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Abstract

This research aims to (1) examine the perception of the quality of online sales information
systems in Thailand, (2) explore the success of online sales information systems in Thailand, (3) develop
a causal relationship model for the success of online sales information systems in Thailand, and
4) validate the invariance of the causal relationship model for the success of online sales information
systems in Thailand across the Lazada and Shopee platforms. The study employed simple random
sampling and involved a sample of 800 consumers who use online shopping services on Lazada and
Shopee. Data was collected through an online questionnaire distributed via Google Forms. The
research instrument used was a questionnaire evaluating the success of online sales information
systems across the two platforms. Data analysis was conducted using multiple group analysis to
examine differences between the two platforms. The research findings indicate that: (1) The perception
of the quality of online sales information systems in Thailand is perceived at a high level, (2) The
success of online sales information systems in Thailand is perceived at a high level, (3) The developed
model demonstrated consistency with empirical data. Latent variables including perception of data
quality, system quality perception, perception of service quality, intention to use information systems,
and user satisfaction with information systems explain 82% of the variance in the success of the
information system, and (4) The causal relationship model for the success of online sales information

systems in Thailand developed reveals variant parameters between the Lazada and Shopee platforms.

Keywords: Multiple Group Analysis of Causal Relationship Model, Successful of Online Sales

Information Systems, Online Platform
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