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Abstract

This article aims to present the Strategic Intuition concept for
21% century leaders, who seek different management tools and concepts to
drive organizational success. Due to the advancement of technology, people
have access to knowledge and have unlimited time and place. This results in
a boundless world. The development of strategic intuition of leaders through
knowledge management concepts can be achieved through a process driven
through knowledge-based perspectives, which have two key components :
Expertise Capability and Learning Capability to advance into the process of
developing strategic intuition. Improving the strategic intuition of the leaders
can be achieved by four main steps: 1) Study the success pattern of what has
happened in the past. 2) Create a mental focus. 3) Connect past and present

ideas. 4) Practice with a stable mind.
Keywords : Knowledge Management, Strategy, Intuition, Strategic Intuition
uni
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Examples from History

U

Presence of Mind

U

The Flash of Insight

U

Resolution
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fiyn : Duggan, 2013
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