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Abstract

Buying clothes through Facebook is very popular nowadays. As a
result, consumer behavior has changed. Trust building and social media
marketing, therefore, is important for entrepreneurs to help influence
consumer purchasing decisions. The objectives of this research were to:
1) study and compare demographic factors affecting clothing purchases
through Facebook e-commerce system; 2) study the influence of trust on
clothing purchases through Facebook e-commerce system; and 3) study
marketing through online social media that affected clothing purchase
decisions on e-commerce through Facebook channels. The sample group
were 400 people, regardless of gender, who purchased clothes through the
Facebook application at least once. The sample population were consumers

aged from 18 years and over, living in Surat Thani province. Statistics used
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to analyze the data are mean, standard deviation, one-way ANOVA, and
multiple regression analysis.

The results of the research revealed that: 1) the demographic
variables were age, level of education, occupation and various average
monthly incomes. 2) The influence of trust, was found to be reliability,
communication and confidence. 3) Online social media marketing by word-
of-mouth communication through electronic media entertainment,
interaction, popularity, and specificity affected those consumers' decision

with statistical significance at .05.
Keywords : trust, social media marketing, purchasing decision, Facebook
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Nan133vY
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druu 282 au Aadufesay 70.50 ey 26-30 U §1u3u 151 au Aniduseuas
37.80 fisgAunisAnwUSans/Adeuni 31uau 274 au Andusesay 68.50

flonTwgsivdusy/mune 1w 85 au Andusawaz 21.30 dseldadesiafiou

v I
Nd aa
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<
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2. anulinelaniinadensvaidedsudesmanain

AN5199 3 hanesERuALAnIuAgTuANLLINR

aul3nala X S.D. SEAUAIUAALIAU
1. fuauidedie 3.62 54 110
2. funshnredeans 3.66 56 170
3. fhupudediy 3.65 55 110
s 3.64 .46 110

31N915°99 3 wan13Tenudn Anulinnsdaidnanenisyeided 1k
goamaednvesusinaluwndmingsiugionil lnenmsiuuazeiiueyly
1Y) 2 Ao N - & v a 1A =
seavan lngdseinunidiaaivainian fe A1un1sinnededls (X= 3.66)
Tusgauun

3. mwmaarudednseaulalniinasensFaidafiutawanedn

AN5199 4 LanesERuAUAnIUAgITUNITRaRK LA dIALeaulaY

nsnannaRudederusaulayl X |s.D. SELAUANUAALITY
1Léumsiearswuutndeliniiude |3.84 | .70 170
didnnsednd

2. AUAMNTULTY 3.67 | .55 10

3. iunsUfaunus 3.69 | .57 1N

4. puanuiey 3.82 | .61 110

5. AUANLANIZLIILS 3.77 | .62 110
57U 3.76 | .48 1N
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AN 4 HANITIFBNUIN MInaanudedsnussulaliiinananis

ForderHuYesmnednvasfuslnalundmingsiugsonil lneamsiuuay

A v =

seduegluszivunn lnedssnundanaiouniian fe diunisdearsuwuulin

sounHudedENNsatng (= 3.84) lusesuun
4. nmsandulagefudndedritudamanain

A13190 5 uanssvRuauAnmiuAgTunsdndulateduidediugemmariedn

. P STAUAY
nsindulade X |sD. | _ .
Anwiiu
1. vhusindulaferdeimunadn mseilnuvivadeduideuarlhdon N
4.09 | .74
wanvany
2. iuFaidedruledn inszlinnuazainuaruinsindedsdiognan 393 | .73 an
3. iudumdeyaidedilasnisdumrudrumnangdn 387 |.74 an
4. viudundayadudneunisdndulade 1wy aeuouanyanalndauazeuiia wn
) 395 | .75
Tumamgdnuesi
5. ihudSeuifisunusundeinewssfnduladorumadn 4.03 | .81 an
6. AmAm TAuazUsylevifivannratevededninarenisdndulaveiumledn 414 | .79 wn
7. Mmsdalusludureswiaz i dnasensdndulaferdeddumadn 422 | .81 | WNVEA
8. msliusnsfildlagnAnednelndda afeanudseiivlaunvinu 4.04 | .77 an
9. imuFFnmeladuiuaziinnisgedwiumesdniAuegusenss 384 | .77 wn
10. viwugihvseshliaulndtalinsuuuiumamednidieldudednnigesiu N
. 363 | .75
wegn
et 3.97 | .60 wn

1NANSNN 5 HANTSITENUIN N15AnAULITREUAWE BRI IUYDINIS

wednvesuslaalundmingsiugiond annmsamegluszivunn TneUssinu
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fifiiuademniian fo nmsdelusluduresusassuiinasonisindulateided
{unedn (X= 4.22) Tuwé’umnﬁqm

5. MINAFUENYAFIUY

auuﬁgﬂuﬁ 1 Ja98UseyInImEansaIu Lna a0 AN 818 SEAY
s 1@ s1eldlaasseiiouiiunndnsdisvsnanenisinauladedediriu

Faamananunnsiiaii

M99 6 uansAULANFaIN1sAnaulaTaEe RN IuYe g dnTunau

JaduauUsensanans

Jadeiuuszrnsenaniiannuudsusau| Sum of Squares | df | Mean Square | F | Sig.

1. e SENIngy 1.239 2 0.620 1.747 | 0.176
melungu 140.833 397 0.355
et 142,073 399

2. 0NN sEinangy 1.460 2 0.730 2.062 | 0.129
aelungu 140.612 397 0.354
et 142.073 399

3. 818 sEninangy 11.223 7 1.603 4.803 |0.000*
melungu 130.850 392 0.334
et 142.073 399

4. sgfumsfinw FENINNEGY 2.481 2 1.241 3.528 |0.030%
melungu 139.592 397 0.352
et 142,073 399

5. 9Tn FENTNNG 16.931 6 2.822 8.862 |0.000*
aelungu 125.142 393 0318
et 142,073 399

6. wlfiafedoifion | sewinangu 25.749 7 3.678 12.396{0.000%
aelungu 116.324 392 0.297
et 142,073 399

* Sig < 0.05
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91N913797 6 Nan1snadeUaNNAgIUNUI Jadeuseansaans laun

wiel @anunIniiuanansiuiidvinasienisdedulateidednniudesmanladnl

a a '

waNEaiL 81y sEAUNMSANY adin T1elaledudowfoununna1eiuldnsnase

v v
~ o o

nsandulageideruussuudneudstlutemamednuandiaiu egredidedfy

o

MeafiAfiszau 0.05 sausuauuAgIunaaly

duufgun 2 anulindanidnsnadenisinduledoidednuussuud

Aouisalutosmanedn

M3 7 MTIATIRVANNITANDe8TsNYA (Multiple Regression Analysis)

o Collinearity | Statistics
{Jade B |Std.Error |Beta | t Sig.
Tolerance VIF

(Constant) 969 .184 5.265 | .000*

X1 274 .057 .246 | 4.840 | .000* 577 1.733
X, .181 .051 169 | 3.527 | .000* 646 1.548
X3 370 .056 .340 | 6.628 | .000* 567 1.764

R .641

Adjusted R Square  .407

SEest 460

F 92.123

faudsanu fe nsdndulatelderiuuszuudreulistludemmaniedn

* Sig < 0.05

91NA1599 7 wan1snadavanufgiu wuin auliangdadiuaiy

o v a

Fodu (X,) ATUAITA

anadndns (X,) kazA1uA1uLld ety (X,) ddnSwananis

o—

¥ v
a a o 1Y

induladaidedvussuudnouidsaludoamanydn egredidudAyniadan

55AU 0.05 gousuauNAgIunadlY
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auummuw 3 MInaaRuAednueeulaiiiavEnarenisinaulate

derWugemiamladn

M19197 8 NTIATIwAUNTISaAnELTYIAM (Multiple Regression Analysis)

. Std. Collinearity Statistics
UJad B Beta t Sig.

Error Tolerance VIF
(Constant) .553 159 3.475 0.001*
Xq .250 .036 291 6.981 0.000% .655 1.526
X, 242 .053 223 4.590 0.000* 483 2.069
X3 126 .051 121 2.488 .013* .487 2.055
Xq 176 .045 181 3.887 .000* 528 1.892
Xs 114 .043 119 2.651 .008* 567 1.764
R 742
Adjusted R 544
Square
Seest .403
F 96.384

faudsau fe madndulateideinuusruudaeudseludesmaniadn

* Sig < 0.05

a

INANIT NN 8 HANITNAFBUAUNAFIUNUIY NITAANARNTUE D F AL

o«

gaulavdunsdeasuuuiindeuindiudedidnnseiind (X)) AuAMNTULA
(%) MuNFURENITUS (X5) suaaudien (X,) MUANUANIZLANEa (Xs) 18v5na

san1sinduladeiderdnuussuudaeuiisglureananadn egraddedrdgyns

atfRvszav 0.05 sausuaNuRgIuNAILY
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