and technology acceptance and (2) to test the influence of trustworthiness in
e-commerce on the technology acceptance of cryptocurrency users in Thailand. The research
methodology is quantitative. The samples were 385 cryptocurrency users. The researcher used
questionnaires as the research instrument. The statistics used to test the hypothesis were
relationship analysis using structural equation modeling techniques. The research results found that
the causal factors of consumer attitude, cognitive and behavioral components positively influenced
trustworthiness in e-commerce and technology acceptance. At the same time, trustworthiness in
e-commerce positively influences technology acceptance. However, the cognitive component does
not influence trustworthiness in e-commerce, but is a factor that negatively influences technology
acceptance. Moreover, entrepreneurs should develop a marketing strategy for publicizing news
related to the use of cryptocurrencies for business, whether it can be used to pay for goods or can
conduct financial transactions online in real with the business. In addition, government agencies
should encourage and certify the legal use of cryptocurrencies for debt settlement to encourage

investment within the country.
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audila (X = 3.60, S.0. = 0.801) suersualanuian (X = 3.59, S.0. = 0.792) munginssu (X = 3.47,

S.D. = 0.870) aruaulinedaluszuunidivddidnnssiing (X = 3.58, S.0. = 0.701) kagAun1seausu

walulad (X = 3.68, S.0. = 0.680)

2. MmsUsdiumnuaenndeinaunduvedunaiulayalelsedny ieAnwinnsinvedlungdn

denndesiuteyaidalseinwiiedla lnganunsafiarsannadianadnla daanddunsned 1
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v
AYU

ANasune

s a 1% a
LNEUINNITNATELY/D14994

Anle  wan1sUsTLIu

Zf/df Relative Chi square

RMSEA  Root mean square error of approximation

NFI The Normed Fit Index
CFl Comparative Fit Index
IFI Comparative Fit Index
RFI Relative Fit Index

SRMR  Standardized Root Mean Square Residual

< 3.00 (Hair et al., 2011)

< 0.08 (Hair et al., 2011)

v

v

.90 (Hair et al., 2011)
> 0.9 (Hair et al., 2011)

> 0.9 (Kline, 2011)
> 0.9 (Kline, 2011)
< 0.08 (Kline, 2011)

2.51

0.064
0.98
0.99
0.99
0.97

0.049

NN

NN
NULNEI
NN
NULNEI
NULNEI

NIULN U

9INAT99 1 WU A1 J2/df = 2.51 A RMSEA = 0.064 A1 NFI = 0.98 A1 CFl = 0.99 A IF = 0.99

A1 RFI = 0.97 uagA1 SRMR = 0.049 FaAnviiaenand dunaeinlamnualivnsenis daudsaguladd

mkuvaIN1siaTsaliaudennfeanaunauiutayaleseany

3. MsUseliulamanisin (Measurement Model) sanandlunnsed 2

A15199 2 Han1sUsEIUlIMan1sIn (Measurement Model)

IR .. Y Untn ALafe AN D0 AR
fanUsdunald . P .
(Latent a9nUsEnay wdsUsaun  LweeeAUsenay LY9RUN
(Observed Variables) vy
Variables) (Loading) anala (AVE) (CR) (Discriminant)
3 nsufieingusrasdlunisldeu 0.78
M3 e e .
. nsufamannisldvingsnasusng o 0.76 . .
AN e e L 0.544 0.825 ATOBI
nunazdlafeidnmsldanulaas 0.59
(Cognitive) e A i o4 . x
nukazdlatemnudssionaiindu 0.80
a U (3 a 1 o
. ANIINITYINUVDITLUURAIULLIIUEN 0.71
BN a v ~Y = <
o AnNslTUlTunIUNAEAINTIALEY 0.79 . .
mmsan L . . 0.526 0.815 NN
fanuiantsmulasaislunisldau 0.63
(Affective) N
a Ve 4 ¥ 1 a a
fanugandeensldunnnitanaiuunid 0.76
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M15199 2 (519)

CEIRIEON e v Untin Aadey AULYatie AUATY
fanUsdunald . P .
(Latent asAUsEnau wdsdsaun  Wweasaussnau Y9N
(Observed Variables) e
Variables) (Loading)  @fnld (AVE) (CR) (Discriminant)
Aanutnansanaiuadviailudsza 0.64
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Lo PR 0.518 0.810 Huneudt
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fiausslaldnuiieanunnisiu 0.75
3 WodganAunatdtun1singnssula 0.84
anulineda 4 L, L e e
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Tuseuy L, . .
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Welvd . ) o 0.571 0.888 Huneudt
. _ . @@3sEuvaINisaRamuNanisigeule 0.69
Bianvsetind L D
Wolnszuunsinaudanuiieioss 0.74
(Trust) <. . W v
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. RuAIviaYIe iU dnSn1mmanistu 0.64
nMsweNsy L ..,
L RuRdviadieialeniglunisamu 0.63 , .
walulad T, 0.541 0.874 NULNEUN
mMsseusonslatuRdiailuEesing 0.82
(Accept) o L. . N
Rundvadinnudtedmsunisldau 0.85
Rufdradivunsunsldaunlidudou 0.77
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A1319% 3 NANTNAFOUANNAFIUNITITY

Standardized Standard
Hypothesis Estimates t-value  p-value  Results
Solution Error (S.E.)

H1a: Cognitive - Trust 0.09 0.09 0.066 0.98 0.122 Rejected
H1b: Cognitive = Accept -0.20 -0.25 0.075 -3.14 ** Rejected
H2a: Affective - Trust 0.38 0.35 0.071 2.71 x* Accepted
H2b: Affective > Accept 0.26 0.30 0.076 2.75 ** Accepted
H3a: Behavior = Trust 0.46 0.46 0.064 292 ** Accepted
H3b: Behavior = Accept 0.22 0.27 0.065 1.99 * Accepted
Ha: Trust = Accept 0.51 0.63 0.073 7.14 ** Accepted

T
Nv o w aa o o a

*dydAgynanANIzau 0.05, *Utsd1Agyneanfngesdu 0.01

o
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0.01 AduUszansdnswaindu 0.30, H3a: WiruaRdungAnssy S8vswaludsuindernulindaluszuy
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