Received : 17/1/2019
Revised : 22/3/2019
Accepted : 29/4/2019

o

MNIEINIUGHINATINTUALAS

Suan Sunandha Academic & Research Review

AMUFUNUSTZHINEIUUTTENNIINITAANAUIAITAUAINNIND QU9

unviaagINRuNIiaa e luwva WiB g IMeETTNYIRAMING AT
HNLNA FoSed, clngies wdllsey, Indns F5zi5ena, navuusda A3ansnInse,
AUUMa nsguadng, AU ndseiasgiud, ate 933351713

ANY1GINNTINNIT URINLIRENELYN

E-mail: pakamaschairatana@gmail.com

unfnge

n9idendall Tnquszasdilefnussduresdulsranmenismaiauinig uaganufianelaves
tnvieaiilen wazauduiussy mwmuﬂmumqmﬁmammmiﬂummwawaiwaquﬂmaqmm
Afumavisaiinluunasssunadmingnssd Muvaeunaunduedosdelunsids femnuderty
satuihiu 779 fdnvaunduuuinasssanua 3 5 seiu Besndeslumun nquiegnady
thvieudinfifiumeisaiiodluuvasssunidmingassill $1uu 384 dregna esiusudeyaudn
AdelasunuuaauaIuAn $1umu 361 dege Andudesay 94.01 Tinszvideyadisadfganssaun
Usenaudie aeds wardrudonvuninigiu iiefnunseduresiinys uazadfdednsiiasevian
avduiug ievnaaeunnuduiusseninedinys namsidemuin dulszaumenisnainuinisuazay
fawelavesinvionfisufunsisuiivaluuvassssunadiningassnd Ao Tnviouiierfidunisn
sioufioauvdsimingassd lnsamsawii 7 fudaufionelaegluseduinn fmingassiiidunds
ieafleniifidnenwannsasesfuindnvionfisrfiAunadnluumvdsioniien nnaiadiuesiidn
sulunsduaiunisviondion faunaswsadmingranilifenisairenelduasdanudiu

o o w o @

AdAgY : ALANITLS, Uadpdiuuszanninisnalnuinig, mNRanel, LaariouieInieIsuYia

[ [ =

WHINYATEU

W@m ﬂlﬁj}{@ (A/nmm/fb)nuwu ) b
Volume 13 Number 1 Janwary-June ) 2019

55



o

MNIEINIUGHINATINTUALAS

Suan Sunandha Academic & Research Review

The Relationship between Mix Services Marketing and Thai Tourists’

Satisfaction toward the Natural Attractions in Udon Thani Province

Pakamas Chairatana, Nattapat Manirochan, Phitjit Chirarueangkun,
Ploynappata Treesutipakorn, Sippapas Pornsooksawang, Viroj Sritaprasertnun

Sunai Wachirawarakan
College of Management, Phayao University

E-mail: pakamaschairatana@gmail.com

ABSTRACT

This research aimed to study the relationship between mix services marketing and Thai
tourists’ satisfaction toward the natural attractions in Udon Thani Province. The research was
quantitative research. This study collected data by using a questionnaire that surveyed Thai
tourists travelling to Udon Thani Province. The whole confidence value was equal to 0.779. It
was a metric model with 5 levels, arranged in ascending order. The sample group consisted of
384 tourists who traveled to natural attractions in Udon Thani Province. After collecting the
data, the researcher received a return questionnaire of 361 samples, representing 94.01
percent. The analysis was done by applying descriptive statistics analysis, consisting of mean
and standard deviation to study the level of variables and cited statistics, correlating analysis to
test the relationship between variables. The findings were as follows: in the relationship
between mix services marketing and Thai tourists’ satisfaction toward the natural attractions in
Udon Thani Province, the overall image of 7 aspects was satisfied at a high level. Udon Thani
Province had a potential tourist attraction that could accommodate tourists traveling into the
tourist area. All sectors should participate in tourism promotion in order for economic

development Udon Thani Province to generate income and sustainability.

Keywords: relationship, mix services marketing, satisfaction, natural attractions in Udon
Thani Province.
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