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Abstract

Central Bank Digital Currency (CBDC) is an emerging topic that has attracted the interests of
over 90% of central banks around the world. This research paper aims to explore factors influencing
public attitude towards CBDC in Thailand (Digital Baht) and to propose pathways for its adoption
that meet both individual and social needs. The study uses the ‘Diffusion of Innovation’ theory as
a primary theoretical framework, complemented by other factors, and adopts a qualitative
approach to research. Data was collected from in-dept interviews with 13 key experts- all of whom
where well-acquainted with the Digital Baht. The findings reveal that relative advantage,
compatibility, network externalities, personal innovativeness, and trust positively influence the
adoption of Digital Baht. Conversely, transaction cost, cyber security risks, and digital literacy are
barriers that can negatively impact the ubiquitous adoption of Digital Baht. These insights and
findings will guide the development of strategies to overcome obstacles and promote the

widespread adoption of the Digital Baht in Thailand
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A1519% 2 (70)

Uade suaziden ViauaRfidsaeiady wualdu AUFDAARDS
ASYBNSU funuided
5. mudesiuieai 5.1 pudesiuly YIAUARLTIUIN YOUTY ADAARDY
5U1M19NA19 (Trust) FUINITNAN (Positive Attitude)
5.2 pudesiuluum
Avafieanlny
SUIMITNAN
6. unuANNIslFam 6.1 N5ide ViFuARGAY JEELEY GRILERR
(Transaction cost) AsTsIiaunasly (Negative
97U Attitude)
7. mnunaanelaiues 7.1 auldisiulasio NAuARITAU Tilgousy AOAAADY
(Cyber security) JTUUAINA (Negative
7.2 AnufaBeus Attitude)
WAALIU
7.3 MunanaIgn
1n99nsEUU
8. MIVINAINTA 8.1 NSVINALT ViFuARGAY JEELEY GRIELERR
fava (Digital literacy) ANTIUIYA (Negative
fvia Attitude)

2AUsI8NA

Jasefiinasanisuausuumaanaansulsernvuludsemalng lown (1) andnwausdselasd

q

aa o

WaUSeuisu (Relative Advantages) NM1381u1eANdEAIN a1 50V93n5IUAIA AR E1 9ATU993
#0AAABINUNUITBVDY Sun & Rizaldy (2023) (2) ANUADAARDINUANNABINITIHIIU (compatibility) @i
fanuduiuiunmsldnuleuiuimeiinismdiaanseiad denadeaiunuideves Li (2023) (3) 8ndna
nnngueludsauuagziadetng (Network Externalities) Wy Tiwsizifieuseuindld aseuaddld wied
\a3onefldiuninawnne aenadesiunuideves Abass (2022) (4) wfnssudruyanalunissensy
WInN334 (Personal Innovativeness) Yenandulminanuennaasminnssulnivazuandenuidnly

ANUNINTU @DARRDINUNUITEVDS Gupta et al. (2023) Lazdured Maryaningsih et al. (2022) (5)

a

ANUTBAUADEUIAINAY (Trust) N5NUsEIwUatulusuIAsnaslinasanMsausuRuAIaiaanliag
SUIANINAN @0AARBINUNWITEVDY Bijlsma et al. (2021) (6) AunuaNNISI¥a (Transaction Cost)
Wu n15ed ennaldenldud e udenisssuiiounsly @aanna a9nuauiI 9804 Xia et al. (2023)
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Kiff et al. (2020) (8) MIVIAANUIAUFAIVA (Lack of Digital Literacy) Wu Lilinanalulag vinlildeennly

Y] (%

AV ABAAABINUIUIILUBY Wu et al. (2022)

VDLAUDLUL

1. Yorauanuz lunisuwadIde vy

A U b4

1.1 5UIANNANN NIAST LazNIALNYU ATIIMLBAUAaTIAIaTIeANUTINEe (Collaboration)
seminenafguazmaenyu lunisadiamssensuumaasiafineuaussaud ssnsveaUszvvly
Faalng wu msaaeietneiusnanelunsliauumadva e wegeiuvesudlriuldunsuane
Tinuldazan g Widealdelunsigenss uesdanuiuasaondevesssuy

1.2 M3TUMUININITATINANNININITEY (Financial Literacy) Uazn15asaninuinig
favia (Digital Literacy) wnuszvivu iauﬁﬂmﬂﬁmmimﬂm%]ﬂmawwzé’ﬁulﬁmﬁ’umwﬁ%ﬁa UaT AL
nszmiinimeiunistestudtloues esnseiuanuivessevmulivinfientunazairsanudosiula
Tunsliumadnawnaiaussusuludsenalny

1.3 nsadennundonvediassadisiuguifiosesfunslinuumatvia wu weluladuaz
Tuananesetiglulsamdalneasniousessunisliauve wszsaululssmealneagnaibe wWeswnmnd
anubiwiiedlunisdndansenedyan Wy bifidyaiudumesids Liflunainadumesids enandu
guassaran1suansunIsld U ImAIaressersululsenalng

1.4 msfunudsesdmiuumadvialuguees Card 893U swddaliiuanuuusudnsuas

aa o

wissgnulainyudeuegiieidumadend miulssasuiiliasanlifdva suduniasgasiiunumuay

wwsnisadvayunsidnuumadviavewszyvulagnisiuleuteniasgniianuseiiies wWu n1slduin
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aa o

Adaiduremnadneatafinisanaiass uazdiasnsduandigdansedunnsliaue s sssvus 1
sioiilag

2. tosuauuzlunisideadedaly

nafiutoyaifendsd W odmunminensdunualdan nsnweduteluonaldisnisd
sseenty Wy n1sfiudeyauuuaunuings (Focus Group Discussion) %3elii8ideiial3unns wu n1sds
LuudsUMLMAzUsTInANAsE BN I sada ieidunisfaninuamaeuAteuaz v onasenluindng

(Generalization) 1103y
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